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We re positive awareness 
can make a difference. 

Our original special 

Friends for Life: Living with AIDS 

is a moving, inspiring documentary about kids 
who are living with HIV and AIDS and the power of friendship. 
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This special will air December i, 8pm et/pt 
on World AIDS Day. 



www.fricndsforlifc.disncy.cem 
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'Praise & Worship' 
Music Extending Its 
Retail, Radio Reach 

BY DEBORAH EVANS PRICE 

NASHVILLE— The people who 
embrace it say it's where the 
walls between those onstage and 
those in the audience come 



down, and everyone present is 
united in a common emotional 
experience. It's praise & wor- 
ship music, a sub-genre within 
the Christian music pantheon 
(Continued on page 118) 



Vid Stores Awash In 
Flood Of Rental Copies 

BY EILEEN FITZPATRICK 

LOS ANGELES— Home video re- 
tailers that eagerly devoured supplier 
(H)py-depth program.s created a year 
ago to help satisfy demand for new- 
release rentals are beginning to choke 
on an excess of used product that has 
become as cold a-s leftover turkey. 

"The extra product out there is not 
working well at all," says Kirk Kirk- 
patrick, VP of sales at Ow'ensboro, Ky.- 
based distributor WaxWorks/Video 
Works. "It's taken down the return on 
investment to a point that's unbear- 
able, and the extra units have created 
a greater problem than it's sokied." 

Now commonplace with nearly 
(Continued on page. 1-22) 



Black Promoters' Suit 
Underscores Discootent 



This story wax prepared by Ray 
Waddell, reporter for Amusement 
Business, and Anita M. Samnels and 
Melitida Newnvan in Billboard's Los 
Angeles office. 

According to a num- 
ber of black concert pro- 
moters, the filing of a 
$700 million suit Nov. 19 
in U.S. District Court in 
New York against 
11 major hooking 
agencies and 29 
concert promot- 
ers is the culmination of decades of 
racism they have felt at the hands of 
the mainstream music industry. 

The complaint alleges antitrust 
and civil rights claims, charging a 
longstanding conspiracy that has 
kept black promoters from promot- 
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ing shows by white headliners and 
top-selling black acts (Billboard- 
BuUetin, Nov. 2.3). 

"Because of an all-white concert 
promotion fraternity, the black con- 
cert promoters are sys- 
tematically excluded 
from the promotions of 
concerts giwn by white 
performers . . . [and] 
top-drawing black per- 
formers," alleges 
the suit. All of 
the booking 
agencies and 
promoters named in the action are 
controlled by whites, the suit said. 

The suit adds that 'the entrenched 
racism and exclusionary practices in 
the concert promotion industry 
which this lawsuit seeks to remedy 
(Continued on paqp 122) 



Music Tackles PBlitics 



BY DOMINIC PRIDE 

The '90s may lack a Paul Robe- 
son, a John Lennon, or a Bob 
Dylan to articulate the views of its 

generation, 

but around the 
planet musi- 
cians are con- 
t i nu i ng to 
grind their 
political axes. 

Environmental protection, 
racism, economic and sexual 
exploitation, religious fundamen- 
talism, and suppression of di.ssent 
are themes that recur among 
politicized musicians throughout 



GLOBALik 
HUSlCPULSNi 



the world. 

Among those penning overtly 
political lyrics, national, regional, 
and local issues tend to dominate, 

rather than a 

desire to 
change the 
world order or 
communicate 
political ideolo- 
gy'- 

Censorship — imposed both by 
governments and by cautious 
artists themselves — looms large 
over the landscape of politically 
tinged music worldwide. This was 
{Continued on page 119) 



iUlewMilUl 
Reflects Changes 
In Music Business 

BY GEOFF MAYFIELO 

and THEDA SANDIFOflD-WALLER 

LOS ANGELES— When the 
first Hot 100 Singles chart was 
unveiled 40 vears ago — in the 
Aug. 4, 1958, Billboard- the top 
10 was a little bit country' (Kalin 
Twins, Duane Eddy) and a little 
bit rock'n'roll (Elvis Presley, 
Bobby Darin, and ,Iack Scott). 

Peggy Lee's now classic 
"Fever" added a taste of jazz and 
blues, the Coasters and Johnny 
Otis placed R&B tunes, Perez 
Prado contributed a slice of Latin 
flavor, and the chart-topper was 
a heartfelt pop entry, Ricky Nel- 
son's "Poor Little Fool." 

That top lO's eclectic mix 
reflected the wide variety of 
singles that were available at 
(Continued on page 129) 



Eov't Support Seen For 
labels' Parallels Stance 

BY JEFF CLARK-MEADS 

LONDON — Leaked details of a con- 
fidential government report indicate 
that the record industry is winning 
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its battle to keep parallel imports out 
of the European Union. 

The political sensitivity of the con- 
tents of the document meant that it 
has been a closely guarded secret 
within the European Commission. 
The final version of the report will 
have an impact on every European 
industry that rehes on copyrights or 
((Continued on page 117) 
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Tower Starts Euro Growth lo U.K. 



BY TOM FERGUSON 

LONDON — Tower Records is embarking 
upon a five-year expansion program in 
Europe, focusing first on the U.K. mar- 
ket — where it has been operating for the 
past 13 years — then on the Continent. The 
plan includes the opening of large stores in 
m^jor U.K. cities and the dewlopment of a 
"Tower Express" concept of smaller, satel- 
lite locations ringing those sites. 

The merchant is armed with consumer 
research that encourages its o.\i)an.sion and, 
in addition, is actively proceeding with online 
retail activities, with plans to launch a Euro- 
pean World Wide Web site in December. 

Directing the expan.sion Ls Ijondon-ba.sed 
Andy Lown, newly promoted to senior 
VP/cUrector of Eurc^jean operations. He has 
been in charge of the chain in Europe .since 
.June 1996, when he took over from managing 
director Ken Soekolov'. The advance of British- 
bom Lo\TO, ;J4, also invohus him at an e.xecu- 
tive lerel with Tower strategies globally. 

"We've learned a great deal expanding 



Investors Were 
Memi, Mel 
Suits Charge 

BY DON JEFFREY 

NEW YORK— At least eight class- 
action suits have been filed against K- 
tcl International, charging that the 
company deceived investors by not 
informing them that Nasdaq had 
threatened to delist the company's 
stock from the prestigious National 
Market system (BillboardSuUerin, 
Nov. 24). 

During the time in which K-tel 
knew of Nasdaq's warning but did not 
tell its shareholders, the lawsuits 
maintain, K-tel executives "artificially 
inflated" the stock by announcing 
potentially lucrative Internet deals 
with Microsoft and Playboy En- 
terprises. 

Company president Lawrence 
Kieves said at press time that he could 
not comment on the lawsuits because 
the company had not been officially 
notified of them. 

According to a lawsuit filed Nov. 20 
in U.S. District Court for the Central 
District of California, Nasdaq 
informed K-tel on Oct 27 that its .stock 
(Continued on yage 116) 



around the globe. Now's the time to capital- 
ize on our strengths and take the European 
operation forward," says Lown. "It's been 
an erentful journey for Tower in Europe so 
far, and we're aiming to aehiew significant- 
ly more in a much shorter period of time." 

With a new design company on board. 
Tower's immediate expansion plans in the 
U.K. and Ireland find the chain rolling out 
a new look (already tried in one of its Lon- 
don locations) and aiming to add four large 
stores in the 30,000- to 50,000-square-foot 
range in msgor metropoUtan areas and to 
launch a string of secondary stores in small- 
er markets. Currently, Tower has seven 
stores acrass the U.K. and Ireland; for the 
year that ended March 30, 1997, its U.K. 
sales totaled 40.6 million pounds ($64.9 mil- 
lion), according to Media Research Pub- 
lishing's 1998 U.K. Record Industry Annu- 
al Sunisy. 

Mike McMahon, U.K. director of .sales at 
EMI, describes Lown as "the champion of 
the specialist retailer of music in this coun- 
try." He continues, "We haw a terrific rela- 
tionship with TWer; it's a genuine special- 
ist music retailer. The shops have a good 
feel. It's a multiple which still retains the 
feel of a large specialist indie. Tmwr's posi- 
tion in the marketplace is quite right, 
because (Lown) can afford for his stores to 
be more flexible and to carry as broad a 
range as possible. One of the other key 
strengths is that each shop is quite specif- 
ic to the local market." 

Lown declines to specify any fiscal tar- 
get for Tower's fire-year plan but says his 
plans mark the latest stage in the develop- 
ment of an operation that, since its August 



1985 launch in the U.K., had often been seen 
by many insiders as over-reliant on its U.S. 
parent. 

Tower's growth in the U.K. and Ireland 
has been steady rather than spectacular, but 
Ijown and his team — key members include 
finance manager Chris Franklin, market- 
ing director Elapeth Thomson, commercial 
director Ian Whitfield, GM Steve Lyttelton, 
and product director Mai Magee — have now 
brought the operation to a position from 
which it can begin expanding on its own 
merits, helped by financing from its U.S. 
parent's recent restructuring. 

Lown explains, "We're actively looking 
for large locations throughout the U.K. and 
Ireland. We've carried out a lot of external 
research, and at the same time we've 
refined our internal structure and day-to- 
day operation. 

"We've concentrated on three key areas: 
design: looking at more challenging ways to 
communicate the Tower brand; training and 
focusing staff on all that's brilUant about 
Tower, while at the same time facing the 
challenges of adapting to the harsh realities 
of competing within an ever-decreasing yet 
overexposed market The battle of exploit- 
ing the potential of new product is now 
fought on many fronts, from bootleg stalls 
on a local market to garage forecourts, the 
Internet and digital downloading. We have 
to be on our toes." 

So far, Lown acknowledges, 'I\jwer's pres- 
ence in the U.K. has been on a relatively 
small scale. However, he insists, the chain's 
impact has been out of proportion to its 
physical position. "With our six stores in the 
(Continued on page 116) 



PaljfBram Pttb's Hackmn To Ixtt 



BY IRV LICH'nMAN 

NEW YORK— David Hockman, chief exec- 
utive of PolyGram International Music 
Publishing, is expected to leave his post fol- 
lowing the acquisition of PolyGram by Sea- 
gram (BillboardftiZfcrin, Nov. 26). 

In addition, it is expected that Nick 
Gatfield, president of PolyGram Music 
Publishing in the U.S. and Polydor 
Records, will not retain his music pub- 
lishing role. 

The departure of London-based Hock- 
man would leave David Renzer, president 
of Seagram's MCA Music Publishing, 
solely responsible for worldwide opera- 
tions of both companies, which in merged 
form will clearly establish the world's 
third-largest publishing setup (Billboard, 
.June 13). 

There had been speculation that Hock- 



man might stay on as head of the interna- 
tional unit of a company whose headquarters 
is to be at MCA's offices in Los Angeles. 
Calls to Hockman and Gatfield were not 
returned by press time. 

While a spokesman for MCA Music had no 
comment he did note that executive staffing 
in the new setup is likely to be announced in 
the second week of December, when the 
PolyGram acquisition is expected to be com- 
plete. 

In 1985, Hockman was assigned the task 
of putting PolyGram back on the publishing 
map after parent Philips sold Chappell 
Music as a cash-raising measure. A former 
Chappell executive, Hockman quickly start- 
ed making deals, including the purchase of 
the Dick James catalog, Nashville's Cedar- 
wood Music, and the Lawrence Welk music- 
publishing catalog. 



EMI Presents Half-Year Results, Refutes Takeoyer Talks 



BY JEFF CLARK-MEADS 
and TOM FERGUSON 

LONDON — The Ungering fog of specula- 
tion about the future of the EMI Group has 
been given a hard center with the publica- 
tion of the company's half-year results. 

The figures show that group sales fell 
3.4% in the six months to Sept. 30, "reflect- 
ing difficult markets and a [weaker] 
release schedule," said the company. 

However, suggestions that the company 
is about to be bought by either Bertels- 
mann or Rupert Murdoch's News Corp. 
have, to date, had the same substance as all 
other speculation about potential buyers 
since the company's demerger two years 



ago — no offers, no talks, and no negotia- 
tions. 

The figures, released Nov. 24, show a 
19.9% decline in operating profit to 91.2 
million pounds ($155.5 million), a figure 
in line with the company's profits warn- 
ing in September (Billboard, Oct 3). Rev- 
enue fell from 1.029 billion pounds ($1.64 
billion) in the same period last year to 994 
million pounds ($1.59 billion) this time 
(BillboardAi^fetui, Nov. 24). 

In a statement accompanying the fig- 
ures, chairman Sir Colin Southgate says 
the company is continuing to seek a chief 
executive. He states that EMI is looking for 
"the best individual to lead the business 



into the next decade" to replace former 
president/CEO Jim Fifield, who departed 
earlier this year (Billboard, May 2). 

Of the company's latest performance, 
Southgate says in the statement "In a chal- 
lenging first half, the strongest features of 
our financial year were the good perfor- 
mance of our music publishing division and 
the continuing improvement of recorded 
music in the U.S. However, these were not 
enough to make up for the declines in other 
parts of our business." 

Southgate continues, "The deterioration 
of some m^or music markets together with 
a release schedule that was not as strong 
(Coniinued on page 116) 
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IW If III NtMB 

S Tower embarks on a five-year 
Europeon exponsion plan. 

kK\\m 8 Muiic 

1 0 Executive Tumtoble: Uni- 
versol Records in New York pro- 
moles MIchoel Horlon to senior 
VP ol promotion, black music. 
1 4 On Iheir lalesi album, the 
Block Crowes recioim Itieir clas- 
sic rock'n'roll sound 
14 The Beat: Hootie & Ihe 
Blowflsh will spend Ihe holidays 
wilh U.S. troops in Ihe Middle 
East end Eastern Europe. 



THE BEAT 




22 Boucore: Janel JocKson 
grosses more than $875,000 in 
Woodlands, Texas. 

22 SouiMltracIa and Film 
Score News: The Divx Sound- 
tracks Festival lets composers air 
their leelings about soundtrock 
devetopmeni trends, 

23 Popular Uprisings: Unlver- 
sol's Swedish pop sensotlon 
Emilio sets her sights on Ihe U.S. 
61 UB: The female trio Digni- 
ty gives R&B a Dutch treat. 

64 Hie Rhythm Section: 



TiEnNimYmRi 




JIMESI«nill:P.1S 



WhaTs behind the upcoming 
expanston ol Ihe R&B core panel 
67 Donee TTox: Erin Homil- 
lon's cover ot "Dream Weaver' 
brings her suaess in me doiKe 
world. 

69 Country: Ricky Skaggs 
launches Ceili Music, a blue- 
grass-oriented sister label to his 
Skoggs Family Records. 
74 Latin Hoftis: WEA Latina 
onnounces plans lor a regional 
Mexican label, WEA Mex. 
78 Jazz/Blue Notes: Legacy 
releoses 'The Complete Bitches 
Brew Sessions' trom Miles Davis. 

78 In the Spirit: Kirk Fronklin & 
the Nu Nation prepare a notional 
tour with Trin-I-Tee 5:7 and CeCe 
Winans. 

79 Higher Ground: Benson 
Records president Jeff Moseley 
resigns. 

SO Classical/Keeping Score: 

EMI Cidssics chief producer John 
Froser Is o supreme diognosticion 
and diplonnat. 

81 SongwTtteis & Publishers: 

Boosey & Hawkes moves Into 
visual media with the purchase ot 
Big Picture Music. 

82 Pro Audio: Ponosonlc's 
DA7 digitol mixer emerges ds one 



ol Ihe industry's lop choices. 
84 Reviews ft Previews: Shar- 
ing the spotlight are Metalllco. 
"The Civil War— The Nashville 
Sessions,' and "Chef Aid: The 
South Pork Album ■ 

IWTtlHATIBWAl 

93 Europe's Indie lobels anlici- 
pate benefits from the new Assn. 
ot Independent Muslc. 

96 Hits Of the World: U2 lops 
nine album chorts Irom Germany 
to Australia. 

97 Global Music Pulse: Alma 
Nielo may be Unlversal's onswer 
to Motco Borsoto. 

98 Canada: SOCAN's awards 
show lakes on a political edge. 

Mimniifi ft Mahkiunb 

99 Bloomlngton, Ind.'s Classi- 
cal Film and Music blends retail 
know-how wilh personalized cus- 
tomer attention. 

99 Child's Play: Rock'n'roll 
revival group Sugar Beats cop- 
tures kids' dttenlion with lun 
remokes ol lamilior hits. 

100 Declarations of Indepen- 
dents: DNA signs an exclusive 
distribution poet with Ricky 
Skoggs. 

105 Home Video: Distributors 
face the chollenges of shipping 
directly to online consumers. 



lEVIMS&PHEYIEWS 




1 06 Shelf Talk: A regional 
VSDA leoder calls tor me ouster 
ol Ihe associotlon's president. 

PNieiimiiiiB 

111 Internet radio listening 
sparks controversy at Arhitron's 
annual ConsullonI Fly-In. 
1 1 3 The Modem Age: The 

Cardigons' Peter Svensson 
explains why oil love songs are 
not created equol. 
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114 AliWoves: 1998 has 
been o yedr ot unparalleled suc- 
cess lor country songbird Martina 
McBride 

lis Music Video: CBS Cable, 
owner ol TNN and CMT plans to 
expend its litestyle marketing. 

Ft«TllRtS 

110 Updote/Ufellnes: New 

York's Apollo Theatre holds its 
sixth dnnudl Toys and Books lor 
Kids drive. 

123 Hot 100 Singles Spot- 
light: How MTlll me new Hot 1 00 
chon work? 

128 Between the Bullets: 

Garth Brooks posses Itie 1 mil- 
lion mark wilh the first-week 
soles of "Double Live.' 
130 Chart Beat: Tm Your Anger 
lops the iBconligurBd Hot i 00. 
90 Classified 
130 MorketWOtch 
1 30 Homefront: Billboard 
Books publishes two in-depm 
looks ol me rock'n'roll lifestyle. 



SoundScan To Count Album Sales At Christian Shows 



BY DEBORAH EVANS PRICE 

NASHVILLE— In a move that will bet- 
ter reflect the amount of Christian prod- 
uct being sold to consumers, SoundScan 
will now count units sold by approved 
retailers at venues during Christian con- 
certs. The change took effect the week of 
Nov. 23. 

"It really comes about because the 
Christian labels asked us to," says 
SoundScan CEO Mike Fine. "We had 
been taking venue sales on the [general 
market] side for a while. I think this is 
good for the Christian music industry. 
Anything that reflects the sales that take 
place certainly is for the benefit of every- 
one." 

Rick Bowles, marketing director of the 
Christian Music Trade Assn., says the time 
is right to include concert sales. 

"There are more chain stores and 
more individual stores who are wanting 
to sponsor concerts," he says. "It makes 
sense for them, since they are sponsor- 



ing these, to also sell product" 

Bowles says that, among the guidelines 
SoundScan requested, one was that the 
only participants would be SoundScan- 
reporting stores. "Only retailers who 
report through [point-of-sale] systems to 
SoundScan right now will be allowed to 
count in concert sales," he says. "The 
record labels will be responsible for 
going to certain retail stores ... to 
[arrange for them to] be the retailer that 
will scan the sales." 

Several key Christian retailers have 
sponsored tours this year. Rimily Chris- 
tian Stores (PCS) was the sole sponsor 
of Michael W. Smith's 43-city Live the 
Life tour, which concluded last month. 
FCS is also sponsoring Point Of Grace's 
Steady On tour this fall and next spring. 
LifeWay Christian Stores sponsored 
Steven Curtis Chapman's the Walk tour. 
The Parable Group sponsored the 4HIM/ 
Jaci Velasquez outing. 

Bowles says the FCS/Pbint Of Grace 



tour and the LifeWay/Chapman tour will 
likely be the first to benefit from the new 
sales-measurement development. Yet 
Bowles doesn't anticipate seeing a large 
impact immediately across the board. 

"It's going to take time for the record 
labels to figure out which artists they 
want to allow these to count for," he says. 
"Some artists may not want [to partici- 
pate], because in tiie Christian world the 
artist may sell the product themselves 
[instead of going through a retailer on- 
site] and get the revenue. It's going to be 
between the artist, management, and the 
record label as to which artists they want 
to sell product [in this fashion] . . . My 
feeling is that I see it kicking in and real- 
ly being seen on the charts in the next 
couple of months." 

Sparrow Label Group VP of market- 
ing/artist development Hugh Robertson 
agrees. 

"I don't think it will be a huge impact," 

(Ccmtinued on page 129) 



6 



BILLBOARD DECEMBER 5, 




^M 09 0 m w ^0 mwm0M wtmmmv 

m 

OMWE BASTS, Bimw uLxatc, alwxm: HMUKimP 

df VLLU EK'LUm AlUS'VjL FaJLLLV 

n^ALu: i^wjiv i^^uMR'' mwmtMMfm 




T"hls One 



Phillips Taking Reins 
At Warner Music II.K. 



BY ADAM WHITE 

LONDON — For only the second time 
in 15 years, a young executive who 
initially built his name and reputa- 
tion in music publishing circles is 
taking command at Warner Music 
International's flagship U.K. record 
company. As in IdSi, the newcomer 
will be subject to the most intense 
scrutiny by his peers and competi- 
tors at home and abroad. 

Nick Phillips was confirmed Nov. 20 
as chairman of Warner Mu.sic U.K., 
effective Jan. 1 (BiWboardBuUetin, 
Nov. 23). He has spent the past five 
years as managing director of Uni- 
versal Music U.K., following a 14-year 
stint in the publLshing .sector, at MCA 
Music and, before that, at EMI and 
ATV Phillips left Uraw^rsal in ambigu- 
ous circumstances in October (Bill- 
board&SpfzR, Oct 15), when it was 
assumed that he was Warner-bound. 

The man PhiUips succeeds is Rob 
Dickins, a seasoned, savvy executive 
who has commanded Warner Music 
U.K. for the past 15 .vears but whose 
contract was apparently not renewed 
(Billboard, Sept. 26). Among the 
multi-platinum performers associat- 
ed with Dickins are Enya and Sim- 
ply Red; the latter's 1991 album, 
"Stars," is the British company's 
largest-selling release to date, at 8 

WB CaBtinues 
Jb Trim Staff 

NEW YORK— Warner Bros. 
Records Inc.'s layoff of some 45 U.S. 
employees on Nov. 20 (BillboardA<<- 
letin, Nov. 23) marks the latest 
installment in what has been an ongo- 
ing scries of staff cuts at the compa- 
ny over the past year and a half 

The cuts — which had been 
expected (Billboard, Nov. 28) — also 
are believed by some within the com- 
pany to be the final round in the 
process, through which the compa- 
ny has trimmed its ranks consider- 
ably while fine-tuning its operations. 

"Basically, they've been gradually 
trimming the fat and quietly re- 
vamping the departments," says a 
source at the label. "It's been tough, 
but I guess we should be grateful that 
we haven't experienced one big, dra- 
matic bloodbath. In the end, this has 
been far more humane and conducive 
to keeping the company functional." 

The cuts began in October 1997, 
when the label laid off between 16 
and 18 stafi'crs in its black music divi- 
.sion, including two VPs. After that, 
the label cut roughly 100 employees 
in its New York and Nashville branch- 
es, mostly midlevel executives and 
support staff. Since then, there has 
been periodic fine-tuning of various 
departments, most notably cuts in the 
pop and AC promotion departments 
this past summer. 

At the top of the latest round of 
layoffs, which affected most depart- 
ments and eliminated approximate- 
ly 10% of the company's staff, are 
executive VP of A&R Ted Temple- 
(ContiHuedcm page 129) 



million copies worldwide. More eclec- 
tically, he is identified with acts such 
as Madness, the Jesus & Mary 
Chain, and Echo & the Bunnymen. 

Even now, Dickins' A&R touch is 
evident: He executive-produced the 
single currently at No. 1 on the U.K. 
charts, "Beliew" by Cher. 

"That was Rob Dickins' idea," the 
singer recently said of her new^ 
rhythm-conscious album (Billboard, 
Oct. 31). "We wound up with some 
great songs that I feel pretty .strong- 
ly about" 

Phillips will take over leadership 
of a company that averaged a 10.2% 
(Continued on fKifjc 122) 



Caribbean Nations Cite Pirate Woes 

Claim Problem Can Be Traced To U.S. Operations; WTO Action Mulled 



BY JEFF CLARK-MEADS 

LONDON — Caribbean nations are 
con.sidering their options over how to 
stop what they claim is U.S.-gener- 
ated piracy of their music. If other 
avenues fail, they may seek to oblige 
U.S. authorities to take action on the 
problem under the reciprocal-pro- 
tection agreements built into World 
Trade Organization (WTO) treaties. 

Labels, artists, and compcsers in 
the Caribbean states — led by 
Jamaica, Trinidad and Tobago, Bar- 
bados, and St Lucia — .say CD plants 
in the U.S. and Canada are the 
source of a worldwide network of ille- 
gal production of their music. They 
are unhappy, they say, that the Amer- 
ican law-enforcement agencies ha\"e 





Sinatra Via Manllow. Barry Manilow recently joined with friends and Arista 
Records executives to celebrate the release of his latest album, "Manilow Sings 
Sinatra," at a launch party at New York's Supper Club. Manilow's debut perfor- 
mance of the album material, which included "Come Dance/Come Fly" and 
"Strangers In The Night." received a standing ovation from partygoers. Shown at 
the club, from left, are Phil Ramone. producer: Clive Davis, president of Arista; 
Manilow: and artist Liza Minnelli. 



2 U.K. Radio Execs Arrested 

'Suspicion Of Corruption' Cited By Police 



This story wa^ prepared by Mike 
McGeever, programming editor of 
Music & Media. 

LONDON — ^A senior staff member 
of the U.K.'s commercial radio reg- 
ulator, the Radio Authority (RA), and 
a chairman of an ethnic services 
radio company have been arrested 
by Scotland Yard's FYaud Squad on 
suspicion of corruption. Janet Lee, 
deputy head of programming and 
advertising, was arrested Nov. 5 at 
her London home, where, according 
to police, a number of documents 
were seized. 

Avtar Lit, chairman of Sunrise 
Radio, which operates Asian sta- 
tions in the London suburb of 
Southall and in the northern Eng- 
lish city of Bradford, was arrested 
Nov. 11 at a London police station. 
Lit's office at Sunrise's Middlesex 
operations were also raided by the 
Fraud Squad, according to police. 
Both have been bailed to appear at 
a central London police .station "at 
a date in late January, pending fur- 
ther inquiries," according to a 
police spokeswoman, who would 
not confirm their appearance 
dates and would not comment on 
the connection of the two arrests. 



No formal charges have yet been 
filed. 

Since her arrest, Lee has been 
suspended from her job at the RA. A 
statement from the regulator says, 
"The RA confirms that Janet Lee 
has been questioned by police in con- 
nection with [a] visit to India in 1996. 
Consequently, she has been sus- 
pended from duty." 

The RA will not comment fur- 
ther on the Lee arrest until the 
outcome of Scotland Yard's inves- 
tigation. Lit, who was out of the 
country at press time, was not 
available for comment, but a state- 
ment issued on behalf of Sunrise 
and its management said, "Sun- 
rise Radio's management and Dr 
Lit have cooperated fully with the 
police inquiry . . . and hope that 
the inquiry will be shortly con- 
cluded in order to put an end to 
the unfortunate rumor and specu- 
lation that has arisen in connec- 
tion with the subject matter of the 
inquiry." 

The RA is responsible for licens- 
ing and regulating the U.K.'s com- 
mercial radio industry in accordance 
with legislation. Lit is part of a con- 
sortium in the running for a north 
London licen.se. 



.so far shown no enthusiasm for tack- 
ling the issue. 

Piracy problems for the Caribbean 
industry haw arisen because there 
hare been no CD production plants in 
the region. One modest facility is now 
being built but is not capable of han- 
dling the local labels' demand. 

Record companies have been oblig- 
ed to have their discs pressed else- 
where and have mainly used plants 
in Canada and in the northeastern 
and southeastern U.S. 

However, the labels have conclud- 
ed that these plants are the source of 
worldwide illegal pressing of their 
music. They feel that either their 
master discs are being duplicated 
and sold or additional CDs beyond 
their own pressing runs are being 
made for the pirate trade. 

Funkazi Koroye-Crooks, a former 
legal adviser at the International 
Federation of the Phonographic 
Industry who is now an industry con- 
sultant advising the governments of 
the Caribbean nations, feels either of 



those possibilities is feasible. 

Koroye-Crooks first became aware 
of the problem when she visited the 
West Indies as a representative of 
the World Intellectual Property 
Organisation (WIPO) earlier this 
year. WIPO had asked her to go 
there as part of its longstanding ini- 
tiative to rid the Caribbean of copy- 
right infringement 

Koroye-Crooks saj's, "Record com- 
panies in the Caribbean are continu- 
ously finding unlawful copies of their 
records everywhere there is a 
Caribbean community — New York, 
London, Latin America, and many 
more places. 

"Some of the discs have been 
pressed in North America, but we're 
finding that many more are being 
manufactured in many other places 
across the world," she adds. "The 
Caribbean labels are sure, though, 
that the source of all this Ls the North 
American plants they go to to have 
their CDs pressed." 

(Continued on page 116) 



Countersuit FOed Against 
God's Property Foooder 



BY LISA COLLINS 

LOS ANGELES— The battle over 
control of gospel's hottest singing 
group shifted into high gear with the 
Nov. 16 counter-complaint filed 
against God's Property founder 
Linda Searight by B-Rite Music and 
Gospo Centric Records in U.S. Dis- 
trict Court here. 

The action comes as a response to 
an 11-count, $75 million lawsuit 
brought Oct. 6 by Searight against 
B-Rite, (Jospo Oniric, and its prin- 
cipals — Claude and Vicki Mack 
Lataillade, Interscope Records, and 
members of God's Property. That suit 
alleged fraud, breach of contract ac- 
counting and civil conspiracy, 
restraint of trade, breach of covenant 
of good faith and fair dealing, inten- 
tional interference with contractual 
relations, and defamation (Bill- 
hoatiBuUetin, Oct 8). 

In the countersuit, which seeks 
unspecified damages, Claude Latail- 
lade, CEO of B-Rite Music, and 
Gospo Centric CEO Vicki Mack 
Lataillade are charging Searight 
with breach of contract. They are 
also asking the court to prohibit her 
from professional use of the name 
God's Property for the duration of 
the unexpired term of the seven- 
album/sewn-year agreement while 
granting them the services of God's 
Property directly. 

B-Rite is also seeking reim- 
bursement for damages alleged to 
have been sustained in the preven- 
tion of the timely release of God's 
Property albums (including dam- 
ages of no less than $1 million) and 
monies due the label from the sale 
of merchandise bearing the name 
"God's Property," to which the 
label says its has retained the 
exclusive rights and the license to 
manufacture and sell. 

According to the countersuit. 



core members of the Grammy-win- 
ning group — which registered 
sales of more than 2.7 million units 
on its record-setting debut album 
"God's Property" — have become 
estranged from Searight as a result 
of "misguided, dictatorial, secre- 
tive, unfair, and unreasonable con- 
duct." (Seventeen core members 
were named in Searight's Oct. 6 
complaint and have since retained 
legal representation.) 

The suit charges that Searight 
failed to pass on consistent pay to the 
members while presenting them with 
unlawful and unfair contracts and 
demands, threatening members who 
resisted with summary expulsion, 
and defaming B-Rite as well as 
gospel mega-star Kirk Franklin, who 
produced — and was featured on — 
the group's platinum CD. 

The action also maintains that the 
majority of individuals who current- 
ly perform live as "(Jod's Property" 
under Searight's direction are not the 
prominent members of the group 
who appeared on the hit album and 
in videos. 

This Ls claimed to be in direct vio- 
lation of the terms of the initial agree- 
ment B-Rite further claims that tick- 
et buyers walked out on a recent 
God's Property concert appearance 
featuring replacement members and 
altered musical arrangements. 

Court papers suggest that both 
parties attempted to resolve the dis- 
pute through Christian arbitration, 
but talks broke down earlier this 
year. At present B-Ritc is seeking to 
have the court "uphold the contract 
revisions and allow (Jod's Property to 
proceed mth B-Rite without further 
unreasonable, unjustified interfer- 
ence and disruption from Searight" 

Neither party was available for 
comment by press time. 
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FOR YOUR GRAMMY CONSIDERATION 



0 ALBUM OF THE YEAR 

0 BEST TRADITIONAL R&B VOCAL PERFORMANCE 
0 BEST R&B DUO/GROUP WITH VOCAL 

• THE HIT SINGLE "STAY" 11 WEEKS AT #1-BILLB0ARD RE* MONITOR CHART 

• THE ALBUM "PHOENIX RISING". THE GROUP'S 56TH RECORDING AND 
FIRST GOLD ALBUM SINCE 1975 

• THE SUCCESSFUL NBC MINI-SERIES THE TtMPTAT10NS"-#1 IN IT'S 
TIME SLOT-NOVEMBER SWEEPS 





b rianmc kni 





"anytime" 
0 RECORD OF THE YEAR 
0 SONG OF THE YEAR 
0 BEST POP MALE PERFORMANCE 

"only one for me" 
0 RECORD OF THE YEAR 
0 SONG OF THE YEAR 
0 BEST R&B MALE PERFORMANCE 



■ THE ALBUM "ANYTIME" CERTIFIED DOUBLE PLATINUM 

■ BILLBOARD'S TOP 200 POP ALBUMS CHART FOR 58 WEEKS 
AND m ALBUMS CHART FOR 60 WEEKS 

• #1 R6B AND TOP TEN POP SINGLES "YOU SHOULD BE MINf 
AND "ONLY ONE FOR ME" 

■ THE SINGLE "ANYTIMr: #1 RECURRENT AIRPLAY, #1 RE*. 
#1 R&B ADULT. #1 URBAN AC. #1 CROSSOVER & RHYTHM. 
#8 MAINSTREAM POP 
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c 1996 MOIDWII RECORD COMPANY. LP. * POBCRAIil COMPAHY. 
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Grammy Activities 
To Cover A nilootli 



BY MELINDA NEWMAN 

LOS ANGELES— There was a 
time when Gramniy festivities last- 
ed just the night of the awards 
show. Now, with the launch of LA. 
Grammy Fest, they will span an 
entire month. 

The National Academy of 
Recording Arts and Sciences 
(NARAS), which expanded Gram- 
my activities to a week a few years 
ago, is now sponsoring a multi- 
week slate of more than 40 events 
revolving around the Feb. 24 
awards show here. 

"For a long time we've been 
talking about how important it is 
that we don't view this time of 
year just as a TV show," says 
NARAS president/CEO Michael 
Greene. "We've gone from doing 
10 to 15 events to making a con- 
certed effort to trot out all 
things cultural during the month 
of February to remind people of 
the diversity of music that the 
organization represents. It's not 



just about pop stars and rock 
stars; it's about music in 95 cat- 
egories." 

The events include established 
activities like the annual Musi- 
Cares person of the year dinner 
and Grammy in the Schools pro- 
grams, as well as sponsorship and 
promotion of performances by 
dance companies, choirs, and 
symphonies. 

In August, the Academy sent 
out a mailing to more than 500 
music organizations in South- 
ern California, ranging from 
the Los Angeles Philharmonic 
to smaller community-based 
groups. 

The mailing asked the organi- 
zations if they wanted to affiliate 
their events with the Grammy 
Awards. If so, NARAS would 
send the event organizers a logo 
that they could use in their pro- 
grams and advertising, and they 
would get mentioned in Grammy 
(CoHtimied on page 120) 



EMI's StarSong Shifts To Imprint Status 




Shining Bright. On Nov. 3, classical crossover artist Sarah Brightman received 
a plaque commemorating 500,000 in U.S. sales for her album "Time To Say 
Goodbye.* Bruce Lundvall, president of Capitol Jazz & Classics, and Gilbert 
Hethenvick, senior VP/GM of Angel Records, presented Brightman with the gold 
record. Shown at the presentation in Hamburg, from left, are Lundvall: Helher- 
wick: Brightman: Jurgen Otterstein, Brightman's manager: and producer Frank 
Peterson. 



BY DEBORAH EVANS PRICE 

NASHVILLE— EMI Christian 
Music Group (EMI CMG) has an- 
nounced that StarSong Records will 
become an imprint dedicated to re- 
leasing concept albums and church 
resource product StarSong's artist 
roster will be moved to EMI CMG's 
Sparrow label, and the StarSong staff 
will also be absorbed into Sparrow. 

EMI CMG is the Christian music 
arm of EMI; it encompasses the 
Sparrow, StarSong, FbreFront, EMI 
Gospel, Worship Together, and 
reithink labels, as well as EMI Chris- 
tian Music Publishing and Chordant 
Distribution Group. EMI's forays 
into the Christian music industry 
began with the purchase of Sparrow 
in 1992, followed by StarSong in 
1994. (StarSong was founded in 1976 
as a Christian rock label.) StarSong 
moved into shared offices with Spar- 
row in 1996 and became part of the 
Sparrow Label Group in 1997. 

"We set out a couple years ago, 
when [EMI CMG CEO] Bill Hearn 
asked me to oversee the StarSong 
label, to set up a record company that 
had distinction from Sparrow," says 
Sparrow Label Group president Peter 
York. "Even thou^ we under the 
same roof, we wanted to shape some- 
thing unique and different 

"The reality is, over a couple of 
years under the same roof with the 
same marketing team, the same pro- 
motional team, the same media team, 
it's very hard to give any distinction 
to that label," he continues. "It has a 
multi-genre-based artist roster with 
pop, rock, and all the styles repre- 
sented there exactly like Sparrow. So 
at the end of the day, you have two 
companies going down parallel paths 
with very Httle distinction and very 
little ability to stand out." 

York says the company is extreme- 
ly pleased with the work that Star- 
Song senior VP of A&R John Mays 
has been doing at the label and has 
asked him to continue with Sparrow. 
However, Mays' contract is up, and he 
was unavailaMe for comment at press 
time. He is expected to make his 
decision known soon, likely following 
the Thanksgiving holiday. 

York says that he and Hearn 
looked at each label's individual 
strengths and decided to make 
changes that would help the labels 
better serve the marketplace. 



"We wanted to grow the business- 
es differently," he says. "We feel like 
where we're moving with it is legiti- 
mately need-based in the market. 
We're focusing our artist-specific 
efforts to Sparrow, and we'll create 
product on StarSong that's more 
church-resource or concept in 
nature." 

The StarSong roster includes 
Newsboys; PhilUps, Craig & Dean; 
Kim Hill; Nichole Nordeman; Sierra; 
and Aaron Benward. (Benward and 
his father were the duo Aaron Jeof- 



frey; Benward's father, Jeoffrey 
Benward, will be stepping away from 
the duo to spend more time at home.) 
These acts will join the Sparrow ros- 
ter, home to Steven Curtis Chapman, 
Margaret Becker, Out Of The Grey, 
and Twila Paris, among others. 

"We believe that this change is in 
Newsboys' best interest and feel 
great support from EMI in general," 
says First Company Management's 
Wes Campbell, who handles the 
Newsboys. "Bill and Peter have kept 
(Continued on page 129) 



WWF Video Is Riding High 

Sales Surge Keyed To Sport's New Popularity 



BY SETH GOLDSTEIN 

NEW YORK— Less than a year after 
the World Wrestling Federation cre- 
ated WWF Home Video in Stamford, 
Conn., it's riding the crest of a sales 
crusade that even enlisted a newly 
elected governor 

On Dec. 15, WWF Home Video re- 
leases a 45-minute cassette starring 
Minnesota (Jovemor-elect Jesse "the 
Body" Ventura, who earned celebri- 
ty status as a World Wresthng Fed- 
eration commentator following a 
brief career in the ring. The price 
will be right for fans of the sport and 
of Ventura's theatrics, lifted from 
World Wrestling's tape archives. 

WWF Home Video director Rob- 
ert Mayo says the cassette is pegged 
at $14.95 list and should do well, 
based on the response of key retail- 
ers like the Musicland Group and 
Best Buy. They're eager accounts. 
Mayo adds: "Wrestling was big in 
the mid-'80s, but not as big as it is 
now." 

Music companies also are keying 
in to the sport's surging popularity, 
with a number of albums themed 
around popular wresthng figures 
(BiUboard, Nov. 14). 

Mayo joined the World Wrestling 
Federation to manage the video oper- 
ation after the company took back 
distribution from the now-defunct 
New York-based Coliseum Video. 
Coliseum had represented the line 
from the beginning, when Hulk 
Hogan ruled the sport. 

Hogan left to join Turner Broad- 
casting's rival wrestling venture, 



World Championship Wrestling 
(WCW). Warner Home Video han- 
dles the cassette releases. 

The WCW label, however, has 
never reached the brand status of the 
World Wrestling Federation, which 
attracts huge TV audiences often 
exceeding Monday-night football 
broadcasts. 

In fact, the company is spending 
$1.5 million for a 30-second spot on 
the Super Bowl, to further promote 
the sport. Mayo hopes that WWF 
Home Video gets written into the 
script 

The TV and arena popularity of 
WWF stars like Stone Cold Steve 
Austin and the Undertaker have 
fueled his sales. Austin's latest tape 
has sold more than 100,000 units, 
bringing the wrestler's WWF home 
Video total to 250,000, a company 
record, according to Mayo. 

WWF Home Video has boosted 
TOlume as well, by aggressively pric- 
ing many of its new releases. As 
many as a dozen annually go out 
under $15 suggested Ust in contrast 
to Coliseum's strategy of higher- 
priced titles aimed at the rental 
trade. "Coliseum never really ex- 
ploited sell-through," he notes. 

Mayo still has what he calls a "low- 
priced rental line" of $29.95 and 
$39.96 releases, but these are sell- 
through bound to $19.95 once initial 
demand has been satisfied. The next 
stop for WWF Home Video is DVD, 
"probably in the first half of 1999," 
Mayo says. "We're figuring out the 
proper product for the market" 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Universal 
Records in New York names 
Michael Horton senior VP of 
promotion, black music. He was 
VP of promotion, black music. 

Glynice Coleman is named 
president of Humility Records. 
She was VP of R&B promotion 
at EMI Records. 

Adam Mirabella is promoted 
to senior national director of 
sales at Atlantic Records in 
New York. He was national 
director of sales. 

TVT/Blunt Recordings in 
New York appoints Camille 
Evans marketing director. She 
was marketing director at MCA 
Records. 

Dee Murphy is named special 
markets sales director and Jim 




Hughes is named product man- 
ager at Rhino Records in Los 
Angeles. They were, respec- 
tively, South/Southwest region- 
al sales representative and 
product management coordina- 
tor. 

Erik Olesen is named senior 
director of top 40 promotion, 
Gary Triozzi is appointed 
national director of pop promo- 



tion, and Jeff Hardin is pro- 
moted to national director of 
top 40 promotion at Elektra 
Entertainment Group in New 
York. They were, respectively, 
national director of promotion; 
regional director of promotion. 
Midwest; and New York region- 
al promotional manager. 

Arista Records in Los Ange- 
les appoints Gillian Morris 



director of film/television 
music licensing and Michelle 
Belcher associate director of 
film/television licensing. They 
were, respectively, director of 
business affairs and manager 
of A&R, soundtracks. 

Ian Menzie is named A&R 
manager at Wicklow Records in 
Vancouver. He was president of 
Mofunk Records. 



RELATED FIELDS. Jason Padgitt is 

promoted to senior account exec- 
utive at Rogers & Cowan in Los 
Angeles. He was account execu- 
tive. 

John LoBcaIzo is named VP 
of programming at SW Net- 
works in New York. He was 
senior director of program- 
ming. 
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Mapping The Mississippi's Music 



A Traveling Life Inspires 
Philn/Ruunder'sWiieeier 



BY JIM BESSMAN 

NEW YORK— "Sylvia Hotel," 
Cheryl Wheeler's sbrth album, is 
named after one of the acclaimed 
Philo/Rounder singer/song\vriter's 
favorite Vancouver hotels — a fit- 
ting tribute for 
the peripatetic 
artist 

"I'm on the 
road all the 
time, constantly 
driving around 
to shows," says 
Wheeler, who wheeler 
usually drives 

to her solo gigs and will have tal- 
lied more than 12,000 miles on her 
current jaunt from late September 
to mid-December. 

Her touring ha.s paid off in the 
eager anticipation for the Jan. 26 
release. "She's been playing bits 
and pieces of it on the road, includ- 



ing a great show at the Newport 
folk festival," .sal's Lisa Goren, man- 
ager of HMV's Cambridge, Mass., 
outlet. Like most of Wheeler's 
ardent fan base, Goren cites Wheel- 
er's uncanny mix of profound 

, , observation and 

keen sense of 
humor as key to 
her appeal. 



"She's very funny, but what's 
funny is how she ai-ticulates aKsur- 
dities of life in a way that you're 
laughing at yourself when you're 
laughing at her," says Goren. 

Rounder's marketing director, 
Jeff Walkei; adds that "Syhia Hotel" 
particularly shows that the Mom- 
ingstar Management client and 
ACF Music Group (ASCAP) writer 
is "both a poet and comedian." 

Indeed, the album has funny 
songs like "Meow," honoring 
(Coiltiuucd <JH iHiqe U.l) 



PBS, Smithsonian, Others Create Ambitious Multi-Genre Documentary 



O Smithsonian 
Fotkwa/s 



BY CHRIS MORRIS 

LOS ANGELES— The grand ex- 
panse of American music played on 
the banks of the nation's greatest river 
is the subject of "The Mississippi: 
Riwr Of Song." a four-houi' PBS doc- 
umentary that will air on con.secutive 
Wednesdays beginning Jan. 6. 

On Tuesday (1), 
Smithsonian Folk- 
ways Recordings 
will issue a two- 
CD, 36-track com- 
panion album for the series, which 
carries a $24.9.5 sugge.sted ILst price. 
On Jan. 13, St. Martin's Press will 
publish "River Of Song: A Musical 
Journey Down The Mississippi," a 
book written by the series' produc- 
er/director John Junkerman and 
writer Elijah Ward. A seven-hour 
radio version of "Rirer Of Song," fea- 
turing additional masic recorded dur- 
ing the filming of the PBS shows, 
begins airing in .lanuary on Public 
I{adio International affiliates. 

The TV series is a co-production of 



Smithsonian Productions, the Film- 
makers Collaborative, and Kajima- 
Vision Productions. Miyor funding was 
piwided by Hitachi, the Corporation 
for Public Broadcasting, PBS, and the 
National Endowment for the Arts. 

.lunkerman began the first wiork on 
"River Of Song" six years ago, short- 




ly after the completion of his Emmy 
Award-winning PBS film "Dream 
Window; Reflections On A Japanese 
Garden," which was also co-produced 
by Smithsonian Productions. 

The director saw the Mis.sissippi 
as a natural metaphor for the diver- 
sity of American music: "There's 
probably no symbol that .stands for 



the expanse of America the way that 
the Mississippi does . . . Historically, 
there are -so many different kinds of 
Americans settled along the Missis- 
•sippi Rivier, and for their own rea.sons 
and in their own little pockets of ter- 
ritory. By traveling through the 
course of that, you really touch base 
with almost every 
kind of music that's 
been played in Ameri- 
ca." 

Follov\ ing the Mis- 
.sissippi from its headwaters in upper 
Minnesota to Delacroix Lsland in the 
Gulf of Mexico, "River Of Song" 
stops in the major metropolises of 
MinneajMlis, St. Louis. Memphis, and 
New Orleans, as well as in many 
smaller burgs along the way. 

The series visits a number of well- 
known musicians in a host of gen- 
res— rock (Soul Asylum, Babes In 
Toyland, the Bottle Rockets), folk 
(John Hartford, Spider .lohn Koern- 
er), gospel (ex-soul singer Fontella 
(Continued on page 128) 



Brazil Sees Biggest Wave Bf GhlUrett's Stars Slaee late 'BBs Baem 



BY ENOR PAIANO 

SAO PAULO, Brazil— Brazil's chil- 
di-en's recoixl mai-ket — which in the 
late "SOs was a thriving sector pro- 
pelled by the likes of kiddie stars 
Xuxa, Angelica, Mara Maravilha, 
and Eliana — seems on the verge of a 
tum-of-the-centui-y renaissance. 

In the weeks leading up to Oct. 
12 — Children's Day in Brazil — there 
WTas a wave of new preteen-directed 
product from renowned stars and 
new acts that seemed to confirm 
renewed interest among record 
labels in wooing young mu.sic fans. 

But unUke the '80s boom, which 
was led by immen.sely populai- kiddie 
TV star Xuxa, the potential resur- 



gence in the children's market is 
aimed at a wider demographic, from 
preschoolers to preteens. 

For his part, 
PolyGram Brasil 
managing director 
Marcelo Castello 
Branco reckons 
that Brazilian 
youngsters today 
want to hear more 
grown-up sounds. 
"The kids today 
MEL are interested in 

are, pagode, »er- 
taneja, and the same acts as adults, 
so it is quite risky to invest in some- 
thing that is going to be played only 




SMIDY&JUNIOR 



in the children's bedroom," says 
Castello Branco. 

Carlos Clemente, manager of the 
Belo Horzionte store Disc Music, 
agrees with Castello Branco's 
assessment. He adds, "A kid, 8 or 9 



years old, watches the leleiiomlas 
[soap operas], reads magazines, and 
has basically the same interests as 
the adults, "rhe fact is, children are 
becoming adults sooner and sooner, 
.so after they reach 7 or 8 years old, 
they want to listen to what the adults 
are listening to." 

And it is not only children's musi- 
cal horizons that have widened — 
their spending power has, too. Mer- 
chants say this accounts for the 
sudden burst in product aimed at 
Brazil's pre-adolescent sector. 

Jo.s^ Pahna, manager of the Rio de 
Janeiro store So Discos, says Brazil's 
preteen set is buying more music 
than ever. 



Before the arrival of Xuxa, com- 
ments Palma, Brazilian youngsters 
didn't buy musical product until they 
reached their teens. 

"Now." he says, "an 8-year-old 
child has his cm-n CDs and CD plaj'- 
er. But the kids ai"e buying all kinds 
of music, not just children's music." 

With some Brazilian preteens 
more interested in adult sounds, 
some of the indies that are most 
actively involved in the children's 
market are opting to target pre- 
schoolers. 

"The traditional children's market 
from 6 to 13 years old, is over, so we 
are investing in a younger audience," 
(CvHtiniu'd oil 12^} 
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Black Crowes Take Wing On New Label 

Columbia Bow Finds Band Returning To Roclc'n'Roll Roots 



BY CHRIS MORRIS 

LOS ANGELES— On "By Your 
Side," the Black Crowes' Columbia 
Records debut, arriving Jan. 12, the 
Atlanta-bred band reclaims its 
Stones/Faces roots after a pro- 
tracted sortie into neo-psychedelia. 

James Diener, senior director of 
A&R/marketing at Columbia, says, 
"This is, to a large extent, a return 
to the spirit of the first two records. 
That's going to be our marketing 
message this time. [U.K. music 
weekly] Melody Maker called the 
Crowes 'the most rock'n'roll rock 
'n'roll band in the world.' That's 
exactly what 1 think and what most 
of the people who have heard this 
record have come back to us and 
said." 

Paraphrasing bluesman Memphis 
Slim, Chris Robinson, the Crowes' 
lead vocalist, says with a cackle, 
"When the acid trip is over, you 
gotta go back to Mother Earth." 

The refreshed rock'n'roll sound 
on "By Your Side" did not come 
without some pain on the part of 
the band: Before sessions for the 
album began, the Crowes fired 
longtime guitarist Marc Ford, and 



founding bassist Johnny Colt quit 
soon thereafter 

"Mare and .Johnny were in the 
band for a long time, and as much 




BLACK CROWES 

as I loved them, by the end they 
were distractions, for different rea- 
sons," Robinson says. 

The Crowes quickly recruited 
Sven Pipien, who had played with 
drummer Steve Gorman in the At- 
lanta band Mary My Hope, to fill 
the bass chair Following the com- 
pletion of "By Your Side" — on 
which Robinson's brother Rich 
plays all the guitar parts — Audley 
Freed, formerly of the Raleigh, 
N.C., band Cry Of Love, joined as 
the Crowes' touring guitarist. (Key- 
boardist Eddie Harsch completes 



Columbia Plugs Intn Big Beat 
With U.K.'s Lu-Fldellty All-Stars 



BY JIM BESSMAN 

NEW YORK— Starting humbly with 
just a record collection and a 4-track 
recorder, Britain's Lo-Fidelity All- 
Stars have become an international 
sensation, taking the electronica- 
rooted big-beat club genre into a 
rock band format. 

The .sextet, whose Skinf Columbia 
debut, "How To Operate With A 
Blown Mind," is duo .Jan. 12, weaves 
sampling into a context rooted as 




LO-FIDEUTY ALL-STABS 

much on live playing as turntables 
and tape machines. 

"We've been called big-beat, trip- 
hop, skunk rock — ewrything under 
the sun," says DJ Phil Ward, co- 
founder of the Lo-Fi's, whose 
records and equipment helped 
launch the group. "But there's a lot 
more going on in the album than so- 
called big beat. There are soulful 
moments and slow moments and 
IjTics that make you think. We have 
a live drummer, bass, a couple of key- 
boards, and vocals — and J do 
scratching and dropping samples 
live. It's a big sound — a wall of noise 
and a lot of feedback from old Moog 
keyboards — so it's quite a rock'n'roll 



show, even though it's dance music." 

Indeed, Kevin Patrick, VP of A&R 
at Columbia — who brought the Lo- 
Fi's to the label by way of Sony 
SINE'S deal with the U.K. indepen- 
dent Skint Records — notes that the 
band's exciting live shows look quite 
"traditional," with Ward and key- 
boardist/sampler Matt Harvey 
essentially functioning as guitarists. 

"(Vocalist] Dave Randall defines 
the traditional pop star front man 
role with his combination of front 
man confidence, nonchalance, and 
arrogance," says Patrick. "As a 
whole, the group has the attitude and 
the look of a traditional live act — 
which is something that America 
understands. They bring a mix of 
chaotic, psychedelic ideas over hip- 
hop rhythms, with a punkish vocal 
delivery that adds up to something 
very unique that is both playable on 
record and powerful live." 

When the Lo-Fi's formed in 1996, 
they were reacting again.st the pre- 
vailing dance music of the moment. 
"House music was going through a 
boring phase," says Ward. "We all 
had the -same record collections: hip- 
hop, soul/funk, acid/house, reggae, 
dub, ska, rock bands like the Stooges 
and MC5, Marvin Gaye, and Curtis 
Mayfield. We banded together at the 
right time, since a lot of clubs now 
mix up styles, and we just put them 
together in a band." 

Besides Ward, who also goes by 
"the Albino Priest," Harvey (aka 
Sheriff John Stone), and Randall 
(Coutiiiued on pnfje ^0) 



the lineup.) 

The album was recorded in New- 
York with Kevin Shirley, who co- 
produced Aerosmith's 1997 album, 
"Nine Lives." 

Chris Robinson says, "Kevin 
Shirley's the cat who came in and 
said, 'All right, I know who you are, 
I know what you can do. I've heard 
your records. Everybody knows you 
can play, now we're gonna have fun.' 
Oh, yeah, we'd forgot about that. 
We'd been taking everything so 
deathly serious." 

(Continued on page 22) 



Peachy Impulses. Impulse!/GRP newcomer Russell Malone was recently 
joined by George Benson and Diana Krall to celebrate the release of his latest 
disc. "Sweet Georgia Peach," at the Village Vanguard in New York. The jazz gui- 
tarist is preparing for U.S. gigs in support of the project. Pictured, from left, are 
Benson, Malone, Krall, and Ron Goldstein, president of GRP Recording Co. 



Hootle Plays For The D'oops Overseas 
During Holidays; IWain Top AMA Nominee 



Uncle SAM wants HOOTIE: Hootie & the 
Blowfish are spending the holiday season with the 
troops via a USO tour of the Middle East and Eastern 
Europe. The tour starts Friday (4) in Bahrain, and 
includes stops in Dubai Saturday (5), Saudi Arabia 
(Dec, 6), Bosnia (Dec. 9), and Hungary (Dec. 10). 

However, Hootie & the BlowTish w ill be doing much 
more than the five concerts. Their schedule is jammed 
with meet-and-greets at smaller bases that they'll be 
hehcoptered to, and even a charity golf tournament. 

"It's a grueling schedule," sa.vs Ellen Brody, exec- 
utive director of USO celebrity entertainment. "The 
only thing they aren't doing is get- 
ting up at 6 a.m. and running 15 
miles » ith the troops." As with 
other USO tours, the act donates 
its time. The USO pays expenses. 

Of course, this tour of duty dif- 
fers from many recent USO out- 
ings in that tempers flaring 
between Iraq and the United 
Nations, and the potential of mili- 
tary strikes, make the Middle 
East a hot spot. In fact, the Saudi 
Arabian date had been taken off the .schedule hecau.se 
of escalating tensions, but it was added again. "The 
Department of Defense decides if it's safe for the enter- 
tainment to go in," says Brody. "They won't bring us 
into a region unless they know it's safe." 

"I think there's definitely a concern [about the ai-ea], 
but that only adds to the axcitement lerel," says band 
drummer Jim "Soni" Sonefeld. "You're doing it for 
the people who are laying their life on the line for 
democracy. There is some ship we're supposed to play 
on that [the militai'y] can't ewn tell us where it is." 

The band first played a USO dale two years ago for 
troops stationed in Hungarj' that were waiting to go 
into Bosnia. "It left such an impression on us," says 
Sonefeld. "It was so fulfilling to do a show for people 
who don't see rock shows and for the people who are 
serving us. It's not about making money or selling 
records; it's about feeling good alx>ut giving something 
back to people who are halfway across the world with- 
out their families. We'd talk to people who would say, 'I 
haven't seen my family in months,' or 'My wife had a 
child while I've been gone,' and we're like, 'Damn, we'll 
play for three hours then. These people deser^-e every- 
thing we can giw.' " 

Through the years, entertainers' visits to the troops 
ha%e proved invaluable morale boosters. "I haw to tell 
you, when any band goes overseas in the middle of the 
desert and entertains a bunch of guys and women who 
really aren't doing anything in the Persian Gulf except 
waiting for .something to happen, the troops are Iming 
the fact that .someone has come all the way from home 
to look after them," saj-s Brody. "And when it's a band 




Jwith] the stature of Hootie, it's terrific." 

The band has already earned Brownie points for its 
Hungary visit, says Brody. "The public affairs office in 
Hungary came up to me and said that every time the 
Army goes into a new country, they try to get the 
[troops] involved with a local charity and that this 
year's charity is an orphanage. They were having a 
fund-raising effort on the base to buy ewry child in the 
orphanage a teddy bear. I told [band manager] Rusty 
Harmon about the charity, and he said, 'Your fund- 
rai.sing has ju.st ended. Hootie & the Blov^Ush is going 
to buy teddy bears for all the kids.' And I had the check 
on my desk ]within] days." 

The next band slated for a 
USO tour is Blues Traveler, 
who will play the Persian Gulf 
Jan. 2-11. 



by Melinda Neivman 



I N OTHER HOOTIE NEWS: 
The band's current single, "Only 
Lonely," has been pegged for use 
in "Message In A Bottle," a 
Kevin Costner/Paul Newman 
movie coming in February. 
The song was originally written for "You've Got 
Mail," the new Tom Hanks/Meg Ryan film. Howevw, 
director Nora Ephron ultimately decided not to use 
new music in that film, with the exception of one song. 

Although the song was written expres.sly for a film, 
it was not penned specifically for "Message In A Bot- 
tle," therefore, it can't be nominated for a best song 
Oscar "As part of the application process, you have to 
say the song was written for a certain movie," says 
Leslie Ungcr, pubUcity coordinator for the Academy 
of Motion Picture Arts and Sciences, which hands out 
the Cscars. "Since this is in a movie other than that for 
which it was «iitten, it's not eligible." 

American music awards: Shania Twain Ls the 

top nomijiee for the 26th American Mu.sic Awards, to 
air live Jan. 11 on ABC. She receiwd fire nominations, 
including favorite pop/rock female artist, favorite coun- 
try female artist, and favorite album in both the pop/ 
rock and country categories. Other multiple nominees 
are Will Smith (four) and Celine Dion (three). 

StUFF: Paul Atkinson, once a member of the Zom- 
bies and a former MCA record exec, has joined Capi- 
tol Records as VP of catalog A&R . . . Chicago will 
appear on "General Hospital" Dec. 17 and 18. The 
gnmp will play "Little Drummer Boy" and "Oh Come 
All Ye Faithfiil," both of which appear on the band's 
new Christmas album, "Chicago XXV" . . . Brian Wil- 
son, Johnny Cash, and Jeff Barry will receive the 1998 
National Academy of Songwriters' Lifetime Achie\'e- 
ment Awards at a Los Angeles ceremony Dec. 2. 
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Mllhdai'd honors 
James Taylor with its highest acco- 
lade, the Century Award for distin- 
guished creative achievement. The 
laurel was named for the 100th 
anniversary of the pubhcation in 1994. 

While Billboard traditionally has 
reported on the industry accor 
plishments and chart-oriented 
strides of generations of tal- 
ented individuals, the sole 
aim of the Century Award is 
to acknowledge the uncom- 
mon excellence of one 
artist's still-unfolding body 
of work. Moreover, the award 
focuses on those singular 
musicians who have not hereto 
fore been accorded the 
degree of serious 
homage their achieve- 
ments deserve. It is a 
gesture unique in Bill- 
board's history and one 
that is informed by the 
heritage of the publica- 
tion itself 

"One of the most gift- 
ed and utterly natural musicians of his 
time, James Taylor is also an artist 
who represents a timeless link 
between Stephen Foster, Jimmie 
Rodgers, Hoagy Carmichael, Pete 
Seeger, Ewan MacColl, and other 




Previous 
Century Award 
Honorees: 

George Harrison - 1992 
Buddy Guy - 1993 
Billy Joel - 1994 
Joni .Milchell - I99.'> 
Carlos Santana - 1996 
Chel Alkins - 1997 



song in the Western Hemisphere," 
says Billboard editor in chief Timothy 
White. "Another hundred years from 
now, James' music will still sound as 
ageless and intimate as it does today. 
"Moreover," adds White, "with his 
gently penetrating singing, adroit 
puitar chordings, and a conver- 
sational verse-writing tech- 
nique that melds cultural 
insight and a social con- 
science with candid self-rev- 
elation, Taylor brought a 
seemingly effortless new 
eloquence to popular song in 
the second half of this centu- 
ry. Fellow musicians know how 
difficult it is to play James Tay- 
lor's works as they're 
actually arranged and 
performed by the com- 
poser, and songwriters 
have long learned how 
hard it is to match the 
innate sense of right- 
ness in his lyrical and 
structural dynamics. 
"But more than any- 
thing else, generations of listeners 
know that the heart has no hiding 
place from the simple, hymn-like truth 
of Taylor's art. And that's why Bill- 
board can think of no artist more 
deserving of the 1998 Century Award 



great troubadour/stvlists of modern than the peerless James Tavlor." 

JAMES 1AYL0R 

1998 RECIPIENT OF THE 



Designed by jeweler/sculptor Tina Marie Zippo-Evans, the Century Award is a unique work of art, as well as 
an emblem of artistic supereminence. Struck in bronze once a year, the handcrafted. 14-jnch-high statue is a 
composite representation of the Greco-Roman Muses of music and the arts (among them Calliope, epic poet- 
ry; Euterpe, music; Terpsichore, dance; Erato, love song; and Polyhymnia, sacred hymns). The form is female, 
in keeping with an ancient definition of the arts: "Sacred music is a symbol of nature in her transitory and ever- 
changing aspect." The lyre held by the muse is a specially made adornment that changes every year in order 
to personalize the honor for each recipient. In homage to Taylor, this year's lyre was fashioned from a special 
alloy of fine copper and kuromi oo silver in an ancient Japanese diffusion-welding layering process called 
mokume gane {i.e.. wood grain metal). These alloys were chosen to form the lyre because of their earthy color 
characteristics, which become more prominent over time, the alloy resembling the floor of a forest in its leafy 
delicacy and yet demonstrating an enduring vividness symbolic of Taylor's deep environmental and conser- 
vationist concerns. Strength, subtlety, and an ever-evolving endurance are the hallmarks of nature at its most 
vital and of creativity at its very best. They likewise evince the power and passions of James Taylor himself. 
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"Put your shoes on 
Walk with me into this light . . . 
I'm feelinj; whole again 
II was a iiell of a night. 

Just to be with you by my side 
Just lo have you near in my sight 
Just lo walk a while in this light 
Just lo know that life goes on. 

Another day 
Another chance that we may 
Finally find our way 
The sun has begun 
To melt all our fears away. 

Another day." 

"Another Day," James Taylor, 1997 



T 

^■^k he amber-hued, late-afternoon sun 
of a Nortfi Carolina day is streaming past the 
high foliage surrounding the governor's man- 
sion. It forms a perfect copper path through the 
gates just as guest of honor James Vernon Tay- 
lor arrives by charter bus, the angled beams cre- 
ating a corridor of light that the singer can fol- 
low up the front steps and into a reception 
sponsored by the liberal Democratic guberna- 
torial incumbent, James B. Hunt Jr. 

It's Monday Nov. 9, roughly a half-hour before 
an impeccable afterglow falls like a crepe cur- 
tain around the populace of Raleigh, capital of 
the Tar Heel State, Northern Piedmont seat of its 
government, and site of the annual North Car- 
olina Awards, in which Taylor and six other 
exemplars in putilic service and the arts and sci- 
ences will be recognized for their historic con- 
tributions to their home turf. 

The other distinguished honorees — including 
Nobel Prize-winning scientist Martin Rodbell, 
novelist Kaye Gibbons, beloved folk craftsman 
Robert W. Gray, and respected local social 
activists Lunsford Richardson Preyer and wife 
Emily Harris Preyer— are busy greeting guests 
and fielding congratulations from dignitaries, but 
everyone immediately turns to look at the rather 
Lincoln-esque walking man who slips bashfully 
through the portico and into the parlor 

"There. " says the aged but buoyant Preyer as 
she points with glee, "is the man we're all real- 



homes, and restaurants in Martha's Vineyard. 
New York, Los Angeles, and North Carolina, illu- 
minates Taylor's unique ties to the Southland 
that first inspired his songwriting. 

A place of contrasts and paradoxes, North 
Carolina has long been a province of hard-work- 
ing, small-acreage Scottish and Scots-Irish farm- 
ers rather than land-rich colonial aristocracy It 
boasted the first state university in the nation, 
opened in 1 795 (namely the University of North 
Carolina at Chapel Hill, where James' father, 
Isaac "Ike" Taylor, would later teach), had fewer 
slaves during the Civil War than any state in the 
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Confederacy, and can point to a proud legacy 
of an enlightened press, an excellent health care 
and hospital network, and progressive, pro-civil 
rights governors like Terry Sanford and Hunt. Yet 
as recently as the late 1970s, North Carolina 
remained a virulent bastion of the Ku Klux Klan, 
refused in both 1973 and '82 to ratify the Equal 
Rights Amendment, has stubbornly supported 
the careers of ultra-conservative Republicans 
like Jesse Helms and John East, and is enriched 
economically by the operations of the country's 
four leading cigarette manufacturers. Com- 
pelling and complex, absorbing and mystifying, 
uplifting in its essence and all too human in its 
frailties, the state, like the man, is a feast for the 
thoughtful inquisitor and the open-hearted devo- 
tee. And for North Carolina's people, as well as 
for its part-Yankee troubadour/poet, it's fervent- 
ly believed down here that the best days are yet 
to come. 

What's your earliest memory? 

I think my earliest memory is trying to walk on 
the cnjst on top of the snow when I was really lit- 
tle, like 2 years old, and breaking in, falling 
through the snow up to my waist. I remember 
the delicacy of the snow and wondering when 
it would cave in. 

I had some little woolen helmet on my head 
that itched like hell. And a flannelized puffy 
snowsuit with some rubber boots, and mittens 
safety-pinned to my sleeves. That's the way we 
were bundled up and thrown outside into the 
snow, looking like the Micheltn Man, looking like 
you were packed to tie shipped a long distance. 

At the time, this was in Weston, Mass., not far 




from where my brother Livingston lives today. I 
was born when my parents were living in Milton. 
Mass.. but then they bought a house in Weston, 
a couple of towns over: it was a modestly sized 
contemporary house. I guess at that point my 
sister Kate was a year old, and my mom was 
pregnant with Liv. 

But wait— I may have an earlier memory! It's 
from Randolph Street in Milton, where I was 
being scolded for eating peanut butter out of a 
bird feeder! And I also think I remember a Christ- 
mas tree at that Milton house. 

What were the Taylor family's Christmas rit- 
uals like? 

We opened all the presents on Christmas 
morning. Mostly. I remember the Christmases in 
North Carolina. We moved down there when I 
was about 3 years old. My father took a job 
down there. He was basically doing research at 
that point and was hired as an assistant profes- 
sor in the department of internal medicine at the 
University of North Carolina Medical School. At 
that point, there was only a two-year medical 
school available there. He had already graduat- 
ed from medical school and done his residency 
and internship in Boston. But he went down 
there for a while to teach physical diagnosis and 
do research. 

I remember his office in his laboratory, and 
occasionally on a Sunday he would take us by 
the laboratory, where there were some radioac- 
tive isotopes and a freezer which held hamsters 
that were hibernating. He was involved in some 
kind of research project involving animal hiber- 
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BY TIMOTHY WHITE 

ly here to see — James Taylor!" 

Indeed, while Taylor has been in line to 
receive a host of Grammys and other honors 
since his official designation as the 1998 recip- 
ient of Billboard's Century Award (which was dis- 
closed to his mother on Thanksgiving Day 1997, 
but not publicly announced until May of this year, 
with the hand-struck bronze trophy to be pre- 
sented at the Billboard Awards, Dec. 7 in Las 
Vegas), the citizens of the 12th state admitted 
to the Union prefer not to take a back seat to 
any flatterers in the mounting rush to lionize their 
favorite son. 

As Taylor's mother, Trudy, later puts it, "North 
Carolina likes to call itself 'a vale of humility be- 
tween two mountains of conceit,' meaning the 
boastful South Carolina and Virginia that sit on 
either side of the state, but the award cere- 
monies here indicate it still knows how to show 
its pride in itself." 

At a banquet later in the evening, James is 
told that "Carolina In My Mind" is North Caroli- 
na's unofficial anthem, and friends and admir- 
ers from the Appalachian Mountains near Ashe- 
ville to tf>e coastal plains around New Bern cheer 
and/or wipe away tears as Taylor explains that, 
although he was born (on March 12, 1948) in 
Boston, he was mainly raised here and still fun- 
damentally considers himself "a Carolinian." 

The interview tfiat follows, conducted over the 
course of the past 1 2 months in taxis, buses, 
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nation, metabolism, weight loss and gain. I 
remember him dissecting latwratory rats at one 
point. The dissection Involved creating an artifi- 
cial environment in w/hich a heart could live for a 
period of time, as a part of a heart/lung project. 

You initially lived In an old, rustic farm- 
house, right? 

That's right. We moved to a place out in the 
country, in Canboro, to the west of Chapel Hill, 
beyond the reservoir. University Lake, and we 
stayed in a farmhouse out there rented by some- 
one who lived close by, a Mr. Bassett. 

My mother had moved down there with four 
kids because my father took a job there, and I 
think he look the job there because his family 
was from North Carolina and he thought It would 
be good to go back there. I think it was a ques- 
tionable thing to have done. It was great for us 
to have grown up in North Carolina, but it was a 
little hard on my mother to be away from New 
England, where she'd grown up in Newburyport 
on the Merrimack River and gone to a finishing 
school in Boston. 

Basically it was her homesickness that had 
her load us all into her two-tone white Pontiac 
station wagon late every June and drive up to 
Martha's Vineyard, off the coast of Massachu- 
setts. We kept that up for a long time. My mom 
would drive us, or occasionally both [parents] 
would make the trip, and then he'd take the train 
back down to North Carolina. But he was on an 
academic schedule, so he usually could take 
two months off during the summer. 

You've been a sailor all your life, and 




out cigarettes, so I went back home, got him a 
pack of Parliaments, and threw them from the 
tKjat to the sailtx)at. but they went into the drink. 
He was really pissed at me for ttiat. But we laid 
them out at the deck [laughter], and they dried 
out enough so he could have a smoke. 

But this was how we passed the summer, feel- 
ing very remote from things. The Vineyard was 
a long way to come from Chapel Hill; there 
weren't many ferytxats going there, and it wasn't 
much of a resort community. Things didn't open 
up till mid-June and closed right down at l-abor 
Day. The up-island economy was as much 
about fishing and farming as tourism. 

So It had similarities to North Carolina? 

Well, it was a good seasonal compromise. 




Images of the sea fill your songs. What was 
your first exposure to sailing? 

My first exposure to sailing was on Martha's 
Vineyard. The first time I sailed, my father had 
rented a sloop that was about 1 5 feet long, ply- 
wood with a canvas deck. I think it was called 
Carrier A white wooden skiff. At the same time, 
I think, we also rented an Alcourt Sailfisf^ — that 
was the company that made it before It was 
bought out by AMF. 

So how old were you when he taugirt you 
to tack? 

It was when I was 6, and then he was in the 
Antarctic in the Navy when I was 7 or 8, and then 
at 9 and 10 we picked sailing up again. We also 
used to rent a little 3-horsepower motorboat 
from Earl Vanderhoop in Menemsha [on 
Martha's Vineyard). At one point, my father was 
out sailing with my sister in one of the Chilmark 
town races — they still race small boats on Men- 
emsha Pond on Wednesdays and Saturdays in 
the summer Some people would take it more 
seriously than they should, and my father would 
be one of those. He really loved that sailboat 
race. 

So at one point I was tooling by on my way 
back from Menemsha and Stonewall Pond in 
this amazingly slow boat with a Johnson out- 
board on it, and as I went past I recognized ttie 
boat and went over to him. He was gettir>g ready 
to sail in the race, and he said. "Jamie, go back 
and get me a pack of cigarettes and bring them 
back out to me here, " He didn't want to sail with- 



Back down in North Carolina, we lived on a rural 
route out in Carrboro. The house was sur- 
rounded by fields of hay. rye, silage crops. It was 
sharecropped by a man named John Hairston, 
who had a team of mules and a wagon and a 
sickle bar that he pulled behind him to mow. He 
hired a hay bailer to come by and bail up what 
he had mowed and windrowed. The fields were 
flat and muddy. In the woods tjeyond the fields, 
there was a temporary sawmill set up where 
people were pulling the hardwood out of the 
woods and sawing it up for lumber; it was a 
primitive operation. 

Mr Hairston's wife's name was Effie Hairston. 
At one point, my mother says. John Hairston 




brought his hay wagon by with his mules 
hitched to it. and a woman was sitting on tfie tail 
of the wagon. After about an hour or so. my 
mom went out to this woman and said, "Would 
you like a drink of water?" Effie said, "No 
thanks." And then Trudy said, "Is there anything 
I could help you with?" And Effie said, "Well, 
actually I was wondering if there's anything I 
could do for you. I see you have a lot of children 
here, and I live just down the way" So Effie start- 
ed working for my mom and stayed on for the 
next 20 years. It was a very low-key way to apply 
for a jotj. but things were very low-key there. It 
was the really rural South. 

The people who lived next door were the 
Rays, tjut they were subsistence farmers, as 
were John and Effie. The Rays were white and 
owned their own place. John and Effie, who 
were black, owned their own place, too, but they 
didn't have enough land to farm, so he share- 
cropped other lands, although John Hairston 
kept hogs, and they did have a kitchen garden 
from which they occasionally sold produce. 

At any rate, the Rays had an outhouse and a 
barn and a house and a washing machine with 
a gasoline engine on it outside the door. I don't 
think they had electricity when they lived there. 
I remember that Tom Ray had a parasite in his 
loot one time, a hookwom he'd picked up, Tfiat 
was an alarming thought. It was swollen with a 
large worm, and you could see it moving under 
the skin — an alarming thing for a child to see. I 
think my father may have tieen involved in the 
cure of that matter 

The Rays' daughter Nancy would look after 
us and we'd play with her, and we'd go to her 
farm, but we weren't allowed to go over there 
and use the privy barefooted. Trudy was afraid 
we'd pick that worm up. 

But the Rays had two or three kids, and I 
remember meals occasionally at their house, 
with biscuits and butterbeans, wax beans, and 
chicken and pie; oilcloth on the table; laundry 
drying on the line. They had a lot of hogs and 
cattle and chickens, too. And they raised feed 
corn, and I remember the corncribs and the 
tobacco tjams. 

My brother Hugh was born in North Carolina 
in 1952 and came home to that house, so by 
then there were live of us kids out there: Alex, 
me. Kate. Liv. and Hugh. 

When I entered the public school system, we 
had already moved to the new Chiapel Hill house 
my mother and father built on Morgan Creek 
Road. I would have been about 6 then. That 
would be in 1 954, so the new house must have 
been finished by 1 953. 

Your second house in North Carolina was 
In dramatic contrast to the first, wasn't It? 

It was a modern house my mother oversaw, a 
lot of glass, concrete, and steel for the founda- 
tion, although not much of the steel was appar- 
ent in the finished form of It. It was interesting to 
see it go up. It was typical of houses being built 
In the '50s; it was informed by Frank Lloyd 
Wright and Walter Gropius and the like. 

There wasn't much to do down there; it was 
very quiet. Our only neighbors in Chapel Hill 
were the Perlmutts, a family that lived close to 
us. They were from Savannah, Ga. Dr Joseph 
and Helen Perimutt. He taught at the medical 
school, and they had three kids, Louis, David, 
and Martin, who were roughly Kate's. Liv's. and 
Hugh's ages. 

But our house was quite a wonderful space 
to be in. with a lot of sun. facing south to a grad- 
ual slope that fell off faster after 200 to 300 feet 
to a creek. Morgan Creek. 

Obviously, the descriptions in "Copperline" 
of the world "halt a mile down Morgan Creek" 
on the 1991 "New Moon Shine" album pertain 
to this childhood environment. 

Yes. "Copperiine" is about Morgan Creek, and 
I saw many snakes, particularly poisonous 
snakes, copperheads and hog-nosed snakes. 
And Morgan Creek fed the reservoir, and there 
were fish in it. We fished down there, camped 
down there a lot. There was an old shack in the 
woods that my father took on as a project, and 
I remember shingling that with him, puttying the 
new windows. On weekends we'd go down 
there, start a fire, and sleep there in our sleep- 
ing bags. My father built a skiff— he actually 



started it when we lived in Carrboro — and we 
put it in that creek. 

What were the principal diversions in 
Chapel Hill for a young boy during the 1 950s? 

Not many, I have many memories, mostly of 
the landscape there on the Piedmont. It was a 
very slow and empty lime. I went to school, 
came home in the school bus, walked down the 
country road to the house. 

How did music arise to the extent that you 
later formed a t>and and recorded? 

Alex discovered popular music first. He would 
tune in the radio, and I rememt)er a lot of Hank 
Williams, Ernest Tubb, Loretta Lynn, and Patsy 
Cllne, white gospel. 

1 played the cello my mother got me for the 
school orchestra. We got a banjo from some 
local college kids. So we sang and played to 
each other in the kitchen. 

We got television in '56 or so. There was Oral 
Rot>erts, a couple of very primitive local ads, the 
"Gillette Fight Of The Week" that my father used 
to watch on Friday nights, and children's shows 
[like] "Captain Kangaroo" and cartoons on the 
weekends like "Crusader Rabbit" and "Tom Ter- 
rific," who had Manfred the Wonder Dog. 

But there wasn't much else on — aside from 
Flatt & Scruggs' TV show, and of course Jesse 
Helms was always ranting on WRAL-TV [Ra- 
leigh]. He was the editorial voice of WRAL. 1 wish 
there were tapes of some of the things he used 
to say. they were so amazing. He used to say, 
and my friend l-ouis Perimutt and I still quote it 
[thick, quavering drawl], "Ttiem hippies up there 




in Communist Hill' — that was what he always 
called Chapel Hill— "don't need to grow their 
hair long, go smoking marijuana, and engaging 
in illicit sex to make themselves out a fool, but It 
/lee-elps." 

He seemed like a televangelist. Also. In those 
days he was an active defender of segrega- 
tion — enthusiastic, adamant, and indignant. But 
my mother was an adamant civil rights activist. 
She was a committed foot soldier, making it 
clear to all of us what her views were, and pick- 
eted the local businesses to get them integrat- 
ed, like restaurants, local theaters, whatever And 
she even occasionally pressed us into service, 
like getting my sister iCate to walk the picket lines 
together with her. She was a very aggressive 
person, generally speaking, as was my father; 
they both had that Northern bent. 

You should explain the unique polltical cli- 
mate of Chapel Hill. 

Chapel Hill was a liberal oasis at that point in 
the South. Terry Sanford was the governor of 
North Carolina back then, and my mother and 
father would visit him at the governor's mansion 
in downtown Raleigh. Sanford and other people 
in the post-Worid War II era had really commit- 
ted themselves to integration and to the 
Research Triangle and encouraging a lot of sci- 
entific and business research in the areas of 
Durham, Chapel Hill, and Raleigh, and they put 
a huge amount of state money Into the Univer- 
sity of North Carolina system, which was also a 
health-care system. And it's paid off in the last 
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couple of decades, with North Carolina having 
a really well-educated worl< force and a major 
technological center. That was all just beginning 
in the 1950s, and my father in a small way was 
pan of that, building the medical school into a 
progressive four-year school and becoming its 
dean. 

You've always had strong political feelings, 
and they've often surfaced on your records. 
"Let It All Fall Down" on the 1974 "Walking 
Man" album is an example. 

[Nodding] I think it was around the time of 
Watergate, and the country was feeling how 
petty and small-minded the whole thing seemed 
and that the main job of power was to hold on 
to power through dirty tricks. I just rememt>ered 
Nixon's foot-dragging on Vietnam, too, and 
being angry enough to want to write a song 
about it. 

You've recorded more political songs than 
people might realize, material of an often-gal- 
vanizing nature, like "Stand And Fight" on the 
1981 "Dad Loves His Work" album. 

Well, "Stand And Fight" was a co-write with 
Jacob Brackman. He really wrote the lyrics of 
that. I can't claim too much of the message on 
that one. Although I was amazed to find, during 
the first time I went to Italy to play there, that the 
Italian Communist Party had used that song as 
tlieir theme. In fact, when I played Pisa, the pro- 
motion of that concert was somehow connect- 
ed with the local Communist Party machinery! 
Of course, communism in Italy is very different 
from elsewhere, but clearly it was a very kinetic 
song for them. 

"Slap Leather" (on 1991's "New Moon Shine" 
and 1993's "(Live)"] is definitely political in its 
implications, and it had two or three messages. 
The first involved (President) Reagan. I was inter- 
ested that he would leave office and that imme- 
diately Japanese businessmen bought him for 
$2 million to come speak to them. I don't know 
who negotiated that, and I'd still be very inter- 
ested to hear, but I just had the feeling they 
weren't looking for his wisdom and advice. They 
were just interested in buying the president of 
the United States. 

It really rankled. So that's what that line 'sell 
the Ponderosa to the Japanese' 
meant, although it has a second 
suggested meaning, which was 
when (Laurence] Tisch sold 
Columbia Records (as part of 
CBS] to Sony But I didn't have in 
mind a general xenophobic con- 
notation: I meant to specifically 
refer to that trip that Reagan took 
upon leaving office. I thought that 
was inappropriate. 

Another matter covered in the 
song was how narrow our view of 
the Gulf War was. For a lot of people listening to 
the radio or seeing it on TV, it was just like hav- 
ing a national sports team over there. We're 
counting the rockets, and it was just an amazing 
media event, like "a Big Mac fatafel, with a side 
of fries." But the Iraqi people, who are not real- 
ly an evil enemy and are more like political pris- 
oners — they were doing most of the dying. 

"Une 'Em Up" on I997's Grammy-winning 
"Hourglass" revisits Nixon and some of the 
political ghosts that still haunt us. 

If that song's at}out anything, it's about how 
things repeat themselves. Nixon didn't do us any 
favors; he was one of the main things ttiat deflat- 
ed the possibilities of the '60s. There's this guy 
who's really in a position of leadership for the 
entire world, and he's obsessed with the pettiest 
kind of vengeance on his supposed enemies. 
But the political system selects for that kind of 
pettiness. So I'm referring to Nixon, but I'm actu- 
ally talking atx>ut his footsteps. I focused on the 
speech Nixon gave on the White House lawn 
when he resigned. 

And then he had to put one foot in front of the 
other to get on the helicopter to leave, and the 
way he did it was by lining up his people and 
saying goodbye to each one. He's using this line 
of people to supposedly say this tearful good- 
bye, but what he's actually doing is trying des- 
perately to get to the helicopter and get his ass 
out of therel [Laughter] I'm not sympathetic to 



Nixon, because he debased the office. But on 
some level I am, in the same way you have to 
feel sympathy for every sentient soul on the 
planet. 

Regrettably, Nixon proved to be yet anoth- 
er lousy father figure. 

[Nodding] Yes. and we all react each time like 
a family. In another song on "Hourglass" called 
"Enough To Be On Your Own," I also refer to 
"famity." And as you get older — and I'm 50 — you 
begin to see the family of mankind, and you 
grasp that the loneliness of the 
human condition stems from a 
wholeness from which we feel 
separated. We were talking in a 
cab a while ago at>out the human 
condition and about consen- 
sus — how great it is to feel things 
with other people. But these 
days, family structure is breaking 
down. And the more unlikely it is 
that you will actually make it out 
from your family and into the 
worid in any kind of sun/ivable form, the more 
useful It is for others to see and understand the 
bridge anyone's had to build to do it success- 
fully. These ways of leaving the family and estab- 
lishing yourself are an ongoing prospect, espe- 
cially if your job as a creative person is to 
illustrate that process, that transition, that 
escape. And you also offer ways of coping and 
of celebrating. 

I miss my brother Alex, who died in the last 
year, and my father, who's also been gone just 
a short while (Isaac died Nov. 3, 1996], and his 
second wife went shortly before he died. I 
recently did a benefit for the family of my long- 
time drummer Carlos (Vega], who also died 
recently. And 1 miss my best friend, (keyboard- 
ist/producer] Don Grolnick so much, and so 
many other people do, too. So we carry these 
coals of Don Grolnick around, and occasional- 
ly we gel together and start a fire. In my band, 
we talk in terms of what Don's take on things 
was, and we repeat anecdotes and things he 
used to say. 

I get a lot of responses from people who say, 
"1 was going through a hard time, and your 
music helped me through that." The idea, 
though, is to invite people to co- 
experience something and not 
set oneself up as the object. 
That's the entire worth of it in the 
worid. 




A moving moment in your con- 
certs these days is the perfor- 
mance of "Shed A Little Light," 
an ode to Martin Luther King 
from "New Moon Shine" [1991] 
that seems to reassert the 
ideals of the bygone civil 
rights movement. The song wouldn't sound 
out of place In any Southern church. 

Yes. And the song "Migration" on "Walking 
Man" also came from a very spiritual place. In 
each case, it's an old theme of people having 
an idea of what they're doing, but actually it's 
an Illusion, t>ecause something much larger and 
more profound is making them move. 

A song like "Up From Your Life" on the cur- 
rent "Hourglass" album has the same gospel 
feeling, yet Its lyric asserts that the spiritual 
reason for life — be It a supreme b«lng or a 
certain creed — doesn't ever need to be 
named. 

Well, as I said to you the other 
day when we were talking about 
a lot of material on this present 
album, there's always a motiva- 
tion to write things spiritually, and 
I consider myself a spiritual per- 
son, but I just missed the boat 
with organized religion, I guess. 

How about a song like 
"Shower The People'"? 

Well, there's a very simple 
message to that song. It's basi- 
cally saying to go ahead and come out with It, 
meaning love. Don't wait! 

Suffering is a human condition and it's always 
there, but I know that it's great for me when 




somebody can give me instruction on how to 
get through it in a song. 

Who does it for you? 

People like Hoagy Carmichael, Cole Porter, 
Moss Hart. I met Yip Harburg once; he wrote my 
favorite line in a song. 

Which was? 

The lion's song about courage in "The Wiz- 
ard Of Oz." He sings: "What makes the hotten- 
tot so hot? What put the ape' in apricot?/What 
have they got that 1 ain't got?/ 
Courage!" I'd like to have said 
that. [Big laugh] 

But you did all right yourself 
wtth the "Secret O' Ufe," which 
is almost a form of folk haiku. 

Thanks! I very cleariy rememtjer 
writing that song— it came very 
fast. I guess I was lucky to be 
playing guitar at that time, and 
the thing came out and there it 
was. The second verse might have come some 
time later, but basically the first verse and the 
chorus happened real quick. It was earty June in 
Martha's Vineyard, and I was feeling great. 

Sometimes, elemental things like sunshine 
seem especially spiritual in James Taylor 
songs. On "Summer's Here" from "Dad Loves 
His Work" [1981], you sang that summer was 
your "favorite time of the year." 

Yes, but that was the song's character talk- 
ing. I don't hate any time of the year, but I like 
the fall the best. October is my favorite month. 

"Miilworker" has an autumnal mood to It, 
a sense of resignation about life's seasons 
and the sweeping changes they can bring. 

You know, I wrote that about six feet away 
from the place where I wrote "Secret O' Life," in 
the bedroom there in Massachusetts. 1 woke up 
about 1 a.m. I don't know if I had Ijeen dream- 
ing it before I woke up and wrote it down, but it 
was a real channeling kind of experience. "Mill- 
worker" was done for "Working," the Studs 
Terkel/Stephen Schwartz musical based on 
Studs' tx50k. The song had started out as a truck 
driver song, strangely enough, 
with the first verse talking about 
"me and my machine, for the rest 
of my life." It doesn't actually 
refer to a specific character in 
that Terkel book, but it was 
inspired by those interviews of 
people talking about their work 
and their life. Right up in Lowell 
[Mass.] is where the big textile 
mills were, on the Merrimack 
River, during the Industrial Revo- 
lution, and later they were also 
down in New Bedford, near the Vineyard. 

In the finished song, you sing as a rela- 
tively young person, a mill woman like the 
19th-century workers In Lowell who made tfie 
wrong choices, and she now admits she's 
been trapped into wasting her whole lite. 
What's so affecting Is that the song makes It 
seem as If it could happen to anyone. 

Back when you had your own deep ado- 
lescent blues and the emotional crises they 
brought on, what was making you feel 
trapped or depressed? 

There was nothing really making me unhap- 
py until I left home in North Carolina for school 
up North. I was unhappy tteing 
that far away from home after the 
summer season in the Vineyard, 
and I didn't like the school t was 
in. But I thought it was a rare 
opportunity for me to go away to 
. get an education, and 1 thought 
that it was what was expected of 
Bp me, what the family wanted, but 
^Br I was sad about going. I think 
tint's where that partk^lar sort of 
alienation started. 
You know, in North Carolina, we 
just kept our own company, largely. But I think 
it was hard for my mother to be in North Caroli- 
na, and I think it was hard for her to be alone 
when my father went to the Antarctic for two 




years in 1955; he was drafted into the Navy 
t>ecause he'd taken a raincheck on military senr- 
ice during [WWII] , so they sent him to Bethesda 
Naval Hospital for senrice, but he was miserable 
there and volunteered to go to the South Pole, 
which seemed like an adventure for him. He'd 
felt himself to be in harness all his life, achiev- 
ing, from the second grade. As for my parents' 
marriage, I don't think they really ever got it back 
together after the Antarctic thing. And I think my 
mother found the idea of being a faculty wife, 
with folks dropping by after church or hanging 
out at the country club, doing a lot of drinking, 
lobe a real burden. 

After my father came back, his drinking had 
stepped up a lot. But you stayed together for the 
kids in those days, and socially North Carolina 
was a very conservative place, so my parents 
didn't break up until years later, in 1972. 

For me there was an element of having a par- 
ent who was away a lot and another who was 
upset a lot, and that's hard for kids. And there 
was also a lot of stress between my mother and 
my older brother, Alex. That particular dynamic, 
especially when my father was away, was hard. 
And Alex used to turn around and fight with the 
next (sibling] down the line, because he was 
frustrated. It's just typical sibling stuff. 

I was disillusioned with the feeling of t>eing 
far from home at Milton Academy, but I was a 
good kid, a good boy. Alex was a bad boy; he 
was probably wasn't allowed to t>e a good boy. 
I was, and I was allowed to find a way to accom- 
modate my parents and do what I thought my 
parents wanted me to do. 

So Alex was the most relwllious one? 

Yes, he was. 

He was the one testing the limits on the 
home front, so he took that part away from 
you liefore you ever got a chance to audition 
for it. 

You know, it's a funny thing. The main thing 
about kids growing up, especially at that ado- 
lescent age. is tt>at they t>e given the sense that 
there's something they can do well. A little suc- 
cess goes a long way at that age. Alex was just 
trying to cope with everyone around him telling 
him they were unhappy with him because ho 
was fucking up. He was trying to 
cope with what was not a very 
good situation. And he started 
acting out, started going bad, 
staying out late, running with 
people my parents felt he 
shouldn't spend time with. He 
got Into trouble in sctxx}! and just 
^ ' vifasn't doing well; he was a black 

sheep, and It was hard on him. 
So that was a source of friction. 
I came back from school in Mil- 
ton, Mass., and I told my parents 
I was unhappy and it wouldn't get any better for 
me there; I liked it less and less and was more 
alienated, so 1 did my junior year at Chapel Hill 
High. And during that time I played in the Fabu- 
lous Corsairs, Alex's band The year before. I 
had played with Danny "Kootch" [Kortchmar] on 
the Vineyard and got into the blues. And now 
my brother Alex was exposing me to a lot of stulT 
like Ray Chartes, Aretha Franklin, and we played 
in various high schools in the area, like Fuquay- 
Varina High School, or at sock hops, t>eer trash- 
es. 

Then I dropped out of school. I had some 
emotional difficulties. It actually was probably 
typical adolescent stuff, but the people around 
me put me into a mental hospital called McLean 
for nine months. That was my exit from the fam- 
ily agenda, as I perceived it. 

I did get a high school diploma, but it was 
from the school at McLean, the Arlington SchooK 
I never went to college; it's funny that my father 
was such an academician and none of his chil- 
dren — not one of us — went to college. When I 
split from Mcl-ean, I went to Boston and ttien to 
New York to hook up with Kootch, who was in a 
band called the King Bees. I lived on Columbus 
and 84th, and then my friend since my teens, 
the tiassist Zack Wiesner, he and I lived in the 
Albert Hotel on University Place and 1 1th Street 
in Greenwich Village, on a floor ttiat was burned 
out except for two rooms. 

We lived at the Albert for three months. 
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rehearsed in the basement of the Albert, and we 
all became a house band at the Night Owl Cafe 
for eight to nine months as the Flying Machine. 
That was really the only job we had. We tried to 
get a manager for a while, but I don't think he 
was that interested in us; he just did it as a favor 
to the people who were producing our record. 

What was the origin of the awful "James 
Taylor And The Original Flying Machine" LP 
that was released In 1971 after the success 
of "Sweet Baby dames'^ 

It was the doing of Chip Taylor, a writer with 
April-Blackwood Music who had produced 
some records and written some great songs: 
"Angel Of The Morning" and "Wild Thing." He 
and a partner came down and heard us, and 
they signed us to a contract. My memory is pret- 
ty spotty at>out this stuff, because I was getting 
high a lot back then, but it seemed to me that 
the first stuff was made on Veejay Records [Edi- 
lor s note: It was Jubilee Records' obscure Jay 
Gee subsidiary, the lirst single being "Night 
Owl']. They took us in the studio [Jubilee's 
Select Sound), where they cut rough tracks of 
"Night Owl," "Knocking Round The Zoo," "Rainy 
Day Man," "Brighten Your Night With My Day" 
and "Something's Wrong," but it was incom- 
plete, and we never really got a finished record 
for release. Certainly an album was never for- 
mally finished. 

The Flying Machine band broke up after two 
terrible gigs, a United Jewish Appeal fashion 
show and a gig at a club in Freeport, the Ba- 
hamas, called the Jokers Wild Club. After the 
breakup, I got heavily involved with opiates, and 
I fell in with two people who could really have 
done me harm if I'd stuck with them. A friend of 
mine who was an addict had said, "Two guys 
named Smack and Bobby need a place to hang 
out and hide out. Is it OK if ttwy come up to your 
place?" We were all sitting around, getting high 
together, and I said, "Sure! Yeah!" 

Soon afterward, I was addicted, and I called 
my dad up in Chapel Hill— I wasn't calling home 
very often— and he rented a station wagon in 
North Carolina, drove it up the coast, loaded 
everything in It, and drove me home. 

Your dad, Ike, was finally there for you. 

[Sotlly] Yes. It was a solid thing he did. And I 
stayed down there with my parents in Chapel 
Hill for six months. Then I went to London and 
did a little busking on the streets. While I was 
there, I called Koolch from there, who put me in 
touch with Peter Asher of Peter & Gordon— who 
the King Bees once toured with. Peter had just 
left his act with Gordon and become the A&R 
man at the Beatles' Apple latiel. 

I brought him an acetate I'd cut in a little Soho 
studio for 8 pounds. After three years of falling 
into dry holes, Peter and the Beatles liked it and 
signed me. I put ads in the New Musical Express 
and Melody Maker and got some musicians, and 
Joel O'Brien from the Flying Machine came over 
and played drums. After a little rehearsal, we went 
into Trident Studios and sorta worked around the 
Beatles' studio time for the "White Album." And 
I would be at sessions of theirs, or they would be 
wor1<ing on sessions of mine; I think Peter asked 
McCartney and Harrison to do that. 

Years later, Paul and Linda McCartney sang 
backup on "Let It All Fall Down" and "Rock 'N' 
Roll Is Music Now" on "Walking Man," which 
was extremely enjoyable. But back then, the 
whole thing was like a swirl. I stayed at a lot of 



different places, I lived with a number of differ- 
ent women, writing a lot of songs like "Carolina 
In My Mind," and "Taking It In," and forming and 
breaking off and exchanging volatile romantic 
attachments, [Shy laughter] 

I remember writing "Carolina In My Mind" in 
three different places. I stayed with Peter and his 
first wife in their flat on Marylebone High Street. 
Then I went on vacation for five days to For- 
mentera, an island next to Ibiza, just off the coast 
of Majorca in the Mediterranean. One night, a 
girl I met there named Karen and I took the boat 
over to Ibiza for the day. We missed the last boat 
and spent the night in a cafe that was closed 
down, and I wrote the rest of it on a piece of 
paper that was lying around there. 

It was all a ball for this short period of time, 
like six to nine months in 1968, but Apple was 
hemon^haging money, and ultimately [business 
manager] Allen Klein came into the situation and 
broke everything up. Then I went to Austen Rig- 
gs Hospital [in Stockbridge, Mass.] back in the 
States to kick opiates, and caught the Warner 
Bros, deal that led to "Sweet Baby James." 

Those first two formal albums, "James Tay- 
lor" and "Sweet Baby James," have a sur- 
prising, enduring Innocence to them. They're 
diarlstic, but they lack the more reporterly, 
almost novellstic eye of your later, more 
mature work. 

When I made my first and second albums it 
was basically unknown terrain, and I was still 
working, somehow, from a very pure place. After 
"Sweet Baby James," I knew what it felt like to 
work for a living and be this sort of hypothetical 
entrepreneur with a record company, agent, 
manager, whatever 

"Rainy Day Man" on the first album must 
be Important to you, because you recorded 
It twice as a solo performer, redoing It tor 
"Rag" [1979]. Who Is that man? 

Zack Wiesner and I wrote that song in '66 in 
a girlfhend's apartment in New York City down 
on Fourth Street. The idea of it for Zack and I, 
when we were talking the song over and com- 
ing up with the lyric, was just that people are 
often drawn toward a sadness. 

You know that Stones tune "Paint It Black"? 
That was about needing the sort of solace or 
company of something that's very blue, very 
dark, or that you wanted to draw the shades and 
keep the light out because it goes with your 
mood. 

I've heard people suggest that the Rainy Day 
Man is a heroin dealer, and that's a good call. 
That would be a reasonable interpretation of it, 
and certainly, at the time I was dabbling. But I 
didn't really have that in mind. The lyric is pret- 
ty much self-explanatory; it just says it will do 
you no good to try to cheer up someone in this 
stale. What they need to do is go down, all the 



way down, to the bottom. 

In other words, telling people to cheer up 
is not always the best advice, because sad- 
ness or grieving Is often a good, cathartic 
thing. 

That's right. Now, telling someone to lighten 
up when they're in a terrible spot and just beat- 
ing themselves can be of help. But generally 
when people say "Cheer up" to somebody who 
has a good reason to be miserable is like saying. 



"I don't want to hear about your problems." 

"One Man Dog" in 1972 had a very hand- 
some but vaguely remote feel to K, from the 
compilation of suite-like miniatures and song- 
lettes to the photos of you In a rowboat or 
holed up in your Vineyard hideaway. 

We actually recorded "One Man Dog" in three 
different places — on the Vineyard, in New York 
City, and In Los Angeles. It was supposed to t>e 
called "One Man Parade." Before that, I'd briefly 
considered "Farewell To Showbiz" and "Throw 
Yourself Away." The record has 18 songs on it. 




I970: Kmm left, pKMlucer/manager Peter Astier, 
James 'Hiylor, and f!uilarisl/sonf{wrilef I>aiiny 
-Koolch" Kondunar. (Ptioto by Davkl Galirl 

and some of them are little bitty things, but they 
hold up. "Don't Let Me Be Lonely Tonight" was 
the obvious high point. 

"Walking Man," the next album, was the first 
I made without Peter Asher; David Spinozza, the 
New York guitarist and arranger, did the pro- 
ducing, and it was the first time I worked with 
Don Grolnick. The tone of it, generally speak- 
ing, was low, but "Slow Burning Love" was 
seduction-oriented. I've written relatively few 
songs that border on being rude, but that's one. 
So is one on "Never Die Young" [1988] called 
"First Of May," where the lyrics to the bridge talk 
about "A rile of spring/A horizontal dancefPhe 
sweetest sort of dance/Hidden in among the 
plants." 

Yet overall, "Never Die Young" was an al- 
bum that cast a bittersweet spell In the same 
way "Walking Man" did In 1974. It was also 
one of the best of your many collaborations 
with Don Grolnick [who passed away in 1996 
from lymphoma]. Don played a key role in 
your sound throughout the '70s, '80s, and 
'90s, his arrangements on the keyboards- 
filled "Flag" being a good example. 

Some "Never Die Young" material, like "T- 
Bone," which had been called "Santa Fe," goes 
back to 1983. But it was getting together with 
Don Grolnick in Octotjer 1 986 to assess and sift 
through the material that made it come alive. I 
didn't trust the worth of what I had until Don had 
gone over it with me, and he'd been a big help 
that way for years, which is why it was natural 
for him to produce the "Never Die Young" 
album. 

As for the song "Never Die Young," I'd 
thought about calling it "Rosy Children," but it 
went past that phrase to say a lot more about 
getting old and rising alX3ve that state of being. 

Dor did contribute a lot to "Flag," and that 
was a transitional time of stretching for myself 
as well. "Will Not Lie For You" was an instant 
song for that LP that I feel uncomfortable with 
now; the lyric seems petty and snotty. But it took 
only seven minutes to write the whole thing! I 
was being asked back then to do a lot of writ- 
ing for films and Broadway, and "Flag" mostly 
showed the results of those sometimes-abortive 
moves. "Sleep Come Free Me" was originally 
commissioned for the [1980] Robert Redford 
prison movie, "Brubaker," but they wound up 
not using it. 

These risky experiments continued even after 
"Flag" was done, when Robert Stigwood had 
me and Jacob Brackman writing songs like the 
previously mentioned "Stand And Rght" for the 
[1980] film "Times Square." The song was 
yanked from the picture, but I played it for 
Kootch and Don at the sound check for the 1 979 



MUSE/No Nukes concerts, and it wound up 
going over so well that Don and I did it on 'Dad 
Loves His Work" two years later. 

"Song For You Far Away," on the (1985 
album] "That's Why I'm Here," that was written 
for [the 1982 movie) "E.T." But somewhere 
between (Steven] Spielberg and John Williams, 
who had other music in mind, it didn't get used. 

The very different-sounding but equally 
wistful "Long Ago And Far Away," from the 
1971 "Mud Slide Slim And The Blue Horizon" 
album, how did that come about? 

That's the type of song that comes straight 
out of ttie melody, but " Long Ago And Far Away" 
is not part of the lyrics. What I actually say is, 
"Long ago, a young man sits and plays his wail- 
ing game." It's a simple song about how things 
don't turn out the way you planned for them to, 
a melancholy song about the nature of people's 
dreams and the cold hard realities that have a 
habit of blowing in on them. I've recently come 
through a period of huge transitions, including 
a divorce [in 1996 from second wife Kathryn 
Walker), the death of a parent, the death of my 
eldest brother, the death of my best friend, the 
death of a memt>er of my tjand who we all loved, 
and a change in my management situation with 
Peter Asher— although very amicable — after 27 
years or so. So the most coherent part of that 
song for me is probably the second verse— 
"Love is just a word I've heard when things are 
being said . . ." It's a musing on the nature of 
expectations, and how they don't last. 

However, tiaving said that I've been writh some- 
one lor some time now that I really care about. 
Kim [Smedvig], and I'm building a new house on 
the Vineyard, and the public in America and 
Europe has been responding well to my latest 
musk:, so I'm very optimistic about tfie future. 

Well, It's the full-fledged knowledge of how 
difficult life really Is that makes so many of 
your secular hymns, like "I Will Follow" or 
"That Lonesome Road" from "Dad Loves His 
Work," such appropriate and superior suc- 
cessors to a "Mud Slide" song like "You Can 
Close Your Eyes." 

[Soltly. reflective] I was arguing with a friend 
of mine recently, and she was saying that she 
thought our emotional responses to music vrere 
as learned as our emotional responses to lan- 
guage, but I don't— and I still disagree with her. 
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I think that one of the main motivations for 
writing music is to get out, to get off, and ulti- 
mately to get relief from separation. That's why 
music has lived forever in church in the South, 
and elsewhere, and it probably comes from that 
religious setting, from that need for connection. 

I have that need, and that's why a lot of songs 
that I write can turn out to be this kind of reli- 
gious music without having any obvious religion 
in them. I believe that the emotional response 
we have to music is so immediate it suggests 
an underiying or overlying reality and a huge 
emotional content for us, regardless of what the 
lyric is. 

The things about songs, lor me, is that I write 
songs that I want to hear I write them t>ecause 
I need to hear them and I haven't heard them 
yet. (Dis(ar7( smile, his eyes shirking] Because I 
believe, most of all, tftat ]ust by be/ng music. It's 
religious. ■ 
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LO-FIDELITY ALL-STARS 

(Continued from page H) 

(Wrekked Train), the group — the 
members of which hail from London, 
Brighton, and Leeds, England — con- 
sists of bassist Andy Dickinson (A 
One-Man Crowd Ca"lled Genlilee), 
drummer Johnny Machin (the Slam- 
mer), and keyboardist/engineer 
Martin Whiteman (the Many Tenta- 
cles). 

"Because of our nicknames and 
regional accents — and because there 
were six of us with a lot of our 
friends — the press had a misconcep- 
tion that we were big-beat hooli- 
gans," sa,vs Ward. "But as soon as 
they saw the live show and bought 
the album, they realized what we're 
about." 

The U.K. press has since had a 
field day with the Lo-Fi's. They're 
this year's best new band, according 
to New Musical Express, awarded on 
the strength of the singles "Kool Rok 
Bass" and "Disco Machine Gun." 
Both appear on "Blown Mind," 
which came out in May in the U.K. 
However, "Disco Machine Gun" is 
now titled "Blisters On My Brain," 
after rerecording the track minus a 
contested sample from the Breeders' 
"Cannonball." 

"We've sold a lot of imports al- 
ready, so [the domestic rersion] w-ill 
probably do very well here," says 
Duane Harriott, manager of Other 
Music, an indie retail outlet in New 
York. "It's a big-beat record, but 
there are a lot of different elements 
in it, so people who aren't necessar- 
ily into that sort of heavy, beaty beat 
sound will like it. A lot of records on 
[Skint], Uke Fatboy Shm, arc really 
heavy dance music, but the Lo- 
Fidelity All-Stars have a little bit 
more going on that people can gra-sp 
on to." 

The Lo-Fi's — who are managed 
by Sean Phillips and booked in the 
U.K. by Added Talent Agency and 



whose songs are published by Warn- 
er/Chappell Music — remain on Skint 
worldwide outside the U.S. At Co- 
lumbia, Patrick saj's, press will be a 
key means of exposure, especially 
because of the gi-oup's oN'erseas suc- 
cess and the worldwide range of mu- 
sical influences. 

"Battleflag," a recent U.K. and 
Euroiiean single, will ship to modem 
rock radio here in early .January. It's 
a remix of the Pigeonhed .song, which 
the gn)up's label. Sub R)p, originally 
commissioned and has receiwd sub- 
stantial airplay in Seattle; Pigeonhed 
is thus credited as featured artist on 
the Lo-Fi's version. 

"We take our own musical path," 
notes Ward, using the album track 
"Vision Incision" to further illus- 
trate. "We took a really slow female 
vocal from the Three Degrees' 'A 
Woman Needs A Good Man' and 
speeded it up and tweaked it to cre- 
ate a different mood from the origi- 
nal." 

That all this teehno-modifying can 
be reproduced onstage in a rock 
band presentation is also a major 
selling point, notes Patrick, who says 
that the Lo-Fi's are looking forward 
to a two-month tour of the U.S. slat- 
ed for early 1999. 

"They're prepared to work beyond 
the six major cities that [other bands 
in the gem-e] do," says Patrick. "They 
lo\'e America and want to go to every 
record shop across the country and 
lire out music that influenced them." 

But the Lo-Fidelity All-Stars are 
equally keen on playing, agrees 
Ward. "We love making music," he 
says. "We had to cobble together 
equipment for our first gig after 
Skint heard our demo tapes, and 
they signed us right after. It must 
haw been total chaos, but that's what 
people hke about us: It looks Uke it 
could collapse at any secondl" 




A New Alliance. Red Ant Entertainment recording artist Angelique has inked a 
management agreement with former Tears For Fears vocalist/bassist Curt Smith. 
Angelique recently released the acclaimed "Present." an electro-rock opus that 
she produced with Dave Jerden and Rich Cosley. Comments Smith on his new 
role as manager. "It may seem odd at first for an artist to be managing another 
artist. But her album blew me away, and her presence onstage is utterly captivat- 
ing. As such, I felt compelled to use my 16 years of experience in the business 
to help her attain the success she deserves." When he isn't overseeing 
Angelique's career, Smith is fronting his own new band, Mayfield. Pictured, from 
left, are Smith, Angelique, and Red Ant Entertainment president/CEO Randy 
Phillips. 
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For 11 Sold Out Arenas And Amphitheatrfs 
170-000 "Singles" Concert-Fans 
The Fastest Selling Tour This Fall 
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BLACK CROWES TAKE WING ON NEW LABEL 

(Cnntin?ieii fmiii pngp HI 



Work (in "By Your Side" was in 
marked contrast to the claustro- 
phobic sessions for the group's 
1996 album, "Three Snakes And 
One Charm," which was cut at a 
jerry-rigged studio in a house in 
Atlanta. 

Robinson says, "We look back 
now and go, 'Goddamn, man, we 
were locked in that house for four 
months with all the fuckin' drugs 
anyone could want, just getting 
weird and isolated in the dead of 
winter in Atlanta' . . . This record is 
springtime in New York City. We 
worked from 1 in the afternoon till 
8 at night every da,y, Monday 
through Friday, took our weekends 
off. It was like, 'Wow, we're 
adidtsV " 

The return to the Crowes' origi- 
nal hard rock sound was not only a 
natural move, but a timely one as 
well, according to Robinson. 

"We looked around at what's hap- 



pening," he says. "Besides the fact 
that there's no sincere music, 
there's just no vibe, there's no soul, 
there's no funk, there's no swagger. 
I think that's what we are [about]. 

"It's so funny, talking about 
[going] full circle," he adds. "When 
[the Crowes' 1990 debut] 'Shake 
Your Money Maker' came out, it 
was almost the same sort of place 
where we are now. There was real- 
ly no rock'n'roll. There was a lot of 
hair and pop music. Now there's 
less hair but just as much pop. I 
honestly think that people want 
music that deals on more levels 
than just that." 

Promotion of "By Your Side" be- 
gan in earnest this past spring. 
"Columbia, in conjunction with 
[manager] Pete Angelus and the 
band, has been working on this plan 
pretty much since May of this 
year," Diener says. 

The group's Sho' Nuff tour of 
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small venues started the campaign. 

"They literally went up and down 
the country, beginning in May, ex- 
tending through August in the 
States," Diener says. "At the same 
time, we rereleased the four cata- 
log albums, which we acquired via 
our relationship with American 
Recordings, completely remastered 
with some bonus tracks and multi- 
media content. 

"Then, in Augu.st, we put out the 
'Sho' Nuff boxed set. That was for 
the fans. It was a deluxe catalog 
package, the Crowes to date, plus it 
contained a bonus live EP that was 
recorded at gigs at the Beacon The- 
atre in New York a couple of years 
ago. The release of the product was 
a signal to consumers and also to 
retailers and also to the press." 

Following the completion of the 
U.S. dates, the Crowes took their 
show to Europe for promo dates in 
September and October. 

Diener says, "As we were doing 
this whole awareness campaign in 
the States, we had to do it overseas, 
because the band of course has had 
a very strong career overseas. So 
we did the same thing abroad. The 
band went over and did promotion 
and then did a series of club 
shows — again, thousand-seaters, 
really hot, sweaty clubs." 

The push at radio started in 
early November, when "Kickin' My 
Heart Around" (written by Chris 
and Rich Robinson and published 
by Warner/Chappell) was serviced 
to album rock stations. The song 
was part of a promo CD that includ- 
ed six popular Crowes tracks from 
earlier albums. 

The new song quickly entered 
heavy rotation at such mainstream 
rock stations as WMMR Philadel- 
phia, WZTA Miami, and KSHE St. 
Louis. 

WMMR music director Ken 
Zipeto says, "They finally went 
back to where they started, the 
Stonesy rock'n'roll sounds, and I 
think that's what the fans wanted 
. . . They've got their groove back. 
If they keep in the same vein as 
'Kickin' My Heart Around,' I think 
(the album will] do really well." 

The album's title cut will be ser\'- 
iced to multiple formats in January 
and will be accompanied by a video. 

Forthcoming TV appearances 
will include an episode of VHl's 
"Hard Rock Live" airing in Decem- 
ber and January and a "Late Show 
With David Letterman" shot in 
January. 

Sho' Nuff tour dates continue 
through mid-December, climaxing 
with two nights at the Roxy The- 
atre in L.A. Then, in February, the 
group, which is booked by Troy 
Blakely at the Agency for the Per- 
forming Arts, will begin its proper 
world tour. 

Robinson says, "Hopefully we'll 
go back and forth to Europe, hit 
Japan, Australia, New Zealand, 
South America, get Europe in a few 
times. Do the States, hopefully . . . 
I don't really see taking a long 
break until next Christmas. I real- 
ly want to get out and work." 



EDITED BY CATHERINE APPLEFELD OLSON 

Seen and heard at the Divx Soundtracks FcsUval: The industry 
panels portion of the recent inaugural Sound of Film festival at the Knitr 
ting Factory in New York brought to the fore a variety of trends and issues 
in the composer and miLsic supervisor communities. Compaser Michael 
Kamen dug through his war chest of personal anecdotes, and studio and 
label executives discussed the latest trends in soundtrack devel(^ment 
and marketing. 

Composers Carter Burwell, John Ottman, and Stephen Endelman 

bemoaned the current state of film music, given the rampant use of temp 
scores, unrealistic deadlines, and unknowledgeable editors. Temp 
scores — which film companies either piece together from e.xLsting .scores 
or commission outright and test with audiences before they discuss the 
real thing with a composer — are gaining in popularity. 

"A composer never has a chance to do what we can really do on our own, 
because we have to rip off the temp score if it tested well," said Ottman, 
who scored "The Usual Suspects," among others. His answer? "Write the 
temp score yourself, and then at lea.st you are ripping off yourself." 

Endelman, whose credits include "Flirting With Disaster," offered 
another way around getting bogged down in a temp score. 

"The film company can .send me a temp score if they choose, but I just 
try not to listen to them," he said. 

With so many coolts — music supervi.sor, director, producer, and film 
studio executives, to name a few — in the kitchen, all panelists agreed that 
the politics of collaboration can get muddied. Miyor studios have been 
known to have five executives at the soundtrack screening; smaller inde- 
pendent films tend to rely more heavily on the director's vi.sion. 

"If it is a big-budget picture, I havie an obligation to listen to what the 
producer and studio have to .say," said Burwell, who has scored most of Joel 
and Ethan Coen's films. "But I generally want to deal w ith one person." 

Members of the music-supervisor panel spent a lot of time debating 
the merits of "most favored nation" status, which effectiviely caps the fee 
paid to any party for rights to a song in a given film. Coati Mundi and 
Susan Jacobs said the policy was a tremendous help for "54," which relied 
heavily on period music from the '70s. 

Hov*'ev<er, Tracy McKnight, who primarily Ls a music .supervisor for 
small indie films like "High Art" and "Desert Blue," said the policy can 
sometimes backfire when the budget really is a shoestring. She .said she 
has been able to convince artists and labels to donate songs or give them 
for a nominal fee where she might otherwise have had to pay more. 

Alex Steyermark, who has music-supervised most of Spike Lee's 
films, noted the importance of working with directors who have at least 
a cursory knowiedge of music and are involved in its selection. 

"If I don't get to talk to the director by at least the second meeting, 
then there's something wrong there," he said. 

Barry Cole, president of the Shooting Gallery, vioiced what he sees as 
a disiturbing trend of label marketing departments conspiring against 
the release of film score albums because they can confu.se customers and 
cannibalize sales of compilation albums. Mark Kaufman, VP of 
music/business affairs at New Line Cinema, suggested that using dif- 
ferent artwork and educating retailers about the existence of two albiuns 
can help avoid confusion. 

The trend toward 5(1'50 partnerships between studios and record labels 
on soundtracks is continuing to gain momentum. Miramax is working on 
two soundtracks for which it has invested more than S2 million, accord- 
ing to Randy Spcndlovc, president of music at the studio. Spendloi'e also 
offered this advice to novice composers trying to break into the film indus- 
try: Get an agent, and put your work on CD. 

Production notes: They might already be gone by the time you 
read this, but as of Nov. 10 music supervisor Bonnie Greenberg «"ds still 
looking to fill six key music cues in Ron Howard's upcoming life-imper- 
sonating-TV-impersonating-life feature, "Ed TV" 

Capitol Records' soundtrack to the Miramax musical comedy "Little 
Voice" is a chorus of vxiices from the past The film, an adaptation of a 
U.K. stage production, features toe-tapping little numbers from the likes 
of Judy Garland, Billie Holiday, Ethel Merman, and Shirley Bassey. 
fTlm star Jane Horrocks conUibutes two cov^ers — "I Wanna Be Loved By 
You" and "Get Happy" — both of which succeed in taking listeners back 
to a time gone by. The album is in .stores Tuesday (1 ). 

TVT Record.s/Tee Vee Toons Ls back in the science-fiction groove with 
four new albums under its deal with the Sci-Fi Channel. The albums — 
"Final Frontiers," "The Dark Side," "The Uninvited," and "Defenders 
Of Justice" — are being released separately on Tuesday (1) and contain 
more than 200 classic and current sci-fi film and TV themes. 



22 



BILLBOARD DECEMBER 5. 1998 



BILLBOARD'S H E /\T SEEKER S. ALBUM CHART 



THIS 
WEEK 


LAST 
WEEK 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE AND RACK SoUndScan' 
SALES REPORTS COLLECTED. COMPILED. AND PROVIDED ■ ■ ■ 1 1|| 

ARTIST OiCEmm 5. 1998 ^i^^g 

li1PR''NT & NUMfiEft'OlSTHlBUTING LABEL ^SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/COJ 


CD 


3 


IS 


-^^^M hint i ^^^^ 
^^^^ MO. 1 ^^^^ 

FIVE ARISTA 19003 110,9*16,981 FIVE 


2 


1 


2 


TQ CLOCKWORK 6943 1 VEPtCl 1 1.9BEai6.98) THEY NEVER SAW ME COMING 


CD 


; 


5 


NEW RADICALS MCA 1 1858 (8 98/12.98) MAYBE YOU'VE BEEN BRAINWASHED TOO. 


4 


4 


9 


SHAKIRA SONY DISCOS 82746 (10 98 £015,98) DONDE ESTAN LOS LADRONES? 


i 


z 


4 


DIVINE PENDULUM 12325,'RED ANT 110,98/16,98) FAIRY TALES 


t 


6 


13 


THE FLYS DELICIOUS VINYL 7400&7RAUWAU0.9a'16.98l HOLIDAY MAN 


7 


5 


15 


JENNIFER PAIGE EDEL AMERICA 162171/MOLLywooD [1098 EOiegei JENNIFER PAIGE 


8 


9 


21 


CLEOPATRA maverick 46926/WARNER BROS. (10.98/16,98) COMIN' ATCHA! 


CD 


44 


2 


LA THE DARKMAN wu tang 30O7'/SupREME team < 1 1 9en6 98) HEIST OF THE CENTURY 


QD 


15 


15 


THE WILKINSONS giant fNASKALlEl 2*699'WAHNER BROS, (NASHVILLE) 110.98/16,98) NOTHING BUT LOVE 


11 


12 


19 


TRIN-I-TEE 5:7 B-RITE 90094/1NT£RSC0PE (10.98/15.98> TRIN-I-TEE 5:7 


OD 


17 


20 


EVERYTHING blackbird saooa.'SiRE (10 9au 98) SUPER NATURAL 


OD 


18 


9 


LEE ANN WOMACK DECCA 70040.'MCA NASHVILLE (10,96^16.981 SOME THINGS 1 KNOW 


14 


10 


8 


TYRESE RCA66901' (9 9a'13,98) TYRESE 


15 


8 


4 


OLGA TAN ON WEA LATINA 25098 (9 98/15 98) TE ACORDARAS DE Ml 


16 


16 


s 


REBECCA ST. JAMES FOREFRONT 25199 (10.9*15 981 PRAY 


ay 


45 


3 


DJ DMD AND THE INNER SOUL CUQUE inner soul t622 (U %'14 SB) VN^NTi TWO: RA. WORLD WIDE 


18 


14 


2 


T4). JAKES WTTH M POTTOTS HOUSE MASS CHMR NTiomtwiD HMitPC !]C.« £01698- LIVE FROM THE POTTEffS HOUSE 


19 


20 


13 


TATYANA AU MJVWORK 6865&/EPiC (10,98 £(^16-98) KISS THE SKY 


20 


II 


5 


FATBOY SLIM skint 66247*/astralwerks(10,9»16,98) YOU'VE COME A LONG WAY. BABY 


QD 


26 


47 


SEVENDUST tvt 5730(10 9*15 98) SEVENDUST 


22 


13 


40 


JAGGED EDGE SO $0 DEF 68tai/COLUMeiA (10 98 Eai6 98) A JAGGED ERA 


01) 


33 


3 


BILL GAITHER i THE 6AITHER VOCAL BAMO Sffliw mih zmm i id mi 98i STILL THE GREATEST STORY EVER TOLD 


(25) 


28 


21 


RICH MUUINS AND A RAGAMUFFIN BAND myrrhworo 6930%EPiC (13 98 E(^I9 96) THE JESUS RECORD 


29 


21 


8 


WILL DOWNING I GERALD ALBRIGHT ^-tRvl FOWOST !6;6iaV£Bvt (109e£ai6 98) PLEASURES Of THE NIGHT 



The Heatseekefs chart lists \Ue best-sdling titles by new and developing artists. deFlned as those who have never appeared in the 
top 100 of The Billboard 200 chart. V/hen an album reaches this level, the album and the artist's subsequent altnums are immedi- 
ately Ineligible to appear on the Heatseekers chart. All albums ate availat>le on cassette and CD. 'Asterisk indicates vinyl LP is 
available. Albums with Itte greatest sales gams, ,C: 1998. BilltKiard'BPI Cofnmun)catiDns. 



2E 


23 


4 


RAY BOLTZ word 69643,t pic (10.98 EQ16 9S) 


HONOR AND GLORY 


27 


25 


9 


TRICK DADDY slip N slide 2802,.WARL0CK (10 ga'ie 98) 


WWW.THUG.COM 


(2D 


29 


5 


BURLAP TO CASHMERE SOUINT 541013/UM (8.98 ec>u.9B 


) ANYBODY OUT THERE? 


(M> 


31 


32 


ELVIS CRESPO • SONY DISC(» 82&34 {8.98 EQ'14.98) 


SUAVEMENTE 


30 


30 


E 


KATHY TROCCOLI reunion 10007/JIVE OO 98(16 98) 


CORNER OF EDEN 


31 


22 


i 


GHETTO MAFIA RAP ARTtST 2061,FULL¥ loaded 110.98/15 981 


ON DA GRIND 


32 


35 


5 


GODSMACK REPUBLIC 5319aUNIVERSAL 18 9ai2 98) 


GODSMACK 


(3D 


4? 


46 


AVALON SPARROW 51639 (10 9ai5 98) 


A MAZE OF GRACE 


34 


34 


13 


KEB' MO' OKEH'550 MUSIC 69376.'CPIC (10 98 EU'ie 98; 


SLOW DOWN 


35 


36 


18 


LINK RELATIVITV 1645(10 98/15 98) 


SEX DOWN 


36 


19 


3 


BOUNTY KILLER blunt 6370'/1VT (t0-9&16-98) 


NEXT MILLENNIUM 


(3D 


NEW * 


FFH ESSENTIAL 10498(10 98/16 98) 


1 WANT TO BE LIKE YOU 


38 


37 


11 


SUSAN TEDESCHI tone COOUROUNDER 471!64i1,«ERCURY(10.9t 


EQ(16 981 JUST WON'T BURN 


39 


« 


4 


SARA EVANS RCA (NASHVILLEI 67653/RLG (10.9816 98) 


NO PLACE THAT FAR 


(M) 


NEW» 


MICH*£L CAM iinf«ivwiI)696S!Wic I10«l»n »! SIARKINDLER: A CELTIC CONVERSATION ACROSS TIME 


41 


46 


9 


ORGY ELEMENTREE/REPRISE 46923WARNER BROS (7.98/1 1.98) 


CANDYASS 


42 


27 


3 


FIVE IRON FRENZY 5 minute walk 252 leffOREFRONT 


QUANTITY IS JOB 1 (EP) 


® 


RE-EKTRy 


CHRIS RICE ROCKETOWN/WORD 696]3/£PIC (10.98 E(VI6.981 


PAST THE EDGES 


44 


42 


3 


CHAYANNE SONY OISCOS 82869 (8 98 £0/13 98) 


ATADO A TU AMOR 


45 


24 


4 


ROBERT EARL KEEN arista 18878'ARista nashyille 110 9a'ie 98) WALKING DISTANCE 


(M) 


RE-Emur 


ROY D. MERCER CAPlIOL 94301 (7 98/11 98) HOW BIG'A BOY ARE VA? VOLUME 4 


47 


48 


3 


PLACEBO HUT 46531A/IRGIN (1 1.98/16 981 


WITHOUT YOU I'M NOTHING 


4< 


50 


17 


THE W*S 5 minute walk 25204/SARABELLUM (10.98/16.98) 


FOURTH FROM THE LAST 


49 


40 


21 


BLACK EYED PEAS INTERSCOPE 90152* (10-9a/16.9«) 


BEHIND THE FRONT 


CD 


RE-EIITDr 


MICHAEL ENGLISH CURB 77939 (10.98(15.981 


GOSPEL 



BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY DOUG REECE 



Wc 



rOKLD TAKEOVER: 
Universal i.s making a bid 
toward extending the popu- 
larity of "Big, Big World," 
the debut single from 20- 
,Vear-old Swedish pop vocal- 
ist Emilia, to the U.S. 




Total Package. Bad 

Boy/Arista vocal trio Total's 
second album, "Kima. 
Keisha & Pam." was exec- 
utive-produced by Sean 
"Puffy" Combs and fea- 
tures production and 
songwrlting contributions 
from such artists as Heavy 
D, R. Kelly, and Diane War- 
ren. The act. lArfiich will 
tour Europe with 
labelmates 112 later tfris 
year, has taped segments 
for the TV programs "MTV 
Jams," "BET Sound- 
stage." and "The Ricki 
Lake Show." 



The song, which is aliw the 
title of the artist's album, due 
Tuesday ( 1 ). is the fastest- 
growing single in Swedish 
chart history and has gone 



platinum or multi-platinum 
in a number of Scandinavian 
countries, according to Uni- 
wrsal. 

The song, which has 
already had airplay at top 40 
stations — including KIIS 
Los Angeles, KRBE Hous- 
ton, WXKS Boston, and 
KDWB Minneapolis, among 
others — is also being played 
with a clip on MTV's "120 
Minutes" and VHl. 

The artist comes to the 

U.S. in January to 

promote the Eng- 
lish-sung track to 
radio. 

Joint effort: 

Even before the 
release of their 
Aware/Red Ink 
debut ER "Level," 
this summer, Chi- 
cago-based rock 
act Dovetail Joint 
was taking flight 
locally with the 
support of local 
modern rock outlet 
WKQX(Q-101) Chi- 
cago. 

"The band's single, "Level 
On The Inside," was picked 
up after being included on 
"Local QlOl," a station- 
issued compilation featuring 
area bands. 

In August and September 
the song, fueled by strong 
requests, was in top five 
rotation. 




Dig Up The Foundation. 

Provocative, politically minded 
electronica/rap/rock group the 
Asian Dub Foundation's new 
London Records album is 
"Rail's Revenge." The act's 
first single. "Buzzin'," is get- 
ting lest spins at such stations 
as WBCN Boston, WXDX 
Pittsburgh, and KROQ Los 
Angeles. 
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WXDG in Detroit and 
WPGU in Champaign, 111., 
followed suit. Meanw bile, the 
band had already been 
sniffed out by Columbia. 

During the recording of 
"Level," the band al.so 
recorded its debut full- 
length for Aware/Columbia, 
"001," with producer John 
Fields and Jack Joseph 
Puig at the mixing helm. 

"001" bows Jan. 26. 

Double play: 

' TVT released 
KMFDM's best-of 
album, "Retro," and 
a collection of the 
band's out-of-print 
and never-before- 
I released material, 
"A Go Go," on Nov. 
= ' 17. 

News en es- 

^ PANOL: Puya, the 
Spanish-speaking 
answer to Korn, is 
gearing up for the 
January release of 
its U.S. debut. "Fun- 
damental," which 
follows a 10,000-unit-selling 
indie release in Puerto Rico. 
In anticipation of the album, 
MCA is seeding the market 
with a self-titled five-song 
CD. First-week sales of the 
disc reached liK) units, with 
concentrated support in 
New York, Miami, Puerto 
Rico, and Los Angeles. 



according to representatives 
from MCA. 

In related news, Luaka 
Bop/Warner Bros. Colum- 
bian rock act Bloque's self- 
titled debut continues to gen- 




Thanksgiving Leftovers. 

Doolittle Records will 
begin servicing triple-A 
and (oik stations vvith 
"Leftovers," a nevir EP from 
Festus. Mo.-b>ased act the 
Bottle Rockets, in January 
to coincide with the 
release of the Smithsonian 
Institution-produced TV 
and radio documentary 
"The Mississippi; River Of 
Song" (see story, page 
1 3). Two cuts from the ER 
which consists of unre- 
leased material from the 
band's "24 Hours A Day" 
sessions, will be featured 
in the program. "Left- 
overs" bowed Nov 24. 



eratfi rave reviews and top 10 
rankings in several major- 
market newspapers. The 
band, which recently fin- 
ished an opening .stint for 
Cake, returns for more U.S. 
dates in Fcbruarv. 
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CAPONE-N-NOREAGA W LORD FINESSE 

The Reunion Executive Produced by Fat Joe 



HALF-A-MILL ^ SKULL DUGGERY 

featured on The Firm Album and The Belly Soundtrack No Limit Soldier 

it THUGGED OUT ENTERTAINMENT ^ 

^ The Jump Off ^ 

w I— I >!x~r ! 

Ya Heard!!! 



P C 1 ^^B PCNAl-TY REC:aROINC35. MANUFACTURED AND DISTRIBUTED BY TDMMY BDY MUSIC, iNI 




tUis ^€A^- UrtS to W fcVlC 

[>ves€wc€ o/\ TVi€ ^illto(Av-il 2-00 cU^rt. 
P€sf ifce tUe doubts of wwy ii^ tln€ iwJustv^ — 
WUiwil closed Joov-S; VAV-ioys tntics V\rtvc tv-ied 
to w^aW it « ms\^wi-Rc«ir\t «wd -f{y-by-^\i^Ut 
tli€"y could — Uip-loop Vifls Wcow^e oirte o-f tV\e 
iv^ost f>of>uUv- ^€w\res of tUe d^y. Awd its co^\- 
sistev\tly W\*^V\ j>ositio>\s on « cU«v^: tU(jt is 
K\o^-w»Ally dovviiwsited by tViC likes of Cerme 



rQ 



? 




The Billboard 200 Is Home To Top Hip-Hop Acts, As Rappers Dive 
Into Mainstream Pop Culture 





V\ov\} G^MrtU ivco\^S) W\AioV\V\fi And 
SUawIa Tw«iir\ is foircirt^ tUc Wolrld to 

wot owly tftKe irtoticC; Wt to fiw^lly 
accept tli€ cli«w^\v\^ of tUe tiw^€s «wd 
tUe cVimt^\v\^ of tVic w^usic^l ^u^vd; us well. 

TOLD YOU SO 

With(n the confines of the hp-hop community, 
though. It's been most gratifying to see that 
the artists with the highest debuts are the 
ones we play on our CD players at homes, 
on our boom boxes, m our cars and m our 
clubs. 

■| was glad to see the pendulum 
swinging away from the happy-dappy 
hip-hop to a more severe hip-hop 
that's doser to the original mandate 
of Oef Jam." says Lyor Cohen CED 
of Def Jam. about this year's suc- 
cessful hip-hop projects. A label 
known for Its street-credible 
artists. Def Jam scored the 
biggest chart cpset when the 
debut album from Its new- 
^ comer artist. DMX. knocked 
Earth Brooks off the top 
of the Bllboard eOQ the 
week of June 5. Its first 
week of release. Phones 
rang off the hook that week, 
as reporters from across the 



country were frantic to know 'Who Is □MX?' 

□ef Jam continues to be on the upswing, as Its co- 
venture label. Roc-A-Fella Records, held the No. 1 position 
□n The Bllboard for a rap-record-breaking five weeks 
with the September ?9 release of Jay-Z's "Vol. IL Hard 
Knock Life." And sharing In the light of Bef Jam's glory 
that first week were LaFace and Jive Records, wfcse 
albums from QutKast ("Aquemlnr) and A Tribe Called Ouest 
["The Love Movement") resfDectiveiy checked In at the No. 
2 and 3 positions. 

Before SBB. the Np-hop Industry was Just glad the 
genre was getting mainstream recognition through the 
likes of Sean "Puff Baddy" Combs' Ingenious Infusion of 
hip-hop with old RSB hits Hke Biana Ross "I'm Coming Out" 
But industry execs, artists and fans continued to grumble 
about when the day of reckoning for "real iTlp-hop" — which 
more closely mimicked the sometimes hardened feelings 
In their hearts and minds — would come. 

MAIXI OF THE YEAR 

That's when Master P stepped to the plate. He has suc- 
cessfully replaced Puffy, who reigned supreme In 1997 In 
terms of pubitcity and mainstream expasura as the h|D- 
hop man of the year in 1998. His No Limit franchise, which 
includes IMo Limit Records and No Limit Flms. has been so 
lucrative that Master P made Fartes magazine's top-lO 
list of entertainers. He ranked No. ID among the likes of 
such household names as Jerry Seinfeld. Dprah Winfrey. 
James Camen^n and Tim Alen. 

Six of Ns artists, including C-Murder Young Bleed. Silk 
The Shocker and Fiend, secured spots on The Billboard 
SOD this year with titles like "All I Have In This World Are 
My Balls And My Word." 

Continued an page EB 
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f7>ip mra i;p fhe charts 

Continued From page E7 

And while Master P hasn't graced as many magazine 
covers as Puffy, the No Limit brand name Is enough to 
propel an album to the top of the charts. In one Issue of 
Wfje magazine, for Instance, the editors quipped whether 
fans actually liked the release from No Limit artists Kane 
And Abel, or If they only bought it because Master P said 
so. 

But the No Limit pul seems to be the gift of simplicity. 
Where East Coast artists pride themselves on their ability 
to effectively use metaphors, the New Drieans-bred 
Master P aind his crew just state the obvious with a 
Southern draw). No Limit is also respected because It 
doesn't go for the glitz, not until more recently, anyway. 
The artists Just expect us to accept them as they are. no 
matter how ghetto, country or vulgar they may be. 

While Master P put It down for the South and Midwest. 
Bg Pun represented Latino Np-hop well with 1.1 million unit 
sales of his debut album. 'Capital Punishment." The sales 
were triggered by the first single. "I'm Not A Player" a 
song dscussing matters of an explicitly sexual nature, and 
Its remix. "Still Not A Player" 

Pun says the lyrics to the original track were "a Ittle 
flyer and more X-rated." but the remix got "better [expo- 
sure], because it had IRSB singer] Joe in there and the 
beat was hotter." The remix featured the music and 
chorus from Joe's 1997 hit "Oon't Wanna i3e A Player" 

Regardless of what factors figured into the album's high 
'gHp'i , "Capital Punishment" still marked the first time a 
Latino rapper went platinum, and It opened the fjathways 
for Fat Joe. Pun's Np-hop progenitor and close friend, to 
enter The Biboard SOD at No 7 the week of Sept. 19 and 
sell 3QQC1QD units. Fat Joe's previous two albums. iggS's 
"Jealous One's Envy" and 1993's "Ftepresent." sold only 
lEO.Ciaa and 8I.DDD. respectively, according to SoundScan 

MENTAL WARFARE 

At the same time hardcore hip-hop gained a foothold In 
the mainstream, we saw the return of what can be 
deemed "consciousness music" In hip-hop. 

A solo album from Fugee member Lauryn HII had been 
at the top of Np-hop's wish 
Itet since the group first 
detHJted m 1995. And while 
foKs expected the abum 
to he dope lyrically, not 
many could have predicted 
the extent to which she 
would explore the complexi- 
ties of male/female rela- 
tionships on "The Mis- 
education Of Lauryn Hi." 

The altxjm debuted on 
The Bilboard 200 and Top 
RSB Alburns charts Sept. K 
and stll remains on both 
charts. The album is unlike 
a lot of the hip-hop must 
we've been accustomed to 
nodding our heads to. and 
hn hit a morality pieak with 
tracks Ike "Ooo Wop (That 
Thing)." which helpied edu- 
cate that lost generation of 
young girls and boys whose 
only model of life, morality 
ard self-respect is what 
they can surmtee from 
Vtdeos. Rtkl Lake and Jerry 
Springer. 




Jay-Z 

It's an album of life edu- 
cation for those who 
choose to listen and musi- 
cal adventure for those 
who choose to dance to It. 

Nippilng Hill's heels would 
have to be the bold proj- 
ects of A Tribe Called 
Quest Boodle M.D.b.. 
OutKast and Canibus. 

We've always expected 
life lessons from the three 
groups, but Canibus' fame 
came from his ability to 
lyrtaiy rip his opponents 
to shreds on mix tapes. In 
battles and when con- 
tributing a verse to vari- 
ous tracks. 

His debut. "Can-l-Bus." 
however was siDmethlng 
no one expected, and it 



hiilumbrii niDa Juab glni' 
bha ganr^ uias gabbing 
molnabraom rasagnlblon 
bkrough bha llkaa nf Baaa 
"PulT Daddg" Oamba' 
Inganioua Inf uaion af 
hlp-hnp uilbh aid RSB hiba 
liha Diano Raaa* "I'm 
Darning Oab." Bab Indaabrg 
aaaca. nrblaba and fana 
eanbinuad ba grumbia 
abaub luben bha dag af 
raehaning far "raal 
hip-hop" — luhloh mara 
alaaaly mlmlEhad bha 
aamablmaa hardanod 
faalinga In bhair haarba 
and mlnda — niaald aama. 





may take a few years fcr 
people to under s tand. 
Instead of Just getting at 
folks with his vertial banter 
he cftjse to concoct a few 
messages in his lyrics on 
tracks like "Nlggonometry" 
and "What's Bolng On." 

Because of the unexpect- 
ed switch, the album hasn't 
lived up to Its hype, but he 
gets an honorable mention 
for making music according 
to his own standards. 

The last mllestDnes of 
the year would have to tie 
Jermame OuprI finally hit- 
ting the mic full-time on 
"Life In I472." Pras compiet- 
ing the triogy of Fugee scHo 
projects with the release of 
"Bhetto Supastar" and Noo 
Trybe/Vlrgin Records mak- 
ing good on Its promise to 
take the highly respected 
underground act Bang 
Starr to gold certification 
with Its fifth abum. 
"Moment Of Truth." ■ 
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DEFARI, NATURAL ELEMENTS, JIGMASTAS, 
DV ALIAS KRIST, COVER, BIGFOOT, APHILLYATION, 
DA MATRIX, STRICK & DEADLY SNAKES 
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llisiny Above A Bad Rap, The Hip-Hop Community 

Fiytits For Community Causes 

To dme 



Bu Fi Fnn Dumnnn 



niat of people don't want to know that there's a lot of 
lave In hip-hop. The media spotlights sensational beefs 
and deaths, but the facts suggest hip-hop*s fighting spir- 
it is often channeled into aggressive community work. Mo 
other genre of music gives as much back. "Hip-hop is 
always being criticized for being sexist, homophobic and 
violent — which It can be," says Spearhead's Michael Franti. 
"But, within hip-hop, there's so much activism, from the Stop 
The Violence movement to songs becoming themes for people 
who go out Into the streets and do something." 

Franti performed at this year's "Red Hot & Rhapsody" AIDS 
benefit concert In l\IYC, representing hip-hop along with 
Morcheeba and the Roots, who've participated in the Red 
Hot AIDS benefits since 1994. Canibus also works for AIDS 
awareness; In the venerable hip-hop tradition of donating 
mic talent to fund-raiser discs, he recorded a single for the 
Levi's AIDS charity. He's also settlny up a foundation for 
computer literacy, "donating software and hardware to 
schools, especially to third-world countries," he says, "espe- 
cially Jamaica, where I'm from." 



nationwide amateur art contest for the album cover. 

The October BB Coalition called for all American citizens to 
wear black on Oct. BB and attend demonstrations in more than 
50 U.S. cities in memory of victims of police brutality. IDnly 
rxiYC refused them a permit to march.] "Stolen Lives" public- 
service announcements ran on BET, MTV and VH1, featuring 
Wyclef Jean, the Goodie M.O.b. and Reg. E. Gaines. 

In September, Arcos Communications launched "COIMCEPT: An 
Urban Experience." a series of IMYC dance/hip-hop events. A 
percentage of profits go to its Creative Ammo Fund, an anti- 
violence gouth initiative that supports gouth in advertising 
and fashion-industry careers, and provides grants for commu- 
nity arts programs. 

Channel Live, an unsigned hip-hop group who was down with 
BDP Boogie Down Productions, hosts a show called Illegal 
Broadcasterz, which provides a platform for Issues pertaining 
to the urban community via Its monthly cybercast program on 
8Bhlphap.com. It's produced by Cynical & Almitra. IBC is also 
affiliated with PAX, an anti-gun-violence organization that 
launched Feb. BB via a gala at (MYC's Puck Building that was 
attended by more than 3,000 people. 



LOCK UP 

Franti also participated at a September concert/conference 
organized in Berkeley, Calif., by author/activist Angela Davis 
and focusing awareness on America's prisons. "In the past 
eight years in California, 15 prisons were built and only five 
high schools were built," says Franti. "We raised money for 
three prison-activist groups." A host of IMCs, producers and 
spoken-word griots are featured on the Enhanced CD 
"Unbound." also aimed at exposing inequities in America's 
criminal-justice system and raising funds for the legal defense 
of political activist/author/death row inmate Mumia Abu-Jamal 
and various human-rights organizations. The set. to be 
released in March '99 through distributors IMu Gruv Alliance, 
includes Organized Konfusion's Pharaoh Monch, "Slam" 
star/spoken-word artist Saul Williams, Acegalone and others. 
Working Class Productions, the set's label, is also sponsoring a 



BIG-IMAME BEIMEFACTDRS 

MC/actor/record exec Heavy O has done everything from 
assisting organizations designed to foster better relations 
between African-Americans and American Jews to hosting a 
cocktail party at his L.A. home, during which MC-created 
chapeaus were auctioned to raise funds for the Children's 
Defense Fund on the occasion of its eSth anniversary. 

Beastie Boy Adam Yauch seeks to infuse the Tibetan nonvio- 
lent philosophy into American consciousness through massive 
annual Tibetan Freedom concerts |the third was held June 13- 
14. at RFK Stadium, in Washington. B.C.]. The music fests 
attract top artists from various genres, massive audiences 
and much media attention. 

Also working on behalf of the international community. Fab 

Continued on page 3B 
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DEFARI, PRINCE PAUL, EVERLAST, DE LA SOUL, D.I.T.C., COOLIO, 
SECTION 8 MOB, BROTHA LYNCH HUNG, DIAMONDZ IN DA ROUGH, 
NATURAL ELEMENTS, DAYTON FAMILY, DJ JUBILEE, 
FABIDDEN & SCREWBALL 
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ir'S BETTER TO BIVE 
Cimtlnued from page 30 

Five Freddie co-produced a benefit show at IMYC's Tramps this 
summer to raise money and equipment for a hip-hop library- 
studio In Havana, Cuba. "They have all the energy, passion and 
reasons for expressing themselves through this medium, but 

none of the means to do it," he says. ^^^m 

"Cubans created an influential music and cul- SBHIjjiH^^^^^H 
ture in the past, but, because of economics, HMtf^SSBBBBi 
they haven't been able to in recent years.** -■■-^-o 
Mas Def and Talib Kweli of Blackstar broke 
the U.S. economic blockade to perform 
before 7,5aD-plus Cuban youth^i at the 
Fourth Annual Cuban Rap Festival |Aug. EO- 
S3, in Havana], aimed at stepping up cultural 
exchange between the American and Cuban 

hip-hop communities. Bronx's Fat Joe rallied INFQ 
to aid Caribbean hurricane victims by per- GROUND 
forming and producing an Oct. 6 benefit con- 
cert with the Hip-Hop Has Heart Foundation 
IHHHFl, at the legendary Jimmy's Cafe in the 
Bronx, featuring salsa stars and rap luminaries Big Pun, 
IXloreaga, Cameron and Peter Gunz & Lord Tariq. Donated funds 
went toward securing food, drinking water and clothing for 
the victims of Georges. 

Def and Kweli are partners In the newly acquired IXJkiru 
Books, a ee-year-old Brooklgn cultural landmark [at St. Marks 
and Gth Ave). "We've been fortunate to inherit this rich tradi- 
tion of black literature," says Mas Def. "Almost every black 
author and spoken-word artist has read here." Def also con- 
cocted his "award-winning pasta" dish for the "Gourmet 
Gents" celeb cook-off a few years ago, organized by Gordon 
Parks to benefit the Children's Collective. Def plans to reprise 
that event. "I'd like to start a children's-rights defense oryani- 
zatian." says Def. "It's a universal cau^e that crosses so many 
political, social and religious lines. Children aU over the world 
need protection." 



RED'^OT^ORfl 



PROJE, 
E 



FOR THE KIDS 

That cause already attracts the lion's share of hip-hop 
attention. Rapper A' co-hosted a 15-minute "First Impressions" 
video to coach youth on creating a positive personal appear- 
ance that enhances confidence, self-respect and career oppor- 
tunities. Produced by l\Jew York Do Somethiny, It will air on 
MTV's "In The Mix" program and will be distributed to 900 
^^^^^^^^ youth groups in MYC, L.A., D.C. and Chicago. 
^^^^^^^^^H Suiiietimi?^ it: aeems that:, na sooner rioos an 
^^^I^^HB artist get that first check from the record label, 
then he or she is founding some form of charlta- 
■■■^ ble, youth-oriented endeavor, often in his or her 

own immediate community. Before its second — 
and reunion — album was out. Brand IVubian was 
already setting up a non-profit organization to 
fund day camps, computer-literacy programs and 
Big Brothers and Sisters groups in the members* 
rXJew Rochelle, rXI.Y., hometown. Artist E-40 inaugu- 
rated his 40 Sum'n Children's Foundation — provid- 
ing educational scholarships and enhanced learn- 
ing and life-experience opportunities through 
summer camps and travel — on Oct. ID, in his home- 
town of Vallejo, Calif. Another Cali-based rapper, E-A-Ski. men- 
tors students and donates money and gifts to his alma mater, 
the College of Alameda, as well as to Oakland-based Black 
Women Organized For Political Action. Bone Thugs-IV-Harmony 
hosts their second annual Santa Bone Christmas event Dec. Bi9 
in Cleveland, preceded by door-to-door home visits to present 
gifts. The group recently gave out more than 300 dinner bas- 
kets at its first annual Thanksgiving event 

DMGOIIMG STORIES 

Other artists establish comprehensive, year-round organiza- 
tions, run by full-time staff. Rapper L.L. Cool J's Camp Cool J 
Foundation has been offering year-round upstate IXJ.Y. camping 
experiences since 1992. Maughty By Mature MC Vinnie heads 
the group's comprehensive cluster of youth programs 

Continued an page S4 
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Management 

Congratulates. . . . 




Producer 



MO. JOE 
GUMBOFUNK 

#/ Hap Single 

KE CUBE 

Push in' VA/ eight 

The Past_ Scarhce, U.G.IC, The Luniz, AZ, Geto Boys, Big MSke, ITAngelo, 

Brian McKnight 
The Present_^ Ice Cube, Geto Boys, Mr. Short Khop, Monitah 

The Future«^ IS ENDLESS! 



Jack Ponti dizzyDog Lauren Davis 
73M7O€07'l Management 21^^1-1063 
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PQTMF CUTS • FRS3H HITS 
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artists 



he worst thing to do Is to put out work 
that you'VE been working an for nxrith s 
and years, put it m scmeone ptqp's hands 
and see them ctnp the bal' sags Jay-Z 
ccHwvner of Ftoc-A-Fete Recnrtfe abcxit 
why he started his own label. 'That's why 
artists always have a bt of beef with their labels. The label and 
the artists always have dfferent Ideas about what's supposed to 
happen with thet' must I feel more assured wttti my must m my 
□wn hands. At least I know that If It turns out rQTt. It's on me. 
and If It doesn't tun nut right, it's on me." 

Jay-Z's phlosophg Is a premise that Is being practiced imxe 
often among artists, and One number of artist-owned labels Is 
steadiy Increasftng. 

We've witnessed Easy Es Ruthless Recnrtfe. Clr Ore arcl Suge 
Knight's Death Row Records Master Fs No Urmt Records and the 
fledging attempt of Dre's Aftemiath. but now tfiere's a new 
biHHil of labels to watch. 

Upstarts Ike IS Kin s DueEjn Bee Records. MaSe's All Out 
Records and Mfesy Eiott's Bold Mine tTC are at the fore this year 
while major labels Ike Universal are signing dBtrtxiClcn deals with 
regicnaly successfii independent labels ■<e Cash Money Records 
in hopes of mcreasrig ther national success. 

NOT SO LIL' 

IS Kim's label. CXfen Bee Records. Is owned solely by UT Km 
and was part of her renegoUation with her parent label Undeas. 



iQhe conffoLbiit hJMi 



mi 



s 



Doing It Their Way, Rapper/Owners Promote 
ThfiinsfilvRS Anfl Fxplnrfi Ifiw Talfint 

snith 



Her lYst atxjn. "Hard Cora' which was i i-Hhhsm I in 1996. sold 11 
mitn units for Undeas. according to SoundScan Iwa years later, 
her Web site. www»<lrrLCDm. Is sOI AOantt Records' [who iJstrlb- 
utEs Undeas) most-vislteri artist page, according to Karen 
ColamussL senior VP of new media at Atlantt. 
"Kim has always had it in her to be an entreprenecr. and she's 





Missy BNoM 



Mas* 

always been tfie type of pusij i who trves chalenges." says 
Hilary WEStcn general manager of the Manhattan-based Oueen 
Bee. "She saw this as a chalenge and an opportunity as a 
fmiHp — to take the knowledge that she learned as an artist and 
do the thngs she always wanted to do" 

Uf Kim. who Is also Oueen Bee's CEB/prestlenL says she chose 
the name because it was the name the late Notrrtxis BiB. ^ve 
her He always told me I'd be really rth and have my own label' 
she srwjs All cjf UT Kim's fui U naming projects. Inchjdfeng her yet- 
to-be-tJtled sophomore album, whth Is due WBB. wll be re- 
leased on CXieen Bee. She also has stgned fellow Junior M.A.FIA. 
mate. LT Fpfisp. whose alxm Is expected to be releaseri n 1993. 
as wel. 

But while Ur Km's roots are m hip-hop. Weston says that Oueen 
E3ee wll tje a Ittle il f f a ei iL a very versatile.' label in terms of the 
mustal acts it wi sign. IWe'rel goma touch on al areas of music, 
rap. R&B and maybe get lito rock, classical or crossover She's 
deflnitelu looking to keep al the doors oj^en' 

Oueen Bee Is slated to be distributed through Undeas and 
Atlantic 

eOllME ALL OUT 

Mate also iTt tfTe executive track tills year with the Inception 
□f his Al Out Records, whth Is a substlary of Jamaine Duprfs So 
So Def label 

Conanued an page 40 
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WHO YOU OAlLiN' A BITCH? 




Ghostface Killah • Bone Thugs N' Harmony • Ginuwine • Charii Baltimore • Dru Down 
TQ • Cam'ron • RZA • MC Ren • Wayne-0 • Da Productz • Cha Cha • Miss Lane 
South Coast Bailers: The Album • Rah Sun • Turf Stories • F.T. • The Godsunz • Kenny Rugged 




FEROCIOUS 
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would like to thank the following artists 
for donating their time for the Snd annual 

(MEN & WOMEN OF HIP-HOP CALENDARS) 



—(Executive Producer *; Ray Smith and Sebastian — 

portions of the proceeda will ba donatad to help ua 
FIQHT AGAINST PEDIATRIC AIDS AND SICKLE CELL ANEMIA 



1999 • DA BRAT • DMX • LAURYN HILL • NOREAGA • MISSY ELLIOT • RZA • LEFT EYE • TREACH - 
SPINDERELLA • MYSTIKAL • aUEEN PEN • C-MURDER • MIA X • KURUPT • YO YO • THE LOX • MC LYTE 

• KID CAPRI • ANGIE MARTINEZ • GOODIE MOB • CHARLI BALTIMORE • LUKE • JANE BLAZE • CAM'RON 
•SUGA • HEATHER B. • BIG LEZ • AALIYAH 

1998 • JERMAINE DUPRI • WYCLEF JEAN • MASTER P • DR. ORE • FUNKMASTER FLEX • STI 

• RAKIM • KRS-1 • CHUCK D ■ MEKHI PHIFER • PEE WEE DANCE • JOE CLAIR • TREACH • 






TO ORDER CALENDARS CALL TOLL-FREE 1 .877.8HIPHOP 



OR SEND CHECK OR MONEY OROER CPAYABLE TO RAMSl 
IN THE AMOUNT OF $14.35 PLUS $3.95 SSH PER CALENOAR TO: 

HIP-HOP CALENDAR OFFER P.O. BOX 431 
JERSEY CITY, NJ 07303-9669 




CALENDAR RELEASE PARTY 



December 2nd at The Flamingo Night Club 
for guest list contact: Ray Smith 212 613 6306 



AHTISTS' OWN LABELS 

Continued from page 3B 

"When MaSe was an 
[unslgiedj artist, he went down 
to Atlanta to tiDk for Jennaine 
□14x1 to get a deal txit ran mto 
Puff Instead." says Ftabert 
Carter, general manager of Al 
Out abcxjt MaSe s ties to Duprl. 
"As tme went an MaSe want- 
ed to get his own thing estab- 
tehedt [ttjprll Just put the best 
deal on the tatte for him" 

The deal was completed early 
this year. The lobeTs first prot- 
ect. "The Harlem WtrtJ 
Movement." by rap ^rxp 
Harlem Wtirld. is expected In 
January 1999. The group 
kTcludes MaSe. his twin ^ter. 
5ta$e. Ns younger brother. 
Brnky Bnk. Mena Huddy 
Combs. Pierre Cardan Lctm and 
J-Shug. MaSe produced a few 
cracks on the prq(ect and Is 
featured on four songs. 

A sa : a"i3 act. Dhio-natlve 
R&B soloist Rashad. Is expect- 
ed to debut In the seccnd or 
thrd quarter of 199a 

For now. al the promotion 
and marketing resporsttttles 
for Al Out's signed acts are 
shared by Carter: MaSe, who Is 
the company's CEO. Rami 



Hancock. VP of operatlons/pro- 
ducttrt and Maria PIzzIrt VP of 
ASR and promotion. But Carter 
says they are being backed up 
by DeAndre Maiden at So 5o 
□ef and Colurnbla Records' pro- 
motion and marketing staffs 
whth wll distribute Al Out 
product. The label Is concen- 
trating on getting the frst 
abum out right now but Carter 
sags that Al Out wll eventualy 
be "looking to venture out" and 
sign reggae Latm and rock 
artists. 

"Basically. MaSe wants to look 
for the rrnDst talented people ti 
whatever Igenr^l. He's Just 
looking for talent. It doesn't 
matter what It Is. If It's song- 
writers or producers." 

MaSe's sidId projects wi cco 
tlnue to be released through 
Bad Boy Entertarment. 

MORE THAN THEY 
BAREAINED FOR 

Whereas MaSe shopped his 
musical wares with some of 
the bigger players in the rap 
game. Lnderground artist Mas 
□ef and partner Qecn "Shaka" 
Janes shunned the recording 
establshment alcagether 

"Initlaiy. we didn't have any 
Interest In dong anything with 



a ma|ix" says Jones, regardng 
the inceptlcn of the MCA- 
dlstrlbuted Bood Tree Records. 
"We were Interested In buldng 
a catalog to see what type of 
response we would get (to our 
muslcr 

Jones. Mos Oef and another 
artist Talt Kwel first signed a 
non-exclusive deal with inde- 
pendent rap label Rawkus 
Records arid put out a few sin- 
gles. "Universal Magnetic" 
■Reflection EtemaT and "Body 
Rock" by Mos Oef "Eiqualty" by 
Kwel and an LP. "Mos Oef And 
Tafc Kwel Are Bfackstar." to 
determine audence buzz. 

But the mmedate national 
nterest from buyers and hip- 
hop media (Black Star and 
other Rawkus artists were fea- 
tured on the cover of Stress 
magazlnel was more than they 
expected. And Mos Qef and 
Jones started being bombard- 
ed with bids from the majors 
for a record deal "Wte beleved 
tfiat we should have some sort 
of situation where we would be 
able to bring other people Into 
the fold' says Jones. "We 
would wait undi the land was 
fertle. and. untl then, we'd Just 
keep putting out singles 
through Rawkus." 



■■Ttaa lobal luill 
Mounh on dII arsDB 
ut muBla. rap, REB 
anil mayba d'H Inba 
paak. eloBBlaal nr 
npaBBowBR BIib'b 
■larinllialii lanklna 
bo haap oil liha 
dooPB opan." 
— Hlllapy UlBBlian. 
ganaral monagar 
ar ur Klm'a 
Ouaan Baa laiiai 



MCA oUged the duo with the 
fertle acreage they recquested 
this summer and Eood Tree 
Records was formed 

Artists signed to the label 
include Mos Oef Kwel BlackBtar 
and a special project titled "The 
Biggie Project" whth wll tie an 
infusion of Jazz and Np-l-op 
depicting the nfljences both 
genres have had upon one 
another. 

Since Mos Oef. Kwel and 
BfackStar already have product 
out In the market thrcujgh 
Rawkus. "The Eln0p Project" wll 
be the first GocxI Tree release. 
Jones says they hope to 
rvilude artists Ike Roy Hargove. 
D'AngelD. Lamji Hi. Al 
Shaheed MiJTammad (formerly 
of A Tribe Caled Questl Ron 
Carter and 0-Tlp. 



IThe ag0e Prqjectl Is going 
to be simlar to what Eiru dd 
Iwtth "Jazzmatazz'l but we're 
gong to take It to a i'o tl 'i e < 
level" says Jones. "Wfe're al 
Jazz lovers, and we want to 
take this oppcxtumty to ecl> 
cate a lot of pieople who don't 
understand the Influence 
between the two. We beleve 
It's something special We're 
also looking to do a touring slt- 
uatlcn and some performance 
pieces at different places." 
Since the record deal Is so new 
na release date has been set 
for the project and no overal 
label timetable has been put 
Into effect yet The label wi be 
tcklng to sign "quality must 
whether It be rock or hlp-ht:p." 
says Jones. "Our Interest wi 
be to put out good-quality 
must that wi be part of histo- 
ry." 

Offices for the label wi be 
set up In New Vbrk and Los 
Angeles, and Jones says MCA 
wi play the rale of "a parent 
company." Jones says he and 
Mos Oef wfio Is also a trained 
actor are hoping that Goad 
Tree wi C3pen them H3 to more 
projects withri the Universal/ 
MCA farriy. espedaly \n terms 
of flm development 

Elektra-slgned artists Busta 
Rhymes and Missy Elott also 
flexed the*" creative muscles 
with Individual record deals. 
Elott's label The Bold Mine lie. 
Is distributed through Bektra 
and has released Its first artist. 
Virginia-native RSB singer 
McDie. whose "Make It Hot" has 
CanOnued an page 4E 
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TO GORDON PARKS S EVERYONE 
WHO HELPED US MAKE HISTORY ON 



EPTEMBER 29T 




(9kanks for the love. 
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THE ONLY MAGAZINE THAT MATTERS. 
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THE MOST POWERFUL Yl 




THE SOURCE MAGAZINE 

As hip-hop continues to drive youth 
culture, dominate the charts and 
redefine rock & roll. The Source has 
become the driving force in hip-hop. 
Today, more than 3 million hip-hop fans 
come to The Source each month for the 
most reliable, respected and credible 
coverage of hip-hop music, culture and 
politics. And things are about to get 
bigger, better, defter. 

With a new West Coast office, an 
ABC-audited rate base of 425,000 
(and counting), and an expanded staff 
of some of hip-hop's most talented 
writers, photographers, designers and 
marketers— the all new Mind Squad— 
The Source is poised to become the 
even bigger, louder voice of an even 
bigger, more powerful generation. 



THE SOURCE SPORTS MAGAZINE 

Iverson. Keyshawn. Venus. Roy Jones- a 
new generation of athletes born and bred on 
hip-hop music and culture is taking over, 
bringing an attitude and style that will 
continue to change the world of sports well 
into the next millennium. The Source Sports 
has emerged as their voice, speaking to 
today's generation of sports fans from a 
uniquely youthful, cutting-edge perspective. 

With an editorial approach carefully adapted 
from The Source, The Source Sports goes 
beyond the boundaries of traditional sports 
coverage, providing Insight into the Issues 
and athletes relevant to today's young 
sports fans. And already— with just 3 full 
issues under our belt— The Source Sports 
has a die-hard readership of 500.000 and is 
rapidly emerging as the athletic complement 
to The Source's music magazine dominance. 



WWW.THES0URCE.COM 

The Source is now the digital bomb 
throughout the hip-hop galaxy And 
we're not just talking about music, 
either. It's previews, reviews, interviews, 
movies, videos, fashion— and that's just 
for starters, www.thesource.com is 
blowing up the cyber streets with web- 
casts, concerts, soundbites, parties, 
chats, news, message boards, archives, 
exclusive Lucas Arts games, streaming 
hip-hop radio, previously unreleased 
photos, free e-mail, things to win and on 
and on. And on. 

Hip-hop's finally got a worldwide address, 
and a limited number of pre-launch 
sponsorship opportunities are available 
today for our January 15th premiere. 



THE SOURCE SPORTS 
TELEVISION SERIES 

A Source Enlertainmenl/NUE Production 
Hosted by ex-NBA star John Salley, 
The Source Sports is a weekly 1/2 hour 
TV sports show from our new West 
Coast-based multi-media division. 
The Source Entertainment. Airing 
weekly on Fox Sports Net in over 50 
million homes. The Source Sports show 
is set to bring the most sought-after 
athletes, the most revealing interviews, 
hip-hop artist/athlete chat sessions 
and the most extensive, fast-breaking 
sports coverage that you'll find 
anywhere, to sports fans everywhere. 

Look for The Source Sports television 
series on Fox Sports Net in early '99. 
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THE SOURCE MAGAZINE 
RADIO NETWORK 

» division of The Source Entertainment 
Our new full-service radio production 
and syndication arm is primed for an 
exciting first year of hip-hop specials 
and radio events. Our first in an 
ongoing series of "the biggest hip-hop 
events on radio" is The Source 
Magazine's 1998 Year-End Hip-Hop 
Wrap Up — a 2-hour special featuring 
a countdown of the Top 15 songs of 
'98, the hip-hop news and events that 
shaped the year, and interviews with 
more than 20 of the year's biggest 
hip-hop stars. 



THE SOURCE FILMS 

A division of TIte Source Entertainment 
With the unmatched ability to attach 
hip-hop's biggest music and film stars, 
a proven record of marketing music 
and soundtracks, and a dedicated, 
built-in audience in the millions. The 
Source Films is box-office gold. Quite 
simply, no one else has the sensibility 
or the credibility to bring hip-hop to the 
screen quite like The Source. 



THE SOURCE COMPILATION 
LIRRARY 

A division of Ttie Source Entertainment 
The Source dropped its first compilation 
album, Hip-Hop Hits Vol. 1. in December 
'97, and it has already sold over 800,000 
units. Vol. 2, which dropped in November, 
promises even better results. The 
Pioneers. Hits From The Vault Vol. 1, is 
already a classic, and this January we're 
dropping The Source Unsigned Hype 
album with all-new music from Biggie. 
DMX, Mobb Deep and seven of the hottest 
new artists from across the country. The 
Source's strong brand recognition and 
awesome presence at music retail stores 
have made these albums the hottest 
selling hip-hop compilations in history. 



THE SOURCE HIP-HOP 
MUSIC AWARDS 

A production of Tlie Source Entertainment 
As hip-hop reaches unprecedented 
heights of international popularity. The 
Source prepares to build off the resound- 
ing success of 1995's landmark premiere 
telecast of hip-hop's own major awards 
show, The Source Hip-Hop Music Awards. 



As Hollywood struggles to learn how to 
successfully develop and market films 
to hip-hop moviegoers. The Source 
Films steps to the plate with Ray 
Benzine's Made Men. Destined to be a 
hip-hop classic. The Source Films' first 
feature is scheduled for box-office 
release in late '99. 



Set for next summer, our third production 
will be bigger and better than ever 
before. With an award-winning, network- 
proven producer, new locale and super- 
star celebrities from the worlds of music, 
film, television, sports and fashion, hip- 
hop's biggest night of the year is back. 



The Source Magazine's 1998 Year-End 
Hip-Hop Wrap Up airs December 23 
through January 3 on the country's 
hottest stations nationwide. 



The Source's 3rd Annual Hip-Hop Music 
Awards will air on national television in 
August 1999. 
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Straight rap tours condnLie to see a very notteatDle decline. 
Qame high insLxance rates at venjes. low ticket sales and an 
overal fear of the ramdcm violence attributed tn the genre. 
As a result, many hctiking agencies, such as The WiHam 
Morris Agency. Intemattnal Creative Management and 
Famous Artists Agemy. are combining R&B with rap tocrs to 
make them more agpe d lii ig to tJDth consLmers and venues alike. 

RADIO WAVES 

These days, radio stations are helping out a great deal txj tak- 
ing on the additional role of artist promoter — booking radio- 
sponsored rap tours as a ma(or effort to keep 
acts out on the road. Brad Patrick of Racta Events 
Broup in Phoenix. Ariz., says he and 5teve 5mith. 
who started the New York-tased radio station 
Hot 97. began doing radio tiDurs several years ago. 
"We are one of the only promoters in the country 
that iTave a rap inclusive' insurance polcu- That 
isn't easy to get. but we have tDeen very success- 
ful.' says Patrick, who adds that tfie company 
groups 10 rap acts together in arenas that some 
rappers wouldn't ordinariiy get the opportunity to 
play in. Their most recent tour was the 'Back To 
School Jam" In Washington. QC. featuring Jay-Z. 
McxTica. DutKast. Bizzy E3ane. Noreaga. 5porty 
Thieves. Onyx. DMX and Cam'ron. 



rado tours is that they're considered 
"safe" because the stations are prcDmoting 
them. "You know production is going to [go 
smoothlyl." he adds. 

SURVIVAL OF THE SMOKIIM' 

While those radio tours help tremen- 
dously. It doesn't hide the fact that there 
were only two straight rap tours the year 
"Survival Of The lliest" included, among 
others. OMX. Dnyx and the Def Squad: and 
the nearly annual "Smokin' Brooves" tc3ur. sponsored by tfie 
House Df Blues, consisted of Public Enemy. Bang Starr. Wyclef 
Jean and the Refugee Camp All-Stars. Canibus and John Forte. 
Busta Rhymes. Cypress Hill and BlackEyecPeas. But the most 
successfti tour to date has been the "Puff Daddy And The 
Famliy." world tour that Interspersed MaSe. Lif Kim. the Lox. 
Busta Rhymes. Jay-Z and Foxy Brown with Dru Hill. 112 and Usher. 
"(Puff Daddy! had the most successful arena-level tour." says 
Cheatham. 

Anotfier good Idea for rap tcurs. according to Cheatham. Is to 
book an act in a large venue as well as bcxiking it into smaler 
clubs. "Tfie protilem with trying to sell DMX is that a lot of tfie- 




The "Bacic To School Jam" tn Washlngtonj O.C., featured (from left) Monica, Outkast, Bizzy 
Bom and Oiryx, 



Ttie Trials Of liiL lOUf inO_ 



MlEe 




Mio Pmotms 
And Gmp Shows 
Ensm Sdfet/ And 
Nmbefs 



Among the artists appearing on the "BooBomb" tour are (clockwise 
from top lett) TQf Mo Thugs* IMofUfah, Ginuwine, Ttmltaland A Magoo. 

Patrick says one thing that helps make radio shows success- 
ful is presenting the concerts an the weekend, when kids are 
more bkely to come. "We also keep the ticket prices reasonable — 
under S^O — so kids can go and still afford to buy |an act's! CD. 
which Is the purpose of these artists being out there." he notes. 
"We provide that forum for them: it's hard for some of them to 
get out on the otfier Ibigl tours." 

More rnportantly. the promoter says that these shows often 
go on safely. "We have never had any major Incidents at these 
shows" says Patrick. "Tfiere Is mutual respect tjetween us and 
them. A lot of the prc±i(ems are caused from the outside — 
people get a little nervous and excited." 

The company's next tour, the "BooBomb." will Include Tamia. 
Tatyana All. TO. Bizzy Bone. Mo Thugs. 112. Oa Brat. Monlfah. 
Jermame DuprL Pras TImbaland S Magoa Bnuwne and E-4D. 

ICM booking agent Mark Cheatham says the best part about 



aters won't let you in the buildings, and insurance is an Issue." he 
says. "With Cam'ron. we send rtm out to do club shows." 

While he and other agents are activehj trying to rejuvenate 
the tour market for rappers. Cheatham says he finds that there 
are people who aren't actually agents attempting to txxik acts 
withcxjt any experience. "Everyone thinks they're an agent. Tfiey 
work out of their house and have deposits sent to their personal 
bank account." he states. "Some don't even know accounting. 
Many are popping up because real agents have these young kids 
bidding high prices tfiat are not benefidai to an artist's long-term 
career" Also, more management companies are trying to book 
the acts themselves, accorcing to Cheatfiam who adds that a 
lot of them are "entry level" and don't even know the industry. 
"It hurts both the artist and the business" 

Carl Freed of the Metropolitan Entertainment Broup says, in 
the tng run he hopes to see more straight rap tours. The com- 
pany produces "Summer Jam" which Is the largest hp-hop show 
m the U.5. He cites the genre as being difficult to buiU as a 
career overal. "There's not much longevity m the field. From the 
record-label standpoint, they're not into lengttiy careers. They 
put it CHJt there to sell as many records as tfiey can and move 
on from there." says Freed, who adds that the insurance issues 
probably aren't going to change unless the rap community gains 
better control over their craft. "The artists need to learn how 
shows should wcrk: requests fcr backstage passes are out of 
control time factcrs are ignorecL The mousetrap's already teen 
created." he sags. AlthoLigh Freed admits that he may sound a 
bit pessimistic, he adds that he's mostly being realistic in the 
sense tfiat he would Ike to see the atmosphere of rap toLjrs 
change and fiave more SLJccess in tfie future. "I tfiink there Is an 
audience out there for straight rap tours, but It's a matter of 
cmtroiing the artists." ■ 
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ARTISTS' aWIV LABELS 

Ccntmued from page 40 

already sold IBa.OOQ units, 
according to SoundScan. 
According to Elektra. all of The 
Bold Mine's dally functions are 
handled through Elektra 
emplciyees n New Vtirk. 

INDIE LABEL. MAJOR 
□ISTRIBUTIDM 

In addttion to artist upstarts, 
major labels are taking the lead 
set by PrUDTtty Records and 
other mid-level labels and sign- 
ing already established regional 
independGnt labels to national 
distribution deals. Universal 
Records signed New Orleans- 
based rap label Cash Money 
Records to an exclusive con- 
tract in June. As part of the 
deal Universal will provide dlstrl- 
butli^n. marketing and promo- 
tlcii support for all Cash Money 
artists. 

"lOtetrlbuttin dealsl work for 
llarge labelsl because It helps 
us develop our presence in 
regions where we aren't 
strong." says Dria Devaile. 
senior drector of ASR at 
Universal, about the advarv 
tages of signing an already 
established Independent label 



Ike Cash Money. He expects 
that the labeTs foothold In the 
South win open diDors to the 
region for Universafs East 
Coast artists. Ike Cantxjs and 
R^lm. 

Cash Money Records was 
started in 1992 by brothers 
Ronald and Bryan Williams. 
Bryan Is a member of the 
label's hip-hop group Big 
Tymers. The label has been 
successfully putting out hip- 
hop music from artists like 
Kllo-B. B.G. and Big Tymers In 
the Southern and Western 
regions of the country but 
signed with Universal because 
Its following became too big to 
be serviced through a smaller 
company. 

"The Independent distribution 
we had wasn't strong enough." 
says Ronald Wtems. "They 
couldn't keep up. as far as 
spreacJng our music once it got 
to a certain point. We could get 
more out of a bigger distribu- 
tion company. They were In the 
process of trying to set it up. 
hut we don't have no time to 
wait for anybody." 

The January I99B release of 
Big Tymers' "How Vtxi Luv That" 
was the last title released 
under the old dstrbutlon sys- 



tem. It sold more than BO.DDO 
umts. The current album, titled 
"How VtDU Luv That Vol E." with 
several new tracks, was re- 
Issued throLigh Universal Sept. 
E3. According to SoundScan. 
the project has sold 3a.COD 
units to date. 

Wmams says the only differ- 
ence between working with an 
IncJependent and a major is 
that majors take more time to 
put product out. "We used to 
Just drop an abum." he says 

cjon t take as much set-up 
time as a majcr llabell. It's Just 
a lot of things we do different- 
ly, but we comjDromlse." 

Other artists signed to Cash 
Money Include rappers Juvenile, 
wfose album dropped Nov. 3. 
Li' Wayne. Hot Btiys. Turk and a 
reggae artist from Houston 
named Papa Rue. 

□alas. Texas-based RedRumm 
Recordz initially signed a dstrib- 
utlon deal with Independent 
labels Street Pride RecoriJs and 
Private Eye in September 1997. 
But ther major-label (distribution 
came this year when Private 
Eye inked a cSstrtxitlon deal 
with MercLry Records. 

RedRumm Recordz started m 
1992 and gained notoriety in 
Atlanta as well as m Houston. 



RailRumm Raaarda 
has plniiB bo braneh 
aub Inbo REB and "our 
Duin Bouliiiarn ghBlilia 
alliarnaliluB muaia. 
Ula'ra nala going toa 
bajuaa a rnp labal: 
uua'ra ganna ba mapa 
Hha an amnl-ai-blab 
labal lulbh all 
ilirraranb flauara." 
— Jamaa Bhapard. 
IIP at aparablenn 



□alas and Austia m 1995 with 
the release of the EP "BuBu's 
Repent." The EP was produced 
by Michael "BuBu" Agugua the 
president of the label and fea- 
tured various rappers. In 1996. 
the label released a full-length 
version called "The Repent." 

The title's success drew the 
riterest of Street Pride owner 
Tom McBhee In California, and 
the two companies hooked up 
to release "BuBu Presents KUla 
Kllque." which Is currently on 
the market 

"Street Pride reatj felt that 
the sound of BuBu Presents 
Kia Klque' deserved national 
status" says James Shepard. 
VP of optJdl J u b. "and that led 



hiTi to JcE Isgro at Private Eye." 

RedRumm has plans to 
branch out Into RSB and. as 
Shepard describes it. "our own 
Southern ghetto altemative 
music. We're not going to be 
Just a rap label: we're gonna be 
mijre like an omnl-artlst ^bet 
with all dfferent flavors" 

Upcoming acts include the 
"futuristic, outer-space, cosmic 
styled" fiDur-man rap ^oup 
Kabaat the "laid-back, futuristic 
pimp" D-Styte Pkhassa whose 
style they liken to Wyclef Jean: 
the "ghetto man. hcDod-styfed" 
rapper Kimbct and male/female 
duo Jack S Jl«. who discuss the 
[different ways men and 
women "run game" on one 
another. 

"We don't want to get into 
the same pattern that a lot of 
peiDple are n." says Shepard. 
"lojDics are getting very pre- 
dctable. and we would IKe to 
go there' and be very defer- 
ent." 

Cither artist -run labels m the 
mix tfte year Include KuTjpt's 
Antra Reccxds. which is distrib- 
uted through ASM Records. 
The latiel debuted his solo 
afcum "Kurijption." In 
September. Production team 
Organized IMoizB [ClutKasL 
Boodte M Ob.] signed a label 
deal with Interscope Records 
and wl release R&B, soU. rap 
must and other genres under 
the moniker Organized NcHze. 
Product from TLC member Lisa 
"Left Eye" Lopes' label. Left 
Eye Productions. Is also expect- 
ed to see the light of day m 
early 1999 ■ 
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TH€ MASTERMIND 
BEHIND THE MULTI-PLATINUM 
WU-TANG CLAN BRINGS YOU HIS 
DEBUT SOLO ALBUM ON 
GEE STREET RECORDS: 



k4 



JLJL 



n 



AS 



BQBBV 



IN 



STEREO^ 
NOW 




COMING IN FEBRUARY 1999 "RZA AS BOBBY DIGITAL IN STEREO: THE INSTRUMENTALS" ON CD, CASSETTE AND VINYL 

AND BOBBY DIGITAL IN STEREO, THE FEATURE FILM DIRECTED BY AND STARRING RZA. 



AFU-RA 



NEW SINGLE 'WHIRLWIND THROUGH CITIES' IN STORES NOW! 
EXECUTIVE PRODUCER: OJ PREMIER. 

FULL LENGTH ALBUM 'AFU-RA (THE BODY OF THE LIFE FORCE)' COMING 1999. 



TRAGEDY KHADAFI 

NEW SINGLE 'BLOOD TYPE' IN STORES NOW! 
FULL LENGTH COMING 1999. 

2SEQLIFE 




CD • CS • LP DDR-4600 



Darkroom Familla "Veteranos" 
Movie & Soundtrack 




CD • CS • VHS DDR-3800 i 



Cue's Hip Hop Shop Volume One I 




FEATURING: RASOWUTMASTA KURT 
MR D(B8S (12D0 HOSOS) * MUBL£ UFE leal 
L R0NE0U5. OEMCSSE ft RAW B • DJ BAD ROK 
SACBED HOOP • WESTStDC CHEMICAL • ROC RAJDA 
ROB SWIFT (X^ECUnONCRS) • BK DAME • DJ MARZ 

ANTABtS ■ QUANTUM FLUX ImI SPATTIK «C 

I2M DA HAD SOUl • VINROC liTH CUATOON^ t APOUO 
SHOHTKUT IINVISJBL SXRATCH PllCUl t RICHNESS 
THIRD SfGHT <Ml OJ FUNK. ROUGH NECK. 
JAIHAO i D-STTLES • UVE HU«AN 
EDDIE K leat. CuE i QUEST |SPAC£ TRAVELERS) 



CD • 2-LP DDR-4900 



Murder Dog Magazine presents 



"Southern XXX-Posure" 
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Hip-Hnp Arniinri Thfi Wnrlfl, Frnm Japan Tn CRrmany, FrancR Tn Thn NBthBrlRnris 



Funf St»m9 



TOKYO — Japanese rap continues to eviDtve In Interesting 
ways. Paralleling thB way that reggae gradually became part of 
the Japanese musical lexicon, rap is no longer seen as an exotic 
Import but simply another tool with whkJi musicians can express 
themselves. For example, the current crop of R&B-lnnuenced 
female vocalists who are doing well on the Japanese charts 
often include raps in their material to give it a harder edge. BMG 
Japan's Misia is a good example. Meanwhile. Japanese rap tias 
moved away from the 'rap lite" 
trend — wfuch saw such acts as East 
End X Yun Erijay their alotted 15 min- 
utes of fame — toward a more Intro- 
spective and serious style. Some crit- 
ics see this as a reflection of the cli- 
mate of uncertainty as tfie ecn^nomy 
falters, wrtle also noting tfTat tixlay's 
Japanese rappers tend to be setf- 
atisortied. Lijics are often of tfie 
■what-aTvl-going-tD-do-with-my-llfe?" 
variety. Key acts on tfie Japanese 
rap scene include Bhaka Zombie 
Muro and DJ Hasebe. Perteps 
Japan's most papular rap group 
these days is Buddha Brand (Cutting 
Edge), whose 1997 album. "Buddha No 
Kyujitsu [Buddfia's Holiday)." has sold 
some 35.0QB copies so far. according 
to tfie label. Hardcore rappers remain 
very much on the fringe, however with sales 
nowhere near as large as those of acts Ike 
BLiddha Brand. —STEVE McCLURE 

MLIIMICH — The four-man band Funf Sterne 
deluxe (Five Star deluxe] from Hamburg, com- 
prised of Mario Kuhlmam. Mark Nesium. Bo 
EJogoyewic and Tobias Schimldt signed to 
Hamburg-tDased \b Mama Records in 1997 and is 
already considered one of the upcoming 
Berman-language hip-hop bands. This year the 
act has been building Its fan base by performing 
some IDD live gigs In smaller 2QD-capacrty cJubs 
natcnwide. The Fetruary release of FUnf Sterne 
deluxe's second single — which includes a sample 
of "Hard To Handle." titled "Wist Bu Mit Mir 
Beh'n? (Bo 'Vou Want Tn Bo Steady?]" — features 
Bz Markie and peaked at No. 23 on the offidai 
Musikmarkt cfiarts during a 25-week run. This 
past summer's single. "Dein Herz Scfilagt 
Schneller [Yolt Heart's Beating Faster]." 
enjoyed a chart stay of nine weeks and 
peaked at No. BB. The band performs that 
track in the movie "Kurz S SchmerzhDS [Short 
S Sweet]." drected by Hamburg-based Fatih 
Akins, In addition to the soundtrack, released 
by Motor Music. Funf Steme deluxe is fea- 
tured on a Yo Mama ccDilection inspired by the 
movie. wiTlch also features the likes of BJ 
Coolmann & Bubbles. Bynamite Behjxe. Ferris 
MC. Patrice. El Nina and Skunk Funk. "Funf 
Steme deluxe is one of the most authentic 
Serman hip-hop bands around and (s rapidly 
achieving credibility withm the hip-hop com- 
munity of the U.K.. U.S.A. and Japan." says 
Dieter Brussat managing ctrector and co- 
owner of \b Mama Records. An albun from 
the group is expected by year's end. along 
with various solo prcajects by members of 
the band. Yo Mama Records Is distributed by 
Rough Trade n Bermany and Sony IrTde- 
pendent Network Europe (S.I.N.E.] for the rest 
of the workj. — ELLIE WEIIMERT Stomy Bugiy 





PARIS — FWmg the wave that has brought French rap to tfie 
top of the charts. Stomy Bugsy sold 23B.BBD units of his 
Columbia Records debut album. "Le Calibre Du ll Te Faut ITTie 
Caliber You Need]." and SDB.BOB copies of his single "Mon Papa A 
Men Est Un gangster [My Dad Is A Bangster]." according to his 
label. Yet Stomy Bugsy is no newcomer to the rap scene. Bom in 
the northem Parisian suburb of Sarceles to Cape \ferdian par- 
ents, he kicked off his career with fiardcore group Minist^ 

A.M.E.R in the early 'QDs. "Tfiere are 
three sides to Stomy 's success." 
says label manager Jean-Charles Fell. 
"He has gained massive street credi- 
bility with his group. As a scto act. he 
embodies a very attractive, funny, 
witty, ambiguous and popular charac- 
ter And. lastly, he has proven to be 
a talented lyrkilst. French audiences 
have always been sensitive to lyrfcis." 
Fram a marketing standpoint. 
Columbia's strategy has been to 
build a solid fan base before aiming 
for a mass audience. "TV advertising 
was willingly taken out of ttie mar- 
keting plan." says Felli. "We'l save it 
until last to pump out the last possi- 
ble sales." Not only has Stomy Bugsy 
written his own tracks, he is also 
directing his own video clips. He Is 
now on his first major tour [mtl-November 
through Bee. 5 in 4.D0D-capaclty venues]. A 
new album with his group Minlst&-e A.M.ER on 
Ray It Again Sam. Is planned for tfie end of 
the year with a folowtp sokD CD set for next 
summer — c£CILE TESSEYRE 

AMSTERDAM — While most rappers on the 
Clutch scene perform In their mother tongue. 
Rotterdam's Postmen prefer English since It 
troadens their IntematiDnal potential. "I was 
looking for a small and flexible label with an 
internattxial vision." says Kees de Konlng. 
founder of DutctHanguage-rap speclalst 
TopNotch Records, who signed the Postmen 
and tfien sought an mtemational partner. Henk 
Eigenbrood. managing drector of V2 Holland. 
Immediately fell for the Postmen's "mix of 
rootsy reggae and credible Np-hop within tine 
context of proper pop songs." It guaran- 
teed media and radti support across tfie 
board for the group's debut single. 
"Cocktail." whkih was a top-15 hit this sun- 
mer in the act's home territory. 
Meanwhile. V2 Holland managed to secure 
release commitments kn France and 
Bermany. Tfie Postmen have been nomi- 
nated for the Heneken-sponsored 
Crossover Award, a prize f ix the best 
musical fusion of the year. Rappa-Zproduc- 
er The Anonymous a.k.a Mis. DJ B-Boah 
and snger Ftalarcicka offer a positive pier- 
spectlve of "peace and unity" with their 
music. "Entertainment and educatkjn. 
tfiat's what we're al about." bandeader 
Mis entfiuses. This credo is displayed n 
the lyrcs to the current stngie. "U Wait": 
"Never sit down and wait, take your own 
responsibihty." says Mis. a leader of 
Ftotterdam s rap scene. Further, he lives 
up to his words with a production compa- 
ny. Social Life, whkih serves as an outlet 
for new rap talent. — ROBBERT TILLI 



ca;'^";ui. i I. I . ■ .- vjuu^ 
THE ULTIMATE SOUTHERN 
COMPILATION: 32 TRACKS 
OVER 60 ARTISTS/DOUBLE CD 

^KO JUItS • EIGHTBAU. 1 lUG • PAOMtfT POStCflAl 
JUtCT J t OJ ntU. OF THREE ( MAFU • C-UK FUt HOOF 
CONCEinilATKM CAMP • MU-FACS Al KAFOW 
CASH FLO FEAI. MR. OMWl ■ » DA«l . IT«4 . Lt. »I 

wwjecT PUTAS .onrawpAoe -0 OF TWNmr 

GAAOEH CARm < KOTTOMKWTM fCAT PK 0. 
BLACK HOPMA CUM • PSTOl • HARD HEAOZ • Laa 
PLAIA R.V • FORBALOtHM* »Ur MR, SUM »C0« 4 



2-CS • 2-CD DDR-5000 

The laslesl growing hip fiofi rap label (rom the 
bombed out Bay Area ts seeking inle matwnal 

^dislributwn partners. |» ao»a\ 
Conlact: Jo or Chris at '^F 
Fu:(510)S27-S479 
www.bogdayrecords.com I f *tM» 
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YA HEARD!? 




December '98/January '99 issue - on sale November 24 
blowing up newsstands full time in '99 

Call 212.448.7312 to reserve space. 
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Artists Write — And Direct, Produce And Star In — 
Their Own Stories Fo r Djiect-TMiden Fe atures 



BY SHHWNEE SMITH 




Jay-Z. Dash and many of their frtencb 
from Marcy Prq(GCts in Brooklyn. 

Jay-Z says that writing the rrovle was 
"Just Ike writing the vtlea treatments' to 
the must videos that accompany his 
three abums. The whole movie was slTot 
n a week In parts of Brooklyn. Manhattan 
and Ft. Lee. N.J. 

To date, the video has sold BI.DOD units, 
according to BaundScan He expects to 
put out one more stralght-to-video 
release and then embark on a feature- 
length film 

RZA'S DIEITAL DUO 

TiTis summer. Wu-Tang Dan vlstnary Rza 
embarked on a similar home-video 
project, titled 'Bobby Ogital.' It's a story 

about Rza s alter ego. Bobby QgltaL who appears when Rza cH~4<s 
a magt formula he dscovers whte dolrig chemical ex pe i i i u its In 
his lab at the fictional Wu-MoLntam. 

Digital, who wears a different eye patch to match each of his 
various outfits, is depicted as a womanizing party-anmal with 
super powers Ine uses to his benefit. 

The movie, which was shot in New Vtirk and Philadelphia, was 
iJrected by Rza. wiTO also stars in the f Im as himsetf and the 

title character. It Is 
being produced by 
Uncle R^ph 
Productions, a 
company owned 
by Video Music 
Box CD-founder. 
Ralph McDamels. 

Although the 
film Is more cre- 
ative than It s 
progenitors. Rza 
says the movie 
was totaly Impro- 
vised. 'I had no 

script. Just an 

aster P macje hip-hop history m 1997 when he released ■■■■VBH^^^^^^HI^UB^H i^^H outline.' he says, 
the direct-to-vldeo movie "I'm Bout It.' which was writ- Kumpt He says he did 

ten, directed and produced by — as weH as starred — tiTe get a few Hps 

New Orleans rapper. The movie chronicled Ps life in the from Warren Beatty when he worked with the filmmaker/actor 
projects of New Orleans and his fight to rise atnve the on the "Bulworth' soundtrack, 

drugs and violence that surrounded him. The movie The film featues many of the Wu-Tang Clan members and affil- 

iates like Big Baby Jesus (formerly Cld Qrty Bastard), BhostfacE 
Klllah, Kllarmy and Digital Underground's Humpty, It also includes a 
few martial-arts fight scenes, winch were choreographed with the 
advice of filmmaker John Woo. Rza says, although there are fight 
scenes in the f Hm. the main theme is to tel people 'to put away 
the guns and use the hands.' 

The film will also feature a few scenes that depict 
authentic ghetto scenarios like a rhyme cipher and 
that of a few gods from the Five Percent Nation 
building on the mathematics of the day. 

The movie will be released through Wu-Fllms and Is 
set for a mid- to late-November street date. 

Rza is using the films soundtrack. "Bobby Digital In 
Stereo.' to Introduce a blend of Np-hop and elec- 
tronic music. "It s gonna be like techno sounds with 
a Np-hop drum pattern." he says. 'It has scxt of a 
reggae feel and a digital pulse." Rza. Kiarmy and 
Method Man are slated to record tracks for the 
album. 

SURVIVIIME DEATH ROW 

Death Row graduate Kurupt Is currently in prepro- 
ducttjn of a 9D-minute film based on his life. Slated 
to be a direct-to-vldeo release, the movie is expect- 
ed to be titled either 'Dead Dr Alve' or 'Alive' or 
'Three The Hard Way.' A publicist for the label says 
opiniiDn is swaying in favor of the first title. 
The movie is expected to be released in the spring of 1999 
from ANTRA Films, a subsidiary of ANTRA Holding Compiany. The 
movie, which has a $14 mlllon budget, was written by filmmaker 
Barry Michael Cooper, wfio wrote 'New Jack City." "Sugar Hil' and 
'AbxDve The Rim," 

Like "I'm Bout It," and "Streets Is Watching," the film wll high- 
light Kurupt s comeuppance in Philadelphia and then m 
Hawthorne. CaBf It will also map his rise as an artist signed to Dr 
Dre and Suge Knight's Death Ftaw Records, 

LInlike many otlier Death Row defectors, though, the nnovie 
isn't expected to be a Dr Dre or Knight basi-ier. according to 
J(3seph M, Marrone, CED/chalrman of ANTRA Muse Braup, "Death 
Row was the education that allowed IKuruptI to have the ability 
and fcresight to do what he's doing niDW." says Marrone of his 
partner Kurupt. who functions as president of ANTRA Records. 

Kurupt will star In the film, as wll TLCs Usa "Left Eye" Lopes 
and upcoming ANTRA artists Drex and Baby S, The soundtrack 
wll also feature must from Kurupt. LiDpes and acts signed to 
both of the artists' labels. ■ 



co-starred most of his No Limit labelmates. mcludlng Slllk The 
5hi3cker. Tru and Mia X. and featured rapper Mack 10 and sea- 
soned actress Helen Martin ("227"), 

The viiJeo helped jDut P an the national map. He used the 
move to vividly showcase and entertain audiences with a tale of 




his rough Scxithern upbringing armd an industry that was ruled 
by video and movie images of ghetto life m the Northeast and 
West Coast, The video sold 2D4,DDD units, according to 
SoundScan. 

P's second home-video release was "MP: Da Last Don." He also 
made a major motion picture, "i Bot The Hook-Up." wNch was (dis- 
tributed through Miramax. Both were released m I99B. hut nei- 
ther equaled the success of "I'm Bout It." "Da Last Don" sold 
147.000 units. accordlTg to SoundScan, But the movies further 
solidified P as one of the top marketers of tup-hop in 1990 and 
the progenitor of hipi-hop artist-driven drect-to-video movies, 

JAY-Z'S STREET 

In I99B, a few other rappers foliowed Ps lead. Roc-A-Fella 
Ftecords co-owners Jay-Z and Damon Dash released Roc-A-Fela 
Films' "Streets Is Watching." The film was written and directed by 
the two and is the story of "F!oc-A-Felia Records and another 
storyline we couldn't keep up." says Jay-Z. The movie features 
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txlt-hop 

LONDON'S CALLING FOR mmmi I 
AS STRONG lALENTSIROGGLES 10 BtoK OUT 




The smart Buyers One Stop 

NARM WHOLESALER OF THE YEAR 3 TIMES, 

LARGEST WAREHOUSE IN THE EAST, 
COMPLETE EDI FULFILLMENT SERVICE, OVERNIGHT 
NATIONWIDE DELIVERY, VINYL, 1 2'S, Lps 
BEST CUSTOMER SERVICE, PRICE, AND FILL SINCE 1 955 



OUR UNIVERSE OF VINYL 

RAWK 1 83 LYRICIST LOUNGE ALLSTARS ■ CIA 

VIRGIN 231 40 FUN LOVIN CRIMINALS - 1 00% COLUMBIAN 

PRIOR 50700 ICE CUBE ■ WAR & PEACE VOL.1 (WAR) 

NER 2034 1 EVA FLO - I'M THE ONE 

7BILLS 73 GHEnO CONCEPT - KRAZY ( REMIX) 

POLYG 5662 1 7 DMX ■ HOWS IT GaN CKDWN 

GTR 9901 MR LWE/TONY BONES - ALLDAY/ SPLASHIN 

GBH 7 DJ Q BERT • WAVE TWISTER (LP) 

NOWAND 2200 GHEnO DAWGZ - THE FREAKS THEME 

STCK 57 DJ DECENT - WHERE YOU AT G7 

AV 6 1 SnK-E AND THE HOODZ - SAY WUUT? 

PATCH 4992 RAS KASS - GHEHO FABULOUS 

NER 20340 K BOMB - BUMP THIS 

RAWK 1 1 58 MOS DEFft TALIB KWEU • BLACK STAR (LP) 



NEW LABELS OR STORES CONIACT lAK. 



LOIMDOIM— The story of British 
rap and hip-hop in 1998 is a 
mixture of sad tales of under- 
fLmded promotion biy the 
majors, wino fail to fully exploit 
the potential of their domestic 
rap acts, and ongcUng strucjgles 
by smal. cash-strapped Indie 
latiels to keep British rap tick- 
ing over. 

Make no mistake; Britain has 
no shortage of rap artists with 
the potential to break both at 
home and abroad, given an 
appropriate promotion agenda 
and budget. Witness tfie nomi- 
nees for this year's Music Of 
Black Origin (MOBO) Awards: 
aak Twang. Funky OL. F^hoebe 
One and Lewis Parker. At the 
MOBO Awards on Oct. 14. 
Fficebe One tiDok the Np-hop 
honors for this year. 

"If Ffioebe One was over in 
the Llnited States, sfie'd be 
killing MBsy [Elliott]— not 
production-Wise, but rap style- 
wise; sfie's untouchalDle." 
declares Fat Freddie M. a pre- 
senter for LiDndon's Kiss 100 
radti. 

MCA Musics Thad Baron, the 
publist III ig ASR representative 
for Phnetie One. adds that tfie 
rappers lyrics show clear 
crossover potential In the U.K. 
'Her deUverg is on the point.' 
says Baron. 

A lack of significant radio 
promotion is blamed for the 
commercial failures of Phoetie 
One's street- and racHo-frlendly 
singles on the Mecca/Castle 
Communications label. However, 
there are high expectations far 
tier new single, "Doing Our 
Thing." wfiich features 
Jamaicans F?ed Rat. Boofy and 
Buccaneer merging their 
dancehal flavor with Phoebe 
One's style. 

COMIIME UP 

aak Twang [the 1996 MOBO 
hip-fx:p winner]. Funky OL [tfte 
1997 MOBO hp-hop winner) and 
Parker released well-received 
alxjms this summer: "19 Long 
Time" [Jammm Music). 
"Heartfelt Integrity" [Utmost) 
and "Mascpjerades And 
Silhouettes" [Melankollc/Vlrgin], 
respectively. 

Blak Twang's November 
release of the track "Perfect 
Love Song" features the silky- 
toned Cooltempo/EMI RSB 
crooner Lynden Oavid Hall. 
Funky OL. Infusing Jazz and 
RSB In rts rap. releases "Rock 
The Beat" in early December 

Structure Rze. whose much- 
anticipated Universal debut 
album "The Dawning," was M- 
tialy set for next year was 
given a November release 
date, "Snakes S Ladders," fea- 
turing Canibus, is the B-side of 
Its Just-released Fatback 
Band-sampling single "Capital 
RizB," 

Major-label albums ptished 
back to early next year Include 
Credit To Tine Nation's Chrysalis 



dE!but, tentatively titled "Keep 
"vbur Mouth Shut": the debut 
on Caaltlon/EastWesc txj early- 
'905 crossover success Sllvah 
Bullet, tentabvekj titled 
"Coming Dutta Asylum": and 
Desert Eagle Discs' "The Eagle 
Has Landed" [Balerhouse/ 
Arista), which featLires the 
Brooklyn rap trio 21 Soldiers. 

On the downside, the 
E3ratherhaod has been dropped 
by Virgin. An Island Records 
album by pop-Infused Sprinkler, 
featuring rapper Lucas and 
smger ChartieL is now on hot). 
So Is an album, "Llpsttk On My 
Colar," friDm the hard-to- 
positlon maverick act Oeflnitlon 
Of Sound, which has become 
more altemabve-rock since 
signing to UniversaL 

UNOEREROUIMD RESOURCES 

The Independent and under- 
ground scene has been fueled 
by Ty S Shotee Blitz's "1 Am A 
Don" (white label]: NSD Forces 
"Money" (IndoChlna): Moorish 
Delta's "Taking From Wicked 



recenOy set Ljp FftJblkon 
Ftecordlngs, a label dedicated to 
devetaplna and exploiting 
Bhtlsh rap, "The Idea of the 
latiel is to put hip-fiop from the 
U K, onto the world stage, with 
the best MCs and the tjest 
producers," says Borde-Koufie, 
Promos for Pkjto Picasso and 
MBE, "Life/La La La La" and 
"lOOOft/SiDmetimes," respec- 
tively, will be availatDle tfiis 
month. 

The Stereo MCs' Ftesponse 
label, whth has now moved 
from RCA/BMB to Independent 
distribution, was relaunched In 
September with "Tfie All New 
Adventures of Blackanlsed EP 
Vol One," from Blackanlsed. an 
acid-Jazz-vlbied Np-fmp crew 
from Scotland, 

The way forward for British 
hip-hop, says Island A&R exec- 
utive Darcus Beese, "means 
fusing the different elements 
of our musical heritage, 
whether it be something Ike 
Me-Dne, who fias reggae, soul 
and Jazz Influences, or some- 
one Ike Tricky," 

"British rap has got to tie 
sold on the International scene, 
and It will only work if they 
don't sound too much like the 



Lmvtia Parker 

Heads On A Way To North 
Africa" [Ouartz); Silent Eclipse's 
"Sweet Love The IE" [white 
latjel): Phl-Llfe's "Baddest Man" 
[white label); OJ Skits' 
"Fingerprints Of The Gods" 
[F?onin), featuring rappers 
Ftoots Manuva and Phi-Life: 
and the Mud Family, whose 
products "sell out as siDon as 
we get them," says Pete Bond, 
a partner In central LiDndon's 
rap speciality store Deal Real, 

Indeed, some shoestring out- 
fits can afford to press Just 
500 to l,000 copies of their 
records. FJonnio Place manager 
of Major Flava. anotiier central- 
London rap and R&B speciality 
store, says of homegrown 
British rap, "People keep talking 
about It, but don't txjy It," and 
cites British standards and 
packaging as stm a problem 

But nearby Deal F^eal claims 
to shift 300 copies of a hot 
record, often leading to some 
IncJependent tides disappearing 
from stores even before wiDrd 
builds. Hence. Deal Real has 
formed an eponymous record 
company, which Is putting 
together the "Deal Real Vol 1" 
compilation of tracks tiy 
Britain's key rap acts on Inde- 
pendent labels. "Fans from 
places like Bermany and Japan 
who come to tfte shop have 
respect for and buy a lot of 
British rap," says Deal Real co- 
partner Steve Mitchel, The 
compillattin will be called "EBH: 
Breat British Hip-Hop" in Inter- 
national territories, 

HOMEGROWIM HIP-HOP 

Artist manager and lawyer 
Rcxjney Bonde-Kuofle has 




Pfloebe One 

Americans," opines one senior 
WEA ASR execuOve, citng Blak 
Twang, "We need to have a bit 
of a British uniqueness for it to 
selL" 

One majiDr problem for the 
tocal product is pcDor radio sup- 
port, "If people i±XT't hear It 
enough, they can't get used to 
it- And If you don't get used to 
siDmethlng. you ain't gonna Ike 
It," says Fat Freddie M, who Is 
a strong supporter of British 
talent. 

One new avenue for emerg- 
ing liDcal rappers to gain wiiJer 
exposure is by rapping on 
urban remixes of hit records. 
Tim Blacksmith, who has 
remixed tfie likes of AniDther 
Level, Eternal and N-Tyce, has 
used rappers like Fteter Parker 
Know ?uestlDn and JP, who is 
now signed to Wild Card/ 
Polydor It gives the acts play 
In areas tfiat thiey don't neces- 
sarily get to, and people get to 
hear the rapper, too," says 
Blacksmith. 

Finally. Tha Force, formerly 
one-ftalf CDf the Virgin-signed 
duo Force NK-Zee. could be a 
star for tfte future. "1 don't 
mean to copy or Imitate, but 
we need a superstar like Busta 
F!hymes, a Lauryn Hi or some- 
body with tfiat aura," says Tha 
Force, who toured Europe this 
year with Missy Elliott and MC 
Lyte. handling their live pro- 
gramming, "Ybu need to Lae ui «- 
versaL and tfiat's what I'm 
gc:lng to do," ■ 



2055 RICHMOND ST., PHILA., PA 19125 
PHONE 215-426-3333 FAX 215-426-2667 

www.jamguy.conn 



52 



BILLBOARD SPOTLIGHT 



BILLBOARD DECEMBiR 5, 1886 i 



Hgund different. 

RECORDS 

www.loud.cam 









n rr 





IT'S BETTER TO BIVE 

Oontmued From pacie 3^ 

through Naughty's llltown 
Records label. 

"We work locally in East 
Orange. N.J.. and NYC." Vlnrue 
says. "We're youth-oriented 
and hook up with any pro- 
grams we can. especially from 
around our way. Stan Eidwards 
coaches the East Orange 
Rams Youth organization, 
which also runs voter- 
registration drives. Every sum- 
mer we give a tug picnic/ 
voter-rGQIstrottm drive in East 
Orange's Oval Park. Everyone 
has fun. but they're also 
reminded to vote. We also 
reach out to stuctent organiza- 
tions, high schools and colleges 
In the tri-state area by speak- 
mg. usually on violence in hip- 
hop and to combat hip-hop's 
negative press. We also talk to 
the boys and girls at Essex 
County Youth House, a Juvenile 
prison facility: Joe Clark, who 
was the principal of Patterson 
Eastside High SchocDi. is youth 
coordinator We have a female 
youth organization called 
Sisters For Sisters. Adrian 
McCall. who works for us at 
the Naughty Bear store in 
Newark, has a team of girls 
who speak to female youth at 
the Welfare Department. 
Planned ParenthiDod and other 
places. We also attend their 
annual banqtjet." 

Naughty has traveled to 
Harvard to speak to its Black 
Student Unii^n. and the group 



receiitly embarked on an ambi- 
tious televisinn project with the 
East Orange school district, 
where they all had graduated. 
Using Une schools' video and 
film facilities, they will oversee 
a program that will 
air on local cable 
Channel 34. Titled 
"The anrk." the 
show is similar to 
MTV's "Teen 
Summit." "The kids 
will produce and 
direct the show:" 
says VinniE "They'll 
also make short 
films, drawing from 
their life experi- 
ences, which wHI be 
aired en Channel 
34. We also plan a 
Web site and 
newsletter All this 
yivE^s kids hamds- Wyc/ef Jem 
on experience. 

"We've been try- 
ing to master our area." he 
adds. "Once we come with our 
new record — more money, 
more awareness, more expo- 
sure — we'll hook up with other 
regions and go to schiDols. 
prison facilities and youth orga- 
nizations. We'll make this a 
national, even international, 
vibe by documenting what we 
do and mailing exit our newslet- 
ter" 

Lauryn Hills Refugee Project 
actualizes her motto "Change 
the focus from the richest to 
the brokest" through such 
Project programs as The Book 
Worm Club, designed to 



encourage children's interest In 
reading, and Tfie Circle 
Mentoring Program, which 
builds on summer experiences 
offered at Camp Hill, a two- 
week, overnight. ycDuth get- 




away Inaugurated this past 
August. The Project raises 
funds by everything from kids 
selling lemonade to massive 
benefit performances to a 
cocktail party/silent auction 
held at NYC's Museum for 
African Art. 

"I can't give every kid a dol- 
lar" says HiB's Fugee mate. 
Wyclef Jean, "taut I can help 
them make music." The Wyclef 
Jean Foundation recently 
donated $10,000 to VH-I's 
Music Cares charity fi^r pro- 
moting the arts in public 
schools. In December. Jean 
traveled to Haiti with a truck- 



load of music Instruments for 
a small public scfioaL Jean also 
stages huge annual benefit 
ciDncerts for his homeland. The 
first cook place on the island: 
last year's was held m Miami. 

DO LOOK BACK 

Robert "RZA" Diggs. of r*Te- 
member rap crew Wu-Tang Clan, 
and Mitchell "Divine" Oiggs. exec- 
utive producer/CEO of all Wi> 
Tang crganizatiDns. are CEOs of 
Une r «:» i-profil Wu Chiaritabte 
Foundation, inrnrporatpd n 
DecEmher 1997 under the 
motto "Wu is for the kids." "We 
are products of the tie* called 
the ghetto." says RZA. "While 
we managed to 
escape, a bt of peo- 
ple remain behind. 
There is no outside 
force fielprig tfiem 
who comes from 
U lat experience. So 
we came up with 
the Wu Charitable 
Foundaticn to ease 
the pain of our 
Lui nr I iui lity and give 
II lem what we ca» 
The E Jewels of 
Life.' It's the love 
from the people 
that allowE^ us to 
escape; It's the love 
of the people that 
keeps us where we 
are. Therefore, our 
tave ftar the people takes the 
form of charitable programs to 
help them prevail." 

Wu recruits support from 
the Staten Island. N.Y. commu- 
nity rhrnugh an annual Mark- 
tie dinner-dance, an annual 
scholarship dinner "gold" and 
"platinum" Wu C^lar^table 
Foundation Journals and other 
means. It hosts monthly 
"Feasts Of The 12 Jewels" ban- 
quGts/barbeques in 5.1. cities 
for low-income families, a com- 
munity day in Parkhill (at which 
Wu-Tang and affiliated families 
perform] and a Kwaanza cele- 
bration at the Artfiur Kill 
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Are you the next Spice Girls, Hootic and the Blowfish, 
Sheryl Crow, Baclcstreet Boys, Mariah Carey or Brandy. 

America's Hottest New 
TV SERIES 

t^xhxri hy William YMs. l.-p H»ll< v.-mI Pr.»lu«r .if ^wli rmitaltM It-li ikli.a v. 

ST.AR SlvARCH and SL HKR MOUKL OF THE WORI,» 
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KiKk U'DuniM-lL Slnbad. Drew Lanrt, Uriuils Milhr. UAiui HUnn 
umJ nuuit irthvr sm'i'rvtful sturtt I ! 
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Event Cancellatlon/Non-Appearance ♦ Medical Expense Coverage 



We don't just 




eather anymore 



From Rap to Rock, Hip Hop to Heavy Metal, 
Worldwide Liability covers It all. With an A+ 
rated, licensed and admitted carrier, 
Worldwide Liability offers the Quality Concert 
Liability Insurance that the Entertainment 
Industry has longed for. 

Call Frank Parkhurst at 800-500-5801 today 
and request a Concert Application to see how 
affordable Concert Liability Insurance can be! 



Adverse Weattier Protection. Rain. Snow. Wind. Temp. Lightning, etc. 



IWORI.DniDE 
■WFATHF.R 



& Liability 

The World's Weather Specialist 
161S Northern Blvd., Manhasset, NY 11030 
Phone (516) 365-7373 Fax (516) 365-7474 
website: weatherins.com 
email: 1epeweatherins.com 



Ccrrectlonal Facllty. The 

Faundatlon also provides col- 
Isge schdarsNps and donates 
equipment, such as computers 
and software, to public schools 
to enhance reading skills, and 
plans an after-school computer 
center in the Parkhill communi- 
ty. 

Bean "Puff Daddg' Combs' 
Daddy's House Bocial 
Programs. Inc. has been oper- 
atriQ since September 1994 
Lindpr the exE?cutlve director- 
ship of rapper/authiDr Sister 
Bouljah. The two-tier company 
develops, finances and main- 
tains □nyoing programs for 
npinrnximnrply BDD cfiildren a 
year ages B to IB. and is 
staffed by professional teactv 
ers. instructors and counsetrs. 
Daddy's House Boys ri Birb 
ZVJn offers free weekHnd 
classes from September to 
May. in English, math, reading, 
geography, business. SAT 
preparation, computers and life 
skins, and takes childrm to 
conferences, seminars, expos 
and other cultural/recreatlanal 
events. It also has a swim 
team, basketball team, com- 
puter club and sewing circle. 
Combs personaly foots the 
$lCia.DCID price tag for sending 
children to computer -equipped 
Daddy 's House Summer Camps 
for two-week sessions 
tfiroughout tfie summer (they 
are in the process of buying 
tfiGlr own camp). The organiza- 
tion also produces special sum- 
mer and holiday events for 
cfiildren In faster care, adoption 
agencies and tfose Bving in 
poverty, such as an annual 
gourmet, catereti sit-down 
Tfianksgiving feast for more 
tfian 5DD families and an annu- 
al Kwaanza extravagan2a — 
featuring rides, games, ball 
crawls, virtual-reality games 
clowns, face painting, story- 
telling—for 3.D0D youths 
leach of whom gets a quality 
gift, such as a bicycle, gift 

Continued on page 5B 




ABOUT Om COYER 
PHOTOGRAPHER 

Brooklyn-born photographer 
Tamesha Eley is thrilled to be 
one of Billboard's newest con- 
tributors, A professional pho- 
tographer for three years, she 
strives to put a creative twist on 
traditional fashion and portrait 
photography. Her work can be 
described as elegant simplicity. 
She is represented in New Yori< 
by tvlega lilanagement. 



54 



BILLBOARD SPOTLIGHT 



BiaeoARO DECEMBERS, isse 






lllJFF llYDEll IIECOIIDS PllESIsNTS 

llYDIi: oil Dili: YOL. 1 
FEATURING 

1)MX, LOX. JAY-Z. MA$i<:. MACK 10 
NOKIO OF DlllJ HILL . JEllMAIMi: DlJPllI 

& BIG PUN 

ALSO lllJFF IIYDEIIS NKM' ARTIST 
DlLUi-ON. KVE. PAULEY. INFA-11EI>. 
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The n 
Sohool 

A ^FiFCTivF m]m OF wmmu m m hip-hap rfifa^ifs 



(LISTING ACCURATE AT PRESS TIME) 



lyyipiBER 

AWOL 

□osla. 'Waiting To inhaf 



Blackgraund/ Atlantic 

Timhiiland. "Tim's BIQ; From The 
Matian Picture 'Life From Da 
Bassment" 




Loud Records 

Pete Rock, "5aul Survivor" 

No Limit 

Steady Mobb'n. "Back Mafia" 



MV 


D 









Sow available: 
Make It Or Break It 
videos!! 
New packaging & pricing! 



MUSIC VIDEO DISTMBUTORf 



VHS. USERDISCS. DVD. T-SHIRTS over 12,000 TITLES 



422 Business Center. 
800-888-0486 



P.O. Box 280 Oaks Pa I94S6 
inuslcvideodlst.cotn 



THE HIP-HOP MUSIC AUDIENCE? 



At Winsome Media we 

know the audience and can 
deliver them with the right 

mix of Print, Outdoor, Radio, 
Cable & TV Advertising. 



We'll get you 
the best rates and 
placement available. 
Winsome Media... We Deliver! 
212-591-1005 



winsome Media • 244 5th Avenue, Suite 2355 • New York, NY 10001 



te n^F -Vte- Qsc {Wet S Peacer 

Rap-A-Lot 

FWC (Fifth Ward Clck). 

"Organized Crime" 
Eeto Bogs. "Da Ecxxj Da Bad & 
□a Ugly" 



Bailer's Entertainment 

Bangsta Prafle, "Fire Redrum" 




Elektra 

BuBta Rhymes. "E.L.E.' 
Jive 

Keith Murray, "It'a Beautiful 
Thing" 

Mu5tlkal, "Bhettn Fatulous" 
IMo Limit 

Full aooded, "Memcrlal Bay" 

Various Artists, "No Limit 
Soldier Compilation" 

Priority 

N.W.A. "ISI.W.A Straight Dutta 
ComptoH: IDtfi Anniversary 
Tribute" 

Thump Street 

Various Artists, "Lyrical 
Assassins' 

Tuff City 

Varous Artists. 'Od School BJ 

Throwdawn' 
Various Artists, "History Of Hip 

Hop Rhythm Volume I— The 

nism Jams" 



InfmmouM Synd}cat» 




Ry 



IVo Limit 

Sikk, "Made Man" 

Priority 

N WA, "The N.WA Legacy VT 
Rap-A-Lot 

Yukmouth. 'Thugged But: Tfie 
Albulatlon" 

Relativity 

Tear Oa Club Up Thugs. 

'CrazyNGaLazDayz' 
Infamous Syndicate, untitled 
MAB, 'Hustiaz Heaven' 

Itommy Bay 

□efarl. "Focused Bally' 

Tuff City 

Spocmle Bee. "The Bodfather 

Of Hip Hop' 
Various Artists, "The History Of 

Hip Hop Rhythm Vol 2— The 

Funky Drum Jams" 



HRy 



Duck Dawn 

Buckshot. "Warzone" 

Jive 

Too Short. "Can't Stay Away" 

Loud Records 

No Bood N" Jiggie. "Uzard. 

UiHTd" 

Inspectah Beck. "Unccntmlled 
Substance' 



IMo Limit 

Mr. Serv-Bn. 



Anotha LeveT 



Relativity 

Krayzie Bone, untitled 

RMno 

Various Artists. "The 
Showdown: The SugarhB 
Bang Vs. Brandmaster Flash 
S The Furious Five" 

Tammy Bay 

Prince Paul, "A Prince Amcng 
ThBves" 

Tuff City 

Brandmaster Caz, "The 
Brandest Bf Them All" 

Various Artists "The History Bf 
Hip Hop Rhythm Vol 3— The 
Un Drum Jams" 

Warner Bros. 

Citizen Kmg. "MoWe Estates" 

WuTang 

WuTang, 'Wu Qrcmlcles" 



mnRCH laag 

Elektra 

Missy ElHott, untitled 
Jive 

KRS-ONE. "Maximum Strength" 
Baby DC. "School Oayz" 

Laud Records 

Mobb Beep, untitled 

Ma Limit 

C-Murder. "Bossaiinie" 

CanOnued on page SB 
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f r'S BETTER TO BIVE 

Continued from page 54 

certificate or dall). held in diffET- 
ent settings each year. Daddy's 
HoLisG even spansors trips to 
Africa the Indies and Europe to 
help children understand the 
realities of business, trade arx) 
corrmerce firsthand. "A lot of 
not-for-profit groups give 
maney to already existing pro- 
grams." says ScuJjah. "We don't 
give grants; we do all the work 
ourselves, and we have anga- 
ing. ci^mprehensive relation- 
ships with children and tfier 
parents m the tri-state area." 

Queen Latifah's Lancelot 
□wens Foundation also culti- 
vates relationships with the 
youth It nurtures and their 
families. "My daughter and I 
started the foundation m 1992. 
after my son died." says Flavor 
Unit VP Rta Owens, the 
Queen's mom. "In doing so. she 
embraced young people by 
giving." 5o far. the Foundation 
has awarded approximately E5 
students fiJI aiillege scholar- 
ships [given to four youths per 
yearl al pf whom are men- 
tored — Including ther academic 




M*th at ParkJiflf Day 

studes and r er p lired lu i i i"i_nity- 
servlce activities — throughout 
their colege careers. The 
Foundation also offers youth- 
oriented activities, including a 
sports event, a music event 
and a black-tie dinner. "It al 
deals with self-esteem." says 
Owens. "Qur work also gives 
my daughter a chance to 
speak at high schools and 
back what she says by teUng 
them to call our office and get 
an appllcatlDn. What she brings 



to this Is being touchable 
which IS really Important.' 

Franti clearly speaks for 
many of his peers when he 
says. 'It's time for us to recog- 
nize lajr place among all the 
i3ther countries tfet appreciate 
wfiat WE do. especlaiy as black 
pecDple In America. A lot of peo- 
ple look up to us for what 
we've been able to accomplish. 
We can't let that warrior nature 
degenerate Into commercialism 
and materialism" ■ 



THE IVEW SCHOOL 

Continued From pagB SB 




Razor Sluurp 

Bhostface Kilah. untitled 

Red Ant 

Bplnderella. untitled 

Relativity 

Prqlect Playaz. untitled 

Tammy Boy 

Section a Mob. "Bullty By 

Association" 
Brotha Lynch Hung, "Midevll" 

Tuff City 

Teddy Rley. "The Harlem 

Sessions" 
Various Artists. "Did School 

Human Beat Box 

Throwdown" 
Various Artists. "Soul-Wax's 

Live Convention Bl" 



Untertalnment 

Charii Baltimore, "te" 



HPRiL lagg 

Laud Records 

dead prez. untitled 

Relativity 

Bootleg [aka Ira Dorsey). 

untitled 
Stacked Deck, untitled 



Warner Bros. 

Saukrates. untitled 
CNno XL. untitled 



mny lagg 



Raekwon. untitled 
LV. untitled 

Prodgy (of Mobb Qeepl. 

untitled 
Tash [of Tha Akaholksl. 

untitled 



SPRIHG iggg 

B lackgraund / At lantic 

Lir Cease, untitled 
Cuban Link, untlded 
Terror Squad, untitled 

Tommy Boy 

□e La Soul, untitled 

OITC [Fat Jog. QC. Lord Finesse. 

Showbiz S AB. Big L and 

Qamondl untitled ■ 



Need a name? 

wr've got every name you need to do business in ttic inusic ft <"'*<'rtainment industry. 




INTERNATIONAL 
BUYER'S GUIDE 

Now in its 40th year, th« IBG is 
the industry's most compiete 
source of information. More 
than 1 5,000 domestic and 
international listings. Names, 
addresses, phone numbers, 
e-mail addresses. $139 





INTL TAPE/DISC 




DIRECTORY 






Listings include CO, audio & 
video nunufacturers, video 
production facilities, pack- 
aging & mailing suppliers, 
equipment manufacturers, 
tape duplicators & CD 
repiicatorv tape masterers 
and more. $65 













THE RADIO 
POWER BOOK 

Comprehensive listings 
of 1 5 formats in all major 
markets. Arbitron ratings 
and history for top 100 
markets plus a complete 
record label promotion 
executive directory. $95 



RECORD RETAILING 
DIRECTORY 

The RRD contains over 7,000 
updated listings of independent 
and chain record stores, chain 
headquarters, onfine, and 
audiobook retailers. $165 



Billboard . Directories 



To oitler, call: 1 -800-344-71 1 9 

The Definitive who's who for the music and entertainment world. 

Customized listings now available on disc and mailing labels 





im.TAl£NT& 
TOURING DIRECTORY 

Artists, managers, venues, 
instrument rentals, booking 
agents, security services, 
staging & special effects, 
hotels. All in one easy to use 
reference source. $109 



LATIN MUSIC 
BUYER'S GUIDE 

Over 3,000 listings from 19 
countries, contacts include 
record company executives, 
music publishers, wholesalers 
and distributors, Latin music 
radio stations in the \JS^ 
artist managers, agents and 
much more. $75 



A QREAT ADVERTISING OPPORTUNITY! 

One ad In a Billboard Directory gives you 

maximum exposure ALL YEAR LONG 
^ call: 212.536.5004 • sales@billboard.com 



www.Billboard.com 

TO ORDER: call 600-H4-71 19 • (Internationil 44-1 71 -323-^686] • fax: 732-363-0338 Orders payable In U.S. funds only. Ail sales are finai. To update your profile in any of the directories, contact us b/ e-mail: lcforward@bpicom.com 
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i Dutch R&B Is Finding Its Dignity 

Virgin's Female Trio Raises Genre's Profile With Debut Set 



Cool Relaxing. Yab Yum/S50 Music artist Jon B., center, took some time to par- 
ticipate in "The Many Colors C3f Hip-Hop And R&B— A Conversation With Jon B." 
Oct. 26 at New York University. The panel was open to the school's students and 
covered a range of topics, from record company politics to being a non-African- 
American artist in an African-American music genre. 



BY ROBBERT TILU 

AMSTERDAM— More and more, 
the Netherlands are becoming a 
source of home-grown R&B (Bill- 
board, Aug. 1). For the most part, 
male vocal groups such as Romeo 
(Lube/Dureco) have made a serious 
sales impact. 

Now, female trio Dignity is mak- 
ing a splash with its self-titled 
debut album, released Nov. 2 on 
Virgin. It entered at No. 76 in the 
Mega Top 100 Albums chart. Since 
the act's outstanding contribution 
to the "No Sweat" compilation of 



Shae Jones Tells It Like It Is On 'Talk Show'; 
Apollo Begifls Its Holiday Toys Aod Books Drive 




R§iytttnt 
ana the 



•HAE'S SHHH! M3/Uni\'ersal artist Shae Jones says 
her album, "Talk Show," differs 
K ' from the work of many other female 

■ R&B singers because the project 

J doesn't contain "love" songs. "A lot 

rtb l ^^^M of ^'o™" P^ffiss their love, but I 
say the things women wouldn't nor- 
mally say, such as, 'I don't really 
want you, not trying to be with you; 
you're necessary for the moment. I 
used you for the moment, and now I 
want you gone,' " Jones says. "Call 
me cold, but there are no feelings there." 

The album, due Jan. 26, is 
what .Tones considers to be a 
wake-up call to men. "I don't 
hate men. I love men, but I 
love a good man," she says. 
"I'm no different than any- 
one else who wants a man 
who can be trusted, that is 
respectful, and one who will 
stand by his word. I've not 
met that man yet." 

The single "Talk Show 
Shhh!" was produced by 

Montell Jordan and Shep Crawford and was released 
commercially Oct. 13. According to Jones, early 
respofLse to the track has caused Jordan's label, M3, to 
scurry in order to catch up. "[Stations] in Miami and 
Detroit started playing it before it came out," she says. 
"They were getting such a wide response that they 
put it in heavy rotation. So [now] we're playing catch- 
up with the video." The clip features a cameo appear- 
ance by talk-show host Jerry Springer and debuted 
on "Entertainment Tonight" Nov. 24. 

According to Broadcast Data Systems, for the week 
that ended Nov. 18, the single has already garnered 
657 spins at radio. The single is No. .33 on Hot R&B 
Singles this issue. 

"■Talk Show Shhh!" will also be featured in 
Springer's film, "Ringmaster" Although Jones says it 
was Jordan's idea to have Springer in the video, the 
vocalist says that they share a penchant for doing 
things their own way. "Jerry Springer is the king of 
talk shows. Everyone either levies or despises him. He's 
a man who does it his way, and I'm an artist who will 
do it my way." 

The 21-year-old vocalist says she signed with M3 as 
the label's debut artist in August and was originally 
Jordan's background singer "Montell's a sweetheart. 
I started doing studio work and demos for him. 'Talk 
Show' started out as a demo. [.Tordan, Crawford, and 
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M3 executives Dove Daniels and Jazz "the Man"] 
liked the deliTOry so much, they said they wanted to 
sign me as an artist," Jones says. "I was very excited 
and very anxious to see what direction they would take 
me as an artist. So far, I'm happy with everythmg they 
have done, and they have fulfilled every promise they 
made." 

Jordan says that what makes the vocalist most ap- 
pealing to him is that she doesn't have a voice that 
sounds like someone else. "When Aretha or Mary J. 
Blige sings, you know it's them. People make their 
mark in this industry based on their voice," he says. 
Jones says she co-wrote three of the album's songs, 
while Jordan and the rest of 
the crew headed up the 
majority of the writing and 
production. T-Neck/Island 
Black Music vocalist Kelly 
Price wrote "Him And You," 
a song that .Tones says is the 
closest thing to a love song 
on the project. Others who 
appear on the album include 
Def Jam's Ja Rule and the 
Fuinilment Choir. 
The main message .Tones 
says she's trying to communicate is for men to be 
aware of how they are hurting women. "I can't get that 
mes.sage out alone. But women are starting to have the 
same mentality that (men] have had all along. I'd like 
to show how we receive [that treatment) and how it 
hurts; maybe there will be a turnaround," she says. 
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OLIDAY CHEER: New York's Apollo Theater has 
begun its sixth annual Toys and Books for Kids drive. 
Its mission is to supply more than 2,000 new books or 
unwTapped toys to be distributed to eight community 
organizations: Boriken Neighborhoo<i Health Center, 
Mount Sinai Medical Center, New York Foundling Hos- 
pital, Spence-Chapin Adoption Agency, St. Luke's- 
Roosevelt Hospital Center, Women in Need, Neigh- 
borhood Gold, and Daddy's House (Scan "Puffy" 
Combs' charity organization). 

The drive will end with a talent extravaganza 
Thursday (3) at the Apollo (bring a toy or a book to get 
in). The concert, by and for young people, will include 
dancers, singers, gospel choirs, and storytellers. DJ 
Jus and Lil' Nique of Biv lO's Pee- Wee All-Stars will 
co-host the event with writer/producer Roz Nixon. 

Contributions for the drive may also be dropped off 
in the theater's lobby 1 1 a.m.-4 p.m. weekdays. Toys 
and books may also be delivered during other Apollo 
events, such as Amateur Night on Wednesdays. 



unsigned R&B talent by the gov- 
ernment-subsidized National Pop 
Institute almost two years ago, no 
album release has been anticipated 
so eagerly by the local R&B com- 
munity as Dignity's. The set has 
been simultaneously released in the 
Germany/Switzcrland/Austria 
region and Belgium. 

Subtitled "Dutch 
R&B Flava," the 
aforementioned sam- 
pler contained two 
tracks by Dignity. 
Official distributor 
Virgin Benelux had 
the first option to 
sign up artists fea- 
tured on the set, and 
Virgin Benelux A&R 
manager Flip van der 
Enden remembers 
that Dignity was an 
easy pick. ok 

"Of the whole lot, 
they were by far the most mature," 
he says. "These girls can really 
sing, which is a guarantee for a 
long-term career well beyond the 
contemporary R&B era. 

"Besides, privately I've always 
been a collector of girl groups," 
adds Van der Enden, who subse- 
quently decided to release the track 
"Talk To Me" off "No Sweat" as the 
trio's first single. It became a minor 
hit at home in the first half of 1997 
and hit No. 1 on the R&B chart in 
neighboring Germany. 

"R&B is bound to become the 
dominant musical genre in the 
European charts," Van der Enden 
says. 

UnUke many of their U.S. coun- 
terparts, all of the band's mem- 
bers — Karima Lemghari, Susan 
Haps, and Gracia Gorr6 — have con- 
tributed to the songwriting. 

"From day one. Flip has stimu- 
lated us to write our own material," 
says Lemghari, who wrote two of 
the album's 13 tracks. "We are 




lucky that our producers haven't 
stipulated to cut their material 
e.xclusively. By not relying on mate- 
rial pitched by publishers either, 
this album very much reflects » hat 
we are all about." 

Since "Talk To Me," the girl 
group has been reduced from a 
quartet to a trio. 
Edsilia Rombley left 
to embark on a suc- 
cessful solo career, 
which culminated 
in representing the 
Netherlands at this 
year's Eurovision 
Song Contest in Bir- 
mingham, England, 
with the song "Walk- 
ing On Water" (Dino 
Music). Coineidental- 
ly, her self-titled 
debut CD was re- 
leased close to the 
album by her former 

peers. 

"You have to readjust your vocal 
lines a bit to get the balance right 
again," says Lemghari. "Luckily, 
the split was very amicable. We still 
go to each other's release parties." 

Despite their maturity, the mem- 
bers of Dignity still had a lot of 
rough edges that needed smoothing 
out when "No Sweat" came about. 
Based out of his Cruise Control 
Studios, a former shelter in the cen- 
ter of Amsterdam, producer Rut- 
ger "Rutti" Croese remembers he 
had a hard time talking the band 
into the project. 

"Afterwards, it paid off for all 
involved, but at the time they were 
afraid it would harm their careers," 
says Croese, a pivotal figure in the 
Dutch R&B scene. 

Croese has produced half of Dig- 
nity's debut album. Fabian Lenssen 
(of Rom6o fame) produced the other 
half. "I've known them for five 
years now, and artistically they're 
(Cmitiuued on pape 64) 




Voodoo Collaborative. R&B crooner D'Angelo, left. hool<ed up with tfie equally 
soulful Raptiael Saadiq at New York's Electric Lady Studios to worl< on a track 
for D'Angelo's forlticoming album. Saadiq is also working on a solo project of 
his own. 
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M I TRIED (TravOlvw. ASCAT/Milh Ciwcolats Fackvy. 

ASCMVHolm TNgh, ASCAP) 
100 in ALRIGHT aJUjLu.BMb^ooee Dash. ASCtPATS. 

ASCM>/tm.ASCAPyBnj Deque. ASCAP/lndex. ASCAP/SMG 

ASCAP/EMI Btodnnod. BMI) HiyMW 
99 l1WSN7imHrT(BroM«iiwSounil.eMIAst>Yum. 

m/Sont/KN SUKS. BWDda. BhRMancMeu. BMLIivng. 

BMbI lust Wanna Plirv Musk. BML1>olyGram. BMI) Hinm 
Sa IU$TTHETW0OFVS(Antnia.ASCAP/«luff<cASUP} 

73 THElADY.HERLDVEItAHDLORDaO Jakes. 
ASCAP,1At*3w»|tBen ASCAP.-D.ASCAP.tMlChnst)*!, 
ASCAP) 

2 UtTaV aony Roy, BMl'^tav Tulu Fwe. BMl/Hmncotl. 
BliViVMV. Bh%Htco. BMl'Tlit Street BMl>Vnnjn«epl 
Pac«c.BMI)WBM 
99 in IT KlUN IRoclmood BMl1>U0ng, BMlOfeam fMor, 
BMI) 

S3 LH ME C0...R£L£JISE ME (Spanisti Ghetto Diwiwra]. 

BMl'lumpine Beun. BML^one lam. BMmsmer Chapped 

BMl<>toid Up. BW'Nbu. BMVMly s Jams. BMI) 
32 L£T ME RETURN THE FAVOR (God's Oy^\ ASCAP^'Ghetlo 

FatUtout. ASCAP) 
64 LOanN' KT HE <M Bettia. ASCAP fOibsg Chad. ASCAP/The 

Walen 01 Nsnralti BMI/Justin ConilH, ASCAP/Wt Aprt 

ASCtf") HL 

71 LOST IN LOVE (Manx A. Cardenas. ASCAPDpstairs 

4 LOVE LKE THIS IChyna B^. BMl'laiKe Corrts. BMI/EMI 
Btodiwood. BML/Bn]ttm-4-B(0thiir, ASCAP/Snnlun' 4 lis. 
BMI/Bemard's Offwr. BMI/Wamer-Tamertane. BMl/Torirny 
>rn. BMI) HUWeM 

9 LOVE ME CRbdee. ASCAP.Kainriia. ASUP/Juslvi Comte. 
ASCAP/EIWApnl, ASCAPAI Belha. ASCAR HI 

41 MAKE IT HOT (Mass Conlusai,ASCAI>) 

39 MONETS JUST A TOUCH JnVAT{W.ASCAP/RealN'Riif, 

ASCAP/DiwM. BWtTomba. ASCAP/1 Dream Ot Beats. 

ASCAP,Uml To Oppose. ASCAP/Bush Bumin . ASCAP/MOV 

ASCAP) HUWBM 
23 MOWl- ON (WB. ASCAP/0 Litiaoikuiiv. ASCAP/Oa tsA. 

tSOP/naVt Star. ASCAP/Urban Warfare. ASCAP.-WYZ Girl. 

ASCAP) WBM 

16 MTLJTTUSECRnBoSoOelASCAP.'lMlAfrt. 
ASCAP/Jucy Time. ASCAP/Air Control. ASCAP/Siacli A 0 , 
ASCAP/BMG. ASCAP) HL 

74 MEVER ENOUGH IcIuBoc And DM. BM[/Ttli>. BMI) 

75 HOBOOY ELSE (llamrijur. BMVtw Putilc. ail/ZoMUion. 
ASCAP/«MG, ASCAP) HL 

1 NOBOOrS SUPPOSED TO BE HERE (Wtun. 
ASCAP/faiTwus. ASCAP) HL 

31 0NLTyOII(Yekanc.BMUn«ii.BM]WBM 

12 PUSHBC WEIGHT (GanBSlaBoDBa. ASCAP/WB. 

ASCAP/lrebM ASCAP/OnctMe TXuidn . ASCAP) WBM 
91 RAISED IN TKAHOOO(C)em Comm. ASCAP/Code 124. 

ASCAP/Vofcjme ID ASCAP) 
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TITLE 

ARTIST I IMPRINT .■f>RC*10TON LABEL) 




1 

£ 


t 
i 


${ 

§ TITLE 

f \ AATIST (IMPRIKT/PROMOTION LABCU 


1 1 


10 


NO. 1 

NOBODY'S SUPPOSE TO BE HERE 

DEBORAH COX lAftlSIAi t «M hI Ha. 1 


31 


36 


H ' YESTERDAY 

' -]-■.■■' ■:. "-.AN [VAZWOTCWNI 


31 


31 


22 


FRIEND OF MINE 

. T -irCKISlANDl 


2 \ 2 


13 


LATELY 

DIVINE IPENDULUW'RED ANTi 


40 


35 


11 


im/ASION Of THE FUT BOOIV B""'» 

TOOSHORT L'-Jir VL 


3 


5 


4 


LOVE LIKE THIS 

FAITH EVANS IBAD BOYVAAISTAI 


41 


28 


18 


TOUCH IT 

MWJIFAH .■mj^.TL.UNIVERSAL) 


a) 


6 


S 


ALL THE PLACES (1 WIU KISS YOU) 

AARON HALL IMCA) 


42 


34 


14 


SPLACKAl/ELLIE 

PPti;-^ T'j',- MERCJDEi,LAFAL:Ej'ARSTA) 


s 


4 


5 


TRIPPIN' 

TOTAL CftAT MISSY EUJOTI) (BAD BCrr,'AWSTA) 


3D 




5 


NEVER ENOUGH 

SCENT FEATURING S)f KILIA |f?UGL£TI 


3) 


— 


1 


I'M YOUR ANGEL 

R. KELLY A[:EIINE DtON <JIVE| 


a) 


SO 


5 


THE UkDY. HER LOVER AND LORD 

B,i..i..[ r D, ■ ■ ' :^1ANDI 


; 


3 


5 


000 WOP (THAT THING) 

LAURVN HILL (RUfFHOUSE/COLLJMBIAJ 


® 


59 


37 


THROW YO HOOD UP 

m '.v.- • . .■ . ,■ -i.r lA'rt ilxnlpi 


3) 


9 


6 


PUSHIN' WEKWT 

Cf CUBE FEAT. MR SHORT KHOP (PfUQRtTY) 


3© 


56 


2 


WHO LET THE DOGS OUP 

CHUCK SMOOTH ■. , i 


3) 


7 


7 


LOVE ME 

1 12 FEATURING MASE (BAD BOY/ARISTA) 


47 


33 


4 


THE REAL ONE 

THE 2 UVE :--t.V FEAT, ICE-T lUL' JCF. 


3© 


14 


S 


WHEREVER YOU GO 

VOICES Of THEORY (H.O.L-A.HED ANTI 


S) 


55 


3 


CROSSTOWN BEEF 

MEDINA GftEEN H);v.KL,i' 


3D 


IS 


3 


GHEHO COWBOY 


41 


40 


4 


ENJOY YOURSELF 

A. ■KL[:Ai.M,.,ivtfrSALi 


a 


10 


5 


CANT GET ENOUGH 

Wll£ MAX FEAT RWHtfL SWU iPW.tMmwNi 


SO 


45 


9 


JUST THE TWO OF US 

WILL sum rOl I.USIA) 


31) 




1 


HOLD HE 




SI 


47 


18 


DAYDREAMIN' 

TA'yANAAll M)l'.VO«K.Tf% 


14 


8 


10 


WESTSIDE 

TQ laOCKWOflfOtPICl 


52 


43 


E 


TALK SHOW SHHH! 

SHAE JL'.LS iMJ'LMrtRSALl 


OS 


20 


3 


ONLY YOU 

TAMI DAVIS (RED ANT( 


U 


4« 


14 


Sna A G THANG 

SWOOP :iC<iG INO LIMIT'PRIORIT^I 


3© 


24 


8 


BETTER DAYS 

WC FEAT. JON 6. (PAVDAy.'lC^KiN lSLANO) 


M 


51 


4 


DANCE WIT ME 

•TUw 1 IW *T w-t »' : : »i »F; c r» »' : wcw 


3D 


42 


2 


[DO YOU) WANNA RIDE 

REEL TIGHT O.-f ' ink 'jTLESS) 


w 


68 


2 


DANGEROUS GROUNDS 

ICTHOOWlLNiFTAT S'RFETLIFE) (DEF JAW 


11 


11 


10 


HOW DEEP IS YOUR LOVE 

CflU Mli FEAT mjUfH ' Ji'tl^Ti1SLM<a^' IM] 




— 


1 


TRAVELLIN' MAN 

DJ HONDA FEAT MOS OEF RLIATIVITY) 


IS 


19 


3 


LET ME RETURN THE FAVOR 

ANDREA MARTIN .AftiSTAi 


S7 


41 


16 


NOeOOYELSE 

TTRESE (RCA) 


20 


12 


7 


COME AND GET WITH ME 

KEfTH SM>T FIAT SNOOP OOOl (ELEnTRfttEG) 


31) 


75 


2 


I'M THE ONLY PLATER 

MELIECK =-1'T :MiaTENT,'PPI) 


QD 


39 9 


TOPS DROP 

FAT PAT (WRFCKSMOP) 


3) 


- 


1 


FREE 

LACOC FEAT ^A IIHQt^LALIKAICMBANI 


22 


16 18 


1 STILL LOVE YOU 

NEXT CAHISTA* 


60 


37 


7 


THE STREET MIX 

MAG 7 BIV 1C.UOI0.VN 


23 


13 


8 


MY LITTLE SECRET 

>iif.--'i SO DtfXOLUMBIA) 


3D 


- 


1 


HOTSTOT 

FOXY fit. :V.'. IVOLATORDEF )AAI] 


24 


17 


13 


SUPERTHUG (WHAT WHATl 

NOREAGA (PENAL TY'TOAtMY BOTI 


3D 


69 


3 


GET AT ME 

'A^\F '"^^T .Mt tm. 'C£JlfflIHSaF<lPL*TNUW; 


25 


IS 


6 


WHATCHA WANNA DO? 

MU K FtAI, CHAflLE WILSON (NO l*fT,TOORnY) 


C3 


63 


5 


IFICAITTHJkVErOU 

JERRY BRAXTON IJNS INTERNATIONAL) 


3) 




1 


TAKE IT THERE 

NONCHAUVJI fLfi 




PAGE 1 MCA] 


(4 


52 


13 


TOUCH ME 

SOLOlPEFfSPECTiVEAAMl 


27 


23 


5 


MONEYS JUST A TOUCH AWAY 

WCXlOfEAT GEMX-.-.-- vV, 


a 


44 


20 


LOOKIN'ATME 

MASE FEAT- PUFF DAiJOY (BAD BOV, AfiiST Aj 


3E 


32 


6 


UNCUT, PURE 

K>rt:A wLii-enaLEUCfHLWTwmjpn 


It 


53 


28 


THE BOV IS MINE 

BRANDT t MC'MCA lATLANTIC) 


29 


27 


e 


AS LONG AS 1 UVE 


H) 




21 


DESTINY 

MYRON (ISLAND! 


30 


22 


17 


THE FIRST NIGHT 

MONICA ■fl=(5.TAl 


tt 


61 


31 


MY ALL'BREAKDOWN 


31 


21 


7 


DON'T LET IT GO TO YOUR HEAD 

BRAND NUBIAN ah 


S) 




1 


RAISED IN THA HOOD 

S 1. RIDERS (^ESTONE) 


32 


30 


10 


STRAWBERRY 

MCOtE RENEE iftTLANTICi 


70 


54 


IE 


TIME AFTER TIME 


33 


25 


22 


SO INTO YOU 

TAMiA 1 :".wf ^r.v/ABNER BROS.I 


71 


72 


10 


LET HE GO. RELEASE ME 

VERONICA (H O.L A I 


3© 


38 


12 


SOMEBODY TO LOVE 

Lr;i LITTIE -rs i r: 


72 


49 


2 


RUFF RYDCRS- ANTHEM 

DMK (RUFF RYDERSDEF 1AM) 


3S 


2E 


15 


THINKIN- BOUT IT 

(^ERAUl LEVERT IEASTWEST/EEG» 


OD 




I 


WHEN 

LNI'JUKAIiL iUN D NYABLLl 


3S) 


48 


6 


BREAKFAST IN BED 

KINO WATSON IISnMARVEr/ICHIBAN) 


74 


66 


IE 


DEFrnmoN 

MOS OCF C K)«U ARE eUO< STAR (RAWKUS) 


37 


29 


13 


1 CAN DO THAT 

MONTELL JOROAtj (MF JAM/UERCURri 


7S 


62 


25 


MY WAY 

USHER ilAF/cfF Afl STA' 
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72 THEREilLIMEtUI'toeWein.SMl/nivmeSTTtlicjte. 
ASCAP) 

51 RUFFRVDERrAffTNEMrBoonwrXASCAP/DeadGame 

ASCAP) 

27 SOMTOTDUrnusl.ASCAP/'Jobete.ASCAP/Canitrae. 

ASCAP.lftren, ASCAPj^Brenda ftclw, ASCAPI CiNWL 
S4 SOMEBOOT TO LOVE (Acabe.ASCAP/Tfcluel Moody's 

Univeru: ASCAPjCM AphI, ASCAPMn Comto. 

ASCAP/Dahoda House. ASCAP] 

43 SPUC»WQiJE{Pepps*iw,BMO 

5> SnLLACTHMfi<MvOwnCM.BM(^.ASCAP) 

44 STILLNOTAPU)nElt(L«MeShowYou.ASCAP/lDe 
CarlBRma. ASCAP/M> Jams. ASCAP/Sounih Of De Red 
Dnjm. ASCAP/AliKL ASCAP/RuOwkI Rd«J, ASCAPAixar. 
SESMV1372.SESAC}VfflU 

47 STRUnBnrvaModeusFool.ASCAPAVB.ASCAP/GWIr. 

ASCAPAjQduinltl). ASCAP) WBM 
17 THESIREETHKOMaPBntiKliM.eMmO, 

BMI/Uiele. BMI/Skm Divnond. BM) HL 
2S SUPeKTHIIG(WIHTWI«r)CStakl2Q2.BMI/ioseLiiis 

GotohB.BM(aiw Waters or Naonlh. BMI/Ouse Qiad, 

ASCAP/Ovysalit. ASCAP/Wonstor. ASCAP) MM 
H TAKE IT THERE (MCA. ASCAP/ARAU:.ASCAP/Sony/ArV 

Crass Keys, ASCAP/Tinth Street TunnH. ASCAP) 
33 TALK SHOW SHHHI (Famoin ASCAPAIuilson Jonto). 

ASCAPI 

TELL HE (StwckmsV^bes, ASCAP/^16 Muuc, ASCAP/1 Louv 

.BMUMD " ■ - " 

Minnas Martinei. 
THET OOin mniMREU STILL DOWN (Sorv/ATV Sor«s. 
SMt/Vab Viffi. BMl/VlhMtet BM/Tyme For Ryle. 
BMIAkoc Corp. Of Amenca, BWIoshua's Onwn. 
eM(/BMa ASCAP/fibA Hpanic ASCAP) HI 
19 THMmrBO«TfT(2O0OWMIs.ASCAP/NB.ASCAP/r(n 

Rob. ASCAP,1>mM, BMl'Zontba. eMD WBM 
11 TIME AmRTWE Mia, BMl/Sonf/AIVSa«s.6MUDub 



Notes, ASCAP/We. ASCAP) WjWM 
2S TOO CLOSE [Ka^h^.ASCAPAto What I Gotta. ASCAPAIK 

Oh. ASCAP/Neutm &ay, ASCAP/Pue Low. ASCAPjWB. 

ASCAP>EMI Aprl. ASCAP) tVtKU 
46 TOPS DROP CTakm Care N Business, BMI) 
37 TOUCH nUustin Combs. ASCAP/D« April. ASCAPA>Mrl 

toseph. ASCAP/Sins A So(« ASCAP/Wfi. ASCAP/Tiatoda 

HouM. ASCAP) HI^IBM 
59 TDIKHHECPDitOanilrAerrutioriAASCAP/lonyToniTore. 

ASCAP/Iime Bass, ASCAP,lw;haws, ASCAP/Msc*abil». 

ASCAP/Haa-Sha, ASCAP) HL 
•4 TRAVELUN- HAM (Sony/ATV Sores, BMI/M9*ia Sound. 

BMVttWheeler. ASCAP) 
7 TRIPPIN- (Mass Corrfuson.ASUP/WB.ASCAPjD. 

Extraocirtary, ASCAP/V^rma Baadi ASCAP) WBM 
12 TRUHII5TDI(Ptlef)adi.ASCAP/RaiTwcca. 

ASCAP/Caners-BMa BMIiOks famiy. BMIA-Musc BhV) 
« UNCUT. PURE (Fantasy, 8Ml^vn«.BMlWanw»auUe, 

ASCAP) 

II WESTSDE<Sony/A1VTim.ASCAP/StncMyTQ. 

ASCAPyQril BlackMOd. BM/Stoady Mobbn'. BM/Femi. 

BMbFourKmgtrts BMI/MusKConi 01 Amma. BMbftoutnl 

Gray. ASCAP) HL 
3a WWtTCHAWMMA DO? CTabn' Care « Busmen. 

BhAUnMr. ASCAP) 
GS WHEN rnvBe Five. BMI) 
5S WHERE DEM DOLUS AT nshwne. BMI) 
22 WHEREVER TOU 00 <Surel Hit. ASCAP^iB.ASCAP/Black 

PanOier BMI/Fimous. ASCAPi-tmicn BMmriodious Foot. 

ASCAP) HUWBM 
7fi WHO L£T THE DOGS OUT? (Cliuci>SrT<oc<h,ASCAP/Fiil 

Bra*. ASCAP) 

B3 YESTERMy(Gradin8tDn ASCAP/MCA,ASCAP/Z8m»r. 
ASCAP) Ht 

4> YOUIlUKEMEWAIIUL.(EMIApnASCAP/SoSoM, 
ASCAP/SMi AD . ASCAPAI P N. ASCAP/BMG. ASCAP) HL 
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LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRiTERi IM^RIM i NUWaER.'PHOMOTION LABEL 


PEAK 

POSITIC. 


1 


1 


1 


10 


-4 No. 1 

NOBOOyS SUPPOSED TO BE HERE • SwMaMlK,.\ ♦ DEBORAH COX 

ACRAWFOHO.M JORDAr. r'£ CRflWFORj M JOfiDAM IC/ iOHI! iX) AHSTA 13550 


1 


2 


3 


3 


13 


UTELV A * DIVINE 

J c^wccri c PAP' , ,'. ■■ I T IC) (0) PENDULUM : 53 laHED ANT 


2 


3 


2 


2 


5 


DOO WOP (THAT THING) ♦ UURYN HILL 

L P LL ILHILLI IC; IDI a) IVI m RUFFHOUSE TBSBSCOLUMBI* 


2 


4 


4 


4 


4 


LOVE LIKE THIS • ♦ FAITH EVANS 

» LAWREW S C0W3S (F EVAVS.S CRAWFORD C EME^ 3 EDWARDS N WOSERSr (Ci lOt BAC 6CY 7SU ''ARISTA 


1 


S 


5 


5 


10 


HOW DEEP IS YOUR LOVE • ♦ DRU HILL FEATURING REDMAN 


1 


(D 


6 


6 


10 


CAN 1 GET A... ♦ JAV-Z FEATURING AMIL (OF MAJOR COINZ) AND JA 

:GIFI,LIL rob (S CAFITER.I LORENZO J ATKINS R MAYSI [T/DEF JAM 5676a3- 


6 


(D 


7 


9 


5 


TRIPPIN' ♦ TOTAL (FEATURING MISSY ELLIOTT) 

u ELLion.O PEARSON !M ELLIOn.O PEARSOAJ.T MOSLEV] (CI IDi SAD BD* 79185 ABISTA 


7 


CD 


9 


10 


7 


LOVE ME ♦112 FEATURING MASE 

LEFATi'WAn-: IL i«A'HiVATE.DJ3NES,W fEI'H.a PAfl»i£s g SyflCftOLMaETW.LVANOROSSI 'Ci '21 BAD SJr ?91SiAflISTA 


8 


9 


8 


12 


8 


ALL THE PLACES (1 WILL KISS YOU) * AARON HALL 

V SEAL 'A HA.L llLM SEAL) (C) (Dl (T) MCA 55A73 


8 


(D 


la 


11 


5 


HARD KNOCK LIFE (GHETTO ANTHEM) « JAY Z 

1,'APK i'. : (.-, -3 rA»TtR lA jAMES.C STROUSE M CMARNINl IT) ROC-A FEILA 566J93'.TJEF iUA 


10 


11 


II 


7 


17 


THE FIRST NIGHT A ♦MONICA 

1 ■ .\, M MCLEOD.P SAWYER) IC/ ID) (TllX) ARISTA 13522 


1 


(3D 


18 


26 


6 


PUSHIN- WEIGHT ♦ ICE CUBE FEATURING MR. SHORT KHOP 

r. £ :t _L6E MR SHORT KHOPJ JOHNSON) tC) (D) IT) PRtOftlTf 33456 


12 


13 


12 


14 


18 


1 STILL LOVE YOU • ♦ NEXT 

•.-..I . - . .-ji'^ 5":!ATvr:m*rAC.»Efiii:'U>Tf):itGhT',ua?S':iLKEW>3NDSi :md nuDiARijiA iisb 


4 


14 


15 


15 


22 


FRIEND OF MINE • ♦ KELLY PRICE 

' - ,1,': -'^IDANJ WAL^EnADtNTSEALS.CROnS: IC) tDllTtlVl III T NECK 5';33a'l5lANC 


1 


OD 


NEW^ 


1 


■ Hot Shot Debut ■ 

i'm your angel ♦ r kelly & celine dion 

R KELLY (R.KELLV) tCi 10) (Tl !W JWt «557 


15 


16 


K 


13 


8 


MY LITTLE SECRET ♦ XSCAPE 

. ULf^-vi J :rjPR ,M j£AL L SCOTT: ICl 10) lTl(X: SO SO OEF 79Q3&COLUWBIA 


2 


OD 


NEW^ 


1 


HOLD ME ♦ BRIAN MCKNIGHT (FEATURING TONE 4 KOBE BRYANT) 

l'"«l i rc-lt IB MCKNIGHT S BARNES J C OUVIERl BARNESK BARNESi (Cl (0) ll) MOTOWN 8M«85 


17 


18 


16 


16 


10 


WESTSIDE • ♦ TQ 

■ j.ATEwMXtfrFlRN;Ejsi*i-fK.RJ.iiw>6jtAXi:E^*JL'K * imw, 7tc:E'< 


10 


19 


17 


17 


15 


THINKIN' BOUT IT • ♦ GERALD LEVERT 

L: . 'l'_ J A.L^MH',, BRJWDERA.ROatRSON.G LEVERII ICHD)iT) (A: EASrwESl 6409IrE£G 


2 


20 


13 


8 


7 


COME AND GET WITH ME • ♦ KEITH SWEAT FEATURING SNOOP DOGG 

K i.VLAT .VIZ r ?'AEA* , MCCALLUMI IC! 'Di ELEkTPA r:4G,3fitEG 


6 


21 


23 


21 


17 


GOTTA BE ♦ JAGGED EDGE 
)DD!'-'I ■ LASEY M SEAL) !C) (D) SO 50 DEF 790iaCOLUMfllA 


M 


® 


29 


30 


8 


WHEREVER YOU GO ♦ VOICES OF THEORY 

C ROT". " ■ ■-!■) IT) n(:TTOMS,M UCCAf?Y,NR KARRIS) (C) TD) M 0 L A 34 1075'R£D ANT 


22 


23 


21 


19 


19 


MOVIN- ON ♦ MYA FEATURING SILKK THE SHOCKER 

[.PEAP';,:'. : ..1. "I.: : M HARR)SON) (Ti UNIVERSITY 9503ZMNrER5COPE 


4 


24 


24 


23 


15 


HOWS IT GOIN' DOWN ♦ DMX (FEATURING FAITH EVANS) 

PK (E SERMO'i.A ^iElDS, ITT RUFF RYOERS 5662a3*;DEF 1AM 


19 


25 


20 


27 


5 


CAN'T GET ENOUGH ♦ WILLIE MAX FEATURING RAPHAEL SAAOIQ 

L GF)AD> iW LL t MAX L GRAOYI (C) (0) (T) POQKlE SEOSAaMOTOWN 


20 


2E 


19 


20 


13 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 

THE N[PT JNES ' V SANTIAGO P WTLLIAMS.C MJGO D MARHY.C STEINI IC) (D) (T) PENALTT 0;37TTOMMV BOY 


15 


27 


22 


18 


22 


SO INTO YOU ♦ TAMIA 

i BOB :t ^£LLEY,BR0eiNSON,T)MAS.LRICWIE,R LAPREADI (CXDI IVI QWEST 1719AVWARNER BROS. 


7 


21 


26 


28 


49 


TOO CLOSE A ♦NEXT 

)^-GlT : j:-)" ' GST,: UG-rTR,.N„&iAR,taW«MA.F0«C,CMIUER'-BM0O9EAWiiSER: IC: lOI ITi ;DARtjTA 


1 


29 


25 


22 


7 


1 DO (WHATCHA SAY BOO) ♦ JON B. 

.3NB ')0T, b: (T) YAB YUM/550 music 79040*tPIC 


18 


(D 


39 


42 


3 


GHETTO COWBOY ♦ MO THUGS FAMILY FEAT. BONE THUGS N HARMONY 

1 Pi ND-PS))^ > " YA'x.A RE'iOERWN.A SREERJBvWE f LflDSEY RANTONOI ::i ID! MO ^iUSS^U-RIESS ITCTiltLAlYlP 


30 


QD 


40 


70 


4 


ONLY YOU TAMI DAVIS 

G CHAR.t- iG LKAPLIY' fC) ID) RED ANT 15335 


31 


QD 


34 


36 


8 


LET ME RETURN THE FAVOR ♦ ANDREA MARTIN 

R JERKINS, T MASF^^AT; (A MAf)T)\ ) WAT)AS) (C) ID) TT) U) ARISTA 13541 


32 


® 


33 


35 


7 


TALK SHOW SHHH! SHAE JONES 
M JORDAN A CPAWFORO IM lOROAN.ACSAWFOftDl ICl ID) M3 562 l&UNIVERSAL 


33 


(D 


44 


41 


8 


BETTER DAYS ♦ WC FEATURING JON B. 

JOHNNr-J- :WCALicuNMTH-JI ■. ,-, f BEVERLY) (Cl IDI (T) PAYOAYJLONOON 57025a)SLAND 


33 


35 


28 


25 


45 


THEY DONT KNOW/ARE U STILL DOWN A ♦ JON B. 

T)TA4 T ShAKi.^ .Cft E ,T - - - .r ■ " i.HJMjR JOHNNY J) 10 (D) YAB YUW5M MUS)C 7B793'EP)C 


2 


CD 


60 




2 


^ Greatest Gainer/Sales m 

(00 YOU) WANNA RIDE ♦ REEL TIGHT 
C.TATUM IC TATUM.O JOWISON.B TORR£NCE.R_MCE.R LONG) (C) (D) (T) &FU*fK 7298aH£STlKS 


36 


37 


27 


24 


18 


TOUCH IT ♦ MONIFAH 

, KNIGHT 1 1 KMGir,SCRTWFACE,' STAH^,J GUlDBERG) IC) IO) (T) GPTCVN 562C7,-JN)VERSAL 


9 


38 


31 


31 


5 


MONEY'S JUST A TOUCH AWAY ♦ MACK 10 FEATURING GERALD LEVERT 

:)■■"''/ ■. ,,i." = "^ftADf:*ELMYF)A:K30YeEA^TUllSX l) i; ir,i -iiX EASGIS S-lirT'PFTGfllT' 


31 


39 


32 


32 


6 


WHATCHA WANNA DO? ♦ MIA X FEATURING CHARLIE WILSON 

COELL.CRAiG B iR W L50N 0 SCOTT) ICl ID) (Tl NO LIMIT 53459.PRI0RITY 


32 


40 


36 


34 


28 


THE BOY IS MINE A' ♦ BRANDY 8, MONICA 

P JERK V; AUSTIT) 3PAflO( IRjEfTKlNS.BRM«Y,LDANIELS,FJEIWINS HU.TtlEDA: (D ID) ill IVI TA) ATUINTC 84089 


1 


41 


38 


37 


24 


MAKE IT HOT • ♦ NICOLE FEAT. MISSY "MISDEMEANOR" ELLIOTT & MOCHA 

T','HA.;-j:i m-:lliQTT) (C)ID)(TlTH£G0LDMIN[>'EASnvEST6411(i'EEG 


2 


42 


30 


29 


7 


DON'T LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 

C J^jlO 1'/. DIJON.L OECHAiuS.D MURPHY.K GAMBLE.LHUFF) IC) fO) ARISTA 13571 


24 


43 


35 


33 


14 


SPLACKAVELLIE ♦ PRESSHA 

J CAHMO JONES J CARN) (CI ID) (Tl (X) TONY MERCEOES'LAFAa 24302)AR)STA 


14 


44 


37 


38 


26 


STILL NOT A PLAYER ♦ BIG PUNISHER FEATURING JOE 

Kf-QBCOY IC RIGS.) -C^TER M WILUAMS.R JERKINS.J TDEDA.J TFIOtAAS J SKINNER) m LOUD 65478* 


6 


(© 


NEW^ 


1 


HOT SPOT ♦ FOXY BROWN 

) GOni.UL' ROB IS CARTER.) LOREN20.R MAYS) m VIOUATOR 566499*i'DEF JAM 


45 


d) 


69 


63 


9 


TOPS DROP FAT PAT 

J SLASH lA YARBftOUGH.J ELUS L SJMMONSl IC) ID) WRECKSHOP 2221 


46 


47 


41 


53 


10 


STRAWBERRY ♦ NICOLE RENEE 

N PENEE IN PEN-E,G WASJNGTON,JR .J BLAKE) !C) '.0) (V) ATLANT)C 84161 


41 


48 


46 


« 


37 


ALL MY LIFE/DON'T RUSH (TAKE LOVE SLOWLY) ♦ K CI i JOJO 

. MAIlET P 3E'4N£T- I. HAILE- P EENNETT k KAILE' ICI ID' MCA 65420 


1 



THIS 


msT 

WEEK 


2 WKS 
AGO 


5h 

ii 


TITLE ARTIST 

PRODUCER iSONGWRITERi IMPRINT & NUMBERPROMOTKW LABEL 


PEAK 

f»OS)T)i: ■ 


49 


50 


44 


68 


YOU MAKE ME WANNA... A ♦USHER 

1 iJUPR 1 ) D JPR) M SEAL.U RAYMOND) (C) ID) IT) (X) LAFAC£ 24265)AH1STA 


1 


SO 


45 


39 


30 


1 GET LONELY • ♦ JANET (FEATURING BLACKSTREET) 

- .avtlEtV ) , JtG'SOr.T PILE' IJ JACKSON.) KARRIS III 'LfWiS.RELIZDNDO.JRl :CUDirT)iv) :X)V)RG)N 38631 


1 


51 


43 




2 


RUFF RYDERS' ANTHEM ♦ DMX 

'^j'/i'.l' ■' ■ 1 ■ m'Ji (TJ fluff RYDtW 56621 /'i'DEF jam 


43 


52 


42 




2 


DANGEROUS GROUNDS METHOD MAN (FEATURING STREETLIFE) 

CSUF WAjI' R ' ~ S'r* 1 fJi P CHARLES D HARRIS J IT) OEf JAM 5i665l 


1.2 


53 


49 


49 


6 


AS LONG AS 1 LIVE ♦ DANESHA STARR FEATURING ROME 

6IG VA.\1 V MFf^R'T" ' ' Va'[X)OS^ ^C^ MICOf^'GRANO JUR^ 9'03&INTERSCOP£ 


49 


54 


53 


51 


12 


SOMEBODY TO LOVE ♦ LEVI LITTLE 

■■["Ifilirrif hPiJI~i"Ti (CuDHXJWHJTt L-A6LE B^IO L 


43 


dD 


55 


55 


3 


WHERE DEM DOLLAS AT ♦ GANGSTA BOO 

•"PN jTL'i. M NLS iL MITCMELL.P BEAL'REGARD J H3UST0N) IT) HYPNOTIZE M)NDS 17?l*iREiJ^T)ViTY 


55 


dD 


NEW^ 


1 


TAKE IT THERE ♦ NONCHALANT FEATURING RAMPAGE 

C THD)J[^-,n'. . T IMINTFP,' GRIFFIN A CAllAWAY,HMCNAIRI K LEW1S,C THOMPSON) (C; lO: :T: MCA 55502 


56 


57 


52 


50 


4 


ENJOY YOURSELF ♦A* 

SUGAiPiir '■ ..■,iiiAK')i (C) fO) ITI KEDAR 56212,'UN)VER5AL 


SO 


58 


58 


43 


14 


STILL A G THANG ♦ SNOOP DOGG 

V YiiL.S ;G liPGAOGA G V.'OMAGK.M WELLSi ;C) (D) IT) NO LIMIT 53450'PRIORIFY 


16 


59 


47 


45 


13 


TOUCH ME ♦ SOLO 

p SAAD'O IP SAADIG R ANDERSON D CMAVTS.E MACK O STOKES) (C) (D) PERSPECTVE 58760O'A4M 


26 


da) 


64 




5 


UNCUT. PURE ♦ BIG DADDY KANE 

i:j [lA^GT FA',E ig)& DADDY KA'JE,E,FL3''T; M RICE.B ThJUASI -X) ID) iT the ULBE^BLA:' REAJT )-: 7,-G ME = :gP' 


ED 


61 


•A 


48 


20 


1 CAN DO THAT • ♦ MONTELL JORDAN 

1 Glial-'" '.' i-" ■" " ' ":''(0P1 iCl ;Dl'Tl Di.i JAM b66!t)ti 


4 


62 


57 


66 


16 


CHEAPSKATE (YOU AINT GETTIN' NAOA) ♦ SPORTY THIEVZ 

5^1 T' ft'. ! m; W BR'*NT,H CTAHRfllL.R *'ER5I ITi ROC A BlOKHU^f KS.'St 789i4''DJ,UUE^ 


50 


63 


56 


52 


13 


YESTERDAY ♦ OEBELAH MORGAN 

V BENFQRO ''' 9ENf0R0.D. MORGAN! ICl (D> iTi U' WAi' SftDBDiJMOTOWN 


28 


64 


59 


54 


20 


LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

C MUGO,P V^J LLiAMS I'M 5E1HA,C UHH P ^iS'lL : t/ifilJ- T. riC'\'BSI ' ' if.' ' ■ i J' . iiAL' Hi_iY ' t-I 'f: "AHl 


8 


dD 


7S 


79 


5 


Greatest Gainer/Airplay 

WHEN ♦ ENTOURAGE 

FARt K lA K 7 :-.T',';) . PIWELI.AIWLLIAMS.F MASSET) !Cl (D) UN O NYABlE 0009 


6b 


dD 


72 


72 


6 


BREAKFAST IN BED ♦ KINO WATSON 

K <VA]^J') ; U,A,.j ,., /.A-&JN,S, DAVIS: !C; IDi SF^'HARVEY 2.i')t59)CH BA). 


66 


dD 


80 




2 


FREE ♦ M-D<X FEATURING CRISTINA 

M mC :D VVIUIAME N WATTS.S GREEN.H R£OD) (C) {D: )NOASOUb'AL£XIA 5Ci')CH BAN 


67 


68 


65 


59 


9 


JUST THE TWO OF US ♦ WILL SMITH 

SAi.irr ■■ill .■, iiiJSVVSALTER.RMACDONALD) (Ml CT) (X) COLUMBIA 79036* 


i; 


69 


63 


58 


18 


DAYDREAMIN G ♦ TATYANA ALI 

= ,FP','. 1 -• ■, " 1 ;pK:-ir.lllPPASKE),SKAU^T0NDFA3ENWE€CKtfi) IC) 'Dl IT) UJIW^PK TgSiStPC 


5 


70 


67 


61 


U 


INVASION OF THE FLAT BOOTY B*"**S TOO SHORT 

\':\p^r•■ ' ■ .*.ij,EFJBMXP£SSmSS«ASjflfiALaYiERl :C) :tji iT Sh^ST 4;5A3')ivt 


41 


71 


70 


67 


10 


LOST IN LOVE NASTYBOY KLICK 

M C MAGIC I M CAROEI^AS) (C) (Dl NASTYSO^ 013 ^I'UPSTAIRS 


63 


72 


62 


77 


4 


THE REAL ONE ♦ THE 2 LIVE CREW FEATURING ICE-T 

M Rt^i^'; J '/i lfJS iV'ifi 1" "!| *C''i IM ROSS ICE-Ti I'C) (Dl IT) LIL' JOE 899 


62 


QD 


73 


82 


5 


THE UDY. HER LOVER AND LORD BISHOP T.D. JAKES, SR. 

D LA^* ■■ ■■ \ - ' - ' ' i'- 'i ' ' ' ' j i LA Wr*^ \C£) iC) 1 )t 1 iSLAND 572458* 


73 


® 


REENTRY 


8 


NEVER ENOUGH SCENT FEATURING SH'KILLA 

MACK f.lACK !iCtNI SH'KILLA L WASHINGTON! ICl ID) RUGLfY 2105 


74 


75 


66 


56 


16 


NOBODY ELSE ♦ TYRESE 

)AkE ,' iSIHsON ) CARTE)*,T,J06,K SCOTT, J, R SAYlES) (C) ID) (T) RCA 6553S 


12 


QD 


89 




2 


WHO LET THE DOGS OUT? CHUCK SMOOTH 

:. ,),':)i.IH .luiCi lC)(0)(TiW)'fGSPAN0002 


76 


QD 


86 


87 


3 


CROSSTOWN BEEF MEDINA GREEN 

P3S PLUG WON (0 SM)rH,KASH RULEJ iC) 10) ll) RAVVKUS !68 


77 


QD 


83 


85 


3 


GET AT ME ♦ MONIE FEATURING KANE & ABEL 

C THOTAPSON IMQAJiE.L T)TU,R S OEVAUG)<N.KAN£ & ABEL) IC) (D) T)G£R|)NTEF?SOUND 9545T'LAI)NUM 


78 


79 


68 


64 


12 


DR. GREENTHUMB CYPRESS HILL 

MUGGS )L T/lGGERU3,L FREESE) (T) (X) RUFFHOUSE 7902i*,COLUM3)A 


57 


80 


71 


65 


9 


LET IT RAIN GLENN JONES 

P ^AN-i r .I-.-. JONES.D AIEX)S) IC)SAR1002' 


65 


81 


74 


76 


16 


TIME AFTER TIME • ♦ INOJ 
CPOAi.Ei,' ^ I- ih p ■■ ' ).IAN) (C) (0) SO SO DEF 7301&COLUM6)A 


30 


82 


87 


89 


12 


TRU MASTER ♦ PETE ROCK WITH INSPECTAH DECK 8. KURUPT 

P tfOZv. '•' Pi*iLL^PSJ hunter R 6R(JWN) (T) loud 655G8' 


68 


83 


82 


81 


4 


DANCE WIT ME ♦ ANTUAN S. RAY RAY FEAT. THE BIV 10 PEE WEE ALL STARS 

V ' '"iiIMtN M BiVtftB I'MWILSO'* iVWNEfl WflKS WfZ FLETCHER ' fLJ^'Pi^ B CURTISI 'C ' Z- Ii E . '1 ri'j's] " MOTOWT* 


66 


dD 


NEW^ 


, 


TRAVELLIN' MAN ♦ DJ HONDA FEATURING MOS DEF 

C COT^'*VAy (D 6E2E ^ HONDA M WHEELER) JCl ' 'I'l i T' REL^TIVITV 1 734 


84 


dD 


88 




2 


TELL ME BEENIE MAN FEATURING ANGIE MARTINEZ 

S' ACK MOM ■■ ft^ DAVIS A MARTINEZ S.BROWN M DAVID CANTRAU.I (C) (Tl IX] VP 6282* 


85 


dD 


NEW^ 


1 


I'M THE ONLY PLAYER ♦ MELIECK BRITT 

D HASSAN IH MABTINEZ.L HJLRRlS.M BRjTT ))) |M) (X) H)QT£NI ASSg-iW 


86 


87 


61 


57 


7 


THE STREET MIX ♦ MAG 7 

Sfl!" I ^ liSii,;,,!; !W Vi'iWS i rj.UOflLSVtf^tP ! AILIBP^ S^W ft' F(^5*t BA'dSC fLt'CKSI 'OlDNTiBV lOilfcK^MOr JA1S 


56 


88 


92 


99 


6 


IF 1 CAN'T HAVE YOU ♦ JERRY BRAXTON 

J BRAtTON 1..' &RAXTONj ICl ;'J i JNS IN If NAT 3NAL 1798 


88 


89 


75 


66 


IE 


FIND A WAY ♦ A TRIBE CALLED QUEST 

IHt U'.'MA'- - L '.' lA'f ^OH.A SHAHttO MU-1AWPM1] J ''ANCi'T 1 TLI.S G'L0£PTO: fTiJIVE 42554* 


29 


90 


85 


78 


13 


1 AIN'T HAVIN- THAT ♦ HElTM SKELTAM TEAT STARING WONDAH OF 0,G,C. i OOC HOUOAr 

.'."Vy'T: I'l -"•i.'iH UlVfl « l WU-lWWl V 'I'll* .C Z\ I'l M i>W SB-'yWIWI^ 


58 


dD 


NEW> 


1 


RAISED IN THA HOOD S.I. RIDERS 

CLEVER iD HAWKINS, C.JACKSON .J. LONG) ICl (0) SAfiESTONE 6001 


91 


dD 


NEW^ 


1 


BO.B.B.Y. ♦ RZA AS BOBBY DIGITAL 

THE R7A {R DIGG^j (TJ WU-TANG 33543*,VZ 


92 


93 


96 


95 


11 


LET ME GO...RELEASE ME VERONICA 

D MALL VAZQJEZ.D HALL.F JErFERSONJ iACKSQNJ CO fDl tT) CXI H.OLA, 34107& 


71 


94 


94 


93 


16 


DEFINITION ♦ MOS DEF & KWELI ARE BLACK STAR 

DJ H -TEf'. i.c SM'TH,T. K, GREENE^ T.COTRELL) ICl iD) fTI RAWKL/S 173 


31 


95 


81 


75 


17 


1 WASN'T WITH IT ♦ JESSE POWELL 

JON-)OH\ J ELIAS 'J ROBINSON J ELI AS £ JACKSON i ICl 10) SILAS 5&457/l*CA 


25 


96 


90 


84 


13 


•98 THUG PARADISE TRAGEDY. CAPONE. INFINITE 

A MCLEAN, D MOET lA TA0ODY.W,HAL£) iCl IDI iT) (X) H 0 L A 341077 


37 


97 


77 


71 


4 


THE GRAND FINALE ♦ DMX. METHOD MAN. NAS. JA RULE 

1 Gor^i.TIL' WE ;C SMITH,ES1MU0NS,N JONES.ILORENZOfi MAYS L PAnEPSO") L'CJNOi IT! CEF JAM 556489* 


63 


98 


84 


83 


10 


INCREDIBLE ♦ KEITH MURRAY FEATURING LL COOL J 

F SERMON (£ SERMON.K MURRATJ SMiTHJ BR01A)N.C BOBBlTT.F VVESLEY) Tl) J)VE 42556* 


70 


99 


78 


69 


12 


1 TRIED ♦ 4KAST 

c )SAAC T OLIVER (OSAAC.T OUVER) IC) )D) (D RCA 65555 


46 


100 


76 


62 


18 


IT'S ALRIGHT ♦ MEMPHIS BLEEK (& JAY-Z) 

::AiKWA«i:A.Mi5[j.?T.F::AiKiaTPSB.:3T;.N;gE't:i:.TF.AV,)'A!*WLTi,i-AP:;a-N : ; - ■■:,:; ■rii;-t'v,::';iAv 


32 



O Records wlt^ the greatest airplay and sales gains this weeh. Greatest Gainer/Sales arvc] Greatest Gainer/Airplay are awarded, respectivety. for the largest sakes and airptay incieases among singles below the top 20- ^Videoclip availability, •Recording Industry Assn. Of America 
CRIAAI certification (or sales of 500.000 units, A RIAA certiftcation for sales ol 1 million units, with additional million indicated a numeral following the symtx>l. Catalog number ts tof CD single. 'Asterisk indicates catalog numt>er Is lor cassette single: CD single urtavaiLable. 
(C) Ca^tte single availability (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-singte availability, (V) Vinyl sirtgle availability. (X> CD maxi-single avaitability. C 1998. Billboard/BPI Communtcations and SoundScan, Inc. 



BILLBOARD DECEMBER 5. 1998 



63 



Billboard, 



DECEMBER 5, 1998 



Hot Rap Singles 



THIS 
WEEK 


LAST 
WIEK 


2WKS 
AGO 


z 

i u 


COMPILED FROM A ^ATIONAL SAMPLE OF RETAIL STORE SALES REPOffTS 
COLUCTEO, COMPILED. ANO PROVIDED 8V SoundScar]^ 

TITLE lllllll ARTIST 
IMPRINT A NUMBEftTMSTRlBUTINGLABa ■■■■■ 


1 


1 


I 


5 


-^m No. 1 

DOO WOP (THAT THING) ♦ LAURYN HILL 

it; ■.■,1)', 1 n '; ■ 'Xi I'uFf MOUSE /SBtfi'COLUUBlA 4 wet*s Si No 1 


CD 


2 


2 


6 


PUSHIN' WEIGHT ♦ ICE CUBE FEAT. MR. SHORT KHOP 


(X) 


3 


6 


3 


GHETTO COWBOY ♦ MO THUGS FAMILY FEAT BONE THUGS N mum 


UJ 


8 


8 


8 


Greatest Gainer 

BETTER DAYS ♦ WC FEATURING JON B. 

r J T fv.C'^vlChDON 57025a'1SLAHD 


CD 


13 


11 


9 


TOPS DROP FAT PAT 


6 


4 


3 


13 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 


7 


5 


4 


6 


WHATCHA WANNA DO? ♦ MIA X FEAT CHARLIE WILSON 


CD 


NEW^ 


1 


TAKE IT THERE ♦ NONCHALANT FEATURING RAMPAGE 


9 


7 


7 


b 


MONEY S JUST A TOUCH AWAY ♦ MACK 10 FEAT GERALD LEVERT 

' ".'.'^GIN' f,33271'S|ORlTf 


d) 


9 


36 


8 


UNCUT. PURE ♦ BIG DADDY KANE 

"1 i' iHr . 'Vbt Lil'-CKHt AUr '.7 i ,'C'O'MtHL Jftt 


u 


6 


5 


7 


DONT LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 


12 


1> 


9 


11 


INVASION OF THE FLAT BOOTY B*""S TOO SHORT 


CS) 


42 


31 


17 


NEVER ENOUGH SCENT FEATURING SH'KILLA 


QS 


23 


17 


37 


THROW YO HOOD UP MR. MONEY LX FEAT ABOVE THE LAW 


GD 


20 




2 


WHO LET THE DOGS OUT? CHUCK SMOOTH 


16 


10 


18 


4 


THE REAL ONE ♦ THE 2 LIVE CREW FEATURING ICE T 


OD 


19 


21 


3 


CROSSTOWN BEEF MEDINA GREEN 


18 


14 


13 


4 


ENJOY YOURSELF ♦At 


19 


16 


14 


9 


JUST THE TWO OF US ♦WILL SMITH 


29 


17 


12 


14 


STILL A G THANG ♦ SNOOP DOGG 

NC L ti'il ^'r ":^irT 


d) 


28 




2 


DANGEROUS GROUNDS METHOD MAN (FEAT STREETLIFE) 


(S) 


40 


32 


3 


TRAVELLIN' MAN ♦ DJ HONDA FEATURING MOS DEF 

[ ■ ^ RELATIVirv 1734 


23 


12 


10 


7 


THE STREET MIX * MAG 7 

1 L ■ L 1 ' t: V . 11 StCflS^MOTOWN 


® 


47 




2 


HOT SPOT ♦ FOXY BROWN 

■I. /iCli^'C- L [- JAM 666^99'i'UCRCU'''' 


CD 


29 


26 


3 


GET AT ME ♦ MONIE FEATURING KANE & ABEL 


26 


15 


15 


20 


LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 


(D 


39 




2 


RAISED IN THA HOOD S.I. RIDERS 


21 


18 




2 


RUFF RYDERS' ANTHEM « DMX 


29 


26 


27 


16 


DEFINITION « MOS DEF 8. KWELI ARE BLACK STAR 


39 


21 


20 


13 


•98 THUG PARADISE TRAGEDY, CAPONE. INFINITE 


31 


27 


23 


10 


LOST IN LOVE NASTYBOY KLICK 


32 


22 


16 


10 


DEADLY ZONE ♦ BOUNTY KILLER FEAT MOflB DEEP & R*PPIN' NOYD 

.iL.'.DTRAX BJliiTVl 


33 


36 




2 


LIKE DAT .jj.p.j SUTHEI^N KLICK 


34 


31 


30 


13 


IWTWWW'THn *HELTU<SI(EITWFEH SWUNG WONOIH or OdC! DOC WXIMT 

' . K Lie .VN f- •.K'4'PHI0RiI'i' 


35 


35 


40 


5 


JUST DON'T GIVE A F*" EMINEM 

C 1 ■ L'' * ' " ' ' " ^ ' -it ft **7C^'1■1 ISTERSCOPt 


36 


24 


28 


5 


HARD KNOCK LIFE (GHETTO ANTHEM) * JAY-Z 

" 'iOL - F : , . L'E- iAM 566493'AltHCURY 


37 


33 


24 


22 


WOOF WOOF ♦ THE 69 BOYZ 

.' "'VSOUNCMTUNTIC 84123^AG 


CS) 


NEW^ 


1 


B.O.B.B.Y. ♦ RZA AS BOBBY DIGITAL 

■ WU-TANG ' ■ MB'.VZ 


39 


30 


33 


12 


OR. GREENTHUMB CYPRESSHILL 


40 


32 


25 


20 


WHAT U SEE IS WHAT U GET * XZIBIT 


41 


37 


37 


24 


COME WITH ME A ♦ PUFF DADDY FEAT JIMMY PAGE 


42 


25 


22 


5 


THE GRAND FINALE ♦ DMX, METHOD MAN, NAS, JA RULE 


43 


34 


29 


17 


amiEiDifrHaiiiES ♦lusTEiPFEnsiuiiiDiESHoara.saisvFiimina.Dn 

1C> IDKTIW LIMIT 63326'PRIOfl'''" 


44 


41 


45 


6 


YEAH YEAH YEAH ♦ DOWN SOUTH PLAYERS 

C; lOi iTl RESTLESS '256fi 


CD 


NEW^ 


1 


DOIN' ITLIVE BIG MACK 


46 


43 


46 


10 


CAN 1 GET A... ♦ JAY-Z FEAT AMIL (OF MAJOR COINZ) AND JA 


® 


RE-CNTin 


3 


BUCKTOWN REMIX COCOA BR0VA2 FEATURING M.O.R 

V ,Ti <, [:jC-, C0WS 53455*PRIC«)TY 


CS) 


K-imn 


7 


WHAT 1 DO SUM 

C iri SLQW M.DTICN 77.Dl*iNEROS 


CD 


NEW^ 


1 


WE COME 2 SERVE 'EM * DJ. U-NEEK FEAT THE KINGPIN FAMILY 


59 , 38 


38 


i; 


BANANAS (WHO YOU GONNA CAan ♦ (JUEEN LATIFAH FEAT APACHE 



R&B 



DUTCH R&B IS FINDING ITS DIGNITY 

(Continued from page 61) 

still growing each day. These girls 
hold the key to the international 
success of home-grown R&B. Now 
is the moment Dignity can be the 
Supremes of our time," Croese says. 

Croese tasted success earlier 
with Rotterdam's male group 
KeShaw (EMI), which for a brief 
time was directly signed to Motown 
in the early '90s. 

"With the current addition of 
disco elements, the potential target 
group of R&B is growing day by 
day. It's becoming more pop and 
crossover than ever," Croese notes. 

Says Van der Enden, "Unlike 
gangsta rap, R&B is very good- 
natured music. For lots of young 
girls, Dignity are perfect role mod- 
els. Especially through their many 
gigs at schools with a high popula- 
tion of ethnic minorities, they take 
their responsibility of spreading 
positive vibes among youth, which 
is great." 

Dignity's popularity was proba- 
bly best shown when it performed 
live during halftime of the Euro- 
pean Champions League soccer 
match Nov. 3, Ajax Amsterdam vs. 
Olympiakos Piraeus of Greece. In 




Diana's 'Harmony.' Diana Ross presented the Joseph Papp Racial Harmony 
Awards from the Foundation for Ethnic Understanding Nov. 9 at its annual bene- 
fit. Award recipients included Clarence 0. Smith, co-founder/president of 
Essence Communications Inc. and CEO of Essence Television Productions, and 
Danny Goldberg, chairman/CEO of Mercury Records Group. Shown, from left, 
are Goldberg; Ross; Smith; Debra Lynn Langford. VP/GM of Essence Entertain- 
ment; and Eciward Lewis, publisher/CEO of Essence Communications Inc. 



OReoxds with trie gr«at«st utes gains this w«ck. *V(deoci<p avaiUI>ilitv •R«eonjin£ Industry Association 
of America (RtAA) cefliticatjod tor sales of 500.000 units A flIAA ceftifKation lor sales ot 1 millkm units. Catalog 
no. is lor (^ single. 'Astersk indicales catalog numtief s for cassette single; CD sjngle unavailat>le. (C) (Cassette sin- 
gte availability. (D) CD single availatxllty. (M) Cas£«tte iriaxi sir^gle availstiiliry. (T) Vinyl ma» single 8v8lia4)ility. (V) 
Vinyl single avalatiillty. (X) CD irwi-sitigte availabllrty « 1998, BiUboarcVBPI communications, 
and SoundScan. Inc. 



'R&B is bound 
to become the 
dominant genre in 
the European 
charts' 



the second half, band member 
Gorr^'s cousin Dean scored the 
winning goal for Ajax. 

That's not where the sports link 
stops, as Dignity is managed by 
Ron Ravel, manager of many Dutch 
soccer stars. 

R&B's ever-growing popularity 
is acknowledged by Sam Franklin, 
assistant manager at the Virgin 
Megastore here, who ordered 200 
copies of Virgin's total shipment of 
5,000 "Dignity" albums and orga- 
nized an in-store live performance 
and album signing Nov. 8. 

"Now they're gaining a much 
wider audience," says Franklin. 
"With the right single. Dignity can 
become massive." 

Second single "Nothing Is For 
Free," released this summer, failed 
to keep momentum. But the third 
single, the ballad "Everything Has 
Changed," looks like the perfect 
choice for the holiday season. 

That view is confirmed by Ben 
Houdijk, music programmer at 
national Radio 3FM, where the 
song is getting four to nine spins a 
week. 

"We have followed them ever 
since the 'No Sweat' project, and 
we're still supporting them," 
Houdijk says. "As it's snowing 
'Christmas ballads' already, we 
have to make choices in order not 
to slow down radio's tempo too 
much. We like to endorse local 
product if it's as good as this 
track." 




»HANGE IS GONNA COME: Due to technical difficulties and the hol- 
iday week's tight deadline schedule, the expansion of SoundScan's R&B 
core panel, which was scheduled to take place this issue, has been de- 
layed until next issue. But let me use this opportunity to explain what all 
of this means. 

When the Hot R&B Singles, Top R&B Albums, and Hot Rap Singles 
charts adopted SoundScan sales data in December 1992, those charts 
used a sample section of merchants that were fast to react to R&B and 
rap product as the basis for chart information. The presence of an R&B 
station in the store's market and high traffic by African-American con- 
sumers were other criteria. 

Billboard referred to these retailers as core stores, since they repre- 
sented the core of information for R&B buying trends. Over time, many 
chains and independent retailers merged, closed, or otherwise left the 
panel. At the same time, several markets were either underrepresented 
or not represented at all by stores that reported to the R&B core panel. 

With next issue's revision, the number of stores on the core panel will 
more than double. The current panel — which now numbers less than 500 
retailers and covers only 88 of the top 100 markets that SoundScan cov- 
ers — will expand to more than 1,100 stores and will include all markets. 

As before, we have been careful to include only stores that are situat- 
ed in markets that house one or more currents-based R&B radio station. 
All of the new stores move significant volumes of R&B sales and show 
fast reaction on R&B music. Many of the new core stores come from 
national and regional chains, although vte also added independent retail- 
ers that weren't already a part of the panel 

Overall, independents still have a significant voice in the larger R&B 
panel. And we always look to add new indies, as they play a key role in 
breaking new artists. 
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OT: The Billboard Hot 100 undergoes a m^or revamp effective with 
this issue. That revamp allows songs that are played on the radio but 
aren't commercial singles to chart when they gamer enough audience to 
enter the top 75 of Hot 100 Airplay. The chart will include audience 
impressions from the R&B and coimtry stations monitored by Broadcast 
Data Systems in an attempt to create a better representation of all music 
formats (see story, page 3). 

Method to the MADNESS: Method Man's "'Heal 2000: Judge- 
ment Day" (Def Jam/Mercury) snares the Greatest Gainer award, jump- 
ing 68-1 on Top R&B Albums. It bows at No. 2 on The Billboard 200 with 
411, (XX) imits at the overall panel. 

To illustrate the difference between the core panel and the overall 
SoundScan panel. Ice Cube's "War & Peace" (Priority) and Geto Boys' 
"Da Good, Da Bad & Da Ugly" (Rap-A-I>ot/Virgin), at Nos. 2 and 5 on "P:?) 
R&B Albums, respectiwly, both rank higher than Mariah Carey's "#rs'' 
(Columbia), which stands at No. 6 on that chart Yet on The Billboard 200, 
Orey (No. 4) ranks higher than Cube (No. 7) and Geto Boys (No. 26). 

On the R&B album list Whitney Houston's "My Love Is Your Love" 
(Arista) bows at No. 7. 
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To Our Many Friends And Supporters At Rock Radio For Keeping 



Lynyrd Skynyrd Music Alive And Kickin' In The 1990's! 
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BY JOHN SWENSON 



In 1973, Lynyrd Skynyrd made its official music-industry debut in a packed Adanta 
club, Richard's, where the Sounds Of The South label introduced what producer Al 
Kooper heralded as "the American Rolling Stones." 

Lynyrd Skynyrd was a finished package that night — the group's astonishing live intensi- 
ty was branded into the minds of everyone who witnessed this historic event. From the 
grim statement-of-purpose "Workin' For MCA" to the apocalyptic finale of "Free Bird," it 
was obvious that this was a band for the ages. Ronnie Van Zant, its frontman and leader, 
pushed each story forward with violent, poetic purpose; Allen Collins, Gary Rossington and 
Ed King spun interlacing ropes of electric guitar lines crackling through the mix, a sound 
that created mayhem despite its carefiilly calculated precision. 

This was the real future of rock 'n' roll, destined not for Hollywood fame but for blood, 
tragedy, redemption and, ultimately, survival on its own terms. 

The band was derailed by the infamous 1977 plane crash that killed Van Zant, Steve Gaines, 
the guitarist who replaced Ed King, and his sister, vocalist Cassie Gaines. A decade later, the 
remaining members reassembled for a tribute to Lynyrd Skynyrd, with Ronnie's youngest 
brother Johnny singing. That band, after a few more changes, is sdll going strong. 

Twenty-five years after that memorable debut, Lynyrd Skynyrd played a pair of shows at 
New York's Beacon Theater that bristled with the energy of a new band trying to prove itself. 
The following interview took place after the first night, with all nine members offering their 
observadons on Skynyrd history — vocalist Johnny Van Zant, guitarists Gary Rossington, 
Rickey Medlocke and Hughie Thomasson, keyboardist Billy Powell, bassist Leon Wilkeson, 
drummer Jeff McAllister and background vocalists Dale Krantz-Rossington and Carol Chase. 



You guys were obviously having a lot of fun 
out there last night. 

Johnny Van Zant: We've been having a real good 
time. We've been at this over 1 1 years now. I've been in the 
band longer than Ronnie was. 

Gary, you used to talk about how you first got 
together through playing baseball. 

Qary Rossington: Me and Bob Burns had a little 
band, and Ronnie was in a band called L's, and Allen was 
in a band called the Mods. Our band was called Me You 
And Him. Larry Junstrom played with us. Me and Bob 
went to watch Ronnie play baseball one Ume; he was on 
one team, and we were on a team called the Mustangs. We 
were right on the third-base line, and Ronnie hit a line 
drive and wham it hit Bob Burns right in the head and 
knocked him out. Ronnie thought he'd killed him, so he 
came runnin' over 

Then we went back and talked, and we went over to 
Bob's house. Ronnie just lived down the street. He saw the 
drums and the guitar, and wc just started playing "Last 
Time" by the Stones and "Gloria." We got a band up that 
day, and we went and got Allen Collins. He was riding his 



bike down the street. Ronnie was the badass of the town, 
and he had this big old red Mustang. Me and Bob were in 
it going down the road, and we saw Allen, and Bob went, 
"Hey, that guy's got a guitar, and he's pretty good, Ronnie." 
We were looking for anybody with equipment. So we 
pulled up and yelled "Hey Allen!," and he saw Ronnie, and 
Bob was pretty bad at the time too, so he took ofiF, riding 
his bike out in the woods, threw his bike down and climbed 
up a big old oak tree. The rest of us are saying, "Come on 
down, we only want you to play with us," but he thought 
Ronnie was gonna beat him up. So we started to play music 
together 'cause we liked the Beatles and the Stones, the 
Vardbirds, and we started to dream, and the dream came 
true. 

Billy Powell: I played giiitar in Leon's band, the Little 
Black Eggs. I had been taking classical piano lessons for 
years, then one day 1 decided to pick up the guitar, and we 
started this band the next day. We only knew one song. 
Allen Collins later taught me how to play "Light My Fire." 

Leon Willceson: Litde did we know that we were 
gonna end up with a band as famous as Lynyrd Skynyrd. 

Continuitt on page LS-4 
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0! A Band 

They've come a long way, baby, through some rugged roads and 
inspirational passages. At 25, the band appears poised to scale 
new heights of popularity as it roars into the next millennium. 



BY JOHN SWENSON 



In the 25 years since Lynyrd Skynyrd released its iirsl 
album, the collective members of the band have 
endured several lifetimes' worth of high times, bitter 
tragedies and ultimate redemptions. The oand may well 
be enjoying the greatest popularity of its fabled career in 
its current incarnation. But every single member of this 
grotip, and those who'\c' knf)wn ihein over the years, 
agrees that Lynyrd Skvnyrd as an entity is much greater 
than any sum of its individual parts. 

Tlie spirit of the late Ronnie Van Zant, one of the most 
charismatic figures in rock history, walks with the band 
t<xlay. Van Zant, the oldest of three musical brothers, 
wrote a series of song lyrics ihat went far beyond the realm 
of the genre thai grew up around them — Southern 




Onstage in the "Hard Rock Live" special^ which debuts on VH-1 Dec. 



Rock — lo defuie the identity oi young working-class 
American nxkers in the 1970s as surely a.s Hank Williams 
Sr. or Rob Dylan defined their generations. Ronnie's writ- 
ing has taken on the added stature that history lavishes 
upon genius, and it speaks in some ways even more elo- 
quently today as so many of its themes continue to res- 
onate. 

Ronnie's youngest brother, Johnny, has gradually grown 
into the role of Skynyrd's frontman, bringing his own joy- 
ful personality to the savage yet sage intent of Ronnie's 
songs. 

What johnny knows, and what Ronnie knew before 
him, is that I.ynyrd .Skynyrd is only as strong as the lK>nd 



that holds die band menil>ers together. When Ronnie and 
his high-school buddies Gary Rossington and Allen (^olhns 
set out on their great adventure back in the 1960s, they 
played baseball together. The camaraderie of sports team- 
mates was easily translated into the all-for-one mtensity of 
a fledgling rock band awed by the Rolling Stones and 
Yardbirds. 

CeUNTRY. R&B RSQIS 

The boys' hometown of Jacksonville, Fla., was a source 
point of Southern rock, a blue-collar city whose roughneck 
bars produced an army of rockers. Skynyrd took the high- 
energy sonics for their in-your-face approach from British 
groups, but their basic song structures and Ronnie's lyrical 
^^^^^^^^ content came from American roots-music 
^Hj^^H sources. Like his younger brothers 
^i^Pb^^H Donnie and Johnny, Ronnie was brought 
^B^^H up on the working-class values instilled 
'W by his father, Lacy, an independent truck- 

er. Lacy raised Ronnie on country music, 
his favorite songwriter was Merle 
Haggard, and the band's first attempts to 
record were super\'ised at one of the well- 
springs of Southern R&B, Alabama's 
Muscle Shoals Sound Studios. 

"Merle Haggard was Ronnie's favorite 
writer," recalls Lacy, who's recently pub- 
lished a' memoir about the family, 
"Southern Music Scrapbook." "They got 
to be great friends later on, and Ronnie 
would go out to his birthday parties. 
Ronnie loved Merle Haggard and coun- 
try music, but when the rock came 
around he decided to go in that direc- 
tion. He named it Southern Rock, and, 
by golly, it paid off. 
"Raisin' up three sons in the rock 'n' roll 
music hasn't been a bed of roses. It takes 
money, time, a lot of energy, sweat and tears, 
y'know. A band has to love one another like real brothers. 
They've got lo pull together, and Ronnie was a real leader. 
Donnie followed suit with .^48 Special, and Johnny was lead- 
ing his own band when it became more or less public 
demand for him to front the regrouped Lynyrd Skynyrd." 

HAMMERING AMD TOURIAfG 

Ronnie's leadership hclpe<I a gioup of local friends 
endure the hardships and rejection that a struggling 
young band must {)verc(>me to learn the trade. By the time 
the band released its oflicial debut. {"Pronouncecl..."), such 
classics as "Free Bird," "I Ain't The One," "Poison 

(Mntmitrd tm fttige IS-25 
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Johnny, you watched these guys at 
rehearsals as a kid, right? What was that liice? 

Van Zant: 1 just thought it looked like fun, y'know. It 
was kind oflike any other family, except around our house 
it was just music. 1 guess it's like a family of lawyers or doc- 
tors, they're always talkin' medicine or whatever. Our fam- 
ily was always talking music. 

Was there a point where, as a kid, you said, "I 
gotta get In on this"? 

Van Zant: I started out playing drums; that's what I 
wanted to do, because 1 always loved being around the 
bands and Jumping on the drum set; every kid loves doing 
it. After a while, people would tell me, "You can sing, go 
on and sing." I think 1 was too shy, that's why I liked to 
hang out in the back by the drums. That all chiinged. They 
rehearsed in the house, then in a trailer behind the house. 

So you would watch them. 

Van Zant: Yeah. I was still young. I don't know how 
old I was. I don't think any of us has a lot of formal school- 
ing, but we've had the street schooling. Sometimes, I think 
that might be better. 1 was so young then, and they would 
always say, "Don't curse around Johnny, don't talk about 
chicks around Johnny," all that stuff Gary seemed real 
shy, he's always been kind of reserved and shy; back then, 




Ronnie Van Zant 

if you look at pictures of them, he's always got the hair 
down in front of his face. They called him Prince 
Charming; he was popular with the girls. 

Qary, one of the defining characteristics of 
Lynyrd Skynyrd Is the three-guitar interlace. 
How did you develop that distinct sound? 

Rossington: There was only one other group that did 
that in a way we loved; Buffalo Springfield had three gui- 
tars, but they didn't all play at the same ume. We would 
just sit diere for hours and play coimter pans. For 
instance, in "Sweet Home Alabama," there's two or three 
different guitar parts that lock in together, and if you just 

f)lay one at a time it doesn't sound right. You've got to 
tear them all together. We'd sit there, one guy's playing 
one part, another guy's pickiu,' and they fit it in. They call 
it counter parts, parts that interlock. We'd sit around all 
day doing that, hoping to get it better and better. In the 
studio, we would go in and put down a basic track, then 
even'body would put their parts on, and then it would 
become a song. It was a lot of work, and it still is today. 

1 remember the feeling of watching the band 
live back then was like watching chaos; there 
was a tremendous, pent-up anger that came 
flying off the stage. 

Rossington: [laughing] It was chaos, all right. Back 
before the (rash, with the original band we were just kinda 
like kids still, in our early 20s; we were just learning. We 
fought a lot though and argued like brothers and sisters. 
Lives are hard to get along with sometime, and we didn't 
get along with some people. Now we're getting along real 
good. We even go fishing on time off and go hang out. It's 
still chaos on stage, tliough. There's a lot of chaos, and the 
energy is still there too. Now there's a little less chaos. We 
were newer then. We're a little more organized now, but, 
it is still chaotic. 

Rickey Medlocke: 1 go back to 1970 to '73. when I 
played with them, and I remember how everything was 
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1977's tragedy wasn't enough to derail one of the South's key 
musical transports. Skynyrd was and is a working band. In its 
present-day incarnation, the group ties its musical past, present 
and future together with cookin' performances five days a week. 




BY RAY WADDELL 



When I.viivkI Skynyrd's |>I;nu' wrm down in 
iIk- Mississippi swamps on Oct. 21), 1977. it 
noi onlv signaled the beginning ol the end 
lor ihe hugely popuhir Southern Roc k scene. 
Many felt (he tragedy would close the book 
on a great American rcxk band, as well. 

But an iu<loniitahle spirit and a fiercely luyal fan base 
have kept the Skvnyrd sound alive, turning a new genera- 
tion on in the prcness. 

Following the infamous plane crash. Lynyrd Skynyrd 
members first performed again as a band at tlie \'olunteer 
Jam in January 1979 at Municipal Audiioriinn in 
Nashville. Before the Rctssinglon-C.ollins band had made 
its debul, (lhailie Daniels welcomed the scarred survivors 
to his stage in one of the most memorable concert 




Guitar army at work: 1998 

moments in Souihern Rock history. They played an instru- 
mental version of ibe band's signature "Free Bird" and 
were embraced by the crowd. 

"I Just watched the tape of thai show again recently, and 
it sent chills up and down my .spine," Daniels says. "'ITiere 
were a lot of emotional moments at the Vol Jams, but that 
had to be the most emotional." 

Skynyrd guitarist and co-founder Gary Rossington 
agrees. "It was real heavy," he recalls. "We hadn't phned. 



and I hadn't even seen some of the guys, none of the crew, 
since the crash." 

Rossington says they didn't intend to perform that nighi 
in Nashville. "A lot of us were still kind of messed uj)." he 
says. "(Charlie Daniels, Ciod bless him, wouldn't lake 'no' 
for an answer. I know it was the scaredest I've ever been on 
stage." 

That |am performance led to Rossington and the late 
.Allen (Collins forming the Rossingion-Collins band, but it 
would be nine years follow ing the Jam appearance that any 
group would play again under the l.ynyrd Skynyrd ban- 
ner. 

REBIRTI^ eFTtfE LEGEND 

With the demise of R(!B. Rossington loi nied a new 
band — and ran into Billy Powell and 
Leon Wilkeson at an Atlanta gig. One 
diing lud to anothfr, and soon they 
were discussing a one-night Skyinrd 
tribute gig at the Fox. It bl()Ssomed 
from there, as Rossington brought Kd 
King and drummer .Ajtimus \\W into 
the fold. 

With the nucleus of a .Skynyrd band 
in place, the formidable task of replac- 
ing the late great Ronnie Van Zant 
remained. Bandleader, vocali.st and 
principal lyricist for Lynyrd Skynyrd. 
Van Zant remains one of the most 
beloved figures in rock history, partic- 
ularly in the South. When Skynyrd 
first discussed reimiiing in 1987, 
yoimger brother Johnii) Van Zant was 
the last piece of the puzzle. He knew 
he had big shoes to fill. 

"We had a meeting in facksonville. 
and, when I walked in and saw all the 
surviving members, that was tiie 
decitling factor," says Van Zant. "In my 
heart, I know that the last thing 
Ronnie did with Lyn\i'd Skynyrd was a plane crash, and 1 
believe if he could've changed anything and made it bettei. 
he would've done something to keep Lyn>Td Skynyrd 
going." 

tarly rehearsals with the revived Skynyrd were intense, 
Van Zant says. "I was scared — hell. I was scared the first 
seven years in this band," he laughs. 

Johnny's history with the band is, of course, a long one. 

Continued o» fxtfre IJi-22 
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put together, and I remember watching them. Even 
though I was the drummer then, I was always able to 
watch Allen and Gar)', how they put things together. So, 
when I was forming ideas for the band, I Just said, "If it 
were Allen sitting m the room, how would Allen have 
approached it?" and do it that way. But it's always gonna 
come out Rickey Medlocke too. Basically, that's how 1 
approached it with this band. You've got to have some 
insight into the people who were there before, who gave it 
that essence — put yourself in that position and write to 
thai. 

Hughl* Thomasson: I've known the Skynyrd boys 
since 1972. I started the Outlaws in 1968. Our managers 
knew each other: we opened for them at Mother's in 
Nashville. We've been good friends ever since. The 
Outlaws ended up doing several tours with Skynyrd after 
that. The band would always invite me up to jam on "...the 
Breeze" and a couple of songs, so we've known each other 
since then. It wasn't like walking into a band full of 
strangers for me, it was more like Joining up with old 
friends. 

Dale Krantz-Rosslngton: I was from Detroit, so I 
don't think 1 rc*ally understood, even though I was singing 
with ..S8 Special. We toured with Skynyrd early in 1977. I 
really learned to appreciate them when I stooci at the side 
of the stage in '77. and in about 20 seconds I got it when I 
saw RcmnieJusi kind of cruise thai stage, walking against 
the beat, just totally in control. I'll never forget the impact 
they had on mc that night. They were the most magical, 
h ighteningly powerful band I had ever seen. 

Powell: i was a roadie for the band for a year and had 
been taking classical piano lessons since I was six years old. 
1 w irc-d amplifiers for the band back then. One night, after 




1974 edition. From left: Artimus Pyle, Leon Wilkeson, 
Billy Powell, Ronnie Van Zant, Allen Collins, Gary 
Rossington 

a high school prom in Jacksonvilie, there was this old 
piano up there on stage, and after the gig I sat down and 
played my version of "Free Bird." and Ronnie's jaw 
dropped. "You play piano like that, and you didn't tell 
us?" he asked. I hadn't mentioned it before. Ronnie said, 
"^ou wanna join the band-" It was my first dream come 
true. 

We were going gotxl, then the tragedy. Oct. 20. 1977, 
just look the rug right out from unflernealh all of us. 

Wilkeson: For me. the plane crash was total instant 
anmesia. which 1 coiuil as a l)lessing. 

Powell: I guess I'm the one wlio's cursed witli remem- 
bering every detail. I wasn't knocked unconscious. It was 
terrifying, it was unbelievably, indescribably, don't-wanna- 
know lerrilying. \\m don't waiuia know. When you know 
you're tixin" to die in 15 minutes, gliding over the palm 
trees and swamps. Fixin* to die, it is terrifying. There's 
nothing you can do about it. It felt like being hit with 150 
baseball bats while rolling down a hill in a garbage can. I 
was gelling hit all over ilie place. On impact, csei-y seat 
belt broke. I be nose cone was all the wa\ otl, a steel rod 
went light through my arm. Le<m was out cold, all his 
organs weie shovc-d up into his cliesi. bis teeth were 
knocked aui. Here I am, Irving to hitld my nose on my 
face over here. I hat's as far as I'll tell you about it. For 
tliree years, all we could do was ask why (lod did this at 
the peak of our career. The ones up front were the most 
critically injured and killed. The ones in the back, some of 
us just got out and walked around in a daze, in one or two 
feet of swamp inud with the sun going down and alligators 
ancl snakes everywhere. 

Rossington: I have to think about it sometimes. 
People do ask me. This is Octof>er. the reunion month and 
all that. You do think about it. When something that dra- 
matic happens, you always think about it. You remember 
when \<)ur parents die. when yoiu" first dog dies. My 
lather died when 1 was 10, that was the only big thing that 
ever happened to me until then. You learn to live with it, 
you have to in order to survive and not let it drive you 

Canthuml on pagf LS-ft 
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For the past 25 years, Lynyrd Skynyrd's songs have come across with 
a conviction and authenticity that fans understand, whether it's about 
putting Neil Young in his place or fleeing an irate boyfriend. "They're 
always about something that happened to one of us," says Gary 
Rossington. "It's always the real deal." 



Legendary rock 'n' roll bands tend to have one 
thing in common: great songs. Though many of 
Lynyrd Skynryd's gi'eatest are marked by region- 
al and generational references, these songs reach 
fans in a way that transcends age and geograph). 
For the pasi 25 years, Lynyrd 
Skynyrd's songs have come across with 
a conviction and realness that fans gel, 
whether it's about putting Neil Young 
in his place or fleeing an irate 
boyfriend. 

Billboard talked with the band's 
Johnny Van Zant and Gary Rossington 
about some of Skynyrd's Ix'st-Ioved 
songs. "Back in the old days, whoever 
came up with the idea for a song got 
their name as co-writer," says Ross- 
ington. "Ronnie usually wrote all of the 
lyrics and had a lot of musical ideas. 
Nowadays, an\lxtd\ that has anything 
to do with it gels a co-wrile." 

Rossington says virtually all ol 
Lynyrd Skynyrd's songs had iheir orig- 
ination with truf fvents. "They were 
always about something that happened 
to one of us." he says, "it was always 
the real deal." Here's how some of the 
best-known Skynyrd songs came al>oul. 

"FREE BIRD" (Ronnie Van Zant and 
.\llen C:onins). 

Initially penned as a tribute to the 
late Duane .Allman, "Freebird" became 
a live tour de force when the band was 
forced to keep adding guitar solos to 
fill out early live sets. The song has 
become an anthem and an unfortunate 
tribute to its lyricist, the late Ronnie 
Van Zani. Wyncuma has been one of 
the few people with the guts to cover 
"Freebird." 

"The way Treebird' started was: 
j'Mlen had the chords (or about six 
months, the pretty part at the beginning of the song, and 
Ronnie never came up with a melody to fit it." Rossington 
recalls. "Then we changed it around, and Ronnie siiid, 
'Play it again,' and he simg it all the way through. " 

Rossington s;iid he came up with the three chord changes 
at the ending jam of the song. "We were playing at the 
Comic Book Club on Forsythe Street in Jacksonville, and 
we had to play live sets a night," Rossington says. "We had 
to let Ronnie lake a break because he wore out his throat, 
and every night 'Freebird' got longer and longer" 

"Tree Bird' is one of the few love songs Lynvrd Skynyrd 
has," notes Johnny Van Zanl. "1 believe one of^the reasons 




Qary Rossington, *708 (top) 
and Johnny Van Zant, '90s 



BY RAY WADDELL 



it's so big is because a lot of people relate to losing someone 
they love." Johnny was with Skynyrd two years before he 
ever sang "Free Bird" live, with the band performing the 
classic as an instrumental. "Finally, one night in 
Sacramento, Gar)- said he wasn't going to play it anymore," 
Van Zant recalls. "He said, 'This song 
has lyrics and you sing.' I've sang it 
ever since, it's a great song." 

"SWEET I4QME AUBAAiA" 

(Ronnie Van Zant. Clar) Rossington 
and Kd King). 

Written as a reply to Neil Young's 
"Southern Man" and "Alabama" rants 
against Southern culture, "Sweet 
Home" struck a chord and became 
Skynyrd's biggest radio hit, winning 
Young's admiration in the process. The 
instantly recognizable opening guitar 
licks and Van Zani's urging to "turn il 
lip" have become a Southern Rock 
mantra. The song has shown up in 
countless television shows, sports are- 
nas and movies ("C^on Air," "Forest 
(iump/" "Cirimson Tide" and "Water 
Boy"). 

"I came up wliti the iniro part and 
the melody, which is three chords," 
siiys Rossington. "Ronnie started play- 
ing annind with it, and then F.d [King] 
added all those picking parts." 

Skynyrd had just finished a tour of 
.Alabama when the song was written. 
"We were listening to Neil Young, who 
was one of our favorites,'" Rossington 
recalls. "W'c were listening to those 
songs where he's cuttin' down the 
South. Ronnie put Neil Young in 
'Swcft Home' kind of as ajoke." 

As to the song's enduring popularity. 
Rossington says, "It was just the magic 
of the times." 
" That song is the best anthem the 
state of .Alabama ever had." says Vim Zant. "h's just a good- 
feeling song. !t related a lot to what was happening poliu- 
cally at the time, but it seems to fit ail the stuff that's hap- 
pening in Washington today, too." 

"SIMPLE AiAN" (Ronnie Van Zant and Gar\- Rossington). 

/\n honest portrayal of a mother's advice to her son. 
"Simple Man" is one of the band's best-loved tunes. 

"Ronnie's grandmother had just died, and I went to the 
funeral with him," Rossington says. "Alter that, we went 
back to his apartment and wrote the song real quick, about 

C.otttinufd on page l.S-27 
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crazy. Il did drive us to drinking and drugs for a while, but 
now we're back. I don't really like to talk about it just 
because all that stuff happens and everybody has a differ- 
ent story of what they saw; there's a lot of freaky things 
thai happened from that. When you fall out of the sky and 
people die all around yon and you're in the swamp, it's 
like Viet Nam or something, seeing all your friends and 
family dead and screaming and metal and flames, it's a 
heavy thing to lay there for hours waiting for help. It's real 
weird, but God gives you the power to forget all the bad 
things and the real bad hurts, physical and emotional. \'ou 
Just learn to live with it. I have. All the guys in the band 
now, they lived it through us. 

Jeff McAllister: The band is a story of survival. The 
older members have gone through so much in their 
lives — Hughie, Johnny, Rickey, everyone has had the 
things they survived. Lynyrd Skynyrd is a band about sur- 
vival; we started over here and came out the other end. 

Van Zant: Before I was ever asked to be a part of this, 
I was a fan and, looking at it from a fan point of view, you 
have to say it is a survival story. 

Madlocka: One night during the first tour, after I 
rejoined the group, Gary looked over to me and said, "I 
wanted to ask you this ever since you got back in the band. 
Where were you that night? You were supposed to be with 
us thai week. Ronnie had invited you to go out and ride 
with us. W'here were you?" I was right down the road, 
playing a club in Columbia, S.C. They were in Greenville, 
I was in Columbia. When it happened, some guy came 
running into the club, yelling about it. I quit and immedi- 
ately went back to the hotel room and got on the phone. 
Momma picked it up, and she was in hysterics. I went 
through a period for a while feeling guilty, that maybe if I 
had been there something would Yiave changed, I could 
have made the difference somehow. 

Maybe it was my destiny. Gary' said, "You were meant to 
be here now." I'm so glad to be back with Gary anyway, 
because he's like a long-lost brother 

Powell: Then we formed the Rossington Collins Band 
with Dale singing the lead vocals. 

Rossington: We did that to kind of try to get away 
from being compared to Lynyrd Skynyrd right off the bat. 
Me, Allen and Ronnie were so close, we didn't want peo- 
ple to think we were just gonna come right back out with 
another singer; we had Paul Rodgers was gonna sing with 
us, Ronnie Hammond, we talked with Gregg Allman, but 
we went with Dale, a female; she was the perfect choice. 

Van Zant: I was happy about that because Ronnie was 
my brother and I couldn't see anybody taking his place. 
But a woman singer was a whole different direction. 

Dale Krantz-Rossington: It was an amazing time. I 
was a little background v(x:alist from Indiana. I had to sing 
from my toes because 1 was scared to death of them, and 
that's the truth. I was so scared of Gar}' and Allen. I had 
led a band, but I had never written lyrics. When they said, 
"Write a song," you did because they told you to. We 
opened ihc .show for ilu-m in the spring of '77 with .38 
Special. Donnie's band. I was singing background vocals 
with my younger sister at the time. Two years after the 
crash, I was still working with .38. They were throwing 
around some heavy names — Paul Rodgers, Gregg 
.Allman — but they were so worried about laUing into the 

Cmiintud on page LS'IO 
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comparison. They burst through the door one night and 
said. "Would you Hke to work with us?" I said, "Yeah." 
They said, "Do you write lyrics?" I said, "Yeah," even 
though 1 hadn't before, but it worked out. 

Rosslngton; That was a great band, and we would 
have gone on except there were so many other things. 
-\llen's wife died, pregnant; that drove him to drugs and 
drinking, just terrible, and I was his best friend, so we 
were in it together, and. boy. it was terrible. That had to 
end. I get upset about .Allen Collins; he kind of gets for- 
gotten about. You read more about Steve and Cassie than 
.\llen because he didn't die in the crash, but he was as big 
a part of the band as Ronnie and me. We wrote all those 
songs together. 

Powell: All we did was fight, fight, fight, because every- 
body was so upset over the plane crash. The band broke 
up, and Leon and I began playing with Mark Farncr in a 
Christian band. 

Wllkeson; I got out of the band I was playing in with 
Billy, because 1 sensed something was fixing to happen 
with the 10-year anniversary of the tragedy. .\nd it did. 

Powell: In 1986, the Rossingion band was playing in 
/Vtlanta, and we jammed with them at the Fox Theater at 
the end of their set. We did "Sweet Home Alabama" and 



I've known the Skynyrd boys since 1972. I 
started the Outlaws in 1968. we opened for 
them in Mother's in Nashville, and we've been 
good friends ever since. I saw Skynyrd in the 
beginning, and it was a powerful band — still 
is — and I got a lot of the inspiration and heart 
from watching them back then that I've car. 
ried with me ever since. Ronnie used to say, 
"I'm your best friend until we take that stage, 
then I'm your worst enemy. We'll take your 
crowd, and once we're done playing, I'll be 
your best friend again." 

—Hug/lie Thomasson 



"...Three Steps," and the place went nuts. We brought the 
house down. So we talked to Charlie Brusco about doing 
a tribute. Gary didn't want to do it at first. Johnny didn't 
want to do it. but we said it's 10 years on; we need to have 
a tribute. Charlie agreed and talked to Gary; that's how we 
got the wheels turning in 1987. It was going to be a short 
tour, a six-week lour, but the magnitude of the lour was so 
great that here we are. 

How hard was the decision to start over? 

Powell: Anybody's entitled to change their mind after 
10 years; we weren't on pain medication anymore, we 
weren't bitter. 

Krantz-Rosslngton: I knew that Gary had a really 
rough lime with this [the new I.ynyrd Skynyrd] from '87 
on. He took this project on. assuming it was gonna last for 
literally one week. We were going to do a tribute to Lynyrd 
Skynyrd. Nobody at that time thought we'd do 100 shows, 
let alone come to grips with writing new material under 
that name. Every step of the way, this has been a big step 
for Gary to take. But just in the last two years with Hughie 
and Rickey coming in, it has really worked. The spark for 
Gary really was the guitar army, and I'm not sure he had 
found that and the camaraderie with the other gentlemen 
that he did with Rickey and Hughie. Man, they brought 
some life into this thing. 

CiaiT was a big package to take on. 1 thought Skynyrd, 
with all the ghosts and the emotional baggage, was only 

CoHlimied on page LS-12 
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LYNYRD SKYNYRD 

CONGRATULATIONS ON 25 
TRIUMPHANT YEARS! YOUR 
COMMITMENT REMAINS AS 
SOLID AS THE ROCK ON WHICH 
IT WAS FOUNDED. MAY GOD 
CONTINUE TO BLESS YOU. 
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going to be heartache for him. I wanna tell you I fought it 
for a long time. I was afraid it was gonna somehow be big- 
ger than us, then it dawned on me about five years into it 
that it definitely is bigger than all of us. Skynyrd is huge, 
and once you kind of give up to it and support it you can 
ride that wave. It's so huge, it's bigger than the band, it's 
bigger than Gary and I. We couldn't have fought this. It's 
got an energy of its own. 

Van Zant: I never dreamt I would be playing with 
these guys. Never wanted to really; thai thought never 
crossed my mind. Even 10 years after the plane crash, it 
never crossed my mind, until Gary actually came up to me 
and said, "We wanna do something besides it being the last 
thing Lynyrd Skynyrd did was to have an airplane crash." 
The more I thought about that, the more I realized that 
Ronnie put his life and soul into this band, and he 
wouldn't have wanted that to l>e the last thing that the 
band ever did. It gives me great pleasure to go out and 
sing songs he wrote. He was a great writer, great singer, he 
was a stylist. It's pretty amazing that his songs still live on. 
After we're all dead and gone, his songs will live on. 

At first, during the ''Tribute'^ tour, the band 
played ''Free Bird" instrumentally... 

Van Zant: I remember, it was in Sacramento. C>ary 
came back and said he wasn't gonna play "'Free Bird'" 
anymore, not unless I sang it. He said Ronnie was a song- 
writer and a singer, and lie wants you to sing those words." 

Was that a scary moment? 

Van Zant: Sure, it was. That's a tough song to sing. I 
used to think the Skynyrd songs were a piece of cake to 
sing, hut there's a lot of attitude, little things, especially 
"Free Bird." there's a lot of little low notes, litde things 
Gary and I have to tune in on because the shde guitar goes 
with the vocal. If we're not right on pitch, we're crashing. 

Krantz- Rossi ngton: Johnny's grown up over the 
years. He's come a long way. It was tough to see him grow 
up into this role, believe me, but it was beautiful in a very 
bittersweet, tough way; we had to pull those "Free Bird" 
lyrics out of him. We had to fight him to get him to do it. 
I remeinl>er Gar^' siiying, "I'm not gonna play it one more 
night if you don t get out there and sing it." And Johnny 
said, "Well. I won't." (iary said, "He wrote those words, he 
wants people to hear the words." He didn't care about 
doing it instrumentally anymore. Johnny's come a long 
way. 

Thomasson: Johnny is always a surprise. I've known 
Johnny since he was knee-high to a grasshopper. The 
Johnny Van Zant Band, he had his own band. He's doing 
a fabulous Job. There's nobody else on this earth who 
could stand in and do what he has done. He may be the 
one thai knows ii the least of all. He's not one for patting 
himself on the back, but his brother would be proud of 
him. 

The current lineup came about after Ed King, 
who'd been part of the reunion lineup, had to 
leave for health reasons. 

Thomasson; The band called up and said they need- 
ed soine<tiie lo fill in for Mr. King; he had health prob- 
lems. The Outlaws were still playing. I would have not 
done this, had it been any other band. I've been offered 
jobs with numerous bands with much higher stature than 
the Outlaws, and I turned them down, oecause. while it 
was a great honor to be asked, I wasn't done with what I 
was doing, and it wasn't the kind of music I wanted to play. 
This was the only band that I would have even considered 
playing with, much less being here right now, doing this, 
Ix'cause it's a rock 'n' roll band. That was three years ago, 
and I'm still here, siy I guess I passed the audition. 

Rickey came In right after that. 

Rosslngton: bd King had a heart problem, and he 
had to gel oil the road, so we got Hughie. And I had Just 
seen Rickey at the premiere of the "Free Bird" movie in 
Atlanta. We almost thought at first we didn't know if he 
could just settle down into a sideman role — he was 
fronting his own group, Blackfoot. He was pretty wild, 
and he just did his thing. But he fit in perfectly. He's just 

Continued on page LS-I6 
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What f hey Say 



About Sfcynyi?d. 



MU tiiei-t OM*ntl StiulMHi dMe Oi 1977. T*ete^ 
f\iimf'UiiKmihtAdiOiinf,»ndhAiCjitUiM7'niili»ii'>te*^. 
Sut, it^te he wefit ut, Cj/nfid St^ffd'i Ust «o muttUet— 
tohe^e thef tvetU ^^in "^tveet /fefne ^i^AmA" te 
'fteetitd'—K/exe /mteiAiif the fittteU 46 mituUet efi litu/mm 
tee/t J'ti «M»» heAtd. The AuiUeiue- 60.066 /Me/tie- tuAi JuU 
evenvheimed. Thete wAt nethuif me%e thef wJd (nfn 
the Afitevuejt, u thef U*tted te leAve. 3f the time T^eiet 
ftMnfrten ^intihed. the itAdiiun mms frtMaeAUt/ emfrt)). Jt 
lUAtn't thAt he tUAi iAd, UtMUthAt Skfnftd hAd dene >eme- 
thut^ thAt Abrutt MM* hAfrfrent: thef fiA^/ed the let thAt lu 
ttte eetUd fieUetu. 

-ijte^ 7*e>iU(i(i, e*-fr>eiidetU. "BiU if^AhAJn 'P'tetenti 

I rode my Schwinn to the local record store and 
bought my first vinyl record, "Sweet Home 
Alabama," with my lawnmowing money. 
It out on the record player. I remember think' 
Ing that this guy Lynyrd Skynyrd really kicks 
ass. I still think he kicks ass. 

—James Hetfield, Metallica 

j^\tie%thefeAM, "^ettfiie beeA*nA A tM*e 
me e/tee a tnenth 
JttU te jAf heUt Otee. duMttf a diafHde, 
thei\ ^^AJUAi Citf dAte WAi tAken AWAf 
^tem me And te Anethe% ff^emete*. 
WhenJtAUKdte "Jennie Aietit a. heuud 
he tuetddn't f^Af Ajifene e/te the^ 
etiefft me. Se. eeme time fie* the dAte. "^nnie 
fet mfstefueutif iU And eAneeUd. The dAte kmu m- 
ieeihd, And when it CMne if, '^ewiie wAt iU A^Ain 
ThAt'i the kind tfi UfAUf geu eefJd a^eetfi^em him. 

— SA%%f ^f, ^f/ine 

I've been a fan of Lynyrd Skynyrd for over 20 years. 
They have earned a hallowed place In contemporary 
music with their own unique brand of rock via the 
American South. They've withstood many challenges — 
some of them very tragic — and continue to prove 
through their recordings and tours that the soul of this 
great t>and survives. 

— Phil Waldan, president/founder, 
Capricorn Records 

^ifftftd Skfnf^d ehAn^ed the wAf the we'dd ttiewed 
^ Seuthe'tn Ifidf enltu^e efi the '?oy Gnd "Oak And J 
smekedA Ut efif^et te these ^eeeidi. 

— ffneMen f^AfU, leAdUnge*, Unit. 




Lynyrd Skynyrd, In my opinion, Is the purest rock 'n' 
roll band to ever come out of this nation. 

— Charile Daniels 

>O^^S!A the dsAth efi en* hetees eemei the titth ef thei* 
W w te^Aetet. ThAt'i hew it ii with "DAd And $kfnf*d. 
^eme f^esffh sAf thef shenid fife it n^. ThAt wenid Ae tii^ 
Atiiinf the IfAtUna te field xfr teeAMte "DAd. "i^Uh, '?HA*ti>t 
And "^itjiun A^ fene. tfnfvC Skfnf%d ii sAtij^finf A ue*f 
cemfudiitte need fie\ exeeitetU. mind'»f^e%AiiAf. tee-tiAntA^i^inf 
teek n teU. 

-VAuidThAnHe.ienefi'hVei^'hUnHe 

When I first saw Skynyrd in 1973, they were a punk 
band. The audience never knew what to expect, 
except to have their collective asses kicked. 
Through It all, 25 years later, they aren't Just 
playing the hits: They're still kickin' ass. 
If u, — Bill McGathy, president, 
McQathy Promotions 

^^hei\ muU& ii mmie fie\ And Aient umf^/e 
f fietki livinf A simfde iifie. The meoiAfe 
Un^s jnit At tvte in CAlifie^niA e\ flew Ifeti^ 
AS it dees in i^tfiA e% GUiAmA. Theff^essea 
A »ne-efi-A-kind stfie thAt mjutf hAve t*ied te 
eeff The senfs hAue steed the test efi time And 
insfn'ted eennttea mnsieiAni. imtndinf thii eid 
eeunt*f-tedire*. whe ii f^tnd te hAi/e fiewn ife 
> "pieeHtd's' winf. 

-TsADii Tiitt 

Ronnie was 11, he told me, "I'm going to 
[ a band and go places with music." At 
first, he sang both country and rock. So one time I 
asked him which direction he wanted to go. He said, 
"I'll go with the flow" and picked rock 'n' roll. That made 
me the father of Southern Rock. I think we're the only 
family In the world that's had three sons in three differ- 
ent rock bands: Lynyrd Sknynyrd, .38 Special and the 
Johnny Van Zant Band. 

— Lacy Van Zant, father of Ronnie, 
Donnie and Johnny Van Zant 

*''%M^eleved them like i*etht*s. Thteufheut thet* cA*ee*i, 
W W thef hAve ^lAfed ext*Ae%dinA*f mnsie: fnt*e 

^metitAn^eek ' n' tetl, with ne ceneeisien te fiAiU e* fiAshiem. 
ThefA*eAnAtienAtt*eAutte,And^meMeAnishe4Mtef>*end 

efithem. "iVe in ^Ad CemfHUtf A*e f^end te hAue eAUed then 

fiMendi. 

-Simen fiike 
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Twenty Five Years Ago 

was clearly a sign of the times. 

Twenty Five Years stronger 

can still give you all the clarity 
you are missing. 

Listen to their music Today ! 
Live their message Forever ! 

A huge thank you to all our 
Skynyrd brothers and sisters... 
both past & present. 





25th anniversary 
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a good old boy. He was around; we all knew each other. 
We started together. He was part of the Skynyrd blood. 

MedlOCke; When we did the "Free Bird" movie pre- 
miere with that all-star jam. I got a call from Judy Van 
Zant, Ronnie's wife, who said, "We really want you to be 
part of this." I was getung ready to go on tour with my 
own band, so 1 had to cancel two weeks' worth of dates to 
do it. The band wasn't too happy with it, but what can you 
say? 

My ma, Ruby Juanita, had died in March '94; this was 
1995, a year later, so I was thinking about her. She told me 
everything would turn out OK after she was gone, and it 
was really weird to me because, all the way up there. I was 
thinking, "Is this what she had in mind?" Because she 
loved them guys an awful lot. I don't think Gary and 
Ronnie and Allen ever really realized how much she cared 
about ihem guys from when they used to come over and 
sit on the porch with iny dad and listen to him play. 

"Simple Man" was always her favorite song. I remember 
coming home and hearing her playing it on her 8-track. 
Ruby Juanita Medlocke. She was Shorty's wife. I remem- 
ber her saying. "Once I'm out of the way, everything's 
gonna be all right." 

After the jam. I got the call on my answering machine: 
"Hi. this is brother Gary. I want you to learn 'I Ain't The 
One,' 'Saturday Night,' 'That Smell' and 'Free Bird,' and 
I'm comin' over to audition you, and if you pass the audi- 



We've been out on the road with some bands 
who've been around for a while. They dont 
look the same, they don't play the same, they 
don't sound the same. We're real proud of our- 
selves because we're still there. 

— Gary Rossington 



tion I'm gonna give you $1.50 and put you in the band." 
So he came down to my house, I sat down with my boom- 
box and my little amp, and I played "I Ain't The One" 
note for note. He didn't listen to the rest of it. He said. 
"You should be in this band, let me call Johnny." Johnny 
was worried that 1 wouldn't want to be just a guitar player 
because I was a singer and a front man all these years, but 
I remember my daddy always told me. "If you can't be a 
passenger in the back seat of a car, you'll never get to be 
the driver." I said. "It's all yours." I promised Gary, on top 
of it. /Mien was such a special person and friend. I'll learn 
all those songs note for note, leads and everything, and I'll 
try to be your Allen in the band." 

1 play the things note for note, and I try to enhance it 
with my own style, to pay tribute to what he did. 
Coincidentally, me and Allen's styles were very similar, 
and we played the same style guitars. It's weird that it 
came out that way. Every once in a while, Gary or Leon 
will say, "It's the eeriest tiling, a lot of limes when you've 
got your back to us like Allen, the way you move on stage 
makes it look like it's him there." I don't notice it because 
that's the way I've always done things. It's just a pleasure 
being here. 

Krantz-Rosslngton: When Hugh and Rickey came 
into the band, there was another shot of energy, but then 
they became part of it. It's not just seven members or nine 
members; this band has always been an entity unto itself. 
Once they got settled into a groove, everything got really 
exciting. 

Rosalngton! GckI bless the guys that died, but then 
there was a lot of other ones that are still with us, where we 
had our falling-outs or partings of the ways, but you lose 
each other too. Losing .someone who's still living is hard 
too. if you're arguing or not working with them, it's still 
hard feelings. We go through drummers like underwear. I 

CotUinufti m pa^ IJi-tS 
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The Cellar Door Companies 
celebrates the enduring legacy of 
Lynyrd Skynyrd 
on their 25th anniversary 
We're not retiring and we're glad you're not! 
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WASHINGTON, DC FT. LAUDERDALE 
ATLANTA DETROIT THE CAROLINAS MILWAUKEE 

VIRGINIA BEACH 
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ihink this music wears drummers out. This lineup is it. 

Wllkeson: Sometimes I think we should call the band 
Skynal Tap. 

Van Zant: In the past, since I've been in the band, 
some of the members didn't get along together that well. 
Being a team is essential. That's why they call it a band, it's 
a teamwork thing. If somebody's not picking up the ball, 
somebody else gels ii. 

As the new drummer in the group, were you a 
Skynyrd fan? 

McAllister: It's unAmerican not to like 
Lynyrd Skynyrd. I was with Hank Williams Jr. 
for three tours. In 1995, we toured with 
Skynyrd, and I got to know Johnny and Leon a 
Utile. Hank is liable to throw in a couple of 
Lynyrd Skynyrd songs in his sets — "Sweet Home 
Alabama." "Gimme Three Steps" — you really 
have to be on your toes, you never know what 
he's gonna throw at you. Johnny and Leon went 
out to hear me play a couple of times, and, when 
their last drummer spontaneously combusted, 
they gave me a call. Playing with Lynyrd 
Skynyrd is physically taxing on the drummers, 
it's a workout. You've got to hit "em as hard as 
you possibly can, which I do every night. You 
have to go for the throat. 

The new songs you've been writing fK 
right Into the Skynyrd mold. 

Thomasson: One of the things thai was dis- 
cus.sed is that we had to maintain the Lynyrd 
Skynyrd sound. Even though we had two other 
guitar players, like Rickey and myself from two 
other dominant bands like Blackfoot and the 
OuUaws, we'll forget about Blackfoot and the 
Oudaws. This is Skynyrd. That's how we dealt 
with that, and that was the right way to do it. We 
focused totally on Skynyrd, went nack and lis- 
tened to the old stufi, refamiliarized ourselves 
with the style of the band, talked about it and 
wrote the songs with that understanding. And, if 
it didn't sound hke Skynyrd, boy, it got tossed 
right away. 

We work really hard at writing new material. 
We all sit down with an open mmd, and we all 




25th anniversary 




The band in 
Back! 



1994. Front: Mike Estes, Johnny Van Zant, Leon Wllkesoni 
Ed King, Gary Rosslngton, Billy Powell, Owen Hale 



throw ideas out, and we weed 'em out real quick between 
Gary and Johnny especially; they can tell if it's sounding 
like a Skynyrd lick or not. So we get rid of the stuff that 
doesn't fu immediately, focus on the stulT that is the 
Skynyrd lick, work on those. We have so many ideas that 
it's not hard to do that. 

Medlocke: Gary and 1 had written songs before, in the 
early days, but the four of us had never written together. 
Gary was in Skynyrd, Johnny and Hughie and I had our 
own bands, each guy collectively successful. We didn't 
know how to start. I would try to come up with a chorus 
and an idea on guitar. Hughie and Gary would play ideas, 
and we all picked up on each other and cut our own Htde 
niche while we did it. I put myself in what 1 call 
"the Lynyrd Skynyrd frame of mind." 

Van Zant: It's taken a while for mc to fit into 
Lynyrd Skynyrd. Hopefully, it only gets better. 
The writing thing is stardng to come around, 
especially with this lineup, with Rickey and 
Hughie, myself and Gary. \Ve have a blast writing 
together. We just got through writing four songs 
down in Nashville. We've got one called 
"Workin,"' another called "Big Brother." 
"Workin"' is just about getting up and doing it 
ever)' day, no matter what; we all work. "Big 
Brother" is about, hell, you can't sneeze these 
days without somebody knowing about it, there's 
a camera or something. 

I've always been compared to Ronnie cause 
we're all from the same family. It's always been 
iiround us, all my life, and every song I've ever 
written has always had a message to it. I think 
that's the one cool thing about Skynyrd, a mes- 
sage in a song. 

ROSSlnf|ton: We've been out on the road 
with some bands who've been around for a 
while, fhey don't look the .same, they don't play 
the same, they don't sound the same. We're real 
proud of ourselves because we're still there. 
Kverybody knows it's not Ronnie and Allen and 
Steve anymore, it's Johnny and Rickey and 
Hughie, and they're coming to see us, they're 
coming to see this band. It ain't new Skynyrd to 
me. it's just the continuation of Skynyrd. Johnny 
took Ronnie's place, but Ronnie would have 
loved that. He's been with me longer than 
(Amtinited m page LS'20 
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Lynyrd Skynyrd 




From your friends at 



Bloom Hergott Cook Diemer and Klein 
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1M% BDrl^OASD INTSRYI^ 

(.AtnUmted Jiom ptige t^-lH 

Ronnie was now, so it*s kind of cool, Skynyrd has gone on. 
We do the old songs good or belter than ever, and the new 
stuff is us now. 

Powoll: We worked really hard on "Twenty" to get 
back to our roots. It has a live-room, noise-in-the-studio 
sound. We recorded it at the Muscle Shoals Sound studio. 
Ego, success has never gone to our head. That's why we're 
still around. We're not that much difiereni than you. The 
ego is the sign of downfall with most hands. 

Rossington: We Just stick with our music. Music's our 
gimmick and what we do. Vou either dig it or don't. We 
play the music with our own style. I think it's time again. 
Things go around in circles. I think people are ready for 
us again. 

Wilkeson: I think we are, right now, the best lineup 
since the beginning. I roil with the changes. I'm on the 
seventh drummer now. The last two drummers were stu- 
dio-experienced, so they could read charts, which makes it 
easier to show them what to do. But it's still more the atti- 
tude and personality and the team spirit that has to be 
good. This lineup now is where the band has been striving 
to be since the plane crash. Now is the happiest, most pos- 
itive it's been since the tragedy- F.verv night is exciting, 
and it seems to get a tad better each show. 1 kind of wish 
we had waited on the live album, because we're even bet- 
ter now. 

How long can you seo yourselves doing this? 
Powell: The Rolling Stones are in their mid-50s. Wf re 

Continued on page LS-24 



LYNYRD 
SKYNYRD 

ON OVER 25 
YEARS OF 
GREAT MUSIC 
AND FOR THE 
OPPORTUNITY 
OF NEW ERA 
PROMOTIONS 
BEING PART OF 
YOUR SUCCESS. 



TONY RUFFINO 
GARY WEINBERGER 
JOHN RUFFI NO 
JILL WHEELER 
JOE BENINTENDE 



A-MAZE-ING 
MUSIC FOR 
25 YEARS 




Thanks for making the 
Mississippi Coast CoKseum your 

'SWEET HOME (IN) MISSISSIPPT 

for the last ten years. It's been an 
amazingly successful run. 

CONGRATULATIONS 

from the Coliseum Commission, maic^ement, 
staff and the thousands of k>yal Mississippi 
Gulf Coast Lynyid Skyr^rd fens! 



MISSISSIPPI CO/\Sr COLISEUM 

Biloxi. .Mississippi 

BILL HOLMES. EXECmVE DIRECTOR 
MVITMCDONNEIJ. ViS I. EXEC. DIRECTOR 
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Congratulations To IVIy Friends In 
The Lynyrd Skynyrd Organization 
On 25 Years Of Music That Has 
Entertained Millions. 




!ZSth anniversary 



Success may be measured in Fame and Fortune, 
but fiXLEAXlTESS is measured in the success you make possible 

for others. The remarkable individuals known as LVft1Vfrt> SUvftlVfrt) 
have given freely of their time and talent to raise funds and 
awareness for people with disabilities nationwide through 

the 'pouMdatioK U (l«eAdoK '^dc. TiUfomiit^. 

That Legacy is as Timeless as their Place in Rock n' Roll History. 
Tffe MiUtie t6e*K Mm and ateva^l 



Congratulations 




From Your Promoters 
in Florida 



Fantasma 



561«832»6397 
fax561«832«2043 

fantasma@fantasma.com 
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ROCK 'N- SBBKTH 

Cimlmurfi Jnm fkigf I.S-6 

"I remember me and Ronnie and [Van Zant patriarch] 
Lacy used lo take Johnny fishing with us when we were off 
the road, and Johnny was just a little kid," Rossington 
recalls. "We couldn't cuss or talk about girls because 
Johnny was listening." 

Rossington says it was tough for everybody. "Allen 
[Collins] was there In a wheelchair, and every time we'd do 
something wrong, he would stop us." 

Now in his 1 1th year fronting Skynyrd, Johnny Van Zant 
has done so for longer than Ronnie did, a fact not lost on 
the younger Van Zant. "It's kind of ironic, to be honest," he 
says. "We all had our ass on the line." 

After the 1987 history tour, a decision was made to con- 
tinue on. "After that last show in Dallas, it just seemed like 
a piece of us was gone," Van Zant says. 

"We didn't have a crash; it just ended," Rossington says. 
"We all agreed we wanted to keep writing new songs and 
keep going, and the promoters were calling. This thing is 
bigger than all of us." 

T«E MULES 

Lynyrd Skynyrd's legendary three-guitar attack has also 
taken some hits over the years, but it remains a force. 
Current guitarists Hughie Thomasson and Rickey 
Medlocke, although respected musicians in their own right 
with strong Southern Rock pedigrees, had lo learn the 
licks of their former friends to make Skynyrd sound like 
Skynyrd. 

Thomasson ftils the roles of both Ed King, an early band 
member who joined the reunion totirs but was siuelined 
with heart trouble, and Steve Gaines, killed in the plane 
crash. Medlocke takes on many of the parts filled by .\llen 
Collins, who survived the plane crasli but later died from 
complications of an automobile accident. 

"'\ilen was my man — for me it was very important to get 
his parts right." s;iys Medlocke. who first g:iined fame as 
guitarist and founding member of Blackfoot. "I promised 
Gary [Rossington] at the very beginning that, before I 
played a note for Lynyrd Skynyrd. I d listen lo every note 
Allen played. I'm not the greatest guitarist in the world, 
but I'm not the worst. 1 try to create the same kind of 
excitement that .Allen Collins did on stage." 

Thomasson. who co-founded the band the Outlaws, feels 
the same way. "I did a lot of tours with Lynyrd Skynyrd in 
the old days." he says. "I remember playing a couple of 
songs with Skynyrd one night, and Ronnie hit me in the ass 
with the mike stand and knocked me into the audience. Ii 
changed my life." 

They all knew that comparisons to the original Skynyrd 
lineup were unavoidable, and it's a situation they welcome. 
"Wlien we started this, we knew that ever\'body would 
compare us to the old Skynyrd," says Thomasson. "We say 
'Bring it on.'" 

From the label's standpoint, Tom Lipsky, president of 
CMC International, feels Skynyrd has found the right 
home. "Our label is i)ased on re-establishing successful acts 
with a history," he says. "The heart and soul of CMC are 
artists that define a certain style, and Lynyrd Skynyrd 
absolutelv defines Southern Rock. Skynyrd to me is one of 
the piUai^ of CMC." 

The first CM(^ album "Twenty," released in March of 
1997, was received very well, Lipsky notes. "Skynyrd's 
main format is mainstream rock radio, which loved the fact 
that the band was back with a new album," he says. "We 
saw strong spins, strong lifespan and strong phones." 

Lynyrd Skynyrd's enthusiasm carries over into their 
relationship with other label personnel. " These guys are 
great to work with," says Mike Karden. general manager 
at CMC. 'Tve worked with a lot of bands over a lot of 
years, and the professionalism and 'get the job done' atti- 
tude of Lynyrd Skynyrd makes it a pleasine. To me, they 
are one of the hardest-working rock n' roll bands in the 
world." 

AfEW ALBUM BY SUAiMER 

The next album was the "Lyve From Steeltown" collec- 

Cmtxnued on page LS-25 
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a non-profit organization 



25 YEARS LATER... 
Preserving and promoting the original 
Lynyrd Skynyrd Band 



www.skynyrd.com 



(904)278-9725 
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Years of 
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from Gary Haber and all your friends at Haber Corporation. CP. A. 
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Congratulations on 25 years of Rock and Roll! 




The Backstage Pass People™ 

Post Offtce Box 11852 • Reno, Nevada 89510 • 24Hr Phono 702 324 PASS 



Don H. Lester 
of Lester & Mitchell, RA. 
congratulates Lynyrd Skynyrd on 
25 years of great rock-n-roll! 



"We play oi'er 100 shows a year, 
and not one of them goes by 
without someone yelling Freebird! ' 

Kevn Kinney 
drivin n cryin 

drivin n cryin 

SALUTES 25 YEARS OF 






0-P <)\ vocV-v\-v-oll legev\<A 

congratulations 



lynyrd skynyrd 



,00. aUyourinends at 
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in our mid-40s, and they're siill doing it, so we don't see 
any reason why we can't. And. right now. there's a new 
electricity and fire in this hand. Being sober, nobody gets 
in fights anymore. There'.s a new electricity, and thai sur- 
prises me. I thought we'd all be silting around in chairs 
when wc were pushing 50. How many more years do we 
have ahead of us? I'm hoping 10, but, il that comes, who 
kn()ws what might happen? 

Medlocke: if the band quits enjoying what we're 
doing — playing and touring — we pn>bably should get out 
of it and not lei il fall lo the bollom, where everybody 
goes, " These gu\s are liicd old lock 'n' lolleis." 1 think 
consistency Is very imporianl. The band has ihai consis- 
tency every night. We're nut l>eal up and fractured, angry 
at somebody, screwed up on drugs and alcohol. W'e want 
to appreciate what we have while we have it and be able to 
hold on to i( as Kmg as we can hold on to it and give that 
audience— especially the )oung (nies who are coming out 
now. which is an incredible thing on its own — we want lo 
give them their money's worth every show. Sixty-five per- 
cent (tf our audience is teenagers now. 

Now you have mosh pits In front off the stage. 

Rossington: l.yn\nl Skynyrt! with h mosh pit! These 
kids get going and the kids are bodv surfin', passing each 
other across the top of the crowd. Al first, it freaked us out. 



The Rolling Stones are in their mid-50s. We're 
in our niid-40s, and they're still doing it, so we 
don't see any reason why we can't. And, right 
now, there's a new electricity and fire in this 
band. Being sober, nobody gets in fights any- 
more. —BiUg PoweH 



Johnny was afraid somebody was getting seriously hurt, 
and his kid had lo say. "Dad, this is what we do, it's cool to 
do thai." When you see il and they're having a good time, 
there's just nothing like it. 

Carol Chase: We were playing this little gig in Italy, 
and the people were crying; ihey couldn't believe Lynyrd 
Skynyrd had come there. Then they did the soccer chant 
at the end; we had lo come back and play again. 

Krantz-Rosslngton: It has really picked up over the 
last year, especially this year. Looking out and seeing these 
young kids moshing to "Simple Man," we knew it had 
cro.sscd over to another generation. 

Chase: I think kids are surprised at how much energy 
we do have. I think they thought this was their parents' 
baud. 

Medlocke: It's almost like a new birth of the band. I 
just wanted lo play music; 1 never thought it was going to 
he as big as it became. It freaks me out when I start ihink- 
ingabout it. 

Thomasson: We're on a mission. We know we love 
what we do, and we're blessed to l>e able to <lo it, so we try 
not to forget that. We're fortunate that this many people 
are into Lynyixl Skynyrd and want lo see the band. 

It's fun lor me again. There was a time when I was suc- 
cessful, but the thrill was gone out of it. It's back, it's real, 
it's exciting. I'm gonna make llie most of it. I'm )(K>king 
forward to going back on the bus, that's how much I like 
it. 

Van Zant: The c<k)I thing aboiu doing this now is that 
we have gotten so many young kids turned on lo us. it's 
amazing. I love the old fans. i<x). don't gel me wrong, but 
it's really cool to take the nuisii lo new lans loo, who never 
goi lo see ihe band. It's like R(mnie was the quarterback 
an<l I'm the receiver going for the l()Uchdown. 

Do you feel Ronnie's spirit on stage? 

Van Zant: I can feel his presence e\er\ lime we're out 
there. Vou can't possibly nol leel it. 1 here's a driving force 
behind Lynyrd Sk\nyrd that's bigger ihan any ofHs. H 
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mS STORY OP A BANS 

Contmttfd from page lJi-4 

Whiskey" and "Gimme Three Steps" had been hammered 
into ciassic-rock gems. "Sweet Home Alabama" from 
"Second Helping" and "Saturday Ni^ht Special" from 
"Nuthin' Fancy" Kept the band in the charts, while a non- 
stop touring schedule built Lynyrd Skynyrd into one of 
America's most popular live acLs, a status confirmed by 
"One More For I he Road," which featured new guitarist 
Sieve Gaines, who replaced King in the lineup. 

The gior) days of Southei ii Rock ended with the 1977 
plane crash Uiat apparendy also ended the career of Lynyrd 
Skynyrd. Rossington and Collins continued on with a new 
gioup fronted by the extraordinar)' vocals of Dale Krantz, 
who would eventually marr>' Gary. .Allen Collins survived 
the crash but could not overcome the subsequent tragedy of 
his wife's death. Collins was in failing health, confined to a 
wheelchair, when the sun iving members of the band recon- 
vened for the 1988 Lynyrd Skynyrd tribute tour 

Johnny Van ZiuH was only 15 when he started playing 
professionally. Though his two brothers were among the 
most famous names in Jacksonville. Johnny refused to 
trade on their reputation and chilled tlie group the Austin 
Nickels Band. 

Ronnie took special interest in his youngest brother's 
group, offering advice and diecking the band out when- 
ever he was off the road. Ronnie often told people about 
his yoimgest brother, who he claimed had the best voice in 
(he family and would someday eclipse tliem all. Little did 




Filling seats: the band today. Front row: Johnny Van 
Zant. Second row: Hughie Thomasson, Rickey 
Medlocke, Jeff McAllister. Third row: Gary 
Rossington, Billy Powell, Dale Krantz* Rossington. 
Back row: Carol Chase, Leon Wilkeson 

he realize how ironic that prediction was. 

But Johnny was only tr)ing to live up to his big broth- 
er's own abilities. "I never thought of myself as a better 
singer than Ronnie," he swears. "Ronnie was a stylistic 
genius. The way he phrased things was unique and influ- 
enced me as well as a whole lot of other people." 

Johnny didn't lealize he was preppiiig lor his greatest 
role, fronting the band his big brother led. when he got his 
first glimpse of rock 'n' roll. .After filling in on the reunion 
tour, singing everything except "Free Bird," which was 
performed as an instrumental tribute to Ronnie. Johnny 
became a full-fledged band member in the group's 1990s 
revival, writing and singing the first new Skynyrd material 
since Ronnie's death. 

AfEW LINEUP AND A NEW LIFE 

Lndei" the shrewd direction of Legend Management 
and with detailed support from Ronnie's wife, Judy. 
L) inrd Skyiuid began a new lile. starting with the release 
oi the spectacular film "Free Bird." filled with riveting live 
performances from the band's heyday. 

A new Lynyrd Skynyrd lineup was formed, recruiting 
the guitarist leaders of two of S()uthern Rock's most 
enduring institutions — Hughie Ihomasson from the 
(Outlaws and Rickey Medlocke of Blackf<KH. Thomasson 
had tomed and jammed with the band in the old days and 
was a trusted fiiend; MedltKke was a charter member of 
the Lynyrd Skynyrd band that first went into Muscle 
Shoals to record. \ow be was returning to ihe fold. 

The new lineup released a powei fiil album, "Twenty," 
in 1997. highlighted bv the band's new set-opening num- 
ber. "We .Ain't Much Different." .A bu/z began to be gen- 
erated by the band's awescime live shows and a VHl doc- 
lunenlary that introduced Skynyrd to a new audience, 
('aialog sales have jumped dramatically in the last year, 
prompting the release of a new "Hits" package and a reis- 
sue of the Muscle Shoals recordings made before the 
band's ollicial debut. 

Right now. Lvnyrd Skynyrd is as exciting a live act as 
ever in the baiul's hisiorv-, a fact attested to by the 1998 live 
release "Lyve From Steeltown." Fhe band appears poised 
to scale new heights of popularity as it roars into the next 
millennium. Ronnie would indeed be proud. ■ 



ROCK 'N* RGBIRirH 

Conltmifd ftnm fxt^r 

lion, featuring incendiary performances of Sk\'nyrd classics 
and new material, recoraed one raucous night at Coca Star 
Lake Amphitheater in Bur^ettstown. Pa. "We fell we need- 
ed to redefine the lineup of the band today and tie il to the 
musical history of Lynvrd Skynyrd," Lipsky explained. 
" The historical fans had to hear the songs they love per- 
formed by today's band live. It's the past, the present and 
the future, all tied together." 

Lipsky claims Lynyrd Skynyrd will have a new album on 
the street prior to the summer tour of 1999; Skynyrd was 
and is a working band. "'I his is a band with a lot of vitality, 
and it's important that people feel that." he says. "The 
thing I love about this band is they walk up on stage 
because they want to. They look like they're having fun 
because they are." 

Co-manager Charlie Brusco says, "When it's time for 
these guys to make a record, it's an interesting situation. 
They go into the studio for no other reason than to make 
new music. If it's a hit, fine." 



SKYNYRD LYVt 

Since its earliest days, Lynyrd Skynyrd always had a rep- 
utadon as a fierce live band, prone to endless "torture 
lours" and unmaiclicd audience rapport. Simply put, 
Skynyrd did and does make promoters money. 

"Lynyrd Skynyrd has proven to be a real enduring, great 
American institution," says promoter J(ihn Scher, who has 
done Skynyrd shows for more than 20 years. Scher's con- 
cert footage from a 197.') performance at .A-sbury Park's 
(Convention Hall was used in "Free Bird — The Movie." 

"Despite the terrible tragedies this band has endured, 
they've kept up a treitiendous level of musicianship." Scher 
says. "Their management has always had the proper view 
of the live career, not just take-the-money-and-run." 

The 1998 tour was perhaps the most successful in 
Skynyrd's history. "Every time this band steps on stage, 
they're playing great, and the people that come to hear 
them have a great time and feel like they got their money's 
worth," says Joe Boyland, co-manager of Skynyrd with 
Cliarlie Brusco. ".Alter all they've been through, they con- 
tinue to tour and make records, and the fans pick up on 

Omtinued on page 1^-27 
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Happy 2Sth Anniversary 
To An American Tradition 



From Your Friends at Magicworks Entertainment 
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Congratulations Lynyrd Skynyrd 
on 25 years of great music. 

Your friends at 
Century Productions 



We are proud of the way Skynyrd has stuck 
to their roots over the years. 

you have carried on the tradition of true rock and roll. 

That has built a legacy. 

That is a part of history. 
Let the Freebird spread its wings into the nex r millennium. 
Thank you for the first 25. 

DAVID AND DANNY AND THE REST OF 
THE MICKEY MANTLE FAMILY. 




LYNYRD SKYNYRD 



CONGRATULATIONS! 

25 YEARS OF GREAT MUSIC. 



Your Friends At The 
DON ROMEO AGENCY, INC 
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SKYHYRD 

ON RECORD 

An Album Discography 

"Pronounced I.eh-Nerd Skin-Nerd" (MCA) 

"Second Helping" (MCA) 

"Nuthin' Fancy" (MCA) 

"Gimme Back My Bullets" 
(MCA) 

"One More From The Road" (MCA) 

t9?? 

"Street Survivors" (MCA) 

i9?8 

"Skynyrd's First And. ..Last" 
(MCA) 

m9 

"Gold And Platinum" (MCA) 
"Best Of The Rest" (MCA) 

t98? 

"Legend" (MCA) 

t988 

"Southern By ITie Grace Of 
God; Lynyrd Skynyrd" 
(MCA) 

t9S9 

"Skynyrds Innyrds"(MCA) j ^^st^'^'** 

t99i 

"Lynyrd Skynyrd" three-CD boxed set (MCA) 
"Lynyrd Skynyrd 1991" (Atlantic) 

f993 

"The Last Rebel" (Adantic) 

i99<l^ 

"Endangered Species" 
(Capricorn) 

199? 

"Twenty" (CMC 
International) 

t998 

"Lynyrd Skynyrd. ..Lyve From Steeltown" (CMC 
International) 

"The Essential Lynyrd Skynyrd" (MCA) 
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SKYNYRD'S WRYTB STUPP 

Continued jmm page LS~S 

our mamas and his grandmolher and the things ihey told 

us." 

"If you look at the members of Lynyrd Skynyrd, none of 
us have ever fell like we're God's gift to anything." says Van 
Zani. "We all cut our own grass. I've noticed a lot of people 
bring their sons to the shows just because of that song. You 
can't argue with Mama." 

■DSNT ASK ME Af9 QUESTISNS" (Gary Rossington and 
Ronnie Van Zant). 

Tills song is a rather humorous look at the band's frus- 
tration with inane questions from journalists and friends 
hack home. The song does advise that if "You want to talk 
fishin', well I guess that'll be OK." Travis Tritt covered this 
song on "Skynyrd Frynds." 

"This is another true story- about coming off the road. 
When we first started making it, we'd get home and all our 
friends would start calling us, or a lot of people we used to 
know who wanted to be our friends," says Rossington. "It's 
just a quick cut-down song about people buggin' us. We 
wrote it on die dock at my house." 

".\nybody in this business will tell you that you're out so 
long doing this, when you go home the last thing you want 
to do is talk about what you did." says Van Zant. "But we 
will talk fishin'." 

TtfAT SMELL" {Ronnie Van Zant, .\llen Gollins). 

rhis harrowing powerhouse on the perils of overdoing it 
on [he drugs and alcohol trail was aimed partially at band 
nienibei' Rossington. the "Prince (-harming" referred lo in 
the lyric. 

"Unfortunately, that song is kind of about me and a lot of 
other people," says Rossington. "One night, back when I 
didn'i know any belter. I was doin' Quaaludes and drinkin' 
and went out on Labor Day weekend. I had this friend 
playing at a teen den. and I took this girl with me. We got 
cra/\, and on ihe way back home I ran into an oak tree, 
knocked s<jme teeth oiu and got in trouble. That song's just 
about getting caught up in the times. We know now that 
drinkin', drugs and shoodng means death. That's not what 
we're about now." 

T«E BALLAD 9F CURTIS L2WE" (Ronnie Van Zant and 
Allen Collins). 

A ballad about an old black blues player's influence on a 
young boy, "Cairtis Lowe" has Iwcome a Ian favorite and 
namesake for coundess dogs. 

" rhis song is really about Short) Medlocke. Rickey's 
grandfather, who raised him." s;iys Van Zant. "Ronnie just 
changed it around to make a better ston." 

Rossington says, "We'd go o\er to Rickey's house all the 
time, and his mom would make fried chicken. Shorty 
played dobro. banjo and fiddle. I'm the one who thought of 
making him into a black man for the song. There was this 
song by Tom T. Hall about a guitar player who died, and 
the singer went into the w oods and cried. We kind of based 
'Gurtis Lowe' on that." 

"GIMME TWREE STEPS" (Ronnie Van Zant and .\llen 
(Collins). 

A honky-tonk masterpiece, this unabashed rocker fea- 
tures a rousing performance by Skynyrd's legendary 
"mules" and an X-rated utterance from Ronnie in the 
song's live incarnation. 

"When me and .\llen were about 14, Ronnie had this 
Mustang and we had to stop by this bar. the WD West 
Tavern, because Rftnnic had to see a friend," Rossington 
says. "Me and Allen were too young to go in — really Ronnie 
was, too — but we sat out in the car and waited for him. He 
came running out about five minutes later, and we took 
off." 

Turns out Ronnie had hooked up with a young lady on 
the dance not>r. "Tliis guy came after him with a knife, and 
Ronnie just ran toward the door," says Rossington. "He 
said. 'If he stabbed me, it was gonna be in the ass or the 
elbows, "cause that's all he could see.' We wrote the song 
that night for a joke, but it hit." 

"TWE LAST REBEL" (Johnny Van Zant. Gar)' Rossington, 
Robert White Johnson and Michael Lunn). 

This powerml ballad draws a parallel between an alienat- 
ed Confederate soldier on his way home after the Civil War 
and an equally alienated young rocker who "keeps to him- 
self 'cause ever)'body takes him wrong." 

Van Zant: "Gary Rossington plays guitar like he looks, 
and very few people do that. I told him, 'You really are the 
last rebel.' And we put it in a Civil War-type theme. Gary 
has taken this road, and he's gonna ride it to the end." 

"It's about bein' on the road and the old school," 
Rossington says. 

"EQM TC RUN" (johnny Van Zant, Gary Rossington, Ed 



King and Donnie Van Zant). 

An homage to Van Zant patriarch Lacy and his long 
tenure as a truck driver, "Born To Run" features a co-write 
with .38 Special singer and Van Zant brother Donnie. 

"Tlie song is really about both of my parents." says Van 
Z^ni. "In the downtime when we're off the road, 1 go 
home, and that porch swing is Mama's favorite place to be, 
just to sit out there and b.s. with Dad and me. Dad was a 
truck driver, and he loves to talk about how it used to be." 

"BERAfElCE" (Dennis E. Sumner, Gar>' Rossington, 
Johnny Van Zant, Rickey Medlocke and Hughie 
Thomasson). 

A Rossington salute to both his mother and guitar, 
"Bemeice" appe-ars on Skynjxd's first CMC release "Twenty." 
"My guitar is named 'Bemeice,' and so was my Mama, God 
rest her soul," Rossington says. "Hughie's guitar is named 
Louise, after his mom. We wrote that song because we never 
knew when we started out where those guitars would take us." 

Van Zant: "I hope, in the end, people will say Skynyrd 
was honest to the music, true to the fans and loved every 
minute of it." ■ 



ROCK 'N* R&BIRtH 

Omlnnu^i fnmt fxige 

their perseverance." 

Skynyrd toured for six months in 1998 and played five 
nights a week, eschewing a sixth to give Van Zant's voice a 
break. "It's fun; we love it," says Rossington. "If we saw the 
crowds diminishing, and the people weren't liking us. we'd 
quit. If ii was a hassle and we were paying dues and going 
through the hell we had to go through to get here, it would 
be different. But we've already done all that." 

Music is all they've done, Rossington points out. "I was 
just thinking: it's been 33 years since me and Ronnie and 
Allen started playing in the clubs." 

Don't look for Lynyrd Skynyrd to slow down anytime 
soon. "Millions of people have helped us get to this point. 
A lot of them are m heaven, a lot of them are in hell, but 
most of them are here on earth," Rossington says. "In 
another 20 or 30 years, Billtward's going to be doing 
another tribute, about the band that played the most shows 
and outlived everybody. We'll still l>e playing, keeping 
those young guys from catching us." ■ 
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Dream Wea ver Erin Hamilton Deiinlits With New Dance Focus 



On the RISE: "I will never for- 
get that night I was so nervous and 
so excited," exclaims singer Erin 
Hamilton, referring to last April 
when she performed her anthemic 
club single, a remake of Gary 
Wright's "Dream Weaver," live for 
the first time. "It was at the White 
Party [an annual 

^B^L event in Palm 
^mL Springs, Calif.] in 
j^E^SUj front of 4,000 
^^^^^^^H gay men who, 
^^^r^^^B learned that night, 
D^^K^^^H knew my 
• ^^^^^^B inside and out. 
HAMILTON For an artist, to 
look out at an 
audience and see everyone feeling 
what you're feeling is truly incredi- 
ble. This was my first time perform- 
ing a dance song onstage, and I 
couldn't have asked for a better 
response. What a feeling." 

For the past seven months, Hamil- 
ton, who is the daughter of actress/ 
comedian Carol Burnett and jazz 
musician/producer Joe Hamilton, 
has been on a relentless tour, mak- 
ing club appearances in numerous 
cities, including Chicago, Dallas, San 
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by Michael Paoletia 

Francisco, Honolulu, Los Angeles, 
and Columbus, Ohio. 

In late November, the highly pho- 
togenic singer was in New York for 
a live performance at the Sunday- 
night party Boys Life at Club Life. 
In addition to treating the packed 
room to the song that got here there 
— "Dream Weaver" — Hamilton fur- 
ther worked nerves by singing her 
new single, "Satisfied." 

Released Nov. .3 on the Los Ange- 
les-based Trax Recordings, "Satis- 
fied," which Hamilton co-wrote with 
the song's producers (Scott Ander- 
son and Ian Rich), features the 
remixing work of Soul Solution and 
Michael Duretto. 

"It's funny," says the Los Angeles 
native, "but the idea for 'Dream 
Weaver' came at a time when I was 
putting the finishing touches on a 



demo of original alt«rnative-leaning 
material. One day, I was driving in 
my car and thought it might be fun 
to include a remake on the demo. 
Within seconds of thinking this, 
Gary Wright's 'Dream Weaver' came 
on the radio. I immediately knew 
what had to be done." 

What she didn't realize, however, 
was that she would be instantly 
transformed into "a disco diva." 

"Oh, I just had to laugh when my 
mom called me that during her inter- 
view [with Barbara Walters] on 
'The View.' It was too precious," she 
giggles. 

While her parents ahvays offered 
words of wisdom (Burnett taught 
her daughter the importance of tak- 
ing risks), they weren't always 
pleased with Hamilton's choices on 
her journey through Ufe. 

Like what? "Well, let's see," 
laughs Hamilton. "When I dropped 
out of Bennington College after only 
my first year, they were like, 'No, no, 
no, no, no.' And they weren't too 
pleased when I followed this action 
with my Grateful Dead stint." 

According to Hamilton, she was 
one of the many Deadheads who 



II.K.'s Garter lends Variety To 'Big Beat' 



BY CRAIG ROSEBERRY 

NEW YORK— Make no mistake. 
.Ion Carter is a workahohc. Along 
with the Chemical Brothers, Nor- 
man Cook (aka Fatboy Slim), and 
Dee.Iay Punk-Roc, Carter is the lat- 
est artist to rise to prominence in 
the U.K.'s "big beat" scene. 

In addition to his weekly resi- 
dence at the Heai-enly club in Lon- 
don, Carter has remixed tracks for 
the likes of Prodigy, Kula Shaker, 
and Supergrass, and he ha.s record- 
ed numerous singles under the 
moniker Ai-terv (for London's influ- 
ential Wall of Sound label). 

Oh, there's also his group. Mon- 
key Mafia, which is where Carter 
has garnered the most success. 

Signed to HeavenI}', a subsidiary 
of deConstruction U.K., Monkey 
Mafia's debut album, "Shoot The 
Boss" — released on Heavenly/ 
deCon.struction/Arista in the U.S. 
and on Heavenly/deConstruction in 
the U.K. on Oct. 13 and March 4. 
respectively — includes many of the 
act's global dancefloor hits, which 
are published through Chrysalis 
Music (ASCAP). 

The power-packed album in- 
cludes such Mafia dancefloor hits as 
"Work Mi Body." which features a 
vocal sample from dancehall queen 
Patra; "Blmv The Whole Joint Up"; 
and "Lion In The Hall." The latter 
track wius culled from the Mafia's 
stunning "15 Steps" EP 

"It took me three years to com- 
plete 'Shoot The Bass?.' " sajfs Carter. 
"Why .so long? Well, I wanted it to 
be varied. I hate purism and confor- 
mity. To me, the term 'big beat' is 




the lowest common denominator for 
people copying someone else. I 
mean, you have innovators like the 
Chemical Brothers and Death In 
Vegas, but then you also have an 
endle.ss load of crap imitators." 

In support of the album. Carter 
embarked on a mini-tour of the 
States, where, on Nov. 4. he made 
his U.S. debut as a club DJ at New 
York's Speeed. 

Like "Shoot 
The Boss," Car- 
ter's DJ style 
explores a vari- 
ety of musical 
styles that in- 
cludes ragga- 
injected funk, 
CABTER menacing dub, 

uplifting tribal 
breaks, and jittery guitar-driven 
grooves. It is a style that is manic 
and unexpected, fluid and accessi- 
ble, not blatantly commercial. 

"It doesn't matter if I'm in the 
.studio or in a club; my stj'le remains 
the same." Carter saj's. "You'll find 
element-s of hip-hop. twisted-up jun- 
gle and breakbeats, ragga, and rock. 
My sound thrives on a thumping hip- 
hop beat and the energy of a rare or 
warehouse party. And the dynamics 
of nwk mu.sic mu.st always be there." 

Although Carter enjo.ys working 
as a DJ, he much prefers the live 
performances of Monkey Mafia, 
which is managed/booked by Lon- 
don-based David Dorrell Manage- 
ment. 

"I enjoy spinning at a great party, 
but I \(Ke the feedback you get from 
doing a live show, especially if you 



can replicate the excitement of 
dance rau.sic onstage." says Carter, 
grinning. 

In addition to ringleader Carter, 
who plays keyboards, the Monkey 
Mafia collective includes vocalist 
MC Dougie, turntable artist First 
Rate, baswist Agent Dan, and drum- 
mer Tom Simmons. With a set that 
is rireting and iiTesistibly funkj; the 
Mafia proved to be the perfect open- 
ing act for Prodig3''s sold-out U.K. 
tour last year. 

When the Prodigy tour ended. 
Carter and crew found themselves 
the supporting act on another sold- 
out U.K. tour, this time for 1997 
Mercury Music Prize winners Roni 
Size & Reprazent. By last spring. 
Monkey Mafia wa-s headlining its 
own U.K. tour 

On Wednesday (2), the five-mem- 
ber band begins a seven city stadi- 
um tour in support of Mas.sive 
Attack. This U.K. tour includes 
stops at Barrowland (Glasgow, Scot- 
land); the Arena (Sheffield, Eng- 
land); Docklands (London); the 
Arena (Cardiff, Wales); Ny/Ncx 
(Manchester, England); NEC (Bir- 
mingham, England); and NIC 
(Bournemouth, England). 

Throughout, Carter will maintain 
his DJ residency at the Heavenly, as 
well as his guest DJ spots at Cream 
in Liverpool. "I'd be mad if I didn't 
work," Carter says. "You've got to 
do what you can before you i)ecome 
creatively dead. Having said that, 
I'll continue doing things different- 
ly and uniquely for as long as I can. 
Because if I didn't I d become cre- 
atively dead." 



crisscrossed the continent with the 
band, selling tie-dyed shirts and 
crystal beaded jewelry. 

"You'd be surprised how much 
money you can earn by seUing such 
items," Hamilton says. "But after fiv^ 
years, I realized that I'd had enough. 
And actually, I never really cared for 
the band that much. What I really 
liked was the whole atmosphere, the 
family vibe. In retrospect it taught 
me many of life's important lessons." 

It also taught her the following: "I 
didn't want to follow a band around 
for the next five years; I wanted to 
be the one performing onstage." 

Back on Los Angeles soil, Hamil- 
ton began auditioning for bands, tak- 
ing voice lessons, and recording 
demos for songwriters. After form- 
ing several bands, including the 
blues-based As Is and the funky 
Komba Kalla, Hamilton knew the 
time had arrived to do things her 
own way. 

"It's great working in a band envi- 
ronment" she admits, "but now I get 
to do things my way." Today, the sin- 
gle mother of one Ls putting the fin- 
ishing touches on her third single, a 
Hooj Choons-styled remake of 
Cheap Trick's "The Flame" (due for 
release in January) and laying down 
the framework for her debut album, 
tentatively scheduled for an April 
release. WcH be waiting. 

Life in plastic: one of last 
year's more intriguing electronica 
compilations, "Plastic Volume: 01," 
brought together a varied group of 
musicians, singers, and producers, 
from pioneers and young turks to the 
heavily influenced and the eagerly 
remixed. 

It remains a vital aural sensation 
that documents "the early days" of a 
still-expanding musical genre. With 
a lineup that includes acts like Meat 
Beat Manifesto, Underworld, Rab- 
bit In The Moon, and Garbage, this 
truly essential collection found 
unadulterated joy in that place 
where several musical worlds unite. 

With the Nov. 17 release of "Plas- 
tic Volume: 02," the Beverly Hills, 
Calif.-based Ncttwerk Records con- 
tinues along a similarly eclectic path. 

William Orbit, who produced 
Madonna's "Ray Of Light" offers 
the future classic "Water From A 
Vine Leaf," a delectable piece of 
trance that scores additional points 
for spotlighting alterna-folkster 
Beth Orton on vocals. 

Sarah McLachlan is featured on 
two tracks. She is the guest vocalist 
on the wonderfully melodic "Silence" 
by Delerium, a Vancouver-based duo 
—Bill Leeb and Rhys Fulber— 
known for their work together as 
Front Line Assembly. And her own 
song, "Sweet Surrender," taken from 
her divine "Surfacing" album, is 
completely dissected by producer/ 
remixer Roni Size; the result is 
stunning. That said, one can't help 
but ponder the possibilities of a 
dance-based album from the Cana- 
dian songstress. 




Tea Time. DJ Susan Morabito is one 
of the hardest-working female OJs. In 
addition to playing at various "circuit" 
parties — including Phoenix Rising in 
Miami and the Recovery Parly in Mon- 
treal — Morabito can t>e found at New 
York's venerable Twilo club for her 
monthly Twilo Tea night, now in its 
fourth year. Her savvy mix of melodic 
trance and soulful house can t>e heard 
on "Equinox," a 1 2-track compilation 
she beat-mixed. Issued on Sept. 15 on 
the South Beach, Fla.-based Whirling 
Records, the set features such signa- 
ture Morabito tracks as Vic Moore's 
"Breathe." Oda-Main's "Lovin' You." 
and Lustral's "Everylime." 



Other highlights include the funky 
remix of Comershop's "Brimful Of 
Asha" by Norman Cook (aka Fat- 
boy Slim, among other aliases); BT 
and Sasha's disco-enhanced restruc- 
turing of TPC's "Ride"; Telepop- 
musik's lush soundtrack stylings on 
French pop group Autour De 
Lucie's "Sur Tes Pas"; and the 
Chemical Brothers' sensual re- 
tweaking of Spiritualized's "I Think 
I'm In Love." What a way to usher 
in 1999! 

We GOT THE FUNK: In Novem- 
ber 1996, the Brooklyn Funk 
Essentials headlined the World 
Music Festival in Istanbul, Turkey. 

(Continued on next, page) 
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CLUB PLAY 



1. BLUE MONDAY ORGY F in 

2. OUTSIDE GEORGE MICHAEL tPK 

3. PRESSURE ULTRA NATE 

STRICTLY RHYTHM 

4. U GOT MY LOVE OJ JEAN 
MO IMPORT 

5. YESTERDAY DEBELAt+-MORGAN ia 



MMI-SINGLESSALEI 

1. UP it DOWN VENGABOVS grooviucious 

2. HAPPENIN' ALL OVER AGAIN 

LONNIE GORDON trax 

3. THESE ARE THE TIMES 
PURE SUGAR cifttN 

4. PRESSURE ULTRA NATE 
smiciu hm^^hm 

5. STRONG IN LOVE CHICANE 

FEAT, MASON EDEL AMERICA 

Breakaul3: Titles with future chart potential, 
based on club play or sales reported this weeh. 
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WKS. ON 
CHART 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYUSTS. 
TITLE ARTIST 
IMPRINT I NUMBERIPROMOTION LABEL 




2 


4 


9 


^^^^ no. 1 ^^^^ 

THE FIRST NIGHT AFISTA PRCMO 1 weak si No I ^ MONICA 


TT) 


4 


6 


8 


YOU BETTER MCA 55512 MOUNT RUSHMORE 


(3) 


9 


22 


4 


BELIEVE WARMER BROS 44676 ♦ CHER 


4 


1 


2 


10 


CHANGES CUTTING 437 SO PURE! FEATURING SHELEEN THOMAS 


5 


3 


S 


8 


CUBIK:9B ZTJ PROWO"JN(VtRS*L 808 STATE 


(6) 


6 


11 


8 


FIND ANOTHER WOMAN GROOVILIOOUS OS&STftlCTLV RHYTHM REINA 


7 


5 


7 


9 


1 WANT YOUR LOVE NARCOTIC 014/STRICTLY RHlfTHM ROGER SANCHEZ PRESENTS TWILIGHT 


(8) 


10 


17 


6 


STRONG IN LOVE EOEL AMERICA 3990 ^ CHICANE FEATURING MASON 


(9) 


II 


13 


6 


I'M GONNA GET YA BABY EDEL AMERtCA 4375 BLACK CONNECTION 


10 


8 


3 


9 


THE FUTURE OF THE FUTURE (STAY GOLD] ARISTA 13566 DEEP DISH WITH EVERYTHING BUT THE GIRL 


(11) 


19 


26 


5 


DON'T LET THIS MOMENT END EPIC 79059 ♦ GLORIA ESTEFAN 


(12) 


12 


16 


7 


GIVE AWAY Mr rcAR EIGrUBAU. 129 AklHc-K 


13 


1 


1 


10 


LOVE HIM ATLANTIC PROMO [X)NNA LEWIS 


(14) 


17 


21 


5 




(15) 


16 


20 


6 


TO THE RHYTHM pa go OA 4S30VDFnvE PEPSTAR 


(16) 


22 


31 


4 


1 LIKE THE WAV 4 PLAY 1016 DENI HINES 


(17) 


23 


33 


4 


JOIN IN THE CHANT WAVE 50033 KEVIN AVIANCE 


Up 


20 


24 


7 


WHEN CAN OUR LX)VE BEGIN KING STREET 1067 KIMARA LOVELACE 


(1?) 


21 


39 


3 


THESE ARE THE TIMES GEFFEN 06a'AQUA BOOGIE PURE SUGAR 


20 


15 


13 


10 


FEEL IT NERVOUS 20322 TIKO PRESENTS THE GROOVE FEAT DAWN TALLMAN 


21 


25 


29 


7 


BKInu DAUn int LUVE, blnlLILY NHT IriM 73 rtUKI n rKutD lo LMUKA nMKKt^ 


22 


14 


9 


12 


TUNK1HI...I M UKbAMImi 4 PLAY 1014 rlrlTrlrli 


23 


13 


8 


11 


THE FREAKS COME OUT TOMMY BOY SILVER LABEL 327/TOMMV BOY ^ CEVIN FISHER'S BIG FREAK 


(24) 


33 


38 


4 


anwW Un l nc SAnAKA trn. rnUMHJ ▼ APIuIiUm 


25 


18 


12 


12 


RAIN GROOVILtCIOUS 052,'STRtCTlY RHYTHM BRAINBUG 


26 


24 


15 


11 


JET SET JELLYBEAN 2539 OAT OVEN 


(2^ 


31 


36 


4 


YOU DONT KNOW StRICTLV RHYTHM 12M6 MASS SYNDICATE FEATURING SUSU BOBIEN 


28 


30 


34 


7 


LOVE IS ALL AROUND PRELUDE 0001 BRENOA DURMANN 


21 


28 


19 


10 


SUPOISTAR LOGIC 3000 54OG9A0GIC # NOVY VS. ENIAC 


30 


35 


41 


4 


DAYS LIKE THIS CX)LUMBIA PROMO ^ KENNY LATTIMORE 




40 




2 


Power Pick 

MUSCLES TiVl^.T^r 'ijlsawcA CLUB 69 FEATURING SUZANNE PALMER 


32 


26 


14 


12 


nUOUUT 9 SUrrUdCU lU Dt nCnC AKIdIA ▼ UtDUnnn KAJft 


33 


29 


23 


10 


PORNSTAR SNAPT 20721riAXI BIG MUFF 


(34) 


38 


46 


3 


COLO WORLD TANTRUM 151 1 EDDIE BAEZ FEATURING SYREN 


(35) 


47 




2 


WISHING ON A STAR BLACX CULTURE IMPORT/ATUNTIC RANDY CRAWFORD 


36 


21 


10 


13 


CAN'T GET HIGH WITHOUT U SUBLIMINAL 007/STRCTLY RHYTHM JOEY NEGRO FEAT TAKA BOOM 


37 


34 


27 


10 


THE DOOR SFP 9626 CIRCUIT BOY 


38 


39 


40 


5 


KEEP LOOKIN' PLAYLAND 5332(yPmORlTy DELOUR DIMENSION FEATURING QUEEN MARY 




48 




2 


SUNSHINE DAY jellybean ?W3 MATT BIANCO 


2) 


NE1 


«► 


1 


^^^fl Hot Shot Debut i^^^ 

POWER i i.H'BALL i?7 JOI CARDWELL 


(S) 


NEW^ 


1 


UNE VERY STYLISH FILLE ATLANTK PROMO DIMITRI FROM PARIS 


42 


43 


47 


3 


WOMAN 20O0 AVS06Q KANO & I2E-1 


43 


42 


44 


3 


WREK THA DISCOTEK TVT SOUMDTRAX PBOMO/TVT ROGER S. FEATURING SOULSON 


44 


37 


30 


12 


MUSIC IS THE ANSWER (OANCIN' & PRANCIN') TVnSTCD 55443/MCA DANNY TENAGLIA -4- CELEDA 




NEW^ 


1 


UP & DOWN GROOVIUCIWJS 060i^TR>CTlY RHYTHM ♦ VENGABOYS 


(46) 


NEW^ 


1 


I'M COMIN' WEST END 1001 TAANA GARDNER 


!£) 


HEW^ 


1 


RELEASE ME iNTERHiT 5402*PRI0R1TY ENGELBERT HUMPERDINCK 


41 


41 


37 


7 


YOU USED TO HOLD ME '98 UNDCRGHOUND CONSTRuaiON 325 RAZOR N' GUIDO 


49 


46 


35 


17 


MUSIC SOUNDS BETTER WITH YOU ROULE 3856LV1RGIN ♦ STARDUST 


50 


36 


28 


13 


MOVIN' ON UNIVERSITY PR0MCV1NTERSC0PE ♦ MYA FEATURING SILKK THE SHOCKER 











MAXI-SINGLES SALES 
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CHART 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STOTE SALES REPORTS 
COLLECTED. COMPILED AND PROVIDED BY .^^e^^^m 


THIS 
WEEK 


LAST 
WEEK 


AGO 


TITLE llfl 

IMPRINT i NUMBEFUJISTRIBUTING LABEL ■ ■ ■ ■ 


III ARTIST 










■ No. 1 /Greatest Gainer 




34 




2 


BEUEVE iT) IX) WARNER BHOS ajb/f ' ,v \, ; 


♦ CHER 


(2) 








Hot Shot Debut 


NfW^ 


1 


NIGHT WIND m (XI MODERN VOICES 007 


♦ TONY MASCOLO 


3 


1 


1 


28 


THE BOY IS MINE <T) IXI ATLANTIC 84nEl'AG 


♦ BRANDY S MONICA 


4 


2 


2 


9 


NOBODY'S SUPPOSED TO BE HERE IT) (Xi ARISTA 13551 


♦ DEBORAH COX 




4 


6 


9 


MUSIC SOUNDS BETTER WITH YOU (XI ROUEE 385ei/VlR(Ull 


♦ STARDUST 




7 


7 


31 


MV ALUFLY AWAY (BUTTERFLY REPRISE) lUI (n (XI C(XUM3IA 76822 


♦ MARIAN CAREY 


7 


3 


3 


10 


ONLY WHEN 1 LOSE MYSELF (Tl IX) MUTE/REPRISE 4456aWARNER BR05- 


* DEPECHE MODE 


(JJ 


17 


19 


5 


BACK IN YOUR ARMS AGAIN (Tl 00 THIRD MIUENNIUM 1564 


JUDY TORRES 


9 


5 


5 


18 


THE ROCKAFELLER SKANK (Tl (X) SKINT/ASTRALWERKS 624Z^:AR0IJNE 


« FATBOY SLIM 


10 


6 


4 


3 


DONT LET THIS MOMENT ENWOYE IT) (XI EPIC 79059 


♦ GLORIA ESTEFAN 


11 


8 


9 


34 


EVERYBODY [BACKSTREET'S BACK] (Tl 00 JIVE 42515 


♦ BACKSTREET BOYS 


(ii) 


11 


11 


26 


PUSSY (T) «) ANTLER SUBWAY 103i/N£VtR 


LORDS OF ACID 


13 


10 


10 


23 


RAY OF UGHT (T) (XI MAVtRtCK 44523AVARflER BROS. 


* MADONNA 


(14) 


19 


21 


13 


SUAVEMENTE IX) SCmv DISCOS 82795 


♦ ELVIS CRESPO 


IS 


9 


23 


5 


JUMP JIVE AN' WAIL IXI UNDER THE COVER 9607 


BIG DADDY ORCHESTRA 


16 


12 


8 


5 


WHAT DO YOU REMEMBER? (tl (X) CLASSIFIED 0255 


MiG 


02) 


23 


22 


3 


IF 1 CANT HAVE YOU (T) n) LOiac 62020 ♦ L.F.O. ILVTE FUNKY ONES) (FEATURING KAYO) 


18 


14 


12 


5 


MUSCLES (Tl ro TWSIED 554J«tK« CLUB 69 FEATURING SUZANNE PAtMER 


(19) 


41 


33 


30 


FRIGHT TRAIN (T) (X) FORBIDDEN 1234 


ROBBIE TRONCO 


20 


16 


15 


25 


STOP (Xl VIRGIN 38641 


♦ SPICE GIRLS 


21 


15 


14 


5 


JUMP AROUND (2000 MIX) IT) (XI TOMU> BOV m 


HOUSE OF PAIN 


22 


20 


13 


12 


THINKIN' BOUT IT IT) (XI EASTWEST 63BD9i'EEG 


♦ GERALD LEVERT 


23 


22 


17 


27 


TME CUP OF UFE (TMC OFHCAl SONG OF THE WORIO CUP. FRANCE 18) ID OD COLUIWA ;|»32 * RICKY MARTIN 


24 


24 


26 


5 


LOVE OF A LIFETIME (Tl IX) METROPOUTAH 4530 


COLUGE 


(25) 


23 


20 


43 


HOW DO 1 LIVE ID (XI CURB 73047 


♦ LEANN RIMES 


26 


18 


16 


15 


IF 1 HAD THE CHANCE IT) (X) TIMBER' 74a(T0MMV BOY 


CYNTHIA 


(ZD 


38 


36 


18 


DO IT AGAirVMEN BEAT THEIR MEN (Tl (X> GROOVILIOOUS DOIISTRICTLV RHYTHM RAZOR N' GUIDO 


28 


30 


18 


37 


FROZEN m (XI MAVERICK 43991'WARNER BROS, 


« MADONNA 


(29) 


NEW^ 


1 


1 UKE IT m vtLOOn 61020 BRICK NATION FEATURING CRAIG TRAVIS 


30 


37 


37 


25 


YOU'RE STILL THE ONE (XI MERCURY (NASHVILUI 566015 


♦ SHANIA TWAIN 


iE> 


48 


30 


3 


YESTERDAY IT) (XI VAZ 86O875.'MOT0WN 


♦ DEBELAH MORGAN 


32 


21 


27 


17 


CLOSING TIME D() UNDER THE COVER 9803 


SOKAOTIC 


33 


32 


24 


6 


WHENEVER YOU'RE NEAR ME (T)DU ARISTA 13554 


♦ ACE OF BASE 


(34) 


K-ENTBY 


18 


DELICIOUS (T) (X) GEFFEN 22408 


♦ PURE SUGAR 


(D 


RE-ENTOr 


44 


HONEY IMI IT) [XI COLUMBIA 78665 


♦ MARIAH CAREY 


(36) 




3 


BAD ENOUGH m (X) SUBUMiNAL OOa.'STRtCTLr RHYTHM CZR FEATURING DARRYL PANOY 


37 


27 


31 


13 


MUSK IS THE ANSWER (DANCIN' ( PRANCIN'l ITI (I) TWISTED 55443«CA 


DANNY TENAGLIA + CELEDA 


31 


40 


32 


17 


TAKE ME AWAY m (XI PHAT CAT 90001 


MIX FACTORY 


39 


29 


29 


46 


PLASTIC DREAMS (REVISITED) (D (X) EPIOROME 78758;^ PIC 


♦ JAYDEE 


40 


39 




2 


NEXT TIME (I) »ICLASSIFIE0 0311 


PI NAY 


41 


3S 


34 


19 


CRUEL SUMMER (Tl (XI ARISTA 13506 


• ACE OF BASE 


42 


47 


39 


3 


1 STILL LOVE YOU IT) (XI MHROPOLITAN 4529 


LIL SUZY 


43 


26 


35 


33 


SMJVCK MY BITCH UP (Tl 1X1 XL MUTE;MAVERICK 4394&WARNER BROS. 


♦ PRODIGY 


(44) 


RE-tKTIIT 


11 


WHATEVER YOU WANT (T) (xi NEPTUNE 163025'RIVER NORTH 


TAYLOR DAYNE 


45 


42 


38 


3 


UXIKING FOR THE PERFECT BEAT (D IX) TOMMY m 330 AFRIKA BAMBAATAA 4 SOUL SONIC FORCE 


46 


43 


28 


30 


1 GET LONELY m (XI VIRGIN 38632 


♦ JANET 


47 


50 


4E 


37 


MY HEART WILL GO ON (T) IX) INTERHIT 5402(yPRI0RrTY 


DEJA VU 


(D 


RE-ENTRY 


65 


THINGS JUST AINT THE SAME ID (X) ARISTA 13381 


♦ DEBORAH COX 


49 


49 




2 


FIND ANOTHER WOMAN (Tl GROOVILICKHJS OSaSTRICTLY RHYTHM 


REINA 


50 


31 


41 


6 


GET UP (X) COtD FRONT 418&KTEL 


ATOMIC BABIES 



CD Titles with ttie greatest sales of club play increases this week. Power Pick ort Club Play is awarded for the largest point increase amcwig singles below the top 20. Gre-atesi Gamer on Mait-Singles Sales is awarded for the largest sales increase arrtong singles 
anywhere in the top 50. #Videoclip availability. Catak>g number ts for vinyl cnaxi-single, or CO nuxl-singta if vinyl is unavailable. On Salas chart: (M) Cassatta maxi-siogle availability. (T> Vrnyt maxi-single availability. (X) CD maxi-single availability. C> 199S, 
Biilboard/BPI Communications. 



DANCE TRAX 

(Cmtinued from preceditig page) 

For their second encore, the 11- 
metnber soul collective, after having 
exhausted ewry track from its debut 
album ("Cool And Steady And 
Easy"), performed an impromptu 
version of a traditional Turkish folk 
song, "Uskiidar." 

With the soldK)ut crowd approach- 
ing near-hysteria, an idea was 
formed. Eighteen months later, BFE 
returned to Istanbul to record an 
album inspired by traditional Turk- 
ish music. 



Released Oct. 20 on New York 
independent Shanachic Records, "In 
The BuzzBag" is actually a joint 
effort between BFE and La{0 
Tayfa, an U -member outfit of Turk- 
ish/Romanian Gypsy musicians. Pro- 
duced by BFE co-founder/member 
Lati Kronlund (who produced 
"Where Love Lives" for Alison 
Limerick in 1990), "BuzzBag" is a 
funky Middle Eastern trip that 
invites Turkish darbukas, zurnaa, 
and clarinets to merge with electric 



bass, keyboards, and trombones. 

Such key tracks as the drum'n' 
bass-inspired "By And Bye," the 
Stevie Wonder-esque "Selling Out," 
the simply beautiful "Keep It 
Together," and the Masters At Work 
feel of "Zurna Preserve" cleverly 
intertwine two very disparate cul- 
tures. Festive, indeed. 

Down deer New Jersey's much- 
venerated Subliminal Records can 
apparently do no wrong. With three 



songs reaching No. 1 on Billboard's 
Hot Dance Music/Club Play chart — 
most recently with Joey Negro Fea- 
turing Taka Boom's "Can't Get 
High Without U" the week of Oct. 
31— the Strictly Rhythm-distributed 
label is eryoying much success with 
two deeply underground jams, CZR 
Featuring Darryl Pandy's "Bad 
Enough" and Babe Instinct's "Disco 
Babes From Outer Space," which 
were released Oct. 23 and Nov. 20, 
respectively. 



Of course, some club DJs who 
can't get enough of thai burning 
SubUminal sound are already giving 
major props to the label's next 
release (due Dec. 11), "Just Can't Get 
Enough" by Harry "Choo Choo" 
Romero Presents Inaya Day. Per- 
haps they're just as delighted as we 
are by Romero's wicked beats cou- 
pled with the fierceness that is Day, 
who was the voice behind Boris Dlu- 
gosch's "Keep Pushin' " and Mousse 
T. Vs. Hot 'N' Juicy's "Horny." 
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Ricky Skaggs Launches Ceili Label 



Carter Family Reunion. Members ot the third and fourth generations of the 
Carter Family performed recently on "The Ernest Tubb Midnight Jamboree" in 
Nashville. Shown, from left, are Helen Carter Jones' sons David and Danny 
Jones, Anita Carter's daughter Lorrie Davis Bennett, Helen Carter Jones' grand- 
son David Carter Jones, and family friend Ronnie Williams, who played Maybelte 
Carter's autoharp on the show. 



BY JIM BESSMAN 

NEW YORK— Flush with the suc- 
cess of his return to bluegrass with 
the 1997 album "Bluegrass Rules," on 
his Skaggs Family Records (SFR), 
Ricky Skaggs is launching a sister 
label, Ceili Music, to further exploit 
increased interest in the bluegrass 
and acoustic roots music genres, as 
well as expand into Celtic music. 

Ceili's first relea.ses, slated for Feb. 
9, will be a bluegrass album from the 
Del MeCoury Band and a compilation 
that Skaggs' partner Stan Strickland 
says will epitomize Ceili's concept: 
Recorded in Scotland for a BBC Scot- 
land TV program, "The TransAt- 
lantic Sessions" brings together U.S. 



New Renaissance Label Is Bringing BaGl( 
Gond Music With Important Reissues 




Scene 



Another new record label'/ sure. Renais- 
sance Records, headquartered just down the road in 
Brentwood, Tenn., is quietly making a name for itself 
as a significant reissue label. 

Renaissance, which issued 
its first relea.ses in late 1997, 
just signed an exelusire distri- 
bution deal with Ryko Distrib- 
ution Partners. The label was 
formed by former aerospace 
engineer and musician John 
W. Edwards to concentrate, as he puts it, on artists 
who havie achieved critical acclaim but not mass pop- 
ularity and who, consequently, find themselves ignored 
by traditional record 
companies. The label's 
motto is "Good Music Ls 
Back." 

Renaissance's A&R 
director, Mark Saxon, 
tells Nashville Scene 
that the label is now issu- 
ing more than 50 releas- 
es a year, covering all 
genres of music. Acta 
include Juice Newton, 
Box Of Frogs, Keats, 
Karla DeVito, Crack 
The Sky, Wishbone 

Ash, Russ Ballard, Charlie, and T'Pau, plus a live 
Yardbirds album. 

Although the label is mainly concerned with pro- 
gressive rock, there is, Saxon says, an increasing 
emphasis on classic country, due to the label's prox- 
unity to country music vaults in Nash\nlle. "The labels 
have really been neglecting catalog," he says. "Besides 
issuing rereleases, we're also putting out live albums 
and new anthologies. Some albums we're doing as two- 
fers and adding new Ure interviews, so we're packing 
more than 70 minutes onto a CD." 

The label's first country release, he says, was by 
Sylvia (Button). "That ended up being one of our 
early successes," Saxon says. "RCA had had an eight- 
or nine- track greatest-hits album that really didn't do 
her any ju.stice. She had a lot of stuff in the can, so we 
did an anthology that opened up a nice relationship 
with RCA. She had a lot of control of the package, with 
liner notes and photographs, and we got a lot of unre- 
leased cuts. That went so well we kept pursuing other 
country acts." 

Current country releases are antholc^es by Dave 
& Sugar, Louise Mandrell, Newton, Deborah Allen, 
and Stella Parton and an anthologj' of various artists. 




by Chet Flippo 



The Allen collection is an especially welcome addi- 
tion to Nashville's discography. Even before the 
steamy-voiced singer cut an album for Capitol in 1980 
here, Allen made musical waves when the late Jim 
Reeves' widow; Mary, selected her as the first artist 
to duet with her late husband's tracks. Those three 
songs are included here, along with 18 other tracks 
from her Capitol, RCA, and Giant recordings. Allen 
provides new liner notes, along with new photographs. 
Like Sylvia, Allen was a magor talent who has never 
realized her full potential. 

On the ROW: American Express has donated 
$25,000 to the capital campaign for the new Country 
Mu.sic Hall of Fkme and 
Museum. The funds 
represent proceeds 
from a recent 12-week 
promotion, "Help Pre- 
serve Country Music's 
Heritage," which en- 
couraged cardholders 
to use their AmEx 
cards in Nashville. 

The Nashville Song- 
writers Assn. Inter- 
national (NSAI) has 
scheduled a floating 
songwriting seminar 
for Feb. 7-11. A number of Nashville songwriters will 
teach WTiting clas.ses on board the crui.se ship Fanta- 
sy, sailing to the Bahamas. NSAI faculty members will 
include Hugh Prestwood, James Dean Hicks, Steve 
Scskin, Jon Ims, Angela Kaset, Ralph Murphy, and 
Craig Wiseman. 

People: Hal L. Willis, former CMT VP/GM and 
general counsel to TNN and Acuff-Rose Music, opens 
law offices in Brentwood. 

Radney Foster and Bill Lloyd wilt regroup as Fos- 
ter & Lloyd for one night only, to play a New Year's 
Eve show at the Bluebird Cafe here. 

Lynn Anderson signs a personal management 
agreement with Cathy Gurley of Gurley & Co. 

Reba McEntire has been inducted into the Okla- 
homa Hall of Fame. 

Songwriter/singer Marcus Hummon has published 
a book of gospel haiku poems, accompanied by pho- 
tographs by Joshua Timm. Appropriately titled 
"Gospel Haiku," the book is published by Providence 
House in Franklin, Tenn. Book proceeds will go to 
Magdalene, a recovery program for women with a his- 
tory of drug abuse and prostitution. 




and British artists including Skaggs, 
Rosanne Cash, Nanci Griffith, Rad- 
ney Faster, Maura O'Connell, Jerry 
Douglas, Sharon White, Pkul Brady, 
and Michael Doucet 

Those titles will be followed in the 
first quarter by albums from the 
Whites, Blue Highway, and Jerry & 
Tammy Sullivan, with a Gibson 
Brothers set to come in late spring. 
Strickland saj's the label will issue 10 
to 12 albums yearly, compared with 
three from SFR. 

Heading the new label as GM is 
Bev F^ul, former director of sales and 
marketing for Sugar Hill Records — 
a previous Skaggs label home — in 
Raleigh, N.C., where she remains 
based. "Bev and Ricky want it to be 
not just about roots and acoustic 
music in the U.S., but to open the door 
for Irish and Celtic music," 
says Strickland, who man- 
ages Skaggs and is GM of 
SFR. He notes that the two 
labels are separate entities: 
SFR will release Skaggs' 
personal recording projects 
(his follow-up, "Ancient 
Tones," is due Jan. 26), and 
Ceili, while also ott'ned by Skaggs, is 
totally independent. The labels are 
distributed by Distribution North 
America (DNA) (see Declarations of 
Independents, page 102). 

"Ceili artists won't feel they're in 
Ricky's shadow, or that it's a 'farm 
team' label," saj's Paul. Adds Strick- 
land, "It was birthed out of SFR be- 
cause of the success of 'Bluegrass 
Rules,' but he turned all that cash 
back into play with the new hbel and 
advances for the artists he wanted." 

The word "Ceili," notes Paul, is 
Gaelic and signifies a community 
dance and gathering, specifically 
musicians entering a living room, 
roUing up the rug, and .sitting down to 
play. At the recent International Blue- 
grass Music Assn. (IBMA) Conren- 
don, Strickland says, "the best musi- 




cians were going room to room in the 
hotel and jamming all night long." 

Skaggs, who was in the mainstream 
countrj' format with Atlantic Records 
prior to "Bluegrass Rules," .says he 
.started Ceili "to have a home for the 
acoustic music and bluegrass that I 
love, that I grew up playing. And I 
wanted to be able to help some 
younger bluegrass people, frietxis, and 
family and have an oasis where artists 
are treated fairly and can get their 
CDs at a good price to take on the road 
to sell themselves and make money — 
because a lot of my friends have real- 
ly gotten ripped off in the busines.s." 

Skaggs is refurbishing the Oak 
Ridge Boys' former offices and stu- 
dios in Hendersonville, Tenn., which 
wiU house SFR, Ceili, management (a 
combination of RS Entertainment, 
Skaggs' self-owned management 
company, and Strickland's Florida- 
based Rainmaker management com- 
pany, through which he manages 
Skaggs, the Del McCoury Band, and 
Blue Highway), and in-house agent 
Andrea Ompton, who supports Mon- 
terey ArtisLs in booking Skaggs and 
MeCoury and exclusively handles Blue 
Highway and the Gibson Brothers. 

"We need all the disparate parts 
working under one roof, because blue- 
grass is such a small genre," 
says Strickland, noting, 
however, that "the heat is on 
bluegrass now," due to the 
success of Alison Krauss 
and "Bluegrass Rules" — 
and the buzz surrounding 
the forthcoming Del Mc- 
Coury Band and Steve 
Earle bluegrass albums, the latter 
having recorded his with the former. 

"We believe there's a lot more .sales 
opportunity out there, but somebody 
had to suck it up and spend more 
money on it to do better — and that's 
us," says Strickland, lauding Skag^' 
commitment to bluegrass. "It's rare 
for someone at 44 to make this radical 
a change and put it on the line. Three 
yearn ago, Nashville wa-s ready to pack 
him off to Branson [Mo.], but now he's 
had his best year on the road since 
■Si) — when people .said he'd suffer if he 
backed off from country dates." 

Strickland credits DNA for its role 
in helping create what he sees is an 
coming bluegrass "explosion." DNA 
sales VP Pip Smith agrees that the 
retail base for bluegrass has grown, 
(Continued on fxtt/e 7S) 



NASHVILLE 



Music Row's 
Hotel & Office 
Alternative 

Daily /Weekly/Monthly • Everything Furnished 
One & Two Bedroom Suites • Kitchens • Phone 

Fax • HBO • Security • Corporate Rates 
Catering to Entertainment Industry Professionals 

615/259-4400 



BILLBOARD DECEMBER 5, 1 998 



Egboad TOP CPU WTBY ALBUMS 



COMPILED FROM A NATIONAl. S*MPL£ 
OF RETAIL STORE AKD RACK SALES 
REPORTS COLLECTED, COMPILED, AND 
PROVIDED BY SoundScanK 
lllllll 



THIS WEEK 




2 WKS AGO 
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ARTIST TITLE 

IMPRINT & NUMBERDISTHieunNG lABa ISUGGtSTtD LIST PflKt OR EQUIVALENT FOR CASSfTTtA:0) 


PEAK POSITION 


( 1 ) 


NE\ 


»► 


1 


■^^^ -^m No. 1/HoT Shot Debut 

GARTH BROOKS rAi'iTvoi^LMii'j yi/s™' l ate* site : DOUBLE LIVE 


1 


2 


1 


1 


55 


SHANIA TWAIN A'' MtRCURY b36O03 IID 98 Ea':6 58i 


COME ON OVER 


1 


CD 


8 




2 


"^m Greatest Gainer m^- 

SOUNDTRACK 550 MUSr.aBJUPf ll 1 '« la : W TOLO'tD BV m AfiGEL THE ALBUM 


3 


4 


2 


2 


43 


DIXIE CHICKS MONUMENT 68195/SO*IV(]0 98 EUie 98} 


■ wide open spaces 


2 


5 


3 


3 


27 


SOUNDTRACK A' UPITOL (LOS ANCCLESI 93402 (I0.WI7. 


S) HOPE FLOATS 


1 


CD 


4 


4 


31 


FAITH HILL A WMWER BROS 46790 (ia.9ai6.9SI 


FAITH 


2 


U-) 


6 


5 


13 


FOR THE RECORD; 41 NUMBER ONE HITS 


2 


CD 


7 


6 


12 


ALAN JACKSON A ARISr« NASHVIllE I8a« 110 9UI6.MI 


HIGH MILIAGE 


1 


CD 


10 


14 


8 


VIC£(UVmiFinnCKIMUMBIMIHBCnCICSmA 

MCA NASHVILLE 70038(1098^16.96) 


BREATH Of KEWtN-AOWSmCOUOTH 


9 


10 




7 


5 


TOBY KEITH MEDCURf 59696! 11098 E(»ie 9S) 


GREATEST HITS VOLUME ONE 


5 


OD 


17 


18 


29 


"^m Pacesetter 

GARTH BROOKS Capitol 94572 ;44 98 COi 


THE LIMITED SERIES 


1 


12 


9 


8 


5 


SmoTa i""™ evervthing's gonna be alright 


6 


13 


11 


9 


25 


BROOKS Ik DUNN A ARISTA NASHVILIE I886S (10.9&ie.9! 


) If YOU SEE HER 


4 


14 


12 


10 


77 


TIM MCGRAWA'(»Re77886(109a'l69SI 


EVERYV(HERE 


1 


OD 


16 


17 


36 


JO DEE MESSINA • CURB 77904 IIO.9tV16.9SI 


TM ALRIGHT 


6 


OD 


21 


28 


7 


MARTINA MCBRIOE RCA676MfRLG(109U16.9a) 


WHITE CHRISTMAS 


16 


17 


13 


11 


29 


MARK WILLS • mercury 63631 7 (10.98 imtM) ■ 


WISH YOU WERE HERE 


8 


11 


14 


13 


52 


GARTH BROOKSA'CAPITOL 56599(10.98/1696) 


SEVENS 


1 


It 


15 


12 


25 


REBA MCENTIREA MCA NASXVILLE 70019(1098/1698) 


IF YOU SEE HIM 


2 


(,2o; 


NEW^ 


1 


SOUNOTTIACK OREAAfMlRKS 50045iGEFFIN (10.W6.98) 


THE PRINCE OF EGYPT— NASHVlllI 


20 


21 


19 


16 


31 


GEORGE STRAIT A MCA Nashville 70020(109*16.96) 


ONE STEP AT A TIME 


1 


22 


18 


15 


15 


VINCE GILL • MCA NASHVUE 70017 (10.9«V16.9e) 


THE KEY 


1 


23 


20 


20 


29 


LEANN RIMESA CURB 77901 (10.98/17.98) 


srrriN' on top of the vyorlo 


2 




23 


19 


19 


TRISHA YEARWOOO • MCA NASHVILU 70023 (10 96116.961 


WHERE YOUR ROAD LEADS 


3 


25 


22 


21 


6 


BILL ENGVALL WARXER BROS. 47090 (1096/16.98) 


DORKFISH 


16 


2S 


24 


22 


17 


DIAMOND RIO arista NASHVILLE 18866 110.98/1698) 


UNBELIEVABLE 


9 


27 


26 


25 


62 


BROOKS & DUNN A' 

arista NASHVILLE 18852 110 9816 351 


THE GREATEST HITS COLLECTION 


2 


2> 


25 


26 


65 


MARTINA MCBRIDEA RCA 67S16/RLG (10.96/16.98) 


EVOLUTION 


4 


29 


28 


23 


6 


™)f' m"'«097 . 111 ,d 16 98:, N° "O^E LOOKING OVER MY SHOULDER 


15 


30 


29 


30 


15 


THE WILKINSONS giant 24694WARNER BROS 110 9^16. 


»l ■ NOTHING BUT LOVE 


20 


31 


27 


24 


9 


LYLE LOVETTCURBllS31/MCA(16 98/?4.96] 


STEP INSIDE THIS HOUSE 


9 


32 


31 


29 


24 


CLAY WALKER GIAHT 2470QWARNER BROS. (]09&169e) 


GREATEST HITS 


9 


33 


30 


27 


9 


LEE ANN WOMACK OECCA immcA Nashville (io 9»i6.98) ■ some things i know 


20 


(S) 


36 


33 


65 


™ ~«hJ"?*?!!? *'.6 m (songbook) a collection of hits 


1 


3S 


33 


31 


19 


VARIOUS ARTISTS arista Nashville 18850 (10.98/16.96) 


ULTIMATE COUNTRY PARTY 


12 


CD 


34 


34 


63 


C^B''75'8£St6'98) l-"^ - inspirational SONGS 
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37 


32 


32 


3 


BILLY RAY CYRUS MERCUm S5S347 (1098 E(V16.9ei SHOT FULL OF LOVE 


32 


38 


35 


35 


27 


TERR! CLARK MERCURY 558211 (lOg^lS 981 HOW 1 FEEL 


10 


CD 


45 


56 


4 


». , , om * COUNTRY SUPERSTAR CHRISTMAS II 
HIP.O 40124/UNIVER5AL 111 '^ai 1 98) 


39 


40 


38 


38 


19 


COLLIN RAYE EPIC 6&87&SONV (10.96 £0/16.98) THE WALLS CAME DOVYN 


t 


C4D 


43 


55 


3 


THE TRACTORS arista nashville 18878(109^16.98) FARMERS IN A 01/U4GMQYIN3RU1 


41 


CD 


41 


41 


8 


?RCT?^."**u )i!37.' 11.3 98 )6 •» BLACKHAWK 4 - THE SKY^ THE LIMIT 


25 


43 


37 


36 


12 


TRACY LAWRENCE ATUNTC 83137/AO (10.96/16 98) THE BEST OF TRACY LAWTRENCE 


13 


44 


39 


39 


7 


AARONTlPP»(LYHCSraEEI16500iMCU.nm0O(1098Eai69» WHAT THIS COUNTRY NEEDS 


33 


45 


42 


42 


29 


JOHN MICHAEL MONTGOMERY ATLANTIC 83104/AG( 10.98/16. 981 LEAVE A MARK 


15 


4t 


40 


37 


71 


KENNY CHESNEY* BNA 674981110 1 10.9V16.98) t WILL STAND 


10 


47 


44 


40 


U 


VARIOUS ARTISTS ASYLLMGEXTRA62277AEGC109&169B} T/UylMYWYNEI 1 E REMEhlBERED 


18 


^ 


46 


44 


31 


STEVE WARINER CAPITOL 94482 (10 96/16 98) BURNIN' THE ROADHOUSE DOWN 


B 


49 


47 


47 


4 


SARA EVANS RCA 67653/RLG (10 9&'1&.98)B NO PLACE THAT FAR 


47 




49 


49 


27 


JEFF FO)(WORTHY WARNER BROS 4686) (10.9^16.98) TOTALLY COMMITTED 


8 


51 


50 


48 


65 


!^^^ A ,s c- , 1 no 'HE BEST OF COLUN RAYE — DIRECT HITS 


4 


52 


52 


50 


55 


SAMMY KERSHAW • MERCURY 53«318 110 98 EOrie 961 LABOR OF LOVE 


5 


53 


48 


43 


12 


WILLIE NELSON island 524548 (1098 E(Y16.98) TEATRO 


17 


54 


55 


53 


26 


TY HERNDON EPIC 68167/SONY (10.9B E(V16.98) BIG HOPES 


22 




57 


54 


31 


RANDY TRAVIS OREAMITORKS 50034AHFfEN (10.98/16 98) YOU AND YOU ALONE 


7 


5< 


56 


52 


58 


JOHN MICHAEL MONTGOMERY • ATUunic B306(VAC (109»16 981 GREATEST HITS 


5 


57 


54 


51 


31 


SSiJ^ilJi??? , _ HOW BIG-A BOY ARE YA? VOLUME 4 
CAPITOL 94301 (7 , 1 'Mi pi 


19 


[58 7 


67 


71 


3 


y^fJP"^ ARTISTS y^n^ j„j NASHVILLE SESSIONS 

AlLANl L - . .. .• ..H i / 9fi> 


58 


59 


51 


46 


28 


TRACY BYRD w:anashv1LLE 70016110.9*16 981 I'M FROM THE COUNTRY 






59 


64 


22 


JOHN DENVER MAOACr 4750 (5 98'7,98) THE BEST OF JOHN DENVER 


49 


61 


53 


45 




LORRIE MORGAN 8NA 67627/RLG (I0.9tVl6.98) SECRET LOVE 


36 


92 


60 


57 


5 


CONFEDERATE RAILROAD ATLANTIC 83024/AG II0.9»I6.98) KEEP ON ROCKIN' 


57 


CD 


64 


62 


83 


GEORGE STRAIT A' MCA NASHVUE I15BI (109S16.98) CARRYING YOUR LOVE WITH ME 


1 


94 


58 


58 


81 


SSlTOl' r .^'^''^''' 131 m HOW BIG'A BOY ARE YA? VOLUME 1 


39 


95 


62 


60 


24 


DWIGHT YOAKAM REPRISE 4691»V»ARNER BROS. (10.9«(16 98) A LONG WAY HOME 


11 


9« 


63 


59 


57 


SS™ iffAv'^l"! : 981 BB ""^ ' 


31 


97 


66 


67 


24 


JOE DIFFIE EP1C69137/SO«Y(l0 98E(yi6 98l GREATEST HITS 


21 


98 


61 


61 


3 


LINDA DAVIS DREAMViORKS SOIOOCEFFEN (10.98(16.98) I'M YOURS 


61 


99 


65 


63 


77 


S??[(?-54"b?!"?. ; Ml BJ ™" ^"^'^ ""^ ""'■""^ 2 


43 


70 


72 


70 


13 


DOLLY PARTON D£CCA70041,UCANASHVILL£(10.9&1&9B) hungry again 


23 


(n) 


RE-EHTRY 


9 


RANDY TRAVIS WARNER BROS 47028 110,96^16 98) GREATEST # 1 HITS 


70 


OD 


RC-ERTRY 


91 


C "*778M"llfS.^5 96) UNCHAINED MELODY/THE EARLY YEARS 


1 


73 


73 




68 


CLINT BLACK • RCA 6761 SR10( 10.9*16 96) NOTHIN' BUT THE TAILUGHTS 


4 


74 


68 


68 


4 


T. GRAHAM BROWN INTERSOUND 9346/PUITINUM I10.9V16.98I WINE INTO WATER 


68 


75 


70 


65 


35 


S;«"T«-2i3" 0098/16,98) ■ ^""'^ ^'S? 


16 



CD Albums with the greatest sales gams iMs week. •Recording Industry Assn. Of Amefica [RIAA) ceftificalion for sales of 5CX),000 units. ARIAA certification tor sales of 1 million units, witfi muttimillton sellers Indicated by a numeral following tfie symbol. For boxed sets, and double albums 
wm a running lime that exceeds two hours, the RIAA multiplies shipments by the number of discs arid/or tapes. 'Asterisk indicates LP Is available. Most tape prices, and CO pnces lor BUG and W£A lat>els, are suggested lists. Tape poces marked EQ. and all other CD pnces. are equivalent 



prtces, which are projected from wholesale pnces, Greatest Gainer shews charf s largest unit irxrrease. Pacesetter indicates biggest percentage growth. Heatseeker Impact stiows albums removed from Heatseekers this week. 
Communications, and Soundman, Inc. 



|ir>diC3tes past or present Heatseeker title, c 1998. 8iltboarcl/BPI 



Biliboatd. Top CoMiilpy CalalOQ Albums 



COMPIl£D FROM A NATIONAL SAMPl£ OF RETAIL STOOE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY Soun(ySc|n» 
DECEMBER 5, 1998 lllll" 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT A NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


i 




1 


GARTH BROOKS A** CAPITOL 29689/5987 (10 9a'15 98) 29wwki»INol THE HITS 


170 




2 


SHANIA TWAIN mercury 522886 1)0.98 E(^I6 98) B 


THE WOMAN IN ME 


198 




5 


GARTH BROOKS A' CAPITOI 96742/5967 (7 98/1) 98) 


BEYOND THE SEASON 


86 




3 


ALAN JACKSON A* arista NASHYIOE 18801 (10.9^16.98) 


THE GREATEST HITS COLLECTION 


161 




4 


LEANN RIMESA^ CURB 77821 (109&15.98) 


BLUE 


124 




10 


JOHN DENVER L THE MUPPETS A UUERLIGHT 12761 0 96/5 9 


81 A CHRISTMAS TOGETHER 


21 




11 


BURL IVES I4CA NASHVILLE 22)77 (6.98 CX)) 


RUDOLPH THE RED-NOSED REINDEER 


5 




13 


JOHN DENVER RCA67641 110 98'16.98] 


ROCKY MOUNTAIN CHRISTMAS 


6 




7 


HANK WILLIAMS, JR. A' CURB 77638 16 9&9 98) 


GREATEST HITS. VOL. 1 


234 




6 


PATSY CLINE A" MCA NASHVILLE 12 (7.9*12-98) 


12 GREATEST HITS 


609 




18 


JOHN DENVER LASERLIGHT 12762 (3.906.96) 


CHRISTMAS LIKE A LULLABY 


7 




22 


REBA MCENTIREA MCA NA5KV1LU 4203] (2 968-98) 


MERRY CHRISTIES TO YOU 


47 




15 


SHANIA TWAIN • mercury 514422 (7.98 EO/) 1 98) 


SHANIA TWAIN 


108 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUM8ERA)ISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 




14 


14 


TIM MCGRAWA'OJRfl 77659 (998/15.981 


NOT A MOMENT TOO SOON 


244 


15 




VINCE GILLA MCA nashville 10877 0 0 9^)5.98) 


LET THERE BE PEACE ON EARTH 


61 


16 


12 


HANK WILLIAMS mercury 536029 (7.96 E(^ll 98) 


20 OF HANK WILLIAMS GREATEST HITS 


58 


17 


9 


DEANA CARTER A' CAPITOL 375)4 (10 9&15 98) ■ 


DID 1 SHAVE MY LEGS FOR THIS' 


116 


18 


16 


TRAVIS TRITT A WARNER BROS 46001 (10,98/16 98) 


GREATEST HITS — FROM THE BEGINNING 


162 


19 


8 


CHARLIE DANIELS • EPC 64182/SONY (5 98 EO? 98) 


SUPER HITS 


205 


20 




TRISHA YEARWOOD • MCA nashville 11091 (4 9a«,98) 


THE SWEETEST GIFT 


12 


21 




GEORGE STRAIT A^ mca nashville 5800 (2.98/7 98) 


MERRY CHRISTMAS STRAIT TO YOU 


47 


22 


21 


GEORGE STRAIT A' mca nashville 10651 110,9^15 98) 


PURE COUNTRY (SOUNDTRACK) 


322 


23 


20 


THE CHARLIE DANIELS BAND A' epic 38795«iny (7 9 


8£(»))98l A DECADE OF HITS 


467 


24 


1? 


WILLIE NELSON • (nLUMBlA64]84^Y(5 98E(^,98> 


SUPER HITS 


224 


23 


23 


GEORGE STRAIT A' MCA nashville ) 1263 (39,98/49 98) 


STRAIT OUT OF THE BOX 


146 



itak« Blburrit m Z-yur-oKI cniffiThal havelalton bvlcnv Ho 100 on The BOlDoira 200 or rMiues a) olOer siCiyiis. loui Cnan WeeM column rHMls combnW w«elu tiUe has «t>peaiEtl v 
n unlft, wflh miJllmlllloii leMeri ndicMoJ ham ~ . — . . 

199S, BiltnanVBPi CommunicMiam and Sihintf 



70 



BILLBOARD DECEMBERS, 1998 




Their Nashville-L.A. Nonstop. 




Our Nashville-L.A. Nonstop. 



Same Price, More Service.* 



Onl\' American Offers: 



HOI I.SHKiHT MEM SHR\ ICK 
WOHLDWTOE FREQUENT FLYT-R PROOR.\M 

I'RE-RESERVKD SEW ASSIONMHNTS 
.\DMIRALS CLUB' IN NASHVILLE AND LA. 
RRST CLASS MUIN 



When it comes to sen ing the entertainment indastry between Nashville and Las Angeles, 
nobody tats American Airlines, Becituse American offers two daily nonstop (lights 
widi the comfort, services and amenities you deser\'e. Like pre-reser\ed seat 
assignments in First Class or the main t~abin. And don't fly on an empty stomach when 
yoii an enjoy a hot meal with us instead. So, the next time you fly ijetween Los Angeles 
and Nashville, fly the airline that gives you the most. Amcriain Airlines. For itscrvatioas, 
all your Travel Agent, or American at 1-800433-7300. or book online at www.aa.com 



AmericanAirlines' 

Something ^xxkil uitiyt'cuK 



'Oo»npunS(Xi r ha-n-j on fare* as ot 9 8 .■UiKtuan .\uiiJic> jnd .\jimniL> Cliil' arc itj^vit-n-j tnki«iurk.v f / .Xmcman .\iriin». Int. 



Eiw HOT COUNTRY ffi 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE 183 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DHECTIONS. 





5s 




CHART 


TITLE 

PRODUCER (SONGWRITER; 


ARTIST 

"PRINTi NUMBERPROMOTICN LABEL 


PEAK 
POSITKJN 
















CD 


3 


3 


17 


IT Ul ICT DC 1 n\IC I 1. 1 u. I 

11 MUSI Bt LUVt 1 wvtN at No. 1 

D lOmVjS IC BtCKHAFiOT,j SUMJRUDi 




TY HERNDCN 

IV) EPIC 79049 


I 


CD 


4 


7 


13 


LET ME LET GO 




♦ FAITH HILL 

WARNER BROS ALBUtJ CUT 


2 


3 


1 


1 


16 


WIDE OPEN SPACES 




♦ DIXIE CHICKS 

Cl ED) iv: tAONUMENT 790C3 


1 


4 


2 


2 


18 


A LITTLE PAST LITTLE ROCK 




♦ LEE ANN WOMACK 

:ci ED: iv'i ctEECA >^oka 


2 


CD 


1 


5 


11 


HUSBANDS AND WIVES 




BROOKS & DUNN 

lE/l ARISTA NASHVILU 13L43 


5 


CD 


6 


6 


16 


SOMEONE YOU USED TO KNOW 

■■'It ■.:■= ■■.-L--.- - - LtE T JOHNSOM 




COLLIN RAYE 

ICI ED) EPIC 'Wll 


6 


CD 


8 


8 


15 


YOU'RE EASY ON THE EYES 




♦ TERR! CLARK 

;vi MER'EjSY f,f.62!6 


7 


CD 


5 


4 


17 


WE REALLY SHOULDN'T BE DOING THIS 




GEORGE STRAIT 

EV MCA SA5WILLL 7?071 


4 


CD 


10 


9 


8 


KIbn 1 UN 1 ML NIUNtT 

K rEGiLL i: e.EACh,!>VASSARt 




ALAN JACKSON 

VEi ARISTA NASHVILLE E3136 


9 


10 


9 


10 


4 


IT S YOUR SONG 

A "'i YN'. ,[:■:. hi. I ■■ /-'JIM 




GARTH BROOKS 

CA- EOL ALBl'M CUT 


9 


® 


11 


13 


16 


YOU'RE BEGINNING TO GET TO ME 


:c 


CLAY WALKER 
DEEVEGEANl 1 ll^HEPRISE 


II 


QD 


15 


21 


18 


FOR YOU 1 WILL 


IC 


♦ AARON TIPPIN 

ID) EV) LVRK: street 164023 


12 


OD 


14 


18 


12 


WRONG AGAIN 




MARTINA MCBRIDE 

eCE EDI (V) RCA 65456 


13 


CS) 


13 


19 


23 


HOW DO YOU SLEEP AT NIGHT 




WADE HAYES 

COLUMBIA ALBilM CUT 


13 


CD 


19 


24 


15 


THERE YOU HAVE IT 

MBfi. :;.(■,- :,t.' ij. v.Ai.^ « Cii.ii 


Ci ED 


♦ BLACKHAWK 

;VI ARISTA E^ASHVELLE 13134 


15 


c® 


18 


20 


11 


ABSENCE OF THE HEART 

C FAflRENO CARTER lO CARTEL, C fiSf't'. C lOM " 




♦ DEANA CARTER 

EV) CAPITOL 58738 


16 










* AlRPOWER 








cm 


24 


35 


5 


FOR A LITTLE WHILE 

3 GAEL l.'OfrL J iTPOUC I MCGRAW IP.VASSAH.S.MANDILEJ VAWDIVER) 


TIM MCGRAW 
CURB ALBUM CL/T 


17 


18 


16 


14 


21 


DON'T LAUGH AT ME 

CCHAMEiERLi r. lA ^HAME..'. S EEEMN, 




♦ MARK WILLS 

EVE MERCEERY !vE*OM 


2 


19 


12 


11 


19 


HOW DO YOU FALL IN LOVE 

r :E:Ot i.-'-fAi.-i ^ r.'.E'. -"E'i"-,r.?OWLERl 




♦ ALABAMA 

v:RCA i,S561 


2 


(D 


21 


25 


9 


SPIRIT OF A BOY. WISDOM OF A MAN 




♦ RANDY TRAVIS 

DPEAK'tVuRKSA.BLI.' CUT 


ZO 


QD 


22 


26 


13 


GETCHA SOME 




♦ TOBY KEITH 

EYiytRCJRYSe*432 


21 


22 


17 


15 


22 


WHERE THE GREEN GRASS GROWS 

,.-.1 " 1 '1 .MA'A L-ABY.C rtiSEMAN; 




TIM MCGRAW 

CURE ALBUM CUT 


1 


CD 


25 


31 


9 


STAND BESIDE ME 

- ■■ - ■ v. ; A DAVIS? 




♦ JO DEE MESSINA 

CLERB ALBUM CUT 


23 


24 


20 


12 


20 


HONEY. I'M HOME 




♦ SHANIA TWAIN 

IVI MERCURT 566220 


1 


25 


23 


22 


23 


EVERYTHING'S CHANGED 

E '.ijj- - P.VEOEiNALO.P.NELSON.L BOONE) 




♦ LONESTAR 

BNA ALBUM CUT 


2 


CD 


26 


29 


9 


HOLD ON TO ME ♦ JOHN MICHAEL MONTGOMERY 

C P'ETL^: J '.' I.'CNTGOMERI' IB 3AL>.W RAMBEAUAi ECl ID'i (V) ATLANTIC 84197 


26 


CD 


32 


44 


« 


WRONG NIGHT 

: • .. Mi EKT RE (J LEO.R aOWLESI 




REBA 

EV! MCA NASHVILLT 72075 


27 


CD 


28 


34 


6 


UNBELIEVABLE 

■.' . . E . " L . ^ '.■ :^4D RIO lA ANOERSON.J STEELEI 




♦ DIAMOND RIO 

EVI ARISTA NASHVILLE 13)38 


28 


29 


29 


27 


29 


I'M ALRIGHT 

GAEL l.'Ofii 1 MCGRAW (P VASSARl 




♦ JO DEE MESSINA 

(C) IDi (V) CURB 73034 


1 


CD 


30 


32 


15 


IF 1 LOST YOU 

- " T TSITT [T.TRin.S.HARH;Sl 


IC 


♦ TRAVIS TRin 

ID) EV) WARNER BROS 17152 


30 


31 


27 


16 


16 


YOU MOVE ME 

■ ■. , 'E't\£DYPPEniS) 




GARTH BROOKS 

CAPITOL ALBUM Cl^T 


3 


32 


31 


17 


20 


FOREVER LOVE 

1 '.'JIEE ,' f. M:IE.' "E HE'tGBER.D BRYANT.S RUSS) 




« REBA 

IVI MCA NASHVILLE 72C62 


4 


CD 


38 


40 


10 


NO PLACE THAT FAR 

\ AIESE -1 EE E,a-,NO'y (S EyANS J SHAPEROJ MARTIN) 




♦ SARA EVANS 

ECIeDI IvI RCA 65584 


33 


(M) 


34 


38 


15 


GUILTY 

: FAE^RE'I e /.ARREN.B WARREN.D BERG) 


♦ THE WARREN BROTHERS 

ICI ,11) r.': BNA t.Ei&62 


34 


(D 


37 


39 


11 


BY THE BOOK 

t' L L.,^E^E. . .Ej M ■ E'LEYE-DN.R.EORRALU 




MICHAEL PETERSON 

REPRISE ALBUM CUT 


35 


CD 


36 


42 


7 


FLY (THE ANGEL SONG) 

T ^.iE-EEEE'. - EE.. lEE H .EiHNSON (S WtLKINSON.R M BOURKE) 


♦ THE WILKINSONS 

(C) (Dl IVI GIANT !7131iREPRISE 


36 


CD 


35 


36 


19 


I'LL GO ON LOVING YOU 




♦ ALAN JACKSON 

EV) AR S-A \ASE"VEE.t EE-l -5 


3 


(D 


40 


45 


6 


BUSY MAN 

..KELICN K STEOALL IB HE&Afi G TERENl 




♦ BILLY RAY CYRUS 

EVI MERCURY 5665B2 


38 



THIS 
WEEK 


3S 


2 WKS 
AGO 


WKS OE. 
CHART 


TITLE ARTIST 

PRODUCER I50NGWRITER; IMPRINT L NUMBER^ROMOTION LABEL 


PEAK 

POSIT! 


39 


33 


37 


9 


KINDLY KEEP IT COUNTRY 

T BR'^V.-'. lY r>il 


VINCE GILL 

EVI MCA NASHVILLE 72072 


33 


CD 


41 


41 


13 


A BIHER END 

£ :i.".EE ■ ..'.EE E'OEO.AEEAHDi 


♦ DERYL DODO 


40 


QD 


46 


75 


3 


1 DON'T WANT TO MISS A THING 

E- .VE ^-eE . 7,ARREN) 


MARK CHESNUn 

DECCA ALBUM CUT 


41 


CD 


43 


46 


10 


TAKE ME 

lEI 1 1 • ' E' E'l EE EEli-ltiEEE 


♦ LARI WHITE 

LTRICSTREEY AERi '/ E r 


42 


CD 


45 


48 


7 


SOMEBODY'S OUT THERE WATCHING 

' HAEE.E E ■ • ,_[■■- BOWER) 


♦ T-T KIM rYE". 


43 


44 


44 


43 


19 


NOTHIN' NEW UNDER THE MOON 

W.C E- E'l EJAPE.RJJ EECl 


LEA'JN RIMES 
CURB ALbJEJ CEyl MCG 


ID 


® 


47 


47 


8 


EVERY LITTLE WHISPER 

SWAF'.i. E .'-(..'iNERi 


STEVE WARINER 

CAPnOL ALBUM CUT 


45 


46 


42 


33 


12 


WHERE YOUR ROAD LEADS ♦ TRKHAYEARWOOO (DUET WITH GARTH BROOKS) 

.) RE''".' 1 "E- • 7 ■■'■■\y-- 7 '"I'll 3) iV MCA 'iASHVIELL 72070 


18 


CD 


49 


51 


9 


ONE DAY LEFT TO LIVE 

• STE.E ,1 • ■ ■ EiORTRRUP: 


♦ SAMMY KERSHAW 

ECilDI IVI MLRCURV 56605? 


47 


CD 


48 


50 


11 


SOMETHING TO THINK ABOUT 


DAVID KERSH 

CURB ALBUM CUT 


46 


CD 


52 


53 


12 


WINE INTO WATER 

EE \ .■■E'OESC'L l GRAHAM BRCWN (T G BftOWN.BByRCM.T HEWini 


♦ T. GRAHAM BROWN 

INTERSOUND ALBUM CUT 


49 


CD 


51 


52 


6 


I'M YOURS 

J ETPOLLej ^.INEE IP COLEMAN.C D JOHNSON) 


♦ LINDA DAVIS 

CEED) DREAVYVOPYS '■--71 = 


50 


51 


39 


28 


17 


1 WILL STAND 

3 CANNC'I N AILSC'Ei |M GERMINO.C BEATHARD) 


KENNY E-l'rf.'JT'' 


27 


(D 


53 


56 


10 


SLOW DOWN 

J CRUIC-|.-ltlD,-, IE E.\ENGIM,NESIER.T MARTIN) 


♦ MARK NLSLER 

ASYEEJM AEBE.)/ CUE 


52 


53 


54 


55 


B 


WHEN 1 GROW UP 

L PENDEAGRASS.J SCHERER IT MARTlN.C SWEAT) 


♦ CUNT DANIELS 

IV) ARISTA NASKVllEE E'lV 


53 


(D 


56 


57 


5 


ORDINARY LIFE 

N WILSC'i e EAE.-yOEy iE BAKER.C.HARHINGTON) 


♦ CHAD BROCK 

iC: iDi iV' VYAR'JEfi BRCS E7E7E, 


54 


(D 


70 


- 


2 


POWERFUL THING 

TBREJ.'.', E -.1. . A ANDEHSON.S VAUGHN) 


TRISHA YEARWOOD 

IVI MCA NASHVILLE 72062 


55 


56 


50 


49 


14 


STRAIGHT TEQUlU 

CHEEEV;..:.. ,17 lAEFijPD 1 HARGROVE) 


♦ TRINI TRIGGS 

(CI (D) IVI CURS 73066MCG 


47 


dD 


50 




2 


THESE ARMS OF MINE 


LEANN RIMES 

CURBALBEEM LUTMCEl 


57 


CD 


59 


66 


4 


I'LL TAKE TODAY 

E." YVR 7 E -IL. " V' - Eire -JE /. ROBENSONl 


♦ GARY ALUN 

EVE DECCA 7207E* 


58 


CD 


57 


61 


3 


SHORTENIN' BREAD 

SRIE-ELY .'Y- ."V'uE.L ,.VEECHMOND,SRIPL£¥,C.VANBEEK,0-KEES££) 


♦ THE TRACTORS 

rVI ARISTA NASKVUE 13147 


57 


CD 


58 


62 


5 


1 WON'T LIE 

.VI.EmEvR TAN-EERSLEY EB BOUTON.H LINDSET) 


♦ SHANNON BROWN 

EC) (O)EVI AR STA 'EA.SIEVIEEE E7E4A 


58 


dD 


73 


73 


4 


DRIVE ME WILD 

M A r.l'ai " M )7:.AE,AEL- 7.' ■■■ r' E^ t HARE) M LAyVLERI 


SAWYER BROWN 

CURB ALBUM C j' 


61 


CD 


72 


67 


3 


CAN'T STOP THINKIN BOUT THAT 

R CHA'yELy i CHi-JCtY i>,' E ' . '7iJL.INS: 


RICOCHET 

CC.UMBIA ALBUM CJ- 


62 










■ Hot Shot Debut 






CD 


NEW^ 


1 


TEARIN' IT UP (AND BURNIN' IT DOWNl 

AREYNOLOS IL B„A;- f. VYIL.iAME G BRQOKSl 


GARTH BROOKS 
CAPITOE ALBUM CUT 


63 


CD 


71 




2 


TOUCHDOWN TENNESSEE 

^ CIEE--M 1 ■•i.EE.Ii ■ , ..i 7 - ERLSNEYt 


KENNY CHESNEY 

&NA ALBUM CUT 


64 


CD 


NEW^ 


1 


WILD AS THE WIND GARTH BROOKS (DUET WITH TRISHA YEARWOOD) 

A REY'iOLDe if VEASNER C J aUAR'Ci C.APETE1L ALEE JM ri.T 


65 


66 


63 


60 


17 


LOOSEN UP MY STRINGS 

C BLACyE,. STEyO'JO iC black h.N'CHOLJLSY 


CLINT BLACK 

.Vi PEA E:5S5 


12 


67 


62 


63 


8 


I'M A COWBOY 

DEERA.I IB EEyC.VALE.A BAKER 


♦ BILL ENGVALL 

WARNER BROS ALBUM CUT 


60 


CD 


NEWK 


1 


FREEDOM WYNONNA 

E STROUD EVYr..ONNA EL ARAIOH B HULL) CURB^INIVERSAL ALBUM CUT DREAMWORKS 


68 


69 


61 


69 


5 


1 WALK THE LINE REVISITED RODNEY CROWELL WITH JOHNNY CASH 

RCRCVVELL 'R.CRC'AELLE CASRi iCYEDEEVI REPRISE 17149 


61 


QD 


NEW^ 


1 


KEEPIN' UP 

EE 7E.E K A, ABAt.EA .R E..VEE,,- Eil MRV G.FOWLER.R ROGERS) 


ALABAMA 

Ey„A AiBUM LJ7 


70 


71 


67 


59 


4 


LEAVE MY MAMA OUT OF THIS 


MONTY HOLMES 

BANG li A. BUM C'JY 


59 


72 


65 




2 


BEHIND CLOSED DOORS 

E SLATE E C EHL 'K O'DL.E 


JOE DIFFIE 

£PEC ALBUM I7J7 


65 


73 


66 


71 


3 


THE BIG ONE 

B BECKLTY.P GRilNE El IMS P MAITHEWS) 


CONFEDERATE RAILROAD 
ATUNIEC ALBUM CUT 


6i 


74 


55 


54 


7 


TICKET OUT OF KANSAS 

.7 EJ'.Eir. = '.EFT-YVIY. IT S'ELeRSi 


♦ JENNY SIMPSON 

EOIC) (V) MERCURY 566476 


54 


CD 


69 


74 


4 


YOU HAVEN'T LEFT ME YET 

- E-Y. : .\7,L .EniEY ID H OG.ESBY A ROBBINSI 


GEORGE STRAIT 
MCA NASHV)LLE ALBUM CUT 


69 



Of^ecorts showing an increase in detections avtr ttie previous »wek, r^KJIess ot chart mowemefit Ajrpower awarded to those fecords which attain 
3000 detections tof the first time. Titles below the top 30 are remwed from the chart after 20 weeks. ♦Videodip availability. Catalog number is to* 
CD sjngle. or winyl single if CD single is unavailat)ie. (C) Cassette singte availadility. (D) CD sir^le availability. <M) Cassette maxi-smgle availability. 
(T) Vinyl maii-single availability, (V) Vinyl single awailabilily. [X)CD maxi-sjngie availability, c 1998, Billtxiatd/BPl Communications. 



Biiboard. Top Countpy SinplBS Sales 



COMPILED FKOM > lUTIOHiU. SAMPU Of RHML STORE tND 
RACK SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY 

DECEMBER 5, 1996 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


TITLE IMPRINT & NUMBEFl'DISTRIBUTING LABEL 


ARTIST 




THIS 
WEEK 


LAST 
WEEK 


2vn(s 

AGO 


il 


TITLE IMPRINT & NUMBEfyOtSTRIBUTING U^BEL 
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THIS KISS • EARNER BROS 1 7?47 16 wwks at No. 1 






14 


14 


13 


7 


THERE YOU HAVE IT arista Nashville 13134 


BLACKHAWK 


1 


1 


1 


38 


FAITH HILL 




(15) 


16 


21 


4 


GUILTY BNA 65552EnLG 


THE WARREN BROTHERS 


2 


2 


2 


22 


26 CENTS GeanT LTigTWARNERBROS. 


THE WILKINSONS 




(16) 


15 


23 


3 


NO PLACE THAT FAR RCA 65584VRIG 


SARA EVANS 




4 


4 


39 


I'M ALRIGHT/BYE BYE • CURB 73034 


JO DEE MESSINA 




(17) 


19 


14 


28 


ONE HEART AT A TIME Atlantic 84 117M 


VARIOUS ARTISTS 




8 


20 


3 


FLY (THE ANGEL SONG) UANT I7I3WARNER BROS 


THE WILKINSONS 




18 


17 


19 


19 


COVER YOU IN KISSES Atlantic U157/AG 


JOHN MICHAEL MONTGOMERY 


5 


3 


3 


11 


FOR VOU 1 WILL LYRIC STREn 164023W0I.IYW00D 


AARON TIPPIN 




19 


18 


16 


13 


WRONG AGAIN/HAPPY GIRL RCASSaserRlG 


MARTINA MCBRIDE 




5 


5 


10 


IF 1 LOST YOU WARNEB BROS 17152 


TRAVIS TRITT 




20 


21 


18 


5 


STRAIGHT TEQUILA CURS 730ee 


TRINI TRIGGS 


HI 


9 


10 


11 


1 WILL STAND bna 6557(VRLG 


KENNY CHESNEY 




(21) 


NEW^ 


1 


A BITTER END Columbia TKiy^i 


DERYL DODD 


1 


6 


9 


11 


SOMEONE YOU USED TO KNOW epic 79011/SONT 


COLLIN RAYE 




(22) 


RE-ERTRY 


7 


YOU'RE BEGINNING TO GET TO ME GiAHT nisawAlwaia 


DOS. CLAY WALKER 


9 


10 


6 


34 


COMMITMENT • curb 73055 


LEANN RIMES 




23 


25 


22 


33 


1 JUST WANT TO DANCE WITH YOU MCA NASHVIUI 72IHS 


GEORGE STRAIT 


10 


U 


8 


12 


A LITTLE PAST LITTLE ROCK OCOU 720((mc« lUSMVlUE 


LEE ANN WOMACK 




24 


23 


15 


19 


THE HOLE DREAMV.gRKS 59D;Q'GErFIN 


RANDY TRAVIS 


u 


13 


12 


5 


HOLD ON TO ME Atlantic mi97/«! JOHN MICHAEL MONTGOMERY 




(25) 


RE-ERTRY 


21 


1 SAID A PRAYER arista Nashville 13126 


PAM TILLB 


12 


12 


11 


77 


HOW DO 1 LIVE A' CURB 73022 


LEANN RIMES 


O RecofJs with the greatest sales gains this wMk. •Recording Industry Assn. ol Airwhca certification lor sales idI 500,000 units. ARIAA 


U 


7 


7 


16 


WIDE OPEN SPACES monument 790O3flOfiv 


DIXIE CHICKS 


certification for sales of 1 million units, with muttimllllon titles indicated t>y a numeral following the symt)ol. e 1998, BfllboanVBPi 
Communications and SoundScan, Inc. 
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by Wade Jessen 
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FELL. ALRIGHTi- THEN: Opening with double Hot Shot Debut 
honoi-s atop Top Countrj- Albums and The Billboard 200. Garth Brooks' 
"Double Live" scans an overwhelming 1,085,000 units to break not one 
but two historic sales reeoi-ds (see Between the Bullets, page 128). 

"Double hive" which contains live tracks culled from concert per- 
formanee.s (some of which were studio-enhanced for the new collection), 
has been the focus of an ambitious marketing scheme wherein Capitol 
laid plans to scan a million units during the first day at retail. That mam- 
moth plan w'a.s revealed exclu.si«;ly in the Oct. 24 Billboard, and it includ- 
ed three TV specials on NBC, a closed-circuit performance beamed to 
2,400 Wal-Mart stores on Nov. 17, and an appearance on "The Tonight 
Show- With Jay Leno" the night before. 

Although not announced in the aforementioned Billboard article, the 
intrepidly daring marketing plan called for a chart-topping debut on 
Hot Country Singles & Tracks w-ith "It's Your Song," the lead single 
from "Double Live." That track entered at No. 33 in the Nov. 14 issue, 
vaulted 33-10 in the Nov. 21 issue, inched 10-9 last issue, and dips 9-10 
this issue. While airplay is detected at each of our 163 monitored sta- 
tions, "It's Your Song" finishes with 4,095 plays, dow'n 82 spins. Despite 
the song's spin slump, with all the hoopla over the massive sales figure 
it may be unwise to prematurely dismiss this song. 

Concurrently, two other ehgible tracks from "Double Lire" enter Hot 
Countrj' Singles & Tracks. With 146 pla.TO, "Tearin' It Up (And Bumin' 
It D<nvn)" pops on with the Hot Shot Debut purse at No. KJ, while "Wild 
As The Wind" (a duet w ith Trisha Yearwood) enters at No. G5 with 120 
spins. All other tracks from "Double Live" ai-e deemed ineligible to chart 
because they are considered alternate versions of studio originals that 
have spent the maximum number of weeks allowable on that chart (see 
legend he]mv chart, page 72). 

And HE ENCORES: With approximately 20,000 scans. Garth 
Brooks captures our percentage-based Pacesetter trophy with "The 
Limited Series," which gains 70'7f to rise 17-1 1 on Top Country Albums 
and rises 143-104 on the big chart. 

Meanwhile, Greatest Gainer roses are handed to "Touched By An 
Angel: The Album" (.5.50 Mu.sic/Epic), w-hich .scans 1 10,00 units, up more 
than 92.000 scans. Aside from .spots promoting the set during the CBS 
show, several artists who are included on the soundtrack will make 
appearances on the show during the .season. Wynonna appeared and 
performed on the Nov. 14 show, while another country act, the Kinleys, 
will be featured in an upcoming episode. 

Speaking of the Kinleys, the "Touched By An Angel" set also bene- 
fits from increased video and radio exposure for the Kinley twin.s' 
"Somebody's Out There Watching" (Epic), the lead single from 
"Touched." With more than 5 million audience impressions, that track 
ri.ses 43^5 on Hot Country Singles & Tracks, up 183 plays. The single 
is airing on 100 monitored country stations, with new airplay detected 
at 12 of those signals. 



ARTISTS 



Earle, Williams Lead Nashville Music Assn. Noms 




EABLE 



BY CHET FUPPO 

NASHVILLE— With three nomina- 
tions each, Steve Earle and Lucinda 
Williamsi led all nominees for the 1999 
Nashville Music Assn. Awards. 

More than 200 artists are nominat- 
ed for the awards, to be presented 
Feb. 10 at the Tennessee Performing 
Arts Center's Andrew- Jackson Hall. 

Those who received two nomina- 
tions each w'ere Jim Lauderdale, 
Vince Gill, Emmylou Harris, Michael 
"W. Smith, Edgar 
Meyer, Nichole 
Nordeman, and the 
late Rich Mullins & 
A ragamuffin Band. 

The Nashville 
Music Awards were 
begun in 1994 by 
Leadership Music 
to spothght all gen- 
res of music active in the Middle 
Tennessee area, ranging from clas- 
sical to country, rap to blues, blue- 
grass to folk. Christian to rock, and 
gospel to roots. Benefits from the 
aw'ards show go to music-related 
area charities. 

A listing of acts whose albums are 
nominated follows. 

Roots music: Paul Burch & the 
WPA Ballclub, Steve Earle, Duane 
Jarvis, Lonesome Bob, Lucinda 
Williams. 

Bluegrass: Eddie & Martha 
Adcock, tlohn Hartford, Bobby Hicks, 
Nashville Bluegrass Band, Ricky 
Skaggs & Kentucky Thunder 

Blues: Big Al & the Heavyweights. 
Aashid Himons, .lohnny Jones, Del- 
bcrt McClinton, Rick \1to. 

Children's music: Bob Howard, 
Rachel Sumner, the Animal Band, 
Barbara Bailey Hutchinson, Wendy 
Whitten & Rick Florian. 

Classical: Butch Baldassari & 
John Mock, Enid Katahn, Edgar 
Meyer/Emerson String Quartet, 
Nashville Mandolin Ensemble, Clas- 
sical Brass. 

Christian: Rich Mullins & A raga- 
muffin Band, Newsboys, Nichole 
Nordeman, Chris Rice, Michelle 
Tumes. 

Country: Vince Gill, Faith Hill, 
Alan Jackson, Jim Lauderdale, 
Randy Scruggs. 

Folk: Kate Campbell, Nanci Grif- 



fith, Riders In the Sky, Greg Trooper, 
Gillian Welch. 

Independent: Emmylou Harris, 
lambchop, Ceili Rain, Kirby Shelstad, 
Tommy Womack, variou.s artists (for 
the album "Nashpop"). 

Instrumental: DeFord Bailey, 
Craig Duncan & Jo-El Sonnier, David 
Grier, Phil Keagy, Brent Mason. 

Jazz: Beegie Adair Trio, Alison 
Brown Quartet, Bela Fleck & the 
Flecktones, Schvilkus, Antoine Sil- 
rerman. 

Pop: Dez Dickerson, .lash Rou.se, 
Sixpence None The Richer, the Evin- 
rudes, the Marericks. 

Rap: Big Lou, Bkw Pop, Pla^a G, 



Untouchables, Utopia State. 

Reissue: "Ernie's Record Mart," 
"From Where I Stand: The Black 
Experience In Countrj' Music," "Ten- 
nessee Plowboy: Eddy Arnold," "The 
Complete Hank Williams," "Y'all 
Come: The Essential Jim & Jesse." 

R&B: Bo, Max Carl & Big Dance, 
the Guy Smiley Blues Exchange, 
BeBe Winans, CeCe Winans. 

Rock: Bare Jr. Wes Cunningham, 
Iodine, Matthew Ryan. Screamin' 
Cheetah Wheelies. 

Traditional gospel: Bobby Jones 
& New Life with the Na-shrille Super 
Choir, the Cathedrals, the Steeles, 
(Conthiupd on ixi^e 79) 



RICKY SKAGGS LAUNCHES CEILI LABEL 



(Continued frtwt page 69) 

led by Krauss and the response of 
book/music accounts and even the 
rackjobbers. "The timing couldn't be 
better with Ricky coming into the 
mix with his label," says Smith. "He 
provides the muscle to take bluegrass 
to the next \eve\, not only for himself, 
but for the artists on his label. There 
will be a coattail effect for the genre, 
and we're champing at the bit for the 
January releases. The next 12 months 
will be unbelievable for bluegrass." 

Skaggs says he's "fired up" by 
McCoury, the Whites, and the Gibson 
Brothers. "Hearing two brothers sing 
like that takes me back to me and 



Keith Whitley when we were with 
Ralph Stanley," he .saj's. "Here it is 25 
years later, and we're doing some- 
thing worthwhile that might mean 
something 30, 40 years down the road. 
I saw some young kids at IBMA — 
Sara and Sean Watkins and Chris 
Thile of Nickel Creek and the Bulla 
Family — and to be able to offer them 
a deal is great. To not worry about 
country radio playing this kind of 
music, but to just go in and create it, 
is a wonderful fi-eedom that I haven't 
had — e-xcept maybe when I was first 
playing bluegrass, when we didn't 
depend on radio to play our music." 




Touched By A Ranger. Country artists Lee Roy Parnell. John Anderson, and 
Mark Collie got the chance to play cowboy on the Nov. 21 episode of the CBS- 
TV show "Walker Texas Ranger." Shown, from left, are Anderson, show star 
Chuck Norris, (ikjilie, and Pamell. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



Tin.1 (Publisftet licensing [Kg ) She«l Music [)»sl 
It AISEDCt OF THE HEUT (EMI Princngn SIrM. 
ASCtf/EMI Aprt, »SCAP/full Kml. ASCAP* Il» Fl«»ar. 
ASCAP/Hamslein Cumbeftand. BMI/Tiardtail Hits. BMI) 

72 BEHHO CUaSa OOORS IWannit Muse of Music BMII 
WBM 

73 THESK(WE(RittsOll^ssact.BI« 

40 A BIHER END (BMC ASCAP/Keabo. ASCAP/Milane. 

ASCAPAiW Baioi. ASCAP) HLWBM 
31 BUSY MAN (BMK ASCAP/Snia Homa, ASCAP/Zomba. 

BMI/refmltUp. BMDHLVIBM 
3S BT THE BOOK mainer-TamarlanB. 8MI/EMI Aprt. 

ASCAP/JKids, ASCAPl HLWBM 
12 CAIl STOP THItHUN' BOUT THAT ISmy/AtV Cross 

Keys, ASCAP.Xim Williams ASCAP/Killen-Tume*. 

BMI/We'reereivin' Hris BMI) HI 
IB DOMT LAUGH AT ME (Built On RixXASCAP/Davd Aaron. 

ASCAP/Som/AW Crass Kays ASCAP) HLWBM 
II OOnE ME »IU> flravalin Zoo. ASCAP/Mylt S CM-l 

Boy. ASOIP/C^ tV, ASCAP/Cootai Moe. ASCAP) 
45 EVERY UTTIE milSPEK {Hamstaw Cunibeitafid. 

BMWalJiM. BMI/Stavt Waimr. Bin «im 
B E«EKYniM(n CHMKED (FKia <M»YS, BMI/Som/AIV 

Tna. BWIaHaa. aMVSony/ATV Crass Kays. ASCAP) HE 
M FUrailE«l«aSOW)(Golil8iiPniarai.SOCAVXiay> 

sav. SOCAN/Rm Bouita. BMI) V«BM 
17 FOil • LJTTII wai (Mavianme. SESACTamily Style. 

SESAC/T^oar Parti. SESAC^oraina. SESAC/Malaco. 



mm liirl. ASCAP/Ftd Vassal. ASCAP) HI 
32 FOREVER LOVE (Slaistiuck Wlttn GnuD. ASCAP/Gkin 

tlililii. ASt^.'Jtaistna Angel. BMtilisaiula. BMD HL 
12 FORTOUlmU.IHamst«nC»llliatMd.BWIIIIiyMae. 

RMlClitteHisti BMt^iMuBoy.BMOWni 
W FREEDOM (Leighann. ASCAPrHna ASCAP/Brass Heart. 

BfAT) 

21 CETCHA SOME (Songs 01 PolyGiam Int I, BMI/Ioteco 

Tofias. BMlWaossa Rm BWMRa. BMI) HL 
34 CULIV(Soiiy/AIVtraa.BMiSlaistnij<Ai^.BMIIHL 
2S H0l00HT0ME(aeyii90r«BMt«awi80|.BI«HL 
24 HOHCl I'M HOME (Songs Of FWyGrsn M'l. BMIA«iii 

EchJ. BWKonba. ASCAP) W8II 
19 HOW DO YOU FAa m LOVE (Maitap. BMlWMcountry. 
BMI) WBM 

14 HOW DO YOU SLEEP AT NIOHT (Sony/AIV Cross Keys. 
ASCAP.MiD M^, ASCAPMB.M . SESAC/Ldra tnrwgs. 
5ESAO HITWBM 
S HUSBANDS AND WIVES (Sony/AIV True, em HL 
41 I DOHT WANT TO MISS A TWIK (Raalsonc. ASCAP) 

30 IF llOSTTOU(h>stOah.BMl/tdlsto. ASCAP) HL 

37 I'LL GO ON LOVING YOU (Sour H. SESAC«oraine. 

SESA01jtt]eDudi.SESHO 
50 ru TAS TODAY (Sem Slimiits. BMimi Rminsongs. 

BMlflrvingBMDHbWBM 
57 m A COWlOY Rnn Sojrs. BMlllluy Boana. BMI/BM 

Scanno. BW) 



25 I'M ALRIGHT (EM Apnl.ASCAP/PtiilVassar. ASCAP) HL 

50 I'M YOURS [Graintron SESAC/Blalwtnora Avenue. 
ASCAP/Tull Keel. ASCAP) WBM 

1 IT MUST BE LOYE lAlmn. ASCAP/Oaig BicthaillL 
ASCAP/Maffiasong. BMI/Red Qua. BMI) WBM 

10 ITS YOUR SOUO (Gootiy. BMKPan F« Gold BMIAIocy- 
ngM ManapmertL BH) 

55 I WAU THE UNE REVISITED ISony/AIV Times. 
ASCAP.'House 01 Cash. BMl^i« BMI) HL 

51 I Wia STAHO (Scarlelt Sister. ASCAP/SW Ifcitiing For 
ttw WomM} A-SCAP 'SwMt ^m> 0 Fivs. BML/TranUy Sun 
letlBMLTirst And Goal. BMI) 

50 I WON'T LIE lEMI ApnI. ASCAP/Pedaliaad. 
ASCAP.'Tsmous ASCAP) HL 

70 HEEPtH' UP (Maypop BML'Wildcoijnlry. BM)/Ro(i1e Sa. 
BMI) 

35 HNOLT KEEP FT COUNTRY (Vmny Mae. BMI) WBM 

71 LEAVE Mr MAMA OUT OF TWS (Blue LaU. BMl^nace. 
BMl^ & Shoelace. BMLIn The Air. BMl/A Hani Day's 
Write. BMl^niers-BMG BMlrMama s Blessmg. ASCAP) 
HL 

2 LET ME LET GO (Diamond Mine. ASCAP/litUe Shop Ot 
Mcrpnsongs BMllAorean BMI) HLWM 

4 A UTTU PAST Umi ROCK (A)mo. ASCAP/!»in Cuaks. 
ASCAP.'less Brown. ASCAPrTamous. ASCAP) HUWBM 

56 LOOSEN UP MY SmaGS(8ladi«ied.BM0 WBM 

31 NO PUCE THAT FAR (Sony/ATV Tree. BUt/Wenonp. 
mMmslm CumtWftand. BMn HL/WBM 

44 NOTHIN' HEW UNDER THE MOON (Hamsten Cumber- 
land. BMl/Sony/ATV tree. BMVWIIdcountrv. BMI/Mihe 
Curb, BMl/Wamer-TamEdane. BMI/Hallmaymen. BMI) 
HLWBM 

47 ONE DAY Un TO LIVE lAcutt-Bosa, BMI/That s A 
Smasb. BMlWihe Cub. BMI/CPN. ASCAP) tfBM 



54 ORDINARY LIFE (McSpadden Smilb, BMl^gnolui Hill. 
ASCAP) 

55 POWERFUL THIIK IM«llt> Nice. BMVAndersangs. 
BMbMCA. ASCAP/Fiie Feattlai. ASCAP) HI 

5 RKHT OH THE MOMEY (EM Blackxoed. BMWmdga. 

BMtEMI April. ASUP/Pba Vassar. ASCAP) HL 
58 SHORTEMH' BREAD (Wamer-lsmertarye. BMI/Boy nxA- 
iniL 6MIA:h«nquapin. BMI/CVB. BMI/AUantK Mendian. 
BM)y«GM 

52 SLOW DOWN (Glilkrfisb, BWBuna Boy. BMfHamslen 

Cumfaailand. BMI/Baby Mae. BMI) WSM 
43 SOMEBOOrS OUT THERE WATCHINC (Ylamer bma 

lane. BMl/PucAalesa. BML^omad-Noman. BMUTranne 

GoUe. eW«Ms>Rl* Pac<)C. BMI) WBM 
I SOMEONE YOU USED TO KNOW (Melanie Hooard. 

ASCAPj«« Giant BMUWamer lamerlana. BMI) 
45 SOMETHNIG ID IMHIl ABOin (EM Bladcxnl. BMI/ly 

land. BMl/Hamstein Cuflibeitand. BMKBaby Mae. BMI) 

HiywBM 

20 SPIRfT Of A BOY WISDOM Of A MAN (Vt^ ASCAP/Big 

Ifactct. ASCAPiWar Bixle. ASCAP) WBM 
23 STAND BESIDE HE (HamstanCombartand. BMI) WBM 
St SnUHHT TEWIU (Toil Btus. ASCAP/Femy Annie. 

BMm>aOinH«IMK>wl>>ald.BMIl 
42 TABE ME (EMI Bladianod. BtU/Singles Only. 

BW(Sony/ATVtaa,BMOIl 
63 lEARir n UP (AND tURNW IT DOWN! (CanerS'BMG. 

BMI/A Hard Day's Wnte. BMDKim Williams. 

ASCAP/Sony/AIV Cmss Keys. ASCAP/Maior Bob. 

ASCAr/NoFmas. ASCAP) 
15 TKRE n» HWE IT (Wanai.|aniarlana. BHI/Rancla 

BeMa. SM/Caiws^MG. BMI/SenlBimr. BMD HL/WBM 
57 THESE tans Of MBK (Qrtsoncs. ASCAP/NneM Ola- 

mond R. ASCAP/Emiaiv. BMI) 



74 TICKET OUT or KANSAS aomCnlliis.BM) WBM 

64 TOUCHDOWN TENNESSEE (ikiiff Rose. BMI) WBM 

21 UNBEUEVABU IMigbly Nica. BMVAl Andersongs. 
SAMbngAuda. BMIMy Life's WorK BMI) HLWBM 

I WE REAllY SHOUinn BE DOBNS ntlS (M«lily Kce. 

BMIlaiidersongs. BMI/Bua Walar. SMI) HI 
53 WHEN I GROW UP (Hamstein CumbeHand. BMI.rBaby 
Mae. BMICd Heart BMI) WBM 

22 WHERE THE GREEN GRASS GROWS (Song Matters. 
ASCAP^Tamous. ASCAP/Almo, ASCAP/Daddy RabbiL 
ASCAP) HUWBM 

46 WHERE YOUR ROAD LEADS (EMI <CK. ASCAP/Dasmo. 
hie. ASCAP/MamK House. ASCAPiBMG. ASCAP) HI 
3 WUE OPEN SPACES (P< Eyed (Voobee. BMKGniobee. 
BMI) 

65 tMLOASTHEWIHDIUncicl^.BMLTcvesbadow.BMI] 
45 IVmE INTO WATER (EMI Blackwood. BMLThver 01 Tana. 

BMtBurch Bnsbers BMVTed Hewtl ASCAP) HI 
13 WROHG AGAIH (Sbll Working For The Man. BMLDyad. 
BMI) 

27 WRONG NUKT (Wamai-lamerlana. aMl/Hallmaymen. 
BMLiSlarstruck Angel BMI,T)ead Solid Perfect. BMI) 
HOWBM 

75 TOO HAVETT lEH ME YH (Irving BMI/Caiter Bay. 
BHI/llaonSI<y.ASOP)weM 

31 YOU MOVE ME (PolyGram Intamational. ASCAP/Pier. 

catwlbsongs. ASCAP) n. 
11 IIXrREBBaNHBKIOGnTOiafHanisteinCunDer- 

lanl. B>»Sony/ATV Tree. BMmnd Stanux BMW lea. 

BMO HiyWBM 

7 YOUHt EASY ON THE EYES (Hamstein CumbeHand. 
BMl/Sony/ATV Tree. BMIA>ns Waters. BMI/PolyCram 
kHematlonal. ASCAP/Tem-OOO. ASCAP) HUVIBN 
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WEA Latina Launches Mexican Imprint 



FEA LATINA BOWS MEX 
IMPRINT: WEA Utina has formed 
a regional Mexican label called WEA 
Mex. 

According to WEA Latina VP/CM 
(Jeorge Zamora, WEA Mex will be- 
gin operations in January or Febru- 
ary. 

Heading the imprint, says Zamora, 
will be Miguel Trujillo, who has 
been appointed label director Trujil- 
lo formerly was WEA Latina's na- 
tional promotion director. 

Zamora says WEA Mex's initial 
slate of product will come from Warn- 
er Mexico's Monterrey-based label 
MCM, whose product was licensed to 
Fonovisa until No\'ember 

Among the artists signed to 
MCM's regional Mexican-hea\'}' ros- 
ter are Banda Machos, Caballo 
Dorado, and Los Tigrillos. Zamora 
says that WEA Mex e\'entually will 
become a self-contained label. 

Calling the Mexican market the 
largest sector in the U.S. Latino rec- 
ord industry, Zamora says the ab- 
sence of a regional Mexican imprint 
was "the only leg that was missing" 
from WEA Latina's artist profile. 

WEA Mex's first scheduled re- 
lease, set for the first quarter, will be 
from Los Tigrillos. 

Pondering shakira's 

ANGLO CROSSOVER: White-hot 
singer/songwriter Shakira is sched- 
uled to go into the studio in .January 
to cut an English-language version of 
"Donde Estan Los Ladrones?," her 
hit Sony Discos title that reached No. 



Notas 




by John Lannert 

1 on The Billboard Latin 50 last issue. 

Producing the English-language 
disc will be Emilio Estefan Jr., who 
also is Shakira's manager. The album 
is slated to be released on Columbia 
in the first quarter. 

Word has it that Sony Music En- 
tertainment president/'CEO Thomas 
D. Mottola wants to drop Shakira's 
album as quickly as possible. Motto- 
la's eagerness to ship Shakira's album 
does raise the question. How is Sony 
going to market and promote all the 
other Latino acts on its affiliated 
labels? 

Product is reportedly expected 
next year from Ricky Martin, Marc 
Anthony, Jennifer Lopez, Jon Seca- 
da, DLG, Julio Iglesias, and his son 
Julio ioai. 

In any case, it should come as no 
surprise that Sony is mo\ing toward 
itmdireccidn nids Latina. listefan has 
mentioned in interviews that Mottola 
is a longtime fan of Latino sounds. 

In fact, a fictional account (one 
would guess) of Mottola's amorous 
travails rated a mention in the 1976 
chestnut "Cherchez La Ferame," 
recorded by the immortal, Latin- 
tinged swing ensemble Dr. Buz- 
zard's Original Savannah Band. 
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Dejenos ser su distribuidor y quedara complacido 



j9 



Atendido por un experlo personal con mas 
de veinte anos en el giro de ia musica. 



Procesamos sus ordenes con 
eliciencia y rapidez. 



Contamos con el calalogo mas completo 
en musica latina e inlemacional. 



Tenemos el mas variado surtido 
en DVD's. Laser Videos y VHS 



6940 S.W. 12th St. Miami, Fl. 33144 
Tel: (305) 262-7711 Fax (305) 261-6143 
Visitenos en nuestra pagina Web: 
www.@hldist.com Z/'*^ 
e-mail: muslc@hldist.com 




Shakira's label bow surely will not 
make references to Mottola's lave life. 
However, Estefan's superstar wife, 
Gloria, will be doing many of the 
English translations, included "Blind- 
ed, Speechless," the English-lan- 
guage counterpart to Shakira's No. 1 
"Ciega Sordomuda." 

Latinos en VIVO: October was a 
hot concert month for Mexican super- 
star acts Juan Gabriel and Manfi 
and Puerto Rican idol Ricky Martin 
as their shows reached the top 10 of 
Amusement Business's Boxscore list- 
ings. 

Mana's two sellout performances at 
Los Angeles' 6,200-seat Greek The- 
atre grossed $555,325, good enough 
for sixth place in the Boxscore pub- 
lished in the Nov. 7 issue of Billboard. 

The Nederlander Organization pro- 
moted the pair of shows for the WEA 
Latina act from Mexico. Ticket prices 
ranged from $3325 to $5625. 

Landing at No. 10 in the Boxscore 
in the same issue of Billboard was 
Sony Discos' Martin, who grossed 
$446,805 from his sold-out Oct. 24 
show at Arrowhead Pond in Anaheim, 
Calif. In attendance were 10,745 peo- 
ple, who paid from $30 to $55 to see 
Martin. Nederlander also promoted 
Martin's performance. 

Juan Gabriel reached .second place 
(Continued on next page) 

LATIN TRACKS A-Z 



BMI) 

19 AMOR MILDITO ISti-Ca. BMI) 
37 ASI COMO TU ICopyrigtit Control) 
27 AS! FUE (Cdreers-BMG. ASCAP1 
1 CIEGA. SOBDOUUD* (Sony Discos. ASMP/Fl PP 
BMII 

33 COMO TE EXTRAMO CORAZOH {Yetapa Songs. ASCAP} 
5 COMO TE RECUERDO (Uatimo Xswm Musc/tdilDia 

Aoeel Musical. SCSACI 

12 CONTRA LA COARIENTE (New EditKin EMOA. SESAC] 

7 CREKPO W . SESAC) 

40 DAME. OAME, OAME IGIMME. GIMME. GIMHEl 
(CooiiriBht Coolrol) 

30 DAME UH BESO (Copynsnt Conlrol) 

3 DEJARIA TODO (19^8 Dnp Music. BMI] 

34 DIME COMO IWanier CI>apEi«ll. ASCAP) 

13 DIRECTO AI. C0RA20II (Edlmusa, ASCAP) 
^^ DOS HOJAS SIH RUMBO (Peemmsic. BMI) 

1 EL PRIVILEGIO DE AMAR (BtKlmM. BMI) 

29 EMERGENCM DE AMOR tWS M<js« Coip . ASCAP) 

2 ESPERAMZA (EMI Ajinl. ASCAPAJminusica. ASCAP) 

22 HOTEL COflAZOH {Has FlammgQ. BMII 

15 LA OTRA PARTI DEL AMOR (Wsmn-Taoerlane. BMI) 
It ME HAS ECHADO AL OLVIDO UKMC. ASCAPiUCA. 

ASCAP,1jvi. ASCAP) 

10 MEVOTAQUnAROEENMEDIOfWamll-IaiMllins. 
BMI) 

19 Ml PC (Kaiin. ASCAP) 

9 HIHA BEUA (EMOA. ASCAP) 

20 PARA OARTE Ml VIDA(WB Muse Cofp .ASCAP/FlaiTV 

bo)ran) 

25 PIDO (Lsnfranco, ASCAP) 
36 POR ARRIBA. POR ABAJO tlXia Coroelius. 
BMI/Vtarm-Tamerlana. BMI) 

8 POR MUIERES COMO TU (Vandei. ASCAP) 

23 QUE BOHITO (Pacilic. BMI) 

21 OUEItA>RIASIDODEMI(NniElMic>lCMOA. 
SESAC) 

17 OUEIIIDA (BMC. ASCAP) 

25 OOIEDO SER ICop)>«M CoflM) 
32 SIN Tl (Edinioosa. ASCAP) 

26 SIN »ERTE (Umnisla, ASCAP) 

31 soaREvmiRE (Copdinn Conmo 

4 TUAMOR(ri PP. BMI) 

31 TU NliEVA VIM (De Luna. BMI) 

24 TU SONRISA (So<i)/ATV Songs. BMI) 

11 TUS 0)0S SON (EMD. ASCAP) 

16 TO NACI PARA AMARTE (F.I PP. BMI) 



Hot Latin Tracks 



21 STATIONS 



1 SHAKIRA SONY D'SCOS 
CIEGA, SOROOMUDA 

2 CHAYANNE SONY DISCOS 
DEJARIA TODO 

3 ENRIQUE IGUSIAS fono 
VISA ESPERANZA 

4 OtGA TANON WEA LATiKA 
TU AMOR 

5 HUMES Wrm LUCDtO n:cvMi>CL' 
CRAMjiw CLPRfVlLEGIOOE W^iR 

6 01 BLASIO WITH JUAN UBRIEL 
ARIOm-SMG L»T1N QUERlDA 

7 JOSE FELICIANO (fCCWEN^titv 
GRA«LAT1^0 ME HAS... 

8 ALEJANDRO FERKANDEZ 
SONY DISCOS YO NACI .. 

9 MICHAEL STUART rmm 
NINA BELLA 

10 LAURA PAUSINI w£A latina 
EMERGENCIA DE AMOR 

11 RtCKY MARTIN SONY discos 
POR ARRIBA, POR ABAJO 

12 KARIS EUD/BUG LATin 
TUS OJOS SON 

13 CRISTIAN «Ri04.A<BiUG latin 
LO MEJOR DE Ml 

14 ALEJANDRO SANZ wi/. lati- 
na CORAZON PARTIO 

15 PEPEAGUILAR 



TROPICAL. S«LSA 



la STATIONS 



1 MICHAEL STUART RUM 

NINA BELLA 

2 SHAKIRA SONY DISCOS 
CIEGA. SORDOMUDA 

3 KARIS EMQ'BMG LATIN 
TUS OJOS SON 

4 IMARC ANTHONY RMM 
CONTRA LA CORRIENTE 

5 OLGA TANON MTA latinA 
TU AMOR 

6 FRANKIE NEGRON WU^RISLWEA 
miiw AGUAPASADA 

7 VICTOR MANUELLE SONY 
WSCOS QUEHABRIA... 

S HILLY QUEZAOA WITH aVIS CRE- 
SPO SON' 31SC0S PARA WRTE . 

9 JUAN LUIS GUERRA 

KWHifClVGRAM LUTINO Ml PC 

10 ELVIS CRESPO SONY discos 
TU SONRISA 

11 TONOROSARIO 
WEACARIBE.'WEA lATiiW AS! FUE 

12 CHAYANNE SONY DISCOS 
DEJARIA TODO 

13 GISSELLE ariola/Smg latin 
DAME UN BESO 

14 JESSICA CRISTINA 

ARfflUVBMG LATIN DAME,... 

15 RICKY MARTIN SONY DtScos 



REGIONAL MEXICAN 



66 STATIONS 



1 LOS TEMERARIOS FONOTISA 
COMO TE ^tCJLRDO 

2 GRUPO LIMITE ROCVENt-OLT 
MAM LATINO LA OTRA... 

3 LOS TUCANES DE TUUANA 
EMI LATIN HOTEL CORAZON 

4 TIRANOS DEL NORTE SONY 
DISCOS CREl 

5 LOS MISMOS EMI LATIN 

QUE BONITO 

6 VICENTE FERNANDEZ SONY 
DISCOS MEVOYAQUITAR... 

7 PEPE AGUILAR musart/bal- 
aOA DIRECTO AL CORAZON 

8 LOS ANGELES AZULES EMI 
LAltN QUIEROSER 

9 PEPE AGUILAR MU-SAtTi-BAi- 
BOfl POR MUJERES COMO TU 

10 SANDAARKANCa R-15 
LUIWONDVISA TU NUEVA VIDA 

11 GRUPO BRYNDIS DtSA^Mi 
LATIN SIN Tl 

12 ENRUUE IGLESIAS FONO- 
VISA ESPERANZA 

13 PEDRO FERNANDEZ RDCtFofOlV- 
3PAML*iiW SINVERTE 

14 JUUOPREaiDOYSUBMM PERU DEL 

?icm . 

15 LOS TIGRES DEL NORTE 

'J'.:■■;l^^ .ASi :0'.iJ TU 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED 8V BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE- 99 LATIN MUSIC STATIONS ARE ELEC- 
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT. 7 DAYS A WEEK 


THIS 
WEEl 


1— £ 
3 S 


(N < 


gi 


ARTIST 

IMPfllNT.^ROIAOTION LABEL 


TIUE 

PWXDUCER ISONGWRITOO 












No. 1 


1 




[ 




SHAKIRA 

&3Ny L'-SCDS 3 i^^-', a: N: 1 


♦ CIEGA. SORDOMUDA 


CD 


2 


2 


H 


ENRIQUE IGLESIAS 


♦ ESPERANZA 


CD 


3 


3 


4 


CHAYANNE 


♦ DEJARIA TOOO 

Li't'^'.g .L&TLFA.NO: 


CD 


S 


5 


5 


OLGATANON 


TU AMOR 

'TRL: ^ Si'JUNDEH; 










■ Greatest Gainer m 


CD 


jl 


13 


^ 


LOS TEMERARIOS 

FCNOVIS^ 


♦ COMO TE RECUERDO 

A-A'.GEL ALUA iA ANGEL ALBA) 


6 


6 


9 


5 


MIJARESWITH LUCERO 


♦ EL PRIVLEGIO DE AMAR 
v:E\;.6NC ..jh... ■■ ,■„■'.; .■.-.i.i Li.fiHS: 


CD 


14 




2 


TIRANOS DEL NORTE 


CREl 

J MARTINEZ IC MONGE) 


8 








PEPE AGUILAR 


♦ POR MUJERES COMO TU 

PAGUILAR (FATOI 


CD 








MICHAEL STUART 


NINA BELU 

J G&NZALEZ LY ENRIQUEZI 


10 


7 


8 


19 


VICENTE FERNANDEZ 


ME VOY A QUITAR DE EN MEDIO 

PR,iiM f:: — .--".";sAsl 


OD 


12 


20 


4 


KARIS I . : ; s SON 

J-.'D&Vi:, ..A-iN L ;aRPORAN.EMONTANL. .i ..A.LE) 


12 


9 


7 


16 


MARC ANTHONY 


CONTRA U '-L'-PIENTE 
■ .-.WO) 


13 


10 


15 


13 


PEPEAGUILAR 


DIREL II: AL ll R,AZON 


14 


1 


4 


10 


FRANKIE NEGRON 


» ai,lJA EASADA 
. ' .■■■.:''SCO! 


QD 


19 


18 


' 


GRUPO LIMITE 


♦ LA OTRA PARTE DEL AMOR 

J CARRILLJ G PAS.LLi i^LAZANl 


16 


22 


19 


2? 


ALEJANDRO FERNANDEZ 


YO NACI PARA AMARTE 

E ESTEFAN JR ,K SANTANDER iR.SANTANDERl 


(m 


16 


10 


7 


Dl BLASIO WITH JUAN GABRIEL QUERlDA 

.a^ini ,-. ,T ■. R Dl BLASIO u GASRIELi 


18 


13 


17 


7 


JOSE FELICIANO 


♦ ME HAS ECHADO AL OLVIDO 

R PEREZ iH PEREZ.R LIViJ 




NEW^ 




JUAN LUIS GUERRA 


Ml PC 

. LUtS GUERRA IJ LUIS GUERRA) 


QD 


21 


14 


12 


MILLY QUEZAOA WITH ELVIS CRESPO PARA DARTE Ml VIDA 

sr -11 :i ?(:o- fl QUEZAOA (vviCTOR) 


21 


20 


6 


13 


VICTOR MANUELLE 


♦ QUE HABRIA SIDO DE Ml 

OALFANNO 10 AiFANNO) 


22 


15 


IE 


12 


LOS TUCANES DE TIJUANA HOTEL CORAZON 

£MI L^r 'i G FELIX IM QUIIHERO uyW) 


QD 


27 


28 


5 


LOS MISMOS 


♦ QUE BONITO 

LOS MISMOS (M E GASTROl 


QD 


25 


22 


20 


ELVIS CRESPO 


TU SONRISA 

R COfiA.J CASTRO (E. CRESPO) 


25 


18 


11 


7 


LA MAFIA 


♦ FIDO 

M LICHTENBERGER JR (J LPILOTOi 


QD 


40 




2 


PEDRO FERNANDEZ 

i;COV£f;'PCLVGRAM LAT NO 


SIN VERTE 

H PATRON (H ESTRAtJAl 


(S) 


35 




2 


TONO ROSARIO 

WLACARtSE'WEA L*TINA 


ASI FUE 

TROSARIO D.GABRIEL] 


QD 


29 


24 


5 


LOS ANGELES AZULES 


QUIERO SER 

J MEJIA avi\:; w- ~ f.':J!.TE) 


29 


23 


34 


3 


■■li-.;, AJ;[RRUT-.D "iRlSINI I PAUSIM iLPAUVt ■ 


(D 


33 




2 


GISSELLE 


DAME UN BESO 

J.YALDEZ(JNUNEZ1 


31 


30 


30 


15 


BANDA ARKANGEL R-15 


TU NUEVA VIDA 

ABE LUNA U NAVARRO) 


QD 


32 


29 


11 


GRUPO BRYNDIS 

'J'-^MM if-' •! 


SIN Tl 

C.SA RECORDS IM POSADAS) 


33 


31 




2 


MANA 


COMO TE EXTRANO CORAZON 

Ft^tR AGONZALEZ (FhEHI 


CM) 


HEW^ 


1 


LUIS FONSI 

■.jMV-:(^-;.AL L.tr.\o 


DIME COMO 

AZEPEDA IA MATHEUS) 


35 


2e 


23 


7 


JULIO PRECIAOO Y SU BAND* PESUt DEL PWIRCO DOS HOJAS SIN RUMSO 

F':.'>.'B'.i& LftTiN M.ABDALA (VCORDEfW) 


QD 


37 




2 


RICKY MARTIN 

f.'V'OiSCK s ficicj K C PORTlR 


POR ARRIBA. POR ABAJO 

R ROSA.L GOMEZ ESCOIAR.CLEMOS.K.APONTE) 


QD 


NEW^ 


1 


LOS TIGRES DEL NORTE 


ASI COMO TU 

LOS TIGRES Da NORTE (NOT LISTED) 


QD 


NEW^ 


1 


PRISCIUY SUS BAUSDE PLATA S0BREVIV1RE 

r. .iriNr.ro'.^vis.-. v-T i .srrn i isTEOj 


39 


38 


36 


22 


INTOCABLE 


♦ AMOR MALDITO 
-iJiCZA) 


M 


24 


25 


7 


JESSICA CRISTINA 


DAME, DAME. DAME 

M TtJADA.F MENDEZ'B ANDiRSON.B ULV'ACUS) 



■ I ,. dc y.-vax n- BjiJieiK:* twei it* ytevoji *eeii, f«f*rt)l«s □( c^arl Townenl A recort ndiicfi f*i beei' on Bif ctart lor 

-..iir: . Jl *ill rc( r«pfi^ 1 OuIIpI. if il rE«lm iro*»»r in OHeclionv Gi««tol Gairiw 1^ " "■ ■ 

Errrn:" II UK> tiK.'itc: ,1'^ tiod .n MMMnai tilt, tTw [tcoid Deiiu p<>yM on mt 
r^m the tfiwt *'t«r Zb i«m4i3 O 1996 ftllbMrdiBPI CcMTvnonutcns, Inc 
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NOTAS 

(Continued front preceding page) 

in the Boxscore in the Nov. 14 Bill- 
board with four sellout concerts at 
the 6,000-seat Uniwrsal Amphithe- 
atre in Univiersa! City, Calif. 

The Ariola/BMG icon from MeMCO 
grossed SI ,361, 798 from the quartet 
of shows that took place Oct. 16, 17, 
18, and Zi. Promoting the .shows was 
Universal Concerts. Ticket prices 
ranged from (gulp) $53.50 to $128.50. 

Stateside briefs: Feiickiades 

a Juan Gonzalez, who has been 
named the American League's most 
valuable player (MVP). The Puerto 
Rican slugger, who plays for the Texas 
Rangers, is the fiance of WEA Latina 
star Olga Tan6n. Completing the 
first all-Latino sweep of Major 
League Baseball's MVP awards is 
Dominican home-run star Sammy 
Sosa, the Chicago Cubs outfielder 
who won the National League's MVP 
honor. No word yet if either baseball 
player will be cutting a tropical album. 

On Sunday (29) at Fiesta Prome- 
nade in Miami Beach, more than a 
dozen rock acts «ill be performing a 
show where the Red Cross will be 
accepting donations for those affect- 
ed by Hurricane Mitch. Among the 
artists slated to appeal- at the daylong 
erent, dubbed Latin Rock Live, are 
Calm^'s Patricia Loaiza, who per- 
formed earlier this year at Billboard's 
ninth annual International Latin 
Music Conference; BMG's Pastilla; 
and Grital's Vdumen Cero. The event 
is being produced by Ricardo Farias. 

Los Prisioneros, Los Divididos, 
Cuca, and Las 15 Letras are slated 
to perform at the fourth annual Reti- 
la Rock Awards, which is set to take 
place Dec. 1 1 at LA's Grand Olympic 
Auditorium. 

Also on Dec. 11, EMI Latin heart- 
throb Carlos Ponce will be appear- 
ing in an episode of the WB's TV show- 
"7th Heaven." 

MTV Networks Latin America has 
appointed Adriana Medici account 
manager of affiliates sales for the 
southern cone. She was affiliate sales 
representatiw of the Weather Chan- 
nel Latin America. 




Una Estrella Para Vicente. Sony Dis- 
cos artist Vicente Fernandez received 
his star on the Hollywood Walk of 
Fame Nov. 1 1 during a ceremony 
attended by an estimated 4,000 peo- 
ple. Pictured kneeling, from left, are 
Johnny Grand, honorary mayor of 
Hollywood, and Fernandez. 




CeratI Signs On The Dotted Une. Gustavo Cerati. former front man of Argenti- 
na's revered rock group Soda Stereo, recently Inked a deal with BMG Argentina. 
Shown, from left, are Carlos San Martin, president of BMG Argentina: Cerati: Afo 
Verde, director of A&R for BMG Argentina; and Daniel Kon, Cerati's manager. 



Zaccai Curtis has won Hrst prize 
and Luis Irizarry has won second 
prize in the ninth annual Charlie 
Palmieri Memorial Piano Scholarship 
Competition. Curtis and Irizarry will 
study Latin music disciplines at the 
New York-based Harbor Conservato- 
ry for the Performing Arts. The 
Charlie Palmieri Memorial Piano 
Scholarship was established by Tito 
Puente to further the Latin music 
style of Palmieri, an esteemed 
pianist who died in 1988. 



Ml 



EXICO NOTAS: On Dec. 14, 
EMI's irrepressible diva Thalfa will 
start taping her new telemvela "Ros- 
alinda." Produced by Salvador 
Mejia, the soap opera is slated to air 
in the first quarter on Spanish TV 
network Televisa. 

For Fey's latest album, "El Color 
De Los Sueiios," her label, Sony 
Mexico, has released the album in 
four 3D packages, each using a dif- 
ferent color In addition, the new look 
of the fre.sh-faced .songstress is root- 
ed in Indian culture, 

Ver6nica Castro, "la reina de lax 
telemvelas," who recently departed 
Televisa, is now concentrating on her 
musical career. Castro, mother of 
BMG pop star Cristian, has signed 
with Sony. Her label bow; due in the 
first quarter, is a bolero and rhythmic 
pop disc to be produced by labehnate 
Ana Gabriel. 

In a move to freshen the image of 
its Channel 9, Televisa has introduced 
a number of promotion spots featur- 
ing well-knott'n recording artists who 
are singing jingles for the channel. 
The five acts participating in the pro- 
ject are Fonovisa's Los Tigres Del 
Norte and Banda El Recodo, Poly- 
Gram'a Grupo Lfmite, EMI Latin's 
Los Tucanes De Tijuana, and Ario- 
la/BMG's Ilegales. Channel 9 broad- 
casts Mexican-made movies, telenov- 
ela reruns, and talk shows. 

PolyGram Mexico's pop/dance 
troupe Kabah recently went to Brazil 
to promote its latest album, "Es- 
peranto," which will be released there 
in the first quarter 

DeSDE ARGENTINA: EMI Ar- 
gentina just dropped Los Pericos' 
"Mystic Love" on Not. 15. The album 
includes a guest appearance by 



Ratones Paranoicos front man 
Juanse and a cover of a '70s classic by 
Luis Alberto Spinetta titled "Los 
Libros De La Buena Memoria." EMI 
Latin is expected to drop the disc in 
the U.S. next year. 

Confirmed to perform in Buenos 
Aires in December are KC & the 
Sunshine Band (Saturday [5], Obras 
Stadium); B.B. King (Dec. 9, Gran 
Rex Theater); the Monsters of Rock 
Festi\-al with Iron Maiden, Soulfly, 
and Helloween (Dec. 12, Vaez Sta- 
dium); Pimpinela (Dec. 12, Luna 
Park Arena); Lito Vitale (Dec. 12-13, 
Teatro Coliseo); and Charlie Zaa 
(Dec. 16, Gran Rex Theater). 



lAPPY TURKEY DAY: Due to an 
early Thanksgiving Day deadline, 
Chart Notes will not be puldished this 
issue. 

Correction: Ontrary to an item 
in last issue's Latin Notas, the pro- 
moter of the Vi\<e Latino concert was 
RAC Producciones. 

Assktame in preparing thin column 
was provided by Teresa AgvMera in 
Mexico City and Marcelo Fem&ndez 
Bitar in Bmnos Aires. 




Posing For A Million. EMI Spain re- 
cording act Ella Baila Sola recently was 
given an award by EMI Spain ar>d EMI 
International Latir lor sales of 1 million 
units in Spain and Latin America of Its 
eponymous debut. The presentation 
took place Sept. 2B in Buenos Aires at 
the launch of the pair's second EMI 
album, "E.B.S ," which has been 
released in the U.S. on EMI Latin. 
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ARTIST IMPRINT & NUMBERCIISTRIBUTING LABCL TITLE 


CD 


1 


9 


No. 1 /Greatest Gainer 

SHAKIRA sf/i. warjs ftr -4.: O r j< n.v i DONDE ESTAN iJ3S LADROHES? 




2 


9 


ENRIQUE IGLESIAS fWmSA OBOOOf 


COSAS DEL AMOR 


3 


3 


4 


OLGA TANON -vtA LAtir4A2S098BB 


TE ACORDARAS DE Ml 


4 


4 


7 


JULIO IGLESIAS coiuMBiA 69577 MY UFE: THE GREATEST HITS 


CD 


5 


32 


ELVIS CRESPO • SONV OtSCOS 82634 ■ 


SUAVEMENTE 


1 


6 


41 


RICKY MARTIN • SOHV discos a2653 


VUELVE 


7 


7 


15 


SOUNDTRACK ifu: 6e90&'S0NV OlSOOS 


DANCE WITH ME 


1 


8 


7 


CHAYANNE s r.r U SCOS S?869H 


ATADO A TU AMOR 




Nnv^ 


m Hot Shot Debut 

LOS TUCANES DE TIJUANA iM LAriN^y.-. U3S KWS BUSCADOS 


10 


9 


3 


LOS TEMERARIOS fonovisa 6078 


1 > EXITOS PARA SIEMPRE 


1] 
11 


II 


59 


MANA • WEA \.AT\M 70iiO 


SUENOS LIQUIDOS 


12 


10 


51 


ALEJANDRO SANZwea latina ?028l |B 


MAS 


13 


12 


5 


GRUPO LNriE KOJOi 5&946afUvCRiW .A i\ 


DECORAZONALCORAZON 


14 


14 


61 


M£JANDROFERNM«Z« ^ 'Ni :^.::-^•^l^ BB 


ME ESIDV EMAMORANDO 




18 


21 


VICENTE FERNANDEZ sont discos B27 1 3 B 


ENTRE EL AMOR V YO 


16 


13 


61 


BUOM VISn SOCUL ClUe ciw.KKSiJCH :^ W B 


BUEMVIStASOCM.CUje 


17 


17 


24 


CHARUE ZAA SCNOIUX S270&SONV DISCOSU 


UN SEGUNOO SENTIMIENTO 


M 


IS 


8 


01 BLASIO AAIOLA 6142CyBMQ LATIN 


OESOE MEXICO 


CD 


29 


2 


VARIOUS ARTISTS lu* a279asow discos 


MERENHITS '99 


20 


?0 


55 


MARC ANTHOMV • rum 82156 


CONTRA LA CORRIENTE 


Cn) 


30 


3 


FEY SOm DISCOS 82755 


EL COLOR DE LOS SUENOS 


22 


21 


8 


FRANKIE NEGRON WEACARIBC 247I2.WCA LATINA 


NO ME COMPARES 


23 


16 


15 


GIPSY KIN<^ r^ONESUCH'AILANTlC 7961CVAG 


CANTOS DE AMOR 


C24J 


47 


2 


GISSELLE AAIC}U6279(V8MG LATIN 


ATADA 


25 


25 


12 


TONO ROSARIO weacaribe 24304,wea LATirtA g 


EXCUUSIVO 


26 


23 


12 


CONJUNTO PRIMAVERA tdnovisa 9663 


NECESITO OECIRTE 


27 


24 


21 


LOS TUCANES DE TIJUANA EMi laTin 93616BI 


AMOR PLATONICO 


21 


27 


6 


JOSE FELICIANO mcdvln se.9002/POivGRAM LAnrw 


SENOR BOLERO 


26 


19 


10 


LOS SUPER SEVEN h.^shviues 5768aBMG UTtN LOS SUPER SEVEN 


(W) 


32 


5 


JULIO IGLESIAS S'.lNr C SCOS 82B71 


Ml VIDA:GRANDES EXITOS 


31 


22 


4 


MICHAEL SAIGA DO XIEV B292^'SONr DISCOS 


PURO PUEBLO 


32 


41 


II 


BANDA ARKANGEL R-15 luna sso^tonovisa 


AMOR DEL BUENO 


(D 


NEW^ 


BANDA MAGUEY RCA 6292EkBMG LATIN 


EXITOS EN VIVO 




35 


15 


LUIS MIGUEL WEA LADNA 20845 


TOOOS LOS ROMANCES 


^35 


28 


13 


FRANKIE RUIZ ROCrvEN iSimiPOLioMu laiino b 


NAOMIENTO ¥ RECUEROOS 


QD 


42 


33 


SELENA LMI LATIN 941 ID 


ANTHOLOGY 


(D 


4G 


2 


LOS TRIOS PUTiW)9727/roNOVlSA AVER, HOY Y SIEMPRE...CON AMOR 


(D 


45 


32 


PEPE AGUILAR musart ibi9i«alBOA 


CON MARIACHI 


39 


31 


23 


OZOKAATLI ALMO sounds 80O2aiNTERSCOPE B 


OZOMATLI 




50 


3 


KARIS fMD (i?3M,eMG LATIN 


YO VOY POR Tl 


41 


34 


26 


VICTOR MANUELU SONY IMSCOS 82717 B 


IRONIAS 


42 


36 


4 


LAURA PAUSINI WEA UTINA 24720 


Ml RESPUESTA 


43 


40 


4 


ALA81NA Asron place 4oi4 


THE ALBUM II 


44 


39 


2 


JENNIFER Y LOS JETZ EMi uvriN 97994 


MARIPOSA 


45 


37 


10 


RAMON AYAUYSUSBRAVOS Da NORTE FREDOE 1775 C4SAS DE MADERA 


46 


26 


22 


JARABE DE PALO EW latin 41762 


LAFLACA 


47 


43 


13 


GRUPO BRYNDIS n sA ="i^J7'EMi LATIN 


UN JUEGO DE AMOR 


46 


48 


9 


LOS MISMOS rvt. iath-. gsso? 


VEN A Ml MUNOO 


CD 


RE-EKTRY 


LOS TEMERARIOS fonOVISA 0515 B 


COMO TE RECUERDO 


so 


38 1 6 


MILLY QUEZAOA SONr oiSCOS 82593 


VIVE 






POP 


I TROPICAL/SALSA { 


REGIONAL MEXICAN 



1 SHAKIRA SONY DISCOS 
DONOE ESTAN IDS lAORCNES? 

2 ENRIQUE IGLESIAS FOnWISa 
COSAS DEL AMOR 

3 OLGA TANON wu LATiru 
TE ACORDARAS DE Ml 

4 JULIO IGLESIAS COLUMBIA 
MY UFE 

5 RKKY MARTIN SONY OISCOS 
VUELVE 

6 CHAYANNE SONT DISCOS 
ATAOO A TU AMOR 

7 MANA MEA UTINA 
SUENOS LIQUIDOS 

S A1£JANDR0 SANZ W> LAM 
MAS 

9 AlIIMCWI FOMUCCZ DSDS 
ME ESTOY ENAMORANOO 

10 01 BLASIO ARIOLAQMG LATIN 
DESDE MEXICO 

11 FEY SONY OISCOS 

EL COLOR DE LOS SUENOS 

12 CKYKMCSKMSUCHAnAWCK 
CANTOS DE AMOR 

13 J0SEFQJCWI0KD«ttan3twunN3 
SENOR BOLERO 

14 JULK) IGLESIAS SONY DISCOS 
Ml VIDA-GRANDES EXITOS 

15 LUIS MIGUEL WEA LATINA 
TODOS LOS ROMANCES 



1 ELVIS CRESPO SONY OISCOS 
SUAVEMENTE 

2 SOUNOnUCXCKysomOKXIS 

DANCE WITH ME 

3 BUENA VISTA SOCIAL CLUB 

WJRLD ClfKUlT NO^E^JCH'AG 
BUENA VISTA SOCIAL CLUB 

4 (HVUEZAA scmuxsoNf DaXK 
UN SEGUNOO SENTIMIENTO 

MERENHITS 99 

6 MARC ANTHONY rmm 

CONTRA LA CORRIENTE 

7 FMNKE WGRON mfomjm lATM 
NO ME COMPARES 

8 GISSELLE ARIOU'BMG LATIN 
ATADA 

9 TQNOROSAnOWICMaeEWEALATMt 

EXCLUSIVO 

10 RWWERUiztaNwaii»wu<itc 

NACIMIENTO Y RECUEROOS 

1 1 KARIS EMa'BMG uiim 
YO VOY POR Tl 

12 VICTOR MWUEUE SONY IKODS 
IRONIAS 

13 MUyOUEZUASOm DISCOS vn/E 

14 aiBM«SMO>wNN«Ai,mnoGc 

REENCARNACION 

15 MICHAEL STUART RMM 

RETRATOS 



1 UlSTUCIMSIICTUUWAD«uini 

LOS MAS BUSCADOS 

2 LOS TEMERARIOS FONOViSA 
15 EXITOS PARA SIEMPRE 

3 cnjmjMnEnxKNraucnwuvH} 

DE CORAZON AL CORAZON 

4 VICSNTEFEnUMlGESONYCtsOOS 
ENTRE EL AMOR Y YO 

5 CONJUNTO PRttlWERARWOMSA 
NECESITO DECIRTE 

6 LOSnnWESDEIUUMMEUuni 
AMOR PLATONICO 

7 USSmiSCfllOWMIX IKum 
LOS SUPER SEVEN 

8 HnuELSaLGADOjOCYmolSn 
PURO PUEBLO 

9 BANHWKWGaR-lSFCKlvn 
AMOR DEL BUENO 

10 BANDA MIIG(JEYRCA«<GUinN 
EXITOS EN VIVO 

11 SELENA EMI LATIN 
ANTHOLOGY 

12 LOS TRIOS PIATINCVFONOVISA 
AYER HOT Y SIO*RE_.C0N AMOR 

13 PEPEAGUUR MUSA«T|W1S0A 
CON MARIACHI 

14 JENNnRYLOSJETZEHumn 
MARIPOSA 

15 RIIOiailUkYSUSnAaS DEL NORTE 
FREDDIE CASAS DE MADERA 



Album with th« grtaiHt mIh b*I"1 wnk. * RwiKding IndustiY Aw. Of Aminu (RIAAI ccrtiftcAtion tor uln of 
900.000 uniK A RIAA certitiMMn «Di ulei al 1 rhillkin unm. witn mullimilhcn Milan tndlcatM by a numi,)l toliawinB tn* 
m*nM. Fw Mieo Hts. and Double albums with a rumins lima that etcatds two houri, llw RIAA munipUef snionicnis by tti« 
flumbOf of discs and.'oi tapes Cieatest Gamer shews ciiairs larsest un,t tnciease. BiMKMes past and presaot Hea1see4«f 
titles, e 1998. BillDPard^BPI Commuotcstions and SoundScan. Inc 
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The best voice 
The best guitarist 
The best arrangements 
The best mix 
The best production 
The best management 
The best boleros 




THE BEST BOLERO ALBUM 
EVER RECORDED 

Produced by Rudy Perez, 

Poly Gram 

LATINO 





Alma Mia 
Como Fue 
La Ultima Noche 
ME HAS ECHADO AL OLVIDO 
Senor Bolero 
Tu Me Acostumbraste 
Que Tristeza 
Cuando Te Toque Llorar 
^: Concavo y Convexo 
Rayito De Luna 
Somos 
Nuestro Amor 
Si Me Comprendieras 




6 Grammy Awards, 15 Nominations. 
Platinum Status in USA and Puerto Rico. 

Released in Argentina, Austria, Belgium, Bolivia, Brazil, Central America, Chile, Colombia, Czech Republic, 
Denmark, Ecuador, Finland, Greece, Hong Kong, Hungary, Israel, Italy, Japan, Luxemburg, Mexico, Norway, 
Paraguay, Peru, Poland, Portugal, Spain, Sweden, Switzerland, The Netherlands, Uruguay and Venezuela. 

www.senorbolero.com / www.josefeliciano.com / www.musica.polygram.com 



Exclusive Representation 



297-101 Kinderkamack Road 
Oradell. New Jersey 07649 USA 
Phone; (201) 265-8262 1 rax: (201) 265-0603 



Management 

John Regna 



Public Relations 

d&a 

584 Broadway, Suite 1201 
Naw Vork, New York 10012 USA 
Phone: (212) 966-4600 / Fax: (212) 966-5763 
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Top Gospel Albums . 




1 


1 
1 
i 


Conpilad from a nilwnal umple of retail stort and rack sales soitnoscan* 
reporls collected, coniptled. and pnnidedby IIIIIH 

ARTIST TITLE 
IMPRINT & NUMB£llt>ISTRIBUTING LABEL 


1 


1 


8 


m No. 1 

KIRK FRANKLIN 

GOSPOCtf*TfitC90I7aiNItRSCOP£ 8 31 No ! THE NU NATION PROJECT 


CD 


NEW^ 


SOUNDTRACK OBEAMV»wkS 5«5a«rr£N THE PfilNCE OF EGVPT-INSPIRATIONAL 


3 


2 


19 


TRIN-I-TEE 5:7 e-RiTE 90094/interscope H TRIN-I-TEE 5:7 


4 


3 


2 


TD. JAKES WITH THE POTTER S HOUSE MASS CHOIR 

iNTtGRlTT/wORD 695J2,tPic IS LIVE FROM THE POTTER'S HOUSE 


5 


4 


31 


FRED HAMMOND t RADICAL FOR CHRIST • 

VERIIT '.3! 10 (PAGES OF LIFE) CHAPTERS 1 & II 


S 


5 


79 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A 

B RITE 90O9J'lNTERSCOPE GOD'S PROPERTY 


CD 


10 


7 


CECEWINANS pioneer 928ia'«G HIS GIFT 


8 


7 


3S 


CECEWINANS pioneer 92793-»G EVERLASTING LOVE 


9 


g 


10 


yOLANDA ADAMS verity 43123 ■ SONGS FROM THE HEART 


10 






VARIOUS ARTISTS • 

.I«m<3ic° WOWGOSPEL 1998 - THE YEAR'S 30 TOP GOSPEL AflTISTS AND SONGS 


11 


11 


4 


TAKE 6 reprise 46795AVARNER BROS- SO COOL 


12 


9 


6 


VICTORY IN PRAISE MUSIC AND ARTS SEMINAR MASS CHOIR 

TYSCOL'NEW LIFE 43117A/EHITY ANY DAY 


(H) 


16 


21 


WALTER HAWKINS AND THE LOVE CENTER CHOIR 

msPO CENTRIC 90172I1NTERSCOPE og LOVE ALIVE V: 26TH ANNIVESSARY REUNION 


QD 


17 


104 


SOUNDTRACK A' ARISTA 18951 THE PREACHER'S WIFE 


15 


13 


13 


FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR 

GOSPO CENTRIC 90 1 7&1NTERSC0PE BOW DOWN AND WORSHIP HIM 


U 


IS 


17 


PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOIR 

VERi-» S3 . 10 SB LIVE AT LOVE FELLOWSHIP TABERNACLE 


OD 


21 


13 


VARIOUS ARTISTS crystal rose 20952 PURE GOSPEL - 10 TOP CHOIRS 


(H) 


20 


3 


VARIOUS ARTISTS 

VERITY 43121 THE REAL MEANING OF CHRISTMAS VOLUME 2 


dD 


25 


8 


HOWARD SLIM HUNT t SUPREME ANGEL majestic 7005 OVER YONDER! 


20 


12 


5 


KIM BURRELL towuy boy gospel 1249T0MMy boy EVERLASTING LIFE 


21 


14 


55 


KAREN CLARK'SHEARD island 524397 ■ FINALLV KAREN 


(H) 


NEW^ 


LOISSNEAD BORN AGAIN 41020 SOMEBODY 


23 


19 


13 


DAWKINS it DAWKINS HfnuoN> ic^i; FOCUS 


24 


IS 


6 


KIRK WHALUM FEATURING GEORGE DUKE t PAUL JACKSON, JR. 
WARNER GOSPIL j;: ij vrtSMK lite THE GOSPEL ACCORDING TO JAZZ 


2S 


23 


57 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE 

NEW LIFE 4310a'VERlTYBB STRENGTH 


26 


22 


74 


VICKIE WINANS cci 161279 LIVE IN DETROIT 


27 


24 


56 


BEBEWINANS atuntic S304lr«a BEBE WINANS 


28 


26 


90 


VARIOUS ARTISTS 

CGI 165252 TODAYS GOSPEL MUSIC COLLECTION 


® 


40 


7 


WHITFIELD COMPANY crystal rose 20953 STILL 


30 


34 


4 


REVEREND EDGAR L VANN. JR. AND THE SECOND EBENEZER BAPTIST CHURCH 

SOUND OF GOSPEL 225 LIVE IN DETROIT 


31 


36 


26 


BOBBY JONES t NEW LIFE WITH THE NASHVlUE SUPER CHOIR 

GOSPO CtNIRIC 90? 1 1 'INTLHSCOPE JUST CHURCHIN' 


32 


29 


11 


VARIOUS ARTISTS i.'iTEGRlTY,Y»OR0 6954l,tPic WOMEN OF WORSHIP-GOSPEL 


33 


39 


8 


JOE SIMON RiPnE225a THE STORY MUST BE TOLD 


GB) 


RE'ENTRV 


EDWIN HAWKINS world class gospel 0003 LOVE IS THE ONLY WAY 


35 


33 


23 


COGIC INTERNATIONAL MASS CHOIR 

world class gospel 50O2 LEANING ON JESUS 


(S) 


RE'ENTIiy 


KEVIN MCFADDEN Atlanta iNri 10240 KEVIN MCFADDEN 


(2) 


NEW^ 


KEITH JOHNSON It THE SPIRITUAL VOICES 

world wide 2609 THROUGH THE STORM 


38 


31 


27 


PATRICK LOVE li THE A.L. JINWRIGHT MASS CHOIR 

crystal rose 20950 THE VISION 


39 


27 


82 


SHIRLEY CAESAR WOKD 68003/EPic ■ A MIRACLE IN HARLEM 


40 


32 


9 


THE CHRISTIANAIRES CGi 161119 STANDING ROOM ONLY — LIVE 
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SRecoifls with t^e gr^si^ai ^3in^ IDis we«k. # Recordmg Industry Assn. 01 Air.erica IRIAAI cerlificalKKi fv 
IS ol 500.000 unils; A RIAA ciTTi'icalion tor «le4 0* I m.llion unds vMlh e*ch i)(l(1ilio!)ai nuiiion indiuted bv i 
numeral lolluwing tl>e symbol For boied s«ts. and double albums with a ninnine Mne l^al piceeds two liours. Ihe RIAA 
multiplies shipments IM the number of discs and^ tapes. All albums available on cassette and CD 'Asterisk ii^dicates 
vinyl available ■ indicates oast or oresenl Heatseelref titles, c 1998. Biliboard.'BPi Communications. 




by Lisa Collins 

On the road AGAIN: Kirk Franklin & the Nu 
Nation are preparing to hit Uie road with a self-titled 
tour set to kick off Dec. 26 in New Orleans. Ticket 
sales are already going strong for the 66-city tour, 
which will also feature Trin-I-Tec 5:7 and CeCe 
Winans and is tentatively set to wind down in Talla- 
hassee, Fla., in mid- April. Adding to the excitement is 
a TV special featuring the tour's talented lineup, with 
Debbie Allen as director/producer The special is slat- 
ed to tape Jan. 2 at the MCI Center in Washington, 
D.C. Negotiations with networks are under way. Not 
surprisingly, all three touring acts are featured on 
DreamWorks' inspirational "Prince Of Egypt" sound- 
track, which is fast becoming one of the most-added 
releases by gospel prxjgrammers across the nation and 
features a who's who of gospel, including Fred Ham- 
mond & Radical For Christ, Shirley Caesar, BeBe 
Winans, Take Six, dc Talk, and Donnie McClurkin. 

Meanwhile, McClurkin teams with his talented sis- 
ters — Olivia, Andrea, Meryl, Carol, and Tanya — on 
a new wrsion of "The Hallelujah Chorus" (from Han- 
del's "Messiah") for a special radio-only single that 
was released Nov. 27. The track is part of a collection 
of songs from "The McClurkins" that is being slated 



for release next year from Gospo Centric Records. 

I N THE KNOW: Representatives from the various 
segments of the gospel music industry — including 
Gospel Music A.ssn. president Frank Breeden, Har- 
mony Records GM Raina Bundy, Warner Gospel GM 
Demetrus Alexander-Stewart, Gospel Today pub- 
lisher Teresa Harris, and Jon Marcus, executive 
director of the New York chapter of the National Acad- 
emy of Recording Arts and Sciences — were on hand 
for a one-day regional conference Nov. 21 in New York, 
co-sponsored by the United Gospel Industry Council 
and ASCAP More than 150 people turned out for the 
seminars, which focused on gospel marketing, retail, 
radio, sales, and distribution issues. The event was 
facilitated and organized by Verity Records executives 
Carla Williams and Tara Griggs-Magee. Artists in 
attendance included James Hall and Nancey Jackson, 

On the WORD; Joining the new trend of evangelists 
releasing gaspel albums is Jackie McCullough. Her 
much-anticipated debut release, "This Is For You, 
Lord" — featuring the Family (of Kirk Franklin fame) 
and Lawrence Matthews — had been scheduled for 
release earlier this year but is now sporting a February 
'99 relea.se date. "The reason we delayed the release was 
i»cause when it was finished, we felt it would be a much 
bigger record than we had anticipated, and we felt it 
needed its own space," says Gospo Centric CEO Vicki 
Mack Lataillade. "People will be seeing the Family in 
a new light It's all-new songs with lyrics by McCuUou^ 
with music by Kevin Bond [B-Rite VP of A&R]. Kevin 
got new textures and sounds out of the Fiunily. We're 
really going to be putting everything behind it" 



BLUE 

]>fOTES 




by Steve Gmyboiv 
Running the voodoo down: mius Davis' 

"Bitches Brew" was already ahead of its time nearly 30 
years ago, eerily foreshadow ing mu.sical forms that our 
ears are only now becoming attuned to. 

While "Brew" initially caased purists to revile Davis 
for abandoning jazz tradition, the double-vinyl album 
has left an indelible mark upon our cultural landscape. 
As we mow tovvanl the millennium, it stands poised to 
make its mark upon a new generation of listeners. 

Davis' still-potent concoction was culled from record- 
ings made in August 1969 and February 1970. "At this 
point in time, Davis had stopped making albums and 
ju.st made music," says Steve Berkowitz, Legacy's VP 
of A&R. "It was actually [producer] Teo 
Macero who put together the record 
that we now know as 'Bitches Brew.' 

"There is more music from those .ses- 
sions, sections of which ended up on 
other Davis albums," Berkowitz contin- 
ues. "But it Ls one body of work, because 
that's the way the musicians played it 
Regaixlless of where the music ended davis 
up, or in w-hat order it was made avail- 
able to the pubUc, it historically belongs together" 

"The Complete Bitches Brew Sessions," released 
Nov. 24 on Legacy, brings together all of the music 
recorded at those groundbreaking dates. Included in 
the four-CD bax is the original "Bitches Brew" album, 
pi'eserved for historians in its familiar running order 

"We put the original album first in its original con- 
te.\t, so that the listener can hear 'Bitches Brew' as they 
know it," says Berkowitz. "The rest of the mu.sic is 
chronological, so that .vou can hear its development Oiu- 
goal was to reflect the reality of what happened at those 
sessions." 




To create awareness for the box. Legacy serviced col- 
lege radio, retail, and press with a CD single, featuring 
four Macero-editcd "Bitches Brew" tracks. Interest- 
ingly, the under-three-minute versions of "Spanish Key" 
and "Miles Runs The Voodoo Down" originally 
appeared as the A- and B-sides of a commercially avail- 
able 45. " 'Bitches Brew' had gone gold, which in 1970 
was a huge plateau for any artist," says Berkowitz. 
"Miles was so visible that I imagine Columbia was hop- 
ing for radio airplay." (Berkowitz points out that the 
edits themselves are not on the boxed set since they 
are essentially snippets of music already included.) 

According to Seth Rothstein, Legacy's senior direc- 
tor of jazz marketing, "Bitches Brew" is "one of the first 
jazz projects to be worked in conjunction with Sony 
Music Distribution's urban force, who have been very 
successful in getting Davis stocked in smaller, urban 
mom-and-pop stores. Likew ise, our college reixs have 
been involved in our marketing plan from the begin- 
ning. They realize that 'Bitches Brew' is sort of the 
fount of everything that came after it Hip-hop, trip- 
hop, sampling, looping — it all started here." 

Legacy's ongoing Davis program inviolves the posi- 
tioning of the late trumpeter as a cultural icon — and of 
the music as part of a collective entity of works, rather 
than individual albiuns. 

"We have a metallic poster of Miles for retailers; he's 
sitting in front of his brownstone, wearing really funky 
duds, with big bulbous glasses. It simply says, 'Miles,' " 
says Roth.stein, pointing out that Davis is not even hold- 
ing a trumpet in the photo. "We also have custom CD 
bins, ghing us permanent Miles Davis retail space." 

Dave Dunn, jazz buyer for HMV's 72nd Street store 
in New York, reports that "there are ahvays die-hard 
Miles fans who come in asking about upcoming prod- 
uct, and this is certainly no exception. 'Bitches Brew' 
came out when I was in high school; it was part of my 
mu.sical vocabularj'. 

"At the same time, it appeals to a younger audience, 
and to young masicians, who are paying close attention 
to what came before their time. There is plenty of 
appeal to fans of funk and hip-hop," Dunn says. 

Dunn notes that Davis is a staple for retailers to turn 
to when "someone comes in looking for a jazz artist to 
start their collection with." 
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g 

3 

5 
1 


Conplled from a national sample ol ntail store and rack sales tPmmmS^^ 
reports collectBd. compttMl. and provHlfld by. Illll" 

ARTIST TITLE 

IMPRINT & NUMBER'OISTRIBUTING UB£L 


CD 


3 


3 


^ NO. 1 m 

SOUNDTRACK 

WJ--',',npK,!,'.v/.iii- :.-.i-M . TOUCHED By AN S'-b-L THEALBIJM 


2 


1 


8 


KIRK FRANKLIN cosrocmiRamtssajCEMJil wio THE NU NATION PROJECT 


CD 


2 


5 


VARIOUS ARTISTS 


CD 


4 


8 


VINCE GILL WITH PATRICK WILLIAMS AND HIS ORCHESTRA 

SPA^t^jA ':«j:iiT;LJiNASHVu.£ BREATH OF HEAVEN — A CHRISTMAS COLLECTION 


CD 


NEW^ 


SOUNDTRACK DREAMWORKS 50O4L'PftOVIDENT THE PRINCE OF EGYPT 


(D 


5 1 6 


MICHAEL W. SMITH reunion laoiM>R<»iDENT CHRISTMASTIME 


CD 


NEW^ 




SOUNOTHACX DISAliwmKSSOOMWOTOENl THE PRINCE OF EGYPT-INSPIRATIONAL 


CD 


s|, 


DC TALK WROItWOfiEfRONT 6195(CH0R0Ain SUPERNATURAL 


CD 


NEW^ 


SOUNDTRACK DSEAUwoms p«snv«£l SOMSMmaNl THE PRINCE OF EGYPT-NASHVILLE 


(2) 


; 


16 


POINT OF GRACE WRD W4 STEADY ON 


OD 


12 


9 


VARIOUS ARTISTS 

liiJt JIL ■ lAcv SONGS 4 LIFE — FEEL THE POWER! 


12 


la 


21 


— 1 

NEWSBOYS STAR SONG 0169CTORDANT STEP UP TO THE MICROPHONE 


13 


8 


19 


TRIN-I-TEE 5:7 B-RJTE 0O72M>RO ■ TRIN-I-TEE 5:7 


14 


14 


63 


LEANN RIMESA' 

cukn ,'7^8- -.vrn YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 


15 


II 


5 


REBECCA ST JAMES rOREERONT SISftWORDANT B| PRAY 


16 


9 


2 


TD. JAKES WITH THE POTTER'S HOUSE MASS CHOIR 

INTEGRITY l31»WOfiO B LIVE FROM THE POnER'S HOUSE 


17 


13 


30 


MICHAEL W. SMITH reunion 10007/provident LIVE THE LIFE 


18 


16 


25 


JACI VELASQUEZ myrrh 7026WORO JACI VELASQUEZ 


(S) 


23 


6 


BILL GAITHER t THE GAITHER VOCAL BAND 

SPHiNS -ILL MM.LM0RD4N' SB STILL THE GREATEST STORY EVER TOLD 


20 


20 


21 


RICH MULLINS AND A RAGAMUFFIN BAND 

MTRBH 7033;WORD BB THE JESUS RECORD 


21 


15 


6 


VARIOUS ARTISTS 


22 


17 


5 


RAYBOLTZ word 5702 ■ HONOR AND GLORY 


23 


21 


5 


BURUP TO CASHMERE SQUINLMM 5»?/W0RD ■ ANYBODY OUT THERE? 




24 


2 


VARIOUS ARTISTS 

REL.N bU lUCviy P!?OVIDtNT AWtbUMt UUU A 1 KIEJU 1 1 lU HILn IVIULLIINb 


25 


22 


6 


KATHV TROCCOLI reunion l0O07/i'ROvlDENTH CORNER OF EDEN 




27 


47 


AVALON SPARROW 163%CH0RDANT ■ A MAZE OF GRACE 




35 


2 


FFH ESSENTIAL 104»I>R0VIDENT 1 WANT TO BE LIKE YOU 


(3) 


NEW^ 


MICHAEL CARD 

MYRRH 5792,W0RD ffl STARKINDLER: A CELTIC CONVERSATION ACROSS TIME 


29 


26 


8 


BOB CARLISLE BENmwADtM B231ZTROV1DENT STORIES FROM THE HEART 


30 


18 


3 


FIVE IRON FRENZY 5MiWEW«i.wol!£f«om52l6<nmi)WTg| QUANTITY IS JOB 1 lEP) 


(S) 


37 


3 


CECE WINANS PIONEEK/SPARROW 1674A:h0R0ANT HIS GIFT 


32 


19 


8 


VARIOUS ARTISTS 

i\}Ai LIFE -A.iAC^ oUNoo 4 LIrt — tMUNALt MIo uKA^t! 


33 


28 


55 


VARIOUS ARTIST5A 

spj-f- - :;-).t WOW-1998: THE YEARS 30 TOP CHRISTIAN ARTISTS AND SONGS 




34 


10 


THPIC RirP anmr-rmtjn K.■»^nfMClar\ PAQT TMC Cnf^C^l 


M 


31 


57 


CTPI/rM niBTK rUAPUAM CMDonuK i c viY-unenAMT HRPATPCT MITC 
31 cvtn \>un 1 19 lanMriviHn arannuw ibJUi\.nUKUANi uno\iC3i niia 


36 


30 


43 


CARMAN SPARROW 164(VCHCmOANT MISSION 3:16 


37 


29 


17 


THE WS 5 MINUTE WAW'SAJWMaUM 5204.CHORWNT H FOURTH FROM THE LAST 


38 


36 


6 


MICHAEL ENGUSH CURB 77939^00 ■ GOSPEL 


39 


33 


5 


VARIOUS ARTISTS w.L3(WQtNlEGRirY i40&wDfro TOUCHING HEAVEN CHANGING EARTH 


40 


32 


36 


CECE WINANS pionEEfVSParrow lezeyCHOROANT EVERLASTING LOVE 
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C~) Recofds wilti the greatest sates Rams this week • ReconJing Industry Assn. Of AfTiertca (RIAA) certificaticxi 
tor sates of 500.0CX) units; A RIAA certtfication for sales of 1 miJIion units with each additional mtllion indicated 
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by Deborah Evans Piice 

MoSELEY RESIGNS: Benson Records president 
Jeff Moseley has turned in his resignation to Provi- 
dent Music Group president/CEO Jim Van Hook. "I 
decided not to continue as president of Bcn.son upon 
completion of my contract," Mo.seley says of his depar- 
ture, which will take place in late spring. "My personal 
mandate is to facilitate spreading the gospel in a cul- 
turally relevant way, and I just think it's time for me 
to look for new opportunities to do that. Did it spring 
out of any particular instance? No. It's .something I've 
just been praying about for a long time, and at that 
particular moment in time, I just felt like this is the 
right thing for me to dn." 

As to why he gare several months' notice, Moseley 
says, "My contract called for me to make people aware 
of when I would leaw within a certain time frame, and 
so I made that decision within that time frame." 

Van Hook sa\^ that he and Moseley ha\'e a good rela- 
tionship and that he wa.sn't expecting Moseley to make 
a change. "He really did catch me by surprise," says 
Van Hook. "We were having a meeting on an issue, and 
it wasn't a tense deal, I was just telling him .something. 
The ne.xt day he had his resignation on my desk ... It 
wa-s a complete sui-pi-ise to me and, I think, to our man- 
agement team and staff here as well. The irony is 
nobody is mad about anything. We're getting along OK. 
HLs contract Ls set up in such a way, he has sereral more 
months to carry out. and he says he wants to do that." 

Moseley maintains that he has no complaints 
against Provident but says he feels God calling him to 
move on. He has no specific plans and says his current 
priority is to concentrate on Benson releases due in 
early 1999, such as projects by Russ Taff, Natalie 
Grant. A Cross Between, and the multi-artist 
"Bridges" album, which will feature contemporary 
Christian artists performing duets with gospel acts. 
Among the pairings already lined up are Taff and 
Anointed, Kathy Troccoli and Hezekiah Walker, 
Bob Carlisle and Take 6, and Sandi Patti and Datyl 
Coley. 

Van Hook says he has not yet decided on a succes.sor 
for Moseley. An announcement will be forthcoming. 

Z NEWS: For those of you who have been wondering 
what has been happening at Z Music Telexision. the 
good folks over there are alive and well and adding 
.some intere.sting programming to their lineup. On No\'. 
15. the 5-yoar-ol(l network began to digitize its signal 
to impiwe signal quality. In addition, the netxvork wa.s 
scheduled to premiere two gosjiel shows Sunday (29). 
"Southern Gosjjel Showca.se" will ail' at 8 p.m. E'T, with 
Mark Lowrj- hosting the first show from Na.shville's 
famed Opryland Hotel. The program w ill feature 
videoclips from the Martins. Janet Paschal, and the 



Gaither Vocal Band. It w ill be followed by "Gospel 
Beat," a show featuring R&B-oriented gospel. The 
premiere episode will be hosted by CeCe Wlnans and 
w ill feature clips by Beverly Crawford. Ron Kenoly, 
and Kirk Franklin. 

After the premieres, viewers can find "Southern 
Gosjiel Showcase" at 8 p.m. ET on Sundays and 7 p.m. 
ET Wednesdays and Fridays . "Gospel Beat" airs at 8 
p.m. ET on Mondays and Thursdays and 9 p.m. ET 
Sundays. 

In a prepared statement, Z Music programming 
manager Mark Gigucre said. "The time is right to 
expand the scope of the network, and there is a grow- 
ing audience for thei^e two genres. We're excited to 
embrace more of what gos|X!l music has to offer" 

Z is also introducing some new special segments. 
"Hot Pick" will spotlight the week's tup fire videos and 
will air in addition to the weekly "Top Ten." "Double 
Tiike" will feature two of a particular artist's videos 
aired back to back. "FYesh Cut" will intro<luce view- 
ers to new acts, and "Flash Back" w ill play classic 
Christian clips. The network, managed by Gaylord 
Entertainment Co.. will also add "Zoom In." a seg- 
ment that gives viewers a chance to .see arti.sts dis- 
cussing their music and offstage lives. 
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P FOR SALE'.' That's the word on the street con- 
cerning WEA Christian Distribution. WEA Christian 
Distribution VP/GM Melinda Scruggs Gales declined 
to comment on the situation, hut two other source-s at 
different Warner divisions (who naturally wished to 
remain anonymous) confirmed that Warner is starting 
t<) shop areund for a buyer for the distribution compa- 
ny, but not the label Warner Alliance. Both Word pres- 
ident Roland Lundy and Provident Music Group pres- 
ident/CEO Jim Van Hook say they had heard the 
rumors and were keeping an eye on the situation. 
Lundy sa.N-s he's alwa.vs intere.sted in "a good opportu- 
nity." Apparently .some of WEA Christian's distributed 
latels have been informed that the company is on the 
selling hl(K'k. At press time, no one at Warner would 
make an official statement. Stay tuned for details. 
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EWS NOTES: Dc Talk, Michael W, Smith, 
Ste\'en Curtis Chapman. Vestal Goodman, and Jaci 
Velasquez were among the artists featured in a PAX 
TV special. "Gosfjel's Greatest Performances; 30 Years 
Of The Dove Awards." The show, which aired Nov 26, 
featured performances from the past three decades 
of Dove Awards. Just a reminder — the actual Dove 
Awards show ha.s been mowd to March 24 and for the 
first time will be separate from the Gospel Music 
Assn. Week festivities in April . . . Gary Chapman will 
host "Chri.stmas At Sam's Place" Dec. 19 at Na-shville's 
Ryman Auditorium. Guests w ill include Steven Cur- 
tis Chapman. Susan .Ashton. and Ashley Cleveland. 
The .show is a benefit for the Salvation Army's Angel 
Tree Program. Attendees are encouraged to bring a 
new. unwrap[X!d toy. 

Ri'MOR MILL: Reliable sources indicate that dc 
Talk's Toby McKeehan and Southern gospel legend 
Bill Gaither will be partners in starting up a new 
label. The venture will be a j)raise and worship label 
geared toward the younger demographic. 



EARLE, WILLIAMS LEAD NASHVILLE MUSIC ASSN. NOMS 

(Continued fwin page 7S) 



various artists ("Smoke On the Moun- 
tain"), Kelli Williams. 

Following is a listing of act nomi- 
nations. 

Artist/songwrilen Bill Andei-son, 
Garth Brooks, Steve Earle, Rick 
Elias. Jim Lauderdale, DoUy Parton, 
Josh Rouse, Michael W. Smith. Steve 
Wanner, Lucinda Williams. 

Songwriter/composer Gary Bun; 
Beth Nielsen Chapman, Fred James, 
Ty Lacy. Dan Penn, Annie Roboff. 
Leslie Satcher, Tom Shapiro, Phil 
Vassar, Craig Wiseman. 



Male vocalist: T. Graham Brown. 
Earle Gaines. Vince Gill. liaul Malo. 
BeBe Winans. 

Female vocalist: Emmylou Har- 
ris, Martina MeBride. Tracy Nelson, 
Jaci Velasquez, Tri.sha Yearwood. 

Group/duo: Diamond Rio, Swan 
Dive, the Mavericks, the Nashville 
Chamber Orehestra, the Wilkinsons. 

Unsigned artist: Ruby Amanfu. 
Hillary Lindsey, Rod McGaha, Rebec- 
ca Stout, the Billygt)ats. 

Background vocalist: Vicki Car- 
rico, Chris Rodriguez. John Wesley 



Ryle.s, the Carol Lee Cooper Singers, 
Dennis Wilson. 

Producer: Peter Collins. Steve 
Earle and Ray Kenned.v. Mark Heim- 
merman, Paul Worley, David Z. 

Engineer: Richard Dodd, Mark 
Howard, David Leonard, Justin 
Niebank, Dave Thoener. 

Song: "Never Been Unloved" (writ- 
ten by Michael W. Smith and WajTie 
Kirkpatrick), "Paint By Numbers" 
(Matt Mahaffey), "Right In Time" 
(Lucinda Williams), "This Kiss" 
(Robin Lerner, Annie Roboff, Beth 



Nielsen Chapman), "Wide-Eyed" 
(Nicole Nordcman). 

Video: "Lullaby" (directed by 
Roger Pistole), "Po.stmarked Birm- 
ingham" (Robert Dealon and George 
.J. Flanigen). "There's Your Trouble" 
(Thom Oliphant). "This Kiss" (Steph- 
en Goldmann). "You're Gone" (Peter 
Zavadil). 

Musician awards: Bass: Chris 
Feinstein, Viktor Krauss. Edgar 
Meyer. Victor Wooten, Glenn Worf 
Percussion: Steve Brewster. Lalo 
Davila, Greg Morrow. Tommy "Mu-sa" 



Smith, Roy Wooten. Guitar: .Jay 
Joyce, Buddy Miller. Jack Pearson, 
Redd Volkaert, Biff WaLson. 

Miscellaneous stringed instru- 
ment: Sam Bash, .ferry Douglas. Dan 
Dugmore. Stuart Duncan. Conni 
EUlsor, Caii Gorcxletzky. Fats Kaplan, 
Anthony Lamarehina, Darrell Scott, 
Mary KathrjTi Vanosdale. 

.Miscellaneous wind instrument: 
■leff Coffin, Jim Hoke, Jim Horn. 
Bobby Taylor. Dennis Taylor. Key- 
Ixjards: Pat Coil. John Hobbs, John 
.larvis. Stew Nathan. .Jerome Reed. 
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Charies Brown 
Eric Clapton 
Ry Cooder 
Robert Cray 
Ben Harper 
Booker T. Jones 
Los Lobos 
Van Morrison 
Chariie Mussetwhite 
Bonnie Raitt 
Cartos Santano 
Ike Turner 
Jimmie Vaughan 



>ohn Las Hooker adibralM tfw SChh 
onniverviry of hit mfton wSing debut, 
*Boogia Chilen' Th* But Of 
Frimdl*— 10 trocia cuied from his kni 
hm Grammy oo mln oiBd and award 
winning dbumt [inciudlng tKrw trodit 
hvm rfw doiMc Haal T olbum] fJu* 
three bmxJ new recordings 



'More iKon 50 yeors c^et ihe 
tnventor of boogie bluei Finit 90I 
hi$ mojo workin', it still hasn't 
quit.* Vibe Magazine 

'John Lea Hooltsr remains o vital 
(orw in Isseping Fhe blues alive 
cir>d kidcin'.' Album Network 

" There are no duds on ifiis 

greot disc" New Yorit Post 
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EMI Classics Producer John Fraser: 
Musical Diagnostician And Diplomat 



Behind the board: To many, 
producing records is a shadowy art, 
perhaps even more so in classical 
music than in pop or jazz. Simply put, 
a producer is there to be "a musical 
diagnostician — 
and a diplomat," 
according to one 
who knows, EMI 
Classics chief 
producer John 
Fraser. Now in 
his 21st year with 
EMI, Fraser has 
FRASER been at the helm 
for recordings by 
such august artists as Itzhak Perl- 
man, Sir Simon Rattle, Bernard 
Haitink, Ravi Shankar, and Sir 
Paul McCartney, as well as for discs 
by up-and-comers like tenor Ian 
Bostridge, per 




KEEPING 

SCORE 



cussionist Colin 
Currie, soprano 
Sophie Dane- 
man, and con- 
ductor Ingo 
Metzmacher. 

"During a re- 
cording, when an 
artist asks you, 
'How was that?,' a producer has to be 
able to say just how it was, in concrete 
terms and, sometimes, with the prop- 
er measure of tact," Fraser says. 
"And by working with great people — 
or, occasionally, not-so-great people — 
you learn more about how to do this 
with ewry recording. But, to me, the 
worst kind of producer is the one who 
makes an artLst perform the music 
his way. I like to challenge the artists 
that I work with, yet I try hard to 
help them play the music the best that 
they can in (Aeirway." 

As EMI Classics' London-based 
director of recorded productions, 
Fraser has masterminded the label's 
uniquely vital "Debut" series, which 
prm'ides a showcase for artists new 
to the recording game. With "Debut" 
discs sold at budget price, the pro- 
duction outlays for the series are 
modest at 10,000 pounds ($16,700) per 
album; the editing bill alone for some 



by Bradley Bambarger 



EMI Cla.ssics pnxiuctions can run to 
that amount, FVa.ser says. Yet the per- 
formers benefit from the latest Abbey 
Road technology and the considerable 
expertise of EMI's production/engi- 
neering staff, which gives them the 
chance to release first-class record- 
ings — matchless "calling card.s" they 
otherwise would probably never have. 

" 'Debut' isn't just another budget 
series, but a line of recwds with a real 
purpose," Fraser says. "It's a person- 
al playground for me in a way in that 
I don't have to defer to any committee 
in putting it together But this tremen- 
dous freedom also comes with the 
tremendous responsibiUty to get it 
right. The chance to help a young 
artist leave his or her best mark on 
record is an incredible privilege." 
So far, "Debut" has yieMed 22 discs, 
with another 
dozen due next 
year. The most 
renowned prod- 
ucts of "Debut" 
have been two 
albums by young 
British compos- 
er/performer 
Thomas Adis, 
as "Life Story" and "Living Toys" 
spotlight his prodigious talents in vsx- 
ious solo, chamber, and vwal guises. 
The plan for "Debut" has one artist 
"graduating" to a release on EMI 
proper each year Suitably, the first is 
Adfes, whose opera "Rjwder Her F^" 
is being Ls.sued this month in the U.S. 
(to coincide with its New York bow in 
the Brooklyn Academy of Music's 
Next Wave Festival). The "Debut" ses- 
sions have been supervised by vary- 
ing producers, including Eraser's for- 
mer colleagues David Murray and 
Simon Woods (excellent producers 
who haw since moved on to Deutsche 
Grammophon and the Philadelphia 
Orchestra, respectively). 

Eraser's hands-on "Debut" pro- 
ductions include Daneman's gorgeous 
recital of Schumann .tongs with 
pianist Julius Drake and tenor 
Charles Daniels' set of Dowland 
(Continued o7i page 83) 
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fNIO-1 S O rvj C3. CREDITS 



THE HOT 100 

I'M YOUR ANGEL • R. Kslly • Zomba/BMI, R. Kslly/BMI 

HOT COUNTRY SINGLES A TRACKS 

IT MUST BE LOVE • Craig BIckhardt, Jack Sundrud • Almo/ASCAP, Craig 
BIckhamVASCAP, Magnasong'BMI, Rad QuIII/BMI 

HOT MB SINGLES 
NOBOOVS SUPPOSED TO BE HERE ■ S. Crawford. Montall Jordan • WixeiVASCAP 

FamouaiASCAP 

HOT RAP SINGLES 
JUST THE TWO OF US • Will Smith, Bill WIthara, W. Sailor, R. MacDonakl • 
Antlala/ASCAP, Bluanlg/ASCAP 

HOT LATIN TRACKS 
CIEGA, SOMMMUDA • Shakira Mebarak, Eatafano Salgado • Copyright Control 



Notting Hill Inks Kristofferson, 
Others; Bowie Seeks Lyrical Help 



Notting hill deals: Lon- 
don-based Notting Hill Music pro- 
fessional manager Kate Sweetsur 
tells Words & Music that the com- 
pany has completed several deals. 

It has signed Kris Kristofferson 
to an exclusive agreement that 
includes the writer's recent works 
with Bob Dylan, Kichie Havens, 
Waylon Jennings, and Willie Nel- 
son. It has also signed U.S. rapper 
Kool Keith, who's written for 
Prodigy, DJ Spooky, and Ultram- 
agnetic MCs, among others. He's 
finishing his own album for release 
worldwide on Ruff hnase/Columbia. 
In addition, Notting Hill has inked 
a deal with director Quentin 
Tarantino*s Horny Guy/Cauli- 
flower Eai- Music (spoken word) for 
the world excluding the U.S. and 

Australia. , 

Another sign- 
ing is that of 
Edwin Bird- 
song, whose 
works have 
been sampled 
by De La Soul, 
A Tribe Called 
Quest, and 

Snoop Dogg. And, finally, the Not- 
ting Hill roster now includes Neil 
Rumney of U.K. garage label/pro- 
duction company Smoldn' Beate. 

In citing several cuirent covers, 
Sweetiiur notes that recent signing 
Roger Eno has released an album, 
"The Flatlands," on All Saints Rec- 
ords and that in Fehruarj' a collab- 
oration with fellow Notting Hill 
writer Lol Hammond will be 
issued. 



Words & Music 



by Irv Lichtman 
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fORDS FOR BOWIE: David 
Bowie, who usually completes his 
own songs, wants help on a new 
track, "What'.'* Roally Happon- 
ing," in the form of three corre- 
sponding verses for the melody. 
It's part of a promotion sponsored 
by Bowie and his online venture, 
www.davidbovvie.com. Sound files 
for the song will be posted on 
Bowie's World Wide Web site for 
vi.sitors to download and foten to. 
A group of finalists will be select- 
ed from all the entries via online 
voting; Bowie himself will select 
the grand-prize winner, who will 
receive co-writing credit, a 



$15,000 publishing contract, and a 
trip to New York to attend the stu- 
dio sessions. 

Short run, high score: 

Short-liwd as it was — it ran for 
only 32 performances on Broad- 
wa.v in 1968— "Darting Of The 
Day" is considered to have a score 
of gi'eat merit. That truth is now 
evident in a new CD from RCA 
Victor. Master theater song«Tit- 
ers Jule Styne (music) and E.Y. 
Harburg (lyrics) provided the 
witty and melodic songs. The label 
has also put out a CD wrsion of Al 
Carmines' more successful 1969 
musical, "Promenade." 

The FACT that Irving Berlin 

spent a good deal of Ws career writ- 
ing songs for 
Holl.vvvDod and 
seeing some of 
his Broadway 
hits trans- 
ferred to the 
big screen 
makes "Irving 
Beriin In Hol- 
lywood" from 
Turner Classic Movies/Rhino 
Movie Music a very tuneful affair. 
Indeed, the chronologj' starts with 
19'27 and ends with 1954, covering a 
total of 25 songs by the best acts 
Hollywood had to offer from such 
studios as RKO, 20th Century Fox, 
Samuel Goldwyn, and Warner 
Bros. The album is due Feb. 16. 

AiMP HONORS BLUE: The 
Assn. of Independent Music Pub- 
lishers will present its Indie Award 
to publisher Helene Blue, a found- 
ing member of the organization, at 
the body's In-With-the-New-Year 
Party Dec. 8 at Dillon's in New 
York." Call 212-758-6157 for info. 

Print on print The following 
are the best-selling folios from Hal 
Leonard Corp.: 

1. "The Lion King II: Simba's 
Pride," soundtrack. 

2. "Titanic," soundtrack. 

3. Sarah McLachlan, "Surfacing." 

4. Various artists, "Lilith Fair — ^A 
Celebration Of Women In Musia" 

5. Jimi Hendrix, 'Are You Expe- 
rienced?" (transcribed score). 



Boosey & Hawkes Gets Into Pictures 

U.K. Music Co.'s Sights On Visual Media With Acquisition 




BY NIGEL HUNTER 

LONDON— The purchase of Big Pic- 
ture Music by Boosey & Hawkes 
(B&H) for an undisclosed sum is seen 
as a practical demonstration of the 
venerable music company's determi- 
nation to move with the times while 
retaining and promoting the best of 
the |)ast. 

The acquisition of 
Big Picture includes 
its studios on War- 
dour Street here, its 
stable of composers, 
and its back catalog. 

Big Picture pro- 
prietor Andrew Holland 
Sunnucks is joining 
B&H's London-based mu.sic publish- 
ing division as media director. His 
knowledge and experience, coupled 
w ith the resources of his company, 
mark a msyor development for B&H 
in its quest to become imT)l\«i in visu- 
al media, which it rates as one of the 
biggest growth areas in the music 
industry' over the next 10 years. 

The acquisition also signals a return 
to full commercial action after the hia- 
tus precipitated by the decision of the 
board of Carl FLscher in April 1997 to 
seek a buyer for its business, includ- 
ing its 45.41 voting .stake in B&H, fol- 
lowing the death of Fischer president 
Walter Connor. 

That situation was resol\«l in Ma>' 
this year by a reorganization of the 
B&H stockholding structure in the 
shape of a new holding company, 
Boosey & Hawkes Group. The (^roup 
acquired all the slock of B& H through 
a court-approved scheme of arrange- 
ment and through the private acquisi- 
tion of Carl FLscher 

The latter's stockholders gained the 
chance to hold their investment in the 
Group directly rather than through 
Carl Fischer, and B&H stockholders 
wijre able to e.\change their holdings 
on a one-for-one basis for stock in 
Boosey & Hawkes Group, which now 
controls all the stock capital of Boosey 
& Hawkes. 

For B&H chief executive Richard 
Holland, it was a happj' outcome after 
an uneasy period that might have seen 
the company taken over and sub- 
sumed. 

"We had an imsettling and disturb- 
ing year," he admits. "Our media music 
activities suffered during the Cari FLs- 
cher process. People in this area wiere 
nervous about the pos.sible outcome, 
and wp lost some staff. But we now 
have a wide spread of stockholders, 
and we're truly independent, with the 
bigge.st stockholder having 7%." 

Holland adds that company re.sults 
have been affected by the recession in 
the Far East and elsewhere and the 
effects of translating foreign currency 
into steriing during the high value of 
the pound. He is optimistic about the 
future of the cmnpany, whose hLstory 
stretches back over 230 years. He 
joined in 1987 as group finance direc- 
tor before being named chief executive 
and deputy chairman two years later 



The 18th-century Boosey & Co. and 
Hawkes & Son, founded in IS65, were 
in competition in music publLshing and 
the manufacture of musical instru- 
ments until they merged in 1930. 

At that time, the declining impor- 
tance of printed music, in contrast to 
radio and records, was recognized, and 
B&H focused its publishing activities 
on building up serious music copy- 
rights. This was further strengthened 
in 1996 by the acquisition of Bote & 
Bock, a well-known Berlin publishing 
com|)any founded in 1838. 

The B&H catalog of 20th century 
composers in particular is formidaHe, 
with such names as Beiyamin Britten, 
Aaron Copland, Sergei Rachmaninoff, 
Richard Strau.ss, Leonard Bernstein, 
Peter Maxwell Davies, Henryk Gor- 
ecki. Duke Ellington, Steve Reich, 
.lames MacMillan, and Harrison 
Birtwistle. A recent publication is the 
widely acclaimed Third S.ymphony by 
Edward Elgar, which was completed 
by Anthony Pa.vne from the compos- 
er's initial sketches and an outline. 

Holland expects renewed interest 
and results stemming from the 50th 
anniviersary of Richard Strauss' death 
next year and the centenary of Cop- 
land's birth, which coincides with the 



turning of the millennium. 

B&H is Europe's largest manufac- 
turer of musical instruments and ranks 
third in the world, behind Yamaha and 
Steinway/Selmer "We are not involved 
in pop music as such," Holland points 
out. "That would require a massive 
investment and knowledge of the 
geiu^, which we don't profess to hawe." 

In print, B& H promotes its extensive 
catalog of serious and educational music, 
with a worldwide dL^tribuUon system 
through dealers and wholesalers. 

B&H favors third-party distribu- 
tion, having arranged thLs in Germany 
last year. In the UK. it has a deal with 
Grantham Book Services. 

"We're not experts in physical dis- 
tribution and prefer to find someone 
bigger and better at it than us," notes 
Holland. 

He sees considerable potential in 
media music, which is being spear- 
headed from the London office. The 
Cavendish Music subsidiary special- 
izes in background library music. 
Commissioned music for advertise- 
ments and TV themes is handled by 
another subsidiary. Clockwise. 

'The Internet is the new sound car- 
rier," Holland says. "It has enormous 
possibilities." 




After The Show. Caught backstage after a standing-room-only show at the Cine- 
grille in Hollywood are Warner/Chappell Music's Jimmy Webb. left, and Brad 
Rosenberger. Warner/Chappell's VP of film and television catalog development. 
Webb was in Los Angeles to perform and to promote his new book, "Tunesmith: 
Inside The Art Of Songwriting." 
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Panasonic's DA7 Mixer Boasts Sonic Integrity, Low Price 



I HE PANASONIC DAT digital 
mixer has broken through the din 
of a crowded market to emerge as 
one of the industry's top low-cost, 
high-end consoles. 




A 32-input console with six aux- 
iliary send/return channels — for a 



total of 38 inputs — the DAT is an 8- 
bus console with full automation. It 
features 24-bit analog-to-digital 
and digital-to-analog conversion; 
32-bit internal processing; 16 ana- 
log, mike/line inputs, eight of which 
are XLR-type with individual, soft- 
ware-switched phantom power; 
100-millimeter motorized, moving 
faders; compatibility with Alesis 
Adat, Taseam DA-88, and 
AES/EBU digital formats via pro- 
prietary slot cards; optional 
SMPTE and video sync cards; 50 
scene memory locations; and 5.1- 
channel mixing capabilities. 

At a list price of approximately 
$5,000, the DAT is a steal, consid- 




by Paul Vema 

ering its features, its processing 
power, and the fact that it can con- 
vert audio at 24 bits. However, its 
most fervent users are people 
who — price conscious though they 
may be — are more concerned about 
sonic integrity than their wallets. 



Atlattta's Stuilia Scene Eems Into Its Own 



BY DAN DALEY 

Atlanta's recording studio commu- 
nity may be .something of a barome- 
ter of the city's nascent resurgence in 
music. Long a stronghold of R&B and 
often subject to that genre's ebb and 
flow, Atlanta is seeing the e.stablish- 
ment and expansion of new facilities 
that cater to a broad variety of music 
and are raising the area's technology 
quotient. 

Artists including Bobby Brown, 
Dallas Austin, Darryl Simmons, 
Keith Sw^t, LA Reid, and Babyfaee 
are closely associated with the city 
and R&B. Most have or have had 
sophisticated studios, whether private 
or commercial facilities. Further- 
more, a new facility is expected soon 
by artist/producer Jermaine Dupri, 
best known for his solo work and for 
his productions of Mariah Carey, 
Kriss Kross, and Da Brat, 

On the other hand, the legacy of 
rock that extends back to the Allman 
Brothers Band in nearby Macon and 
Paul Davis is carried on today by Col- 
lectire Soul and matchbox 20. Their 
producers and mixers act as magnets 
for rock and pop to Atlanta and in 
come cases are building their own 
facilities as well. 

Longtime Atlanta studio Southern 
Tracks has been .serving as a base for 
producer/mixer Brendan O'Brien 
(Black Crowes, Stone Temple Pilots, 
Pearl Jam) for sereral .years. Purple 
Dragon has become a favorite of 
Atlanta resident Elton John. Produc- 
er Matt Serletic is planning a three- 
room recording facility scheduled to 
come online sometime in 1999 on the 
site of the former Axis Studios, which 
had been long vacant. 

What also bodes well for Atlanta's 
future as a recording center is the 
fact that studios aren't limited by 
genres. 

"I just finished working with Keith 
Sweat in his private studio" in the 
upscale suburb of Alpharetta, says 
freelance engineer Karl Heilbron, 
who has lived and worked in Atlanta 
for the past five years after coming 
from Miami. "But I regularly go with 
R&B clients to other .studios to track 



Uve drums and acoustic instruments. 
There's a lot of interaction like that in 
Atlanta. You ju.st don't see it until you 
live here awhile." 

Tree Sound last year opened what 
most agree is Atlanta's first new 
world-class-level .studio in more than 
a decade. The 5,000-square-foot 
tracking room and SSL G -(■ -equipped 
control room are part of a larger, 
20,000-square-foot complex that 
already has a Digidesign Pro Tools 
editing and mastering suite and 
expects its second tracking room to 
go online within the next 18 months. 

"A lot of bands were hitting in 
Atlanta and then leaving to make 
their records," explains Tree ou-ner 
Paul Diaz. "What the studios of the 
city haw to do Ls act as an anchor for 
the music here. And that requires 
new inre.stments, which we're start- 
ing to see." 

A CERTAIN LEVEL 

•Tim Zumpano, manager and chief 
engineer at Tree Sound, says, "At- 
lanta is getting more producers from 
out of town coming here to record and 
mix. They're expecting a certain lev^l 
of technologj'. And if we can give it to 
them, Atlanta can go even further 
than it already has." 

Mike Clark is co-owner and man- 
ager at Southern Tracks; he has been 
in the studio business for 30 j'ears in 
Atlanta. (His partner, publisher Bill 
Lowery, built the city's first record- 
ing studio in the 1950s.) Clark agrees 
that Atlanta is gaining as a music cen- 
ter but says that it's fought a percep- 
tual battle about how much it has 
already accomplished. 

"I think we've already changed and 
are becoming a world-class music city, 
but the world is just now starting to 
notice that," says Clark, noting the 
cosmopolitan attraction that the city 
holds for rock producers and artists. 

There are also signs of the future 
in the ancillary facilities opening in 
Atlanta, including at least two new 
mastering studios, Griffin Mastering 
and Glenn Schick Mastering. 

Schick, a transplanted New York- 
er, sa>'s the fact that Atlanta can now 



support local mastering facilities 
after years of sending its masters out 
of town is an indication of a growing 
infrastructure that can support a 
larger music industry. 

"Atlanta is just now getting the 
sense that it can do it all on its own," 
says Schick, who is also contemplat- 
ing a DVD 5.1 mastering room with 
authoring for next year. "It's not a 
matter of 'If you build it, they will 
come,' but rather that if you build it 
right, you can support both the 
regional business and out-of-town 
clients." 

Joel Katz, a senior partner in the 
law firm Greenberg Trauig, is 
regarded as the dean of the Atlanta 
entertainment industry by virtue of 
his 30 years there representing 
artists and producers like Jimmy 
Buffett, Collective Soul, and L.A. 
Reid. He believes that the way the 
business has evolved in Atlanta is a 
perfect fit with the direction in which 
the larger industry is moving, with 
m^or labels creating joint ventures 
with artists and producers. 

"It's not just a matter of surrogate 
A&R — these ventures are full- 
fledged businesses," says Katz. 
"There are about 20 entities here that 
are producer-driven, creating new 
music. For instance, Ed Roland [of 
Collective Soul] has a venture with 
Atlantic Records that signs new tal- 
ent The structure here is perfect" 

Mark Willis is a longtime Atlanta 
artist manager and show promoter 
who last August held the city's first 
music industry seminar, the Atlantic 
Music Conference; it will be held 
again in August 1999. He agrees that 
Atlanta is experiencing new levels of 
activity on sewral planes. 

"What's happening with the stu- 
dios here excites me," he says. "They 
are a way to test the pulse of the sit 
nation here, along with things like the 
Olympics and getting our second 
Super Bowl. New York and LA. tend 
to regard Atlanta as an urban music 
town, and rightfully so. But there's 
much more than meets the eye to this 
city. And that's going to make itself 
felt in coming years." 



Among the early proponents of 
the DAT, which began shipping in 
April, are Greg Ladanyi, Bobby 
Brooks, Denny Purcell, and the 
newly reunited team of David Was 
and Don Was. 

Ladanyi — a producer/engineer/ 
mixer whose credits include Jack- 
son Browne, Don Henley, Toto, 
Fleetwood Mac, Madonna, and 
Robert Plant — plans to use the 
DAT for a project by Los Caifanes, 
one of Mexico's most popular and 
influential groups. Ladanyi is also 
at work with various developing 
artists, including Jody Davidson, 
Fuse, and Sharlene Brown. 

Brooks has worked with Michael 
Jackson, Rick James, Teena 
Marie, and Stevie Wonder, with 
whom he spent seven years as per- 
sonal engineer and programmer. 

Purcell, mastering engineer at 
Nashville powerhouse Georgetown 
Masters, is using the mixer for 
mastering applications, including 
multichannel work. 

Fred Jones, national marketing 
manager and product manager for 
pro audio at Los Angeles-based 
Panasonic Pro Audio — a division of 
Panasonic Broadcast & Digital Sys- 
tems — says, "A number of high-pro- 
file people are coming on board. It's 
starting to happen." 

Jones adds that Panasonic took a 
low-key approach toward the 
launch of the DAT, preferring to let 
the product build by word-of-mouth 
rather than aggressive advertising 
or celebrity endorsements. 

Jones says, "We launched the 
DAT with the same attitude we took 
toward our SV-3T00 DAT machine," 
which has become an industry- 
standard unit. "We said, 'We're 
quality, we're high-class. Let's just 
run a few ads and see what hap- 
pens.' And the DAT got to people 
who are early adopters. These guys 

would sit down with it and say, 'God, 
it sounds really good.' Then they'd 
play with the EQ and say, 'Wow, this 
is really nice.' " 

Rock act Little Feat was among 



the first to use the board. Its latest 
album, "Under The Radar," was 
entirely recorded and mixed at gui- 
tarist Paul Barrere's home studio 
using just one DAT. 

Having established a critical 
mass among high-end users, the 
DAT is now trickling down to the 
project studio community, accord- 
ing to Jones. 

"People say, 'Why would I want 
to go into an $l,800-a-day room if I 
can get the same quality at home, 
where my environment is better, I 
can get a better feel, and I don't 
have to worry about the clock?' " 
says Jones. "As long as they don't 
have to worry about the quality, 
they're there." 

The mixer went through a brief 
identity crisis at the beginning, 
when it was advertised as a Ramsa- 
series mixer. Although it is part of 
Panasonic's Ramsa line, the compa- 
ny has since sought to emphasize 
the Panasonic name. 

Jones says, "What happened 
with the DAT, because we hadn't 
delivered a new product in pro 
audio in a long time and we were 
changing from being an analog 
company to a digital company, we 
decided that we would take the 
image of, 'Let's make it a Ramsa 
series product.' So it's a Panasonic 
DAT, Ramsa-series mixer." 

Besides its core music market, 
the DAT has made significant 
inroads in other applications. For 
instance, the Riverbend Church in 
Austin, Texas, recently installed 
two linked DATs for use in the Dis- 
covery Channel's "Real Life With 
Dr. Gerald Mann" show, and the 
Reuben H. Fleet Science Center in 
Balboa Park in San Diego, Calif., 
has added one. 

Briefly: Claris Sayadian. who 
just left Allen Sides* Ocean Way/ 
Record One after 12 years of serv- 
ing as studio manager at the L.A. 
studio complex, has resurfaced at 
design firm studio bau:ton (Studio 
Monitor, Billboard, Nov. 28). 




Uve In The Studio. Radioactive/MCA rock group Live worked on its long-await- 
ed fourth album at the Village Recorder in Los Angeles with longtime producer 
(and former Talking Heads member) Jerry Harrison. Stiown at the sessions, from 
left, are engineer Karl Derfler; Live singer/songwriter Ed Kowalczyk; his wife, Erin 
Kowalczyk; Village engineer David Nottingham; and Hanison. 
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songs with lutenist David Miller. 
FYaier also produced one of the real 
gems of the series: Currie's percus- 
sion kaleidoscope "Striking A Bal- 
ance," which includes Steve Reich's 
limpid "Nagoya Marimbas" as well as 
contemporary-minded arrangements 
of Ravel and Bach, among several 
other exceptional pieces. 

Future "Debut" releases include 
such offbeat items as an album with 
a Caribbean steel-drum band playing 
classical transcriptions. 

"That may sound dreadful, but let 
me assure you, it's wonderful," Fras- 
er says. There is also a disc of Rus- 
sian liturgical and secular material 
with the Male Voice Choir Of St. 
Petersburg, which features four 
basso profundos — who, Frascr avows, 
"make the room shake." 

Several other "Debut" issues 
reflect Fraser's keen sense of vocal 
talent. One is a wide-ranging set of 
American songs from young Ameri- 
can baritone Nathan Gunn. "Making 
that record was like discovering 
Thomas Hampson at 25." Fraser 
says. Another upcoming "Debut" is 
by American mezzo-soprano 
Michelle De Young, who sings Wag- 
ner's "Wesendonk Lieder" and other 
rich numbers by Liszt, Strauss, and 
Duparc — material "that suits her 
down to the ground," Fraser says. 
Baritone Dietrich Henschel and 
mezzo Katarina Karnews are two 
more \'Dcalist.s with "Debuts." Fraser 
says, "There are so many singers 
around who are competent, but these 
are wices that just make j-ou sit up 
and say, 'Wow.' " 

The most notable voice thus far 
that Fraser has shepherded on record 
is that of Bostridge. The British tenor 
recorded his first album, a group of 
Schubert songs, for "Debut," but his 
career took off .so fast that EMI put 
out his album of Schumann's 
"Liederkreis" and "Dichterliebe" as 
a regular release first — and to uni- 
versal acclaim. Bostiidge's Schubert 



album then came out on EMI proper, 
and the label just issued his disc of 
Britten songs; a set of English songs 
may be next, with an album of Bach 
arias to follow. Schubert's "Win- 
tereisse" is also in the cards. 

"Ian is two things tenors are tradi- 
tionally not: tall and extremely intel- 
ligent," Fraser says. "But there is 
more to him than just presence and 
that formidable intelligence. He has 
a deep feeling for the poetry and the 
music. He is a rare musician." 

The 49-year-old Fraser grew up in 
Stirling, Scotland, and graduated 
with honors in music from Edinburgh 
University before putting in a stint 
with the opera staff of Glyndebourne. 
An accomplished pianist, Fraser 
spends many of his off hours playing 
Schumann and Rawl at home; for the 
public, he gives four-hand recitals 
uith pianist Mikhail Rudy. ("Maybe 
well make a record someday, and one 
of my colleagues can produce it," 
Fraser .saj's. "And perhaps 111 be wrj' 
difficult.") The musicianly quality 
that makes Fraser special as a pro- 
ducer is something attested to by var- 
ious of his charges, including no less 
than Placido Domingo — who re- 
cently conducted London's Philhar- 
monia on a Fraser-produced disc of 
Italian and French arias by Roman- 
ian soprano Leontina Veduva. 

"John is such a dedicated musi- 
cian," Domingo says. "He has all the 
technical knowledge but also a won- 
derful ear. He really Ls a pleasure to 
work with — a fantastic producer." 

Eraser's studio facility and tem- 
pered manner haw helped him culti- 
vate ongoing relationships with sev- 
eral mjoor artists. He has produced 
nearly all of Perlman's EMI discs, 
including such treasures as the vio- 
linist's "American" album (Bern- 
stein, Barber, and Foss with the 
Boston Symphony Orchestra led by 
Seij i Ozawa) and the set of "Popular 
.Jewish Melodies" (taped in Tel Aviv 
with the Israel Philharmonic). 




The next Perlman/Fraser produc- 
tion to see light is an album of time- 
honored "teaching" concertos that 
every student violinist plays in school 
but that are almost ne\«r heard either 
in the concert hall or on record. Per- 
forming the pieces with the Juilliard 
Orchestra under Laurence Foster, 
Perlman was also filmed for a PBS 
special that will air in the spring. 

Another of Fraser's long-term 
partnerships is with McCartney, as 
he produced "Liverpool Oratorio" 
and "Standing Stone." McCartney's 
hit forays into the classical realm. 
Fraser has also been working on an 
upcoming album 
that includes the 
first efforts in the 
chamber medium 
by the former Bea- 
tie. Tentatirely titled "Working Clas- 
sical," the disc should be out some- 
time next year; it includes a string 
quartet titled "Inebriation," a piece 
for four horns called "Stately Horn," 
and two works for small orchestra, 
"Spiral" and "A I^eaf" 

Fraser says wwking with McCart- 
ney is "one of the easiest things in the 
world. He may not read or write 
music in the traditional manner, but 
his musical instincts are, of course, 
impeccable. Paul is a very shrewd 
musician, and his work in the classi- 
cal sphere gets more sophisticated all 
the time. And being in the studio with 
him is an enormous thrill— I grew up 
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with the Beatles, after all. So when 
we're working, half of my brain is 
busy being professional and the other 
half is screaming nervously, 'Aaagh, 
this is one of the most famous musi- 
cians of all time.' " 

Other highlights of Eraser's EMI 
tenure include Hampson's burnished 
account of Mahler's "Kindertoten- 
lieder" and "Ruckert-Lieder," as well 
as recordings of the three great Moz- 
art/Da Ponte operas with Haitink. A 
more recent Eraser project is Mariss 
Jansons' bokl reading of Kurt Weill's 
Symphony No. 2, "Mahagonny" Suite, 
and Violin Concerto with soloist 
Frank Peter Zimmerman. Also, 
Fraser helmed soprano Ruth Ann 
Swenson's new set of Handel and 
Mozart arias with the Orchestra Of 
The Age Of Enlightenment led by 
Sir Charles Mackcrras. 

Other Fraser productions to look 
forward to: a Handel album by hot 
countertenor David Daniels, » ith 
the Orchestra Of The Age Of 
Enlightenment under Roger Nor- 
rington; a live recording of Berg's 
"Wozzeck" w ith Metzmacher, the 
Hamburg State Opera Orchestra, 
and a raft of prime soloists: and a 
take on Szj-manowski's opera "King 
Roger" that was led by Rattle (who 
has "a Midas touch with evierything 
he does," Fraser says), features 
Hampson in the title role, and was 
recorded in the "glorious" acoustics 
of the City of Birmingham Sympho- 



ny Hall. 

Fraser and his EMI cohorts inher- 
ited a grand tradition of record pro- 
duction not only from the legendary 
Walter Legge but from Christopher 
Bishop, who Fraser says set a high 
standard as the lead EMI producer 
from 1964-79. Yet EMI doesn't have a 
"Tiouse sound" like that of, say, Decca 
during the '60s and '70s. "To me, a 
house sound like Decca's has more to 
do with the sound of the venues you 
use and if you are able to u.se them 
consistently But rather than a house 
soimd, I am glad to have a roster of 
top-flight engineers who are like chefs 
who make sauces that are different 
yel great in their own ways." 

The classical music world has 
changed drastically in the past few 
years, particularly in terms of record- 
ing. Fewer records are being made, 
and there is more pressure to make 
each one pay its m™ w"ay. "All the nor- 
mal A&K formulas no longer work," 
Fraser says. "We have to be more 
inventive; every full-priced record has 
to be really sjiecial. But take a simple 
but great idea like Itzhak's album of 
student concertos. That is the kind of 
thing we need to be creating. 

"1 have faith that we will find a 
path through the lethargy of the 
record-buying public," Fraser adds. 
"I know we can make records that 
have integrity and that the public 
really wants to buy." 



Ritchie's S«arlng Tracks. Singer/songwriter Kim Ritchie worked on an album 
for Mercury at Sear Sound In New York with award-winning producer Hugh 
Padgham. Shown standirrg, from left, are Sear Sound assistant Dave Fisher, 
bassist Kev Katz. guitarist Dominic Miller, Sear Sound owner Waiter Sear, assis- 
tant Sean Shurtell. Ritchie, and drummer Sean Pelton. Seated, from left, are gui- 
tarist Waddy Wachtel and Padgham. 



PRODUCTION CREDITS 

BIIXBOARD'S NO. 1 SINGLES (NOVEMBER 28, 1998) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


CLUBPUY 


TiTtE 
Artist 
Producer 
(Label) 


UTELY 

Divine 

John Howcott, 
Donaid Parks 
(PendulumRcd Ant) 


NOBODY'S SUPPOSED 

TO BE HERE 

Deborah Coi 

A. Crawford. M. Jordan 

(Arista) 


WIDE OPEN SPACES 
Dixie Chicks 
P. Worley. 8. Chancey 
(Monumentl 


FLY AWAY 
Lenny Kravitz' 
Lenny Kravitz 
(Virgin) 


CHANGES 

So Pure Feat. Sheleen 
Thomas' 

Bobby Guy, Ernie Lake 
(Cutting) 


RECORDING 

STUDIO(S) 

Engineerls) 


TREE SOUND 
(Atlanta. GA) 
Alex Nesmitt) 


PARAMOUNT STUDIOS 
(Hollywood, CA) 
Anne Mae Catalino 


WESTWOOD SOUND 
(Nashville, TN) 
Eric Legg 


COMPASS POINT 
(Nassau, Bahamas) 
Terry Manning 


REELHME 

(New York. New York) 

Ernie Lake, Bobby Guy 


RECORDING 
CONSOLE(SI 


Yamaha 02R 


SSL 6056G 
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if VARIOUS ARTISTS 
HEMPilation 2: freetheweed 

COMPILATION PRODUCERS. Steve Bloon, Erie Sleerolra. 
PWiip WaWen 
Capricorn 314 53S 246 

The pop community's proponents of mari- 
juana legalization have unit«] for this 
strong sequel (benefiting the NORML 
lobbying organization, which champions 
decriminalization) to I995'8 "HEMP- 
ilation; FVeedora Is NORMC collection. 
Standout tracks on the album, which v.'as 
co-sponsored by High Tiroes magazine, 
include Willie Nelson's live "Me And 
Paul." Dar Williams' "Play The Greed." 
Spearhead's sawj- cover of "The Joker," 
Letters To Cleo's exuberant "Let's Get 
High," Govt Mule's redoing of Humble 
Pie's "30 Days In The Hole." George Clin- 
ton's droll "U.S. Custom Coast Guard 
Dope Dog," Rin Lovin' Criminals' hard- 
rappin' "Smoke 'Em," Everything's "Free 
To Choose," and a new version of "High" 
by Jimmy's Chicken Shack — plus Vic 
Chesnutt's impassioned "Weed (To The 
Rescue)," wherein the wheelchair-bound 
singer/songwriter extols ganja's medid- 
naVtherapeutic side. 

ir SANDRA BERNHARD 
I'm StiH Here . . . Damn It! 

PROOUC€RS: Mitch K4pl»n, Eve Nehon 
TVT SoufMltm 3290 

This is the companion album to Bemhard's 
current one-woman Broadway show of the 
same name at the Booth Theater — and 
what a companion it is! In typical fashion, 
Bcmhard speaks her mind on a variety of 
topics, including John Denver, Marj' J. 
Blige, Courtney Ixive, Liza Minnelli. 
Jeu'el, Joan Jett, Mariah Carey, and Cher; 
the list goes on and on. Love her or hate 
her, Bemhard's acerbic wit and blimt atti- 
tude will elicit hoots and hollers or furrow 
some brows. She accomplishes such dis- 
parate reactions simply by uttering what 
many only think but would never dare ver- 
balize. For that alone, she deser\'es msyor 
points. But there's more: She sings, too. 
"Nightingale," which finds Bemhard chan- 
neling the voice of ('hristine McVie, and 
the Gianni Versace-inspired "On The Run- 
way" are melancholic and fi^netic, respec- 
tively. Quite tike the entertainer herself. 

-k KATE k ANNA McGARRIGLE 
The Mt^rrigle Hour 

PRODUCER. Joe Boyd 
Hannibal 4117 

Stuck in rush-hour traffic and need to mel- 
low out? Got just the album for you — this 
down-home effort from Canada's McGar- 
rigle sisters, who in\'ited friends and fami- 
ly to drop by the studio to sing, play, and 
harmonize nearly two dozen old favorites, 
from Irving Berlin to Stephen Foster (!) to 
Jeiy*e Winchester. (Kate and Anna sing a 
few of their own, loo.) The gaggle of guests 
and kin stepping to the mikes in twos and 
threes include sister Jane; Emmylou Har- 
ris; Linda Ronstadt; Kate's ex, Loudon 
Wainwright III, and their two grown kids, 
Rufiis and Martha: Anna's hubby. Dane 
Lanken, and their Idds. Lily and SyK'an; 
and Montreal folk-scene cohorts such as 
Chaim TWinenbaum. whase song "'fime 
On My Hands" is a melancholy reverie 
standouL An unpretentious delight 

HELEN REDDY 
Center Stage 

PRODUCER: Bruce Kimmd 
Var*se Sarabwtde S962 

Helen Reddy has had untold recording 
success. It's not that she has refashioned 
her vocal approach — it remains an aflect- 



SPOTLIGHT 




METALLICA 
Garage Inc. 

PfiOOUCCRS: Bob Rock. Mftalllca. Mark WNtaker, 

othen 

EleMra 62299 

Only a band with the clout and the 
commitment to its craft that MetaUica 
has can get away with releasing a dou- 
ble album of new and old cover record- 
ings on a m^or label and pull it off 
flawlessly The first disc consists of 
new recordings of rock staples by the 
likes of Black Sabbath, the Misfits, 
Nick Cave, Lynyrd Skynyrd, Blue 
Oyster Cult, and Bob Seger. In fact, 
it's Metallica's passion and sincerity 
that allow the band to record a metal- 
edged cover of Seger's melancholy 
road diary ""Rim "The I^e" with 
authority (as Metallica-inspired Ugly 
Kid Joe brought to ita equally surpris- 
ing rendition of Harry Chapin's tear- 
jerking folk classic "Cat's In The Cra- 
dle"). The second CD consists of 
material from Metallica's "Garage 
Days Revisited" and "Garage Days 
Re- Revisited" albums of the mid-'SOs, 
which have been out of print for a 
decade; B-sides and one-offs from the 
late '80s and early '90s; and the 
"Motorheadache" suite of Motorhead 
covers cut in 1996 as B-sides to Metal- 
lica's U.K. single "Hero Of The Day." 
Like Guns N' Roses' "The Spaghetti 
Incident," Metallica's "Garage Inc." 
pays homage to a star metal band's 
di\'erse roots. 



ing ballad voice. But it's employed in the 
interest here of classy, mostly rarely 
recorded ballads from the world of musical 
theater. That includes some choice raritie-S, 
among them Kurt Weill and Langston 
Hughes' touching "A Boy Like You" from 
"Street Scene"; Riiiiert Hnlme-s' "The 
Writing On The Wall" from "The Mystery 
Of Edwin Drood"; Burt Bacharach and 
Hal Da^^d's "Knowing When To Leave" 
from "Promises, Promises"; and Rodgers 
and Hammp-Tstein's "Love, Look Away" 
from "Flower Drum Song." There is also 
comic relief in Irving Beriin's contrapuntal 
"You're Just In Love," with vocalist 
Richard Hillman. Reddy niakes daring 
choices throughout this album and meets 
the challenge every time. 



SPOTLIGHT 




VARIOUS ARTISTS 

Chef Aid: The South Park Album 

PRODUCERS RicK Rub-n. crtfwrs 
AmflricarVCotumfaia 69377 
Leave it to producer Rick Rubin — a 
figurative rabbi in the marriage 
between rap and heavy metal — ^to 
assemble a soundtrack to the hit TV 
series "South Park" using the most 
cutting-edge rap and hard-rock acts, 
from Wyclef Jean, Master ?, and Mase 
to Primus. Ozzy Osbourne, and Ran- 
cid. Rubin went a step further, employ- 
ing the talents of an impossibly varied 
cast that includes Elton John, Ween, 
Devo, Meat Loat Perry F^rrell, the 
Crystal Method, Joe Strummer, Rick 
James, and Ike 1\irner The Chef from 
the irreverent show is the star of the 
soundtrack, amusing (or offending, as 
the case may be) on such choice cuts 
as "Chocolate Salty Balls." Other play- 
ers include Mousse T. Vs. Hot 'N' 
Juicy ("Horny"), Ned Gerblansky (a 
truly stoopid "Feel Like Makin' 
Love"), Ween (the homocentric "The 
Rainbow"), and Vitro ("Mentally 
Dull," which brings together the 
"South I^k" cast). Destined to titil- 
late fans of the show, ruffle the feath- 
ers of conservatives from sea to sea, 
and break down a few barriers 
bet\^'een musical genres. 



COUNTRY 



DERYLDODD 

PRODUCERS- Chip Voung. Blake Chancer 
Cohunbta 66793 

An album that fell victim to a gromng 
label practice — holding the release date 
for months until a single catches at coun- 
try radio — Derj'l Dodd's second release 
was worth the long wait. In this case, the 
single in quGstion is "A Bitter End." a 
classic "woe is lonely me" weeper. Simi- 
larly, "Best I Ever Had" is an elegant, 
tear-drenched lament in country's best 
traditions. Dodd upholds country's 
drinking-song standards here with "Bad 
For Good." This is a writer and singer 
firmly rooted in traditional country but 
with enough club and roadhouse experi- 
ence to know what works with today's 
audiences. Dodd falls in the country pan- 
theon somewhere between Dwight 



VITAL REISSUES'" 



VARIOUS ARTISTS 

The Complete Jazz At The Philharmonic. 1944- 
1949 

REISSUE PRODUCER. P^i.l Sctiaap 
Verve 314 523 S93 

Mammoth and monumental is this paoan 
tu Verve fimnder Nornuin Granz's jam- 
min' Jazz at the Philharmonic ci»ncerts. 
the Lollapaloozas of their time. If you 
like your jazz wailin' and sailin*. tilting to 
swing and bop fi-om thp masters, better 
tell Santa now! There are lU CDs with 
127 tracks totaling 12 hours of music 
(two hours previously unissued) by a 



fiizzving iuray of stars, including Char- 
lie I'arker. Lester Young, Coleman 
Hawkins. Dizzy Gillespie. Billie Holiday. 
Oscar Pbterson, Roy Ekiridge. Klip 
PhilliiJs, and Illinois Jacrjuet. Verve's 
cracker^ack album design staff has done 
it i^sun— the set is housed in a replica 
"marquee" bo.\ with enough wood in it to 
build a beach cottage. Gargantuan gift 
givers also check out the gorgeous new 
eighl-CI) package of the Ella Fitzgerald 
and Duke Ellington live Cole D'Azur 
concert*. Both are wa.v reel . . . but not 
petite. 



SPOTLIGHT 



ittlMfiUlIt 




VARIOUS ARTISTS 

The Civil War— The Nashville Sessions 

PRODUCERS Vanoos 
AtUfitk 83090 

Conceived, written, and executive-pro- 
duced by Frank Wildhorn, "The Civil 
War" is a colossal project that brings 
together country music stars in an 
effort to create a musical tapestry of 
the Civil for the theatrical pro- 
duction of the same name. Far fh>m a 
musicological study, "The Nashville 
Sessions" cuts a middle ground 
between its central subject matter and 
the modem sensibilities of its partici- 
pants. In other words, 1Va\TS TVitt's 
anthemic "The Day The Earth Stood 
Still" and Deana Carter's melancholy 
"Missing You (My Bill )" would sound 
at home on mainstream country radio, 
but they also fulfill Wildhom's criteria 
that the tunes evoke the spirit of the 
era. Other participants include TVace 
Adkins, TVacy Lawrence, BeBe 
Winans, Bryan White & Amy Grant, 
Shiloh, Kevin Sharp, Linda Eder, 
Michael English, Charlie Daniels, and 
John Berry. A star-studded and 
respectful tribute to one of the most 
turbulent periods in American history 



Yoakam and Alan Jackson, which is not 
at all a had place to be. 



JAZZ 



^ JOE PASS 
Urrforgettabte 

PROOOCER- tfic miet 
Pablo 2310-964 

The late guitar wizard Joe I^s was re- 
corded placing solo nylon-string acoustic 
in the summer of 1992, and this lovely 
album Ls what came to be. "Unforgettable" 
consists of 17 standards that Pass limns to 
their melancholy essence, eschewing 
bravura for grace. "I Cover The Water- 
front," "I Should Care," and " 'Round 
Midnight" are touching without being sen- 
timental, as are fresh turns on "The Very 
Thought Of You" and the oft-abused title 
track. No pretensions here, no fireworks, 
just the zen of jazz guitar and a record 
that will please a lot of people. 



LATIN 



VARIOUS ARTISTS 
The Songs Of Almod6var 

PRODUCERS: Vanoin 
Metro Blue 59544 

It's no secret to fans of Pedro Almodovar 
that the acclaimed Spanish filmmaker 
adores old-school Latino pop and tropical 
tunes delivered with unbridled passion 
that often matches the overflow of emotion 
found in his pictures. Tellingly, this ample. 
2:j-song multi-arti.'it package .'lupervised 
by AlmodAvar bulges with emotive, top- 
shelf material from powerhouse vocalists 
such as Chavela Vargas, Lola Beltr^, La 
Lupe, Lucho Gatica, Bola De Nieve, and 
Luz, the last of whom is a Spanish rocker 
who turns in a deliriously sensual rendition 
of the Mexican evergreen "Pionsa En Mi." 



However, an otherwise sterling set is tar- 
nished by the inclusion of seva-al nonde- 
script tracks recorded by Almod6var him- 
self w hen he was beginning his cinematic 
career in the earty *80s. 



ic SHIRIM 
Klezmer NutcrKker 

PRODUCER: Gtenn Dickson 
Newport Cleulcs S5640 

An arrangement of Tbhaikovsky's peren- 
nial "Nutcracker" ballet, Shirim's "Klez- 
mer Nutcracker" sounds utterly natural 
and totally compelling. Klezmer devotee 
will rejoice at the fresh stock of great 
tunes, and classical fans so far immune to 
the Russian composer's populist favorite 
should find themselves sw ooning. The 
"Nutcracker" suite is only half of the al- 
bum, though; the remainder consists of 
klezmer renditions of Eastern European- 
accented pieces by Mahler. Enesco, 
Brahms, and Chopin. Also included are 
Satie's "Gnossienes," which sound re- 
markably as if the great FVench eccentric 
wrote them expressly for the band here of 
clarinet, trombone, tuba, banjo, piano, 
accordion, and drums. Shirim's genre- 
crossing conception is a delight and its 
playing a joy. A w onderful holiday record. 
Di.stritmtwi in the U.S. by Allegro, 



CONTEMPORARY CHRISTIAN 



BRYAN DUNCAN 

The Last Time I Was Here 

PROOUCCRS: EUyan Dunun, Dan Gvoa 
MyTrh70806S858812 

Bryan Duncan is one of the most under- 
rated talents in contemporary Christian 
music. Oh yes, he's garnered accolades, 
but they're not nearly commensurate 
with the talent that shines through his 
records. KnowTi for his unique brand of 
soul, Duncan has a passionate voice that 
makes each song an emotional experi- 
ence. The album opens with a rap on the 
edgy cut "Yes, I Will," then segues into 
the soulfUl "StroUin' On The Water." Dun- 
can continues to satisfy listeners with a 
strong collection of songs; he explores the 
intricacies of faith on tunes like "God 
Knows" and also celebrates treasures, as 
in "I Still Love You — Simple As That," a 
beautiful song he wrote for his wife of 20 
years. Sonically, the album is richly tex- 
tured with inventive arrangements, but at 
the core it's Duncan's incredible voice 
that imbues each song with heart and 
soul. Among the best cuts are the title 
tune, "Glad Morning," "Once I've 
Arrived," "That's What We Get." and the 
playful "Caribbean Dream." 



CHRISTMAS 



ENSEMBLE CHORAL DU BOUT DU MONDE 
Noels Celtiques 

PRODUCER: Chrtstiati Dwbcrjes 
Grtfli) Unntt 3124 

THE ATLANTA GAY MEN'S CHORUS 

Carols, Revels And Holiday Cheer— A Celebration 

or The Holiday Spirit 

PRODUCER Joe Thomas 

D»v«rs«Citv 1982; contact: www.dhrmecftir.coin 

THE KICKIN' KAZOOS 
Kazoo Christmas 

PRODUCER- Jo^^ Lindlsnd 
CMH 6290 

ConbKt; wwrw.kAzoobifl.canV1iKao 

VARIOUS ARTISTS 
Yu\t B'Swinpn' 

PRODUCERS^ Various 
Hlp-0 40117 

VARIOUS ARTISTS 

A Country Superstar Christinas 

PRODUCERS: Vanoi/s 
Htp-0 40124 

VARtOUS ARTISTS 
The Colors Of Chrlsbnu 

PRODUCER- RoMxe B*ichanan 
WirKfiiam Hill 1136S 



ALBUMS: 



SPOTLIGHT; Releases deemed by the review editors lo deserve special attention on ttie basis of musical merit ancVor Billboard criart potenbal. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec- 
tiofKOfwofVs by one or more artists. PICKS (►): New reieasespredicted tohitthe tophalfof thechart in the conespoodirxg format, CRITICS CHOICES (*); New releases, regardless of chart potential, highly recommended tiecauseof their musical merit 
MUSIC TO MV EARS(J3): New releases deemed Picks wtiich were featured ir» the "Music To My Ears" column as being among the most significant recorts of the year. All albums commefcially available in the U.S. are eligible. Send review copies to Paul Vfema. Billboard, 1515 
Broadway r4ew Vofk, NX 10036. Send country albums to Ctwt Rippo, Billboanj, 49 Mus>c Square W.. Nashville, TN 37203. Send Latin albums to iohn Lanrail. 1814 Fern Valley Road, Louisvilke. KY 40219. Other conlributore: IrvLlchtman (Bnsadway/cabaret/N.Y.); 
Brad Bambarfer (classical/N.Y); Steve Graybow (jazz/N Y.); Deborah Evans Price (contemporary Chnshan/Nashville); Gordon E)y (gospel); iohn DiGbef1o(new age). 
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p- BACKSTREET BOYS All I Have To Grw i4 06< 

PflODUCLRS- full Force 
WRITERS: Full FofM 

PUBLISHERS: P-arast/ZDm&s EntCfprises, ASCAP 
Tram ContlnenW/Jtve 42562 '.Co prom]) 
It's hard tu beUe\ e that we're still beinK 
offered new sinnles from Backstreet Boys' 
only I'.S. album release, given what seen^is 
like growing maturity with each successive 
single. This, the fifth track worked to radio 
from that debut, should l>e the one to take 
the guys to the top of the chart-i foi- the 
first time, given its gold mine of succe-ssfiil 
elemental: plush hai'monieji. a melody that 
seems altof^ther natural and familiar on 
the first listen, and clever production 
props from songwriting- production team 
FVill Force (which has also lent its '90s- 
brand talents to 'N Sjnc and Britney 
Sfiears). This ballad is a no-hrainer for 
mainstream and rh.vthm top 40 outlets and 
AC stations (and if R&B would only open 
itself up, "All I Have To Give" could be a 
shoo-in for massive airplay there). By the 
time this one's go<xl and saturateti in the 
next couple months, a lot of folks are going 
to drop that "hoy band" label and start 
treating the Backstreet Boys like the tal- 
ent<?d and serious ensemble of men tJiat 
they've become. And to make it all the bet- 
ter, a single will be dropped at retail Jan. S. 

^ BOYZ II MEN I Wfll Get There (4 06i 

PROOUCLWS Jinmy Jam, Tetry Lewis. Boyi (I Men 
WRITER D'Jne Warren 
PUBLISHER: RealSoi«s. ASCJW 
DrumWWIU SlOO <CD pronwl 

The onslaught of singles from the three 
soundtracks being offered to support 
"The Prince {)f Egj pt" moves into high 
gear with this gospel-lacquered ballad 
frtim the movie's "Inspirational" set. It 
finds the enduring quartet in a familiar 
setting, guided by the ubiquitous song- 
writing of Diane Warren and production of 
Jimmy Jam and Terry Lewis. C'mon. how- 
can you miss with such a combination of 
talent? This wonderful track is like a 1ll\u- 
rious bath, awash in lovely harmonies, 
tender production, and the kind of build 
that leaves a tingle or tw o working their 
w ay up your spine. Warren's lyric is 
potent, demonstrating the [wwer of posi- 
tive thinking to "get to the other side," 
and it works on a number of levels — as a 
testament to religious faith or as an 
anthem to empow ering oneself in the face 
of pain and strife. The message, the stun- 
ning pnhduction, and the smooth. gi-ade-A 
voices of these longtime radio friends 
guarantee immediate response and a solid 
multi-format hit — what do you know— just 
in time for the movie's opening. 

^ SPICE GIRLS Goodbye (4 101 

PRODUCERS: Richard SUmnsrd, Matt Rowe 
WRITERS: Spice Girls. Stannanj, Rowe 
PUBLISHERS: Full KealWirtdswept Pacrtic/PotyGrani 'nw- 
nattcnal. ASCAP 

Virfln R*cordi Americi 136S3 iCD p<Dnioi 
Sometimes, it takes nothing more than a 
change in the direction of the wind to sig- 
nal a dramatic shift in a pop group's 
appeal with American audiences. It will be 
fascinating to see how radio — and fans — 
react to this single, now that the hj-pe 
l)ehind Geri "Ginger Spice" Halliwell's 
dei>arture has subsided. This ballad fol- 
lows in the spirit of "TVto Much" and. on its 
owTi. deserves every shot for a healthy 
run on American radio. The melofiy is 
absolutely beautiful, in fact, one of the 
group's most memorable, with w ell-round- 
ed harmonies and a message sweetly (and 
sa\'\ily) directed as much toward Ginger 
as to the dejiarture of a lover or dear 
friend. Video play could be key here, given 
the Girls' less flashy, downright ladylike 



makeover. Overseas, this one's already 
being heralde<i as the one to beat in the 
annual battle for the holiday No. 1; here, it 
most certainly deser\'es similar favor at 
top 40. Watch for the single to arrive at 
retail Dec. S. 



DANCE 



^XSCAPE Softest Ptace On Earth 14 i6> 

PRODUCLK: Joe Thomas 

WRITERS J. Thomas. J, TlWiSon 

PUBLISHERS: Zorrtta Enterprtses/Kcky/Tallest TreoWB 

Musk. ASCAP 

So So Del 41723 (CO pfomoi 
Xsca|>e continues to mokl itself into a 
more sophisticated, romantically inclined 
outfit with this smooth but most definitely 
sexually charged track from its third 
album, the gold-certified ""H-aces Of My 
Lipstick." Here, the foursome makes a 
pretty naughty allusion to that "softest 
place," but it's gently shielded by a 
lovesick lyric, the delicate sti-umming of 
an acoustic guitar, and tender. smhUe har- 
monies. The ladies truly sound great here, 
keeping the spirit of their adoring vocals 
tamed for the midnight hour. You can 
almost feel the satin sheets with this one 
spinning. 1>)p 40 and KiScB shouldn't even 
have to think twice about rolling around in 
them. 

^ERIN HAMILTON Satisfied o 59) 

PRODUCERS: Scott Andwwn, Ian Rich 
WRITERS. S. P,n6enon. t. Hamiliort, I. Rich 
PUeilSHERS: SnacViQT. BMI; Ian Rich. ASCAP 
REMIXERS: Soul Solution. Michael Ounlto 
Tr« Recordinc rcD pnxno] 

Hamilton — Carol Burnett's daughter, isn't 
that a kick? — stirred up <iuite a flurry on 
the dancefloor with her e.xtraordinary 
debut, a cover of Gary Wright's "Dream 
Weaver" She follows that hig summer 
smash with this calchy-as-all-gel-out, hi- 
NKG dazzler that should have no trouble 
shaking hands with suL-cess at the club 
level and dance-friendly top 40 outlets. 
What puts this fun-lo\'ing track above the 
fold is Hamilton's solid, zesty vocal abili- 
ties, sadly not always a guarantee in the 
dance camp. Remixes from Sotd Solution 
and Michael Duivtto complete the picture, 
offering mix DJs plenty of dubs, bonus 
l)eats, and var>ing vocal mixes to fit this 
festive flapper into any weekend party 
.setting. There's more ahead from this 
budding star, with an album due in late 
spring; radio would do well to set the 
stage by w elcoming this runaway charmer 
with open arms. 

VICTORIA ANGELES I'll Give Y6u Everything 

ii 00) 

PRODUCER Addison Martin 
WRITER A. Martin 

PUBLISHERS: RochVMiillofiea'. ASCAP 
REMIXER: Carios Bemos 
Robblfit 72033 (CD (yDmDi 

For lh<ise nostalgic lor a slice of freestyle a 
la Lisette Melendez or classic Cynthia, this 
tasty number will ignite a flood of memo- 
ries for a sound that just never seems to 
wear out. Angeles takes an aggressix'e 
stance on her plead. "I vrant you/And I 
need you/IH give you everjthing you 
w^t." OK. it's not likely to reinvent any- 
body's life, but il is sure-fire catchy enough 
to get the troops singing along on Saturday 
night Mixe-S include Ea.st and West Coast 
radio versions, Orbital Mix. and Berrios 
Beats. Miami, New York, Los Angeles, this 
is right up your alley. 



R&B 



^ LAURYN HIU Ex-Factor a i^} 

PRODUCER: Ljiuryn Hill 
WRITER: L Hill 

PUBLISHERS Coigeins EMI, ASCAP. Careers BMGWu- 

Tsne, BMI 

RuffhouM/Cotumbla 41657 iCD promoi 
GKen the resjUinse to her No. 1 album 
"The Miscducation Of Laur\'n Hill" and 
the chart -tojiping Hot llX) hit, "Doo Wop 
(That Thing)," anjthing this one-woman 
writer /arranger/producer touches right 
now is pretty much as sure a bet as the 
color of an orange. This stripped-down. 



beat -box -driven track focuses on the purest 
elements of Hill's talent: an enchanting if 
not leisurely vocal and a l>Tic that shows 
why she's become one of the most sought- 
after musical wizards of the day: "I keep 
letting you back ia-How can I explain 
mi-self^As [Miinful as this thing has been/I 
just can't be with no one else." Pretty good, 
huh? Those sharpies who recognize famil- 
iar lines and melodic elements should note 
that the song contains replaye<i sections of 
'■Can It All Be So Simple" by the 
Bergmans and Mar\in Hamtisch. 

•k VANESSA WILLIAMS My Raim (4 201 

PRODUCER Gary Taylof 
WRITER. R. Caldwell 
PUBLISH! R Mntnmg Cie*. HMI 
Mercury 461 iCD cst^o) 

The timeless Vanessa Williams returns 
with a song to promote her richly appoint- 
ed "Greatest Hits. The First TVn Years," 
w hich hit streets Nov 24. This one new- 
track on the 13-lrack Mercury collection, 
w ritten by Bobby Caldwell, shows off the 
chanteuse side of Miss Vanessa with a 
black -glove<i. jazz-inflected arrangement 
just saucj' enough to get a little grom e on 
in Uie process. For radio, this release has 
"adult R&B" written all over it though it's 
also a natural for smooth jazz and AC out- 
lets. Williams is always a refreshing pres- 
ence on radio; this song is a cotil reminder 
of how she's escorted us through this past 
decade with a hit parade as diverst^ as "The 
Comfort Zone" and "Love Is" to "Save The 
Bi^t For Last" and "The Right Stuff." 



COUNTRY 



^ SAWYER BROWN Drivt Me WiW a .i4i 

PRODUCERS: Maih MMvt. Mac McArially 
WRITERS M Miller, G. HutOard. M. Lawyer 
PUBLISHERS: Travetin' ZocvMyrt & Chuck's Boy/Cal IV/ 
Cootei Moe. ASCAP 
Curb D-1487 iCD sxwm) 

The first single from veteran act Sawyer 
Brown's upcoming Curb album follows 
two singles that have faltered at country 
radio. This tune, however, sounds like it 
could help the band rebound up the 
charts. It has a light, breezy feel and a 
gently gi-ooving melo<iy. Mark Miller 
alw ays puts an abundance of energj' and 
personality into everjthing he does, 
whether it's singing, dancing, or, for that 
matter, piajing basketball, and he turns in 
an api>eBlirg performance, dipping deep 
into his lower register just before erupt- 
ing on the chorus. The song's "happy to be 
in love, go anywhere with you" kind of 
theme seems to be prevalent at country 
radio right now: (Lari White's "Take Me" 
and Allison Moorer's "Alabama Song" 
cover similar emotional territorj'.) TTiis 
could be the one to get the band back in 
the saddle at country radio. 

* SUZY BOGGUSS From Where I Stand (3 02: 

PRODUCERS. DoogCnOw. Swy floggusi 

WRITERS: K, Rkhey. T Silteii 

PUBLISHERS: Wait No More/Miehty Nict/Tom Collins. 

BMI 

Capitol 12375 (CDpremo) 

Bugguss' last outing, the title cut from her 
album "Nobofiy Love. Nobody Gets Hurt" 
was a clever, emotional tale of a botched 
convenience-store robliery that whs a trea- 
tise on the frailty of humanity. It should 
ha\ e found a more enthusiastic audience 
hut unfortunately, didn't. This time, Bog- 
guss Is back with an uptemjKi numlwr that 
possesses a Linda Ronstadt country/rock- 
tyi>o na\'or. Her voice has never sounfled 
better, and Tia Sillers and Kim Richey 
have pro\ideti Bogguss with a song she 
can sink her vik'uI cho[>s into. It's up to 
country radio to decide what happens ne.vt. 



* STEVE PERRY When You're In Love (Foe The 
First Time] <3 4i» 

PRODlfCERS: Steve f^rry. Randy Goodfutn 
WRITCRS: S Pferry. R. Goodfum 

PUBLiSHERS Street T»tk TuneVCalitvnU PhAM. ASCAP 
ColumWa 41638 iCD Dforvi) 
Perry previews his "Urealest Hits + Five 
Unreleased" with this cal.vpso-navoi*ed 



ode to the joy of first love that should 
make longtime fans smile. As always, his 
voice is instantly recognizable and in fact 
.'lounds refreshe<l in the context of this 
buoyant number, which plays like a day 
amid sun and sand. Even so, there are no 
guarantees that radio will pick up on the 
song, given even AC radio's inclination to 
favor individual songs over embracing 
longtime artists of the format. That said, 
you can't ignore the suL-cess of com|Kirable 
artist Phil Collins' "True (?oIors" at AC, so 
ne\'er say never. 

•k BARRY MANILOW Strangefs In The Night 

(3:06) 

PRODUCERS- Phil Ramorw, Baffy Mando* 
WRITERS B. Kaempdert. £, Snydef, C. Singletor 
PUBLISHERS MCACnamtwn/Seieen Ge^s EMI. BMI 
Arista 3589 iCD promo) 

Anyone who has ever seen Barry Manilow 
live knows that the man is capable of 
bringing a special touch to most any style 
of music he goes after. All camp a.side — 
and that's a tough mi.ssion given Ramone 
and Manilow's reverent albeit schmaltzy 
arrangement — this track from the new 
"Manilow Sings Sinatra," is stellar in his 
endearing, sensitive vocal ti*eatment, amid 
a ca.'^cade of strings and lovely acoustic 
guitars that lift this track to a place you'll 
find yourself eryoying more than you'll 
adnfiit to the c>*nics among your friends. 
Radio may be a tough sell here — this song 
is so very traditional— but for the many 
loyal fans of the irrepressible Manilow. the 
holidays just arrived a little early. 



ROCK TRACKS 



^ SUGAR RAY Every Morning 13 47) 

PRODUCER DavK) Ki»»tne 
WRITERS. Sugar Ray, D Karme 
PUBLISHERS- Wsmer-Chappoll/See SquB««l, BMI 
Attanlk 8767 {CD proro) 

Following last year's biggest novelty song 
has got to be daunting for Mark MctJrath 
and his fellow* bandmates, but if there's 
anything that's going to liring the act back 
into the s|>otlight, it's this satisfying cut 
from the forthcoming "Nio*.)." The confi- 
dent and smart -sounding "Kvery Morn- 
ing" serves up a dishful of clever element*; 
but doesn't forget a substantr\-e melody 
and chorus, making it both recognizable 
and interesting. Decidedly more straight- 
ahead than "Fly," the track features a 
shuffling rock beat spiced with a sticky 
acoustic guitar lick, a hi(>-hop splash here 
and there, and — gotta love this one — a 
lonely whistle in the fade-out Looks like 
1 999 could bring it all hack ju-ound for this 
band, which has gone hack to the drawing 
board and come up with a radio-ready 
piece that illustrates there's real talent 
here and a promising future ahead for 
Sugar Bay 

^ HEATHER NOVA Heart And ShouUer o mi 

PRODUCER: YouW 
WRITER; H Nova 
PUBLISHER Big Life. BMI 
Bl| Cat/Wort( 41S08 (CD promoi 
Big Cat Work continues to push the 
unique flavor of singer/songwriter 
Heather Nova to rock audiences, and 
this chugging midtempo number could 
be the one to rejuvenate favor for her 
over the airwaves. "Heart And Shoul- 
der" offers a highly accessible ntelody 
and beautifully constructed chorus, with 
an extraordinarily intense lyric about 
trying to help a loved one, but feeling 
helpless in cutting through whatever has 
him or her down: "And the night's with 
you/And the storm's in your hand^/Viid 
you're down and you're down'And I can't 
lift yoti^I'm powerless to change your 
world/I'm powerless to stop the hurt." 
The sentiment is universal, but made oh- 
!4o-personal by Nova's fragile vocal, 
which hits and floats like a gentle 
embrace. All adjectives asi<le, this is a 
song that radio should take a serious lis- 
ten to; with nurturing and some addition- 
al high-profile label attention, this could 
indeed be the breakthrough that will 
propel Nova to the next level. Vrnm the 
highly underappreciated album "Siren." 



RAP 



P- METHOD MAN Judgement Day i4:09j 

PRODUCER MiKfiod Man 
WRITERS: C. Smith. S. Boogafd 
PUBLISHER: nw (is-ied 
M JanVMercury 287 

Method Man's pre\ious single "Dangerous 
Grounds'" is still gaining steam at radio, 
but there's no stopping the rapper's hot 
streak. "Judgement Day." the title track 
frem his just-released album — purjiorted- 
ly four years in the making — is already a 
favorite on MT\* and a number of early- 
belie\ing radio outlets and is .said to be 
inspired by the Arnold Schwarzenef^r 
movie "Terminator 2: Judgment Day." 
This cut is another knockout and should 
further establish the artLst as one of the 
most gifted wonlsmiths on the rap scene 
today, as he pleads with the world to bring 
it all together before Armi^jeddon leaves 
us looking back on humanity's potential. 
The track should please fans old and new 
and stands to gain instant favor at rap 
radio, in fact, hkely overtaking "Danger- 
ous" in |x)pularity. And a wildly creati\ e 
video helps the cause all the more. "10, 9, 
8, 7, 6, r», 4, 3, 2, 1"— that's where this 
track is heading as Method Man survives 
this "Judgement Day" un.scalhetl. 



CHRISTMAS 



CELINE DION Don't Save It All For Christmas Day 

550 MustcEpK 69523 'f-D n:N,tr, 

PATSY MAHARAM The Dauehter Of Santa Cliui 

wild ChryMnthemum 187 <CD wtge) 
Contact: 2I2-;J7I-4I42. 

PEABO BRYSON & ROBERTA FLACK The Gift 

Wirtdham Hill 98-64 taj pkmto) 

THE JONESES Where Will Vou Be On Xmas Day 

Karoutdl Records 9393 

Contact: 71S-4:M-91t>9. 

MXPX Christmas Day 13 001 

A&M 00787 iCD urorix,! 

ROBERT EARL KEEN Happy Holklays Tall 13 21) 
Arista 3146 iCD prmo'i 

5 YOUNG MEN Give Love On Chnstmas Day □ 4S 
LoudmCA 65631 :C0 pwoi 

SHANIA TWAIN God Bless The ChiU 3 48i 

Mercury 137 ICa RHvGraml (CD promo! 

SHAWN COLVIN Wish Vou Were Here ino i>n.ir« mh- 

Columbia 7937 lc« %oiff) (CO prnmo) 

MARTINA McBRIDE 0 Holy Night 0 39) 

RCA 4688 Ilu BMGI \CD jiO'vul 

MARK CHESNUn What Child Is This 2 43) 
Decca 3863 mr; rf^n::) 

ALAN JACKSON Rudolph The Red-Nosed Rein- 
deer 12 5-V 

Arista 3060 lu'o bmg) <co ptonioi 

GARY ALLAN Please Come Home For Christmas 

Decca 3864 icu im<m) 

DAVID BENOIT FEATURING MICHAa FRANKS 

Christmas Time Is Here <3 csi 

GRP 5257 K :i..re. i 

RAY STEVENS Little Drummar Boy Next Door 

(3 021 

MCA NashvtHe 1018 ic/o Onmmafi ICD vngltt 

JIMMY BUFFEH Christmas Island i2M) 
Marfarftavlile/MCA 1019 loo Ur^AcruiMCD pramo) 

ANGELA WINBUSH All I Want For Christmas 

Island 7368 <^-l- Pf:iim; 

ISLEY BROTHERS FEATURING RONALD ISLEY 

Special Gift li ooj 
Island 7369 icd onmoi 



niuni [0. PICKS (►): New feleases wilti Ihe grealesl cfiart potential. CRITICS CHOICE (*): Hew releases, regardless of potential chart action, which the reviewer highly recommer>ds because ol their musical merit. NEW AND NOTEWORTHYi Highlights new and 

developing acts worthy oI attention. Cassette, vmyl or CD singles equally appropriate for nrarcltian one format are reviewed m the category with the broaidest audience. All releases availalilp to radio and/'or retail mllieU.S- are eligible for review. Send 
copies to Chuck Taytor. BillDoaro. 1515 Broadway, New Yorl^, N.Y, 10036. Country singles should be sent to Deborah Evans Price. Billboard, 49 Music Square W.. Nashville, Tenn. 37?03 Cnnitihutof!;: Dylan Siegler (N Y.) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



r2K: THE CLOCK IS TICKING 

(^ftiffjCiifi Swvif* PrOiliifitiiir', 

35 mtnutes. $24.95 

In one full swoop, this informative video 
addresses the many que.stions computer 
users may be sweating over as the year 
2000 approaches. And for those who 
think Y2K Ls some new fashion designer, 
the video clears up that confusion as well. 
Although the heap of information pre- 
sented may leave the latter proup with 
more questions than they had at the out- 
set, it at least puts all viewers on the path 
to knowle<lge and defensive action. A 
news anchor-tj-pe ho.st explains the 
numerous cause-andH?fT€K;t ii*sues of the 
so-called "millennium bug," with a focu.s 
on helping \iewers determine whether 
their PCs will go into a tail.«ipin at the 
stroke of midnight next New Year's Eve. 
The host also tells viewers what mea- 
sures to take now to stop disaster from 
happening. Some helpful hints include 
visiting several "lest sites" that are 
accessible via the Internet. With all the 
buzz about Y2K, this video should get 
prime positioning in stores. Contact: 888- 
r)()6-2400. 

JOHN GLENN: AN AMERICAN LEGEND 

MP1 Home VidKi 
70 minutM. $19.98 

There are few Americans who don't 
know about the accomplishments of for- 
mer U.S. senator and astronaut John 
Glenn. His just-completed trip back into 
space at age 77 and his first historic lfM>2 
Earth orbit have made Glenn a house- 
hold name across more generations than 
most public figiires can hope to be. This 
video — one of many Glenn tributes hit- 
ting the market this season — targets 
Glenn fans young and old vvho.se interest 
has been piqued by all the publicity and 
who want to know more about the man 
behind the missions. As well as providing 
a cavalcade of archival and current 
footage of Glenn's work v^^th NASA, the 
video probes his history as a decorated 
soldier in both World War II and the 
Korean War and his role as a four-term 
U.S. senator. 

BABY SONGS GOOD NIGHT 

Bart^and EnteftainmerU'Anctiof Bay Entertainment 
iO mtnutes, $12.98 

After a long absence, the classic "Baby 
Songs" series is back in business with a 
big l>oost from longtime children's enter- 
tainer Hap Palmer. Featuring clamshell 
packaging and ready for the taking, the 
half-hour tape features 10 original Rilmer 
songs set to a magical combination of live- 
action family scenes and .some excellent 
animated segments. The sentimental tune 
"Old Rocking Chair," for example, is 
depicted by scenes of a grandma and 
baby soaring acro.ss beautiful landscajH^s 
in the comfort of a rocker. All the songs 
have a gentle, |)eaceful nature that make 
them a perfect backdrop tn quiet play or a 
smooth segue into sleep, albeit in front of 
theTV: 

LH'S EAT!: FUNNY FOOD SONGS 

Sony Wcide' 

30 minutM. $12.98 

Cinderella, Little Miss Muppet, and 
other characters from classic children's 
stories dine at the ultra-chic Planet Cafe, 
where Sesame Street regular Grover is 
the head waiter But young viewers will 
be most excited to see the rest of their 
friends from Sesame Street there as 
well. Grover and his pals Telly Monster. 
Elmo. and. of course. Cookie Monster 
take a close look at the food chain. As the 



title suggp.'^ts. there are [)lenty of funny 
songs and skits alM)ut fo<«l, such as 
"Blueberry Mouth" and "Cereal Girl," 
but there are also songs that teach 
important lessons, such as trving new 
foods and why it's important to eat a 
healthy breakfast — it is, after all, "The 
Most Important Meal Of The Day" Gold- 
en Hooks ha-s put together a complemen- 
tary book-and-tape version of this juicy 
recipe as well. 

RICHIE RICH'S CHRISTMAS WISH 
85 minutes, $19.95 

Money can't buy happine.ss, even for the 
richest kid in the world, in this live-action 
direct-lo-video movie that stars David 
Gallagher, Martin Mull, and Lesley Ann 
Warren. Fiichie gets a most unusual gift in 
the form of a machine that is eaftable of 
granting wishes on one day of the year — 
Christmas Eve. When holiday time rolls 
around, the forlorn teenager is a little 
depressed and wishes he had never been 
born. In the spirit of "It's A Wonderful 
Life." the machine transjwrls him to an 
alternate universe in which his family and 
servants are dovi-nright scary. There he 
learns he is actually happy — and special — 



just the way he is. Warner is also reissuing 
and ifjiricing to $9.95 two imimated 
"Richie Rich" titles: "Priceless Toys" and 
"A Boy's Best Friend." 

DR. SEUSS CLASSICS: THE CAT IN THE HAT/ 
HOOeER-BLOOe HIGHWAY 

CBS Video 

45 mtnutei, $12.98 

Rainy days don't have to be a drag when 
kids step back in time for a visit from the 
Cat in the Hat. This classic TV special, 
featuring Dr Scuss' most recognizable 
character, is back from the vaults packed 
with all the fantasy play and rhyming 
ridiculousness that has charmed genera- 
tions. Also included on the tape is the less- 
er-known but still-celebrated "Hoober- 
Bloob Highway." providing a glimpse at an 
alternate, Seuss-esque place where nevi- 
babies are prepped for their time on the 
Earth by the wise, whimsical Mr. Hoober- 
Bloob. CBS is releasing a stMrond volume 
of Seu.ss stories that contains "Green 
Eggs And Ham" and "Grinch Night" 

GILBERT & SULLIVAN 

Acom Hony; Media 

412 minutM, $59.95 tor boxed ut or $19.95 each 

Leave it to the U.K.'s renowned Strat- 



ford Festival to present three thorough- 
ly delightful j)erformances of Gilbert 
and Sullivan's best-loved comic 
operas — "The Mikado." "The Pirates Of 
Penzance," and "lolanthe." There is 
nothing particularly unusual about the 
way the Stratford troupe interprets 
these classic works, but the stellar act- 
ing, .soaring music, and extravagant cos- 
tumes pay tribute to the pure, timeless- 
ly clever essence of each piece. Each 
opera is available separately or as paK 
of a three-tape boxed set. Contact: 800- 
474-2277. 



ENTER*ACTIVE 

BY DOUG REECE 



NBA LIVE 99 

Electrcoic Arts 
Soni PUySUtWi 

Electronic Arts doesn't make sports 
titles, it craft-s them. For this title, the 
Electronic artisans have created HO 
player facial expressions that change 
to match the tone of game play, skills 
that increase and decline over the 
career of a player, and artificial intelli- 
Kence ramped up so high even the 



NICK DRAKE 

By Patrick Humphries 

Bloomsbury U5A 
279 pafK: $24.95 

If you're at all familiar with 
the music of Nick Drake, then 
you probably know his .story 
goes something like this: Small- 
town, sensitive Brit folkie goes 
to London, makes a few poorly 
selling albums, becomes severe- 
ly depressed, and dies at 26 of 
an apparent overdose from anti- 
depressant medication. Over 
the .years, a small cult builds, 
and Drake's popularity in death 
far outstrips any success he had 
in life. Since the late-'70s re- 
lease of the Hannibal Records 
boxed set "Fruit Tree" and its 
accompanying essay, this has 
been the official version of the 
Drake legend. 

Thankfull.v, Patrick Hum- 
phries saw fit to look beyond the 
liner notes. As with his earlier 
biography of Richard Thompson, 
along with the numerous articles 
he's written, he unearths parts of 
the Drake tale hitherto unseen. 

But the task was made vastly 
more difficult due to the fact that 
unlike Thompson, Drake and 
many of his contemporaries have 
either passed on or declined to 
make themselves available for 
comment. And those who did par- 
ticipate have varying memories 
of Drake, which makes for a mad- 
dening read in some spots. 

The earliest memories of 
Drake are perhaps the most sur- 
prising. Rather than leading an 
introverted childhood, Drake 
appeared to those who knew him 
as an outgoing, happy, and ath- 
letic youngster. The depressed 
loner of later years is nowhere in 
sight when one reads of his 
upper-middle-cla.ss life with his 



parents and sister Gabrielle, now 
a well-known actress in Britain. 
As a youth, Drake attended pri- 
vate schools and was known to be 
fairly talented at sports, as well 
as music. 

Humphries meticulously de- 
tails certain facts of Drake's life, 
and this works against the author 
to some extent. Does the reader 
really care what record reviews 
appeared in the British music 
papers during the weeks that 
Drake's albums were also men- 
tioned? His mini-histories of 
Britain, both pre- and post-war, 
make for background better left 
to tomes exclusive to that partic- 
ular subject, rather than a "rock 
star" biography. Likewise, his 
endless digressions on Island 
Records' (Drake's British label) 
roster of acts seem like padding. 

In trying to explode the myth 
of Drake as some kind of 
folk/rock pre-Prozac-era Kurt 
Cobain, the book contains some 
wildly divergent memories of the 
singer/songwriter. 

Drake's reluctance to per- 
form live is traced to a bad 



nick drake 



experience, although the actual 
date and location of that event 
differ among those interviewed. 
Rumors of homosexuality and 
hard-drug use were apparently 
just that. Drake's depression 
over his lack of success (the 
contributing factors mainly 
being meager record sales, as 
well as stage fright) is con- 
stantly cited as leading to his 
withdrawal inward, yet his par- 
ents maintained that he was 
doing much better emotionally 
in the weeks leading up to his 
death. 

The book's greatest assets are 
the in-depth looks at the musi- 
cian's recorded legacy and the 
developments leading up to the 
cult of Nick Drake. The former, 
a mere three albums released 
during his lifetime, are dissect- 
ed in great detail, particularly 
his final album, "Pink Moon," 
one of the most harrowing works 
in the entire rock pantheon. The 
story of how Drake became a cult 
figure .years after his death is 
fascinating. 

This book began life as an 
extensive article in the February 
1997 edition of Mojo. As a result 
of that article, many people came 
out of the woodwork to share 
their memories of Drake. Those 
sharing remembrances include 
Donovan, Linda Thompson, jour- 
nalist Nick Kent, and producer 
.Joe Boyd. Famous fans like Peter 
Buck and Paul Weller are also 
interviewed. 

In the end, though, the ques- 
tion of what really happened to 
Drake is never fully answered, 
and therein lies the frustrating 
part of the book. Despite all of 
Humphries' research, Drake's 
enigma remains largely intact. 

Mini.tKL VlLl..tNO 



most crafty pamcr will have a hard 
time outwitting opponents. All the 
player trading/creating features and 
moves from earlier versions remain, 
but several new tricks are included as 
well. Trade suggestions by the game 
take out much of the guesswork that 
might have vexed and frustrated users 
before. 

CRASH BANDICOOT: WARPEO 

^augtltv DogSCEA 
Sony PlayStabon 

"Crash Bandicoot," the Wile E. Coyote 
of PlayStation games, is hack for 
another run against old and new ene- 
mies in the third in.stallment of this 
massively popular franchise. With each 
successive title. Naughty Dog has b«en 
able to build in some creative new 
twists, and this release is no exception. 
"Crash" rides more vehicles and ani- 
mals, has access to more weapons, and 
shows off some great new moves. In 
general, designers of console games 
have greatly improved the quality of 
graphics this year, but even with the 
bar raised. "Crash" makes some mar- 
velous leaps looks-wise. Just take a 
peek at the way Naughty Dog handles 
the shimmer and motion of water in ita 
jet-ski environment. But the early lev- 
els provide very little challenge for big 
"Crash" fans. 



AUDIOBOOKS 

BY TRUDI MILLER ROSENBLUM 



DATING FOR DUMMIES 
By Dr. Joy Browne 
Read by the author 

HarpeiAudio 

90 mirwles (■bridged). S 1 2 
rSBN 0-694-52073-X 

This guide for people ready to jump 
into the treacherous waters of dating 
works well as an audiobook. Presented 
as a pep talk, this audio is meant to 
encourage the shy, give confidence to 
the insecure, and offer practical sug- 
gestions on who, where, and how to 
date. A radio host, BrowTie is certainly 
comfortable in the role of speaker. Her 
voice is friendly, reassuring, and occa- 
sionally stern, like that of a trusted 
best friend who knows when to be 
encouraging and when to speak strong- 
ly with the unvarnished truth. There 
are no carthshaking revelations here, 
just sensible, helpful advice. Browne 
also covers how to ask for a date, how 
to gently turn down a date, how to ask 
for a phone number, and how to deter- 
mine who pays. 

THE SCI FI CHANNEL'S SEEING EAR THEATRE: 
VOLUME ONE 
By various authors 
Performed by a full c«st 

Dove AuOio 

3 hours <un«brids«d), S18 
IS8N 0 7871-1813-3 

Originally created for the Sci-Fi Chan- 
nel's World Wide Web site 
(www.ficifi.com), this fine series of origi- 
nal dramatizations makes its debut in 
audiobook form. The anthology includes 
a satisfying range of science fiction. 
Some tales are comic, such as "The 
Death Of Captain Future," in which a 
sloppy, incompetent captain of a bro- 
ken-down vessel believes himself to be 
a "space hero" from an old-time radio 
show. Other talcs are dramatic and 
thought-provoking, like "Think Like A 
Dinosaur," about a woman who expects 
to be beamed to another planet but 
learns that a duplicate will be created 
on the other planet and that she uill be 
destroyed. When she resists, the man in 
charge of the procedure is faced with a 
moral dilemma. The acting is terrific, 
with well-cast voices that really help 
the listener visualize the action. Music 
and sound effecLs are also used well, 
enhancing the illusion without being 
obtrusive. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson. 622 Oakley Place. Alexartdria, Va. 22302. ENTER'ACTIVE: Send review copies to Doug Reece, Billboard. 5055 Wihhire Blvd.. Los 
Angetes. CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St,, Brooklyn. N.Y, 11218 
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Awards Ceremony To Featore A Circos Theme 




The billboard music 

Awards will return to Las Vegas 
and the MGM Grand Hotel/Casino 
for a live telecast of the ninth annu- 
al show Dec. 7. 

Madonna. Lauryn Hill, Hole, 
Natalie Imbruglia, Shania Twain, 
the Backstreet Boys, and Bette 
Midler and the Royal Crown Revue 
will be among the featured per- 
formers at the ceremony, which 
will be present- 
ed at the Grand 
Garden Arena of 
the MGM Grand 
strip. 

This marks 
the third year 
that the Bill- 
board Music A- 
uoNicA wards has been 
beamed from 
Las Vegas and the second consec- 
utive year that the show is being 
presented at "the City of Enter- 
tainment," the MGM Grand. 

"It's a terrific venue, a wonder- 
ful venue," says executive produc- 
er Bob Bain of the MGM Grand. 
"It's the best venue of its type that 
I've ever been in." 

Adds Bruce Gowers, who will di- 
rect the show for a fifth time, "The 
Las Vegas audience is the most 
exciting audience ever. Their 
response is just incredible." 

The Billboard Music Awards are 
presented annually to the No. 1 
artists of the year, as well as the 
artists with the year's top albums 
and singles, based on sales and 
radio airplay. Winners are deter- 
mined by the 1998 year-end charts 
compiled from Billboard's weekly 
charts published from December 
1997 to November 1998; sales data 
for these charts are supplied by 
SoundScan, while airplay informa- 
tion is supplied by Broadcast Data 
Systems. 

Singer/songwriter James Taylor 
will appear on the broadcast, 
accepting the 1998 Century Award. 
Billboard's highest honor for cre- 
ative achievement (see storv. page 

15i '. 

Midler. Dru Hill. Monica. Han- 
son. K-Ci & JoJo, Master P, Brian 
Mcknight, 'N Sync, and Stone Cold 
Steve Austin will act as presenters 
during the two-hour special. 

The Billboard Music Awards will 
once again utilize the Hard Rock 
Hotel & Casino for a unique off-site 
performance. Last year. Aerosmith 
cavorted by the Hard Rock pool for 




a show-stopping version of "Pink"; 
this year, Midler, backed by Los 
Angeles' premier swing band the 
Royal Crown Revue, will rock her 
way through the memorabilia-be- 
decked casino with a version of 
"One Monkey Don't Stop No Show." 

Gowers says, "The idea is to cap- 
ture the whole feeling of the casi- 
no, so Bette will be moving from 
one part of it to the other, from the 
slots to the roulette table." 

As in past years, the Billboard 
Music Awards — which will again 



be co-produced by Paul Flattery 
and Michael Levitt, with Greg Sills 
as supervising producer — vrill cen- 
ter around a visual theme. While 
the telecast used the intersection 
of TV and music for its concept in 
1997. this year's show will literally 
be a three-ring circus. 

"The best way to describe this 
theme is 'a rock'n'roll circus of the 
'90s,' " says Bain. "What we are 
trying to exploit this year is the 
darker and more fantastic sides of 
the circus experience, as that 
applies to a larger-than-life city 
like Las Vegas. A lot of the set con- 
struction is very circus-like, but 
designed for mature audiences. 
This is not your grandfather's cir- 
cus — this is what would happen if 
the wrong people were put in 
charge of the circus." 

The set, designed by Bruce 
Ryan, will create a big-top motif 
with such accouterments as a 
carousel, a trapeze, and funhouse- 
style mirrors. 

"It will have elements of circus- 



dom, hopefully some of the most 
iconographic elements of circus- 
dom," Bain says. 

"It's going to feel like Barnum & 
Bailey's three-ring circus," Gowers 
adds. "There are going to be three 
rings — a ring to the left and to the 
right and a performing stage at 
center stage. They're all in- 
ter! wined. 
There'll be pre- 
senters on the 
left who will 
throw to presen- 
ters on the right 
who will throw 
to a band per- 
formance or an 
acceptance mcknigkt 
speech." 

The circus motif will be rein- 
forced by prepackaged visuals and 
show bumpers created by Rick 
Austin. "Rick has done the MTV 
Movie Awards, the VHl Fashion 
Honors, and the MTV Video Music 
Awards. We brought in a hipster. 
It's part of keeping some cutting- 
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edge creative work going." 

Bain says, "This will be the most 
extravagant and clearly the most 
unique Billboard Music Awards 
show ever and, I would hope, the 
most entertaining." 

VHl will again present a live 
pre-broadcast show from the MGM 
Grand at 7-8 p.m. EST. 

The 1998 Billboard Music Awards 
will be broadcast live at 8 p.m. EST 
and tape-delayed on the West 
Coast. Bain estimates that it will 
reach an international audience of 
more than 2,50 million in more than 
70 countries. The show will air on 
Canal Fox in Latin America (reach- 
ing audiences in Mexico, Argenti- 
na, and Brazil live). 

CHRIS MORRIS 



Msmiek's Madonna To Tight' Up Awarils Show 



I HE PUBLIC has spoken. After 
nearly a decade of controversial 
sexual titillation, fans were more 
than ready for a spiritually enlight- 
ened Madonna. 

Since its March 3 release on 
Maverick, "Ray Of Light" has sold 
2.3 million units in the U.S., accord- 
ing to SoundScan, with the label 
estimating sales outside the States 
at 4.2 million. 

The album has spawned two top 
five hits in the U.S. — "Frozen" and 
the title cut— while "The Power Of 
Goodbye" recently peaked at No. 
13 on the Hot 100. The set also 
spawned a top 10 U.K. hit, 
"Drowned World (Substitute For 
Love)." 

With its futuristic electro-disco 
rhythms and self-probing, often 
confessional lyrics, "Ray Of Light" 
was a gamble that has paid off 
handsomely for Madonna, who is 
scheduled to perform at this year's 
Billboard Music Awards. It has not 
only provided the chameleon-like 
artist with her first universally 
applauded critical success, it has 
also proved that she remains a vital 
figure amongst woefully fickle 
young audiences. 




Madonna's perlormance at the Bill- 
board Music Awards is one of few 
opportunities to hear her perform live 
until she embarks on a tour, tentatively 
slated for the spring. Her latest Maver- 
ick album. "Ray Of Light," has sold 2,3 
million units in the U.S., according to 
SoundScan. since its March release. 



"My intention was to make a rec- 
ord that I'd enjoy listening to," Ma- 
donna told Billboard in an earlier 
interview about her first studio set 
since 1994's "Bedtime Stories." 
"This album is reflective of where 



I am in my life right now — in terms 
of my musical interests and in 
terms of my personal beliefs." 

Given her status as one of the 
first stars for the MTV generation, 
it comes as no surprise that 
Madonna has scored a string of 
accolades for the clips for the "Ray 
Of Light" album. She took home six 
.MTV Video Music Awards this 
year. The clip supporting the title 
cut picked up honors for best 
female video, best choreography, 
best editing, best female video, and 
video of the year. The "Frozen" clip 
picked up an award for best special 
effects. 

Madonna was also a big winner 
at the 1998 MTV Europe Music 
Awards, snagging the trophy for 
best female artist, while "Ray Of 
Light" was named best album. 

The success of the project sits 
well with the artist, who said she 
"never takes for granted" the pub- 
lic's ongoing interest in her career. 
And w-hile she's "extremely grate- 
ful" for the attention, she said her 
heightened level of personal spiri- 
tuality "abolishes the idea of being 
unnecessarily competitive with 
other people. It's pointless to com- 



pare yourself to others. Accepting 
that idea has been incredibly liber- 
ating — particularly as an artist." 

Madonna's heightened level of 
personal awareness is illuminated 
on "Ray Of Light" in a variety of 
ways. Besides writing lyrics with 
the heartfelt tone of diary entries, 
she w'rapped them in sweet, hymn- 
like melodies and vibrant, often 
uptempo instrumentation. 

"This record takes me back to 
where I started — in a club right in 
the middle of a dancefloor." she 
said. "It's full circle, except I'm so 
different now. I've been trans- 
formed, and that's fully reflected 
in my music." 

Madonna has decided not to tour 
in support of the album until the 
spring at the earliest. The delay is 
due to scheduling conflicts with the 
several films to which she is 
already committed. Rumors of a 
tour, which would be her first since 
1990, accelerated in February, 
when she did a four-song set at 
New York's Roxy nightclub, after 
which she said she had "almost for- 
gotten how much fun it is to per- 
form in front of an audience." 

I..\RRY FLICK 
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Lauryn Hill To Do That Live 'Thing' 

Mew Ruffhouse Set's Material To Be Heard Live For 1st Time 



OEEING 23-YEAR-OLD rapper/ 
vocalist Lauryn Hill perform a track 
from her solo opus, "The Miseduca- 
tion Of Lauryn Hill," at the ninth 
annual Billboard Music Awards 
should leave her fans salivating for 
more. 

The young mother, who recently 
gav« birth to her second child, has not 
performed any of the Ruffhouse/ 
Columbia project's material U\"e since 
its release Aug. 25. Columbia execu- 
tives say the performance could quite 
pos.sibly be the .starting point of Hill's 
long-awaited worldwide concert tour. 

Since debuting at No. 1 on both The 
Billboard 200 and the Top R&B Al- 
bums chart (boosted by advance radio 
play of two non-label-sanctioned sin- 
gles, "Lost Ones" and "Can't Take Mv 
Eyes Off Of You"), Hill has become 
the darling of lady rappers, scoring 
the biggest debut week for a female 
artist in the SoundScan era, selling 
423,000 copies in the U.S. (That 
achievement has since been eclipse<l 
by Alanis Morissette.) Hill's album 
has sold 2 million units, according to 
SoundScan. 

In addition, the project, which Hill 
considers to be "deeply pei-sonal," has 
had some remarkable chart activity. 
After three weeks at No. 1, "The 
Miseducation Of Laui'vn Hill" slipped 
to No. 2 in its fourth week on The Bill- 
board 200 — eased out by Marilyn 
Manson — only to return to the No. 1 
spot the following week. "Doo Wop 
(That Thing)," the album's first sin- 
gle, debuted at No. 1 on the Hot 100 
Singles chart 

The songs on "The Miseducation 
Of LaurjTi Hill," says the vocalist are 
mostly about her growth as an indi- 
vidual. "Every time I got hurt every 
Ume I w-as disappointed, every time I 
learned, I just wrote a .song," Hill 
says. 

The project, vihich she wrote and 
produced herself, is also a clear-cut 
example of how female producers can 
gain a place in an industry usually 
dominated by men. "Men have a hard 
time taking direction from women, 
but when you pay somebody, you pay 
them to get it right," says Hill. "I 
think that women w-ill be called 'bitch- 
es' and 'hard to work with' if they ask 
for and get what they want." 

While recording her groundbreak- 
ing album. Hill also penned "On That 
Day," a track for gospel artist CeCe 
Winans, as well as "A Rose Is Still A 
Rose" for Aretha Franklin. Addition- 




Lauryn Hill's performance at this year's 
Billboard Music Awards could be the 
starting point for her long-awaited 
world lour Hill's Ruffhouse/Columbia 
album "The Miseducation Of Lauryn 
Hill" debuted at No. 1 on both The Bill- 
board 200 and the Top R&B Albums 
charts and has sold 2 million units in 
the U.S. since its August release. 

ally, she directed the video for 
Franklin's song. 
Hill, who is one-third of the Fugees, 



had critics suggesting she go solo as 
early as the release of the trio's 19!t:3 
debut "Blunted On Reality" But the 
vticalLst who Ls joined in the Grammy- 
winning trio by Wyclef .Jean and 
Prakazrel "Pras" Michel, remained 
steadfastly loyal to the group. 

By the time "The Score" was 
released in 1996, Hill had already 
begun honing her songwriting and 
production skills. "The Score" won 
the 1997 Grammy for best rap album. 
That year's Grammy for best R&B 
performance by a duo or group with 
vocal went to Hill's groundbreaking 
cover of Roberta Flack's "Killing Me 
Softly With His Song." 

"The Score," released on Ruff- 
house/Columbia, has sold more than 
18 million albums worldwide, accord- 
ing to the label, making it the top-sell- 
ing rap album in the world. 

Long before joining the Fugees, 
Hill was in the spotlight. She has 
appeared in a recurring role in "As 
The World Turns" and was featured 
in "Sister Act II: Back In The Habit." 

.\NIT.4 M. SA.MIIELS 



A Grand Homecoming For 
Jive's Oackstreet Ooys 

With the massive u.s. 



commercial success of the Back- 
street Boys' self-titled debut, the 
.Jive Records vocal group has 
achieved nothing short of global 
domination and, in the process, 
helped usher in a new era of youth- 
ful pop music. 

According to .Jive representa- 
tives, the Orlando, Fla.-based quin- 
tet sold 7 million albums in interna- 
tional territories even before 
embarking on its U.S. push begin- 
ning in August 1997 with the re- 
lease of "Backstreet Boys." 

The centerpiece of their success 
was set firmly in place with the pub- 
lication of the Recording Industry 
Assn. of America's October certifi- 
cations, which named the album as 
the No. 3 selling release of the year 
with sales of more than 7 million 
units (Billboard, Nov. 14, 1997). In 
fact, only the phenomenon of "Ti- 
tanic" and its diva cruise director. 




The Backstreet Boys' self-titled Jive 
Records release put the group in the 
No. 3 spot of the year's top-selling 
albums as certified by the Recording 
Industry Assn. of America, with sales 
of more than 7 million units in the 
U.S. Three singles from the album 
have each sold 1 .2 million units 
stateside, according to SoundScan. 

Celine Dion, have sailed ahead of 
the Boys this year. 

(Cmitmned on next page) 



Mnmn'sSlma nam Bmts M Of Cmtrj 



Shania TWA I N is ebullient on the 
first anniversary of the release of her 
third album, "Come On Over." "I just 
saw the current sales figures," she 
says. According to SoundScan, the 
Mercury Records title has sold .5.2 
million imits. 

Not only is Twain's 1 -year-old set 
healthy, it continues to grow and is 
nurturing her current world tour, her 
first major outing. Her show-s have 
proved naysayers, who doubted her 
live performing ability, wrong. 

She turned another mjyor corner 
in her career earlier this year when 
she and pro(lucer/co-songwTiter/hu.s- 
band Robert John "Mutt" Lange re- 
vamped the album for the European 
market and elevated her profile in the 
U.K. and on the Continent 

"It's been a really nice climb, a lot 
of it due to international," she .says. 
"Everything's become broader and 
wider, which is great But it's funny 
in that it's all kind of the same stuff — 
it's all the same music, it's the same 
album. The album just keeps getting 
bigger." 

"Come On Over" has spawned 
three No. I's on Hot Country Singles 



& Tracks with "You're Still The One," 
"Honey, I'm Home," and "Love Gets 
Me Every Time." Additionally, 
"You're Still The One" reached No. 1 
on the Adult Contemporary chart and 
remains on the Hot 100 after 42 
weeks. 

Her world tour, which runs through 
mid-1999, is approaching 1 million 
tickets sold, according to a Twain 
spokesman. This year, she has also 
appeared on VHl's "Divas Live," 
w'hieh became the network's highest- 
rated program ever VHl's second- 
highest-rated show was the Oct 4 air- 
ing of the "Behind The Music" 
documentary on Twain. 

The next stop for her tour will be 
Australia, in early 1999, where her 
album is in the top 10. "In my opin- 
ion, I'm still not sure if touring Is a big 
part of record sales," says Twain, 
whose last album, "The Woman In 
Me," sold in excess of 1 0 million copies 
in the U.S. v*ithout benefit of a tour. 

"So far, though, this album is sell- 
ing at a better pace than 'The Woman 
In Me' did. But I can't say yet that it's 
the touring that's done that The tour- 
ing is just another whole element to 




In the year since its release, Shania 
Twain's Mercury Nashville album 
"Come On Over" has sold 5.2 million 
units, according to SoundScan, and 
has had three No. 1 s on Hoi Country 
Singles & Tracks. Twain's world tour 
runs through mid-1999. 

TOur career. It's not just a record-sell- 
ing de%ice. I think people tour for a 
lot of other reasons." 

Twain says she timed the tour, 
which began in May, to take advan- 
tage of the new songs. "The reason I 
waited to do it was to be able to do a 
more fun and e.xciting show: Now I'v^ 



got two hours of music that's all my 
own. I don't know that I would have 
wanted to tour if I didn't have enough 
music to live with." 

The mast important thing for her, 
mu.sically and artistically, T»"ain em- 
phasizes, is that she has managed to 
resist and escape being categorized. 
Sure, she's nominally a country 
singer, hut her appeal has spread be^ 
yond the country box. 

"I can understand w-hy labels and 
categories have to edst" Twain saj's. 
"But I do feel very lucky that I'm able 
to go beyond the restrictions that 
come w ith labels ... I don't have to 
mold my music or my image or any- 
thing to fit in anywhere specifically. 
And that's probably why I don't fit in 
anywhere specifically, because I 
haven't molded anjlhing to fit 

"I'm just lucky that it did work. My 
mu.sie is influenced by so many dif- 
ferent styles of music that it is hard 
to place it. I'm living proof that you 
can be in a genre — country — and still 
be appreciated by fans who aren't 
necessarily listeners of that particu- 
lar genre." 

CHET FLIPPO 
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Bette Midler's 'Show' Will Go Oo 



Diva To Rejoin Royal 

'Diva las VEGASI' will be the 
welcoming cry when Bette Midler 
performs at the Billboard Music 
Awards. 

Vegas, the site of Midler's award- 
winning HBO special last year, will 
see the Divine Miss M re-teaming 
with Royal Crown Revue 'on "One 
Monkey Don't Spoil No Show," a track 
on her current album, "Bathhouse 
Betty" 

The always-entertaining Midler 
will perform the song live from the 
Hard Rock Hotel & Casino, and shell 
also be a presenter during the 
evening's show, broadcast from the 
MGM Grand Hotel. 

Midler's pairing with Royal Crown 
ReTOe on the remake of the Big May- 
belle song came at the behest of pro- 
ducer Ted Templeman, who was also 
working with the swing band. 

"When I met Royal Crown Revue, 
I liked them immediately," said 
Midler in an interview with Billboard 
earlier this year. "We cut that track 
in one afternoon, and most of it is 
scratch vocal. It's like a party; it's so 
much more fun than laboring over it." 

In addition to Templeman, other 
producers on "Bathhouse Betty," 



Crown Revue For Tracl( From WR's 'Betty' 




Bette Midler wilt re-team with Royal 
Crown Revue to perform "One Monkey 
Don't Spoil No Show" at the Billboard 
Music Awards. Ttie song is from "Bath- 
house Betty," Midler's 17th album and 
her first release for Warner Bros. 



which was released Sept. 15, are Arif 
Mardin, Marc Shaiman, Brock Walsh, 
David Foster, and Chuckii Booker. 
According to SoundScan, the album 
has sold 202,000 copies in the U.S. 
since its release. 

Worldwide, Midler has sold 26.5 
million albums during the course of 
her career. 

"Bathhouse Betty" Midler's 17th 
album and her first for Warner Bros., 
marks a return to the singer's earli- 



er daj's with a diversity of songs rang- 
ing from the bawdy "Big Socks" to 
the laSOs clas.sic "I Sold My Heart To 
The Junkman." Other highlights 
include first single, the touching bal- 
lad "My One True Friend," and the 
defiant, sassy "I'm Beautiful," a 
reworking of a 1994 club hit from 
Uncanny Alliance. 

After focusing on ballads on her 
last record, "Bette Of Roses," Midler 
said fans told her that they wanted 
something more. 

"They told me, 'We're waiting for 
all the different kinds of music. We 
want something funny and something 
only you do,' " recalled Midler. 
"Everything just kind of fell into 
place with this record. It was just 
effortless." 

In fact, Midler said that she has 
more fun making albums now than 
ever before. 

As for future plans, Midler recent- 
ly finished playing the role of "Val- 
ley Of The Dolls" author Jacquehne 
Susann in a movie about the writer's 
life. While the singer says she's 
thinking about touring, possibly 
starting as early as this winter, no 
plans are set. MELINDA NEWMAN 



RCA's Imbruglia rates To M'l Stardom 



OHE HAS YET to do a world tour, 
has Ixien in the U.S. only five times, 
and has never released a single at 
retail outside of the U.K. But Natalie 
Imbruglia has become an interna- 
tional pop star anj'way. 

Pn)[)elle<l by her radio hit "Torn," 
the Australian-born .soap .star turned 
pop singer has become this year's "it" 
girl on MTV and at record stores 
around the world. 

"Torn," released to U.S. radio by 
RCA in February, spent 1 1 weeks at 
No. 1 on the Hot 100 Airplay chart. 

The song had already sold more 
than 800,000 copies in the U.K. before 
its U.S. debut. 

Imbruglia told Billboard earlier 
this year that she was drawn to the 
song, which was written by former 
Cure producer/bas.sLst Phil Thomal- 
ley and Anne Previn and Scott Cut- 
ler of the U.S. group Ednaswap. "The 
music and those lyrics evoke such 
powerful emotion, which I think 
everyone can relate to," she said (Bill- 
board, March 21). 



The follow-up single, "Wishing I 
Was There," has reached the top 20 
on Billboard's Adult Top 40 chart. 

Her current single, "Smoke," was 
released to radio Nov. 23, following 
the track's video premiere on MTV 
the previous week. 

Her first album, "I^ft Of The Mid- 
dle," released March 10 by RCA, has 
sold 1.6 million copies in the U.S., 
according to SoundScan. Another 
3 million units have sold internation- 
ally, according to RCA, since its 
release outside of the U.S. a j'ear ago. 

Instead of embarking on a concert 
tour as the single gained steam, 
Imbruglia, who was signed by RCA's 
U.K. office, was put on a massive 
worldwide publicity tour, which 
included a spot on "Saturday Night 
Live" prior to the release of her 
album. 

Imbruglia will head back into the 
studio to record a new album early 
ne.\t year. RCA marketing VP Julie 
Bruzzone says the package could be 
delivered as early as June, but more 




RCA's Natalie Imbruglia is set to go into 
the studio early nexl year to work on 
her follow-up to "Left Of The Middle." 
which has sold 4.6 million units world- 
wide, according to the label. 

likely it will arrive by the fourth 
quarter. 

Then Imbrugha will finally begin 
touring. "Our biggest frustration was 
not haring her [in the U.S.] to support 
the album," says Bruzzone. "But she 
couldn't be everywhere, and we had 
to make sure everj' territory got what 
they needed." eilekn Fir/MTKiCK 



OGC's Hole Harnessing 
A 'Newfound Energy' 



Hole is set to perform its sec- 
ond single, "Malibu," at the Bill- 
board Awards Show. The intense 
ode to the beach is from the group's 
DGC/Geffen set "Celebrity Skin," 
which debuted SepL 26 at No. 9 on 
The Billboard 200. 

The year has been good for Hole 
bandmates Courtney Lo\'e, Melissa 
Auf Der Maur, Eric Erlandson, and 
Patty Schcmel. (Drummer Schemel 
has been on hiatus for the past sev- 
eral months; Samantha Maloney has 
been filling iit) "Celebrity Skin" has 
stayed in the top half of The Bill- 
board 200, and the single of the same 
name has been in the top 10 of the 
Modern Rock Tracks chart "Mal- 
ibu" is just starting its run at radio. 

"Everything is coming together 
and going well," Erlandson says. 
"We expected a bumpy road and 
criticism because o erceivxxi level of 
celebrity' of our fnmt person. We just 
try to balance the scales, stare down 
the rumors, and reach a greater 
audience with a record we are proud 
of. 'Celebrity Skin' is my baby. Every 
time it seemed like it would fall 
apart I was there. E\^' time we hit 
an obstacle, the four of us with our 
distinct personalities were there 
working toward a common goal. 
Hole, contrary to popular belief, has 
been a pleasant experience." 

Strengthening the bond lately 
was the band's return to the stage 
at the MTV Video Awards and at a 
recent show in the U.K. The band 
will play some radio BtatioD concerts 




After the holidays, Hole heads to 
Australia to perform in the Big Day 
Out Festival, along with Marilyn Man- 
son and Korn. "Malibu," the second 
single from "Celebrity Skin," the 
group's latest album on DGC/Gef- 
fen, is starting its run at radio. 

before and after taking the stage at 
the MGM Grand. After Christmas, 
it Is on the roster for Australia's Big 
Day Out festival with Korn and 
Marilyn Man.son. 

"We haven't really played in like 
three years," Erland.son saj's. "We 
have a newfound energy and are 
better than ever now. We're trying 
to put together a big rock show of 
our own, something that has never 
been done by a mostly female rock 
band before, to take out on the road 
next year. 

"In the meantime, we are excited 
to play the Billboard Awards. We 
have never given Las Vegas a prop- 
er show, and the city fits in with the 
theme of our album about pumping 
water into a desert to create an 
imaginary oasis." carrie bell 



A GRAND HOMECOMING FOR BACKSTREET BOYS 

(Continued from preceding page) 



Meanwhile, the hit singles "Quit 
Playing Games (With My Heart)" 
and "Everybody (Backstreet's Back)" 
have each sold 1.2 million units, 
according to SoundScan. 

"All of the countries all over the 
world have been .so good to us, but 
nothing feels quite like coming 
home," says group member Kevin 
Richardson. "Bringing the success 
home has meant that our friends and 
families have been able to enjoy it as 
well." 

Other laheh hoping to tap into the 
same youthful market that launched 
the group also came to appreciate the 
Boys' rise over the past 18 months. 



"We feel like we were very involv«i 
in changing the landscape of pop 
music in America with the Backstreet 
Boys," says Jive president Barry 
Weiss. "We still categorically believe 
that we have the best band in this 
genre, but as this generic market for 
pop has grown by virtue of the Back- 
street Boys' success, it certainly givBs 
us reason to believe that the next 
album will al.so perform very well." 

The act, which is rccortiing a new 
album in Stockholm, will follow its 
Billboard performance with an ap- 
pearance on Dick Clark's New Year's 
Eve program and a Jan. 17 Sho«iime 
pay-per-view special. ix)iiG bebce 
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Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 

twalker@biUboara.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision mal<ers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboarct 



• SERVICE & RESOURCES: S150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRY HELP WANTED : $150 per inch/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPiy SERVICE; $30 

Classified ads are commissionable when an agency represents an outside client. 



Deadline: fridav at 3:30pm eastern 



DUPLICATION/REPLICATION 



CD Replication 

• Reluil-Rcaily Packages witli Graphics 

• Bulk Replication (only l(X) Min. Order! i 

Vfnyl Records 
Cassette Duplication 
CD Glass Mastering 

VVh\ il'.-al uilh brokers when >i)U can wink ilireelly wiih our laetory'.' 
Best Service... Best Price... Period. 




DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



Frcv Cat^iloi; ur qtmtc: 

(800) 455-8555 




hUp://wwu.eur<>padisk.com 

Major Lfcdil caiils .icccpicil 



We Andcipace Your Every Need 

CD REPLICATION 

Cassette Ouplicacion 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(716)491-7631 • Fax (716) 691-7732 




•DIGITAL BIN* 
1000 FOR ,64 EACH 

CHROME TAPE UPTOC-45 CLEAR SHELL. 
ASSEMBLED IN NOHELCO BOX SHHINKWRAP 
YOU SUPPLY PRINT LABEL FILM MASTER 



CUSTOM SERVICE 

1015 W.ltaliel Street 
Burtank, CA 91506 

(800) 423-2936 

FAX (818) 569-3718 





IIIU $1499 


CD PACKAGE: $975 


INClUDfS: 
•OIICIIMMOII' 1 (OlOII 1 ntCEIOOKin 

mm aK-.\mmwmii- li 

• ItWII EOI t SHRINK WUP • OUICK lUtUCOUND ■ 

I'oa rnuj pitu rMrfy frhii ttn ffmnte i iiwtj ~ 

iimoiBiai.niiniussiTiiiimaroioiPKuciiic 


k mauDts: 

k miGINltlOK • 4 MGE BOOKLET nth 4 (OlOII EOVEII, 
1 1 [OIO!8AC«a«^^(010«TIU^URD• 
tD Will mil S 2 (0101 UBEl lllpmNIING • 

iWEi BOX I mm mr • quick iukhjuouno 

■ ^WI)rwp^rtf iwifr/ik/iii (w;6oi wis' 
^ tSlfWaillRIIttlXHUII!! 


!W/<8)Rainbe Records and Cassettes ^ 

iHL im Mtiir kritl. 1j«u noma. U m» ■ iUl ail-KIS • h, :ilO; 1!B-IH1 ■^•-•mimn- SPI 



iiiiiuimiiciru H 




r.9114 

11-4689 
MEDIAWORKS* 



CD 

REPLICATION 

BYAPD 



THE BEST DISC 
IS ALWAYS AN 
APD DISC 



CALl. TODAY 

1-aOO APD DISC (273-3472) 
FOR VDUH FREE CATALOG 
Info O apil-dltc.com 
www.apd-ditc.com 




(212) 252-9300 

Feel the POWER o( Excellence 



DlGlTftL FdRCS' 

^ WW/tA 



TOTAL CD. 
CD-ROM. E-CD.i 
CASSETTE PRODUCTION 



www.digitalforce.com 
J49 MADISON AVENUE NY, NY100li> 



1000 CD's 
$799!()0 

\hiM>'iliiu li II M liii hulvil 



DELUXE CD PACKAGES 
500 CD'S w/4 panel coior..$109S 
1000 CD's w/4 panel color..$1495 
Call for CD/Cassette Package Prices 



Full graphic service as low as $285 
CD LABS 



(B18) 505-9581. .(800) 4 CD LABS 
www.cdlabs.com 
•BulK Pacfced. also 500 CD S..W99 



www.sad¥ice,coni ^^^31 
I-800-987-6830 

Are )r<HJ looking lor a CD vid ca»ene 
mMidfKturtr where good cuiiomer (ervice ii 
not juft a (Jepulinenl. but more imporUntly an 

ATTITUDE! 

1,000 CDs replicated $9S0.0O 
1,000 cassettes duplicated J772.00 
100 30 minute CD-Rs duplicated $250.00 
200 IS minute CD Rs $400.00 
Blank 4x CD-R media 100 pieces $1.25 each 
100 Mawll XUI C-20 cassettes $3S.0O 



SGUIIII) I— 3 Q 

□i:)Via? 1^ ^ 

INDIE LABELS AND MUSICIANS 
Discover what the audio publishing, 
radio and broadcast industries have 
known for years about Sound Advice. 
There are three key areas working 
together that set us apart from 
our competition: 

^ Competitive Pricing 
I USING Professional Products 
And Great Customer Service. 



COMPACT DISCS • 75 < EACH 


■it s a better DEALil 


Complete CD & Cassette Packages! | 


1 "add it up" I 


CALL FOR QUOTE 


T, 000 CD. 750.00 
1 ,000 J«w>l/Wrap 300.00 
1 .000 2-Pa Book/Tray 240 00 
$ 1,290.00 

From your CD-lt.ady Mait.r & 
Print-Ktcdy Film 


NATIONAL TAPES-'^ISC 


1-800-874-4174 

1 1 10-48lh Avanua North • Noshvillo. TN 37209 




• Compact Otac Prvssing 1 

CO Audio & CD ROM 
P r t M iti rinq / Stiort-Run 
•Cassette Ouptlcatlon 

• Vinyl Proclng 
• Dcaign/Hliit/Printing 



COMPLfTf PACKiG€S RCADVIO-Gl 



Wi mau b« tha axpcpts, 
but uinan it cot n a i to 
uour pr^act, uotiVj ttw boni 

BMaxDish 

frm cstalggim^custoni quotal 

,1 800 €BI 0708/ 




FOR SALE 



CUSTOM COMPACT DISCS 

Affordable single CDii, Marling ai S15. 
S5-00 OFI" WITH imS AD 

46 PRODUCTIONS 

42W557 Hawk Circle. St. Charles. 111. 60175 
Tel (Hl»l)>85H-5423 Fax (81H1) 203-1725 
Contact Us On TIk Internet at info(&4Af).eom 
Vl^t nui Web Page at httpj'/Mnvw.46p.eom 



r CalOptic CD Duplication ^ 
We Love Small Jobs! 



1-5* 
ID* 
15+ 
20+ 
30+ 



10.00 ea 
9.00 ea 
7.00 ea 
6.00 ea 
5.00 ea 



40+ 4.00 ea 
50+ 3.50 ea 
60+ 3.33 ea 
100+ 2.50 ea 
200+ 1.70 ea 



>yww.Caloptlc.com 714-838-20B1 



CD Replication 



1000 CD'S $1170.00 

1*3 color prtnl • 
4 color insert ■ 
tnycard • 
jewel cafc ■ thrlnkwrap 



Bulk CD's SO. 68 

CDR Copies S3. 75 and up 



i-(M-4M-«Tn c.ll t.t.r 



Premium CDs: As low as $.54 ea. 
Warner Mecfa - Digalog Cassettes 
Creative .Sound 



(HIIH.UWU'K 
http://csoundcorp.com 



CALL BILLBOARD AT 212-536-5058 



SALE 

Sealed CD's & Videos $1 
Cassettes $.50 
Top Titles Also Available 

Alpha CD Keepers $.25 
CALL: 1-888-USED CDS 
(1-888-873-3237) 
y/OTld's Laregest Music Recycling Co' 
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PUBLIC COMPANY 



NOTICES/ANNOUNCEMENTS 



WANTED TO BUY 



TAPE RETRIEVAL NOTICE TO AIL 
MAO HATTER STODIO CLIENTS 

NOTICE IS HEREBY GIVEN that Mad Hatter Studios can no longer store 
any of Its client's tapes or previously recorded materials. Please an'ange 
for the retrieval of any and all tapes, other previously recorded nnaterials, 
and/or any other property you may have stored at the Mad Hatter facility. 
All property must be retrieved by you not later than January 14, 1999. 
All such tapes & materials not retrieved by January 14, 1999 will be 
destroyed or otherwise disposed of. 
This is an important Notice and must be acted upon immediately. 
Should you have any questions, please call Mark Francovich at 
Mad Hatter Studios at (323) 664-5766. 
TIIS IIIICE IS tllEI II UCIIIUeE NITI TIE rUIISINSIF 
SECTIM 1841 IF TIE eilll CUE IF TIE STITE IF ClIIFIIIU 



NOTICES/ 
ANNOUNCEMENTS 



REGISTER NOW!n 

THE PMIADEIPHU MUSK 
CONfERENCE 

December 2-5, 898 
For more Infoimatioii 
ova: 215-587-9550 
Dnee days and nights of PanetSt 
Netwoddng, & Music 
Step to the mic, and 
Malce music your business, 
www.gopmc.com 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.dlscmakers.com 



DISC MAKERS 



PUBLICITY 
PHOTOS 



BI-ICITY 
RINTS 



a 



CaWog A Svnplei 



B&W 

8x1 0's 

500 - "80 
1000 - '108 
B&W 
POSTCARDS 
500 - '65.00 



I> I (- T I' K E S 

1867 E Fwda St . SuilB B8 
Spnngl^lO MO 65603 
(417) ge».3450 Fax (417) 869.91S5 



MUSIC MERCHANDISE 



ZMACHARS, INC. 

MUStC MERCHANDISE One Stop disinbutor tor 
poslers, t-shirts. slickers, hals, keyrings. buMcns, 
incense, lights, jewelry, sunglasses, lapestries, 
and much more We are a service based com- 
pany with all of the latest merchanckse available, 
ithiuslonecall. . 
HMUMiSAME DAY SW>PW4G. dMlersonly 
I hx inio: 1-800-248-2238 fax: 3IK48S- 1 924 
wvrw.zTTMchirsig>aolxom 



Get it allM 



BUY DIRECT AND SAVEI 

While other people are ralsiru l^ir prices, we 
are slashir>g ours. Major label CD's, cassettes 
and LP's as low as 50C Your choice from the 
mosi extensive listings avaHable. For tree 
catalog can (609) 89d<O0C. 

Fax (609) 89(Kt247 or wrtle 
Seorpio Musle, Inc. 
P.O.Box A Trenton, N.J. 06691-0020 



♦"ATTENTION*** 
CD BUYERS 

If you are looliing tor key caialoge CDs 
CALL J.S.J. Dist.:773-2e6-4444 or 
FAX lor list: 773-286-0639 



DON'T BUY CUTOUTSI 

Until You See Our Catalog 
Of Great Cassettes & CD's 
TAROET MUSIC DISTRIBUTOnS 

7925 NW 661h Si - Dept. J 
Miami, Florida 33166 
PH: 305-591-2188 • Fax; 305-591-7210 

dealehs only 



PROFESSIONAL 
SERVICES 



NEED CASH? BALKY BANKERS? 

We buy AJR, residuals, royalties & 
panicipaticn. feature dislribulion 
contracts, retail installmeni 
conlracls & bad debl. 
CALL NOW: 

Synergy Business Solutions 

818-831-2576 



WANTED TO BUY 



ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY: Awards, Contracts, Posters, 
Flyers. Concert tickets & Passes. 
T-Shirls, or ANY Promolional items.., 
CALL: 800-459-9141 



TOP S PAID 

For Cd's, Cassettes, 
Video, DVD. 
Call (201) 567-4614 
Fax 201-567-4288 
Nights 973-942-5216 



WANTED: COUNTRY CD'S 

HIGHEST PRICE PAID FOR PROMOS. 
OVERSTOCKS 4 CUTOUTS. 
Wo quantity foo tow or (oo higti. 
FAX list & info to: 207-285-7359 or 
CALL Turbin Enfc 207-285-7002 



COMPUTER/ 
SOFTWARE 



888-222-4767 (toll free) 
Fax (919) 828-4485 

.rriil:SALES@IOCSOFT.COM 

WWW.IDCS0FT.COM 



Itoung ststims iimitidI 



COMMTd STSTEHS fOI 
THE NISK & VIKO INilSTIT 

770-449-0338 



NoinmHiorunucmiiENU 



RECOUP!,^'^S 



DEPnilDI Software System 
nCUUUr ■ w»iw.rn>micii.ni 



"''fLniVr^ltol^' "•'•81871515110 



RecordTrak 



800-942-3008 



CONFUSED ABOUT WHICH POS 
SYSTEM TO BUY? 

CALL ME, l-LL TELL YOU WHICH 
ONE NOT TO BUY 

(718)624.6400, Ask lor Jo8 
Owner of 12,000 sq it, Flocord Slore 
BEAT STREET RECORDS 

Oon*r make the 5<jme m'stake I made 



STORE 
SUPPLIES 




plastic: 
DIVIDER CARDS 

BLANK OR PI5INTED 

800-883-9104 

AU MAJOS CREWr OSOS ACCEPTEO 



IF irS THE MOVERS AND SHAKERS 
OF THE MUSIC INDUSTRy yOU 
WANT TO REACH 
FAX BILLBOARD CLASSlnEO 
212-S36-8864 



We are establishing a diversified Entertainment Company and are 
interested in tfiose company's that have foresight to tiecome part of us. 

Contact Mr B - Blue Sky Entertainment 516-366-5333 



DISPLAY UNITS 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

^^^^^^j— g^^|HHjL Full line of counter, wall anil floor displays 

Browfcr 



REAL ESTATE TO THE STARS 



Rates $80 per column inch 

Tracy Walker 
1-800-390-1489 212-536-5058 



• 27 years 

• J700 Families Served Nationwide 

• A lifetime Dedicated to Excellence 
& Service 

ABR. CHS. CM 

Maryland Firms • 22') Waici Circle Suiic A-22 
Brentwood. TN .^7207 

(615)371-0024 • (800)653-9848 

viiii our swbvitc for nwire! 
WWW. legacy, com 



E N C E 




ffl 1=» 




THE P1.AZ.A IHEATER 

••COMPLETF. RF-STORATI()N-IM.MACl lATK!!C>»n A Pitct of Hislorieal Orlando*' 
Downtown Orlando Area • I -f ')26,S10 Sq Ft Building • I -t.-)2.095 Acre Pairel Und 
• ( + -)9<M) Person Capacity & ( + -).17S Per^lon Capacity Liw Stage Theaters 
• ( + -)lftOO& (4-)lt)00.Sq Ft Relait UniLs • Rotunda l.obby w/ Modem ConcesNinn Area 
• ZONF.D AC-3 • HICH TRAFFIC - HIGH MSIBILITY LOCATION 
MARK I. AI.LFJV • Bniker - Aiaiocialc • COMMERCUL SPECIALIST 
CALL; I-800-.124-9707 

K«ai Bslat. rn)rn<><nal« nt Honda l4]7i.iM).2MN> 



LISTENING STATIONS 




No more repairs or 
warranty problemsl 



World's First Digital/Analog 
CD Listening Station 

Electronic chips produce (he music 
so there are no moving parts. 
Lifetime Guaranty! 



("08) 



''On 



. Single or multiple play 

, Button or barcode activation 

, Volume control 

. Plays ail Iracks 

, Small size, hangs on the wall 



. Easy updates by store personnel 
. Speaker or headphones 
. Low cost! 
. Instant play 
. Worry free! 



Vuiic'c h Ciji;,. S.1I1 liJM-, ( A FAX 14081 4368ua; 
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HELP WANTED 



HELP WANTED 



For your listening pleasure. . . 

QVC, Inc., the nation's #i electronic retailer, introduces Q Records, our pioneering 
channel's brand new, full service record company. Distributed by a ma}or record 
label, Q Records is poised to impact the future of music. As this exciting venture 
takes off, we require two forward -thin king professionals for the following career 
opportunities. 

National Sales Manager 

We are looking for an irvdrvidual with at least 3-5 years national sales experience 
wKh a record company. Helping to develop our Wne, the successful carxlidate will 
possess strong distribution and retail contacts, have the skills and personality to 
communicate with traditional record retail accounts, and exhibit the marketing 
sawy to develop pre-release and initial campaigns. Other responsibilities Include: 
communicating and tnrliating strategies witfi distribution personnel: coordinating 
sales programs; and researching non-traditional retail outlets. As the person 
charged wrth maximizing sales in all retail and wholesale avenues, you must pos- 
sess a keen business sense, strong closing skills, and the initiative and experi- 
ence to help grow the sales of an upstart division of a successful worldwide com- 
pany. Dept. IS/BB/NSM. 

A&R Manager 

We are in search of a Manager with strong musical knowledge of contemporary and 
generational music, in all genres, todiscover talent and to develop new music com- 
pilations. Responsibilities include: researching concepts; developing projects; 
searching for new talent; and matching repertoire to concept. The candidate we 
seek will possess an "insider's" understanding of the rKording industry and the 
enthusiasm to develop and coordinate projects and content with Marketing or pro- 
motional partners. Other duties include mcreasing efHciency and time lines of 
projects and managing recording budgets to optimize investmenL 2-5 years music 
mdustry experience is required. Dept. )S/6B/ARM. 

join our star-studded staff and the industry talent who are discovering that QVC is 
changing the way the wortd shops.. .and listens. QVC offers attractive compensa- 
tion and benefit package, and a convenient suburban location. Interested Indi- 
viduals may forward a resume and salary expectations to: QVC, Inc., Human Re- 
sources - (Note Dept. of position you are applying for here), uoo Wilson Drive st 
Studio Park. West Chester, PA 193&0. Fax: (610) 701-1599. Visit us online at 
www.qvc.com. Equal Opoorlunity Employer. Drug Free/Smoke Free Work Environ- 
ment. Pre-employment arug screening required. 



Qyc 



^fij BAKER &TAYLOR 

Informaium and Knteriainment Hert-icn 

We're EXPANDING our MUSIC DIVISION! 

Riling Sales, Marketing ar>d Purchasing positions in our Chicago & 
Denver locations. We're looking for personnel with experience in music 
whotesallng. Join America's fastest-growing music wholesaling 



* Qfsai major mark«t kx:a1ions< 

* FnaoclaDy sound* 

* 25 years in the one-3top tMJsirtess! 

* Greet benaftts packBgel 



team! 



Send resume & cover letter to: 
Baker & Tsylof Enteftalnnwtt 
7000 N.Austin Ave. 
NUai, IL 60714 
Attn: Sarah Buchmalar 
or fax: (M7) M7-5904 



MORNING SHOW 
SIDEKICK 

Today's HH Mutic 9X1 DRQ OfltroA/ 

Looking for a Morning Personality. Domino 
IS tooking for ANYTHING BUT A SIDEWCK to 
take him into tt>e next Millennium. Car you 
write brts that will make the most miserable 
person crack a guilty smile? Can you 
impersonate cetetJrittes better than ttiey 
sound ttwmsetves? Quick wit? Watch the 
wortd 2Arf? Organized? Fun? If so. you 
need to be here NOW! Be aggressive. We 
are putting togettier an unstoppable force 
to go down in radio history. 

SEND tape ft ntum to: 
DRQ Alex Tear, 2841 1 Nortttwestem HWY, 
#1000, SotJthfield. Ml 48034-5540. EOE 



ROYALTY ADMINISTRATOR 

NY based Reggae independent music 
label seeks a profi w/ knowledge & 
exp In record royalty & reporting. 
Duties: track & organizB all aspects of 
master, mech, pub, synch contracts, 
data & royallies; maintain royalty acctg 
systems. Pub exp & knowledge of 
Counterpoint Systems a + . 

FAX rosume & sal req to: 
718-658-3573 Attn: Randy. 



SALESPERSON 

Growing export dept tn CD wtwlesaler 
needs salesperson w/ active accounts. 
We offer the BEST prices to your existing 
customers. NO need to relocate. FAX 
r«suine to: 305-262-2291 



CUSTOMER SERVICE/ 
PRODUCTION 
COORDINATOR 

NYC based mamifacturers representative. 
Seeks experienced pro in CO. Vinyl, 
Cassene, Video. CD-ROM. Computer 
skills mandalofy. People person a plus. 
Generous salary & medical. 

SEND resume to: Box 9001 
Billboard Claulfled 
1515 Broadway, NYC, NY 10021. 



Bjlbocvd Music Group 

BILLBOARD MUSIC 
GROUP SEEKS: 

Chaita/llMAarch Admbilstrator 
Billboard NUgadiM (NYC) 

To coordkiate research requests & bill- 
ing, develop rww researcti packages & 
revenue streams & manage staff. Review 
& categorize weekly sales data to 
determlrw cS\an eligibility. Act as liason 
tietween SourxlScan. Broadcast Data 
Systems & Billboard & supervise the 
transmtsston of charts Must be familiar 
with Billboard, the music irxlustry & 
music genres Send resume w/ salary 
requb-aments to: S.P., Billboard, 1515 
Broadway, NYC. NY 10036. 
Email: spietroluongo@blllboard.coffl 
or FAX: 212-382-6004 

Accoynt Maiuijer 
BHIboard Magazine (Loa Angetac) 

Print advertising sates experience 
required, knowtsdge/experlence in one 
Of more of the followir^ Industries 
Video. New Media, Pro Audio or Record 
preferred. Travel required. ACT, MS 
Word. Excel very helpful. Looking for a 
real go-getter/closer wtw can gel the job 
done! Please ser>d resume A cover let- 
ter Id: Btllboard Magazine, 5055 
Wllstiire Blvd. Los Angeles, CA 90036, 
Attn: AM or FAX: 323-525-2395 

Western Advertising Manager 
Musician Magazine (LA) 

Print advertising sates experience in the 
following industries: Musical instrument/ 
pro audio &Jor record industry preferred. 
Travel required, knowledge of ACT, MS 
Word, Excel very helpful. Ptease send 
or FAX resume & cover letter to: Musi- 
cian Magazine, 5055 Wllshlre Blvd. 
Los Angeles, CA 90036, Attn: WSM 
FAX: 323-525-2395 

E.O.E. 



EVENING PERSONAUTY 

Today's Hit Music 93.1 DRQ Detroit! Loohrg 
for Ewnng Personality? Coo) communicator 
thai can relate to 18-34. Energy, ptiones. 
topical and wired into the community. Are you 
compelling? Can you deliver a message 
creatiMty ALOr^G with dean A concise? You 
need to t>e here NOW! 

SEND tape & resume to: 
DRQ Alex Tear, 2841 1 Northwestern Hwy, 
#1000, Southfletd, Ml 48034-5S40. 
EOE 



BOOKKEEPER/ASST. 

Small, fast-paced Beverly Hills based, 
personal mgmt co. seeking exp'd, 
computer-literate porson to tiandle co. 
books, lour acctg, & recorKillalions, 
assist president w/ correspOfKtonce. 
ptwnes & client relations. Exp, prof 
manner, dress & refs req'd. 

FAX salary requirements, 
resume & cvr Itr to: 310-557-8421 . 



DIRECTOR OF 
BUSINESS AFFAIRS 

Independent Record Label distributed 
by a major seeks attorney with 3+ yrs 
muiic industry experience lo run legal & 
business affairs department. Negotiate, 
draft & administer recording artist, 
songwriter, producer & all licensing etc 
contracts. 

FAX resume & salai? history lo: 
212-777-7604. 



When the show hits the road, the 
music industry turns to the premier 
reference guide...The International 
Talent & Touring Directory. 




Over 17,000 listings in the U.S. and 22 
countries worldwide complete with key 
names, addresses, phone numbers, 
e-mail addresses, and web sites! 

Agents & Managers Sound & Lighting Services 
' Venues Clubs Hotels Instrument Rentals 
Book & Agents Staging & Special EiTects 
Security Services Charter TVansportation 
' Merchandisers 



_j YES! Please send me Billboard's 1999 International Talent A Touring 
Directory. I am enclosing $109 per copy plus $6 shipping and handling 
(SI 4 (or International orders) NY. NJ. CA. TN. MA. IL. PA, OH. VA i DC 
please add applicable sales tax. 

# of copies . Check enclosed for S . 



Charge $_ 
Card* 



_ to my; □ American Express □ MasterCard □ Visa 
Exp. Date 



Signature (raqutredl 



CartjTiokter ftriease print) 



Name 



Address 



City, Slate. Zip 



REACH YOUR AD COMMUNITY BILLBOARD MAGAZINE 



I 

I Company 

I 

I Please note: Orders are payat>le in U.S. funds drawn on a U.S. bank only. All sales final. 
Mail coupon to; Blllboanj Directories. P.O. Box 2016, Lakewood, NJ 08701 

For fastest service call 1-800-344-7119. Outside the U.S. 

call 732-363-4156. Or fax your order to 732-363-0338. 
Now available on diskette and mailing labels for rates call 
Mike SIsto at (212) 536-5017 
MwarUaa ki ttie Directory — call Jill Carrigan at 323-S2S-2302. 

Mrww.billtioard.eoin 

^ BDTT3169J 
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Intematbnal 



LATEST NEWS AND 



FROM AROUND 



WORLD 



Europe Welcomes New U.K. Indies Body 

French, Italian Groups Say AIM Will Help Pan-European Lobbying 



A Billboard and Mwic & Media staff 
report. 

LONDON — Europe's independent 
label associations are welcoming the 
adwnt of the U.K. sector's firat viable 
representative body for a decade, the 
Assn. of Independent Music (AIM). 

The body, which will be operational 
by Jan. 1 (Billboard, Nov. 14), is regard- 
ed by sister organizations in Europe as 
a way to enhance the presence of indies 
in industr>' circles and to roice the con- 
cerns of independent companies at a 



KRUIsSetTo 
Rap Its Way 
Thru Si. Asia 

BY ALEXANDRA NUVICH 

KUALA LUMPUR, Malaysia- 
Local pop/rap group KRU will 
have its first English-language 
album, "This Is How We Jam," 
released through Southeast 
Asia in the wake of its Nov. 26 
release in Malaysia. Since its 
1992 debut, "Canggih" (So- 
phisticated), the act has sold 
800,000 records in Malaysia 
and collected 10 AIM Awards 
(Malaysia's equivalent to the 
Grammys, which has no rela- 
tion to the U.K.'s Assn. of 
Independent Music). 

KRU comprises three broth- 
ers who write, arrange, and 

'KRU are very 
good with 
sound, and their 
creativity is 
very Western' 

produce all their own materi- 
al. They also have written for 
such acts as rock artist Ella, 
K&B artist Sheila Majid, and 
pop girl group Elite, which is 
signed to KRU Records. 

According to EMI Malaysia, 
Nov. 26 saw the domestic 
release of "This Is How We 
Jam," which will be followed 
by a regional release, in turn 
followed by an intensive three- 
week regional tour in January 
and February that will take in 
.Tapan, Korea, the Philippines, 
(Continued on page 98) 



natkinal and pan-European level 

"The U.K indies have wxiken up a Btr 
tte late," s^ys Franco Donato, secretary 
general of Italy's 190-strong indies as- 
sociation, AFI. "But it is at the right 
moment to give more power to the 
international movement for indepen- 
dent producers to combat the policies 
of the multinatk)nals and the Interna- 
tional Federatk)n of the Phonographic 
Indu-stry [IFPI], which dominate the 
distribution of music worldwide." 

Jerome Roger, GM of French indie 
group UPFI, also welcomes the cre- 
ation of an organization representing 
indie labels in a market as important as 
the U.K, which echoes moves taken a 
few years ago in France. 

"I think it is not a coincidence that 
this is happening now, with the ongoing 
consolidation of the market into a few 
mastodons, such as 'Unigram' [the com- 
bined Universal Musk: Group and R>ly- 
Gram]," says Roger. "It shews that in- 
dependent companies have different 
concerns than m^or companies, and it 
reflects the need to voice their inter- 
ests." He notes that the creation of 
groups such as AIM is not necessarily 
a sign that there is conflict between 
indies and mjoors. Instead, it reveals "a 



need to have an autonomous way of 
expressing our concerns," he says. 

"It shows that on both sides of the 
[English] Channel, there are similar 
problems that need to be addressed," 
says Roger He dtes as an example the 
thorny question concerning the differ- 
ent ways in which indies and m^jcrs are 
treated by authors' bodies orer mechan- 
ical bcenses. In France, UPFI has been 
negotiating with mechanical rights 
body SDRM in order to obtain a spe- 
dfic contract for indie labels that WDuU 
be more flexible than the current one. 

"France is not the only country 
where this issue is crucial for indepen- 
dents," says Roger 

In the U.K, the most pressing issue 
fadng AIM is the fact that indie labels 
have to prove financial viability before 
they receive a Ueense to produce discs 
from the Mechanical Copyright Pro- 
tection Society. Indies feel this is dis- 
criminatory because m^ors are trustr 
ed to have the resources to settle their 
bills and may produce whatever quan- 
tities they require without prior pay- 
ment 

The AFI's Donato is also president 
of the Italian branch of the Federation 

(Continued on page 98) 



Nordic Industry Calls For 
Reduced Value-Added Tax 



BY ANDERS LUNDQUIST 
and KAI R. LOFTHUS 

STOCKHOLM— The record in- 
dustry here is putting a renewed 
effort behind the campaign to 
reduce the value-added tax (VAT) 
on music. 
The major labels body Sveriges 

Skivbolag, the 

Swedish group 
of the Interna- 
tional Federa- 
tion of the Pho- 
nographic 
Industry (IFPI), 
says the need 

for such a reduction in the Nordic 
countries is particularly urgent 
due to the high levels of VAT 
levied here. 

Indeed, the Nordic region has 
Europe's highest music-VAT lev- 
els: Sweden and Denmark levy tax 
at 25%, while Norway and Finland 
have rates of 23% and 21%, 
respectively. 

Sweden's minister of culture, 
Marita Ulvskog, says, "The [rul- 
ing] Social Democrats are in favor 
of reducing the VAT level, but in 



The Nordic region 
has Europe's highest 
music-VAT levels 



Israel, Palestine Unite Over Piraejf 



BY BARRY CHAMISH 
and JEFF CLARK-MEADS 

TEL AVIV, Israel— In a rare in- 
stance of Israeli/ Palestinian coop- 
eration, record pirates from both 
sides of the fence are threatening 
the very viability of the Israeli 
music industry. 

According to the Israeli Assn. of 
Music Composers and Publishers 
(ACUM), the market for pirated 
discs in Israel stands at $47 million 
in 1998. This year, the police seized 
168,568 pirated discs and 110,274 
illegal cassettes, a huge jump from 
the year before, when 69,663 discs 
and 31,270 cassettes were confis- 
cated. 

The result has been dozens of 
composers applying for funds from 
the ACUM welfare fund this year 
and 19 files opened by the State 
Collection Agency against music 
composers and retailers who have 
fallen into deep debt in the past six 
months. 

The piracy industry has become 
too sophisticated for the police to 
crack, but indications are that as 
many as half the illegal discs and 
tapes are manufactured in the 
Palestinian Authority and trans- 
ferred to Israeli underworld 
gangs, which divide the hawking of 
the products into territories. 'The 



individual sellers are uninformed 
of the sales hierarchy, and thus, 
the producers are protected. 

The piracy figures have become 
so high that the U.S. Commerce 
Department has placed Israel on 
the Priority Watch List, while the 
International Federation of the 
Phonographic Industry (IFPI) is 
pressuring the European Union to 
crack down on the Palestinian 
Authority. 

Israeli Minister for Internal 
Security Avigdor Kahalani has 
ordered the police to form a spe- 
cial unit to put an end to piracy, 
but the Palestinian Authority has 
not yet issued a similar order to its 
police force. 

Both sets of authorities may, 
though, come under pressure from 
the EU. 

Stefan Krawczyk, senior advis- 
er of international trade at IFPI's 
Brussels offices, says the EU is 
sympathetic to the music indus- 
try's concerns and has asked IFPI 
to provide further evidence of the 
extent and the nature of the illicit 
trade. 

Krawczyk notes that the EU has 
trade agreements with both Israel 
and Palestine. One provision of 
these deals is an undertaking from 
the EU to protect the rights of Is- 



raeli and Palestinian citizens; the 
Middle Eastern states undertake 
to give the same protection to EU 
rights holders. 

EU officials met with the 
Israelis in July to discuss these 
trade agreements in general, but 
have yet to meet with Palestinian 
representatives. Krawczyk com- 
ments, "It is possible that piracy 
could be the first item on the first 
agenda at the first meeting with 
the Palestinian representatives." 

Noting that the bulk of the peo- 
ple affected by piracy in Israel and 
Palestine are either European or 
U.S. citizens, Krawczyk says 
American trade authorities are 
also closely monitoring the situa- 
tion. 

Krawczyk notes that the main 
problem stems from one plant on 
the West Bank that, IFPI be- 
lieves, is producing approximately 
15,000 pirated discs a day. He says 
the bulk of the repertoire is cur- 
rent international hits and classic 
catalog albums from such acts as 
the Beatles and the Rolling 
Stones. The discs are moved 
between Palestinian and Israeli 
jurisdiction, Krawczyk says, 
under the cover of the large num- 
ber of workers who cross the bor- 
der each day. 



a practical sense we can't decide 
this for ourselves." 

She notes that the European 
Union determines which goods 
are deemed to be cultural items — 
and therefore subject to a lower 
or zero rate of VAT — and which 
goods are excluded from this 

reduced band. 

Ulvskog cites 
books and cine- 
ma and theater 
tickets as cul- 
tural goods but 
noted that nei- 
ther music nor 
video products are deemed to be 
cultural goods. 

"Understandably," Ulvskog 
adds, "with the introduction of 
the new European currency, the 
euro, the finance ministers might 
have a different agenda than the 
one of the music industry." How- 
ever, the Swedish IFPI group is 
pushing hard through the organi- 
zation's European affairs office in 
Brussels. 

IFPI Sweden managing direc- 
tor Lars Gustafsson says, "There 
is one possibility to have the VAT 
rate reduced. There is something 
called a cultural VAT rate of 6%, 
which applies to cinema, theater, 
and concerts and even perfor- 
mances in media of copyrighted 
works. When [public TV/radio 
broadcasting company] Sveriges 
Radio pays remuneration for their 
use of music to [Swedish authors 
body] STIM and IFPI, they pay 
only 6%." 



European VAT levels 


Sweden 


25% 


Denmark 


25% 


Norway 


23% 


Ireland 


22% 


Finland 


21% 


Belgium 


21% 


France 


20.6% 


Austria 


20% 


Greece 


18% 


Holland 


17.5% 


U.K. 


17.5% 


Portugal 


17% 


Italy 


16% 


Spain 


16% 


Luxembourg 


15% 


Germany 


15% 


Source: Musikindustrin (Ml). 
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Spanish Drive Promotes Latin Acts 



BY HOWELL LLEWELLYN 

MADRID — Ariola here has begun an 
initiatiTO to pronvote Latin American 
pop/rock in Spain. Ariola director Car- 
los Lopez ha.s launched the project. 
Calaveras Y Diablitos, with a four-band 
tour of the country and promises there 
is more to come. 

The initiatiw follows the debut of the 
Premios Amigos Awards by labels' 
body AFYVE last j'ear (Billboard, Nov. 
22, 1997) with a categorj' devoted to 
Latino product. Labels spoke then of 
their plans to boost the presence of 
rock from Latin America in Spain; Ari- 
ola's move is the first concrete mani- 
festation of that 

Lopez says he realized that a swath 
of Latin American artists was being 
virtually ignored in Spain. He spoke 
with a former colleague with whran he 
had worked at Spanish authors' body 
SGAE, Argentine music journalist 
Bruno Galindo. 

Around the same time, Lopez spoke 
with an expert in the subject, Ja%ier 
Linan, then at Warner Spain and now 
head of Virgin Chewaka Espaiia, who 
put the Ariola head in touch w ith 
Rub^n Scaramuzzino, the Argentine 
editor of Spanish-Argentine rock mag- 
azine Zona de Obras, based in the 
northern Spanish city of Zaragoza. 

"Suddenly, we had a triangle — me, 
Bruno, and Ruben — to start our pro- 




LOS FABULOSOS CADILLACS 

ject, which we called Calawras Y Dia- 
blitos after a .song by Argentine band 
Los Fabulosos Cadillacs,'' saj's Lopez. 
Galindo agreed to put together the 
first Calaveras compilation with guid- 
ance from Scaramuzzino, whose publi- 
cation has promoted the project from 
the outset 

That album was released in April 
and has sold some 15,000 units, ac- 
cording to Lopez. The first tour, fea- 
turing four acts — Los Fabulosos Cadil- 
lacs, Aterciopelados (from Colombia), 
Maldita Vecindad, and .Julieta Vargas 
(both from Mexico) — took place in 
October, hitting sL\ cities. The second 
Calawras disc is scheduled for release 
in January, and the second tour will 
take place in May, with a presence 
planned at Spain's large summer music 
festivals. C^veras records and tours 
are intended to be a regular feature on 
the Spanish music scene. 



SSC Selected Sound Carrier AG 



Best IN Budget 
Best IN Prices 
Best IN Box Sets 
Large Catalogue 
World Wide Distribution 



SSC Specials Toda y: 

1 00 CD-Box "Classical Masterworks" 
40-CD-Box "1000 Milestones Fop & Rock' 



Please contact Mr. Louis Renggli 
SSC Selected Sound Carrier A G 
CH-63-13 Rotkreuz Switzerland 
Tel. ^41-41-7995959 ♦ Ear +41-41-7995960 
Email: ssc. chfdis^issonline. ch 
See us at Midem 1999 /Standi 7.2] 



The first album includes artists 
from other labels, such as DRO E^t- 
West (Argentine-Spanish group Los 
Rodriguez), Sony (Brazil's Skank), 
EMI (Brazil's Paralamas), Universal 
(Mexico's Molotov), Warner (Ar- 
gentina's Fito Paez and Mexico's Cafe 
Tacuba), and Esan Ozenki-Gora Her- 
riak (Mexico's Todos Tus Muertos). 
BMG Aiiola acts are Radio Futura and 
Juan Perro (Spain); Aterciopelados, 
Tijuana No, Vargas, El General, 
Maldita Vecindad, and Caifanes (Mex- 
ico); and the Cadillacs. 

"TTie first important thing is that the 
acts are broadly pop/rock and have a 
quality and class that for some pecu- 
liar reason has until no«' been an obsta- 
(Continued on page 110) 

Thailand's Graminy 
Label Set To Run 
Language Schools 

BANGKOK, Thailand— Grammy 
Entertainment pic, Thailand's big- 
gest entertainment group, is mo\ing 
into English-language education. 

Chairman Paiboon Damrong- 
chaitham says the diversification into 
building a nationwide chain of Gram- 
my language centers is a natural pro- 
gression from its success in the music 
business, in which Grammy claims 
more than 50% of the Thai market. 
Grammy intends to buy several local 
language and computer schools and 
to invite foreign-run schools to par- 
ticipate with their expertise in ex- 
change for minority stakes in Gram- 
my's new company. 

In addition to English, German, 
Mandarin, and Japanese will be 
taught, and those targeted will be 
children, teenagers, and young adults. 

The new move has surprised many 
in the entertainment business, as 
Grammy's previous entry into educa- 
tion resulted in an unheard-of 25-year 
contract to operate the state-run 
Kurusapa Business Organization's 
nationwide franchise on school edu- 
cation stores as well as print text- 
books. That deal collapsed shortly 
after a m^or corruption scandal at 
Kurusapa that tainted Grammy's 
reputation, despite Paiboon's Nwifer- 
ous denials. 

The company has already sold a 
majority share in Ton Or Grammy, 
which ran the Kurusapa stores, and 
is said to be withdrawing completely 
from any further association. 

JOH,N CLEWLEY 



HITS OF THE WORLD 

Because of early production 
deadlines, the following charts in 
Hits of the World are repeated 
from the previous week: Germany, 
France, U.K., Belgium, Switzer- 
land, Au.stria, and Music & Media's 
Eurochart Current charts may be 
obtained from Alison Smith in Lon- 
don by calling 01144-171-323-6686. 



newsline... 



ITALY'S AUTHORS' BODY SIAE has signed an agreement with the coun- 
try's second digital-TV station. Stream, 100%-owned by Telecom Italia. 
The deal covers authors' rights payments for pay-per-view services, 
including movies, live concerts, and sports events. SIAE claims this is 
the first agreement of its kind in any European Union country and the 
first to u.se an electronic "\irtual ticket" system to monitor viewing 
and rights payments due. A percentage, still to be defined, of revenue 
for pay-per-view programming w ill be collected by SIAE. SIAE pres- 
ident Luciano Villevielle Bideri describes the agreement as "a new and 
important step toward protecting authors and publishers in the new 
digital market." SIAE spokeswoman Selene Guerrier adds, "The elec- 
tronic ticket is a virtual version of a ticket that you would buy going 
into a cinema, concert hall, or sporting event and appears on your 
screen when you select a pay-per-view event." mark dezzani 

PADDY MOLONEY OF THE CHIEFTAINS has signed Cuban singer/key- 
boardist Juan Carlos Formell and Sin E, the respected Irish roots- 
music band led by iiiUeami piper Steafan Hannigan, to his New York- 
based world music label, Wicklow. Both acts will release albums in the 
New Year The imprint, which is run jointly with BMG, released 
"Vihma" (ley Rain) by Finnish folk act Varttina last summer in the 
U.S. (Billboard, Aug. 8). Meanwhile, the Chieftains have finished their 
long-awaited new album, "Tears Of Stone." The set features a differ- 
ent female vocalist on each track and includes the voices of Sin6ad 
O'Connor, Joan Osborne, and Sheryl Crow, among others. The final 
track was recorded with Bonnie Raitt on Nov. 14, and the album is now 
scheduled for worldwide release on RCA Victor Feb. 22. A collabora- 
tion with multi-platinum Irish band the Corrs that appears on the 
album is due as a commercial single in the second week of February. 

NIGEL WILLIAMSON 

EMI SVENSKA, the moor's Swedish affiliate, is in advanced negotiations 
w ith an unnamed Swedish company to sell off EMI Studias, based in 
Johanneshov, a suburb of Stockholm. The facility is thought to be worth 
2 million-3 million krona ($250,000-370,000). According to EMI Sven- 
ska financial controller Ivar Noer, the decision was made after Stefan 
Andreas.son replaced Rolf Nygren as managing director of EMI Sven- 
ska on March 1. EMI Studios, the largest studio faciUty in Stockholm, 
with about 5,400 square feet w'as established in May 1969, and would 
have celebrated its 30th anniver.sary next year. The facility has main- 
ly recorded local EMI-signed artists, including Roxettc, Bjorn Skifs, 
Ulf Lundell, Gyllene Tider, and Sven Bertil Taube. kai r. loithus 

BOOKS/MUSIC RETAILER BORDERS has acquired a site for a new U.K. 
store in Reading (population 143,000), 30 miles west of London, on 
undisclosed terms. No opening date has 
been set yet for the outlet, but a spokes- 
woman confirms that the site is in a m2Uor 
development in the town, formerly occu- 
pied by a 36,000-squarG-foot Boots tho 
Chemist store. Borders opened its first 
U.K store Aug. 1 in London. It currently has three U.K. outlets and has 
announced plans for three more (Leeds, York, and a second London 
site) in 1 999. tom Ferguson 



BORDERS- 

GROUP. INC 



METALLICA IS TO HEADLINE the 29th Roskilde Festival in Denmark next 
year, according to organizer Roskilde Fonden. Pre-event ticket sales 
were disappointing this year, with many fans complaining of a lack of 
big-name acts at the event, which is Europe's longest-running outdoor 
rock fest Some 65,000 tickets w ill go on sale for the 1999 event, which 
will take place July 1-4, compared with total sales of 75,000 in 1998. 
According to a statement from Fonden, "It seems that the miyor ingre- 
dients of heightening quality are twofold: strengthening and develop- 
ing the body of the billing and restricting the number of visitors." 

CHARLES FERRO 

MTV NETWORKS ASIA has launched a new line of consumer products 
from Singapore in partnership with retailer Jay Gee Enterprises. The 
merchandise, being sold under the tag "MTV Clothes: Anything Goes," 
includes apparel and a range of accessories such as bags, baseball caps, 
and stationery. It is available at MTV concept-corners in department 
stores throughout Singapore. "The objective of this new business is for 
MTV to provide young people in Singapore w ith a new, e.xciting fash- 
ionable apparel brand that fits their lifestyle," says Dan Levi, VP of 
licensing and merchandising at MTV Networks Asia. Tara Mehvani, 
deputy managing director at Jay Gee Enterprises, says she is confi- 
dent that the partnership with MTV will create a highly .successful line 
for the company. .4nn tsang 
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The Premier International Music Market - Palais des Festivals - Cannes - France 
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Midem. 

Your premiere International 
Music Market. 
More business. 
More style. 

More value for money. 



Five days of deal-makrng, 
top-level conferences and 
chart-busting showcases. 
More talent, more key 
decision-makers. 

More music. 




Midem! Just go for it! 

For synergy, opportunity. And a great deal besi 

Name Position... 

Company Activity.... 

Country Address.. 




Want more? 

We've got it! Last Midem, 
9519 participants, 
3900 companies, 
90 countries, 
195 bands & Djs and 
860 artists joined forces 
to network, create buzz. 

Do business. 



..Fax E-Mail.. 
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HITS OF THE WORLD 
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OVER/EASY SHOWTIME V6 avextrax 


1 


1 


FLUGZEUGE IM BAUCH OU P hansa/arkxa 


1 


1 


BEUEVE CHER »EA 


1 


1 


BELLE DANIEL LAVOIE & GAROU & PATRICK FIORI 


2 


NEW 


BOKU WA KOKONI IRU MASAYOSHI YAMAZAKI 


2 


2 


BaiEVE CHER WEA 


2 


4 


HEARTBEAT/TRAOEGV STEPS JivE 






POMME/SONT 








3 


3 


NO MATTER WHAT BOYZONE PEXYDOR 






UNTIL THE TIME IS THROUGH FIVE RCA 


2 


2 


CHANTER POUR CEUX QUI SONT LOIN CHEZ EUX 


3 


1 


OWARI NAKI TAB) MR. CHILDREN rursfcnm 


4 


5 


ONCE UPON A TIME DOWN lOW RTOWNStn 
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15 


I'M YOUR ANGEL CELINE DION t R. KELLY EPIC 






LAAM DLATMl 
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NEW 


KARAPPO YUZU senkkico 






IF YOU BELIEVE SASHA wEA 


5 


NEW 


UP AND DOWN VENGABOYS POSITIVA 


3 


4 


SIMARIK TARKAN POOa«XTCRAM 


5 


2 


AU MY TRUE LOVE SPEED tots rtcjom 


s 


13 


6 


2 


IF YOU BUY THIS RECORD THE TAMPERER FEA- 


4 


5 


THE BOY IS MINE BRANDY & MONICA 


6 


4 
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TURING MAYA ,m 

t LOVE THE WAY YOU LOVE ME BOYZONE POLYEIOR 






AILAfYTICiEASTWEST 


7 


NEW 


IN FOREST/LHASA (UNPLUGGED} LA CRYMA 


6 
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THE POWER OF GOODBYE MADONNA wu 


7 


NEW 


* 
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CHRISTI POtvDOR 




* 


WE LIKE TO PARTYI VENGAB0Y5 MOTOR Music 


8 


NEW 
8 


SO YOUNG THECORRS LAVFvATLAAiTIC 






ERIC SINGLETON hansawc 


8 
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HURRY GO ROUND HIDE WITH SPREAD BEAVER 


8 
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HOW DEEP IS YOUR LOVE DRU HILL FEATURING 


9 


1 OONT WANT TO MISS A THING AEROSMITH 


6 


7 


CRUSH JENNIFER PAIGE EDa 






UNIVERSAL VlCTOfl 
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COUMBU 

MOVE MANIA SASH! FEATURING SHANNON multipey 
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1 WANT TO SPEND MY LIFETIME LOVING YOU 
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NEW 


CUCKOO CASCADE viciOR 






EGOIST FALCO CMi 


10 


NEW 
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TINA ARENA & MARC ANTHONY Columbia 
BYE BYE MENELIK small^scwy 


10 


12 


LOVIN' YOO NANASE AIKAWA cutting edge 


10 
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NEW 


FROM THIS MOMENT ON SHANIA TWAIN MERCURT 
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U 
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PONY CANVQN 


11 


8 


GEES COLUMBIA 

PROTECT YOUR MIND DJ SAKIN & FRIENDS OVER. 


12 
13 
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10 
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14 
13 
9 
NEW 
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12 


11 
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NARCOTIC LIQUIDO virgin 
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14 
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SIT DOWN -98 JAMES mercury 

DREAMING RUFF ORIVERZ PRESENTS ARROLA 

INFERNO 

FALUNG IN LOVE AGAIN EAGLE EYE CHERRY 
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THIS IS HOW WE PARTY S.O.A.R tristarwfyy 
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IS 
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IRREPLACEABLE KERRI ANN hklahkok) 
SWEETEST THING U2 SUMO 
QUESTIONS STAND NEWwofllDUUSiC 



U2 THE BEST OF 1980 1990 istANO 
GEORGE MICHAEL UDIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL ipic 
GMTH BROOKS DOUBLE LIVE CAPira 
ROBBIE W1LUAMS IVE BEEN EXPECTING YOU 

CHRTSAIIS 

OASIS THE MASTERPUN CRurrOM 
VARKHJS ARTISTS HUGE HITS 1998 

ALANIS MORISSETTE SUPPOSED FORMER INFAC- 

TUATION JUNKIE haverkivwea 

M PEOPU THE BEST OF M PEOPLE » Ptoci&WG 

R.E.M. UP WARNER BROTHCRS/WEA 

VON DA SHEPARD SONGS FROM ALLY MC8EAL (TV 

SOUNDTRACK) ^aoMusiCfPtc 



AUSTRIA 



[Austrian IFPI/Austria Top 40) 11/22/98 



LAST 
VWIK 



FLUGZEUGE IM BAUCH OU P sue 
BELIEVE CHER wabneb 

IMMORTALITY CELINE DION FEAT. THE BEE GEES 
som 

NO MATTER WHAT BOVZONE Paniuti 
Tl AMO '98 RAPU8LJC MKOJMtut 
BIG BIG WORLD EUlUA umam 
ONCE UPON A TIME DOWN LOW m 
GEIL DJVISAGF imi 

I OONT WANT TO MISS A THING AEROSMITH 
sow 

SWEETEST THING U2 poitgram 

AUUMS 

U2 BEST OF 1980-19gO/THE B SIDES payGWM 
CHER 8EUEVE v»«i»CR 

AlANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE wwwER 

GEORGE MICHAEL LADIES t GENTLEMEN, THE 
BEST OF GEORGE MICHAEL Mm 
R.E.M. UP WMNSB 

AL BANO ( CARRISI IL NUOVO CONCERTO wuneb 
EAV HIMBEERLANO Eui 

OIRE STRAITS SULTANS OF SWING-THE VERY 
BEST OF POLTOBAM 

PHILCOUINS HITS »ubks 

CeUNE DION THESE ARE SPECIAL TIMES son 



SPUN 



(AFYVE/ALEF MB) 11/18/98 



LAST 



SMGSLES 

BELIEVE CHER warner 

OUTSIDE GEORGE MICHAEL EFic 

CUBA UBRE GLORIA ESTEFAN CPIC 

ZAPATERO MANOLO GARCIA AfliOLA 

SWEETEST THING U2 medcury 

OLE REMIXES AZUCAR MORENO ERC 

CONTIGO ROSANA uNivtRSAL 

CIEGA SORDOMUDA SHAK1RA aNaER<ca.UMBiA 

UFE DES'REE Epk: 

PUTO MOLOTOV uNtvfRSAi 



ROSANA LUNA NUEVA univer&u. 

U2 THE VERY BEST 0F 1980 1990 isianwmefcurt 

JULIO IGLESIAS Ml VIDA— GRANDES EXITOS 

COUJUiUA 

DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF MFRCUR' 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL tfC 

PHIL COLLINS HITS wahnir 

BRUCE SPRINGSTEEN TRACKS Columbia 

JOAN MANUEL SERRAT SOMBRAS DE LA CHINA 

AtMOlfl 

MIKE OLDFIELD TUBULAR BELLS III warner 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE WARNU 



HONG KONG 



IIFPI Hong Kong Group) IQgSTO 



ALBUMS 

AARON KWOK A MAGIC TO CITY wabme R 

LEON LAI CITY OF GLASS— SOUNDTRACK so«» 

WILUAMSO SOLITUDE 00 EAST 

UaiAN HO MV DREAMS FITTO 

AMANDA LEE BREAKAWAY RXVORAM 

PANDA HSIUNG I DONT THINK TOO MUCH nxArs 

MUSIC 

FAYE WONG CHONG YOU EU 
DICK A COW BOY PAO XIAO mun MUSK 
LAWRENCE NG MUl WAN VAN SUM SIlvmnAnn 
JACXY CHEUNG NO REGRET POLIOIAM 



BELGIUM 



IPramukfi) 11/2W98 



THS 
VtEEH 

1 

2 

3 

4 

5 

e 

7 
8 

9 
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SING1£S 

BOOM BOOM BOOM BOOM! VENGABOYS ZOMBA 

SIMARIK TARKAN cooiS-TOirCRAM 

NO MATTER WHAT BOYZONE KXVOIAU 

LATRIBU DE DANA MANAU POIVGRAM 

HOW MUCH IS THE FISH? SCOOTER Clue 

TCt'-?.WADBJMNf ft^NT 

JERRY'S THEME DJ SPRINGER ARlsom 
PULVERTURM NIELS VAN GOGH (OSMOBMO 
I DONT WANT TO MISS A THING AEROSMITH 

SONY 

GOD IS A DJ FAITHLESS cheekt.tomba 
DOODAH CARTOONS EMi 

ALBUMS 

U2 THE BEST OF 1980 19gO/THE B SIDES 

ISLANbl^llGBAM 

HELMUT LOm GOES CLASSIC IFINAL) & CLASSI- 
CAL CHRISTMAS Pin rollentolygraa* 
DIRE STRAITS SULIANS OF SWING— THE BEST OF 

VtfillOaPCArGftAM 

KABOUTER PLOP KABOUTER PLOP stuoo lOaTOLt 
GRAM 

PHILCOLUNS HITS wahnlb 
GEORGE MKHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL SONY 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVtKH>.WARNEn BROTHCK 
JOE COCKER GREATEST HITS EMi 
BOYZONE WHERE BELONG nXT00R1>0lYCBAM 
EROS RAMAZZOTTI EROS UVE DcaVMG.AmOLA 



SWITZERLAND 



(Media Control Swit2er1and) 11/22/98 



LAST 



FLEUZEUGE IM BAUCH OLI P bmc 

BELIEVE CHER warhek 

NO MATTER WHAT BOYZONE polycraai 

t DONT WANT TO MISS A THING AEROSMITH 

SON* 

GOO ISAOJ FAITHLESS m 

THAT'S MY WAY TO SAY GOODBYE CHRISTIAN 

WUNOERLICH bmg 

ONCE UPON A TIME DOWN LOW m 

WE LIKE TO PARTY! VENGABOYS ParCROw 

KEINI TRANE MEH GOLA phohaci 

IF YOU BELIVE SASHA warnlr 



U2 THE BEST OF 1980-1990 polygram 
GOU UT U OERVO pmc*«g 
CELINE DION THESE ARC SPECIAL TIMES Sony 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE WARNER 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL sow 

ZUCCHERO BLUE SUGAR polygram 

DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF KX-YGtMM 

LAURA PAUSINt LA MIA RISPOSTA warner 
BRYAN ADAMS ON A DAY LIKE TODAY polygram 
R.E.M. UP WEA 
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IS ALMA NIETO, the half-SpanLsh, half-Dutch 
signing to Universal Music Netherlands, the 
answer to the country's Italian/Dutch sen- 
sation Marco Borsato? 
Some 60 regional radio 
stations thinl< so, along 
with AC-forraatted Radio 
2 and national repertoire 
station Radio Noordzee 
National. Universal will 
try to break the first sin- 
gle of the adult standards nieto 
songstress, "Come In 
From The Cold," with TV appearances- The 
song is an English-language adaptation of the 
'80s hit "Hijo De La Luna" by the Spanish 
superstar group Mecano. Nieto's debut 
album, "There's Only One You," was released 
in October, and she has an ace up her sleeve 
with the January release of the title track. 
That ballad, produced by Tom Salisbury 
(Pointer Sisters, Boz Scaggs), is featured 
on a TV advertising spot by SNS Bank. 

ROBBERTTILU 

JENNIFER PAIGE'S "Crush" is now the 
biggest-selling single for the Australian 
indie Shock Records. The record, licensed 
from Edel America, has reached No. 1 on 
the Australian Record Industry Assn. chart 
and has sold 100,000 units, says the label. 
Australia is the first territory in the world 
where the record has topped sales charta or 
has been certified platinum. 

CHRISTIE EIJEZER 

UNIVERSAL AND SONY Music are teaming up 
in Denmark for a unique Christmas pro- 
ject, "Let Love Be Love X-Mas 1998." The 
compilation features 15 traditional and new 
Christmas songs by acts including 
S.O.A.P., Juice, Ace Of Base, Eric Gadd, 
and Daze, and it was released throughout 
the Nordic region in late November. The 
title track, an all-star performance, has 
been released as a promotional-only single 
and features S.O.A.E, Juice, and Christi- 
na performing a song written and pro- 
duced by Remee, who also raps. "It was a 
big challenge, something unique in my 
career." Remee says. "The process was 
demanding, but everyone worked beyond 
normal thresholds, and I think you can hear 
it." Universal Music Denmark managing 
director Jens-Otto Paludan comments, 
"We hope this will be the first in a bigger 
annual series and the start of other ven- 
tures with Sony." chakles kekro 

SWEDISH ARTISTS including Robyn, Meja, 
Stephen Simmonds, Kent, Jennifer 
Brown, and Dilba have donated exclusive 
tracks to "For Amnesty," an album com- 
memorating the 50th anniversary of the 
United Nations' Declaration of Human 
Rights. Released Oct. 22 in Sweden, the 
Warner Music-distributed album appears 
on Sveriges Skivbolag, a public market- 
ing label for Sweden's International Fed- 
eration of the Recording Industry-affili- 
ated record companies. In the week 
ending Nov. 14, the album had sold 36,500 
copies (gold status is 40,000 copies). All 




profits go to Amnesty International. 

ANDERS LUNDQUIST 

SPANISH SUPERSTAR Alejandro Sanz's move 
from stadium shows to small theaters for his 
recent U.S. tour has been like "a bath of 
humility" he says. "I like 
it a lot." More than any 
other Spanish artist in 
recent memory, Sanz has 
shown the potential of 
Spanish pop in the Latin 
and U.S. markets. His 
album "Mas" is not only 
the best-selling album in 
the history of Spain, sur- 
passing sales of 1 million units, it has sold 
another 1.5 million units worldwide, includ- 
ing 2.')0,(X)0 copies in the U.S., .says his label, 
Warner Music Spain. When does he expect 
to release a foUow-up? Says Sanz, "I want to 
relive situations that I sometimes miss, 
being in the street again, hanging around 
with friends, getting the kind of experiences 
that happened before, but not right now. I 
don't know [when the new album will be fin- 
ished). When the songs are there, I will have 

it" THOM DUFFY 

ANOTHER SMASH album by Austrian pop 
act Erste Allgemeine Verunsicherung 

(EAV) may convince doubters that the 
satirical group isn't over the hill. Within a 
month of its Oct. 19 release by EMI Aus- 
tria, "Himbeerland" (Raspberry Land) 
had gone gold, with more than 40,000 
copies sold. "Himbeerland" pokes fun at 
sappy, sweet scklager music and at con- 
temporary topics like Viagra, alcoholics, 
and cyberspace surfers. The album will be 
released in .January in Germany and 
Switzerland, and EAV will support "Him- 
beerland" with a tour in Austria beginning 
in February. susan l. schuhmayer 

TIGERSTAR, THE INDIE label formed by 
Chrysalis co-founder Terry Ellis, is cur- 
rently touring a five-man Brit/American pop 
act in Thailand in 
advance of the 
band's self-titled 
debut there Tues- 
day (1). Bliss 
was formed by 
singer/song- 
BLiss writer Scott Mc- 

Ginley. who has 
been touring the region with his bands New 
Religion and Electric City for the past four 
years. The band recorded its album in the 
U.S. in May with well-knoftTi producer Keith 
Olsen (Fleetwood Mac, Foreigner, etc). 
The 14-traek collection features .self-penned 
pop songs and covers like the Bee Gees' 
"Run To Me" and Tears For Fears' "Every- 
body Wants to Rule The World." An advance 
single written by McGinley, "Baby He Loves 
You," is already getting airplay in anticipa- 
tion of the album's release. Stuart Watson, 
chairman of Swat, which represents Tiger- 
Star in the Asian region, says, "The whole 
plan is to break them as a live touring acL" 
johnclewley 
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EUROPE WELCOMES NEW U.K. INDIES BODY 

(Continued from yage 93) 



SDCAN Show Marked By Politics 

Copyright Issue Raised At Organization's Awards Ceremony 



of International Independent Produc- 
ers (FIPI), formed at MIDEM in 1995. 
It now includes 12 affiliate organiza- 
tions in Europe, Latin America, and 
Asia. 

Donato extends an open invitation to 
AIM to join FIPI at the forthcoming 
MIDEM in January "FIPI will be hold- 
ing a convention where we will be loot- 
ing to enlarge our membership to the 
new British association and other 
national indie groups," says Donato. "It 
is vital that the independent producers 
haw an international voice to put over 
our interests in formulating new legis- 
lation. We are due to meet the Euro- 
pean Ruiiament's cultural commission 
[DGIOJ to communicate the indepen- 
dents' point of view on the new [Euro- 
pean Union] copyright legislation." 

Roger .says that the creation of AIM 
will pave the way for more pan-Euro- 
pean action. He says previous attempts 
to create an umbrella body bringing 
together national indie labels' bodies 
have been a 'Tiasco," but the situation 
could change with the arrival of AIM. 

"With our counterparts in Italy, in 
Germany, and now in the U.K., I am 
convinced that we share some common 
interests on several issues, such as 
mechanicals, or ways to facilitate the 
creation of more pan-European indie 
distributors," he says. 

Like Donato, Roger says he intends 
to get in contact with AIM in the forth- 
coming days and propose a get-togeth- 
er of .similar bodies at MIDEM. "I'm 



Thailand, and Indonesia. 

To the knowledge of most ob- 
servers here, this is the first 
regional undertaking of this scale 
by a Malaysian act. KRU lead 
singer Norman Abdul Halim says, 
"It's not just another 'put our 
records on the racks' campaign; 
we'll be doing the groundwork, 
doing press and club tours around 
Asia, getting in people's faces." 

The KRU regional tour will be 
sponsored by Pepsi, which will 
also sponsor two music videos. 
Halim says, "They are giving us 
200,000 ringgit [$37,000] for both. 
The cost of an average Malaysian 
music video is 8,000 to 15,000 ring- 
git [$l,600-$2,800]." 

Darren Choy, managing direc- 
tor of EMI Malaysia, says, "Chan- 
nel V and MTV Asia will be very 
important in positioning them in 
Asia. They are a video-friendly 
group." KRU has a youthful, fash- 
ionable image that bodes well for 
regional programming. 

Steve Smith, managing director 
of Channel V, says, "Channel V 
has always supported KRU and 
will continue to do so. They've 
always been high-rotation art- 
ists." Caroline Qwek, director of 
regional talent, artist relations, 
for MTV Asia, says, "Asian audi- 
ences are already familiar with 
them, as they were nominated for 
MTV Asia's Viewers' Choice 
Awards in 1997 for 'Fanatik.' Mar- 
kets like the Philippines which are 



sure well have a lot to discuss," he says. 

Seven years ago, the local affiliates 
of Italy's multinational labels broke 
away to form their own federation, 
FIMI. Since then, many indie labels 
hare also joined FIMI, which in June 
adopted a "more democratic structure" 
to give independent members a greater 
voice. The m;^jor labels split with AFI, 
as they claimed to be underrepresentr 
ed given their msijority market share. 

UFPI wus founded five years ago by 
leading indie sector figure.s, including 
Francis Dreyfus, Charles TYdar, and 
Jean-Michel F^va, the organization's 
current president It counts more than 
60 members and shares back-office 
funetioas with indies collecting .society 
SPPE 

"UPFI is more a lobby tool," says 
Roger, who splits his time between 
UPFI and SPPE UPFI has been lob- 
bying the government over several 
issues, such as a fixed retail price and a 
ne«' approach to radio quotas. 

In recent months, industry organi- 
zation SNER whose members include 
all the m^jor companies and several 
indies, has changed its rules to give 
more voting power to the indies (Bill- 
board, July 4). "The fact they're done 
that is a sign that they understood that 
they had to take into consideration 
indies more thoroughly," .saj's Roger, 
"However, UPFI Ls neces.sary lx!cau.se 
it expresses that the indie production is 
a .specific sector in the music industry 
landscape." 



more R&B-oriented will welcome 
English material from KRU." 

Chito Ilacad, managing director 
of OctoArts/EMI Music Philip- 
pines, is confident of the group's 
chances in his territory. He says, 
"KRU's new album is very promis- 
ing. The timing is also right. Peo- 
ple are more accepting of Asian 
acts [singing] in English. This is 
why Anggun [an Indonesian artist 
signed to Sony France] is having 
success. Radio will play English 
repertoire by Asian artists as 
long as the song is good." 

Another selling point is that 
"This Is How We Jam" features 
compositions from the likes of 
Diane Warren, Kenneth "Baby- 
face" Edmonds, David Foster, and 
Teddy Riley. The group itself 
anticipates platinum sales in 
Malaysia (50,000) alone. Choy 
anticipates strong regional sup- 
port from EMI Asia's affiliates. 
He says, "Radio is more likely to 
welcome ballads by the likes of 
Diane Warren and Babyface, but 
ultimately it'll be a KRU record." 

The album also features compo- 
sitions written by the group. Gary 
Thanesan, an R&B specialist DJ 
with Malaysian radio .station Rfm, 
says, "Most groups who sing in 
English normally make the grade, 
.soundwise, but fail in their English 
diction and lyrics. KRU are very 
good with sound, and their creativ- 
ity is very Western; that would give 
them a good chance." 



BY LARRY LeBLANC 

TORONTO— While a celebratory 
mood dominated the Society of Com- 
posers, Authors, and Music Publish- 
ers of Canada's (SOCAN) ninth annu- 
al awards, held Nov. 16 here, the 
erening was also politically charged. 

This was, perhaps, understandable, 
because the Federal Court of Appeal 
is slated on Feb. 10-11 to hear SO- 
CAN's application to set aside a deci- 
sion made early this year by the 
Copyright Board of Canada (see 
story, this page). The decision lowered 
mu.sic tariffs for commercial TV 
broadcasters and introduced a modi- 
fied blanket license (MBL). 

At the avrards show, SOCAN GM 
Michael Rock warned that MBL 
would undercut SOCAN's exclusive 
role as a collective administrator in 
Canada. "Collective administration 
works; there is .strength in numbers," 
Rock told the 370 industry people 
attending the erent 

SOCAN president Gilles Valli- 
quette lauded the society's members 
for their support in fighting the Copy- 
right Board's decision. 

Among those award recipients 
making sharp references to the Copy- 
right Board's decision were former 
civil servant Keith Kelly — who was 
presented with a SOCAN Special 
Achievement Award, as was produc- 
er Jack Richardson — and composer 
Paul Hoffert. The latter received an 
honorary mention for his contribution 
to Canadian television and film. "The 
CopjTight Board has woefully cast an 
ominous cloud mer our ability to make 
a living in [Canada's] film and TV 
indiLstries," .said Hoffert "This deci- 
sion must not be allowed to stand." 

Beyond the politics, the awards 
show honored a wide range of arti.sts, 
some new and some familiar For the 
second year in a row, former Guess 
Who front man Burton Cummings 
was the big winner. 

Four of Cummings' songs record- 
ed solo by the singer/songwriter, and 
one recorded with the Guess Who, 
were honored with SOCAN Classic 
Awards signifying their airing more 
than 100,000 times on (Canadian radio. 
The songs were "I'm Scared," "Time- 
less Love," "Your Back Yard," and 
"Fine State Of Affairs," the latter co- 
written with Ian Gardiner (BMI). 
The Guess Who song was "Share The 
Land." 

In their sixth year, the SOCAN 
Classic Awards were presented to 
members of the Canadian perform- 
ing right society whose songs have 
become domestic standards and, in 
some cases, international hits. This 
j'ear, awards were presented to song- 
writers with hits that reached the 
100,000-airplay mark on Canadian 
radio during lOT. 

Triple winners, with three SOCAN 
Classic Awards each, were Myles 
Goodwyn, front man of April Wine, 
and ex-ChilUwack singer/guitarist 
Bill Henderson. Cioodwyn won for his 
compositions "You Won't Dance Wth 
Me," "Tonight Is A Wonderful Time 
To Fall In Love," and ".Just Between 



You And Me," all recorded by April 
Wine. Henderson's awards were for 
the Chilliwack hits "California Girl," 
"I Believe," and "My Girl (Gone, 
Gone, Gone)," the latter co-written 
with the late Brian MacLeod. 

The two-hour awards erent deftly 
hosted by Kate and Anna McGarrigle, 
also honored the Canadian .songwrit- 
ers and publishers whose songs 
received the most airplay in 1997. 

Cbmposer Milan I^iinlicka won the 
newly created SOCAN International 
Television Award. Danny Friedman 
won the S(X)AN Domestic Television 
Award. Lou Natale won the SOCAN 
International Film Music Award, and 
Maribeth Solomon and Micky Erbe 




Producer Jack Richardson, right, with 
Gilles Valliquette, SOCAN president. 



won the SOCAN Domestic Film Mu- 
sic Award. 

Additionally, jazz guitarist Brian 
Hughes won the Hagood Hardy 
Jazz/Instrumental Award; classical 
composer R. Murray Schafer was 
awarded the SOCAN Concert Music 
Award; Sharon, Lois & Bram won for 
children's mu.sic; and Carlos Morgan 
won the SOCAN Urban Music Award. 

"We're starting to meet people who 
grew up with our music who now have 
children of their own. We must be 
really old," said Sharon, Lois & 
Bram's Sharon Hampson. 

During the evening, SOCAN also 
honored Vancourer singer/songwTiter 
Sarah McLachlan with two awards, 
including the prestigious William 



TORONTO— Nothing less than the 
future of their organization will be 
at stake, claim executives of the 
Society of &)mpo.sers, Authors, and 
Music Publishers of Canada 
(SOCAN), when the Federal Court 
of Appeal hears the society's case on 
Feb. 10-11. 

The performing right organization 
is applying to .set a.side a decision by 
the Copyright Board of Canada that 
lowered music tariffs for commercial 
TV broadcasters and introduced a 
modified blanket licen.se (MBL). 

In a 2-to-l decision last Jan. 30, the 
three-person federal board, at the 
request of the Canadian Assn. of 
Broadcasters (CAB), reduced the tar- 
iff for commercial broadcast TV (Tar- 
iff 2.A) by about 14%, from 2.1% to 
1.8% of a station's grass adrertising 
rerenue, retroactree to Jan. 1, 1997. 

"To take this decision to its 
inevitable conclusion, our members 



Harold Moon Award. The award is 
presented annually to composers who 
put Canada in the international spot- 
light. McLachlan also received an 
award for "Building A Mystery" (co- 
written with Pierre Marchand) for 
being one of the most-performed 
.songs in Canada in 1997. 

For the .second year, the Canadian 
performing right society presented a 
SOCAN National Achievement 
Award. Last year's recipient was the 
Tragically Hip. This year's was 
singer/songwriter Lawrence Gowan. 

The SOCAN Award for the most- 
performed international song in 
Canada during 1997 went to No 
Doubt members Eric and Gwen Ste- 
fani for their composition "Don't 
Speak" by that band. 

The most-performed Canadian 
songs in 1997 were "Dark Horse," co- 
written by Amanda Marshall, Dean 
McTaggart, and David Tyson and 
performed by Marshall; "Building A 
Mystery"; " "Til You Lore Somebody," 
co-written by Amy Sky and Anthony 
Vanderburgh and performed by Sky; 
"Tell Me" and "Third Of June," writ- 
ten and performed by Corey Hart; 
"Delirer Me," co-written by Roch Voi- 
sine and Sky and performed by Roch 
Voisine; and "Kissing Rain," co-writ- 
ten by Roch Voisine and Sky and per- 
formed by Roch Voisine. 

The most-performed Canadian 
country songs of 1997 were "Take It 
From Me," co-written by Paul Brandt 
and Roy Hurd (BMI) and performed 
by Brandt; "Little 01' Kisse.s," writ- 
ten and |)erformed by Jason McCoy; 
"Bom Again In Dixieland," co-writ- 
ten by McCoy, Naoise Sheridan, and 
Denny Ciirr (BMI) and performed by 
McCoy; "Love Gets Me Every Time," 
co-written by Shania Twain and 
Robert John "Mutt" Lange (ASCAP) 
and performed by Twain; and "One 
Way Track," co-written by Russell 
deCarle and Willie R Bennett and 
performed by Prairie Oyster. 



would be deprived of the benefits of 
collective administration," says 
SOCAN GM Michael Rock. "This is 
a very serious challenge to the very 
existence of SOCAN." 

SOCAN will argue that under 
Canada's Copyright Act the federal 
board exceeded its jurisdiction. 

"We beliere that the board's deci- 
sion was sound and rery much with- 
in its jurisdiction. We're very hope- 
ful it will be sustained on review," 
says Peter Miller, CAB executive 
VP/general counsel. 

If the Federal Court of Appeal 
decides the Copyright Board's deci- 
sion was justified, the lowered tariff 
and MBL will become effective 
immediately. If the court decides the 
decision was uryustified, the decision 
will be sent back to the Copyright 
Board with guidelines. The court is 
expected to make its ruling within 

two months. I^KKY LeBLANC 



KRU IS SET TO RAP ITS WAY THRU S.E. ASIA 
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Local Touch Is Classical Cornerstooe 

Bloomington Store Offers Personalized Service, Broad Selection 



BY JENNY LAND 

BIXX)MINGTON, Ind.— In the age of 
superstores, strip-mall chains, and 
standardized credit, not many music 
stores would allmv their customers to 
pay in good-faith installments scraped 
together from pocket change. But in 
the college town of Bloomington, 
where cats scurry through the local 
coffee shop and ewryone is a regular 
rather than a number, sometimes your 
word is enough at the locally owned 
Classical Film and Music store. 

Having discovered that personal- 
ized service pays off, manager Jeff 
Dean has also found that a sense of 
community spirit goes both ways. The 
customer who bartered for the special 
layaway plan, for instance, ultimately 
turned out to be pretty handy. 

"He will fix [video]tapes for us, and 
he'll charge us for it, but only like a 
dollar," Dean says of the customer 
who pays in labor. "He's great with a 
screwdriver and detail — painstaking 
detail of putting [broken tapes back] 
together. He's so clean about it, it's like 




Classical Film and Music is a unique 
independent music and video store in 
the university town of Bloomington. 
Ind. (Photo: Jenny Land) 



a little work of art when he's done." 

By accommodating this daily, down- 
and-out crowd that other retailers 
might shun, owner Jerry McCullough 
has reinforced the sense of communi- 
ty that allows a niche store like his to 
compete with superstores and thrire. 
By paying as much attention to the 
film fanatic who periodically rents 12 
movies at a time as to the daily drop- 
in who watches more movies on the in- 
store TV than he ever rents, McCul- 
lough ensures a loyal customer base. 

"It's funny to see that people will 
come in anci order something, and 
they will even be willing to wait a 
week when I know they can go down 
three or four blocks and find it like 
that," Dean says. "They'd rather us 
have the basiness, which is nice." 

In addition to the neighborhood 
feel, the store features a specialized 
selection that draws an eccentric but 
loyal cro«'d in search of rare items not 
av~dilable in larger stores. While film 
buffs can unearth anything from clas- 
sic Alfred Hitchcock to 70s cult fbcks, 
music connoisseurs can scavenge the 
racks for jazz, classical, bluegrass, 
international. Hues, soundtracks, folk, 
pop, and local favorites. 

The store's name, like its distinct 
cUentfile, is more of a defining trait 
than the leading money maker. Rep- 
resenting 28% of the inrentory, clas- 
sical music only pulls in 23% of sales. 

Thanks to the highbrow ambience 
of this University of Indiana town, 
jazz accounts for the biggest slice of 
sales — .31%. Local jazz profe.s.sor 
David Baker not only shops regularly 
at the store but also draws customers 
with his own recordings, which are 
featured in the local music section. 

That section includes everything 
from rustic pop bands like Mysteries 
Of Life to local legend .John Mellen- 
camp (a customer himself). Picking, 
slapping, and fiddling a hyper-hybrid 
of Middle Eastern music and blue- 
grass, the .laponize Elephants are also 



featured in the local bins and hint at 
the regional taste for international 
music, which accounts for 14% of sales 
and 13% of inventory. 

Supported by a local population 
that knmvs the difference between a 
guitar and a sitar, Classical Film and 
Music offers a broad international 
section that covers more than 50 
countries. In addition to sponsoring 
most of the university's classical per- 
formance groups and college and 
local media outlets, the store sponsors 
the thriving annual Lotus world 
mu.sic festival, which features many 
of the artists found in the interna- 
tional section. 

"Lotus just dovetaib right into our 
store," McCullough explains. "Ev^ry 
year we haw to .say, 'N(nv we'\'e got to 
get the list of Lotus artists this year 
so that Vtv can make .sure that we hare 
their stuff at the store.' And almost 
ewry year we already have most of 
it." 'The university, which boasts a 
large international student population, 
helps feed this interest in music from 
abroad. 

With a premier music school and a 
strong film school, the uniwrsity also 
has prmided the store with plent}' of 
qualified job candidates. "People come 
in, and they want to fill out an appli- 
cation, and I say, 'We don't have appli- 
cations,' " McCullough says. " 'Just 
give me a resume.' So that immedi- 
ately gets rid of 90% of the people that 
want to walk in off the street. They 
have to have an area of expertise for 
us to hire them." 

Like the customers, the employees 
demonstrate a loyalty that allo\vs this 
unique store to sur\i\ie. Permitted to 
buy music or film releases at cost, 
employees stay for an avierage of six 
years. 

But competition from superstores 
has whittled away at the store's mar- 
ket share. Despite tripling its square 
footage, as well as tui-ning a fledgling, 
(Coiithmeci on next page) 




'Now's' The Time. EMI Recorded Music, PolyGram, and the Universal Music 
Group have teamed to launch an album series called 'Now," leaturing top-sell- 
ing hits from each of the companies. Shown at the National Assn. of Recording 
Merchandisers' fall conference announcing the series, from left, are Bruce 
Resnikoff, executive VP/GM of Universal Music Special Markets; Bob 
Schnieders. executive VP of sales and marketing at Universal Music and Video 
Distribution; Richard Cottrell, presidenVCEO of EMI Music Distribution (EMD); 
Gene Rumsey, executive VP of sales and marketing at EMD; John Esposito, 
senior VP of PolyGram Media; and Jim Caparro, president/CEO of PolyGram 
Group Distnbution. 

The Sugar Beats' Success 
Cues On With Retnoled Hits 



I HEY ARE THE BEATS: In their 
comparatively brief time in the chil- 
dren's music business, crackerjack 
rock'n'roll revivalists Sugar Beats 
have developed into one of the most 
popular kids' acts around. 

Their foiu" albums have sold more 
than 375,000 
units on their 
ow n Si^:ar Beats 
label, according 
to Bonnie Gal- 
lanter, VP of 
marketing for 
New York-based 
Sugar Beats 
Entertainment. 
According to the 

label, the act's 1993 debut, "21 Really 
Cool Songs," has moved a whopping 
195,000 units, and the latest release, 
"How Sweet It Is," which dropped 
Sept. 8, has sold 45,000 copies. 

These are m^or numbers for a chil- 
dren's album, especially for an inde- 
pendent relea.se. (For the la.st year. 



by Moira McCormick 



Sugar Beats product has been whole- 
saled by MS Distributing.) In a recent 
phone inteniew. Gallanter noted that 
SoundScan's figures were signifi- 
cantly lower, showing the group's total 
units sold as approximately 57,500. 
"Most children's audio sells a rela- 
tively small per- 
centage through 
traditional record 
retail," Gallanter 
stressed. "(The 
bulk] is sold 
through chil- 
dren's specialty 
multimedia 
chains, like Noo- 
dle Kidoodle, 
Zany Brainy, and Learningsmith 
bookstores; catalogs; direct market- 
ing; and at live performances." 

A breakdown Gallanter provided of 
Sugar Beats' sales bears thLs out The 
overwhelming raajoritj- of the group's 
rccowl sales has been at kids' special- 
(Cdiitinnctl on mnic 109) 
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newsline... 



CD WAREHOUSE, the operator and franchiser of 302 stores that special- 
ize in the sale of used CDs, reports that net income in the third fiscal 
quarter nearly doubled to $231,700 from $118,500 in the same period a 
year ago. Company revenue rose oOT to $3.8 million from $2.4 million 
last year. Systemwide sales — which measure the sales from company- 
owned and franchised locations — increased 46^?: to $13.7 million from 
$9.4 million. In June, the Oklahoma City-based company acquired fran- 
chise rights to 136 Disc Go Round .stores and the assets of three other 
Disc Go Round outlets. CD Warehouse says sales from stores open at 
least a year showed a "double-digit" increase. 

NAVARRE says that its NetRadio Network subsidiary will broadcast a 
Mannheim Steamroller-only channel featuring the act's music o\<er the 
Internet during the holiday season. Consumers will also be able to buy 
the act's albums and other merchandise at www.netradio.net. Mannheim 
Steamroller is on American Gramaphone Records, which is exclusive- 
ly distributed by Navarre. 

PLATINUM ENTERTAINMENT, an independent mai-keter of mu.sic under var- 
ious laliels, reports that its net loss before prefeiTed dividends narrowed 
to $;i.3 million in the third fi-scal quarter from $4.7 million in the corre- 
sponding period a year ago. Revenue rose to $16.2 million from $14.4 mil- 
Hon. The Downei-s Grove, Ill-based company launched its World Wide 
Web site Oct. 1 (PlatinuraCD.com) and has created a customized-CD 
business with the Music Connection, which includes Platinum's 13,000- 
track library and Mu.sic Connection's KiO.OOO licensed tracks. 

TIME WARNER has declared a two-for-one stock .split, with the addition- 
al shares to be issued Dec. 15 to holders of record on Tuesday (1 ). After 
the split, the company will have approximately 1.2 billion shares out- 
standing. Time Warner's stock has risen 71% this year to a high of 
$106,875. 




EXECUTIVE TURNTABLE 



DISTRIBUTORS. Vicki Arnold is pro- 
moted to VP of human resources at 
WEA Corp. in Burbank, Calif. She 
was director of personnel and pav- 
roll. 

HOME VIDEO. Universal Studios 
Home Video in Universal City, Calif., 
appoints Bob Fiorella VP of plan- 
ning and finance, Gregg Schoen- 
born VP of business development, 
Kim Johnson executiw director of 
licensing, Charlie Katz senior VP 
of strategic marketing, Naomi Pol- 
lock VP of strategic marketing. 
Randy Arnold executive director of 
advertising and direct marketing, 
Madeline DiNonno VP of strategic 
alliances, David Shin director of 
interactiw marketing, Marci Miller 
VP of brand management, Michael 
Polls e.xecutive director of market- 
ing, Susann Nicholson senior mar- 
keting manager, and Diane Gloor 
senior marketing manager. They 



were, respectively, director of 
strategic planning at Universal Pic- 
tures; director of planning and busi- 
ness development; director of licen.s- 
ing; senior VP of marketing; VP of 
marketing for Wolfgang Puck; 
director of advertising and special 
projects; VP of strategic marketing; 
assistant category manager of film 
licensing at Disney Consumer Prod- 
ucts; VP of marketing and strategic 
planning at HBO Pictures World- 
wide and VP of marketing at HBO 
Networks; director of marketing; 
marketing manager; and marketing 
manager 
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DNA Signs Skaggs Family, Ceili Labels 



Una SCORES SKAGGS: Distrib- 
ution North America (DNA) GM 
Jim Colson rang up Declarations 
of Independents to let us know that 
the Woodland, Calif.-based firm has 
inked an exclusive distribution pact 
with longtime country star Ricky 
Skaggs. 

Skaggs, whose most recent re- 
cording, 1997's "Bluegrass Rules," 
was issued by Rounder Records, 
will bring two imprints to DNA: 
Skaggs Family Records, which will 
release the singer/instrumentalist's 
own projects, and Ceili Records, 
which is reserved for other sign- 
ings. The latter label has such acts 
as the Del McCoury Band, Blue 



by Chris Morris 

Highway, and Rhonda Vincent 

under its wing (sec story, page 69). 

According to Colson, the new 
relationship will kick off in January 
with Skaggs' new album, "Ancient 
Tones." 

The most exciting project lies 



further down the line: Skaggs — 
who came up through a succession 
of great bluegrass bands, including 
Ralph Stanley's Clinch Mountain 
Boys, the Country Gentlemen, 
and J.D. Crowe & the New 
South — plans an all-star album, 
"The Opry Bluegrass Band," for 
sometime next year. Joining him on 
the album: Alison Krauss, Vince 
Gill, Marty Stuart, and Earl 
Scruggs. We're salivating already. 

Vinyl garage sale: Fans of 
those black, slow-spinning audio de- 
vices played by needles can feed 
their PVC habit with some snappy 
(Continued on page 102) 



LOCAL TOUCH IS CLASSICAL CORNERSTONE 

(Continued from preceding page) 

500-title operation into a 17,000-CD 
inventory during its 1 1 jears. Classi- 
cal Film and Music saw its profit fall 
15% when Borders Books & Music 
and Barnes & Noble came to town in 
199.5. 

And, although the company's World 
Wide Web page (ww\v.filmandmusic. 
com) is helping further castomize ser- 
vice and e.xtend the store's presence 
be\T)nd Bloomington, the Internet has 
also made for stiffer competition. 

However, Classical Film and Music 
survires by offering .specialized ser\'- 
ice and products that revive a bygone 
era when merchandising was local, 
customers were loyal, and stars «ere 
memorable. 

Raised on the classics from film's 
golden years, McCullough recalls a 
time when A movie stars were just as 
memorable as B stars. "Saturday 
afternoon you'd go see B movies, 
which were cowboy movies, cartoons, 
and serials, usually mj'steries. They 
used all the .same actors, so you knew 
all the cowboys' and all the horses' 
names." 

Like many local mom-and-pop 
stores, thougfi, many of the old per- 
formers haw slipped into obscurity. 

"Betty Hutton was an actress, and 
she just kind of disappeared," says 
Dean, referring to the obscure movie 
stock he maintains. "In fact I think 
she went to live with monks or some- 
thing. And people are siuprised to see 
that and it does pretty well. And Judy 




Behind the counter at Classical Film and Music are owner Jerry McCullough, left, 
and manager Jeff Dean (Photo: Jenny Land) 



Canova. It's a very cunning but minus- 
cule group of people who know who 
Judy Canova is, and they'll buy it" 

In music, this specialized store 
thrives on customers' keen awareness 
of the classics, which extends far 
bej-ond the Beatles put to strings. 

Unfortunately, McCullough says, 
the big record labels would rather sell 
1 million copies of symphonic pop than 
their entire classical catalog. Although 
Classical Film and Music stocks a 
deeper selection of classical than 
many superstores, it has not grabbed 
the moors' attention. 

'About a year ago, I had a corporate 
customer who wanted to buy 6,000 
copies of one album," McCullough 




Classical Film and Music, located in the college town of Bloomington. Ind.. 
derives 31% of its sales from jazz. (Photo: Jenny Land) 



recalls. "It ha^iened to be on [a] Poly- 
Gram label, and their attitude has 
always been, 'You don't do enough 
business with us to merit us selling to 
you directly.' So I called them, and I 
said, 'I can give you about $80,000 
worth of business this month if you 
want to sign a contract with me.' And 
they said, 'Yeah, but can you do it 
every month?' That was the end of 
that" 

Despite the lack of label .support. 
Classical Film and Music manages to 
surprise the most avid music enthusi- 
asts, even the artists themselves. 
When Clarence "Gatemouth" Brown 
stopped in during a recent tour, he 
stumbled upon an album of his that he 
had never seen in another store. 

"It was a strange album. It was he 
and Roy Clark, the country artist, 
playing together. And I bought it for 
the store because it was such an odd 
combination. And he said, 'I haven't 
seen this disc in 15 years, and this is 
the only store that has it, I'm sure,' " 
McCullough says. "That's a great feel- 
ing." 

It's probaMy similar to the feeling 
other customers get when they stum- 
ble across an unexpected gem, put 
together enough money for a good- 
faith layaway, or stop in for their daily 
dose of a movie and an afternoon chat 
Classical Film and Music, like some of 
its customers, m^ be just scra[»ng by, 
but it has foimd a homey niche that 
the superstores and cyberspace can- 
not top. 
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EMI Brings Its Roadshow Confab To Naslivllle, Los Angeles 




EMI Music Distribution (EMD) 
recently held two Roadshow Con- 
ferences: Sept. 2-3 in Los Angeles 
and Sept. 9-10 in Nashville. All 
EMD-distributed labels, which 
include Capitol, Virgin, Blue Note, 
and KMI Christian Music Group, 
made presentations and offered 
artist showcases. 





EMI staffers were treated to a showcase by hot jazz trio Medeski. Martin & 
Wood. Shown in the back row, from left, are Bruce Lundvall. Blue Note presi- 
dent of jazz/classics; Roy Lott. EMI Recorded Music North America deputy pres 
ident and Capitol Records president; Gene Rumsey. EMD executive VP of 
sales/marketing; Jerry Brackenridge, EMD field sales/marketing VP; Medeski, 
Martin & Wood members Chris Wood. Billy Martin, and John Medeski; Briggs 
Ferguson. EMD senior VP of marketing/promotion; Bruce Gearhart, EMD VP of 
major accounts; and Richard Cottrell, EMD president/CEO. Shown in the front 
row. from left, are Steve Rosenblatt, Capitol Records VP of 
marketing; Ronn Werre, EMD VP of major accounts; and 
Ken Berry, EMI Recorded Music president, 



Country chanteuse Deana Carter took 
the stage at the Roadshow Confer- 
ence in Nashville. Pictured after the 
show, from left, are Bob Bock, road 
manager; Angle Bazzana, marketing 
manager at Canada-EMt; Carter; and 
Peter Diemer, VP of national promo- 
tion at Canada-EMl. 




Recording group Sonichrome meets with EMI executives 
after performing during a Roadshow showcase. Shown In 
the back row, from left, are Roy Lott. EMI Recorded Music 
North America deputy president and Capitol Records 
president; Marshall Attman, Capitol Records associate 
director of A&R; Sonichrome members Craig Randolph. 
Chris Karn, and Rodney Mollura; Gene Rumsey, EMD 
executive VP of sales/marketing; Briggs Ferguson, EMD 
senior VP of marketing/promotion; Richard Cottrell, EMD 
president/CEO; and Ronn Werre. EMD VP of major 
accounts. Shown in the front row, from left, are Joe 
McFadden, Capitol Records senior VP of sales/field mar- 
keting; Jerry Brackenridge, EMD field sales/marketing*VP; 
and Bruce Gearhart, EMD VP of major accounts. 



Capitol and EMI executives join for a "family photo." Shown in the back row. from 
left, are Perry Watts-Russell, Capitol Records senior VP of A&R; Steve Rosen- 
blatt, Capitol Records marketing VP; Glenn Ballard. Java Records president; 
Gene Rumsey, EMD executive VP of sales/marketing; and John Ray, Capitol 
Records senior VP of business/legal affairs. Pictured in the front row, from left, 
are Joe McFadden. Capitol Records senior VP of sales/field marketing; Bruce 
Lundvall, Capitol Records president of jazz/classics; Phil Costello, Capitol 
Records senior VP of marketing/promotions; Liz Heller, Capitol Records execu- 
tive VP; Richard Cottrell. EMD president/CEO; Roy Lott, EMI Recorded Music 
Nortti America deputy president and Capitol Records president; Lou Mann, Capi- 
tol Records senior VP/GM; and Justin Morris. Capitol Records senior VP/CFO. 



New rock act Furslide performed durir>g a showcase for EMI staffers. Shown in 
the tjack row. from left, are Ray Cooper, Virgin Records America co-president; Roy 
Lott, EMI Recorded Music North America deputy president and Capitol Records 
president; Adam MacDougall of Furslide; Richard Cottrell, EMD president/CEO; 
Faith Henschel, Virgin Records director of product management; Jason Lader of 
Furslide; Piero Giramonti. Virgin Records senior VP of marketing; Gene Rumsey, 
EMD executive VP of sales/marketing; Paul Shaver, Virgin Canada director of 
national promotion; Jennifer Turner of Furslide; Ronn Werre. EMD VP of major 

accounts; Mark Kohler. Virgin Records West Coast regk>nal 
sales director; Jerry Brackenridge. EMD field sales/market- 
ing VP; Paul Babin, Virgin Records national sales director; 
and Keith Wood. Virgin Records East Coast executive VP of 
A&R. Pictured in the front row. from left, are B.J. Lc^)ermann, 
Virgin Records sales VP; Bill Banham. Virgin Canada VP/GM; 
Briggs Ferguson, EMD senior VP of marketing/promotion; 
Bruce Geartiart, EMD VP of major accounts; and Bill Giardi- 
ni, Virgin Records national sales director. 






Executives gather at tfie Roadshow. Shown, from left, are 
Stin Fox, EMI Christian Music Group senior director of 
sales, general market; Jerry Brackenridge, EMD field 
sales/marketing VP; Bill Kennedy, Capttol Nashville sales 
VP; Gene Rumsey, EMD executive VP of sales/marketing; 
Alan Werst, honored retiree of 31 years as major accounts 
manager at EMD; Peggy Reid, EMD Atlanta sales/market- 
ing representative; Joe McFadden, Capitol Records senior 
VP of sales/field marketing; and Richard Cottrell, EMD 
president/CEO. 



p n n r\ 



Peter Gabriel poses for a photo with EMI executives at thie 
Roadshow. Shown, from left, are Ray Cooper, Virgin 
Records co-president; Ashley Newton, Virgin Records co- 
president; Gabriel; Ken Berry, EMI Recorded Music presi- 
dent; Richard Cottrell, EMD president/CEO; and Wesley 
Van Linda, Narada Productions president/CEO. 



The W's were the featured act at one of EMI's staff-only talent showcases Tiie 
group is signed to 5 Minute Walk. Shown in the back row, from left, are Ronn 
Werre, EMD VP of major accounts; Bruce Gearhart, EMD VP of major accounts; 
Richard Cottrell, EMD president/CEO; W's member James Carter; Gene Rumsey. 
EMD executive VP of sales/marketing; W's member Todd Gruener; Jerry Brack- 
enridge. EMD field sales/marketing VP; Bill Hearn, EMI Christian Music Group 
president/CEO; Roy Lott, EMI Recorded Music North America deputy president 
and Capitol Records president; and Frank Tate, 5 Minute Waikpresident. Pictured 
in the front row, from left, are W's memljers Valentine Heilman, Brian Morris, 
Andrew Scliar. and Bret Barker 




Artist Carlos Ponce takes time to pose with EMI execu- 
tives following a Roadshow performance. Shown, from 
left, are Jose Behar, EMI Latin president/CEO; Briggs Fer- 
guson, EMD senior VP of marketing/promotion; Gene 
Rumsey, EMD executive VP of sales/marketing; Richard 
Cottrell, EMD president/CEO; Ponce; and Roy Lott. EMI 
Recorded Music North America deputy president and 
Capitol Records president. 
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DECLARATIONS OF INDEPENDENTS 



(Cott) imied from page 100) 

new indie garage-rock reissues on 
LR 

In October, we raved about Plum 
Records' snazzy two-CD boxed set 
"The Big Hits Of Mid-America: 
The Soma Records Story 1963- 
1967," devoted to the magnificent 
garage rock released by the Min- 
neapolis-based label (Billboard, 
Oct. 10). Now, meeting the needs of 
those who feel the compact disc 
may be a little too, uh, moderne, 
Sundazed Records in Coxsackie, 
N.Y., has issued three "Soma 
Story" LPs on its Beat Rocket im- 
print. (Sundazed, you may recall, 
issued a boxed set earlier this year 
devoted to Soma's best-known act, 
the Trashmen.J 

Handsomely designed, concisely 
annotated, and utterly rockin', the 
three long-players — "Shake It For 
Me!," "Bright Lights, Big City!," 
and "A Man's Gotta Be A Man!" — 
all amply deser\'e their exclamation 
points. (However, those seeking the 
Trashmen hits heard on the Plum 
CD will have to plunk down for 
Sundazed's LP or CD reissues of 
the band's work, since the antholo- 
gies don't include "Surfin' Bird" or 
any of the group's other big 'uns.) 

Meanwhile, in New York, Norton 
Records' Billy Miller and Miriam 
Linna (whose band the A-Bones 
took their name from a Trashmen 
song, by the by) have licensed some 
monsters by two of the Pacific 
Northwest's greatest '60s bands, 
the Sonics and the Waiters, from 
the catalog of Portland, Ore.-based 
Etiquette Records for vinyl reha- 
bilitation. 

These LPs include the Sonics' 
essential 1965 debut, "Here Are 



The Sonics." This mind-rending 

opus includes the screaming garage 
masterpieces "The Witch," "Psy- 
cho," and "Strychnine" (all heard 
on Rhino's recently expanded ver- 
.sion of the garage/punk anthology 
"Nuggets"). Also out is the Sonics' 
very cool '66 sequel "Boom." The 
Wallers — best-known as the first 
band in the Northwest to cover 
"Louie Louie" — arc represented by 
"The Fabulous Wallers," which con- 
tains the original Golden Crest 
Records version of their instro hit 
"Tall Cool One"; the anthology 
"Live Wire!!!"; and "At The Castle," 
the legendary live set recorded at 
the club that inspired Jimi Hen- 
drix's "Spanish Castle Magic." The 
collections have been beefed up 
with extra tracks, new pix, and 
liner notes. 

It's worth picking up a new sty- 
lus for these babies. 

M ALACO MARKS 30: Malaco 
Records in Jackson, Miss., will cel- 
ebrate its 30th anniversary with a 
six-CD boxed set surveying the 
company's storied history in the 
R&B and blues field. The package, 
due early next year, will include 
such early Malaeo-produced hits as 
King Floyd's "Groove Me" and 
Jean Wright's "Mr. Big Stuff"; 
later smashes like Dorothy 
Moore's "Misty Blue," Anita 
Ward's "Ring My Bell," and Z.Z. 
Hill's incomparable "Down Home 
Blues"; and contemporary classics 
like Johnnie Taylor's mega-hit 
"Good Love!" 

Congratulations to Malaco's 
Tommy Couch, Stewart Madison, 
(Continued on next page) 
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ONE STOP GROUP 



CD 



bdssln fIblMy Road 

IJBWiwtOB 

New Accounts: 800-635-9082 
Fax: 954-340-7641 



la • San Ditga • Dallas • Ponland -Chicagi • Milwaukee • Oenier 



Ulhat's mickey 
mouse's fauorite 
type of T.U. show?, 

minnie Series! 



Kids euerywhere will be 
laugliing atjoites liltettiese 
on the ail-neui comedy ailxm 

mickey's Comedy 

for Kids 




• Featuring 14 zany songs 
and countless silly Mes 

• Hosted by niiclfey mouse 
himself along with other 
fauorite Disney characters 

Get in on the jokes today! 

Ship date: February 16 




R E c o R D s 



^ AEC has 16 SALES OFFICES Devoted to independent Retail 

CD One StoD. Delhel CT • Dassin Dislnbulnrs. Caial Sniinas. Fl • Abbey Hoad. lA • Allania • PhiladElphia • Im Anqeles;3 Otiices • Saciamenis • Dnial 
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DECLARATIONS OF INDEPENDENTS 



(Continued from preceding page) 

and Wolf Stephenson on three dec- 
ades of historic black music. 

Flag waving: We first met 
Chuck E. Weiss about 25 years 
ago, at (appropriately enough) an 
all-night diner in Chicago where he 
was hanging with his close buddy 
Tom Waits. It's been almost 20 
years since Weiss was immortalized 
by another friend, Rickie Lee 



Jones, in her top five hit "Chuck 
E.'s In Love, and nearly 18 years 
since his first album, "The Other 
Side Of Town," was released by 
Select Records. In the meantime, 
he's become something of an L.A. 
legend, thanks to 11 straight years 
of Monday-night shows at the Cen- 
tral (now the Viper Room) on the 
Sunset Strip. 
With his long-in-gestation second 



SELL YOUR MUSIC! 



I 



Full Color 
Promo cards 

500 copies 



Create Your Own Full Color Custom Promotional Cards Featuring 
Record Releases & New Bands • Great For Recording & Sound 
Studios • Market Instruments S Accessories • Perfect For Trade 
Shows, Fan Clubs, Special Events S More! • Call Now 
For More Information & A Free Sample Kit! 

Modern Postcard" 

1-800-959-8365 



LASERDISCS • COMPACT DISCS • CASSETTES 




M iXcin'i need t0 

Go south or west 

check out the vaUey 

or visit the pacific coast 

\fZhen everything you are looking 

for in a one-stop is right in your 
backyard! % 

1 if0Li want 

• * • Excellent Service 
£^ • Great Prices 

\lrr^ tC •Best Fill 

NoRWALK Distributors Inc. 

1193 Knollwood Circle • Anaheim, CA 92801 
e-mail: sales@norwalkdlst.com 
1(800) 877-6021 • Fax (714) 995-0423 1 



LASERDISCS • COMPACT DISCS • CASSETTES 



album, "Extremely Cool," due Feb. 
2 from the Rykodisc-distributed 
Slow River Records, we asked 
Weiss why it has taken him so long 
to get back into the studio. 

"Tell 'em I got 
a little distract- 
ed," he says in a 
deadpan hipster 
drawl. 

Executive-pro- 
duced by Waits 
and his wife, 
Kathleen Bren- 
nan, the grit- weiss 
voiced vocalist's 

bluesy, unscrubbed slice of street 
life calls upon a number of L.A. 
musical associates, many of whom 
have played in the singer's band the 
God bamn Liars — saxman Spyder 




Mittelman, guitarists J J. Holiday 
and Tony Giikyson (late of X and 
Lone Justice), keyboardist John 
Herron, and vocalist (and recent 
Flag Waver) Eleni Mandell. 

Waits himself co-wrote and sings 
on two album tracks, one of which, 
the sinister "It Rains On Me," will 
also appear on Waits' 1999 Epitaph 
album. "It's really different," Weiss 
says of his friend's forthcoming rec- 
ord. "He does a lot of spiritual and 
soul stuff, but with a twist." 

LoB Angelenos will recognize 
some of the faces and places depict- 
ed in Weiss' songs. "Jimmy Would," 
for instance, is a left-handed 
homage to extroverted veteran 
harp player Jimmy Wood. "I've 
always thought that he was a very 
talented, tasteful player," Weiss 



says. "It's a tribute, but in a mock- 
ing way." 

"Rocking In The Kibitz Room" is 
dedicated to Weiss' hangout, the 
fabulous Canter's Delicatessen in 
L.A.'s Fairfax District. His favorite 
booth there bears a plaque with his 
name on it. "When I moved here in 
'75 or '76, I fell in love with the 
place," Weiss says. 

Weiss, who plans a U.S. tour (by 
train, since he possesses a mighty 
fear of flying) in support of "Ex- 
tremely Cool," is anticipating the 
release of his sophomore album 
with high spirits. 

"It'll feel a whole lot better when 
I get to my favorite view," he says 
cryptically. "You know what that is, 
my brother? The bank teller's win- 
dow!" 



Be Competitive. 

BE ONE WITh"vALLEY MEDIA 

M M Valley provides us with quick processing and delivery of our orders, 
mm Bj allowing us to stay one step ahead of the competition. Whether we 
■ ■ need information regarding customer requests or new releases, our 

sales representative provides us with superior customer service. 

We're one with Valley Media. ^ ^ ^ 

^^|^g2|^^^^^^Em;ore Books^& Music 
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MARKETING 




Distributors Adjust To Online Sliif t 

Many Warehouses Now Ship Directly To Web Consumers 



A Place To Be Seen. Vision Fund of America's fourth annual Wine Tasting 
packed the Sky Club in New York and raised a tidy sum for Lighthouse Interna- 
tional. Shown, from left, are Ken Wiedeman, Wiedeman & Associates; Maria 
Haggerty, GoodTimes Entertainment: Dr. Bartiara Silverstone. prestdentyCEO of 
Lighthouse; TV personality Robin Leach; Megan Branigan, BBC Worldwide 
America; and Maxell Corp.'s James Ringwood. chairman of Vision Fund. 



BY EILEEN FITZPATRICK 

LOS ANGELES— Online order tak- 
ing is easy. Fulfillment Ls difficult, For 
video distributors, u-sed to deliwring 
only to storefronts, shipping to con- 
sumers increasingly adept at making 
World Wide Web purchases has be- 
come the new frontier. TjiJically, not 
every pioneer surviws intact. 

Take, for example, Ingram Enter- 
tainment, still the biggest bricks-and- 
mortar wholesaler. 

Ingram, eager to get invohied, w^ent 
so far as to invest in the online retail- 
er SpeedSen'e in 1996. SpeedServ* 
operates the Web sites VideoServe, 



New DVD Owners May Not Prefer Extra 
Features Now, Out That Gould Change 




THIS 



Bells, whistles? quiet please: dvd's 

star attractions, and the format's big advantage over 
Divx, have been the features found on the disc aside 
from the movie. In particular, early adopters adore 
letterbox, which allows them to watch movies in their 
original theatrical-aspect ratio. 

Hollywood noted the trend when the studios began 
issuing letterbox VHS editions, and the offer quickly 
spread to DVD. But as DVD popularity widens, the 
passion for widescreen and other bells and whistles 
has begun to ebb, ac- 
cording to a recent mar- 
ket survey by Alexander 
& Associates in New 
York. 

Analyzing responses 
from 350 households, 
Alexander says new 
player owners, "less 
passionate about film," 
prefer the pan-and-scan 
versions cropped to fill 
the entire TV screen. 

That's what the vast majority of television watchers 
are used to — and it may be what they want from 
DVD. 

The trend, if it is one, will strike terror in the hearts 
of movie buffs: "The videophile fears this new, less 
sophisticated customer, since he/she believes the stu- 
dios will minimize the features that drew them to 
DVD in the first place," Alexander warns. Overall 
interest in extra features has dropped slightly from 
previous levels, the report adds, while average DVD 
library size "fell considerably." 

However, the decline is expected to reverse itself 
as the new owners beef up their collections. They have 
every incentive: Unlike VHS, there's no blank DVD 
for home recording, and retail prices are rarely high- 
er than $20; in the case of used discs, they can drop 
below $10. Alexander emphasizes that the sales poten- 
tial is "enormous." DVD owners who've bought 72-76 
discs have VHS libraries averaging nearly 200 tapes 
that would still be growing, minus the new format. 

Actually, the collections may be on the upswing. 
"Entertainment mediums do not seem to have an 
effect on DVD purchases," the report indicates. For 
example, owners of home satellite dishes would seem 
to be the least motivated to buy a player. 

Yet, Alexander concludes, "a higher percentage of 
satellite owners own over 100 DVDs than do total 
households. PC owners and cable subscribers are on 
a par with total households . . . indicating that those 
interested in new technology want it all." Eventually, 




by Seth Goldstein 



we suspect, that will include DVD's special features. 

Wide BAND; Divx has escaped its Procrustean 
bed. Instead of titles edited for pan-and-scan, Digital 
Video Express is releasing a pair in widescreen — 
"Deep Impact" from Paramount and "Tomorrow 
Never Dies" from MGM Entertainment. Letterbox 
editions, offering the full width of the movie on TV, 
are a common DVD choice, or sometimes the only 
choice. 

One of the chief 
drawbacks to Divx has 
been the lack of such 
features. Now, as 
promised by its cre- 
ators, wide.screen is a 
possibility at the estab- 
lished Divx price of 
$4.49 to rent and an 
additional $15 or $20 to 
purchase. 

Here are some of the 
more than 200 newest 
titles on the Divx release schedule: "101 Dalmatians" 
(live action); "12 Angry Men"; "12 Monkeys"; "The 6th 
Man"; "8 Heads In A Duffel Bag"; "Air Bud"; "Alien 
Resurrection"; "An American Werewolf In Paris"; 
"Apollo 13"; "The Apostle"; "Babe"; "Backdraft"; "Bad 
Girls"; "Barton Fink"; "Beethoven"; "Beethoven's 
2nd"; "Before And After"; "The Beguiled"; "The Bird- 
cage"; "Black Dog"; "Blues Brothers 2000"; "The 
Blues Brothers"; "The Boxer"; "Brassed Off!"; 
"Breakdown"; "Broken Arrow"; and "Brubaken" 

Also, "Carlito's Way"; "Chain Reaction"; "The 
Chamber"; "Chasing Amy"; "Children Of The Revo- 
lution"; "Clear And Present Danger"; "The Commit- 
ments"; "Con Air"; "Conan The Barbarian"; "Cop 
Land"; "Crimson Tide"; "Dante's Peak"; "The Day Of 
The Jackal"; "Daylight"; "Dazed And Confused"; 
"Death Becomes Her"; "Deceiver"; "Deep Impact" 
(pan-and-scan and widescreen); "Deep Rising"; "Do 
The Right Thing"; "Dr. Dolittle"; "Dr. No"; "Dragon- 
Heart"; "Dunston Checks In"; and "Dying Young." 

Also, "Ed Wood"; "The Edge"; "Edward Scis- 
sorhands"; "Emma"; "The End Of Violence"; "Escape 
From L.A."; "Everyone Says I Love You"; "Evita"; 
"Father Of The Bride"; "FernGully: The Last Rain- 
forest"; "Field Of Dreams"; "Fierce Creatures"; 
"Firestorm"; 'A Fish Called Wanda"; "Flubber"; "For 
Richer Or Poorer"; "From Dusk Till Dawn"; "From 
Russia With Love"; "The Full Monty"; "Gang Relat- 
ed"; "George Of The Jungle"; "Get Shorty"; "The 
Getaway"; and "The Ghost And The Darkness." 



GameServe, and BookServe, each 
dedicated to an -Mtive (and comi>eti- 
live) market 

But in a recent about-face, Ingram 
has announced it will sell most of its 
stake in SpeedSen'e and instead seek 
participation in a larger online ven- 
ture. SpeedServe's sales simply 
aren't significant enough to w^UTant 
the investment, Ingram says — exact- 
ly the reason Ingram hopes such 
deals won't disturb its traditional 
account base. 

That equanimity could vanish, of 
course, as Web activity and rewnue 
increase. It's a conundrum Ingram 
and others ha\"e yet to resolve. 

Just now, at least, online cash flow- 
is "still a very small percentage of our 
business," says Ingram VP of busi- 
ness development Bob Geistman. "It's 
going to get bigger, but it's not going 
to replace brick-and-mortar stores." 

Meanwhile, like most businesses 
linked to the Internet, distributors 
are spending more money equipping 
themselves for cyberspace than they 
are fulfilling orders. Ingram, Valley 
Media, and Baker & Taylor Video 
have inv-ested millions in improving 
existing computer systems and 
increasing inventory to meet the 
intense demands of delivering goods 
directly to consumers. 

The experLse, in fact, can't be avoid- 
ed. Most say that the Internet is the 
fastest-growing segment of video 
retailing and that profitability is only 
a matter of time. 

"We have a dozen significant ac- 
counts, and we expect that to increase 
by seven-fold next year," says Baker 



& Taylor director of fulfillment Mike 
Small. 

Woodland, Calif.-based Valley 
Media gut into the game three years 
ago when it began fulfilling orders for 
leading online miLsic retailer CDno«'. 
Since acquiring Star Video in Jersey 
City, N.J., last year. Valley has begun 
servicing DVD Express, NetFlix, and 
Reel.com. 

Videocassettes and DVD are ex- 
pected to duplicate music's quick 
start. "In the $12 billion music indus- 
try, we're a blip," says Valley senior 



INGRAM 



Ehtertaimmt 



VP of sales and marketing Ken Altcr- 
witz. "But after three years it's a 
measurable amount of dollars, and it's 
a rapidly growing business." Valley 
now services 80-120 Internet music 
and video retail sites. 

But not without some stress. The 
logistics of direct-to-consumer ful- 
fillment require changes that can't be 
made overnight. 

Distributors used to shipping in 
bulk to stores now must deal with 
small orders to individuals, which 
requires detailed tracking systems 
and different rate schedules. Turn- 
around time, from order to delivery, 
must be completed in two or three 
days. 

(Continued on page 108) 



PLAYBOY CELEBRATES 
45 YEARS OF, WELL, 
YOU KNOW. 




Join the festivities as we reveal our very special 
45th Anniversary Playmate. Small-town beau^ Jaime Bergman 
has big-city dreams, and she's ready to kick off one BIG party. 
Just one look and youH see why lovely Jaime took top honors... 
she's quite an anniversary gift! 

□ 

FLATBOT BONE VIDEO 
www.playboy.coin/entertainimiit 

Z- 1998 Playboy Eniertainment tSrcup. Inc. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


LAST WEEt 


WKS. CMC 


TITLE 


L4IXI 

Distributing I aI^i C3t2l(^ Number 


PrirKipal 


Year of 
Release 


e 
1 


List Price 


1 


1 


4 


LION KING 11: SIMBA'S PRIDE 


WaK Disney Home Video 

Buena Vista Home Entertainment 8804 


Animated 


1998 


m 


2699 


2 


2 


3 


GODZILLA 


Columbia TriStar Home VkJeo 23126 


Mattl>ew BnDderici< 
Hank Azaria 


1998 


PG-U 


U.95 


3 


26 


2 


SMALL SOLDIERS 


Universal Studios Home Video 84018 


Kirsten Dunst 
Gregory Smith 


1998 


Pl!-13 


22.99 


4 


4 


12 


TITANIC 


Paramount Home Video 833483 


Leonardo DiCaprio 
Kate Winstet 


1997 


PW3 


2995 


5 


NEW^ 


ARMAGEDDON 


Toochstone Home Video 

Buena Vista Home Entertainment 41657 


Bruce Willis 
Ben AfflecK 


1998 


PG-13 


1999 


e 


3 


6 


THE X-FILES 


FoxVideo 0448 


David Duchovny 
Gillian Anderson 


1998 


PC-13 


22.99 


7 


5 


130 


GONE WITH THE WIND O 


MGM/UA Home Video 
Wtirrwr Home Video 907249 


Clark Gable 
Vivien Le gh 


1939 


G 


19.95 


8 


6 


3 


CATS 


PoMSram VkIco 4400479953 


Elaine Page 
John Mills 


1998 


NR 


2<9S 


9 


8 


6 


LOST IN SPACE 


New Line Home Video 
Warrwr Home Video N4666 


William Hurt 
Gary Oldman 


1998 


PC- 13 


2298 


10 


10 


3 


SOUTH PARK: 3-PACK VOLUME 2 


RtiifH) Honw Video 
Warner Home VkJeo 36562 


Animated 


1998 


m 


3998 


u 


7 


4 


HOPE FLOATS 


FoxVideo 32234 


Sandra Bullock 
Harry Connick, Jr. 


1998 


PC-13 


19.98 


M 


9 


112 


LADY AND THE TRAMP 


Wall Disney Home Video 

Buena Vista Home Entertainment 582 


Animated 


1955 


G 


26.99 


13 


12 


3 


KISS: PSYCHO-CIRCUS 


PotyGram VkJeo 440010100 


Kiss 


1998 


M! 


16.99 


14 


NEW^ 


'N THE MIX WITH 'N SYNC 


BUG VkJeo 65000 


'N SyfK 


1998 


Ml 


19.95 


IS 


21 


3 


PUYBOY PRESENTS THE STORY 
OFX 


Playtxiy Home Video 

Untvenat Mus>c Video DIst. PBV834 


Various Artists 


1998 


Ml 


I9.H 


It 


17 


3 


PLAYBOY 1999 PUYMATE VIDEO 
CALENDAR 


Playboy Home Video 

Universal Music Video Dist. PBV0833 


Various Artists 


1998 


IK 


19.98 


17 


19 


2 


HANSON TOUR '98: ROAD TO 
ALBERTANE 


PolyGram VkJeo 4400586253 


Hanson 


1998 


NR 


1995 


18 


NEW^ 


BILLBOARD DAD 


Dualstar VkJeo 

Warner Home VkJeo 36519 


Mary- Kate & 
Ashley Olsen 


1998 


Ml 


1996 


19 


11 


38 


AUSTIN POWERS 


New Line Home Video 
Warner Home Video N4577 


Michael Meyers 
Elizabeth Hurley 


1997 


PG13 


14.98 


20 


15 


8 


THE EVIL DEAD 


Ancfwr Bay Entertainment SV10587 


Bruce Campbell 


1983 


Itt 


9.99 


21 


28 


24 


BACKSTREET BOYS: ALL ACCESS 
VIDEO 


Jive^omba Video 41589-3 


Backstreet Boys 


1998 


M) 


19.98 


22 


16 


3 


SOUTH PARK: VOLUME 6 


Rhino Home Video 
Warner Home Video 36558 


Animated 


1998 


Nf 


14.95 


23 


14 


3 


SOUTH PARK: VOLUME 4 


Rtiiiw Home Vkieo 
Warner Home Video 36556 


Animated 


1998 


Nil 


14.95 


24 


13 


5 


QUEST FOR CAMELOT 


Warner Family Entertainment 
Warner Home Video 1607 


Animated 


m 


G 


2295 


2$ 


30 


23 


SPICE WORLD 


Co<umbia TriStar Home Video 02018 


SpKe Girts 


1997 


PC 


19.95 


2« 


18 


12 


THE EXORCIST-2STH ANNIVERSARY 
SPECIAL EDITION 


Warner Home Video 16176 


Ellen Burstyn 
Linda Blair 


1973 


n 


19.9> 


27 


NEW^ 


DEPECHE MODE: THE VIDEO B6-98 


Wamer Reprise Video 3-38504 


Oepeche Mode 


1938 


NR 


24.98 


28 


25 


18 


JERRY SPRINGER-TOO HOT FOR TV! 


Real Entertainment 6502 


Jerry Springer 


1998 


NR 


24.99 


29 


27 


3 


SOUTH PARK: VOLUME 5 


Rtiino Home Video 
Wamer Home Video 36557 


Animated 


1998 


NR 


14.95 


30 


22 


6 


STARSHIP TROOPERS 


Columbia TriStar Home Video 71713 


Casper Van Dien 
Oenise Richards 


1997 


R 


19.95 


31 


iiE-Bim 


GREASE: 20TH ANNIVERSARY 
EDITION ♦ 


Paramount Horrte Vkfeo 1 108 


John Travotta 
Olivia Newton- John 


1978 


PG 


14.95 


32 


NEW^ 


AMISTAO 


Universal Studios Home VkJeo 83727 


Morgan Freeman 

Anttiony Hopkins 


1957 


R 


19.95 


33 


39 


10 


PLAYBOY'S FRESHMAN CLASS 


Playboy Home Video 

Unrver^l Musk Vkleo Dist. PBV0832 


Various Artists 


1998 


NR 


19.98 


34 


31 


18 


JERRY SPRINGER-THE BEST OF 


Real Entertainment 6509 


Jerry Springer 


1998 


NR 


14,99 


35 


20 


7 


PAUUE 


Universal Studios Home VKleo 83960 


Crieech Marin 
Ger^a Rowlands 


1998 


PG 


22.99 


39 


34 


18 


PLAYBOY'S PLAYMATES REVISITED 


Playtwy Home Video 

Universal Music VkJeo Dist. PBV0330 


Various Artists 


1999 


NR 


19.98 


37 


33 


5 


LA. CONFIDENTIAL 


Wamer Home Video 14913 


Kevin Spacey 
Russell Crowe 


1997 


R 


19.95 


38 


38 


17 


IMAGE OF AN ASSASSINATION 


MPI Home Video 72823 


Not Listed 


1998 


NR 


19.98 


39 


32 


2 


HEY MR. PROOUCERI 


Columbia TriStar Home ^ideo 
RCA Video Disc 03009 


Various Artists 


199« 


NR 


24.95 


40 


29 


5 


TAMAGOTCHI 


Bandai 

Pkineer Entertainment 


Animated 


1999 


NR 


14,95 
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VSDA Chapter Head Urging 
The Duster Df Nat'l President 



UUT WITH EVES: David Ste- 
venson, president of the upstate 
New York chapter of the Video 
Software Dealers Assn. (VSDA), 
has been burning up the fax, phone, 
and Internet lines with a petition 
to oast a.ssociation pres- ^^^^ 
ident Jeffrey Eves. 

"He's not the right 
guy for job in the next 
couple of years," says 
Stevenson, who owns the 
three-store Big Picture 
Video in Liverpool, N.Y. 
"We need someone with 
retail experience to help 
keep us in business." 

Stevenson applauds 
Eves for "cleaning up" 
the VSDA and getting it 
out of debt but thinks 
he's done all he can for 
the trade group. 

"When he came in, we needed a 
political leader," says Stevenson. 
"Now we need some with indepen- 
dent retail experience." 



SHELF 
TALK 



by Eileen 
Fitzpatrick 



The opening line of a letter 
attached to Stevenson's petition is 
a call to arms for retailers. 

"The time has come for us to 
take back VSDA," he writes. "It 
has become, to the detriment of 
independent video re- 
tailers, an organization 
that stands for nothing 
because it doesn't want 
to on'end anyone." 

Stevenson's petition 
says that Eves has been 
ineffective in addressing 
the pricing deals that 
Blockbuster and other 
large chains have al- 
legedly cut with the stu- 
dios. TTiis issue dominate 
ed the VSDA Convention 
in July in Las Vegas, 
where the Independent 
Video Retailers Group threatened 
a lawsuit against Blockbuster. E^«s 
responded by forming the Inde- 
pendent Retail Advisory Group to 
(Continued on next page) 
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Top Video Rentals . 


1 THIS WEEK 1 


1 LAST WEEK 


1 WKS, ON CHART 


COMfMLEB FROM A NATIONAL SAMPLE Of RETAIL STORE RENTAL RETORTS, 

TITIE niilirri iMnclpal 
.iimiOTW Dlseil)iiting Label. Catjioj Number Pertormeis 


1 


1 


3 


DEEP IMPACT (PG IS) 


No. 1 

Psfamount Home Viaea 3308?1 


Morgan Ff«eman 


2 


5 


3 


(SaCIZIUAIPG-131 


CoJumtH TriStar Home Video 
23123 


Mamtew Broderick 
Hank Azaria 


3 


3 


4 


HOPE FUUTS (PG.131 


FokVhJw 32234 


SanUn Bullocfc 

Harry Comtek. Jr. 


4 


4 


7 


A PERFECT MURDER (Rl 


Wimer Home Video 16643 


Michael Dougfas 
Gwyneiri ^Knw 


i 


2 


5 


THEX-FIL£S (Pe-131 


FcnVideo 0448 


DavW Ouchowny 

fiillian Anderson 


6 


NEW^ 


SMAU SOLDIERS (PG-13) 


UnivemI Studns Home Video 
84016 


Kifder Dunst 
G-egory Smfth 


7 


NEW^ 


ARMASEODON (PG-131 


Toochslone Home Video 

Buena Msta Horrc EntsrOinrart 41657 


Biuce Willis 
Ben Affleck 


8 


27 


2 


THE HORSE WHISPERER (PG-13) 


Toudnslone Horw VKleo 

Bueni Vsu Hvnt ErManmeni 1355203 


Ftobert Hki^o^ 
Kristin Seed Thomas 


9 


6 


10 


CrrY OF ANGELS (PG-13) 


Warner Home Video 16320 


Nicolas Cage 

Meg Ryan 


10 


8 


9 


MERCURY RISING (R) 


Univ«rul Studios Home Video 
&3590 


Bruce WIHiS 
Aiec Baldwin 


11 


9 


10 


WILD THINGS (R) 


CoJumUa TnSur Home Video 
022B6 


MaflOllon 

Neve Carr pCxi\ 


12 


7 


7 


LOST IN SPACE (PG-13) 


New Une Home Video 
Warner HomeVUeo NJ6e6 


Wiliam Hurt 

Gary Oldnar 


13 


15 


7 


THE OBJECT or 
MY AFFECTION (R) 


FnVideo 


JennilerAnlston 
PaulRudd 


14 


11 


4 


SPECIES II (R) 


MGMW Home Video 

Warner Home Video M906836 


NrtHha HenstrtdRi 

Michael Madsen 


15 


10 


4 


THE BIG HIT IR) 


Columtu TriStar Home Video 
02459 


MarttWeMbers 
Lou Dtamonl Ptiiliipi 


It 


12 


6 


THE SPANISH PRISONER (PC) 


Columbia TrtStar Home Video 
01996 


Campfaflll Scott 
Steve Martin 


17 


14 


5 


THE LAST DAYS OF DISCO IRI 


PDtyGnmV^ 4381509366 


Kile Becklntile 

ChloeSevigny 


18 


IG 


3 


UON KING II: SIMBKS PRIDE (NR) 


Wan Disney Home VWeo 

Butna Vea Home Enteru.nrKnl 9304 


Animated 


11 


17 


3 


THE OPPOSITE OF SEX (R) 


Cohjmbia TriStar Home Video 
01837 


Chfistna Rica 

Manin Donovan 


20 


13 


10 


PRIMARY COLORS IR) 


Unlverul StudMS Home Video 


John Trawlia 



• RIAA goM cert, tor sales of 50.000 units or $1 rr^lilioo m saies st suegested retail. A RIAA platmum cert fcx sales o( 100,000 units or $2 million in sates at suggested 
retail. ♦ITAgohJ ceftification for a minimum of 125,000 units or a dollar volume ol S9 million at retail tot ttieatncaljy released programs, or d at teast 2S,0CX) units and SI 
million at suggested retail tor nontt>eatrical titles '■' ITA platinum ceftification lor a mmimum sale ot 250,000 units or a OoHar volume ot $16 million at retail tor ttteatrically 
reteesed programs, and of at teast. 50,000 units and $2 million at suggested retail for nonlheatrical titles. C 1998. Billt>oard/BPI Communications. 



♦ ITA gold certification (or a m nitnum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and 5 1 million at suggested retail for 
nonttveatrical titles, O ITA pTatinum certification for a minimum sale of 250,000 units or a dollar 
vol jme of $18 million at retail for theatrically released pnagrams, ar>d of at least. 50,000 units and 
$2 millKKi at suggested retail for rK>ntheatrical tittes. C 1998, BilltMar(VBPI Communications. 
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SHELF TALK 

(Continued from precediTig page} 

examine the state of small stores. 

The petition claims that Eves has 
spent more than a year paying lip 
service to dealers that want a reso- 
lution to the problem. 

"The current leadership of the 
VSDA," it says, "has attempted to deal 
with these difficult questions with 
typical political solutions: more stud- 
ies, more st^Uling, and double talk." 

Stevenson, who has faxed the peti- 
tion to every VSDA chapter presi- 
dent, calls for Eves to resign by Jan. 
I or have the board terminate his 
employment at its January meeting. 

"I need to get as much support as 
possible, so it doesn't look like this is 
coming from some nut in upstate 
New York," he says. "But judging by 
the phone calls I've gotten, I beUeve 
there's a lot of support out there." 

Eves, who took over the reins of 
the organization in 1994, has a con- 
tract until 2001. Neither he nor any- 
one at VSDA would comment. 

DiNO BREAKFAST: A new Quak- 
er Oats instant oatmeal and Univer- 
sal Studios Home Video's "The Land 
Before Time VI: The Secret Of 
Saurus Rock" have been linked in a 
dino-sized promotion. 

On .Ian. .S, Quaker Oats will run a 
free-standing insert in Sunday 
papers offering a coupon worth $1 off 
the purchase of "The Land Before 
Time VI" video and 50 cents off the 
purchase of the company's new hot 
cereal. Dinosaur Eggs. The flakes 
are in the shapeofdinusaur eggs that 
"hatch" into stegosaurs and tricer- 
atops when a hot liquid is added. 

Displays for "The Land Before 
Time VI" will be placed in more than 
10,000 grocery outlets to maximb.e the 
Quaker Oats promotion. The $19.98 
title hatehed at retail Tuesday (1). 

Universal's "Land Before Time" 
series is one of the most successful 
direct-to-video projects, with .sales of 
$520 million, according to the studio. 

Mind over matter: with a 

growing emphasis on low-impact 
workouts, WarnerVision Entertain- 
ment Ls focusing its .lanuarj' fitness 
promotion on its best-selling yoga 
and .strength-building titles. 

Titles include ",Iane Fonda's Yoga 
Exercise Workout," "Ali McGravv's 
Yoga Mind & Body," "Deepak Chop- 
ra. M.D.— Body, Mind & Soul," "The 
Bryan Kes Power Yoga Series," and 
"Y'oga With Linda Arkin." 

Beginning Wednesday (2), Bloom- 
ingdale's in New York w ill feature 
several WarnerVision mind-and-body 
videos on its .store monitors. A local 
yoga instructor will make an appear- 
ance to kick off the monthlong pro- 
motion. WarnerVision, meanwhile, 
will advertise the titles in the Janu- 
ary issues of Shape and Women's 
Sports and Fitness. 

For the promotion, the vendor is 
reducing the price of the four-title 
"Buns Of Steel Mind/Body Series" 
from $14.95 to $9.95. 



East 



i^TER PARADE: Under terms of 
a new distribution deal, on March 2 
Columbia TriStar Home Video will 
begin releasing titles from Harvey 
Home Entertainment Video, includ- 
ing "Baby Huey's Great Easter 
Adventure." The live-action direct-to- 
video feature will carry a minimum 
advertised price of $13.95. 




['he Movie That- I3e!^ted 



Got 'sj'E'rr-- 



TomBemncb Gle-nnCiose 
Kevin KtiNB kURvKAvPua 

HK— , 



VHS AND DVD FE.\TURE DIGITALLY RtMXSl tRtU 
Pica RE AND STEREO SOUNDTRACK 
(AVAILABLE FOR FHE 1ST TIME)! 

"MAKING OF" FEATURFTTE! 

-New, 15-minute feirurctle for full-ftamc and widcscrcen VHS 

versions; 56-minutc diKumcntar^' for DVD format! 
-Fcaiurcite includes new interviews with cast and director 

LiwTcnce Kasdan. behind-the-scenes foota^'e and deleted scenes. 

^;.lV oi l MAll .1\ 0111 ic- 
Your customei? will get ii.CO oft the pnce of a imme ticket at 
partKipating theaters when they mall in die Movie Qish oflcr inside eva>' 
specially stickcred package of THE BIG CHILL CoSfciors Edition! 

PROMOTIONAL TlE-lN WIIH MO lOWN/POLVGRAM 
WITH RE-ISSUE OF THE BIQ CHILL SOUNDTRACK. 

TV ADVERTISING plus TWO DEDICATED PROGRAMS 
(Then and Nou' and Tfii Big CM PremjCTc ParPi) 
will air on VHl in November and at the video release - 

^■cncnumi; millions of ciinsiinicr TV impression.sl 

6iV MARKET THEATRICAL RE-RELEASE! 
Will generate maximum pre-awareness, as well as extensive 
publicity' coverage in Enunainmin\t Weetdy, VSA Todin, 
Tfu' l-iH Angle's Times, The New York Tmws. Vw Tixin Shm. 
EniiTOimitk'ni Timjglil, CNN, Good Mcmung .Ameriai, 
Auvss Hohviood and more! 





VHS WiJ<*;'«" 



Street Date: 1/26/99 



019S8 Cokmbia nclures mdusmai inc. Al Rigfits nuerved 



COLUMBIA TRISTAR 



Excmmi Pmouci Dispurs Ade Available - Ask Your Sales Repdessitative For Details. 

Visit Our Website at www.cthv.coin home vioco 

Ai}rtftaingntpn3n«jla<ialK|f9t«<lldloctwgtw*ioulnalic< C198ei40ul«idD«iOnCoUTtitlTnSUrh]ri«VKj«i Ain/aRmnwl 
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Billboard. 



A R K E T 



DISTRIBUTORS ADJUST TO ONLINE SHIFT 

(Coniinited frovi page 105} 



For maximum efficiency, orders go 
directly to the distributor. Tlie phone 
is valueless; not so costly computer 
upgrades. 

"It's a different set of logistics, and 
doing fulfillment is systems-driven," 
says Ingram's Geistman. "We're pro- 
viding retailers with tools to run their 
business, and one of those tools is 
access to a database." 

Alterwitz says online fulfillment 
has also "raised the bar" on customer 
service. 

"We want to get to a level of serv- 
ice that is the same as driving to a 
store and making an immediate pur- 
chase," he says. 

Necessarily, that level of service 
must be done at the lowest po.ssible 
cost to all parties concerned. As of 
now, distributors aren't up to speed in 
every area. 

Online retailers generally employ 
distributors only to .stock prodiKt and 
provide delivery. For example, Net- 
Flix, which rents DVDs, prefers to 
handle its own customer service be- 



Billboard. 



cause its discs come back. Whole- 
salers can't easily handle returns. 

NeNiertheless, they're willing and 
eager to learn. 

"Online retailers are marketing 
niche products in a place where con- 




sumers can find them," says Baker & 
Taylor's Small. "But if they had a 
store, it would be hard to house all 
those titles. We havie 20,000 titles and 
multiple vendors to fulfill those 
orders for them. It's where we .see our 
company going." 

SeUing niche and catalog product 
is a driving force. 

"We see this as a way to leverage 
our core business with niche and 



deep-catalog product," says Alter- 
witz, "and if we improve turns, there's 
a measure of profitability." 

Not everyone is enamored by online 
fulfillment, however. 

"Our biggest concern is loyalty to 
retail stores," says WaxWorks/Video- 
Works sales VP Kirk Kirkpatrick, 
"and we feel that online retailers hurt 
them." He believes online fulfillment 
comes dangerously close to compet- 
ing with retail. 

According to Kirkpatrick, Wax- 
Works in Owensboro, Ky., Ls develop- 
ing a program allowing its accounts 
to order online or use the distributor's 
Web site to see if a title is in stock. 
Sight & Sound Distribution in St. 
Ix>uis is also gearing up for online 
sales, but only to its present cus- 
tomers. 

"Fulfillment is a valid business, but 
there's a fine line between it and sell- 
ing direct to consumers," says Kirk- 
patrick. "We will participate in using 
the Internet to improve our business, 
but we're leery of selling." 
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Top Special Interest Video Sales 


1 THIS WEEK 1 


1 2 WKS. AGO 1 




ChiixM from a naliwul samplt of ratail 
stores sales reports. 

TITLE 

Program Supplier, Catalog Number 


H 




1 THIS WEEK 1 


1 2 WKS. AGO 1 


1 W-'j ON 1 
CHART 


Conptlerl from a iiational samplo of reUH 
stores sales lepoits. 

TITLE 

Program Supplier, Catalog Number 


Suuestcd 
LiitPrke 


RECREATIONAL SPORTS . 


HEALTH AND FITNESS . 


1 


NEW^ 


1998 WORLD SERIES CHAMPIONS-N.V. YANKEES 

F>olvC.amV:d«450O573.i/ 


1995 


1 


3 


31 


NO. 1 

MTV ADVANCED WORKOUT: TOTAL BODY TRAINING 

Sony Music Video 49o31 


1498 


2 


1 


39 


GRHZKY: THE GREAT ONE ANO TME NEXT ONES 

FoxVideo (CBS/Fox) 2758 


149! 


2 


4 


1«9 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


U 98 


3 


2 


55 


THE GRIND WORKOUT: FAT BURNING GROOVES* 

Sony Music Video 


12 98 


3 


3 


133 


MICHAEL JORDAN: ABOVE it BEYOND 

FoxViDco (CBS/Fox) 8360 


14 9S 


4 


6 


11 


FIRM PARTS: TOUGH TAPE 

BMG Video 80136-3 


14 98 


4 


2 


39 


DENVER BRONCOS: SUPER BOWL XXXII CHAMPIONS : 

PolyGram Video 4400464433 


1995 


S 


9 


85 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

VKlmark Enlenaifiment VM6372 


1999 


5 


8 


151 


THE GRIND WORKOUT: FITNESS WITH FLAVAO 

Sony Music Video 49796 


12 98 


6 


5 


351 


MICHAEL JORDAN'S PLAYGROUND 

FoxViOeo ICBS/Fox) 2858 


I99> 


6 


7 


39 


CRUNCH: BEST ABS AND ARMS 

Anchor Bay Entertainment SV10O93 


9.98 


7 


6 


105 


IK Wta K BAStm 20 YEMS OF IMFOKETTUU PUTS 1 SUWOiS 

PolyGram Video 96002 


I4.9B 


7 


5 


195 


CINDY CRAWFORD/SHAPE YOUR BODY WORKOUT<' 

GoudTirTiL's HufTit: VidL'O 7032 


itn 


8 


7 


3 


50 GREATEST QUARTERBACKS 

PolyGram Video 4400577373 


1495 


8 


1 


II 


YOGA ZONE: INTRODUCTION TO YOGA 

BMG Video 80300-3 


1(93 


9 


4 


27 


CHICAGO BULLS: GIVE ME FIVE! 

FoxVibeo (CBS/Fox) 2768 


I99S 


9 


10 


35 


CRUNCH: THE JOY OF YOGA 

Anchor Bay Entertainment SVI0285 


999 


10 


10 


57 


PURE PAYTON 

"•1 .i..r ii; V 'V- 1 .Mn04f)-Ur3 


1995 




10 




THE FIRM: FAT BLASTER-TOTAL BODY WORKOUT 


19 98 


U 


IS 


53 


THE OFFICIAL 1997 WORLD SERIES VIDEO 

PolyGram Video 91097 


19.98 


11 


9 


59 


OPRAH: MAKE THE CONNECTION 

Buena Vista Home Entertainment 60428 


2299 


12 


11 


177 


LESLIE NIELSEN'S BAD GOLF MADE EASIER 

ABC Video 45003 


1998 


12 


K«iiir 


YOGA ZONE: CONDITIONING AND STRESS RELEASE 

BMG Video 90377 3 


14 98 


13 


13 


69 


TIGER WOODS: SON. HERO t CHAMPION 

FoxVideo (CBS Video) 4098 


1498 


13 


17 


7 


REEBOK: STEP RHYTHM t MOVES 

BMG Video 80436-3 


14 98 


14 


14 


59 


MICHAEL JORDAN: THE ULTIMATE COUECTION 

FoxVideo (CBS/Fox) 4101090 


29 98 


14 


14 


11 


REEBOK: LONG t LEAN 

BMG Video 80361-3 


1998 


IS 


12 


33 


LESLIE NIELSEN'S STUPID LITTLE GOLF VIDEO 

WirKtar Horne Entertainment 71027 


1998 


15 


13 


49 


FIRM BASICS: ABS, BUNS t THIGHS WORKOUT 

BMG Video 80344-3 


19 98 


16 


20 


75 


NBA AT 50 

FoxVideo (CBS/Fox) 8450 


1998 


16 


16 


215 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


1498 


17 


15 


11 


ELWAY: CHAMPION FOREVER 

PolyGram Video 4400577353 


19.95 


17 


11 


49 


DENISE AUSTIN: A COMPLETE WORKOUT WITH WEIGHTS 

Parade Video 90H 


12 98 


U 


17 


37 


NBA 2000 

FoxVntej (CBSffoxl 2759 


1498 


It 


NEW^ 


MTV GRIND WORKOUT-OANCE CLUB AEROBICS 

Sony Musk Video 51602 


12 93 


19 


19 


19 


THE OFFICIAL 1998 NBA FINALS VIDEO 

FoxViOeo (CBS/Fox) 0475 


19.98 


19 


12 


49 


ABS, CHEST 1, LEGS OF STEEL 2000 

WarneiVislon Enlertalnment 51312-3 


2995 


20 


8 


11 


193B OITMPIC WINTER GAMES FIGWE SXAnNG COMPHITKM 


1998 


20 


NEW^ 


KICK BUTT 

[j',!nt^-ood Home Video 12032 


1498 



DECEMBER 8, 1996 



1 


0 


P 


nilusic Video 


IS 




s 


s 


< 

z 

o 


cxmPMiD mm A runoNAL samfix of retul stoue and rack sales 

ttCraiTS COLLECTED. CO«Pll£D. AND ntOVIDES BY SamlScmt: 

fllllll 




THIS 


LAST 




TITLE, Imprint 

Distributing Label, Catalog Number 


Principal 
Performers 


i 


1 


31 


2 


W™ THE^KSTR?nBOYT 

Jivfc2QnitW ynteO 4It)b.' 


19» 


2 




2 


'N THE MIX WITH 'N SYNC 

BMG Video 65000 


"N Sync 


1995 


3 


4 


25 


ALL ACCESS VIDEO A- 

jM^wnba Video 41589-3 


Backstreet Boys 


19-98 


4 


NEW^ 


THE COMPLETE VIDEOS: 1991-1998 

AllanticVMJoo 83154 


Tofi Amos 


19.9e 


5 


3 


4 


PSYCHO CIRCUS 

hllyGram Video 440O101(X» 




1(.9S 


6 


2 


3 


HANSON TOUR '98: ROAD TO ALBERTANE 

fWjGram Video 4400586253 


Kfln&on 


19.95 


7 


NEW^ 


BRIDGES TO BABYLON: 1998 LIVE IN CONCERT 

Eagte Hodi Entertninment Image Emerlainmenl 4734 


The Rolling Stones 


1991 


8 


NEW^ 


POPMART 

PolyGum Video 4400583033 




19,9i 


9 


>E-Eiim 


IN CONCERT 

CxiumtM TriStjtf Home VKleo 2105 


Ssrah Bn0ibnan 


1998 


10 


7 


5 


ATLANTA HOMECOMING 

5.p'.r£ Hlii Video Cfiofdant DisL G'duc 44359 


Vdrious Artists 


2998 


11 


8 


5 


AU DAY SINGIN' AT THE DOME 

Spnng Hill Video Cnoibant Disl Group 44360 


Various Artists 


2991 


12 


11 


49 


A NIGHT IN TUSCANY • 

ftiryGram Video 4400553973 


Andrea Bocdli 


21.95 


13 


9 


7 


VHl DIVAS UVE • 

Epic Musk Video Soiiy Music Video 50175 


C*t Dou Gkra baiirv JrOh FivNn, 
ftntei&IMCKy 


1998 


14 


6 


10 


LIVE IN CONCERT 

Jiv^omba Vxjeo 41624 


Backstreet Boys 


I99S 


15 


5 


2 


THE VIDEOS 86-98 

Warner Rqinse Video 338504 


Depeche Mode 


24.98 


16 


12 


S 


MBSIOH 3:16-THE VIDEO 
SpmolvWBoChordantOist Group 43202 


Carman 


1998 


17 


10 


4 


WELCOME TO THE VIDEOS 

Geffen Home video litCA Music Video 39557 


Guns N' Roses 


lUI 


18 


13 


5 


VNIW-1999 

Spanow VUeo Chordant E>ist. Group 432(M) 


Various Artists 


u.n 


19 


25 


12 


THE ROYAL ALBERT HAU CELEBRATION 

PcTyGram Video 44(X)5739 


Andrew Uoyd Webber 


19-95 


20 


16 


65 


THE DANCE A 

vnmer 1- i r, . Video 3-38486 


Fleetwood Mac 


1991 


21 


33 


45 


GARTH LIVE FROM CENTRAL PARK 

Orioii Home Video 10119 


Garth Brooks 


199S 


22 


15 


12 


DA GAME OF LIFE 

Pnonty Video 53425 


SrK>opDo8B 


19.98 


23 


21 


13 


HAVING A GIRL'S NITE OUT 

Ntymi Video 5351 


Ctwnda fterce 


1698 


24 


24 


6 


CHRISTMAS LIVE (DVD) 

Ame»ican Gramapiiooc Navane AG 1997-5 


Mannheim Steamroller 


lt.98 


25 


23 


112 


lES MISERASLES: lOTH ANNIV. CONCERT 

VCI Columbia TnSlar Hor,ie Video 88703 


Various Arlisis 


2495 


26 


18 


28 


STREETS IS WATCHING A 

Del Jam Home ViOeo PGlyGram Valeo 5682 1 


Jay Z 


MJ6 


27 


19 


85 


WHO THEN NOW! 

Epic Music Video Sony Music VkIoo 50153 


Kom 


19.98 


28 


22 


43 


GIRL POWER! LIVE IN ISTANBUL 

virgin Music Video 921 11 


Spice GItfs 


19.98 


29 


14 


2 


NYC 

RolyGrMTi Video 4400588353 


ftKtishead 


1995 


30 


17 


4 


5 YEARS IN A UFETIME 

Warner Music Video 40204 


Dream Theater 


1991 


31 


32 


16 


SINGLE VIDEO THEORY 

Epic Music V<Ieo Sony Music Video EV50161 


Pearl Jam 


14.91 


32 


20 


7 


LIVE AT THE BEACON THEATRE 

Columbia Music v.dtM jory Mui-ic Video 501 71 


James Taylor 


1991 


33 


26 


2 


LIVE FROM POTTER'S HOUSE 

yvoid Video Epic Music Video 50177 


TO. Jakes With The 
Rritet's House Mass Choir 


1995 


34 


27 


22 


SHOCKUMENTARY • 

PotyGiam Video 57595 


Insane Clown Posse 


19-98 


35 


30 


9 


DC TALK VIDEO COUECTION 

ForelmiK VKleo Crxudam Dist- Group 24509 


dcTalk 


1999 


3t 


29 


9 


MARCHING TO ZION 

Spnng Hill Video Chordant Dist. Group 44355 


Various Artists 


29.98 


37 


DE-EIITRr 


LIVE SHIT: BINGE li PURGE A" 

□ektra EMertaiomenl 5194 


Metallica 


8998 


38 


35 


52 


RAGE AGAINST THE MACHINE 

rp.. i.iii.,i. v^i.H. Sony Music Vktoo 19 V50160.3 


Rage Against The Machine 


19.98 


39 


36 


53 


ONE HOUR OF GIRL POWER 

Warner Home Video 363553 


Spice Girls 


1495 


40 


34 


3 


PANIC IN THE STREETS 

PolyGram V«)eo 4400100953 


Widespread Panic 


19-95 



^ITA goM certilication for sale ol 125,000 units or a dollar volunve ol %9 million at retail for ttteathcally released programs. 25.000 units and $1 million at sug- 
gested retail lor nonttieatrlcal titles, v' ITA platinum certiftcation for sale of 250.000 units or a dollar volume of $18 million at retail lor theatrrcalty released pro- 
grams, or 50.000 units or $2 million at suggested retail for nontheatrtcal titles. £4996. Blllt>oard/BPI Communications. 



n RiAA gold cert, for sales of 25,000 units for video smgtes; • RIAA gold cert, for sales of 50.000 units 
for SF or LF videos; A RIAA platinum cert, for sales of 50,000 units for video singles; A RIAA platinum 
cert, lor sales ol lOO.OOO units for SF or LF videos; - RIAA gold cert, tot 25.000 units tor SF or LF 
videos certified prior to April 1, 1991; # RIAA platinum cert, for 50,000 units lor SF or LF videos certi- 
fied prior to April 1, 1991. 01998. Billt>oard/BPI Communications 
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CHILD'S PLAY 

(Omtinued from page 99) 

ly chains, to the tune of more than 
24330 units. Kids' catalogs account- 
ed for 44,000 units, booltstores for 
25,000, and direct marketing for 5,000. 
That leaves record retail accounting 
for .57,470 units, about the SoundScan 
figuj-e. 

Now Sugar Beats are benefiting 
from a two-CD compilation, simply 
called "Sugar Beats," licensed to 
Razor & Tie, a label that specializes in 
multiple-disc genre collections like 
"Monsters Of Rock" and " 7as Pres- 
ervation Society." 

"One of Razor & Tie's president's 
kids had gone to three [consecutiw] 
birthday pai'ties where they'd played 
Sugar Beats," said Gallanter, explain- 
ing how the label found out atout the 



act. "We did a licensing deal with 
them that involves 30 songs culled 
from all four albums on the cumpila- 




Billbcxird. 



Pictured are the Sugar Beats. In the 
top row, from left, are Christian 
Tookes, Katie Mara, Sherry Kondor, 
and. standing. Erin Rakow and Katie 
Spencer. In the bottom row, from left, 
are Dillon Kondor. Sophie Kondor, 
Cody Pannes, and Jesse IWcCarlney. 
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Top Kid Audio 







CHART 


Conpil6d from 3 ulioiul uinpJs of rvtsil slor6 3iid rscli sou'viscdT" 
sjl« reports callKled. compitod, and provHjed by IIIIlM 


THIS WEI 


LAST WE 


WKS. ON 


ARTIST/SERIES TITLE 

IMPRINT CATALOG NUMBEWDISTRIBUTING 1>BEI (SHELF PRICE) 








^ No 1 ^ 


1 


1 


6 


VEGGIE TUNES A VERY VCGCIi; CHRISTMAS 
THE LYONS GROUP 945G/LYRICK STUDIOS [5 9a'8 98) 


2 


II 


20 


VARIOUS ARTISTS DISNEY'S CHRISTMAS COLLECTION 
WALT DISNEY 60887 ( i0.9a'16.9a) 


3 


18 


2 


VARIOUS ARTISTS DISNEV S FAVORITE CHRISTMAS SONGS 
MADACV 9870 (9.98 CD) 


4 


5 


5 


READ-ALONG SIMBA'S FAVORITES 
WALT DISNEY 60307 (6.98 Csssette) 


5 


7 


5 


READ-ALONG A BUG'S LIFE 
WALT DISNEY 602B9 (6.98 Cassette} 


6 


8 


151 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 

WALT DISNEY 60605 (6.98113.98) 


7 


3 


4 


mms AimsTs rfhirn to pride dock-inspired by disnets the lion king ii 

WALT DISNEY 50639 (10.9eH6.98> 


8 


2 


34 


VEGGIE TUNES VEGGIE TUNES 
BIG IDEA/EVERLAND 693aW0RD (6 98;10.9B) 


9 


4 


11 


VARIOUS ARTISTS DISNEY'S GREATEST POP HITS 

WALT DISNEY 60637 (6.98/16.98) 


10 


6 


22 


VEGGIE TUNES VEGGIE TUNES 2 
BIG IDEAj'EVERLAND 587WORD (6.98/10 98) 


11 


13 


25 


READ-ALONG MULAN 
WALT DISNEY 60306 (6.98 Cassette) 


12 


17 


136 


READ ALONGA' THE LION KING 
WALT DISNEY 60254 (6.98 Cassette) 


13 


RE-EHTIIT 


VARIOUS AKTISTS MORE SILLY SONGS 

WALT DISNEY 60632 (10.98(16.98) 


14 


16 


170 


VARIOUS ARTISTS A CLASSIC DISNEY VOL. 1 - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60865 (10 98/15.98) 


15 


9 


103 


CEOARMONT KIDS CLASSICS TODDLEI? TUNES 

BENSON 84056 (3.98'5.98) 


16 


HE-EtlTRY 


MY FIRST SING-ALONG WINNIE THE POOH: SILLY OLD BEAR SONGS 
WALT DISNEY 60629 (6.98 Cassette) 


17 


23 


3 


SING-ALONG A BUG'S LIFE 
WALT DISNEY 60971 (10.98 Cassette) 


11 


12 


4 


BARBIE BEYOND PINK 

SONY WONDER 6348/EPIC (9.98 EQ/I6.98) 


19 


10 


168 


BARNEY A' BARNEY'S FAVORITES VOLUME 1 

BARNEY MUSICSBK 27115/EMl (9.9a'15.98) 


20 


NEW^ 


ARTHUR ARTHUR AND FRIENDS 
ROUNDER KIDS 6084/ROUNDER (10.98/16.981 


21 


NEW^ 


THE TELETUBBIES TELETUBBIES; THE ALBUM 

KID RHIN.O 7r.f.iq,RHIN0 (10.98/16.98) 


22 


DE-EKTin 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13.981 


23 


21 


16 


VARIOUS ARTISTS RUDOLPH. FROSTT AND FRIENDS' FAVORITE (>IRISTMAS SONtSS 
SONY WONDER 6776&'EPIC (9.98/13.98) 


24 


15 


9 


VARIOUS ARTISTS TODDLER FAVORITES 
MUSIC FOR LITTLE PEOPLE/KID RHINO 75261/RHINO (3.98/6.98) 


25 


RE-Eimn 


VARIOUS ARTISTS A ' DISNEY CHILDREN'S FAVORITES VOLUME 2 

WALT DISNEY 60606 (9.98/13.98) 



Children's recerdiMS: (xiginal molwo pdure soundtracl^s ejclud(?d • RecofiJmg hduyry Assn 0( America (RIAAI certidcatior^ 
(rx sates o( 5O0,0(j0 units AfilAA c«rti(»:atioii for sates of 1 milwn jnils »nn rrxjtninw sdfefs ir-dcatEd tv a ivTieral InlpAinKtte 
SJtnlwf For twiecf sets, and dDUDIe alDums »Ih a fiinnirg tiTe inal exceeds r*o flours, ine RIAA r^Lttiplies shioirents Dy Ife rj^ber 
of ifiscs antfof tapes Most a'tuns a.aila&e on cassette and CD 'Aslensk mc cafes vir-,i LP rs awatlaale Was! lape prces. and CD 
pnces fw BMG and WEA labeK. are suggested lists tape prices marked EQ. and all olhar CO pnces. arc edjivalerf prices. »nicf 
are projecCed from *fyilcsale prices t 1998. Sillboard'BPf Cc^nnunicatipns. and Soundscar hr 



tion. Wc put together a TV commer- 
cial, which is currently running pri- 
marily during weekends on Cartixin 
Network." 

Noting that "Monsters Of Rock" 
eventually went to retail, Gallanter 
said Sugar Beats are hoping their 
Razor & Tic compilation will end up 
there at .some point. 

"It's been like free advertising for 
our other relea.ses," she added. "Pteo- 
plc haw been calling ivquesting the 
full albums (that the compilation's] 
•songs come from." 

And group leader Shcrr>' Goffin 
Kondor hoast.i^ an impeccable pop 
pedigree: her parents are Carole 
King and Gerry Goffin (her own 
kids, Dillon and Sophie, are Sugar 
Beats' younger singers). Selections on 
"How Sweet It Is" include the Ras- 
cals' "It's A Beautiful Morning," the 
Bee Gees' "iive TUlkin'," Hany Nils- 
son's "Coconut," and the Bangles' 
"Walk Like An Egyptian." 

American girl debut: 

Child's Play and our 10-year old, 
Lily, spent four enchanting hours 
Nov. 15 in downtown Chicago at the 
press opening of American Girl 
Place, the flagship retail storif of the 
multimillion-dollar catalog business 
American Girl. 

The business — which deals in his- 
torical and cont«mporarj' dolls, their 
clothes and furniture, historical fic- 
tion book.s about the girls who 
inspired the dolls, clothes and aeces- 
.sories for the dolls' owners, and all 
manner of related merchandise — has 
entered the retail world in a big way. 
I.*cated in 3.5.(X)0 square feet of prime 
retail space in the tony Michigan 
Awnue .shopping district, the three- 
.stnry facility encompa.s.ses a rariety 
of toy and clothing boutiques, a book- 
store, a cafe, a photo studio, a li\"e the- 
ater, and more. 

The American Girl line is the prod- 
iKt of Middleton, WLs.-based Pleasant 
Co., whose founder and president — 
and American Girl creator — Pleas- 
ant T. Rowland presided at the event 

"The store was part of my original 
plan 13 ,><ears ago," said Rowland, who 
says she chose Chicago not only 
because it was the largest msyor city 
near Middleton but also because .she 
had grown up in the Chicago area. 

American Girl Place is carrjing the 
$34.99 CD-ROM "The American Girls 
Premiere" from the Learning Com- 
pany. By January, a cast albiun fix)m 
the theater's lire musical, "The Amer- 
ican Girls Revue," will be available on 
CD and cassette, acconling to theater 
director Libbet Richter. 

"The txx)k and music are by Broad- 
way plajrwrights Grctchen Cryer and 
Nancy Ford ["I'm Getting My Act 
Together And Taking It On The 
Road"l," says Richter. "Gretchen 
approached Plea.sant Co. a year ago, 
sajring that the American Girls st<ries 
lent themselves to musical theater, 
that her own granddaughter was 
enchanted with them." 

The musical, which features a 
rotating ca.st of eight girls ages 9-12, 
runs ^ minutes. Richter said that 
the album would be recorded this 
month. 



Top Pop. Catalog Albums. 


THIS 
WEEK 


LAST 
WEEK 


COfitPILED FROM A NATIQNW. STMltPLE OF RHAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED, AND PROVIDED B» SoundScan' 

ARTIST lllllli TITLE 

IMPRINT & f<UMSERiOISrRI8UTIt« mBEL (SUG. LtST PfilCtr 


Ii 






— ^ NO. 1 

GARTH BROOKSA" 

'ii: . . •■ io<)»!5.96i 


THE HITS 

20 M«(.s JI No. 1 


162 


2 


3 


METALLICAA' 

£L£KIH/( bll . -■ . - ^.&'lb.9fe: 


METALUCA 


380 


3 


2 


BEASTIEBOYSA' 

DEFj*r.( -^^^^{T.saEfyii.gs) 


LICENSED TO ILL 


373 


4 


7 


KENNY G A MIRACLES — THE HOLIDAY ALBUM 


53 


5 


I 


ALANIS MORISSETTEA" JAGGED LITTLE PILL 

f.(AV[l!ICK jT.All.'/.ARNtR BROS llO riiitfc BB 


178 


« 


11 


JEWELA- 

AlUNtr: •LiLi'.fii: f>ai!; 9liiBB 


PIECES OF YOU 


145 


7 


5 


SHANIA TWAIN A'° 

MER^LIf^ . .-L 022886tIO.9eE(i'I6 98l 


THE WOMAN IN ME 


195 


t 


8 


SOUNDTRACK A' 

POLtDOR:. '--aiTne; 


GREASE 


287 


9 


9 


BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 

CAPrrOL 


213 


10 




GARTH BROOKS A' 

CAPITOL 9B/i? : Lb Vr^l 


BEYOND THE SEASON 


62 


11 


\: 


CELINE DION A" 

SbOMuiic ■ . .;u '#BE(i';7'>a; 


FALLING INTO YOU 


141 


12 




VARIOUS ARTISTS DISNEY'S CHRISTMAS COLLECTION 

WALI U S'lt- bow; .:.'9&'l6qai 


13 


13 


40 


MARIAH CAREY A' 

COLUMBIA 6.12;; i.;c 5B . j 


MERRY CHRISTMAS 


44 


14 


13 


MANNHEIM STEAMROLLER A' 

.' ■. " ii.i .1 ; 9ft'!fi9iS! 


CHRISTMAS IN THE AIRE 


61 


a 


6 


PINK FLOYD A COLLECTION OF GREAT DANCE SONGS 

COLUMBIA ibEQ;6 9a:. 


22 


16 


14 


BOB MARLEY AND THE WAILERS A' 

TUFFGOfffi 6Jb2;c-,ISLASD ;10.98 EQ'T7 98| 


LEGEND 


492 


17 


12 


PINK FLOYD A" 

CAPiTfx aecor T :b'i^; 


DARK SIDE OF THE MOON 


1131 


11 


~ 


BARENAKED LADIES A 

HLI'Hf:! . tfHIb . . 44 Hi L,H..n 


ROCK SPECTACLE 


57 


19 


IE 


THE NETHERLWDS PHILHARMONIC OACHESTR/I 

LASEHUiHT IJMl . 


mim snipimv no. vmx overture 


3 


20 


15 


MANNHEIM STEAMROLLER A 


A FRESH AIRE CHRISTMAS 


114 


21 


19 


GUNS N' ROSESA ' 

GEFFEN - ■. ;l 


APPETITE FOR DESTRUCTION 


391 


22 


43 


VARIOUS ARTISTS • 

MM b4'i.>.J ! 1 .In fQ.:.' OR.. 


A VERY SPECIAL CHRISTMAS 3 


12 


23 


M 


HANSON A 

MEJ^CURT 536717 \98 EQ n ^Bi 


SNOWED IN 


11 


24 


50 


JIM BRICKMAN • 

WtNOIIAMHILL 11242 i ]0 98 16 99) 


THE GIFT 


13 


29 


29 


METAUICAA' 

aCKIRA ... >. I : , H G ; ICi 91i'16.98( 


...AND JUSTICE FOR ALL 


451 


2e 


17 


SUBLIMEA' 

GASOLI'IE ALLE* 1 l-I li'MCA i 10 9aT6 961 


SUBUME 


121 


27 


22 


DEFLEPPARDA VAULT 

- «.HEQ.']6 9BI 


— GREATEST HITS 1980-1995 


113 


28 


21 


DAVE MATTHEWS BAND A' 

ill 1 ,. . '.HI 


CRASH 


134 


29 


20 


JIMMY BUFFETTA' 

MCA 'Ml- . iH 


SONGS YOU KNOW BY HEART 


405 


30 




AMY GRANT A 

AAM !i4000; . :'i 9B1 


HOME FOR CHRISTMAS 


55 


31 


— 
31 


JAMES TAYLOR A'' 

WARNER BROS 31 13* ' " 941 1 93i 


GREATEST HITS 


422 


32 




CROSBYSINATRACOLE 


IT'S CHRISTMAS TIME 


40 


33 


26 


LYNYRD SKYNYRD A' SKYNYRD'S INNYRDSflHEIR GREATEST HITS 


188 


34 




VARIOUS ARTISTS 

- ■- iv 9R' 


SUPERSTAR CHRISTMAS 


8 


3S 


18 


MANNHEIM STEAMROLLER A' 

AMERICAN GRAMAPNOfJE 19B4 ( 1 0 9H'16 981 


CHRISTMAS 


103 


30 


27 


PINK FLOYD A' 

COLUMBIA 361S3' 11 5.'JiiEa3l.98l 


THE WALL 


503 


37 


30 


AEROSMITHA' 

(»TEN 24716 ,12 98 17.98) 


BIG ONES 


116 


3t 


28 


FLEETWOOD MAC A' 

■ ■ - - , '9 9&'16 98 


GREATEST HITS 


328 


39 




MEAT LOAF A 

L 1 , .-, : :..-4'.tpic i; i#ii tan.yH; 


BAT OUT OF HELL 


225 


40 




VARIOUS ARTISTSA' DISNEY CHILDREN'S FAVORITES VOLUME 1 

V..-.. '. . . . 989.981 


57 


41 


n 


TOOL A 

VOLCANO 31087- r. ] i?aT6 98) 


AENIMA 


no 


42 


36 


ALAN JACKSON A" THE GREATEST HITS COLLECTION 

AfflSTA NASHVILLE 18801 ( 10 9a 16 98) 


161 


43 


43 


VARIOUS ARTISTS 

B.I ':93i!/«ORO(69a'10 98) 


VEGGIE TUNES 


13 


44 


49 


QUEEN A 

IIOLLViVOOD 1&12G5 (1098 [a'17 9a) 


GREATEST HITS 


288 


45 


39 


AC/DC A* 

AT.ANr;C9.^4!S'AG (IQ ■^tfJl^MS} 


BACK IN BLJVCK 


244 


40 


37 


VARIOUS ARTISTSA- ESPN PRESENTS: JOCK JAMS VOL 1 


173 


47 


33 


CREEDENCE CLEARWATER REVIVAL A' CHRONiaE VOL. 1 

FANTASV2* -,,^9i;;98) 


279 


40 




METALLICAA* 

ELEKTRA bij439iEEG 1 10 9a'!6 98i 


MASTER OF PUPPETS 


418 


49 


42 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA1081311O9ar'9ai 


248 


SO 


24 


KORNA 

IMMOfirALt.r....-:. --I"!. J — i.U - BS 


KORN 


93 



Catalog albums are ?-year-ntd titlR.i that have faliRn below No, 100 on The Billboard 200 w reissues ol 
older albums. Total Chart Weehs column reflects combined weeKs title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIAA) certification tor sales 
of 500.000 units A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol, ■Asterisk indicates vinyl LP is available. Most tape prices, and CO prices 
tor BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva- 
lent prices, which are pnjjected from wholesale pnces ■ indicates past or present Heatseeker tille. 
c 1998. Billboartl'BPI Cooimunicatiors, anc3 SoundScan, Inc. 
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CALENDAR 



A weekly listing of trade slioivs, con- 
ventions, award shows, seminars, 
and other events. Send infonnaiion 
to Calendar. Hitlbmrd, 5055 Wilshiri' 
Blvd., Los Angeles. Calif. 900:16. 

NOVEMBER 

Nov. 30, or Man Rivtr: A Ctntennial Salute To 
Paul Rotwson. benefiting the Paul Robeson Foun- 
dation, Carnegie Hall, New York. 212-754-6750. 

DECEMBER 

Dec. 1, Sonpuriten In Tlw Round, with Adam 
Gaynor, Robbie Gennelt, and Jim and Jotin Cama- 
cho, Power Studios, Miami. 305-573-8042. 

Dec 2. National Academy 01 Songwriters 
Lifetime Achievement Awards. Regent Beverly 
Wilshire. Beverty Hills. Calif. 213-463-7178, 

Dec 2-4. Dl[ltal Content Creation Confer- 
ence, Convention Center, Los Angeles. 714-513- 
8651, www.dcceKpo.com. 

Dec 3-5, Phlladalpliia Music Conference. 
Adam's Mark Hotel, Philadelphia. 215-587-9550. 

Dec. 5. Backstage Pass Seminar, presented 
by Silver lining Entertainment Inc., the Wyndham 
and the Republic Gardens, Washington. D,C. 888- 
836-8086. 

Dec. 7. BillboanJ Music Awards, Las Vegas. 
212-536-5002. 

Dec 8. Assn. Of Independent Music Publisli- 
ers Presents Indie Award To Helene Blue. Dil- 
lons Restaurant. Newtek. 212-758-6157. 

Dec 8. Jewisti Federation Cfianukali Cock- 
tail Party, hosted by Freddy DeMann and Ed 
Rosentilatt. Barney Greengrass at Bamey's New 
York. Beverly Hills. Calif. 323-761-8224. 

Dec 8. IStti Annual Video Hall Of Fame, pre- 
sented by Video Business. Marriott Marquis Hotel. 
New tork. 323-965-2412, 

Dec 8-9. Jupiter Digital Ne«n Fonim, Atlanta 
800-488-4345. hema@jup,com. 

Dec 9. Old Friends/New Friends: Vintage 
Gear In Ttie Modem Studio, presented by tlie New 
York chapter of the National Academy of Record- 
ing Arts and Sciences and the Museum of Sound 
Recording New York. 212-245-5440. newyork@ 
GRAMMYcom. 

Dec 10, Entertainment Law: The Year In 
Review 1998. presented by Stan Soocher and tlie 
Nashville Bar Assn., ASCAF: Nashville. 615-242- 
9272. 

Dec 10-12. Aspen Artist Development Con- 
ference, Aspen, Colo, 970-544-8292 

Dec. 15-19. Lexus Challenge, benefiting Cbild- 
help USA and the Entertainment Industry Founda- 
tion. La Quinta Resort & Club Citrus Course, La 
Quinta, Calif. 310-550-7776. 



JANUARY 

Jan. 4-8, Macworld Expo. Moscone Center. San 
Francisco. 900-645-EXPO 

Jan 7-10, 1999 International Consumer 
Electrcnics Show. Las Vegas. 703-907-7605, 

Jan II. 26th Annual American Music 
Awards, Shnne Auditonum. Los Angeles. 323-931- 
8200. 

Jan. 13-15, Mobile Beat OJ Show And Con- 
ference. Tropicana Hotel. Las Vegas. 716-385- 
9920. 

Jan 17-19, David Coursey's Showcase '99, 
Sheraton Hotel & Marina, San Diego, 888-33- 
UPSIDE. 

Jan 23. Backstage Pass Seminar, presented 
by Silver Lining Entertainment Inc., Georgian Ter- 
race. Atlanta. 888-836-8086. 

Jan. 24-28. MIDEM 1999, Palais des Festivals, 
Cannes. 212-689-4220 

Jan. 25-28, ComNet Conference, Convention 
Center, Washington, DC, 900-545-EXPO. 

Jan 27-28. Online Advertising '99. Le Meri- 
dien Hotel. New Orleans. 800-647-7600. 

FEBRUARY 

Feb. 11-13, extravaganza '99, sponsored by 
the Nashville Entertainment Assn., various 
venues, Nashville, 615-327-4308. extravagan- 
za@nea.net. 

Feb 14. 30th Annual NAACP Image Awards. 
Civic Auditorium, Pasadena. Calif. 323-937- 
2454. 

Feb. 16-17. Digital Broadcast Satellite Con- 
ference: The Five Burning Questions. Shera- 
ton Gateway Hotel, Los Angeles. 831-643-2222. 
www.carmelgroup.com. 

Feb 22. MusiCares Person Of The Year Din- 
ner, honoring Stevie Wonder. Cenbiry Plaza Hotel, 
Los Angeles. 310-201-8816. 

Feb 23-25, Great Lakes Broadcasting Con- 
ference t Expo, Lansing Center Lansing, Mich. 
800-968-7622. 

Feb. 24, 41st Annual Grammy Awards. 
Shrine Auditorium. Los Angeles. 310-392-3777. 

MARCH 

March 6-7. 1999 New York Music And Inter- 
net Expo. New Yorker Hotel Grand Ballrooms. 
New York. 973-731-6864, 

March 8 11. 1999 National Assn. Of Record- 
ing Merchandisers Convention t Trade Show, 
Las Vegas Hilton, Las Vegas. 609-596-2221. 

March 12-21. South By Southwest Week '99, 
Austin, Texas, 512-467-7979, 

APRIL 

April 25-28, Louisiana Music-New Orleans 



Pride 1999 Conference, New Orieans. 504-592- 

9800. 

MAY 

May 10-13, 1999 3D Design t Animation 
Conference And Exposition, Convention Center, 
Santa Clara, Calif. 415-278-5258. 

May 13-15, Electronic Entertainment Expo, 
Convention Center. Los Angeles. 800-315-1133. 
www.e3expo.com. 

May 26, New England Video Software Deal- 
ers Assn. Educational Forum And Trade Show, 
Bentley College, Boston, 800-949-8732. 

JUNE 

June 13-16, Cable '99. sponsored by the Na- 
tional Cable Television Assn., McCormick Con- 
vention Center, Chicago. 202-775-3669. 




It's ReclprocaL SESAC ctiainnan of internatiorral Or Wayne Bickerton met witfi 
several key executives during tils visit to ttie recent MIDEM Latin meeting in Miami 
BeacF), including Gustavo Vignoli, director general of Peruvian performance right 
group AGADU, and Oscar Castro Canaviri, president of Bolivian performance 
rigfit group SOBODAYCOM. Bickerton renewed reciprocal agreenrtents witfi these 
groups on t>eliatf of SESAC, as well as Brazil's UBC, Panama's SPAC, and 
Venezuela's SACVEN. Pictured, from left, are Vignoli, Bickerton, and Canaviri. 



LIFELINES 



BIRTHS 

Boy, Amos Bear, to Robin Lentz and 
Joseph DeMartino, Sept. 28 in New 
York. Father is product fixture man- 
ager for Sony Music Distribution. 

Boy. Sam Rayfield, to Susanna 
Hoffs and Jay Roach, Nov. 10 in 
Santa Monica, Calit Mother is a Lon- 
don recording artist and former lead 
singer of the Bangles. Father is a 
film director ("Austin Powers: Inter- 
natiorml Man Of Mystery"). 

DEATHS 

Tom Chianti, 82, of kichiey and heart 
failure, Nm'. 14 in Plain\iew, N.Y. Chi- 
anti was a songplugger and record 
promoter for a number of companies 
in the '50s and '60s, including Capitol 
Records, Uni Records, Leeds Music 
Publishing/MCA Music Publishing, 
and RCA Victor Records. From 1959 
to '68, he was director of e.xploitation 
for Leeds/MCA. He was also New 
York manager for Malveme Di.strit>- 
utors from 1968 to '70 and published 
a tip sheet. Long Island Record 
Report, in the early '70s. He is sur- 
vired by his wife, Barbara; daughter 
Barbara; and son Tom, a .studio engi- 
neer/producer who operates Toma- 
rama Productions in Hicksville, N.Y. 



Lonnie Pitchford, 43, after a long 
illness, Nov. 15 in Lexington, Miss. 
Pitchford was a Delta bluesman 
whose work as a bottleneck gui- 
tarist and diddley-bow (single- 
string guitar) player kept the 
music's old traditions alive into the 
'90s. He recorded one album, "All 
Around Man," for Clarksdale, 
Miss.-based Rooster Blues in 1994. 
He also appeared on John Mellen- 
camp's 1996 album, "Mr. Happy Go 
Lucky," the Grammy-nominated 
1992 Columbia live album "Roote Of 
Rhythm & Blues: A Tribute To The 
Robert .lohnson Era," and this 
year's Smithsonian Folkways com- 
pilation "The Harry Smith Connec- 
tion." He was prominently featured 
in Robert Mugge's 1991 documen- 
tary "Deep Blues." 



John B. Delia Croce, 68, of undis- 
closed causes, Nov. 17 in Freeland, 
Pa. He was the father of Jim Delia 
Croce, owner of Jim Delia Croce 
Management, and the father-in-law 
of Erin Morris, owner of the Press 
Office in Nashville. 

Roland Alphonso, 67, after suffer- 
ing a stroke and seizure, Nov. 19 in 
Los Angeles. He was a founding 
member of and saxophonist for the 
Skatalites, a seminal ska band spe- 
cializing in instrumentals that 
formed in June 1964 in Jamaica. The 
band recorded for Studio One, Top 
Deck, and most recently for Island 
Records. Alphonso had a seizure 
Nov. 2 onstage at the Key Club in 
West Hollywood during one of the 
group's many reunion tours. 



SPANISH DRIVE PROMOTES LATIN ACTS 



GOOD WORKS 



MPOLLO AID: New York's ApoUo 
Theatre is holding its sixth annual 
Toys and Books for Kids drive for 
eight community organizations. It 
will culminate with a talent extrav- 
aganza, "An Evening Of Enchant- 
ment," hosted by DJ Jus, Lil Nie, 
and Roz Nixon, Dec. 3. Contact: 
Kimberly Powell at 212-222-0992. 



H 



URRICANE HELP: Ron- 
DayVoo Records artist Stephanie 
Ann is donating 100% of the profit 
from the sale of her two albums 
through Dec. 31 to relief for those 
affected by Hurricane Mitch in 
Honduras. Contact: Ron Simon at 



615-354-8679. 

Happy holidays: 'Wiii Smith, 

Katie Couric, Rosie O'Donnell, 
Garth Brooks, Dave Koz, Nicole 
Miller, David Duchovny, and Tea 
Leoni have created holiday cards to 
donate to the Starlight Children's 
Foundation, which helps seriously ill 
kids through make-a-wish and 
other programs. This year's card 
program is sponsored by the Dis- 
covery Zone. Contact: Phyllis Folb 
at 310-207-5608, ext. 106. 

Money matters: Aerosmith 
donated $10,000 to the burn unit at 



Massachusetts General Hospital, 
which treated drummer Joey 
Kramer earlier this year Contact: 
Luke Burland at 212-582-.5400. 

Wrangler and Ricochet raised 
$400,000 at a Las Vegas benefit for 
Jerome Davis, a bull rider who re- 
cently became paralyzed in a bull- 
riding accident. Contact: Jules 
Wortman at 61.5-259-0a35. 

Through a silent auction and live 
broadcast, KLBJ Austin, Texas, 
raised $25,000 for Give Kids The 
World, an organization that sends 
sick children to Walt Disney World. 
Contact: Tracy Walker at 512-832- 
4041. 



fContitnied from Jiage 91,) 

cle to their being promoted by 
labels in Spain," says L6pez. "The 
Calararas project will hopefully not 
just generate sales for all the labels 
involved. My main aim is to change 
the listening habits of Spanish 
music buyers, to get them to appre- 
ciate Latin America Latino rock. 
Until now, there has been a sort of 
inferiority complex stopping that 
from happening." 

Despite 500 years of historical, 
cultural, and linguistic links 
between Spain and Latin America, 
the so-called mother country seems 
unable to accept all but the safest 
Latino mu-sic. Even many hardcore 
rock fans appear reluctant to turn 
their ear to the 20-odd countries 
that make up Latin America. 

One rock-related group that has 
broken sales records for a Latin 
American act in Spain this year is 
Universal Mexico's controversial 
Molotov (with 165,000 units). Car- 
los Ituifio, president of Universal 
Music Hispania, recalls that "when 
Carlos rang me to explain the 
Calaveras project, I saw it as a very 
positive way of getting new Latin 



American artists known in Spain. 
If the Calaveras concept becomes a 
useful window display for these 
acts, then it is a brilliant idea. I plan 
to use a Universal Argentina act, 
Bersuit, on the second CD." 

Bernard Seco, international label 
manager for EMI Spain, who has a 
special interest in Latino product, 
also enthuses about the Calaveras 
campaign. "The media until now 
have not been interested in this ele- 
ment of Latin American music," he 
says. "Before, it was as if we were 
afraid in Spain of promoting gen- 
uine Latino rock in case it didn't 
succeed. That is luckily changing in 
the written press and now within 
the labels." 



FDR THE RECORD 

An article on Mu.sic Magic in the 
Nov. 21 issue of Billboard 
misidenUfied the VP of sales at 
Sony Music Nashville. He is Dale 
Libby. 
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newsline... 



CLEAR CHANNEL, JACOR SELL OFF 20 PROPERTIES. The groups are let- 
ting go of outlets in five markets to satisfy Justice Department 
antitrust guidelines: Cleveland's modern WENZ, album rock 
WNCX, and N/T WERE; Tampa, Fla.'s R&B oldies WFJO, adult 
R&B WRBQ-AM, country WRBQ-FM, triple-A WHPT, sports 
WZTM, easy listening WDUV, and jazz WSJT; Jacksonville, 
Fla.'s classic rock WBGB and N/T WZNZ; Louisville, Ky.'s top 
40 WDJX, AC WVEZ, modern rock WLRS, classic rock WSFR, 
and religious WFIA; and Dayton, Ohio's top 40 WGTZ, classic 
rock WING-FM, and N/T WING-AM. Meanwhile, Citadel has 
picked up 16 stations from Wicks Broadcast Group, including 
eight in Charleston, S.C., five in Binghamton, N.Y., and three in 
Kokomo/Muncie, Ind. 

KEN BENSON INKS WITH CHANCELLOR. Former MTV VP of pro- 
gramming Ken Benson has an official title for his long-pending 
job at Chancellor: programming and operations specialist. Ini- 
tially, he'll be working out of Denver, lending his talents to new 
Howard Stern affiliate and modern rocker KXPK (the Peak), top 
40 KALC (Alice 106), AC KIMN, and their sister stations. 

CHANCELLOR WANTS TO BE JAMMIN'. The M Street Journal reports 
that Chancellor Media has filed for trademarks on the "jammin' 
oldies" slogan made famous by its KCMG (Mega 100) Los Ange- 
les and the terms "listen without prejudice" and "tha bomb." CBS, 
meanwhile, has filed for the term "the capitol's party station." 

ROCK ANO RISE. M Street has released its 10-year analysis of for- 
mat trends in commercial radio. Rock radio, in all its permuta- 
tions, has showed dramatic growth from a 1989 count of 365 sta- 
tions in a universe of 9,254 to 868 stations out of 10,394 in 1998. 
That's a 137% increase over the past nine years. As a percentage 
of total stations, rock had a 3.9% share in 1989 and posted an 
8.4% this year. 

BIG BANG TO BE DISTRIBUTED BY ABC. AtlanticPacific Music, pro- 
ducer of "The Big Bang Concert Series," has inked a deal with 
ABC Radio Networks to distribute the series. The company will 
produce a minimum of 24 two-hour radio specials in 1999. "Big 
Bang" offers rock and R&B events with acts that have included 
the B-52's, Shawn Colvin, Duncan Sheik, LL Cool .1, LeAnn 
Rimes, and Trisha Yearwood. 

NEW AWRT EXECUTIVE DIRECTOR. American Women in Radio and 
Television has appointed author and women's advocate Jacci Dun- 
can as its executive director, effective Jan. 4. She is the author of 
two books, "Washington For Women" and "The Women's Histo- 
ry Guide To Washington." 



Arbitron's Fly-In Tackles Online Issues 



This story was prepared by Sean 
Ross, edior of the A irplay Monitors. 

The rapidly growing phenome- 
non of Internet radio listening 
gave Arbitron's annual Consultant 
Fly-In, held in mid-November in 
Columbia, Md., a major announce- 
ment, as well as its first moments 
of actual controversy in years. 

The big news: There are three 
more partnerships between Arbi- 
tron's NewMedia division and 
Internet/streaming media-service 
companies to help measure Inter- 
net radio listening. The alliances 
between Arbitron and RealNet- 
works, Magnitude Network (a 
turn-key Internet service provider 
for radio stations), and Engage 
Technologies (which offers quali- 
tative user data) follow the part- 
nership between Arbitron and 
Radiowave.com, unveiled at Octo- 
ber's National Assn. of Broadcast- 
ers (NAB) radio .show. 

And the controversy? An an- 
nouncement by Arbitron's David 
Lapovsky that the ratings firm 
would test a column in the ratings 
diary allowing respondents to 
specify Internet listening in the 
same way they currently specify 
AM or FM listening — but not until 
2000. Before the advent of Inter- 
net radio listening, Arbitron had 
been discarding (or ascribing to 
local stations) any diary entries 
for a station that couldn't physi- 
cally be heard in a market. 

But 2000 isn't soon enough for 
consultant Paul Jacobs. Noting 
that Internet usage is doubling 
every six months, he asked 
Lapovsky, "Are you telling me 
you're willing to wait while mis- 
crediting radio listening?" 

The subsequent exchange be- 
tween .lacobs and Lapovsky, remi- 
niscent of the far more contentious 
Consultant Fly-In sessions of the 
early '90s, ended with Lapovsky 
allowing that Arbitron might be 



willing to look at the issue sooner if 
the situation demands it. 

Later that day, Arbitron Radio 
GM Pierre Bouvard announced 
that the well-received joint study 

There are three 
more partnerships 
between Arbitron's 
NewMedia 
division and 
Internet/streaming 
media-service 
companies 

of Internet listening that Arbitron 
and Edison Media Research de- 
buted at October's NAB meeting 
would be repeated "pretty close to 
every six months," not once a year 



as previously planned. 

■The issue of Internet radio rat- 
ings was also of concern to some 
broadcasters who don't want Inter- 
net — or digital satellite radio — lis- 
tening measured the same way as 
conventional radio. 

Consultant Julian Breen went as 
far as to suggest that Arbitron 
should disregard out-of-market 
Internet listening. When Lapovsky 
replied that "it is radio listening," 
Breen pointed out that Arbitron 
currently discards diary listenings 
for TV audio, despite the fact that 
at least one TV station was adver- 
tising its position on the radio dial. 
Similarly, after it was confirmed 
that Arbitron was in discussions 
with XM Satellite Radio about 
measuring that digital audio serv- 
ice, Jacor head of country pro- 
gramming Jaye Albright suggest- 
ed that XM be treated like network 
programming and measured by 
RADAR, not Arbitron. 

(CotUinued on next page) 



NAB's European Radio Conference 
Highlights Hurdles, Opportunities 



Thii story was prepared by Mike 
McGeever and Emmanuel Le- 
grand, programming editor and 
editor in chief of Music & Media, 
respectively 

MADRID— The future of Euro- 
pean radio holds opportunities, as 
well as risks and hurdles. And it 
demands a sharper focus on the 
true nature of the business: radio. 

That was the consensus of dele- 
gates at the sixth annual National 
Assn. of Broadcasters (NAB) Euro- 
pean Radio Conference, held Nov. 
l.'>-17 at the Palace Hotel here. 

Raising a glass to toast the 
strides European radio has recent- 



ly taken, Martin Bri.sac, CEO of 
French radio group EDI, told the 
300-plus delegates during his key- 
note speech, "As an industry, we 
have many reasons to be proud of 
what we have achieved during the 
past 10 years." 

Josep Marti, GM of Spanish 
group SER's Radio Barcelona, con- 
curred. 

"After decades of domination by 
public broadcasters," he said, 
"radio's private sector is now 
emerging in most European coun- 
tries." 

The large turnout of delegates, 
which included radio professionals 
(Continued on next page) 
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ARBITRON'S FLY-IN TACKLES ONLINE ISSUES 

(Conlirmed from preceding page) 



In other news from the Fly-In, 
Bouvard announced that the rat- 
ings service's long-delayed people 
meter was finally being tested 



with 50 respondents in Manches- 
ter, England, and that there were 
plans to try again next year with 
300 meters. 




Can You 'Believe' It? Top 40/dance WKTU New York has announced that Bette 
Midler and Cher, among others, will headline its Miracle on 34th Street holiday 
concert Dec. 1 1 . Tickets can only be won over the air and will benefit local chari- 
ties providing food and toys to those in need. Cher is pictured with morning 
team Goumba Johnny, left, and Hollywood Hamilton. Cher has just released a 
new album and single, both titled "Believe." 




step On In. Lyie Lovett stopped by the studios of WBOS Boston to perform a 
few songs from his latest release, "Step Inside This House." He pals with WBOS 
PD George Taylor, left. 




Swingtown. After a recent appearance in town, rocker-turned-swing-tiandleader 
Brian Setzer talks at>out sax with KKRZ Portland, Ore., PD Tommy Austin, left, 
and Tom Stan, a Seattle-based staffer tor Interscope Records. 



"We're getting data, and it's 
working," said Bouvard, 

Arbitron also announced that it 
would test a "prior PI" study next 
winter, asking respondents in 
seven metros what station they lis- 
tened to most six months ago; 
Arbitron is also rolling out a simi- 
lar new service called Exit Poll, 
which asks follow-up questions 
about radio listening to a station's 
PI listeners (and those of its com- 
petition). It has also added socio- 
economic data about respondents 
and the workplace ZIP code ques- 
tion to the fall '98 Arbitron diary. 

Two previously disicussed meth- 
odology changes aren't likely to 
come to fruition. One is a proposal 
to change demographic cells from 
their current nonsymmetrical 
breaks (12-17, 18-24, 25-34, etc.) to 
more standard five-year breaks; 
the other is continuous measure- 
ment for markets that currently 
receive only two books a year by 
spreading the same sample over an 
entire year. 



NAB 

(Cont inued from preceding page) 

from the U.S. and a number of 
other non-European countries, is 
indicative of a strong market, 
according to Terri Rabel, NAB's 
senior VP of operations and inter- 
national business development. 

"This year's conference has 
been particularly good, with atten- 
dance up 50%. "That was quite un- 
expected," she said. 

However, some European execu- 
tives in Madrid warned of the dan- 
gers that accompany rapid devel- 
opment. 

Augusto Delkader, GM of 
Spain's SER radio group, said, 
'"There are three great concerns 
from broadcasters in my country. 
They are digital broadcasting, the 
future of which is still uncertain; 
new frequency allocations, which 
[in Spainl will increase the number 
of FM licenses by 35%; and the 
intrusion of politics into the radio 
field." 

EDI's Brisac said that broad- 
casters must remain focused: 
"People in radio should take more 
care of their companies and less of 
their egos." 

Meanwhile, Jeff Smulyan, CEO/ 
chairman of the U.S. media com- 
pany Emmis Communications, 
which has radio interests in Hun- 
gary, had words of advice for over- 
seas investors who are eyeing 
Europe for possible expansion. 

During his well-received key- 
note speech, he said, "You must 
respect the values of the local mar- 
ket. You must be willing to play by 
the rules. All cultures are unique. 
And those cultures must be 
respected when we venture into 
new markets to have local part- 
ners. Only local partners can help 
us understand their culture. As 
part of this global media revolu- 
tion, .you must be willing to learn 
every day." 
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TITLE 

IMPRINI A NUMBER'PHOf.lOTlON lABi 1 


ARTIST 










— ^ No. 1 




CD 


2 


2 


13 


FROM THIS MOMENT ON 

MLRCURr 166i50 


♦ SHANIA TWAIN 
1 week AT Ha 1 


2 


1 


1 


18 


I LL NEVER BREAK YOUR HEART 

,:vf r.!t-iiM :.Lr 


♦ BACKSTREET BOYS 


CD 


3 


3 


9 


TRUE COLORS 

IAC( VALI.L'UIAM,:. 


PHIL COLLINS 


CD 


4 


4 


7 


I'M YOUR ANGEL 


♦ R. KELLY & CELINE DION 


5 


5 


5 


18 


THIS KISS 

rtAliNER mOS 17?47 


♦ FAITH HILL 


CD 


10 


14 


4 


WHEN YOU BELIEVE ♦ WHITNEY HOUSTON & MARIAH CAREY 


7 


G 


6 


29 


TO LOVE VOU MORE 


♦ CELINE DION 


8 


; 


7 


47 


TRULY MADLY DEEPLY 


« SAVAGE GARDEN 


CD 


9 


9 


11 


I'LL BE 


♦ EDWIN MCCAIN 


10 


6 


8 


43 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


11 


12 


10 


35 


TORN 


♦ NATALIE IMBRUGLIA 


12 


11 


13 


21 


AFTER Aa THESE YEARS ANNE COCHRAN 4 JIM BRICKMAN 


13 


11 


11 


13 


MOTHER 1 MISS YOU 


JOHN TESH WITH DALIA 


14 


13 


12 


41 


MY FATHER'S EYES 


♦ ERIC CLAPTON 


IS 


15 


16 


46 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 


16 


16 


18 


16 


1 DON T WANT TO MISS A THING 


♦ AEROSMITH 


QD 


22 


23 


7 


1 HEAR YOUR VOICE 

MLRC'JRi' ftLBUMCJT 


LIONEL RICHIE 


18 


V 


17 


66 


SOMeiHINGABOUTTHE WAY you LOOK TONIGHT «ElJONjaHN 

ROtlKtl !if,8;ntiAAM 


19 


18 


IS 


27 


OOH LA LA 


♦ ROD STEWART 










m AiRPowER m 


CD 


23 


74 


9 


FEELS LIKE HOME 

CURB Weuu CUT 


LEANN RIMES 


21 


19 


20 


9 


MY ONE TRUE FRIEND 

WARNtR BROS AlBUM C'Jl 


♦ 8ETTE MIDLER 


m 


24 


27 


4 


HANDS 

AIlAMK: alBLM CUT 


♦ JEWEL 


23 


20 


19 


22 


TO MAKE YOU FEEL MY LOVE 

CA.'- TOl .ijR.lM ::IT 


♦ GARTH BROOKS 


CE> 


26 


26 


6 


THE POWER OF GOOD-BYE 

MAVERlCh 1 / 16Q.WARNtH BROS 


« MADONNA 


QD 


27 


29 


8 


HIGH 

■SLAr,[: ALBUM CUT 


♦ LIGHTHOUSE FAMILY 


Adult Top 40 










No. 1 




CD 


1 


2 


9 


THANK U 

MAVfRiCh ATEUM a'T1?CPRISr 


♦ ALANIS MORISSETTE 

^ A'riy 31 Nil I 


CD 


5 


5 


12 


LULLABY 

St,::..'. I' M -1 VBIA 


♦ SHAWN MULLINS 


CD 


2 


3 


14 


MY FAVORITE MISTAKE 

AAM M : 1 1 


♦ SHERYL CROW 


4 


3 


4 


24 


ONE WEEK 

Tit-'-ist : :;:.t 


♦ BARENAKED LADIES 




t 


1 


32 


IRIS 

.va.:T.!>' . i_t!.'.' LUT:REPfl:S.: 


♦ GOO GOO DOLLS 


O) 


6 


6 


19 


SAVE TONIGHT 


♦ EAGLE-EYE CHERRY 


CD 


7 


7 


7 


HANDS 


♦ JEWEL 


CD 


9 


11 


14 


JUMPER 


♦ THIRD EYE BLIND 


9 


8 


8 


35 


REAL WORLD 


♦ MATCHBOX 20 


10 


10 


10 


45 


I'LL BE 

lAVA M-lly; ATIANTIC 


♦ EDWIN MCCAIN 


CD 


20 


25 


7 


ANGEL 

ARISTAWARNERSUNSCT 1 3497.TiEPRISE 


♦ SARAH MCLACHLAN 


12 


12 


12 


20 


HOOCH 

BLAC.piRf. AlBUM CliT'SlRE 


♦ EVERYTHING 


as 


13 


19 


10 


SLIDE 

WARNER BKOS ALEklU CU1 


♦ GOO GOO DOLLS 


14 


14 


IE 


43 


TORN 

RCA ALBUM ■:UT 


* NATALIE IMBRUGLIA 


15 


11 


9 


26 


1 DONT WANT TO MISS A THING 


♦ AEROSMITH 


16 


15 


14 


16 


THIS KISS 

■/.AR'.ER PRCS i7247 


• FAITH HILL 


17 


IS 


13 


30 


CLOSING TIME 

l.:CA A^flUM C JT 


♦ SEMISONIC 


18 


17 


15 


39 


THE WAY 

HCtLT'MTOD ALBUM CUl 


♦ FASTBALL 


19 


13 


18 


50 


TIME OF YOUR LIFE (GOOD RIDDANCE) * GREEN DAY 

REPRiLL •■■lej'.t :lt 


CD 


21 


22 


8 


SWEETEST THING 

ISLA',:i ALBUM CUT 


♦ U2 


21 


19 


17 


15 


1 WILL WAIT ♦ HOOTIE i THE BLOWFISH 

AILA'.TIC ALBUM CUT 


CD 


22 


21 


18 


CRUSH 

EEt- -M:: .:■ ::■. : HOLLYWOOD 


♦ JENNIFER PAIGE 


CD 


24 


23 


13 


INSIDE OUT 


♦ EVE 6 


(D 


23 


26 


9 


FIRE ESCAPE 

■tui L:",vr'::L:i album cut 


♦ FASTBALL 


CD 


7t. 




8 


BACK 2 GOOD 

LAVA ALBUM CUT, ATIANTIC 


♦ MATCHBOX 20 
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BY CARRIE BELL 



The Cardigans, Sweden's lop pop/roek con- 
fection, like to dabble on the dark side. But 
guitarist Peter Svensson says the band 
doesn't like to deliwr doom in a standard way. "It 
isn't, 'Here's a sad song with slow gloomy music and 
lyrics,' or 'Here's a love song with happy, fast mu- 
sic' " Sviensson says. "We tr)' to be more cle\"er and 
stimulating." 

It worked when the group packaged over- 
whelming obsession in bubbly vocals and bouncy 
music in "Lovefool." The new single, "My Favtwritc 
Game," No. 39 on this issue's Modern Rock Track-s, 
went through a bit of work before perfecting its dri- 
\ing beat and .seduetire, longing chorus. 
"It was the first song we recorded for this album. 



We all agreed it was a single, but it wasn't working 
at first Originally it had a shuffle beat at half the 
tempo. Not quite effectiw." 
But the fiddling is fitting for a song about the de- 



to be more 



timulatin^' 



— Prtei Svtittton, 
HwCoidigoitt 



sire to change a kn-ed one. "It's about the common 
phenomenon of wanting to make j-our partner or 
friend into something that suiLs you better, which 
isn't always a good idea, like when women stay in a 
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TRACK TITLE ARTIST 

AIIS.JV'I.I II Ar.f IMPRINrTROMr>TIONlARF,l 


(D 


1 


9 


3 


No. 1 

TURN THE PAGE .e... ,,i r. . i * METALLICA 


Q) 


2 


1 


21 


FLy AWAY ♦ LENNY KRAVITZ 


CD 


3 


12 


3 


KICKIN' MV HEART AROUND THE BLACK CROWES 


(D 


4 


3 


8 


PSYCHO MAN BLACK SABBATH 
REUNION EPIC 


® 


6 


5 


11 


SLIDE * GOO GOO DOLLS 

t.-: ji^l v.'ARt,i:R bp3s 


CD 


7 


6 


13 


CELEBRITY SKIN • HOLE 

CELEBRITY S1IN OOZ'X^in-i 


CD 


8 


7 


16 


DRAGUU « ROB ZOMBIE 


s 


5 


2 


25 


WHAT'S THIS LIFE FOR ♦ CREED 

MVOwnPHl>j\ WIND UP 


CD 


9 


8 


8 


PRETTY FLY (FOR A WHITE GUY) ♦ THE OFFSPRING 

iVIER :i'.4 ;jL'_V3lA 


d) 


11 


11 


10 


STILL RAININ' ♦ JONNY LANG 

WANDER THIS WORLO «M 


OD 


13 


13 


13 


GOT YOU (WHERE 1 WANT YOU) ♦ THE FLYS 

L'l .ICIuUi 'JlNV^lfWJMA 


12 


10 


4 


14 


PSYCHO CIRCUS * KISS 

1 MERCURY 


13 


12 


10 


19 


INSIDE OUT * EVE 6 

EVE 6 RCA 


(H) 


14 


15 


8 


10,000 HORSES CANDLEBOX 

H--^' - .LS l/A.'L^' :-. .',Ah-.-_H Ej"J?. 


15 


15 


14 


15 


THE DOPE SHOW ♦ MARILYN MANSON 


OD 


18 


19 


12 


SOFT SECOND COMING 
SECOND COMING CAPITOL 


OD 


21 


22 


9 


BITTERSWEET ♦ FUEL 

iL%BUR\ 550 MUSIC 


QD 


20 


21 


7 


WHATEVER GOOSMACK 

GOOSMACK «ERUEliCUNIVERS»L 


19 


16 


18 


16 


GOTTHEUFE ♦ KORN 

f:'.LQ/. THE LEADER IMMC'tALERiL 


» 


17 


16 


27 


THE DOWN TOWN DAYS OF THE NEW 

DAYSOFTHENEW C J-RDST GE' TEN 




27 


37 


3 


WHAT IT'S UKE ♦ EVERLAST 

[1. - 3RD S! VjS r-^t IJLI.'I I'.''.''.' ^ H' ." 


CD 


25 


38 


3 


EVERYTHING IS BROKEN KENNY VKAYNE SHEPHERD BAND 

TROUBLE IS .'r ', f - ;E 


(D 


22 


26 


10 


SUREFIRE (NEVER ENOUGH) ECONOLINE CRUSH 

Li. _ '\0'/^ ■■t^'lt^':, 


CS) 


2S 


29 


6 


POWERTRIP ♦ MONSTER MAGNET 


® 


30 




2 


aDERUWatUNeSffOTNECOUNTERINASMULTDIMKUVE) PEARLJW 

LT^E ON TWO LEGS E^ i; 


26 


23 


25 


8 


BITTER PILL MOTLEY CRUE 

:.f.;:iiiHri i^^'iE'sl-'CiNdmuliu 


27 


24 


20 


14 


BOOGIE KING THE SCREAMIN' CHEETAH WHEELIES 

B 3 tVHELL Oa^RICORNMERCUR- 


(D 


34 


27 


5 


THE SPIRIT OF RADIO RUSH 

DIFEERENT i'Ai^L;. _ '. L AMHE',' A-LANT'C 


d) 


35 




2 


GIMME SHELTER (LIVE) ♦ THE ROLLING STONES 


CD 


31 


35 


5 


HANDSLIDE PUSHMONKEY 

I" viv /r.hl > ARISTA 


CS) 


40 




2 


FREE TRAIN 

■LAIN A,VAH[,i:0lJM6'A 


32 


28 


24 


12 


YOUR LIFE IS NOW * JOHN MELLENCAMP 

'^HN U-| 1 rSrAM? COLJMSiA 


33 


29 


23 


13 


SOMETIMES IT HURTS STABBING WESTWARD 

L'.A^Ktb' DAYS CCJJMt! A 


CS) 


NEW^ 


1 


1 WANNA BE WITH YOU BRUCE SPRINGSTEEN 
TRACKS COLUMBIA 


35 


32 


31 


7 


DAYSLEEPER * R E M. 

LR EARNER aftCS 


dD 


NEW>^ 


1 


BITCH SEVENDUST 

SEVENCJST Tv: 


37 


36 


34 


21 


SOMEHOW SaMBtlHERCSCMEVIWY KENNY WAYNE SHEPHERD BAW 

TR:: JBLE IS... REVDL■JTIO^■RERRlSE 


CD 


NEW^ 


1 


1 AM THE BUIUSOO * KID ROCK 

DEVIL WITHOUT A CAUSE TOP OGGLAVAAFLANT'C 


39 


39 


28 


20 


WHAT KIND OF LOVE ARE YOU ON AEROSMITH 

ARMAGEDDON, THE AlR.L' ;:j..L'B:A 


(D 


NEW^ 




EVERY LITTLE THING COUNTS JANUS STARK 
GREAT ADVENTURE CIGAR EARACHE/TRAUMA 



Billboaid. 



relationship with a man who beats them b(K;ause 
they think he'll know better someday." 

The tall, dark, and handsome Svensson chooses 
to look at the theme more lightheartedly. "I ahvaj's 
want to change my partner's record collection. 
Like, 'Why do you listen to this if you could listen 
to something I like that's much better?' " he says. 
"One of the coolest things about music is that it can 
mean different things to different people. It makes 
people talk." 

As does the .'song's controversial car-cha-se-and- 
crash video, which is banned in many countries. 
"I'm pis.sed off. We made a cool video, and only our 
friends can see it. It doesn't even look real. It's like 
a cartoon. I see much worse shit on daytime TV" 
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ARTIST 

IMPRlNTyPTOWOTION LABEL 


CD 
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2 


11 


^^^M IMO. 1 

NEVER THERE l «.en- 

rsOLOvrjiNii THf MAGIC 


No ! ♦ CAKE 

CAI'^iCORK-MEHCUfW 


2 


1 


1 


14 


FLY AWAY 


♦ LENNY KRAVITZ 

Y;RGIN 


CD 


3 


5 


8 


PRETTY FLY (FOR A WHITE GUY) 

AMER CA'iA 


♦ THE OFFSPRING 

COLUMBIA 


CD 


6 


g 


9 


WHAT irS LIKE 

■.Vt.|(tYF3RD SINGS THE BELLS 


♦ EVERLAST 

1 I'.IE'I HOI' 


5 


4 


3 


12 


SLIDE 

OIZZruPTHEGIRL 


♦ GOO GOO DOLLS 

WARNER riROS 


e 


5 


4 


14 


CELEBRITY SKIN 

CELEBRITY SKIN 


♦ HOLE 

L'j. iji-EiN 


CD 


7 


6 


16 


GOT YOU (WHERE 1 WANT YOU) 

HOLIDAY MAN 


♦ THE FLYS 

OELICKXJS VINYLTfiAUMA 


CD 


10 


10 


12 


CIRCLES 

EL r>: 


• SOUL COUGHING 

ilASHVVARNER BROS 


9 


8 


7 


32 


INSIDE OUT 

EVEi 


♦ EVE 6 

RCA 


10 


9 


9 


20 


FATHER OF MINE 


♦ EVERCLEAR 

CAPlTOL 


OD 




(J 




SWEETEST THING 


*U2 

ISLAND 


12 


12 






SAVE TONIGHT 


♦ EAGLE-EYE CHERRY 
WORK 
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YOU GET WHAT YOU GIVE 

■■■A^^: VCJ VE BEEN BRAINWASHED TM 


♦ NEW RADICALS 

MCA 


14 


14 


14 


20 


JUMPER 

'^IRDEYE BE W 


♦ THIRD EYE BUND 

ELEKTRAEEG 


15 


13 


12 


14 


LULLABY 

E^aULSCORE 


♦ SHAWN MULLINS 

SMGCClUMBA 


/TEN 


18 


21 


6 


SPECIAL 

'.TRSC^ r. 


* GARBAGE 

ALMr ■ ; I/- ".][■( 


QD 


19 


25 


5 


IT'S ALL BEEN DONE 


♦ BARENAKED LADIES 


18 


17 


20 


16 


GOT THE LIFE 

FOLLOW THE - : A 


♦ KORN 

',",':iRrACERC 


( 19) 


22 


29 


4 


—^m AlRPOWER ■ 

BODY MOVIN' BEASTIE BOYS 

HFUr; NASTY [.RAMT RLYYALCAPITOI 


CD 


20 


22 


10 


BITTERSWEET 


♦ FUEL 






21 


15 


15 


15 


THE DOPE SHOW 


♦ MARILYN MANSON 

NOIHINGINTERSCDRE 


22 


21 


23 
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TROPICALIA 


BECK 

DOC'GEFFEN 


CD 


26 


30 




PURE MORNING 


♦ PUCEBO 


1 — 

24 


24 


24 


6 


ACQUIESCE 


♦ OASIS 

EPIC 


25 


23 


18 


8 


DAYSLEEPER 


♦ R.E.M. 

WARNER BROS 


(D 


32 


36 


3 


AT THE STARS 

hCA DOES >OL'fi GARDEN GRCW 


BETTER THAN EZRA 


(D 


29 


33 


9 


DRAGUU 


♦ ROB ZOMBIE 

DEE.T'. 


CD 


35 




2 


EUmrWOtUNBSINDTMEOIXMinMASIIMlLTOWNaM) PEAn.JAM 

EPIC 


29 


25 


19 


26 


INTERGAUCTIC 

HELLO NASTY 


♦ BEASTIE BOYS 

GRAND -■.■.A..UAt-ir:iL 


(D 


30 


34 


6 


CRUSH 

BErORE "RESE CROWDED S'REETS 


♦ DAVE MATTHEWS BAND 


31 


28 


26 


24 


WHAT'S THIS LIFE FOR 


♦ CREED 


CD 


NEW^ 


1 


JOINING YOU 

SJPrOSCD FORMER INFATUATION JUNKJE 


AUNIS MORISSETTE 

M.V.ER :iLV.ARMRBROE, 


CD 


38 
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GET BACK 

WASTE OF MIND 


ZEBRAHEAD 
COLUMBIA 


34 


33 


31 


21 


1 THINK I'M PARANOID 


♦ GARBAGE 




ALMO SCJNDS'INTERSCOPE 


CD 


37 
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PROPHECY 


REMY ZERO 


38 


34 


32 


25 


ONE WEEK 


♦ BARENAKED LADIES 


37 


31 


28 


24 


PERFECT • THE SMASHING PUMPKINS 

ADORE VlftGIN 


31 


27 


17 


9 


THANK U 

SUPPOSED FORMER INFATUATION JUNWE 


♦ ALANIS MORISSETTE 

f/AvER r.KRERRISE 


CD 


39 




2 


MY FAVOURITE GAME 


THE CARDIGANS 

STCCHR-DLM MERCURY 


CD 


NEW^ 


I 


BLUE MONDAY 


ORGY 

E.EME',TH.f;REFRIS! 



Carom 
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HITS! 
IN 
TOKIO 



(!) Ganssiet Topping / Fatbov Slint 

(2> Ooo Wop (That ThingI / Uuryn Hill 

Q> True Colors / Phil Collins 

[3) My Favourite Game / The Cardtgans 

(S) Mv Favorite Mistake / Shervl Crow 

® Thank U / Alanis Morisume 

0TrDpiCBliB/Beck 

% Urgently In Lowe / Billy Ciawlon) 

® Time After Tinw / tnoj 

® I'm Vaiir Angel / Celme Dion Dual With 

ft. Kelly 

0 B« Min« / Charlono , 

® To Zion / Lauryn Hill Featuring 

Carlos Santana 
O I Don't Want To Wart / Paula Cole 
O Radio Radio / Me]a 
i9 On A Day Uke Today / Bryan Adams 
% Celebnty Skm i Hole 
0 Crust) / Jennifer Paige 
Q lovin' Machine / Jon Spencer 

Shjes Explosion 
Q Still flamin' I Johnny Lang 

Q Sweetest Thing / U2 

® Outside / George Michael 

® Save Tofiifftit / Eagle-Eye Ctttrry 

© Human Beings / Seal 

0 One Weak / Barenakad Ladies 

® Orcle / Swan Oive 

® The Way/FasttHH 

OOaysleeper/REM, 

@ Bokutachinohibi/ Shikao Suga 

® i Krtow How 2 Love U / Nadirah 

® Ini/lolsuki / Bonnie Pink 

SI Sachi/SilvB 

® Body Movin' / Beastie Boys 

® RuHneck / Freestylors 

9 Break Vour Heart / Natshe Merchant 

® No Fool No More / En Vogue 

% Ins /Goo Goo OoUs 

® Boogie Mi Vista / Man Bianco 

9 Tjumatai Hana / The Bf>Jliant Graen 

@ Lean On Me / Kirk Franklin Featuring 

Mary J. Slige.R. Kel^. Bono Arxl 

Crystal Lewis 
® Music Sounds Bettar Wtlh You / Stardust 
@ Millennium / Robbie Williams 
® Eva / Oiomatli 

3 Bakusho Island / Southern All Stars 
9 H i Your Lite / Lenny Kr avW 
® I Will Wart / Hootie And The Blowfish 
9 I Just Wanna Be Loved / Cunure Club 
© I Don't Want To Miss A Thing / Aerosmnh 
® What Cha' Gonna Do For Me / Janet Kay 
9 Kind & Generous / Natalie Merchant 
9 Mysterious Times / Sash 
Seltctioas cm be tuard on 
'Sapporo Beer Tokio Hot 100' 
everf Sunday 1 PM-5 PM on 
J-WAVE/81.3 FM in TOKYO 



BI.BFm J-UJPUE 

Station inlomialion available at: 
lm|i://www.i-wava.co.i|i 
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Country Songbird Martina McBride 
Reflects On Her Snaring '98 Success 



EVOLUTION: Martina McBride 

may sing strong and hard about "A 
Broken Wing," but it certainly liasn't 
hindered her career from tal<ing 
flight in 1998. 

Without question, this has been the 
year to at last elevate McBride — 
whose first album was released on 
RCA in 1992 — to country music's A- 
list Among her accomplishments in 
the last 12 months (take a deep 
breath), she has scored three top 10 
singles on Hot Country Singles & 
Tracks; taken her current album, 
"Evolution," double-platinum; earned 
a spot on the Lilith FUr; sung a duet 
with Bob Seger; performed for I*re8- 
ident Clinton; and received Grammy, 
Academy of Country Music, TNN, 
and Country Music Assn. award nom- 
inations. In addition, she's just re- 
leased her first holiday album, 
"White Christmas." 

"As I look back ov<er this year, I do 
feel like we've made a big step for- 
ward," she says. "I think that we have 
definitely increased our visibility I'm 
happy about that, and V\e felt like it 
needed to happen since the beginning 
of the year." 

Since her first days in country 
music, McBride's career has been 
marked by slow, steady growth. No 
momentous jumps, just determined 
work and savvy decisionmaldng. 

"It's true; this career hasn't been 
the kind with a big rise," she SE(ys, "It's 
been constantly, slowly building. But I 
wouldn't do anything different today." 

"We've built her mountain one rock 
at a time, but what a mighty founda- 
tion," says RCA Nash\'ille VP of na- 
tional promotion Mike Wilson. "She 
has finally broken through; I think 
she has arrived." 

Like many country arti.sts of the 
day, McBride has stretched those 
wings a bit at radio. Most recently, 
she hit the top 25 of the Adult Con- 
temporary chart with tier Seger duet 
from the "Hope Floats" soundtrack, 
"Chances Are." Last year, her hit 
with Jim Brickman, the timeless 
"Valentine," was a No. 3 Adult Con- 
temporary hit; it then crossed to 
country, making the top 10 of Hot 
Country Singles & Tracks in ApriL It 
also hit the Hot lOO, peaking at No. 
50. 

"When I was looking for someone 
to sing 'Valentine,' I listened to Mar- 
tina's album 'Wild Angels,' and I 
heard a great singer, not just a great 
country singer," says Brickman. "Her 
voice is sweet and yet incredibly soul- 
ful. She knows how to take a lyric and 
make the emotional connection with 
the audience." 

Even so, along with contempo- 
raries like LeAnn Rimes, Shania 
Twain, and Faith Hill, McBride has 
felt the heat from programmers who 
scorn artists for daring to leave the 
country corral. 

"I don't understand the resent- 
ment," she -says. "I guess I can see it 
from a territorial view, but I think 
[crossing over] is great for country 



music and great for the industry 

"When I was growing up, country 
music was Uke its own little world, 
where you would never dare mention 
that you ever sang anything but coun- 
try, denying that we could possibly 
like any other kind of music. It's kind 
of an old school of thought." 




by Chuck Taylor 

Not all in country, however, hold 
prqudice against core country artists 
who tap in to cross-format success. In 
Los Angeles, if anything, the trend 
works as an advantage for country 
radio. 

"We continue to have image prob- 
lems with country here," says Bill 
Fink, PD of KZLA Los Angeles. "Big 
country listeners are kind of embar- 
rassed to tell their friends about it 
But now, all of a sudden, these cross- 
over records are starting to make 
country hip. Some may think that 
country is corny, but then they see 
that country music isn't so bad after 
all. That helps our image as a format" 

Mac Daniels, PD of WMZQ Wash- 
ington, D.C., adds, "If Martina con- 




tinues on the track she's on, she could 
wind up being one of those beyond the 
format, pulling people into country. 
She has the look, the personality, and 
the talent to do that. As far as the 
material, she could sing anything and 
sell it all the way." 

No matter what she sings, McBride 
considers herself a country artist 
through and through. She was raised 
on country music in Kansas; played 
with her family's country band, the 
Schiffters; and mov-ed to Nashville 
nearly a decade ago. 

"The thing that defines country 
music and separates it from all other 
kindsofmusicis the lifestyle that we 
live, the moral content of the music, 
the lyrics," she says. "It's still about 
a singer singing songs. No matter 
what it's like sonically, the heart of it 
is still the kind of life we live. 



"I would never want to give this up 
and become a big pop star. I love what 
country music stands for" 

Many of her hits are woven of that 
signature moral fiber, with messages 
of profound strength. "A Broken 
Wing," which hit No. 1 on Hot Coun- 
try Singles & Tracks in January, tells 
of a woman who soars in life despite 
an unsupportive partner "Indepen- 
dence Day" from 1994 — considered 
her signature song until "Wing" — is 
an anthem of finding strength in the 
face of domestic abuse. "Cheap 
Whiskey" from 1992 carries a strong 
social message about alcoholism. 

"I never set out to create an image 
around the lyrics I sing, but it's a big 
part of what people identify me with, 
and I'm fine with that" McBride says. 
"I heard 'Independence Day' and 
could not walk away from it I knew it 
was affecting, that it could change 
people. I look for songs that are 
unique lyrically, about the strength of 
the human spirit A lot of my songs 
can go to either gender. It's all about 
being uplifting and having hope and 
passing that along to people." 

Her latest single, "Wrong Again," 
written by Tommy Lee James and 
Cynthia Weil and produced by 
McBride and Paul Worley, is anoth- 
er song of faith, of looking beyond a 
bad situation and finding the in.spira- 
tion to move forward. On tiiis issue's 
Hot Country Singles & Tracks, it 
rises to No. 13. 

"It's one of those songs that we've 
all been through," she says. "You're 
unhappy, and you think you're never 
going to be happy again, but you get 
through to the other side. I think 
people identify with that" 

As co-producer with Worley on the 
entire "Eivolution" project she had the 
opportunity to bring in carefully delib- 
erated instrumental sounds and feel 
an even closer bond with her songs. 

"I try to challenge myself to make 
music that's interesting," she says. "It 
makes it more creative to be there 
from start to finish, from mastering 
and choosing the reverb on a vocal to 
bringing in different sounds and 
instruments and different musicians. 
When I played [piano] in my dad's 
band, he was a stickler for making it 
sound live exactly the way it sounded 
on the record, so I really listened to 
the way things were played. He set a 
high standard, which was such great 
training for me." 

For the future, McBride hopes to 
maintain her own standards "to keep 
making records I'm really proud of, 
to keep up the quality of recording 
and performing. My only goal is to 
make the best music I can." 

Meanwhile, she confirms she is 
indeed the "Happy Girl" of her No. 2 
country hit fi^m August "I don't take 
for granted how blessed I am," she 
says. "I have two children that bring 
me unadulterated joy. John [Mc- 
Bride, her husband] is a wonderful 
part of my life. And musically, I 
couldn't be happier" 
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IRIS ZwKKsalNo. 
WARNER SUNSET 'REPfirSE 


1 GOO GOO DOLLS 
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4 
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LULUBY 


SHAWN MULLINS 
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ONE WEEK 


8ARENAKED LADIES 
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THANK U 

MAVERICK S[^RI5E 


ALANIS MORISSETTE 


CD 
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JUMPER 

ELEKTRA FEG 


THIRD EYE BUND 


® 


6 


— 
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SAVE TONIGHT 


EAGLE-EYE CHERRY 


7 


5 
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I'LL BE 

LAVA A'LAN'IC 


EDWIN MCCAIN 


1 


10 
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MY FAVORITE MISTAKE 

A4M 


SHERYL CROW 


CD 


11 
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HANDS 

ATUNTIC 


JEWEL 


10 


7 
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CRUSH 


JENNIFER PAIGE 




EDEl AMER Cfl HOLLV.VC-'iD 




11 


9 
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ARE YOU THAT SOMEBODY? 

BLACKGROL'.U .A'LANTIC 


AALIYAH 


OD 


14 
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HAVE YOU EVER? 


BRANDY 




13 
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REAL WORLD 

LAVA A'LA'iTiC 


MATCHBOX 20 
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IS 
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TOUCH IT 

UPTOWN UN Vif^i 


MONIFAH 


OD 


17 
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DOC WOP (THAT THING) 


LAURYN HILL 


IB 


12 
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1 DON'T WANT TO MISS A THING 

COLUMBIA 


AEROSMITH 


17 


IE 


— 
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TOO CLOSE 

ARISTA 


NEJtT 


OD 


23 


— 
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SLIDE 

WARNER BROS 


GOO GOO DOLLS 


19 


19 
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THIS KISS 

WARNER BROS 


FAITH HILL 


20 


18 
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TEARIN' UP MY HEART 

RCA 


■N SYNC 


21 


24 


- 
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THE POWER OF GOOD-BYE 


MADONNA 


(D 


36 


- 


2 


(GOD MUST HAVE SPENT) A LrrTLE MORE TIME ON VOU N SYNC 

RCA 


d) 


33 


- 


2 


LATELY 

PENDULUM RED ANT 


DIVINE 


24 


22 
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ra NEVER BREAK YOUR HEART 


BACKSTREET BOVS 


(S) 


37 
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MIAMI 

COLUMBU 


WILL SMITH 


20 


21 
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NEVER EVER 

LC\DCN ;1SU\D 


ALL SAINTS 


(D 


29 
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INSIDE OUT 

RCA 


EVE6 


20 


28 


— 
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FROM THIS MOMENT ON 

MERCURY 


SHANIA TWAIN 


® 


40 


— 
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ANGEL 


SARAH MCUCHLAN 


30 
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HOOCH 

BLACKBIRD :v-.L 


EVERYTHING 


31 


25 


- 
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CLOSING TIME 

MCA 


SEMISONIC 


32 


2S 
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THE FIRST NIGHT 


MONICA 


33 


30 
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...BABY ONE MORE TIME 

JWE 


BRITNEY SPEARS 


CD 


32 
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BECAUSE OF YOU 

MOTOWN 


98 DEGREES 


c© 


38 
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I'M YOUR ANGEL 

JIVE 


R. KELLY & CELINE DION 


CD 


39 
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HOW DEEP IS YOUR LOVE ORU HILL FEATURING REDMAN 

thm: riEF .avt MERLimv 
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NEW^ 
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JUMP JIVE AN' WAIL THE BRIAN SETZER ORCHESTRA 

INTERSCOPE 


CD 


HEW^ 
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YOU GET WHAT YOU GIVE 

MCA 


NEW RADICALS 


® 


NEW^ 


1 


LUV ME, LUV ME SHAGGY FEATURING JANET 

"I'Tt T'L'E MCA 


® 


NEW^ 


1 


MAKE IT HOT NKXILE FEAT MISSY •MlSDtl.ttA'.OP- ELUOn t MOCHA 
THE GOLD MINEKASTWEST /E£G 
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Uisil: Billboard Online 
an -the InliernBt 

http://www.billboar(i.com 

• Industry news and annoLinccments updated daily 

- Weekly Trivia Contest - win prizes 

• Billboard Sneak Peek 

• Weekly Charts with Music Samples 

- Hot Products - updated weekly 

Questions? Call: 212-536-1402 / 1 -800 -449- 1402 
e-mail: info(g>billboard-online com 
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FOR WEEK ENDING NOVEMBER 22, 1998 



Brand-Name Boosting Is Goal Bf 
CBS Cable Beal For TNN, GMT 



Nb 



lEW LICENSING DEALS for 
TNN and CMT: One of the chal- 
lenges that music video networks 
face in this cross-promotional era 
is extending their brand names 
bej'ond what's sho«Ti on a network. 
It's not enough anymore for net- 
works to show videoelips. Music 
^deo networks' brand names are 
now being marketed U) be part of 
and to reflect their audiences' 
lifestyles. 

CKS Cable, which owns CMT 
and TNN, is planning to step up its 
life.style marketing by expanding 
its merchandising line via a new 
exclusive deal between 

CBS Cable and Creatiw 

Branding Systems (Bill- 
boardAifletin, Nov. 19). 
The deal will include 
merchandising and a 
product license program 
for TNN, CMT, TNN's 
documentary program 
"Century Of Country," 
and CBS Cable's country 
site on the World Wide 
Web (www.country.com). 
Home videos and cloth- 
ing will be sold via direct 
marketing and on the 
Web site. 

CBS Cable executive 
VP of sales and market- 
ing Lloyd Werner saj-s, 




by Ca rla 
Hay 



"TNN and 
CMT attract a large, loyal audi- 
ence that respects tfie networks as 
'authentic authorities' when it 
comes to country music and coun- 
try lifestyle." According to Wern- 
er, CBS Cable is in talks nith rec- 
ord comiwnies to release country 
compilations with the TNN and 
CMT names. 

This & that: New York-based 
production company Flying Fish 
Films has signed directors Lara 
M. Schwartz and Nzingha Stew- 
art. Rachel Dodd will represent 
Schwartz and Stewart for music 
videos and commercials. 

It's been about a year since TCI 
Music acquired the Box, and TCI 
Music is crediting the Box for help- 
ing raise its revenue significantly. 
TCI Music's third-quarter finan- 



cial results report consolidated 
revenue of $22.4 million, compared 
with .$10.4 million for the same 
period in 1997. Although TCI 
Music's 1998 third-fjuarter oiwrat- 
ing income fell to $2 million (down 
from $4.9 million for the same |)eri- 
od in 1997), the company reports 
that the Box contributed $7.1 mil- 
lion in 1998 third-<|uarter revenue. 

Local show spotlight: 

This issue's s|x>tlight is on rap/hip- 
hop program "Video Unda- 
gi-ound." 
TV affiliates: Time Warner 
Cable's Manhattan 
Neighborh(K)d Network 
(MNN), channel 57; 
Brooklyn Community 
Access Television 
(BCAT), channel 56. 

Program length: 30 
minutes. 

Time slot: 3:30 p.m. 
Mondays and noon 
Wednesdays on MNN; 
various daytime time 
slots on BCAT. 

Executive producer: 
Andre "A.R." Robbins. 

Fast facts: "Video 
Undaground" was 
launched in 1994. The 
program has won .se\^r- 
al Billboard Music Video Awards 
in the local/regional show cate- 
gories, including best R&B/urban 
show in 1996 and best rap show in 
'96, '97, and '98. "Video Unda- 
ground" is hosted by Smitty 
Dawgs and Ki Ki. 

Following are the top five clips 
for "Video Undaground" the week 
ending Nov. 20: 

1. Kid Capri, "Soundtrack To 
The Streets: Unify" ((>)lumbia). 

2. Ice Cube Featuring Mr. 
Short Khop, "Pushin' Weight" 
(Priority). 

3. R. Kelly, "Home Alone" 
(Jive). 

4. Crucial Conflict, "Scummy" 
(Universal). 

5. Heltah Skeltah Featuring 
Starang Wondah Of O.G.C. & 
Doc Holiday, "I Ain't Bavin' 
That" (Duck Down/Priority). 



PRODUCTION NOTES 



LOS ANGELES 

Timbaland & Magoo filmed 
"Here We Come" with director 
Francis Lawrence. 

Lionel C. Martin directed 'N 
Sync's "(God Must Have Spent) A 
Little More Time On You," "You're 
Drivin' Me Crazy," and "Merry 
Christmas, Happy Holidays." 

Shire's "Good Love" clip was 
directed by Tim Story. 

OTHER CITIES 

San Francisco was the location 



for 98 "s video "Because Of You" 
(directed by Wayne Isham) and 
the W's clip for "The Devil Is 
Bad" (directed by Brandon Dick- 
erson). 

Chris Knight filmed "It Ain't 
Easy Being Me" with director 
Roger Pistole in Scottsville, Ky. 

Deaton Flanigen directed Dia- 
mond Rio's "Unbelievable" clip in 
Las Vegas. 

Travis Tritf s "If I Lost You" 
video was directed by Michael 
Merriman in Austin, 'Texas. 



Billbcx3rd Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

NEW ONS' ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 houn dally 
1S99 9tti Street NE. 
WasMncton, D.C. 20018 

1 Faith Evans. Love Like This 

2 Total. TriDpin' 

3 R. Kdty, Home Alone 

4 Isf-Z. Har:] Krcck Lrte 

5 JD li Mariah Cany, Sweetheart 

6 Blackstreet L Mya, Take Me Ttieie 

7 Aaron Hall, Aii The PUtces. 

8 Timbaland, Here We Come 

9 Brandy. Have Vou iv&t? 

10 Oivlfve. L.ilHy 

11 Cas« Feat. Joe, Faded Pictures 

12 Ghetto Mafia, In Decatur 

1 3 Oru H Ji feU. Retfman, He-*, Deep is Yxr 

14 Dctorah Co. N^Cxxtp Suopcsed To Be Here 

15 Kirk Franklin. Lean On Me 

16 Ljuryn Hill, Doo Woo (That Thing) 

17 WhtnrfHutamMtiCMK A^f;u!<icsT 

18 Tevin Campbell. Aiother Way 

19 Wik Mil FRaphad Sudq. C±-1 G€t 

20 Xscape, My Lilli« Secret 

21 Will Smrtti. M-ami 

22 Ice Cub*, Pushin' Weight 

23 Meltwd Man. Judgement Day 

24 Next, 1 Slill Lc«« Vou 

25 Oulfcatl. R(»a Parks 

26 Dru Hill, These Are The Times 

27 Janet, Every Time 

28 A Trtto Caltod Qutsl, Find A Way 

29 Monifah, Touch II 

30 112, lovetM 

NEW ONS ^ 

No Nn* Adds This Week 



Continuou» pnvamming 
2B06 Oprytand Dr., 
Nashville. TN 37214 

1 Alabama, M;/a 'fou Fall In Lee 

2 Shania Twain, Honey, I'm Home 

3 Deana Carlei, Absence Of The Heart 

4 Jo Dee Mtsiina, Stand 8eside Me * 

5 Dixie Chicks, Wtde Open Spaces 

6 BiKkhaMk, Time "Vou Haw 11 

7 Toby Keilti. Getcfia Some 

8 Faitli Hill, Let Me Let Go 



9 Aaron Tippm, Fat Vchi i Will 

10 Wynonna. Woman To Womati 

11 Garth Bnnks. Teann' II Up 

12 Terrt Clark, Vo^j re Easy On The Eyes 

1 3 Lee Ann Womack, A Lrllle Past LiWe 

14 Tntlo fannd 1 fartti Bwb. AVf r^' ^ ^ 

15 Rjn(t)fTf?iis.kin!Of ASof 'rtsoyn A Ma-i 

16 The Tractors. Siotanin' Bread 

17 Diamond Rio. U'<t>e>>evjit)le * 

18 Sara Evans, No Place Thai Fa' * 

19 The Wiltarttons, Fly (Tt-e Angel Songi ■ 

20 Joe Diflie. Ptxx Me 

21 Linda Davh. I'm Vyuis * 

22 Billy Ray Cyrus. Undet The Hood * 

23 Vki Ljwtnce. 'i fittn Tni Mi) Afan > 

24 Shannon Brown. I Won't Lie * 

25 Gary Allan, r'l: Take Today * 

26 Olivia N«wton-John. Precious Une * 

27 Allison Moorer, Alatiama Song * 

28 Dolty Parlon, The Salt In My Tears 

29 Reba McEntire, Forever Lme 

30 Bill Enpiall. I'm A Cowtioy 

31 Brooks ft Dunn. How lo^n Gone 

32 Chad Bnxk. Ordinary Life 

33 Warren Brothers. Guilty 

34 Travis Trltl, If I Lost You 

35 Charlie Robtton, Bartigr>t 

36 Patty Loveless. Like Water Into Wine 

37 Chris Knifht. It Ain't Easy Bang Me 

38 Sammy Kershaw. One Day Lett To Live 

39 OtdutTJodd. F-a ReCreti OnThe Irtema 

40 Trini Trigsi. Straight Tequila 

41 Deryl Dodd, A Bmer End 

42 Owifht Yoakam. TheM Arms 

43 Jon Randall, She Dofl't Believe In Fairy 

44 T Graham Brown, W^ne Into Water 

45 Lari Whrte, T^ke Me 

46 Jeoity Simpson. T>ckd Out Of Kansas 

47 Mark Nesler. SIctm Dawn 

48 Shania Twain. From This Moment On 

49 Mark Wlls, Don t Laugh At Me 

50 John Michad Montpxmry, HoU On Td Me 

* Indicates Hot Stwts 



m NEW ONS 

Bill EnrraU, Here's Vour Sign Christmas 
Jessica Andrews. I Will Be There For Vou 
The Kinleys. Somcbottys Out There Watchtff 
Vince CiU. Blue Chnstmas 



Continuous program min( 
1515 Broadway. NY. NY 10036 

1 Will Smith, M<am> 
2TheOfhprifn,PmttyFly<ForAWhte Guy) 

3 Brandy, Have You Ever? 

4 Jewel, HarxJs 



5 AUnis Monssetle. Thank U 

6 Wrinr)HKitifi(U«(iC»n '^fr.f:uEdr^T 

7 J«y-Z. Hard Knock Die 

8 Meltwd Man, Judgement Day 

9 Eafle-Eye Cherry. Save Tomi^M 

10 Lauryn Hill. Doo Woo (That Thing) 

11 George Michael. Outside ' 

12 Goo Goo Dolls. Slide 

13 Timbaland, Here We Come 

14 98 Degrees, Because OT You 

15 Shawn Mullins. Lullaby 

16 Sheryl Crow, My Favorite Matake 

1 7 Dru Hd Feat. Redman, Hom Dm Is Vout 

18 New Radicals. You Get What You Give 

19 Blackstreet l> Mya, Take Me There 

20 Janet. Every Time 

21 Third Eye Blind. Jumper 

22 Backstreet Boys. Air I Have To Gne 

23 Limp Bukit, Faitn 

24 Everlasl. What It's Like 

25 Rob Zombie. Dragula 

26 Everclear, Father Of Mine 

27 Lenny Kravitz. Hy Away 

28 Metallica. Turn The Pa^ 

29 Hole. Malibu 

30 Outkasl. Ro^ Parks 

31 Seal. Human Beings 

32 DMX. Ruff Ryders' Antttem 

33 Dave Matthews Band, Crush 

34 Cah*. Never There 

35 Kom. Got Ttie Life 

36 R.E.M.. Days^pet 

37 Jay-Z Feat. Amil ft Ja, C:an i Get A 

38 -N Syr)C, leatm' Up My Heart 

39 Barenikcd Ladies. ITs All Been Do<ie 

40 Madonna. lr>e Power Of Good-Bye 

41 Mya. Movin' On 

42 R. Kelly l> Celine Dion. I'm Yaur Ange* 

43 U2. Sweetest Thing 

44 Marilyn Manson. The Dope Show 

45 Shania Twain, From This Moment Or. 

46 Faith Evans. Love Like This 

47 Matchbox 20, Back 2 Good 

48 Total. Trippin* 

49 Flys. Got You 

50 Dro Hill. These Are The Time* 
indicates MTV Exdusrve 

m NEW ONS ^ 

No Mew Adds This W 



MUSK fttST 
Continuous programming 
1515 Broadway. NY. NY 10036 

1 Goo Goo Dolls. Ins 

2 Barenaked Ladies. One Week 

3 Alanis Morlssette, Thank U 



4 Sheryt Crow, My Favonle Mistake 

5 Shartia Twain, You're Still The One 

6 Madonna. The Power Ol Good-Bye 

7 Jewel, Hands 

6 Seal, hluiniiT> Beinfi;^ 

9 Eagle-£ye Cherry. Save Tonight 

10 Sluwn Mullins, Luilat>y 

1 1 R. Kelly & Celine Dion, I'm Your Anfcl 

12 Lenny Kravlti, Fly Away 

13 R.E.M.. Day-steeger 

14 John Mellencamp, Your Life Is Now 
ISGooGooOolls. Shoe 

16 Matchboi 20. Real World 

17 U2, Sweetest Thing 

18 Brian Setter OrchcMra. Jurnp Jne An' Wiil 

19 Aerosmilh. I DonT Wsnt To Miss A Thing 

20 Third Eye Blind, Jumper 

21 Lauryn Hill. Doo Wop (That Thing) 

22 miWt Houston I Utriah Caiey. wrien fou 

23 Shania Twain, Fiom This Moment On 

24 Sarah McLachlan. Angel 

25 Lenny KravKi & Igo F^. Rebe^ Rebel 

26 Natalie tmbruglia, Torn 

27 Janet. E^-er, J,rrs 

28 Drvas. A Natural Wnman 

29 Dave Mallhewi Band. Cnnh 

30 FasttMll. Fife Escape 

31 Natalie Mercfiant, Break Youi Heart 

32 Semisonic, Closn^ Time 

33 Smash Mouth, Walkin' On The Sun 

34 Jewel, You Were Meant For Me 

35 Third Eye Blind, Hovi's tl Going To 8e 

36 Joe Pe«i. Yti Cwjs.in Vmny 

37 Mariah Carey, Dre^miover 

38 Mariah Carey, Fantasy 

39 Mariah Carey, Always Be My Baby 

40 MjKiah Carey. My All 

41 Fastball, Tfw Way 

42 Sarah McLachlan. Adia 

43 Matchboi 20. 3 AM 

44 Green Day. Time 01 Your Lite 

45 John Coupt Mellencamp, ftnk Housa 

46 John Cougar Mtinicamp, Crumbim' Down 

47 Mariah Carey. Love Takes Time 

48 Mariah Carey, i Don't Wanna Cry 

49 Mariah Carey. Emotions 

50 Mariah Carey. I'll Be There 

NEW ONS 

R.E.M.. Lotus 

John Lertnon, Im Losing You 



THE CLIP LIST 



A SAMPLING OF PLATLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING DECEMBER 5, 1998- 



Conlinuous programming 
1221 Collins Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

Dctwrah Cw. NoDod/ s Supposed To Be He-e 

BOX TOPS 



Because Of You 
Timbaland. Here We Go 
Total, Tnppin* 

Destiny's Child. Get On The Bus 
Brittany Spears, Batjy One More Tin>e 
Voices Of Theory, Wherever You Go 
The Offspring. Pretty Fly 
Ice Cube, Pushm' 'Weight 
2Pac, All Abfiut U 
Crucial Conflict Scummy 
Blackstreet, Take Me There 
Tatyana Ali. Boy You Kf>ock Me Out 
R. Krily & Ceiina Wan, I'm Your Angel 
Dnine, Latety 
Jesse Riwell. You 
Cam'ron. Horse L Carriage Iftemii) 
Faith Evans, Love Like This 
Brandy. Have You Ever? 
Outkait, Rosa Pana 
Nonchalant. Take It There (Remix) 
Pete Rock, Tnj Master 

NEW 

2Pac. Changes 

Beirtlt Man, Tell Me 

Cypren Hill, Or Greenlhumb 

G«to Boyi. Gangsta Put Me Down 

Harvey Danger. Private HelKopter 

Made Men, is It You 

Natatie Imbrx^Ua. Smoke 

'N Sync. iGuO UuU Havt Spent) A Little More.. 

Redman. I'll Be Ttiat 

Shae Jones. Tall- Show Shhh! 

Ton Amos, Raspberry Swirl 

Outkast, S)i«v« It On The Bat-B 

Piycof*. I Go Solo 

Touch N Go, Woukj You 

OloniaUl, Cute Chemist Suite 

iMfewy HwriKi t Miri* Cann WTien BtiWM 



m 

mrnnmomm 



Continuous programming 
1515 Broadway 
New tafk. NY 10036 

Bete t Sebashan, Is it Wicked Not To Care 
Big Bad Voodoo Daddy, Mr Pinstnpe Svit 
Cher. Believe 

The Brian ionestown Missaen, Gong To HeU 
Soul Coughing, Circles 




Continuous programmmg 
299 Queen » West 
Toronto. Ontario M5V2Z5 

Bounty Killer, It's A Party 

David Michael Anttwny, Love Come Down 

Dtbonti Ca, NccoOp'i Supoosec Tc 8e Hen IRe^nu: 

Everdear, Father Of Mine (Vers. 21 

Hole, Malibu 

Oasis, Aquiesce 

Lauryn Hill. Doo Wop (That Thing) 

Alanis Morltsetle. Thank U 

Goo Goo Ddls, Slide 

Big Sugar. The Scene 

Rob Zombie. Dra^la 

Sheryl Crow. My Favonte Mistake 

Dru Hill. How Deep Is Your Love 

Marilyn Manson, The Dope Show 

U2, Sweetest Thing 

Matthew <«ood Band, Apparitions 

J«y-Z, Han] Knock Life 

Bryan Adams, On A Day Like Today 

Monica, The First N«h1 

Sky. Some KInda Wonderful 



Continuous pcocramming 
nil Uncoln Rd 
Miami Be»ch, FL 33139 

□ Senor Gonzales. Suibjias De Jabon (h^rj) 

Fiw Lffiin' Crlminah, Love Utilimrtml IHeavyl 

George Michael, Outsitle (Heavy) 

Horn, Got Ti« Lile (Heavy! 

La DotIs, Paraiso (Heavy) 

Lenny Kravitz, I Belong To You (Heavyl 

R.E,M., Daysleeper (Heavyl 

Sluklra. Ciega, Sordomixla (Heavy) 

Stardujl, Wuwc Soofrts Brtttr You (Heaiyl 

Goo Goo Dollt, Slide (Heavy) 

Aterciopelados, Ualigno (Medium) 

□la Baila Sola. Y Quisiera (Medium) 

Faith No Mm, I Started A Joke (Medium) 

Faithless. God l-s A OJ (Medium) 

Fnni Aj)ple, Arioss The Universe (Medium) 

Hoie. Celebnly Skm (Medium) 

lify* Kwyiki ( Iht ViWerrww, Ir^wi iWeOi-ml 

Kiss. P>-scho Ottus (M^Jiuml 

La Fbr De Lingo, La Ley (Medium) 

H»nu Chw, Oesaparecideo (Medium) 




2 hours weekly 
3900 Main St 
PhiladHphu, PA 19127 

Brand Hubivi, Doni Lh It Go To VOw Head 

DMX, Rough Ryders Anthem 

Faith Evanv Love Like This 

Oebarah Con. Nobotry's Supposed To Be Here 

Ice Cube. Pushin' We«ht 

Destiny's Child. Gel On The Bus 

Jay-Z, Hard Kmxk Ufe 

Janet, Everybme 

Method Man, Countdown 

Outkast, Rosa Parks 

Cam'ron. Horse & Carnage (Remu) 

2Pac. All About U 

Big Punisher. You Came Up 

Silkk The Shocker, It Ain't My 

Fat Joe. John Blaze 




Five hours weeMy 
223-22S Washington St 
Newark. NJ 07102 

Iktachmna. The Power Of Good-bye 

Chris Isaak. Pl&ase 

Kottonmouth Kings, Dogs Ufe 

Matchb<n 20. Back 2 Good 

Sheryl Crow, My Favorite Mistake 

John Mellencamp, Your Lite Is Now 

Lenny Kravitz, Fly Away 

Kiss. Psycho Circus 

Ecb, Last Stop. This Town 

Mark MancoM. 42nd Street 

Natalie ImbrugNa. Wishing I Was There 

R. Kelly. Half On A Baby 

Marilyn Manson. The Dope Show 

Dcs'ree, Lile 

Ace 01 Base. Cruet Summer 
Plasblina Mosh, Monster Truck 
Gerald Leverl, Taking Fverythmg 
They Might Be Giants. Dodor Wonri 
Reel Big Fish. Take On Me 
Local H, All The Kids Are Right 



CMC 



CALIFOftNlA lAUSiC CHANNEL 



IS hours weekly 
10227 E 14th St 
Oakland. CA 94603 

Blackstreet, Take Me There 

Xscape. My I ittle Secret 

J«y-Z. Hard Knock Life 

Dru Hill. How Deep Is Your Love 

Brandy. Have You Ever? 

Jon B. I Do 

Sh^ Feat Janet, Luv Me, Uv Me 
'N Sync, Teann' Up My Heart 
Lauryn HHI. Doo Wop (That Thing) 
Dhrine, Lately 



BILLBOARD DECEMBER 5. 1 996 



TOWER STARTS ITS EUROPEAN GROWTH IN THE U.K., IRELAND 

(i'out! n ttt'.d froiu jHUff' ft) 



U.K and one in Ireland, we've firm- 
ly established oursehies in both mar- 
kets. We have around a 3% share of 
U.K. business and 4%-5% in Ire- 
land." 

Those numbers, Lown says, are "a 
clear mandate for expansion. Recent 
research in towns like Newcastle, 
Leeds, and Liverpool showed that, 
when asked, 'Who's your favorite 
music retailer?,' between 6% to 10% 
said Tower. That's a great result, 
considering we don't currently have 
stores in those towns! We've always 
believed we could do well here, and 
our recent results have proved it. 
We've expanded cautiously in the 
U.K yet have seen the brand grow 
in other markets. I now have a team 
of experienced folks who can accel- 
erate expansion in this part of the 
world." 

Lown describes the retailer's phi- 
losophy as "the Tower difference is 
the selection." To illustrate that 
point, he claims that "with most of 
the [U.K.] majors, we account for 
around 7% to 10% of their business 
for classics and jazz." 

The Tower team's current efforts, 
he explains, are focused on "identi- 
fying key locations that will allow us 
to open killer stores in m^r U.K. 
cities like Leeds, Newcastle, Liver- 
pool, Manchester, and so on. Those 
sites will be comparable in size to 
[the London flagship store] Pic- 
cadilly, have cafes, extensive book 
departments, Internet connection, 
and 'chill out' zones. We need seven 
to 10 of these 'Tower motherships.' " 

SATELLITE STORES 

HovN-ever, Lown also has plans for 
a string of smaller satellite stores, 
circling those motherships. "We're 
keen to target buyers in smaller 
British towns. We've identified 
through research that there are 
many towns that couldn't necessari- 
ly sustain a large Tower store but 
still have fantastic potential," he 
says. 

A newfound flexibility will, Lown 
says, allow him to bring Tower to the 
people. "Ten years ago," he notes, 
"to stock about 60,000 CD titles, 
Tower would have required 15,000 
square feet." Now, thanks to a com- 
bination of its purchasing mecha- 
nism and refined computer systems 
allied with greatly improved record 
company distribution, Lown says, 
"We can offer the same amount of 
titles in a store one-third in size. And 
because of all these improvements, 
we don't have to speculate with large 
amounts of stock." 

It's that flexibility that EMI's 
McMahon cites as one of the key ele- 
ments behind Lown's success. "Andy 
deliberately gives the store man- 
agers quite a lot of freedom in terms 
of display and racking," he says, "so 
they can tune in to the local market 
with a lot more flexibility than some 
of the other multiples." 

That flexible approach, Lown 
explains, will allow Uie U.K. launch 
of a new strand of outlets, under the 
working banner of Tower Express. 
"Although our emphasis will be on 
larger stores," Lown says, "we'll de- 
velop this concept to capitalize on the 
high levels of business achievable in 
smaller towns. 

"We can create a store with far 
greater selection; we have an ex- 



tremely strong global brand, and 
this [Express] concept will not dilute 
what it stands for. We're highlight- 
ing five to six distinct elements that 
you'd find within a traditional Tower 
store — elements that our customers 
will recognize immediately — and 
we're working out ways to success- 
fully apply those to an Express." 

The Express approach has al- 
ready been successfully tested, 
Lown says, with Tower's latest open- 
ing, a north London store in the 
city's trendy Camden area. "It's not 
trading under the Express banner," 
he notes, "but Camden was a great 
experiment for us. It's only 4,000 
square feet and has proved to be an 
instant success." 



That belief is shared by Trinidad 
and Tobago's minister of legal 
affairs, Kamla Persad-Bissesar. In 
October, she took the concerns of her 
local industry and those of the wider 
Caribbean record business to the 
FBI in Washington, D.C. 

Persad-Bissesar says the FBI 
representatives told her they would 
take her requests for action "under 
review." To date, no action has 
resulted. 

Koroye-Crooks says that in earli- 
er contacts with the FBI, agents 



might be delisted from the National 
Market system because the compa- 
ny's net tangible asset value was 
below the minimum standard of $4 
million. K-tel's had fallen to less 
than $1 million. Kieves and company 
founder/chairman Philip Kives were 
named as defendants in the lawsuit 
K-tel did not inform investors of 
the Nasdaq warning until its quar- 
terly filing with the Securities and 
Exchange Commission on Nov. 17. 
During that three-week period, K- 
tel's stock nearly doubled on the 
Playboy news and then more than 



as last year resulted in a fall in oper- 
ating profits." 

The company statement cites 
Latin America and Asia as two 
regions where economic collapse 
affected EMI's sales. The statement 
adds, though, that EMI's reorgani- 
zation in the U.S. last year "reduced 
the cost base and improved efficien- 
cy, producing sharply higher profits, 
which haw also been helped by the 
increase in market share." 

Reorganization continues in Japan, 
the company says, and this is "deliv- 
ering a significant reduction in the 
cost base of the company." Nonethe- 
less, the statement notes the half- 
year loss in Japan is "nearly 8 million 
pounds [$12.8 million] v^'orse than last 
year, although we are still expecting 
to make a profit in the full year as a 
result of a stronger release schedule 
in the second halt" Figures for Japan 
are not broken out in the financial 
statement 



The Express outlets, he adds, 
"will offer all the key elements to be 
found in a future Tower store, 
including Internet connection to a 
600,000-title database. Therefore, 
whether a store is a 1 ,000-square- 
foot airport kiosk or a 100,000- 
square-foot giant all we will have to 
do is walk a customer over to a PC, 
log them on, and say, 'There you go, 
shop the Tower world of music' " 

TTie Internet connection Lown re- 
fers to is via Tower Records' new 
European Web site, in conjunction 
with EIS/MusicNet a systems and 
global entertainment fulfillment 
provider to Internet retailers. Cur- 
rently testing, it is due to launch in 
December. 



suggested that the issue was too 
minor and that the Caribbean 
authorities and labels should write 
to U.S. congressional representa- 
tives to apply political pressure. 

Koroye-Crooks has now advised 
the Caribbean nations of one further 
avenue open to them. She notes that 
all the West Indian nations are now 
working to implement the WTO's 
Trade Related Intellectual Proper- 
ty Rights (TRIPS) agreement by 
2000. The agreement allows nations 
signing it to force foreign govern- 



doubled to $32 on the Microsoft 
announcement. Subsequently, it 
declined, and after the Nasdaq dis- 
closure was made, the stock dropped 
from $17,626 to less than $10. 

"We've scheduled a meeting 
with Nasdaq for sometime in Jan- 
uary, and we anticipate that the 
problem will be resolved by then," 
said Kieves. 

He added that the situation 
could be rectified by a public or 
private offering of stock or by an 
improvement in the company's 
results. 



On a positive note, EMI Music 
Publishing had record results in the 
first half, the company says, adding 
that sales rose 10% on the strength 
of higher mechanical revenue from 
the U.S. and U.K. The publishing 
arm's revenue is not stated, howev- 
er. Contributors to the publishing 
success are cited as Janet Jackson, 
the Verve, Robbie Williams, Third 
Eye Blind, matchbox 20, Puff Daddy, 
Savage Garden, and the soundtrack 
to "Titanic." 

EMI's figures, though, are of less 
interest to most observers than spec- 
ulation about the company's possible 
sale. Such speculation, says an EMI 
spokesman, is not of the company's 
making. 

"When there has been discus- 
sion — whether it was with Seagram 
earlier this year or with Bertels- 
mann a monUi ago — it isn't down to 
EMI knocking on their door," he 
says. "It's those people saying. 



Ken Onstad, U.K. managing 
director of Sam Goody, which oper- 
ates 14 stores in the country, 
applauds his competitor's approach, 
saying, "I'm certainly anxious to see 
that customers associate online trad- 
ing with retailers rather than with 
new ventures or directly with the 
manufacturers. If there's a retail tie 
to onHne trading, that helps preserve 
High Street trading and the record 
store consumer awareness." 

On the subject of bricks-and-mor- 
tar outlets. Tower Europe's expan- 
sion plans are not confined to the 
U.K. "The first phase of the location 
strategy we have developed," says 
Lown, "centers on the U.K. and 
Eire. Phase two will see us applying 



ments to take action to protect their 
citizens' rights. 

"Once TRIPS is in force in the 
Caribbean nations," says Koroye- 
Crooks, "any of those nations could 
issue a complaint against the U.S. 
under the terms of the agreement. 
That would oblige the American 
authorities to act." 

Officials in the anti-piracy divi- 
sion of the Recording Industry 
Assn. of America said they were 
unaware of the problem, but would 
discuss it with the FBI. 



If K-tel fails to satisfy the net 
worth requirement the stock could 
be listed on Nasdaq's Small Cap sys- 
tem, which has less stringent stan- 
dards but lower visibility than the 
National Market system, on which 
stocks like Microsoft trade. 

K-tel's stock has been on a roller 
coaster since it announced last April 
that it was starting an online music 
store, K-tel Express, in May. The 
company's principal businesses are 
direct selling of consumer goods on 
TV and marketing compilation al- 
bums at retail and on TV 



'Here's an attractive asset; we think 
we should be talking to them.' It's not 
us wanting to be sold; the company 
wants to remain independent" 

EMI has sought to demonstrate 
that by issuing two statements in 
three days denying that takeover 
talks were taking place. On Nov. 20, 
the company said, "EMI Group 
notes the story in today's Los Ange- 
les Times asserting that there have 
been meetings or discussions 
between senior executives at News 
Corp. and senior management at 
EMI. EMI wishes to confirm that no 
such discussions or meetings have 
taken place." 

Three days later came this: "Fur- 
ther to recent press comment EMI 
confirms that there was an infor- 
mal meeting one month ago 
between senior executives of EMI 
and [BMG parent] Bertelsmann to 
discuss possible opportunities for 
cooperation between the two music 



the same treatment to the major 
countries in Europe." 

At present. Tower's only Euro- 
pean operations are in the U.K. and 
Ireland; the merchant previously 
had three stores in Israel, which are 
now franchised out. "There is an 
almost tangible gap in many coun- 
tries [in which] to build landmark 
stores," Lown continues. "Interest- 
ingly, the countries we have initial- 
ly identified as having the greatest 
potential have the keenest numbers 
of customer registrations to our 
information service on our [exist- 
ing] Web site." 

Concludes Lown, "The five-year 
plan for Tower Europe will see an 
exciting time for my operation." 



In the meantime, Koroye-Crooks 
says, great harm is being done to 
the musical creativity of the 
Caribbean. "The problem they 
face," she notes, "is that the music 
they produce — reggae and calyp- 
so, mainly — has a worldwide audi- 
ence. That makes it worthwhile for 
the pirates to sell. 

"But the home markets are too 
small to sustain a vibrant industry, 
so they desperately need those 
export markets if they are going to 
grow," she continues. 



On Nov. 24, the shares closed up 
1% at $11,625. The stock's range 
has been $3.1875 to $39.4375 in the 
past 52 weeks. 

Among the firms that have filed 
suits on behalf of investors in K-tel's 
headquarters states of Minnesota 
and California are Hagens Herman 
Mitchell, PS. of Seattle; Reinhardt 
& Anderson of St Paul, Minn.; Mil- 
berg Weiss Bershad Hynes & Ler- 
ach of San Diego; Wechsler Har- 
wood Halebian & Feffer of New 
York; and Herman DeValerio & 
Pease of Boston. 



companies. 

"EMI regularly meets and dis- 
cusses opportunities with other 
companies in music and media. EMI 
confirms that no proposal has been 
made by either company to the 
other." 

No comment has been forthcom- 
ing from News Corp., but Bertels- 
mann Group spokesman Lars Tutt 
confirms, "No merger or takeover 
talks were held with EMI." Tutt 
echoes the EMI spokesman's state- 
ment that "talks on all manner of 
different topics are held between 
the companies all the time, but this 
has nothing to do with any takeover 
plans." 

EMI has been seen as ripe for 
purchase since its demerger from 
Thorn-EMI in August 1996. How- 
ever, no offers to buy have ever 
been made, and, according to 
Southgate, no serious talks have 
ever been had. 



INVESTORS WERE DECEIVED, K-TEL SUITS CHARGE 

(Continued from page 5) 



EMI PRESENTS HALF-YEAR RESULTS, REFUTES TAKEOVER TALKS 

(Continued front page 5) 



CARIBBEAN NATIONS CITE PIRACY WOES 

(Continued ftmn page 8) 
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Ell Tackles Copyright Liability For Oniioe Providers, Telecoms 



BY JEFF CLARK-MEADS 

LONDON— Europe is taking the 
same route as the U.S. to ensure that 
music copyrights aren't infringed 
online. 

The European Union is now defin- 
ing the rules for doing business o\'er 
the Internet. One of the main areas 
it is addressing is the liability of 
access providers and telecommuni- 
cations companies when their serv- 
ices are used to make unlicensed 
copies of music. 

The EU's solution to the problem, 
a draft directive just released into 
the political arena, is closely based 
on the Digital Millennium Copyright 
Act in the U.S., which was signed 
into law Oct. 28 (Billboard, Nov. 7). 
In keeping with its American coun- 
terpart, it calls for cooperation 
between the copyright holders and 
the Internet companies. 

The draft directive, officially titled 
"Legal A-spects Of Electi'onic Com- 
merce In The Internal Market," has 
been adopted by the European Com- 
mission; it has been published for 
public comment and for scrutiny by 
the European Parliament. A final 



draft is scheduled to be presented to 
a full session of the parliament in 
mid-January. 

Frances Moore, head of European 
affairs at the Brussels office of the 
International Federation of the 
Phonographic Industry (IFPI), says 
the document as it now stands is "a 
pretty fair text." 

IFPI European legal adviser 
Olivia Regnier says that, in liability 
terms, the draft directive defines 
three categories of online compa- 
nies: 

• Mere conduits. These are the 
companies that are entirely passiw 
in delivering online service. Regnier 
says that the draft directive exempts 
them from liability, though they may 
be injuncted to stop disseminating 
copyrighted material if the copy- 
right holder has an objection to how 
his or her work is being used. 

■ Cashing companies. Says 
Regnier, "If an American service 
provider, such as America Online, 
copies U.S.-based material in, for 
example, the U.K. to make access 
easier for its European customers, 
there are certain rules it must obey. 



It must not remove technical protec- 
tions; it may not keep the material 
for longer than a set period; and it 
must keep its European site up-to- 
date with the U.S. one. For instance, 
if Sony has a site in the U.S. and 
America Online copies it in Europe, 
the European version must keep up 
with any changes Sony makes in the 
U.S." 

• Content providers. The third 
category defined by the draft direc- 
tive is that of companies that provide 
content. 

"These are the companies that 
are not just a postman anymore but 
are more like a bookshop," says Reg- 
nier. The draft directive says that 
companies in this category must be 
vigilant about the material they're 
providing. 

"If one of these companies carried 
a site called Pirate Music for Free, 
the company may not necessarily be 
aware that this is illegal, but it gi\es 
a serious indication," Regnier says. 
"It would be for a national judge to 
decide if the company should have 
been aware, but a record company 
could make a good argument that 



they should have been aware." 

The draft directive makes such 
companies subject to national copy- 
right laws within the EU, and that 
means an infringing company could 
be iiyuncted to stop repeat injfringe- 
ments and could be sued for dam- 
ages. 

Regnier notes the difference 
between federal laws in the U.S. and 
pan-European directives, which are 
guidelines to be interpreted by the 
EU's national governments. 

"The Millennium Act is a huge 
tome, but the draft directive pro- 
vides a framework that should 
encourage cooperation between the 
Internet access providers and tele- 
com companies and the record indus- 
try," Regnier says. 

On the political front, Moore notes 
that the content of the draft direc- 
tive is based on the deal done 
between those two sides as part of 
the Digital Millennium Copyright 
Act. This, she hopes, will smooth the 
progress of the document in its cur- 
rent form through the European 
political arena. 

"A certain realism sets in when 



you already have a deal in the U.S.," 
says Moore. "We could get a fight 
over this, but we don't expect it to be 
so very difficult" 

This draft directive — know^n in- 
formally as the E-Commerce Dir- 
ective — is running parallel to the 
Copyright Directiv'e that is also now 
passing through the EU's political 
arena. 

According to Heinz Zourek, direc- 
tor general of the Commission's 
DGIS internal market department, 
one of the purposes of the E-Com- 
merce Directive is to remove the lia- 
bility question from the copyright 
issues addressed in the Copyright 
Directive (Billboard, Sept. 19). In 
this way, says Zourek, the debate 
over the Copyright Directive should 
be greatly simplified. 

Moore says that she sees advan- 
tages in this for IFPI. 

"The telecom companies have 
been putting pressure on the Copy- 
right Directive," she saj^s. "Now that 
they have a deal over liability, we can 
say to them, 'Stop putting pressure 
on the Copyright Directive.' " 



GOVERNMENT SUPPORT SEEN FOR LABELS' STANCE ON PARALLEL IMPORTS 



(Continued fmm page 3) 

trademarks. 

Billboard has obtained extracts of 
the document however. They indicate 
that its authors support labels' argu- 
ments that allowing a free flow of 
music product into the EU would not 
necessarily lead to lower prices for 
consumers here. 

Billboard revealed in the sum- 
mer that the European Commis- 
sion's DG15 internal market 
department had asked London- 
based firm National Economic 
Research Assn. (NERA) to inves- 
tigate how removing current bar- 
riers to parallel imports would 
affect a number of industries that 
rely on trademarks, including 
music and video (Billboard, .July 
25). 

DG15 was prompted to commis- 
sion the report by pressure from 



Dutch politicians who have always 
felt that music prices here would 
fall if European companies faced 
competition from outside the EU. 
The Dutch argument is supported 
by the EU's Scandinavian member 
states. 

At the beginning of this year, 
NERA began its research into the 
impact of .such a lifting of trade bar- 
riers on a wide range of industries. 
To establish the effect on music 
prices, company representatiws pre- 
sented an exhaustive questionnaire 
to the whole spectrum of major and 
indie record companies. 

The first draft of NERA's 
resulting report and conclusions 
was presented to DG15 at the end 
of October. A final version of the 
report is due to be complete by 
January (Billboard, Nov. 14). To 



date, the document's contents have 
remained secret. 

Billboard can report, though, 
that the first draft indicates that 
the impact of removing barriers to 
parallel imports would have "very 
complex economic consequences." 
But, says NERA, lower consumer 
prices for music and video would 
"not necessarily" be one of those 
consequences. 

Though NERA does not mention 
music and video specifically, it says 
this conclusion applies to all indus- 
tries founded on intellectual proper- 
ty. NERA strongly ad\ises that this 
should be taken into consideration 
when European politicians debate 
the prospect of removing parallel- 
import controls. 

A second key preliminary conclu- 
sion in the report Ls that allowing in 
parallel imports across a broad swath 
of indusitries would hit some business 
sectors harder than others. Again, 
NERA does not specifically define 
which industries are particularly vul- 
nerable, but its language indicates 
that it has understood the arguments 
of the record industry and, specifi- 
cally, those of the indie labels. 

A third preliminary conclusion is 
that con.sumers are not always inter- 
ested in lower prices if paying a rel- 
atively higher price guarantees 
quality of product, service, and 
availability. 

NERA is now in the process of 
conducting a second round of 
research in preparation for deliver- 
ing its final conclusions in the new 
year As part of that, company rep- 
resentatives met with a delegation 
from the British Phonographic 
Industry (BPI) in the second week of 
November 

BPI director general John Deacon 
says the purpose of the meeting with 
NERA w"as mainly to present indie- 
sector arguments. The indies have 
felt that NERA has not been sensitive 
to their \iews (Billboard, Nov. 14). 



The European record industry 
believes the British indies are at the 
cutting edge of the parallels issue. 
Executives contend that the indies 
would be the first to be affected by 
the removal of barriers and note that 
the U.K. currently has the largest 
and most productive indie sector in 
Europe. 

Neither Deacon nor any of the 
indie labels or their representatives 
have seen the preliminary report 
and are likely to be pleased with 
NERA's apparent acceptance that 
they would be deeply damaged by 
parallel imports. 

Of the meeting with NERA, 
Deacon says, "I found them to be 
extremely helpful. It was a free- 
ranging discussion of the business 
and particularly the business as it 
relates to smaller companies." 
Deacon says NERA representa- 
tives asked a number of questions 
to which the BPI is now preparing 
extensive responses. 

The BPI is a committed oppo- 
nent of parallel imports in any 
form. Of their potential impact. 
Deacon says, "If you take the U.K. 
as an example, record companies 
invest around 13% of revenues in 
developing acts. That's a far high- 
er proportion of investment in 
research and development than 
virtually any other industry. 

"If you lifted the barriers and 
just allowed a flow of parallel 
imports to flood into the EU, it 
would mean that the record indus- 
try would stop being a major 
industry and would just become a 
cottage industry," he continues. 
"There would be no way that any 
label could keep up present levels 
of investment in British or Euro- 
pean talent." 

Deacon also notes from the 
experience of the Australian indus- 
try, where parallel imports were 
legalized in the summer (Bill- 
board, July 25), that they are often 



used as a cover for pirate product. 
In addition, he says, even when 
retailers can buy cheaper product 
from abroad, they regularly fail to 
pass on those savings to con- 
sumers. 



A Primer 
On Parallel 
Imports 

Parallel imports is the name 
given to a particular type of 
cross-border album shipment. 
An im|K)rt is .said to lie a paral- 
lel if the record involved is 
already amiable in the country 
to which it is being .shipped. 

For instance, if HMV in Lon- 
don buys its Michael Jackson 
albums from Sony Music in the 
U.S. — where CD prices are 
ostensibly lower tlian t hey are in 
much of Europe — instead of 
from Sony Music U.K., that is a 
parallel import. Under present 
legislation, Sony U.K. is entitled 
to ask for U.S.-originated albums 
to be excluded from the U.K. 
because they infringe the copy- 
right Sony U.K. holds on Jack- 
son's repertoire within the U.K. 

Cross-border trade does axist 
in the EU but is confined to the 
Union's 1.5-nation trading bloc. 
Under a system known as trans- 
shipments, any retailer in any 
EU country may buy product 
from any legitimate .suppUer in 
any other nation in the Union. 
But retailers may not, under 
current legislation, buy from 
suppliers outside the EU — 
except under limited and strict- 
ly controlled circumstances. 




Well-Represented. Peermusic and Cherry Lane Music recently completed a 
subpubllshing arrangemerrt whereby peermusic will represent the Cherry Lane 
catalog in South and Central America, Mexico, and in Southeast Asia, while 
Cherry Lane will represent the peermusic catalog in China, with ttie exception of 
Hong Kong. Shown at the deal's signing, from left, are Peter Primont, president 
of Cherry Lane Music; Aida Gurwicz, senior VP of Cherry Lane Music; and Ralph 
Peer II, CEO of peermusic 
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PRAISE & WORSHIP MUSIC IS EXTENDING ITS REACH 

ICoiitinued from page 3) 




that in many ways operates counter 
to the more mainstream, more high- 
ly visible contemporary Christian 
music scene. 

Praise & worship music is more 
song-driven than artist-driven. In 
fact, many of its practitioners pre- 
fer to be called worship leaders, not 
artists, and most of the product 
can't be identified with a specific 
personality, since it is a recorded 
worship event with numerous vocal- 
ists supported by enthusiastic audi- 
ence participation (see story, this 
page). 

The music is more elasely tied to 
the church than the charts — al- 
though it does fare well on those 
lists, as evidenced by the entry of 
Bishop T.D. Jakes at No. 9 on the 
Top Contemporary Christian album 
chart and No. 3 on Top Gospel Al- 
bums in the Nov. 
28 issue. And it is 
one of the most 
powerful and 
enduring forms 
of Christian 
1 '^^^ music, with two 
fr wflHb labels. Southern 
McGUFFEY California's 
Maranatha and 
Vineyard, celebrating their 27th and 
20th anniversaries, respectively. 

But some now say that the genre 
is undergoing a resurgence — reach- 
ing a younger generation with "per- 
sonality-driven" music and reaching 
out to a wider consumer base via 
innovative marketing techniques 
that include World Wide Web sites 
and free digital downloads. The re- 
tail base is ramping up — Wal-Mart 
has hosted popular in-stores — and 
more and more radio stations are 
tuning in. 

53ome others say that it never re- 
ally went away, but there is no deny- 
ing it-s increased presence in the 
marketplace. 

Also fueling 
the new fire are 
several praise & 
worship labels 
that have bowed 
this year, includ- 
ing Integrity's 
Vertical Music, 
EMI Christian 

Music Group's Worship Together 
Label, and Here to Him, initiated by 
West Monroe, La. -based Howard 
Publishing. 

"People have always been prais- 
ing God," says Integrity's Ron 
Kenoly, one of the genre's most suc- 
cessful artists. "It's just that the 
commercial marketplace has ne^r 
paid much attention to people prais- 
ing God. I think that when Integri- 
ty Music, Maranatha, Vineyard, and 
several other organizations began to 
serve the body of Christ with cas- 
settes and CDs, the general mar- 
ketplace realized there's some prof- 
it in that ... I think it was in the 
mid-'80s when the commercializa- 
tion of praise & worship really 
began. So it's not that it's been a 
resurgence, it's just that the media 
and music industry have become 
aware of the fact that people are 
praising God . . . They have been 
and always will be." 

As companies strive to provide 
churches and their attendees all 
over the world with music to 
enhance their worship e.\perienees, 




praise & worship music is, indeed, 
becoming big business. 

"Our sales through the fChristian 
Booksellers Assn.] market are up," 
says Roland Lundy, president of 
Word Entertainment, which dis- 
tributes Maranatha and Integrity 
product. "Like anything else, that 
genre is driven by good products 
and great songs. If both of those two 
things come together, there's a 
resurgence. I sense that, and I think 
retail will tell you they've had a 
great year selling that type of prod- 
uct. 

"I know that CCLI [Christian 
CopjTight Licensing International, 
a performing rights organization 
that monitors church music] income 
on those kind of copyrights is up, 
which tells you more churches are 
using them," he adds. "You take all 
those factors and put them togeth- 
er, and I don't know if it's a resur- 
gence or a continuing surge." 

"I think praise & worship is grow- 
ing in sales," says Vineyard Music 
Group GM Alex MacDougall, who 
says his company has grown more 
than 200% in the last two years. 
"And I think as our culture and peo- 
ple seek hope and seek a deeper 
relationship with Christ through the 
church, they discover praise & wor- 
ship music, and they Uke it." 

PERSONALITY' TREND 

Though the majority of praLse & 
worship product is still multi-voice 
projects led by a worship leader, 
there is a trend toward more per- 
sonality-driven praise & worship, as 
demonstrated by popular new acts 
such as Darrell Evans, Kevin 
Prosch, Matt Redman, and British 
band DeUrious, which began holding 
worship events at Arun Community 
Church in Littlehampton on the 
south coast of England. 

"We started an event rather than 
starting a band. We got the event to- 
gether and had 70 people come 
every month. Then it grew to 1,000, 
then to 1,300 people e\ery month," 
.says lead singer Martin Smith of the 
services, which featured progres- 
sive worship music. "The songs were 
written for that event, not for [a] 
record, and we got into a place 
where we were invited all around 
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the country to do similar events. 
Then we went full-time profession- 
al, changed our name to Delirious, 
and now we're traveling across 
America." 

Delirious started its own label, 
Ftoious Records, in the U.K. and has 
inked a licensing deal with Sparrow 
to market and distribute its music in 
North America. The group, along 
with Evans, Prosch, and Redman, is 
attracting a younger demographic to 
praise & worship music, and it's 
being felt at the retail level. 

"I think there's a growing inter- 
est from the youth-movement stand- 
point [because of] things coming out 




by Matt Redman, Delirious, Darrell 
Evans, and some of the stuff on the 
Worship Together label," says Bob 
Starnes, director of field operations 
and buying for the 75-store, 
Wheaton, III. -based Lemstone. 
"They skew younger than what most 
of us o%'er-40 people would classify 
as praise & worship music. I think 
that's where the real resurgence is 
coming from. It's high-quality music 
with good artistry. It's almost a sub- 
genre of praise & worship in that it's 
a youth-oriented praise & worship." 

Many in the industry feel that 
being able to put faces to the music 
definitely helps make it easier to 




market. However, that is a fairly re- 
cent phenomenon. 
Kenoly, one of the first personali- 



ties to emerge in the genre, admits 
that personality-driven praise & wor- 
ship is a departure from tradition. 

"When I began leading praise & 
worship, worship leaders were ju.st 
kind of an anonymous bunch of peo- 
ple. The church leaders didn't real- 
ly want to attach a personality to 
that particular role," he says. "Most 
of the early recording companies 
doing praise & worship didn't want 
to put emphasis on a personality. 
They wanted to keep praise & wor- 
ship music very generic. In fact, in 
1984, 1 did several demos with one 
of Maranatha's producers, Kenneth 
Nash. When he submitted the songs 
we did to Maranatha, they liked the 
music, but they said my voice had 
too much personality, and so they 
didn't use it. I was kind of surprised 
at that. 

"I didn't understand exactly what 
that meant, but just the opposite 
happened five or six years later 
when Don Moen came to our church 
and asked if he could record the 
music we were doing," he continues. 
"When he did record it, he was 
excited for me to lead the praise & 
worship, and out of that emerged 
my own personahty. They didn't do 
a generic presentation. It was per- 
sonality-driven, and since then it has 
caught on. I think I was one of the 
first people on a praise & worship 
project whose picture was actually 
on the artwork." 

TRADITION STILL STRONG 

For some labels, the focus is .still 
on worship-leader-driven, various- 
vocalists projects. Such is the case 
with Worship Together, which 
bowed in July with "Worship 
Together Live: 'King Of Love' " and 
"Revival Generation: '12 Songs That 
Rocked A Nation,' " both compila- 
tions of music previously released 
by Kingsway ^^^^ 
Music, a success- ^^^r i 
ful British praise 
& worship com- ^Hfa^ 
pany based in 
Eastbourne. 
(EMI Christian 
Music Publishing 
has negotiated a evans 
sub-publishing 

deal to represent its songs in the 



viously release( 



BeHttittg Jbe Praise & Warship Benre 



Just what exactly is praise & 
worship music, and how does it dif- 
fer from other forms of Christian 
music? 

"In our contemporary music 
scene, it is one of the most partici- 
pative music forms we have," says 
Gospel Music Assn. president 
Frank Breeden. "It's designed to 
engage people in music . . . It's a 
body of music whose lyrics are ver- 
tically oriented so it's unique by its 
context It's as grass roots as any- 
thing we have." 

Traditionally, the music's focus 
has been — and continues to be — on 
worship-leader-driven, various- 
vocalists projects. "Stars," per se, 
are not common, and even those 
who are now stepping into the role 
of "personality" are loath to 



describe themselves as entertain- 
ers, preferring to maintain the tra- 
ditional role of worship leaden 

"It has started to involve those 
artists who feel called to take their 
music beyond their own congrega- 
tion, people like Darrell Evans, 
Matt Redman, and Noel Richards, 
as well as worship leaders from the 
big worship companies like Don 
Moen and Ron Kenoly," Breeden 
adds. "These folks are able to sus- 
tain large audiences on the road. It 
has now moved from a church- 
based setting. 

"That's been happening more in 
the last five years. We all point 
back to the landmark rally at [Lon- 
don's) Wembley Stadium last year 
when 65,000 fans from all over 
England came together for a day of 



praise & worship." 

The vertical nature of praise & 
worship music is key to defining 
the genre and explaining its suc- 
cess. Chris Thomason, VP of 
Integrity Creative Group, 
describes it as "God to man — man 
to God, a vertical relationship musi- 
cally and spiritually." 

Evans, a flagship artist on In- 
tegrity's aptly named Vertical 
Music label, sums it up by saying 
that when he's in front of an audi- 
ence, the invisible wall that usually 
separates the performer onstage 
and the audience dissolves. 

"I'm not singing about God, I'm 
singing to God," he says of the 
songs he writes and the concerts 
where his audiences join in on 
every word. i>kb()k.\h evans prick 



than 12,000 reg- 

a 



Western Hemisphere.) 

According to Steve Rice, senior 
VP of EMI Christian Music Pub- 
lishing, Redman is moving from 
EMI's StarSong to Worship Togeth- 
er, but for the most part the label 
will be song- and event-driven, but 
not artist-driven. 

"Worship leaders don't want the 
focus on them," he says. "At Worship 
Together, we'll always try to keep 
the focus on the songs and worship 
events." 

MARKETING IS KEY 

Since most product in the genre 
still is not personality-driven, praise 
& worship labels have to employ in- 
novative marketing techniques to 
reach consumers. 

Worship Together has a Web site 
(www.worshiptogether.com) that 
has amassed more than 12,000 reg- 
istered users 
since its inception 
in February. The 
site offers church 
worship leaders a 
free song each 
week that they 
can download and 
learn for use in vegh 
their own church 
worship services. 

Interaction with local churches is 
key to selling product, because, 
after all, the product is targeted for 
their use. 

"The great thing about praise & 
worship music is that you've got 
300,000 churches playing your song 
every week," says Scott Hughes, VP 
of marketing at EMI Christian Mu- 
sic Group. "So many people are 
singing the songs, and they are be- 
coming a part of their lives." 

To reach those churches, praise & 
worship labels utilize the Internet 
direct mail, and sponsor worship 
conferences. Maranatha and Vine- 
yard actually originated from spe- 
cific churches, and a key part of 
what they — and other praise & wor- 
ship labels — offer consumers are 
worship conferences. 

"We've held 27 training confer- 
ences this year," says Tom Vegh, 
president/CEO of Maranatha, which 
releases at least 30 titles a year, in- 
cluding music for all the Promise 
Keepers events. (Promise Keepers 
is an organization of Christian men 
that sponsors huge ralhes/worship 
events. Women of Faith, a popular 
women's conference, has its music 
supplied by Integrity.) 




"AVhat we do is create a demand 
and hunger to learn," Vegh adds. 

According to Danny McGuffey, 
senior VP/GM of the Integrity label 
group, CCLI tracks 98,000 churches. 
"The church is our radio station, and 
CCLI is our playlist" he says. 

In addition to the church acting as 
"the radio" for praise & worship mu- 
sic, Hughes says, "the conferences 
are our tours" because, in addition to 
the touring done by new praise & 
fCotitiuued on page 120) 
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MUSICIANS AROUND THE GLOBE TACKLE POLITICS 



(Continued from ixiyc .i) 

highlighted at the first conference 
on censorship in music, which was 
held Nov. 19-22 in Copenhagen. 
Coincidentally, the London-based 
pubhcation Index on Censorship de- 
voted half of its November/Decem- 
ber issue to mu.sic cen.sorship past 
and present, as well as cover-mount- 
ing a CD featuring banned music. 

A move toward local, single-issue 
politics in the '80s and '90s has coin- 
cided w ith a depoliticization of the 
Anglo-American mainstream. The 
emergence of a center-left consensus 
in party politics in major markets, 
the decline of organized labor, and 
the globalization of entertainment 
media are i-easons cited for the mar- 
ginalization of political acts. Others 
simply blame the vagaries of fa.shion 
and the poor aesthetics of music 
driven by ideology, as well as the 
poorer literacy of a generation 
weaned on TV rather than books. 

Global ewnts hare also influenced 
the popularity of political music. The 
advent of democratic, capitalist, and 
often conservative governments in 
countries in the former communist 
bloc and Latin America took the sting 
out of protest movements in those 
countries, and the free market in 
Eastern Europe has often resulted in 
safe, mass-market pop music and the 
dominance of international repertoire. 

South Africa's general optimism 
during its first democratically elect- 
ed government has also seen the 
protest movement on the wane and 
fueled the popularity otkivaito, with 
its emphasis on hedonism. 

In some of the w orld's trouble siMts. 
music continues to be a force for 
change and to i-eflcct the violence of 
the times. IsraeU artist Aviv Geffen 
recei\=ed death threats from .lewish 
&xtremi.sts at his concerts simply for 
preaching harmony and reconcilia- 
tion. The rery Issue of music and cul- 
ture remains |)oliticizcd in the Middle 
East, where music and hi-oadcasting 
form part of the clash of cultures 
betv\Teen I^destinians and Isi-aelis, and 
indeed in the conflict between reli- 
gious e.\tremLsts and liberals in Israel. 

Even outside of the world's flash 
points, mu.sic acts as both a reflec- 
tion of and a catalyst for social 
change. French rap, nmv part of the 
musical mainstream, i-eflccts the in- 
creasing ghettoization and persecu- 
tion of large numbers of families of 
North African origin. With its coun- 
try's relatively new democracy. 
Spain's music .scene has lost some of 
its underground edge. Yet the 
"radikal" scene of politicized rock Ls 
breaking through into the main- 
stream with .such acts as Ska-R 
Despite almost 50 years in opposi- 
tion, Italy's left gained a virtual 
monopoly on culture, but the left is 
now far removed from socialist 
ideals. This is .symb<jlizpd by many 
formerly .stridently independent acts 
signing with majors and changing 
their names: Leading alternative 
rock hand CCCP (USSR) is now CSl 
(the acronjin for post-Soviet liussia), 
while Virgin-.signed Mao & the Rev- 
olution are now simply Mao. 

In the eyes of many, political mu- 
sic from Germany has become syn- 
onymous with right-wing extrem- 
ism. Such a scene also e.xi.sts in many 
other European countries, including 
Sweden, Belgium, the Netherlands, 
and the U.K., but in Germany, jwlice 



action, combined with denunciation 
of the scene by almost all of Ger- 
many's musical elite, has marginal- 
ized the scene, which has its antidote 
in the form of German-Turkish rap, 
such as I$lamic Force. 

British socialist group Chum- 
bawamba has reached a global audi- 
ence, and its views are now well- 
known in the U.K., where it and 
other acts back .such causes as that 
of the Liverpool dock workers, who 
were sacked for refusing to accept 
new' working conditions. 

For the moment. Southeast A.sia's 
slumping economies and consequent 
sociaJ unrest do not appear to have 
found a focus in music. An indirect 
manner of expressing oneself in many 
Asian cultures, the lack of a protest 
tradition, and the specter of censor- 
ship — whether imposed by govern- 
ments or by songwriters them- 
selves — have all contributed to the 
lack of political content in mainstream 
music there. In Malaysia, legendary 
singer/songwriter M. Nasir found 
himself in conflict with Prime Minis- 
ter Mohammed Mahatir, not for his 
music, but for an off-the-cuff com- 
ment Otherwise, the country's music 
scene — like many in the region — 
reflects the public attitude toward dis- 
sent or rather the .stailUng lack of it 

Here, Global Music Pulse corre- 
.spondents take the heartbeat of polit- 
ical music around the planet. 

SOUTH AFRICA: Few acts concentrate 
on politics in a post-apartheid cli- 
mate. Yet Cape Town-based hip-hop- 
pers Prophets Of Da City from the 
Ghetto Ruff label (distributed by 
PolyGram SA) haw since 1988 been 
both political and .social commenta- 
tors. The group's most controversial 
track, "Undei-stand Where I'm Com- 
ing From," appeai'ed on the 1993 
release "Age Of Truth." Banned by 
public broadcaster SABC, the track 
was a broadside against attempts by 
the then transitional government to 
overlook the deeds of the apartheid 
regime in the name of peace. Says 
the band's Shaheen, "South African 
hip-hup has always been very con- 
scious. There's always a simile or a 
metaphor .somewhere in the rap that 
comments on some asjiect of |>olitical 
Ufe. We believe less in making money 
than in being effective through this 
kind of commentary." 

DIANE COETZER 

CANADA: For thi-ee decades, singer/ 
songwriter Bruce Cockburn has 

been Canada's tow- 
ering TOice on such 
issues as the ban- 
ning of land mines, 
the saving of rain 
forests, and fight- 
ing political tjTan- 
ny. Cockburn .sees 
COCKBURN social activism as 
an integi-al pan of 
his life and a source of his creativity. 
"What I do is put issues in front of 
people and let them decide what they 
want to do about them," he .says. "The 
challenge for me is to express those 
issues in an artistic way." 

He recently donated a .$10,000 
(Canadian) award he received to a 
fund for .student pn)testei-s who were 
pepper-spra.yed by police during last 
year's Asia-Pacific Economic Con- 
ference in Vancouver. "That (free 




speech] issue is important to Cana- 
da," says Cockburn. "It brings home 
to Canada the potential of Latin 
American-style government here." 

LARRY LtBLANt 

CHILE: It's ironic that former Chilean 
strongman Augusto Pinochet 
.should find himself detained in Lon- 
don, accused of human-rights abus- 
es, 17 years after deporting folkloric 
group Illapu without an official rea- 
son. "We were outside the countrj' for 
10 years, and no one ever gave an 
explanation," says Roberto Mar- 
quez, VTKalist and main composer for 
the band, which houses topical 
themes inside poetic, lyrical imager}' 
and Andean roots music. "It was an 
insult to one of the most fundamental 
of rights of being a human." And cvt>n 
though the group has returned to its 
native Chile, Illapu's recently 
released album "Morena Esperanza" 
(Dark-Skinned Hope) contains a 
track dedicated to Salvador Allende, 
who was deposed by Pinochet and a 
song about the exploitation of ecolog- 
ically sensitive land in southern Chile. 
Mirquez saj's that Pinochet is getting 
what he deserves, adding, "I do not 
want him thrown in jail, but to make 
him go to trial." 

P.4BL0 MARQUEZ 

ITALY: Singer/.songwriter Raf 's new 
album, "La Prova" (CGD-EastWest), 
includes a track, ".lamais" (Never), 
dedicated to revolutionary hero- 
turned-consumer item Che Gue- 
vara. Itaf comments, "He was a sin- 
cere revolutionary leader [who was] 
incredibly swallovv^ed up by the con- 
sumerist society that transformed 
him into an ob,ject to buy and exhib- 
it My song si)eaks of a hypothetical 
terrorist who, imprisoned for many 
yeai-s, has had time to reflect I don't 
want to legitimize violent acts or for- 
get lho,se iiillod, but 1 think it is time 
to consider as victims those who held 
ideals and almost w ithout realizing 
pas.sed from activi.sm to armed con- 
flict." Raf claims that many imprift- 
oned terrorists from Italy's violent 
"years of lead [bullets]" in the '70s 
were themselves victims of secret- 
service plots and infiltration. 

.MARK DEZZANI 

SINGAPORE: Politirians hei'e injist that 
political views can be e\presse<l only 
on a pai'ty platfoi'm, but rock singer 
X'Ho has gone against the grain by 
being a social crit- 
ic. His views on 
double standards 
in media reports 
are unusually 
scathing, witty, and 
humorous. In his • 
last album, IBK 
"punkmonkhunk" xho 

(1994), Ho spoke 

out against police hara.ssment as he is 
often tai'getctl because of his ap|»ar- 
ance. Ho has jiLst published a hook con- 
taining his a.*tute satires on Singapore 
society, titled "Skew Me, You Kel»l 
Meh? (Or Are Y'ou A.sking For It?)." As 
Ho saj's, "Singapore practices a kind of 
reverse xenophobia, where we are 
unkind to our own kind." 

riiiLirc'iiEAii 

CZECH REPUBLIC: During its national 
tour in October, Czech rock act 
Prazsky vyber (Prague Choice) 





PRAZSKY VYBER 

revived its old song "Ja Rasisty Nemel 
Nikdy Had" (I Have Never Liked A 
Racist) as a duet with local Gypsy 
singer Vera Bila. At a time when 
Czechs face criticism from the Euro- 
pean Union for discrimination against 
the Gypsy population, the message 
reached its target audience of main- 
ly non-Gypsies. Formed in 1979, 
Prazsky vyber was banned during 
the communist regime because its 
attitude was deemed nonsocialist. 
Nonetheless, it garnered a sizable 
underground following. After the fall 
of communism, lead singer Michael 
Kocab served for a time in the 
Czechoslovak Parliament La-st year, 
Praz.sky vyber was one of the biggest 
sellei-s for Bonton Music, now Sony 
Music/Bonton. 

MICUELELEUUE 

PAKISTAN: This country's biggest 
crossover success after the late Nus- 
rat Fateh Ali Khan, Sufi-rock gi'oup 
Junoon Is facing intense opposition 
from the government. Junoon was 
criticized by Pakistani authorities 
after the band performed in India 
this summer just when both coun- 
tries engaged in nuclear testing. 
Says the act's manager, Sheryar 
Ahmed. "The charges that hav^ been 
leveled against us, that we have com- 
mitted .sedition and treason, are not 
only ludicrous, but actually down- 
right insidious . . . There are now 
efforts to try to ban us from per- 
fonning in the country and in effect 
put .lunoon out of commission by 
stranghng us." 

•NTAV BIII SHA.\ 




THE LEVELLERS 

U.K.: For 10 vi'ars, the Levellers have 
consistently provided a diet of politi- 
cal rock in an otherwise barren musi- 
cal landscape. Bas.sist Jeremy Cun- 
ningham chooses "England My 
Home" from their 1990 Musidisc 
album, "A Weapon Called The Word," 
as encapsulating the group's atti- 
tudes. "It's about being on the dole 
and wandering the streets. It ex- 
presses our lovie of the English coun- 
ti'j'sidc and way of lifp, yot being sold 
out by every government." The band 
helped coordinate resistance to the 
Criminal Justice Act, which effec- 
tively wiped out the way of life of 
nomadic "new travielei's" and the free 
festival scene. The Levellers' current 
.single, "One Way Of Life," .shares its 
title with theu- greatest-hits package, 
released on China Records. In the 
light of their successful career, "We 
don't .still need to be political," .saj's 
Cunningham. "But when you have 
nothing, you're a lot more political." 

no.MIMC I'RinE 



SPAIN: This decade has seen a wave 
of cultish "radikal" bands, and occa- 
sionally one will break through and 
sell well. One example is Madrid's 
Ska-P, the members of which 
describe themselvx!s as working-class 
radikals (subversively spelled with a 
"k" — which does not exist in Span- 
ish), whose current album, "Eurosis" 
(BMG-RCA), has sold 150,000 units 
in Spain in 15 weeks, according to the 
label. The title says it all, explains 




singer Pulpul: "All the crap that this 
currency [the euro, which begins its 
introduction in 1 1 European coun- 
tries .Ian. 1] is going to bring with it 
as a complement to the dollar, and 
that will continue killing those in the 
Third World." Ska-P's targets are 
many and include the normally 
untouchable King Juan Carlos, 
much loved by Spaniards partly 
because he is perceived to have 
thwarted a Februai'y 1981 attempted 
military coup. Says Pulpul, "We don't 
believe in the monarchy because it 
doesn't work. Kings and queens are 
all very well, but only in fairj' tales." 

HOWELL LLEWELLYN 

JAPAN: Music and politics seldom mix 




here, in keeping with the Japanese 
pro|)ensity to avoid public dissension 
and (lebate. One musician who isn't 
afraid to make his political views 
known through his music, however, Is 
Japanese-Korean singer/guitarist 
Pak Poe. Formerly with the superla- 
tive Tokyo Bibimbap Club, Poe no«' 
concentrates his energies on his own 
band, writing passionate songs on 
such subjects as the sti'uggle ag-ainst 
nucleai" jwwer and the fight by "com- 
fort women" — Asian women forced 
into prostitution by the Japanese 
Imperial Army — for redress from an 
unwilling Ja|xinese government. Poe 
addre.s.ses the.sc and other concerns 
on his 1995 album, "Who Can Save 
The World?" released on indepen- 
dent label Off Note. It has sold :t,000 
copies, according to the artist 

STEVE MctlLlIRE 

MEXICO: Fher, front man/songwiiter 
for Mand, does not believe that art- 
ists arc obliged to cut songs with 
sociopolitical content, but he notes 
that "you do have an obligation when 
you feel strongly about a topic. You 
cannot stay quiet." Ecological preser- 
vation Is a subject featured in the title 
tracks of the band's million-selling 
albums "Donde Jugai-an Los Ninas?" 

(CotitiHufd on Hfxt iHige) 
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PRAISE & WORSHIP MUSIC IS EXTENDING ITS REACH 



(Continued from page IIS) 

worship artists, the bulk of 
exposure to the concept-driven 
praise & worship music still 
comes from churches and con- 
ferences. 

McGuffey says Integrity's 
main thrust is "harvesting songs 
coming out of contemporary 
churches in a variety of styles 
from messianic to liturgical to 
Generation X. Integrity cap- 
tures the live experience and 
sends it back into the church." 

Those live experiences aren't 
confined to the U.S. As a matter 
of fact, McGuffey anticipates 
that the January release of 
"Shout To The Lord 2000," 
recorded live in Sydney, will be 
a strong seller. Its predecessor, 
"Shout To The Lord" (both on 



Integrity's Hosanna label), is ap- 
proaching gold status. 

RADIO SIGNS ON 

All involved with the praise & 
worship genre anticipate its con- 
tinued growth, not just because 
the tried-and-true church and 
conference methods continue to 
yield results, but also because 
radio and retail are becoming a 
more integral part of the equa- 
tion. 

There are now 1,300 radio sta- 
tions playing praise & worship 
music either full or part time. 
According to Chris Hauser of 
Nashville's Hauser Promotions 
& Marketing, the Colorado 
Springs, Colo. -based the Word in 
Praise Network is boosting the 



genre, as are key individual sta- 
tions across the country, includ- 
ing WWDJ New York and WJTL 
Lancaster, Pa. 

Even mainstream retailers are 
coming on board. Integrity's 
McGuffey says Jakes recently 
drew more than 700 people to a 
Wal-Mart in-store in Tucker, Ga. 

Still, despite such mainstream 
in-roads and commercial out- 
reach, the church continues to 
be the cornerstone for praise & 
worship music. 

"What continues to drive the 
market side more than any- 
thing," McGuffey says, "is the 
fact that our songs are sung 
every week in churches around 
the world." 



GLOBAL MUSICIANS TACKLE POLITICS 

(Contimwd fmm preceding page) 



(Where Will The Children Play?) and 
"Cuando Los Angeles Uoran" (When 
The Angels Cry). Both songs were 




included on "Greenpeace Se Hace 
Escuchar" (Greenpeace Makes 
You Listen), a multi-artist compi- 
lation benefiting the organization. 
Mana allows the environmental 
group to set up information booths 
at the band's concerts. Mana has 
also founded an ecological organi- 
zation, Selva Negra (Black Jun- 
gle). Lately, Fher has been turn- 
ing his sights on human-rights 
issues in Mexico. 

JOHN l.ANNERT 

TURKEY: ZulfQ Livaneli has been 
beating the drum of political/ 
social-conscience music in Turkey 
for more than 20 years, in a life 
wrenched by prison, escape, and 
political asylum. Now a UNESCO 
goodwill ambassador and in 1994 a 
left-of-center candidate for the 
mayor of Istanbul, Livaneli still 
attracts crowds. "My music was a 
symbol of resistance to [the] mili- 
tary dictatorship [of the '80sJ," he 
says. It is now a focus of resistance 
to the intolerance of Islamic fun- 
damentalism. In May 1997, his 
concert drew 500,000 in opposition 
to the then Islamist government. 
Once overtly ideological, he now 
shuns the one-dimensional aspect 
of being seen as a political activist. 
He rejects the vacuity of current 
Turkish music, which informs the 
generation whose lives have been 
wrenched by mass migration to 
shantytowns. It is a music that 
Livaneli calls "nihilistic." "I don't 
see any positive developments in 
Turkish music," he adds. 

ADRIAN HIGUS 

THAILAND: Ad Carabao— whose 
real name is Yuen-yong Opakul — 

is the most recognizable protest 
rocker in Thailand. His work in the 
genre, known locally as pleng phiia 




cheewit (songs for life), dates back 
to the 1980 formation of the social- 
ly conscious rock band he led, 
Carabao. The 
group released 
14 albums featur- 
ing songs about 
the lives of ordi- 
nary folks and 
social problems. 
When the act 
split up in 1990, adcarabao 
Ad embarked on 

a highly successful solo career, 
signing to Warner Music — the first 
songs-for-lifer to sign with a major 
Currently, Ad's distinctive, high- 
pitched voice and sarcastic lyrics 
can be heard berating the Interna- 
tional Monetary Fund rescue pack- 
age for Thailand's economic crisis 
on this year's "American & Anta- 
pahn" (Warner Thailand) — anta- 
pahn means "troublemakers" or 
"bullies." 

JOHN CLEWLEY 

SWEDEN: Fifteen years after split- 
ting up, Swedish punk band Ebba 
Gron is still making an impact 
with the nation's youth. MNW 
Records Group recently released 
a four-CD boxed set featuring the 
complete material from the 
group's three studio albums, plus 
B-sides, live cuts, alternate takes, 
and previously unreleased tracks. 
The act's early songs tackled sub- 
jects like police brutality, refusal 
to serve in the military, multina- 
tional profit-driven companies, the 
threat of nuclear disaster, and 
irresponsible politicians. MNW 
Records Group CEO Jonas 
Sj6str6m says the label had a few 
qualms about releasing an Ebba 
Gron box, fearing that "it would be 
considered blatantly commercial 
by the band's fans." 

ANDEKS i,i:ni)qi:ist 




THE NETHERLANDS: Punk, noise, and 
jazz veteran group the Ex cut its 
teeth on the '80s squatting scene, and 
no«' it is the last of the Mohicans in an 
e\t;r-growing material world. "Every- 
bofly thinks about pohtics, but they 
don't .sing about it. Whereas other 
people .sing about their miserable rela- 
tionships, we like to keep that to our- 
sehts," saj's guitarist Terrie. Howev- 
er, political lyrics aren't that obvious 
on the band's new, Steve Albini-pro- 
dueed album. "Starters Alternators" 
(on Ex/Konkurrent in Europe, Touch 
and (3o in the U.S.). "If you get beat- 
en up by the police, jwir lyrics auto- 
matically get more black-and-white. 
Those days are over now. Nowadays 
we leave more space for personal 
interpretations," Terrie continues. 
Instead of talking about poor Africans 
without ever meeting one, like he used 
to do, Terrie is now seriously im-ohwi 
in a project recording Eritrean chil- 
dren's songs. "To me, that's more 
'punk' than anything else." 

ROBBERT TILLI 

DENMARK: A younger generation of 
fans is turning to the Savage Rose 
for its lush music and lyrical 
imagery, though its music has been 
political for 30 years. The band's 
19th album, "Tameless," is "dedi- 
cated to the working poor, the home- 
less and suffering, the children shin- 
ing in the deep of 
the City of Angels 
and elsewhere on 
this Planet of Par- 
adise," according 
to its liner notes. 
The set features 
ANNisETTE musicians from 
L.A., where the 
group's members now live. Vocalist 
Annisette says, "We don't want to 
be separated from our audience like 
many artists do." The Savage Rose 
found notoriety in the early '70s 
with the score of the world's first 
nude ballet, "The Triumph Of 
Death," premiered at the Royal 
Danish Theatre and later was per- 
formed on international stages. 
After a 17-album stint with Polydor, 
the group is now with Danish indie 
.Mega. Its fir.st album for that label, 
'Black Angel," hit double-platinum 
(100,000 units) and won a Dansk 
Grammy. 

CHARLES FERRO 




IBM, NARAS Partner 
On Grammy Cybercast 



BY DOUG REECE 

LOS ANGELES— The National 
Academy of Recording Arts and 
Sciences (NARAS) has partnered 
with IBM in an effort to build on 
the depth and reach of its cyber- 
cast for the 41st annual Grammy 
Awards. 

Although IBM is no sti'anger to 
entertainment on the World Wide 
Web, this marks Big Blue's first 
mm'e into music Webcasting (Bill- 
boardAtUeftR. Nov. 18). 

According to Jeff Ramminger, 
IBM segment e.xecutive for 
telecommunications and media, the 
company hopes the high-profile 
event will provide exposure for its 
business senices and technologies. 

While this is not the first time 
NARAS has incorporated an 
online counterpart to the Grammy 
Awards at its www.grammy.com 
Web site, this year NARAS hopes 
to enhance the experience with 
extended programming and tech- 
nologj' that will allow more users 
to simultaneously \iew events. 

"As we have grown the Webcast, 
our expectations with not only the 
quality but the quantitative reach 
of the program have become very 
important," says NARAS presi- 
dent/CEO Michael Greene. "I 
think this year we're going to 
technologically shake hands with 
the world." 

In previous years, NARAS lim- 
ited promotions of the Webcast 
and did not have the capacity to 
accommodate the more than 70 
million page views expected this 
year. This year's Webcast will be 
promoted online by IBM and 
NARAS. 

In addition to a simulcast of the 
Feb. 24 awards program, which 



will be televised in 195 countries, 
NARAS and sponsor IBM will 
hast coverage of ewnts leading up 
to the event, including the Jan. 5 
announcement of nominees. 

E\'ents closer to the broadcast 
that will get play on the Web site 
include the MusiCares Person of 
the Year dinner honoring Stevie 
Wonder, nominee parties, and 
other concerts leading up to the 
awards show. Rehearsal perfor- 
mances, behind-the-scenes 
footage, and artist interviews will 
also be featured on the site. 

Other bells and whistles include 
user polls, trivia games, celebrity 
chats, videochps of past Grammy 
moments, and a Grammy history 
overviews 

Although the partner has not yet 
been announced, a planned retail 
component will allow users to pur- 
chase music through the site. 

Ramminger says the online 
Grammy coverage will go beyond 
the top 18 awards featured on the 
television program to give more 
exposure to awards in genres such 
as world and classical music. 

"The Internet is going to allow 
people to self-produce," saj's Ram- 
minger. "The television coverage is 
wonderful, but it's limited to the top 
awards. This is really an opportu- 
nity to provide a broader view of 
what the Grammy experience is, 
including events in the host city." 

Greene says the event is also a 
reflection of the growing impor- 
tance of the Internet as a music 
medium. 

"We can't be Luddites," says 
Greene. "We have to view this 
access to the world as an incredi- 
bly important and exciting phe- 
nomenon." 



GRAMMY ACTIVITIES TO COVER A MONTH 

(Continued from page 10) 



Fest information as an LJ^ Grammy 
Fest registeretl event To be included, 
the e\'ent has to happen in February in 
the Greater Los Angeles area and wiU 
be put on by an organization, as op- 
posed to a musician playing a club gig. 

Among the e\ents earning that des- 
ignation is a night of chorale music Ffeb. 
5 at the Pacific Unitarian Church in 
Rancho Palos Verdes, as well as a Feb. 
25 performance by the LA Baroque 
Orchestra at the Skirball Cultural 
Onter. 

NARAS also held a meeting at its 
Santa Monica offices with a number of 
local cultural in.stitutions, including the 
various arts councils in Los Angeles, 
the American Film Institute, sym- 
phonies, theater groups, and dance 
companies. 

These organizations were encour- 
aged to spread the wtird about grants 
being issued by NARAS for their Feb- 
ruary exents. In their application pro- 
posais, the comjianies could suggest a 
grant for an existing program or .solic- 
it NARAS funding for a new event 

According to Greene, the average 
grant award was $5,000. Among the 



funded cultural programs are a worH 
music concert Feb. 20 at the Autry 
Museum of Western Heritage and an 
exhibit featuring Ella FitzgeraU mem- 
orabilia and a lecture at the (California 
African American Museum, also on 
Feb. 20. 

"We are going to most of these 
events with video crews and docu- 
menting them as a reminder of the 
great cultural organizations that do live 
and work in LA," says Greene. "Part 
of that footage wiU be available on our 
Grammy Webcast ftople who tune in 
to see rehearsals will be able to see 
what happened at the classical lun- 
cheon, for example." (For more about 
Grammy-related onUne activity, see 
storj; this page.) 

Greene vtjws to continue the pro- 
gram regardless of where the Gram- 
mj-s are held. "We talked about this 
the j'ear before last in Neiv York, and 
it's really going to be a matter of us 
setting up a structiu'e if we're back in 
New York and .sending someone in for 
five months to plan it," he says. "I 
beUeve this will be very successful, 
and well do it wherever we go." 
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VIDEO STORES AWASH IN FLOOD OF RENTAL COPIES 

(Continued from page J) 



every new release, supplier copy- 
depth programs allow retailers to 
buy 1009fc-200% more of a rental title 
at a reduced cost if certain initial 
sales goals are met. Overall, these 
programs can bring the wholesale 
cost of a rental tape down from $60- 
$70 to $30-S.50. 

Generally, retail goals were already 
boosted by at least 20% o\'er similar 
titles to make up for the reduced 
price on the extra units. In some 
cases, suppliers have offered free 
goods if these inflated goals are met 

Dealers large and small jumped at 
the chance to offer their customers 
guaranteed rentals without paying 
full price for additional units. 

But retailers are now paying the 
price in a different way, as these 
additional units begin to move to 
used-tape bins or stores try to sell 
them to used-tape brokers. 

"This has been happening for 



BLACK PROMOTERS' SUIT 

(Conlinuedfroin page S) 

are a repulsive vestige of another era 
... On some occasions, certain 
defendants have even ridiculed 
plaintiffs' demands, laughing in the 
plaintiffs' faces at the very sugges- 
tion of contracting with black pro- 
moters to promote concerts to be 
performed by white and m^or black 
artists." 

Attorney Christine Lapera says, 
"Our clients — the five corporations 
and their owners — have suffered for 
a number of years blatant discrimi- 
nation in the industrj' that they work 
in. Essentially what you have is an 
industry that treats promoters dif- 
ferently on the basis of race and an 
industry where white-controlled 
businesses profit and exclude black 
promoters from the ability to fairly 
compete in the industry to earn sim- 
ilar profits." 

Attorney Martin Gold, who also 
represents the African-American 
promoters, says no specific incident 
precipitated the suit 

■There is a long history of trying 
to get this remedied by means other 
than litigation," he says. "There is a 
totally discriminatory conspiracy to 
not do business with black promot- 
ers, except for certain minor acts." 

However, the suit does mention a 
number of cases in which the plain- 
tiffs feel they have been wronged. 

According to the fiUng, the plain- 
tiffs "nurtured a black music group 
known as the Commodores." How- 
ever, when lead singer Lionel Richie 
went solo, the Howard Rose Agency 
offered the tour only to white pro- 
moters. Rose declined to comment 
on the case. 

The suit also alleges that both the 
William Morris Agency and Creative 
Artists Agency (CAA) lied to the 
plaintiffs about dates for artists, 
charged plaintiffs more for shows 
than their white counterparts, and 
verbally promised shows to the 
plaintiffs and then gave them to 
white promoters. 

William Morris representatives 
declined comment 

Music attorney Robert Donnelly, 
who is also working on the case, says 
he found the black promoters to have 
a legitimate claim. 

"Over the past five years, major 
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mraiths, and we've been fighting it by 
limiting how much we take," says 
Distribution Video & Audio president 
Brad Kugler. 

Based in Clearwater, Fla., the 
used-tape broker has seen the whole- 
salepriceof tapes drop from $30-$35 
to $28-$32 since copy-depth pro- 
grams have been introduced. 

This, along with other factors, has 
pushed Kugler to concentrate on the 
military and library markets, as well 
as other ancillary fieMs to resell used 
videos, instead of relying on retail. 

The price of used tapes at retail 
has also sunk to an all-time low. 

In the past retailers have been aUe 
to fetch $I5-$18 for a used tape, once it 
had finished its rental cycle (which has 
also been shortened from six to eight 
weeks to two to three weeks because 
of the program). But since copy-depth 
programs have become prevalent, 
some dealers report that die average 



black promoters have promoted zero 
percent of white pop acts," says Don- 
nelly. "With major black acts, it's 
about 15%-20%, tops. Clearly the 
black promoters are being exclud- 
ed." 

Gold says the $700 million figure 
was arrived at by taking "an esti- 
mate of the fair and reasonable per- 
centage of the total industry which 
in the absence of discrimination 
would have gone to our clients." 

This Ust of defendants is a verita- 
ble who's who of agencies and pro- 
moters, including the William Morris 
Agency, CAA, Monterey Peninsula 
Artists, Premier Talent, QBQ, and 
many others. Promoters listed in- 
clude virtually every m^^or buyer in 
the country, including all of the SFX 
Entertainment acquisitions. 

Metropolitan Entertainment of 
New York/New Jersey and Bermu- 
da-based TNA International are 
among the few North American pro- 
moters excluded from the list 

"I don't know much about this, but 
I do know we weren't served," says 
Metropolitan president John Scher 
"We do have a history of good, 
strong relationships with the black 
music community. We've worked for 
many years to have a fair and equi- 
table relationship." 

Additionally, neither International 
Creative Management nor Famous 
Artists Agency are named. 

The five promoter plaintifls, mem- 
bers of the Black Promoters Assn. of 
America (BPA), are Rowe Enter- 
tainment of Atlanta (Leonard Rowe); 
BAB Productions of Charlotte, N.C. 
(Bernard Bailey); Sun Song Produc- 
tions Inc. of New York (Jesse Bose- 
man); Summitt Management of 
Memphis (Fred Jones); and Lee 
King Productions of Jackson, Miss. 

Tbe list of plaintiffs is almost as 
notable for whom it doesn't include. 
Boston-based Al Haymon, producer 
of the Bud Superfest series, is con- 
sidered one of the most successful 
black promoters in the country. His 
name is not on the lawsuit Neither 
are fellow BPA members Al Wash, 
Arthur Johnson, Larry Bailey, and 
Dan Williams. 

"We don't want to discuss who is 
not part of this lawsuit," Gold ss^rs. 



selling price has been reduced to $7 
and can go as lew as $3 per tape. 

"It's pretty obvious that when 
there's more product out there, the 
price is going to be less," says West 
Coast Entertainment VP Steven 
Apple. "We have to carefully manage 
inventory, but we're lucky to have a lot 
of stores [in which] to sell these extra 
tapes." Based in Philadelphia, West 
Coast operates 531 stores nationwide. 

Other large chains, such as Holly- 
wood Vkleo, are also able to shift prod- 
uct to various locatioas. HoUj-wood, for 
in.stance, sells moat of its used-tape 
stock to its online subsidiarj' Reel.com, 
which sells the discounted tapes cm its 
Worid Wide Web site. 

In addition to getting a lower price 
for these titles, many dealers say 
copy-depth programs have cut into 
the volume of used-tape sales. 

Since there are more copies avail- 
able to rent, consumers who once 



Calls to Haymon's offices were not 
returned by press time. The other 
promoters not named in the suit 
could not be reached by press Ume. 

Rowe says that racism in the con- 
cert industry is obvious. 

"Black promoters are not offered 
to work with white acts, but a white 
promoter can choose any act black 
or white, depending on availability," 
he says. "All a white promoter has to 
do is get on the phone and call CAA 
or William Morris. A black promoter 
never has a chance to do a CeUne 
Dion, a Kiss, or an Elton John." 

Do they try to get these acts? "All 
the time," says Rowe. "I've been a 
promoter for 23 years, and not only 
are these acts not available to us, 
they are never solicited to us." 

An agent who wished not to be 
identified says he has never, to his 
knowledge, been contacted by any of 
the plaintiffs about promoting an act 

King says he has attended music 
industry conventions and raised the 
issue. 

"I asked why we are not privy to 
white artists as they are privy to 
black artists, and the buck was 
passed," he says. "I was just told 
that I had never promoted white acts 
before and that it was a different 
experience." 

King says he has tried to work 
with white acts in the past. 

"Never, ever in my 27-year career 
have I been able to do a white act" 
he says. "More than that, when an 
artist goes out on the road, it is the 
job of the agent to call all available 
buyers in the marketplace, I've never 
received a call, and I have taken the 
initiative to call and say when [the 
act) is coming through I want to be 
able to bid on them. Never in my life 
have I been called by an agent" 

The suit was news to most of the 
defendants contacted by BUlboard. 
Many felt it was too early to com- 
ment for the record. 

"I'm in shock," says Jack Boyle, 
who heads up the Cellar Door Cam- 
panies, all of which are named in the 
suit 

Larry Magid of Electric Factory 
Oncerts in Philadelphia co-produced 
the Sweet Sounds of Soul tour earli- 
(Continued on page 123} 



bought low-priced used tapes have 
more than likely been able to rent 
it — thus cutting out a potential sale. 

"The side effect of these programs 
has been minimal," says TLA Video 
rental buyer Dare Bleiler, "but we do 
have quite a few used copies of 'Wag 
The Dog' [a copy-depth title] that 
haven't been moving as well as we 
thought they would." TLA Video is a 
six-store chain based in Philadelphia. 

Dealers say the problem is magni- 
fied when copy-depth titles are re- 
priced for sell-through. 

"Well eventually get rid of these 
excess used tapes, but these pro- 
grams are cutting the legs off of the 
secondary market" says Big Picture 
Video owner David Stevenson. 
"They're hurting that market" 

Stevenson, who operates five 
stores in Liverpool, N.Y., now ques- 
tions whether copy-depth programs 
were needed in the first place. 

"I think the industry has gone over- 
board and overestimated the degree 
to which customers were dissatisfied 
when a store was out of a [rental] 
title," says Stevenson. "Companies 
like Rentrak see a boost in their busi- 
ness, but it's not raising my profits." 

Revenue-sharing programs, such 
as those offered by Rentrak Corp., 
also enable dealers to stock up on a 
title at a reduced cost The tradeoff, 
though, is that dealers must share 



WARNER MUSIC U.K. 

(Continued from pane 8) 

share of the U.K. album market be- 
tween 1990-97 and that approached 
the 15% mark earlier this year 
thanks to top-selling titles by the 
Corrs, Madonna, Catatonia, and 
Simply Bed, among others. Howev- 
er, Warner executives are known to 
prize profitability over market 
share, and on that score, the U.K. 
operations are said to have reached 
an all-time income high this year on 
revenue exceeding $300 million. 

When Dickins joined the company, 
he was, at the age of 33, the youngest 
managing director of a U.K. m^jor 
label. Phillips is 37 and is described 
by Warner Music International 
chairman/CEO Ramon Lopez as 
being in the forefront of "a wave of 
talented young executives" within 
the British music business. 

Phillips' most successful U.K pro- 
ject at Universal has been Ocean 
Olour Scene, the Birmingham band 
whose debut MCA album, "Moseley 
Shoals," sold a milhon copies. "Nick 
had a great knack of putting energy 
into something constructive, rather 
than into the ego thing," says Ocean 
Colour Scene manager Chris 
Cradock. Of Phillips' departure 
fit)m Universal, Cradock says he is 
disappointed. "It's Warner's gain." 

Among the new Warner chair- 
man's first tasks will be recruiting a 
managing director for East West 
Records (whose last chief. Max Hole, 
departed for a senior marketing poet 
at Universal Music International ear- 
lier this year) and getting familiar 
with the Entertainment Network, 
the new U.K. joint distribution ven- 
ture between Warner and Sony, 
which gets under way in 1999. 

Reporting to Phillips will be WEA 
managing director Moira Bellas, 
EastWest GM Ian Grenfell, and 



revenue and they must wait at least 
90 days before selling used copies, a 
much longer period than required 
under supplier copy-depth programs. 

Others agree that copy^lepth and 
revenue-sharing programs have cre- 
ated more problems than they have 
solved. The manpower and paper- 
work needed to administer the pro- 
grams properly have also cut into 
profit margins. 

Some studios a(;)ear to have heard 
these concerns and are now begin- 
ning to take back product under new 
copy-depth guidelines. 

Warner Home Video and its dis- 
tributed lines New Line Home Video 
and HBO Video are offering dealers 
a chance to return excess product 

Under the deal, retailers that 
reached a predetermined goal can 
get \00%-2m% more units at a re- 
duced cost However, instead of being 
stuck with them after their rental 
cycle is complete, they can return the 
extra stock with no penalty. 

But in spite of the problems, some 
dealers say copy-depth and revenue- 
sharing programs are good for business. 

"These programs are good be- 
cause they bring down the price of 
videos," says Los Angeles-based 
Marbles Entertainment VP Matt 
Feinstein. "We're selling our used 
tapes, smd other retailers can sell 
them, too, if they're well-trained." 



Warner Music Ireland managing 
director Dennis Woods. PhiUips him- 
self is accountable to Warner Music 
Europe president Manfred Zum- 
keller. Another Warner Music com- 
pany in the U.K., Coalition Record- 
ings, reports directly to Zumkeller. 

There are said to be contractual 
differences between Universal and 
Phillips surrounding his exit How- 
ever, David Glick of the London law 
firm Eatons, representing Phillips, 
says Universal "has not prevented 
him leaving" and does not anticipate 
any settlement obstacles. 

Warner Music International is 
thought to have considered a number 
of executives to lead its U.K. opera- 
tions, including EMI's Tony Wads- 
worth, Epic's Rob Stringer, and Vir- 
gin's Paul Ck)nr<(y, as weB as Phillips. 

"We're pleased for Nick," says 
HMV Europe managing director 
Brian McLaughlin. "He's a good rec- 
ord man and has an excellent appre- 
ciation of the role of the retailer in 
the overall mix" 

Phillips becomes the third new 
chief executive of a m^or U.K. rec- 
ord company to be appointed within 
tlie past 12 months. Dickins has been 
the longest-serving head of a British 
label operation; after Jan. 1, that dis- 
tinction will fall to Sony Music U.K. 
chairman/CEX) Paul Burger, who has 
held his post for almost six years. 

Phillipe was not available for com- 
ment at press time, nor was Dickins. 
The latter has not revealed his future 
plans, although he is reported to have 
discussed a consultancy with senior 
Warner Music Group officials in Loe 
Angeles. He is currently chairman of 
the British Phonographic Industry 
and is expected to complete that 
term through next summer. 
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BRAZIL SEES BIGGEST WAVE OF CHILDREN'S STARS SINCE LATE-'SOS BOOM 



(Contintit'd frvtn page LiJ 

says Claudio Campos, marketing 
director at Abril Music. 

To that end, Abril has put out a 
self-titled disc by Dani Mel, 21, 
who began her musical career 
singing in orphanages and institu- 
tions for impoverished children. 
Her songs are imbued with educa- 
tional tidbits — from counting num- 
bers to more behavioral themes, 
such as the importance of good 
manners. 

Says Mel, "My bet is that the 
parents will like my music, be- 
cause my songs always have an 
educational approach. And so par- 
ents will introduce my work to 
their children." 

Other independent labels are 
aiming their product at the toddler 
set as well. 

Indie Records has put out an 
eponymous album by Oxig^nios, a 



group that gained its initial fame 
as a guest performer on Xuxa's 
hugely popular Iate-'80s kiddie TV 
program, "Show Da Xuxa." 

Another indie, Paulinas-Comep, 
has dropped an eponymous title 
from Ilha Dos Sonhos that con- 
tains educational-oriented themes. 

THE TV CONNECTION 

During the heyday of the chil- 
dren's market, Xuxa, now 33, par- 
layed her successful TV show on 
Globo TV into a musical career on 
Globo-owned Som Livre Records. 
She sold 500,000 units per release, 
according to the Brazilian trade 
group ABPD. 

Other well-known hosts of pop- 
ular children's TV programs — 
such as Sony Brasil's Angelica, 
who released her latest album, 
"Colorida," in September, and 
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SPOTLIGHT 




by Tkeda Sandiford-Waller 

New DAY: At long last, the new and improved Hot 100 is here (see story, 
page 3). 

If you hare access to Broadcast Data Sj'stems (BDS), SoundScan, and 
Billboard Information Network (BIN) and are wondering hmi to compute 
the Hot 100, this Ls the new chart formula; Take a song's audience impres- 
sions, as compiled by BDS, and divide that number by 100, then take Sound- 
Scan's unit sales and divide that number by 9, then take small-market points 
from BIN and add all three figures to get the total chart points. (A song's 
total radio audience is actually divided by 10,000, but the numbers released 
in BDS reports are already rounded to the nearest 100.) 

Ranks from "last week" and "two weeks ago" in this inaugural chart are 
from last issue's test chart, rather than the numbers from the published 
chart. If a single was already on the Hot 100 before the inclusion of airplay- 
only titles, the chart histories for those singles will be linked to their per- 
formances on the published charts, even though ranks of these titles may be 
dramatically different from last issue's. 

The "weeks on" column for radio-only tracks reflects the number of weeks 
that song has appeared on the new formula's test charts. Titles that are new 
to the published Hot 100 that were already appearing on the test charts will 
not show up as new entries. 



' ATCH WHAT HAPPENS: To give you an idea of what you can expect 
from the new chart, here are a few obscn'ations about how the chart will 
behave. Unless labels radically revise their current singles-release strate- 
gies, about half the weekly chart will consist of airplay-only tracks. 

Typically, single-format airplay-only songs will have shorter chart liv^ 
than tracks that are played at multiple formats.. However, the addition of 
mainstream and adult R&B stations will prevent R&B and hip-hop titles 
from peaking on the Hot 100 before those songs cross to other formats. In 
the previous system, sales of such songs often peaked before they were 
added to stations outside of R&B's immediate circle. 

Other than the occasional crossover title, we anticipate airplay-only coun- 
try songs will generally have shorter chart runs than tracks from other gen- 
res, as country programmers tend to move away quickly from songs after 
they reach their radio crest 

■The addition of airplay-only songs will elevate the Hot lOO's bullet count. 
(BuUets indicate the titles that show the largest sales and/or radio audience 
increases.) In 1998, the 100-position chart has averaged 29 bullets a week, 
well below the percentage the chart has seen through most of its history. 
Based on test charts compiled since August, we anticipate that with the 
addition of the active radio-only tracks, about 45 titles per week will bullet 
The top 75-airplay rule, which stipulates that radio-only songs are ineli- 
gible to chart until they reach the top 75 of Hot 100 Airplay, will help retail- 
available singles make early inroads on the Hot 100. 

Strong sales will likely extend a single's chart life, depending on the quan- 
tity of units manufactured. Also, at least 15-20 singles a week will be driven 
more by their sales impact than by radio audience. Some of these titles will 
reside in the top 10. This issue, 17 titles, including Nos. 1,2, 3, 5, and 6, have 
more retail points than radio points. 



BMG Brasil's Eliana — have also 
transformed themselves into suc- 
cessful recording artists. 

Angelica, 22, hosts Globo's 
"Angelmix," while Eliana hosts 
"Eliana E Cia," which airs on 
Record TV. Eliana formerlv host- 
ed "Eliana E Cia" on SBT-TV 
before switching her show to 
Record. Eliana's replacement, 
Jackline, 17, has already put out 
her first album, "Yes," on Brazil- 
ian indie Fieldzz. Jackline hosts 
"Bom Dia E Cia." 

Eliana is one major-label artist 
active in attracting Brazilian 
tykes. Her recently released 
eponymous album on BMG Brasil 
contains a duet with Continen- 
tal's star samba/pagode group, 
Molejo. 

Eliana, 24, says she cut a track 
with Molejo "because besides 
being very talented and my per- 
sonal friends, the children love 
them." Eliana figures that her 
core fans are between 1 and 8 
years old. 

Within three weeks of its re- 
lease in September, ABPD certi- 
fied Eliana's disc gold, with sales 
exceeding 100,000 units. 

Nowadays, PolyGram Brasil is 
home to the country's biggest-sell- 
ing children's act, Sandy & Junior, 
a teenage duo that, curiously, is not 
involved in TV programming. 

The daughter and son of Poly- 
Gram's sertaneja star Xoror6, 
Sandy, 15, and Junior, 13, began 
their career seven years ago by 
following in their father's musical 
footsteps. 

However, in a move to attract a 
bigger adolescent following, the 
duo's repertoire includes romantic 
ballads and pop songs. Moreover, 
Sandy sang an authorized Por- 



tuguese-language cover of "My 
Heart Will Go On," the smash 
Celine Dion track from the film 
"Titanic." 

Sandy & Junior's new album, 
"Era Uma Vez Sandy E Junior Ao 
Vivo," was certified platinum 
(250,000 units sold) by ABPD 
three weeks after its release in 
September Their recent concerts 
in Rio de Janeiro and Sao Paulo 
were sold out. 



'The traditional 
children's market, 
from 6 to 13, is 
over, so we are 
investing in a 
younger audience' 



Sandy, leader of the duo, says 
the pair's musical shift was pri- 
marily a response to its changing 
tastes rather than a marketing 
strategy. 

"We began with sertaneja," 
explains Sandy, "but as I grew 
older, I became more interested in 
romantic music and the style of 
singers such as Whitney Houston, 
Olivia Newton-John, and Mariah 
Carey. So I inserted romantic 
songs in our repertoire." 

Junior notes that he has e- 
volved, too, but in a more dance- 
oriented direction. Thus, Sandy & 
Junior's sound has become more 
varied, as each sibling brings new 
inclinations to the group. 

Sandy observes that the success 
with youngsters of the amusing 



sounds of Brazil's late adult pop/ 
rock act Mamonas Assassinas (the 
members of which were killed in a 
plane crash in 1996) changed the 
country's kiddie-music scene. 

"After the Mamonas, children 
discovered that they could also 
enjoy 'adult' music," says Sandy. 
"So to please a younger audience 
today, you can't have a children's 
perspective only." 

Like PolyGram, Virgin Brasil is 
focusing on Brazil's teen sector 
with the eponymous label bow of 
ET & Rodolfo, a thirtyish comedy 
team on SBT that often sings witty 
tunes. 

ET & Rodolfo's album was pro- 
duced by Rick Bonadio, the mas- 
termind behind Mamonas Ass- 
assinas, Brazil's first pop band to 
score big with the country's chil- 
dren. 

Also popular with children are 
two albums — one released by Sony 
Brasil and the other by BMG 
Brasil — by Chiquititas, a group of 
children's actors and actresses 
who appear on the Som Livre kid- 
die telenovela of the same name. 
Each disc has sold more than 
500,000 units, according to ABPD. 

One TV star not taking part in 
the nascent resurgence in the chil- 
dren's market is Xuxa. No longer 
a host of her own children's TV 
show, Xuxa now hosts a musical 
variety program on Globo called 
"Parque Da Xuxa." 

Musically, Xuxa also is trying to 
maintain her grammar school fans 
while expanding her adult follow- 
ing. Her second album for Poly- 
Gram is a pop/dance set due in the 
first quarter of 1999. 

Assistance in preparing this story 
was provided by John Lannert. 



A TRAVELING LIFE INSPIRES PHILO/ROUNDER'S CHERYL WHEELER 

(Continued from page IS) 



Wheeler's Bengal cat Lou (after 
Lou Reed), and "Unworthy" and 
"Potato," which were recorded live 
last year at Philadelphia's Seaport 
Museum Theater. 

"A big part of what I do is 'funny 
ha-ha' stuff onstage — and I can't 
get that feeling in the studio 
because it doesn't seem as funny 
there," says Wheeler, who record- 
ed the rest of "Sylvia Hotel" in the 
studio with producer Ben Wisch. "I 
really wanted those two songs [on 
the album], but I didn't think I'd 
get as good a performance [in the 
studio) because they're really not 
studio songs." 

Because of the fun value of these 
tracks, Rounder is aiming a promo- 
tional campaign at comedy-orient- 
ed stations and such TV outlets as 
Comedy Central and ABC's "Polit- 
ically Incorrect." The radio focus, 
however, centers on the sober "If It 
Were Up To Me," an anti-gun state- 
ment inspired by the recent high 
school shootings in Jonesboro, Ark. 

"All these people were on the 
radio talking about why it hap- 
pened, that maybe it was the 
movies, or books, or other things in 
society that cause a 12-year-old to 
shoot someone," says Wheeler, who 
then quotes the song's closing line, 
"Maybe if it were up to me, I'd take 



away the guns." 

A CD single of "If It Were Up To 
Me" will be offered to fans, either 
free or at minimal cost, at Wheel- 
er's approximately two dozen 
shows between now and the 
album's Jan. 26 street date. The 
track will go to roots-music radio 
formats on Jan. 8 and triple-A sta- 
tions on the album's street date. 

At Philadelphia triple-A station 
WXPN, a Wheeler stronghold, PD 
Bruce Warren notes that she is 
"definitely a revered singer/song- 
writer" and that waiting for 
"Sylvia Hotel" "is like waiting for 
the next E Street Band record — 
since she has a rabid follow ing and 
is one of the few artists you can say 
you can't wait for their next album. 
There's a big emotional impact 
when you hear her music, and 
we're glad to be able to support 
her, as we have over the years." 

Further promotion of "Sylvia 
Hotel" will entail an awareness 
campaign consisting of direct con- 
sumer mailings and advertising in 
folk and singer/songwriter publi- 
cations, as well as a contest award- 
ing entrants — via retailers, mail, 
and Rounder's World Wide Web 
site — a stay at Sylvia Hotel during 
the Vancouver Folk Fest in July. 

Wheeler's main thrust, though, 



remains touring. 

"I'm happy to be out there dri- 
ving," she says. The artist, who is 
booked by Fleming/Tamulevich, is 
about to set out on a December 
trek; pianist Kenny White, one of 
the accompanists on "Sylvia 
Hotel," will join her on select 
dates. 

Wheeler, who lives in Swansea, 
Mass., and is in her late 40s, is also 
represented by the recently re- 
leased Philo concert home video 
"What Do I Care I Don't Have 
Any Kids Construction Company 
Inc." The program covers her best- 
loved earlier songs and features a 
hilariously incongruous, but title- 
appropriate, portrait of a fur-clad, 
cigarette-chomping, forest- 
destroying Wheeler at the wheel 
of a bulldozer. 

"As a woman of certain age — 
older than 21 — it's nice to have 
someone out there waving the 
flag," says HMV's Goren, "talking 
about things I'm concerned with 
but appealing to a broad spectrum 
with a voice that isn't often heard. 
This isn't the most forgiving busi- 
ness for women above a certain age 
. . . But Cheryl articulates a lot of 
important things onstage and is 
really funny about it — and knocks 
the nail on the head." 
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Hot 100 Airplay. 

Compiled from a national sample of airplay ' u;. p i'j'J by Broadcast Data Systems' Radio Track service. 
756 stations are electronically monitored 24 hours a day. 7 days a week. Songs ranked t>y gross impres- 
sions, computed by cross-referencing exact tirnes of airplay with Arbitron listener data. This data 
Is used in the Hot 100 Singles cnart. 
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TITLE 

ARTIST (IMPRlHT.1>flOM0TI0N LAfiEU 




X 


S 

I 


i 

i 


TITLE 

ARTIST (IMPRINT^PROMOTION UtBEU 


' 


1 


34 


NO. 1 




39 


; 


I'M YOUR ANGEL 

R HELLY ft CELINE D\W IJIVE) 




40 


6 


SOMEONE YOU USED TO KNOW 

COLLIN RAVE IEP1C IRASMVILLEJ) 


2 


2 


14 


000 WOP (THAT THIMG) 

lAur-^'N H 11 (RUFrHOUS&COlUMBIAl 


<M 


42 


10 


FLY AWAY 

LENNY KRAVITZ IVIRGIN) 


□D 


4 


12 


LULLABY 

SHAWN MULLINS [SM&C0(.UM61A) 


41 


38 


4 


WHEN YOU BELIEVE 


3) 


to 


6 


HAVE YOU EVER? 

BHftsy* lAlLAMlCl 




ISD 


43 


4 


RIGHT ON THE MONEY 

AlAN JACKSON ^-ii.li K- jH'.int i 


3) 


7 


19 


SAVE TONIGHT 

EAGIE EYE CHERRY IWOfiK) 






S2 


2 


THESE ARE THE TIMES 

DRUHILL -M. 


X> 


9 


16 


TMmDEYE BUND ilEKTRA'SFGi 




® 


49 


3 


YOU'RE BEGINNING TO GET TO ME 

CIA< W*l»X^ \iL>-.. i 


7 


5 


25 


ONE WEEK 

BARENAKTD LADIES RJPRi^t. 


45 


48 


10 


THE POWER OF GOOD-BYE 

MADONNA '.-.-..Er.! ■ n-ifR BFui , 


1 


3 


10 


THANK U 

AUWIS MORISSETTE IMAVEWICK'REPPIStI 




66 


3 


MIAMI 

WILL SMITH r-.JMBiA) 


• 


8 


41 


I'LL BE 

EDWIN MCCAIN {./■•.•M-'lf^M-Z) 




a 


44 


2 


ITS YOUR SONG 

GARTH r--<.:.'A\ IfiP rOL- 


10 


E 


23 


ARE YOU THAT SOMEBODY? 

iALKAH ■ h .-. ■. .IT.AMlCl 


4) 


46 


22 


TEARIN' UP MY HEART 

N SYNC (RCA) 


II 


II 


14 


MY FAVORITE MISTAKE 

SHERYl CROW lA&M) 


(B) 


EO 


2 


WRONG AGAIN 

MARTINA MCBHIDC (RCA INASWILUJf 


OD 


14 


8 


HANDS 

JEWa (ATLANTICI 


(SD 


— 


4 


ANGEL 

SAiMHWCLACHIAl IMSIVWUICD SLHSET.'mFRISEI 


3S 


18 


7 


CAN t GET A... 


(JD 


63 


S 


SWEETEST THING 

llSLANCl 


3$ 


19 


S 


NOBODY^ SUPPOSED TO BE HERE 

DCeOftAH cox (ARISTA) 


eg) 


— 


4 


(GCQ MUSI HHE SKin) 1 UnU KHTK n nil 

■N SYNC 


31) 


IS 


II 


SUOE 

(jOO goo dolls (WARNER BROS.) 




61 


3 


HOW DO YOU SI.EEP AT NKHT 

WADE HAYES ICOIUMBIA INASKtflUD) 


It 


13 


10 


HOW DEEP IS YOUR LOVE 

CfU Hill FIA' 'ii .'Wi ;til>tiiCfr i*KV!fii:i.*i: 


m 




3 


YOU GET WHAT YOU GIVE 

NEW RADICALS Mi.;. 


17 


12 


18 


THIS KISS 

FWtW HIU iWAPNtR BROS ; 


(S) 


— 


2 


CHANGES 

2PAC I"','n-"'L CL.M" RC.V .\7ELRSL3PE: 


11 


IS 


9 


LATELY 

DIVINE (PENDULUMi-RED AND 




OS) 


— 


1 


FOR YOU 1 WILL 

AARON TIPPIN (LYRIC STREET) 


19 


17 


22 


CRUSH 

JENNiriR PAIGE lEDEL AMERICAHOUVWOOD) 




m 




1 


HOME ALONE 

R. KELLY TEAT. KE(TH MURRAY (JIVE) 


M 


22 


42 


TOO CLOSE 

NEXT (ARISTA) 




CSD 


— 


2 


TAKE ME THERE 

K^^iT^tt ■ 1 v'» ■■:»■ not tawBY mm ihit(t->:.H 


21 


20 


20 


THE FIRST NIGHT 

MOMCA ^ARISTA) 




so 


59 


19 


HOOCH 

EVCRYTHIMG (BlACKPIRO'SIHE i 


22 


23 


13 


FROM THIS MOMENT ON 

SHANIA TWAIN UFPCUR -' 




M 


53 


14 


DONT LAUGH AT ME 

MARK WILLS ■ 1 ■.■■.■M't Hi i 


3$ 


26 


26 


INSIDE OUT 

EVE 6 s :.,! 




H) 


67 


2 


THERE YOU HAVE IT 

BLACKMAWK ' Ar- ^'A IE; 


Hi 


27 


14 


TOUCH IT 

Muf.lfiH , ;PTC'rtfi'UNiVERSAll 




B) 




1 


ROSA PARKS 

OUTKAST iLAFAf:F,.ARtSTA:- 




34 


6 


HARD KNOCK LIFE (GHETTO ANTHEM) 

JAf-Z RO^ * fILLADEF JAMMEfiCURYi 




Hi 




2 


ANGEL OF MINE 

MWJICA Hi^l^TS. 


2C 


28 


3 


LOVE LIKE THIS 

FAITH EVar.5 l&AC BOY.ARISTAI 




w 


73 


7 


PRETTY FLY (FOR A WHITE GUY) 

THE OFFSPRIt« ICOLUMBIAl 


W 


35 


6 


LET ME LET GO 

FAITH HILL 'A'At^NEH BROS, (NASHVILLE)I 




li 


56 


16 


MOVIN' ON 

nr* FUt, Sl« MSMOOM njwtWrf.mTimKPt. 


3D 


31 


7 


IT MUST BE LOVE 

TY HERNOON (EPIC (NASKU1LU)) 




M 


61 


2 


AHGEL IN DISGUISE 

BRANDY (ATLANTIC) 


2a 


24 


21 


(XL NEVER BREAK YOUR HEART 

BACKSTREET BOYS UtVEl 


(7 


64 


16 


WHERE THE GREEN GRASS GROWS 


n 


21 


27 


1 DON'T WANT TO MISS A THING 

Afft:"i:-,wirH ir.:jiiiMa-A' 




M 


65 


3 


LEAN ON ME 

KiRK FRANKllN i'JC*:fO Ci'J'RIOlNTEISCOPE! 


31 


27 


35 


REAL WORLD 

MATCHBOi; 201 LAVA ATLANIlCI 


n 


70 


5 


...BABY ONE MORE TIME 

BRITNEY SPEARS (JIVE) 


32 


30 


43 


TORN 

KATAUE IMBRUGUA (RCA) 




TS> 




8 


BECAUSE OF YOU 

98 DEGREES IMOTOWNI 


33 


25 


9 


WIDE 0PO4 SPACES 




71 


58 


2 


HOW DO YOU FAU IN LOVE 
ALABAMA IRCA (MASHVILLE)) 


S) 


37 


7 


WE REAUy SHOULDNT BE DOING THIS 

STWj,r -jiSHviLK.! 




72 


71 


2 


ABSENCE OF THE HEART 

DEANA CARTER iCAPiTOL (NASHVILIEH 




36 


6 


HUSBANDS AND WIVES 

RROC*?; f. IDlJNf. 1 AR.STA NASHVTLIE) 


3D 




1 


SPIRIT OF A BOY. WISDOM OF A MAN 

RANOY TRAVIS 1 DREAMWORKS (hiASMVILLEll 


3< 


29 


10 


A UTTLE PAST UTTLE ROCK 

LEE ANN WQMACK DECCAl 


3$ 




14 


FATHER OF MINE 

EVERCLEAR iCAPtTCH-) 


3D 


41 


5 


YOU'RE EASY ON THE EYES 

TtRRI CLARK (MERCURY JSASHVILLEU 


2S 




1 , FOR A LinLE WHILE 



C~) RbcorIs with the greatest airplay gaim. £' 1998 Billooam/BPI (Dommunicaflons. 



NOT 100 RECORRENT AIRPLAY 







1 


YOU-RESTIUTHEOWE 

SHANIA TWAIN (MERCURYT 






10 


TIME OF YOUR UFE (GOOD RIDDANCEI 

GREEN DAY (REPRISE) 








THE WAY 

FASTBALL fHOLLYWOOD) 








CLOSING TIME 

SEUISOMICIMCA] 




2 




CANT TAKE MY EYES OFF Of YOU 

mURVN HILL IHUFFH0UStA»LUM8lA) 








3AM 

UATCMBOX ?0 ILAVA/ATLANTICI 








NEVER EVER 

AU SAJMTS llWEWNflSLANDI 








MAKE IT HOT 

NICOLE ITHE COLD MIND/EASTWEST/EEG) 








TRULY MADLY DEEPLY 

SAVAGE GARDEN (COLUMBIA) 








ALL MY UFE 

K.CI ft JOJO (IMCA) 




4 




ANYTIME 

BRIAN MCKNIGHT (MOTOWN! 








THE BOY IS MINE 

BRANDT A MONICA (ATLANTIC) 








FRIEND OF MINE 

KELLY PR)CE rr NECK/lSLANDi 



14 


1 


2 


AS LONG AS YOU LOVE ME 

BACKSTREET BOYS (JIVE) 


" 


U 


3 


STILL NOT A PLAYER 

BIG PUNISHER FEATURING J0£ (LOUC^TTCAI 


16 


16 


21 


YOU MAKE ME WANNA... 

usi'Erilatacl'Arista; 


17 


3 


32 


SEMI.CHARMED UFE 

THiRO EYT BUND (H FKT«A,'TFr,) 


18 


; 


12 


WALKIN' ON THE SUN 

SMASH MOUTH IINTERSCCPE) 


19 


13 


3 


GHETTO SUPASDW [THAT IS WUT rOU ME) 

(*AS wwti X cisr- BK'ift 1 «•» iNrEBsarei 


20 


12 


2 


1 DON'T WANT TO WAIT 

PAULA COLE (IMAGO'WARNER BROS 1 


21 


e 


16 


FLY 

SUGAR RAY (LAV)VATmNTIC) 


22 


5 


5 


TOGETHER AGAIN 

JANET (VIRGIN! 


23 


9 


33 


AU FOR YOU 

SISTER tWEL 1 UNIVERSAL) 


24 


10 


2 


GODCEP 

JANET (VIRGIN! 


25 




3 


THEY DON'T KNOW 

JON B (YAH YUM/550 MUSIC) 



Recurrents are biles w^iich hav« appearvd on the Hot 100 chirl 
ttv more l^an 20 weaks and have dropped betaiw ttw loc SO. 



TITLE (Putilohei - Ucenswg Og ) Sheet Music Disl 
13 USaCEOFTUIIEJIIITlEMIPnKftonStrtet.ASCAf'/fMI 
*Sft ASCIiFi'f ull Kni. ASC^^'i'ln Im (tntg,. UCAP/Tlamttein 
Curreefisnd. BMl^Hatdtail Hits. EMI) HUWU 

33 ALL THE PLACES (1 WILL KISS rOU) (Tenyor. 
BMl/Nale Love s. BMl,.'MCA. ASCAP/Ja(nro<i. 
ASCAP/BMG, ASCAP/Slack A D , ASCAP) HL 

78 ANGEL ID DISGUISE (EMI Blackv^ood, BMl/tnsign. 

BMI/Zoiiiba, BMliTink Jane. SESAC) 
74 AMGELOFMINEWB ASCAP/Motowitlunei, 

ASCAP.Trawsn, ASCAP.'Po'yOam ffitematioiul, ASCAP) 
13 ANGEL (Swy/ATV ^ngi. BMI/Tyde, BMI/Studn 

No(nade. SOCAN) HL 

21 UETOUmTSOOOOn^VainerChtpKl ASMPAM^^ 
ASCIPi'BtKli FiMntwi, ASCJtPiToi Fitn, BW 

16 ...BABY ORE MORE TIME (Zomba. 
ASCAP/Grantsville. ASCAP) WBM 

6 BECAUSE OF TOU lAir Oirysalis Scandinavia, 
ASCAP/Murtyr ASCAPl WBM 

27 CAN I GH A... (Lil Lu Lu. BMl/DJ Irv. BMUJa. 

BMl/lMI Blachwood. BMDHL 
M CAN'T GET ENOUGH (M83>s*av.ASCAP/Firsl Echo. 

ASCAPAoonBswi BMlfcfw first. B«l) 
U CELEBRITY SMN (Mother May I. BMI/Tcho Echo, BMI) 

58 CHUGES llosdi^'s Dream. GMliUusic Corp. Of Amenca, 
EMl'Zappo ASOP.'WB. ASCAP'Wamer-lamertane, BMI) 

42 COME AND GET WITH ME (KerthSwesLASCAP/CMI 
April, ASCAPM'ii, 6MI) KL 

26 CRUSH (Kov* Nonpareil. BMI/Warner-TamBrtang, 
ASCAP/Be Le Be, ASCAP/About Tme, PRS/Woo 
Maiwn, ASCAP/Altno. ASCAP) WBM 

73 DONT LAUGH AT ME IBuilt On Rock. ASCAP/Oavid 
Aaron ASCAP'Son^ 'ATV Cross Keys, ASCAP) HLWBM 

4 DOO WOP aHAT THING) (Sony./ATV Tunes, 
A.SCAP.i'Otiverse CraatKm, ASCAP) HL 

65 EVERYTHING'S CHANGED Ifr^ CiMtoys, BMI/SanyyArv 
Irea. B«(neriee, BML'^^. ATV Ooss Keys, ASCAP) HI 

77 FATHER OF MINE (E^«rel«am. BMI/Montalupa. 
BMI/Commonsreen, BMllrv>n£. BMI) 

66 FIRE ESCAPE (Zunrtunes. ASCAP) 

7 THE FIRST NIGHT (So So Det.ASCAP/tMl April, 
ASCAP/Mars^al ASCAP/kibete, ASCAP) HI 

52 FLY AWAT (M>ss Bessie ASCAP] 

68 FOR A LITTLE WHILE (Magrutuna. SESAQTamily Styte. 

StSAOtaacjer Park, SESAC/Mora-ne, StSACIilalaco. 

BMUtMl «finl, ASCAP/Pftil Vassar. ASCAP) HL 

59 FOR VOU I WIU (Hamstem Cirmberland, BMI/Baby 
Mae, BMI/Glltterfish, BMi/«i>na Boy. BMI) WBM 

5 FROM THIS MOMENT ON (Sones 04 PolyGram Int I, 
BMIAoon Echo, BMI/Zomba. ASCAP) WBM 

54 GHEHO COWBOY (Mo Thugs, ASCAP/Siet. 
ASCAPyUyite Bone. ASCAP/TMI April, ASCAP) 

68 (GOD MUST HAVE SPENT) A LIHLE MORE TIME ON 
VOU (Bayjun Beat. BMI/Wusk: Corp Of America. BMI) 

24 HANDS (WB.ASCAP/Wiggtylooth.ASCAPfflo Tomato. 

36 HARD KHOCK LIFE tGHETTO ANTHEM) (UlLuLu. 
6MI/EMI BlackMood. BMl/AS, ASCAP/Inslantly. 
ASCAP/WB, ASCAP/Hetene Blue. ASCAP/WPl 
Communications ASCAP) Hl^WBM 

15 HAVE TOU EVERT (Raalsoogs. ASCAP) 

63 HERE WE COME OVebster, ASCAP/Villcresi, ASCAP) 

90 HOtOMClMLsledl 

91 HOLD OH TO ME {Reyri<.or4. BMI;Sayou Boy, BMH HL 

71 HOME ALONE (Zcn)ba. BMl/H.Kelly. BML/T)w Pnce Is 
RigM. BWl'MCA ASCAPi7onib3, ASCAP/1 Untie. ASCAP) 

69 HOOCH {EMI Apnl, ASCAP/Drcla e Inc.. ASCAP) 
I HOW MEP IS TOUR LOVE (Sony/ATV Songs. 

BMi/Musc Everyone Craves. BML/Nortti Averwe. 
ASCAP/TMI Apni, ASCAP/Nyrraw, ASCAP/Da Ish, 
ASCAP/Tunky NotM. ASCAP/Famous. ASCAP) HL 

52 HOWKTOIIFAUINLOVECMaypoo, 
BM^ildcDuntiT. BMI) WBM 

67 HOW DO YOU SLEEP AT NIGHT (SoiTy/ATV Cross 
Keys, ASCAP/Mill Village, ASCAP/W.B.M , SESAC/Extra 
InninjEs, SESAC) HLyWBM 

48 HUSBANDS AND WIVES (Sony/ATV Tree, BHD HL 

37 I DON T WANT TO MISS A THING (Reatsongs. 
ASCAP) WBM 

92 IF I LOST YOU (Post Oak, BMl/Edisto. ASCAP) HL 

22 rU BE lEMI Apnl, ASCAP/Harrinelon. ASCAP) HL 
35 I'U NEVER BREAK TOUR HEART (Zomba. 

BMi/Du|uan,BUVTCG.BMI) 

1 I'M YOUR AHGEL (Zomba, BMI/R.Kelly, BMI) 

31 INSIDE OUT (Less Than Zero. BMU^ahe And Jadw). 

BMl/SoirttideM Road, BMI) 
9 IRIS IfMI Virgin. BML^rsp MeUl. BMI) 

34 I ST1U LOVE YOU (Uh. Oh. ASCAP/bl Timet. 
ASCAP/>Honey Ian Ar>d Diapers. ASCAPAali Yah. 
ASCAP/Do What I Gotta, ASCAP/Warnor-Tameflarie, 
BMVKear. BML^rry/ATV Songs. BMI] HLWBM 

4a IT MUST IE LOVE (Almo. ASCAP/Ctaig Bickturm. 

ASCAP/Magnasong. BMl^ed Ouill. BUI) WBM 
99 ITS THE THINGS VOU DO (Cbeiror, STIM/Pico 

ASCAP/BMG. ASCAP/Megasong APS, STIMA:areers- 

BMC. BML^ny/ATV/Sorry/ATV Twes, ASCAP) HL 
62 irS YOUR SONG (Gooby. BMI/Pan For Gold. 

BMVtopynctit Manafement. BMI) 

16 JUMPER (3EB BMt) 

94 JUMP IIVE AN' WAIL (Enterpnse, ASCAP) 
3 LATELV (Tony Roy. 6MI/Siav TuTu Frve. BMl/Howcfltt. 

BMVIrving, BMI/Hitco. BMlyHit Street BMl/Wlndswept 

Pacific. BMI) WBM 
90 LEAH0NME(Lil>yM3ck,BMl/Kefnon,BHI) 
39 LH ME LH GO (Diamond Mine ASCAP/Lrttle Shof) Of 

Morgansongs, BMI/Morgan, BMI) WBM 

43 A UTTLE PAST LITTLE BOCA CAimo, ASCAP/Fwin Creeks, 
ASCAP/less BnMn. ASCAP/Famous. ASCAP) VH/HtM 

10 LOVE LME THIS (CtiynaSabr.BMI/JanctCoffllis, 
BMbTMl BtackWHd. BMI/Brottw-A-BroBm. 
ASCAP,^moh'n 4 Lite, BMVBemard's Other. BMI^Wanw- 
Tsmerlsne. BMI/Tammy Jymi, BMI) HLjWBM 

19 LOVEME {Rezlee.ASCAP/Kahnmia.ASCAP/Juslin 
Cwibs, ASCAP/EMI Apnl, A5CAP/M Settia, ASCAPl HL 

12 LULLAIT (Stiaxn Mullifls. BMI) 

57 MIAMI (TrHyball.ASCAPATadis.ASCAP/SlamU Well. 
ASCAP/>all>s lams. ASCAP'Sony/ATV Tunes, 
ASCAP/Portrart-Soiar. ASCAPWJJ, ASCAP) 

76 NOHN' IM m. HSW.^ IrttMm. •3CAPiH« liti UCAP/Mom 
SIv tiSJf/Wm Nvtan. KSCAP.W? Qil ILS^AFI HBH 

23 MY FAVORITE MISTAKE (Warner- Tanwrtane. BMl/Old 
CroM. BMt/Tnittsky. BMI/Wuen. BMI) 

46 MYLmLEUCtn (SaSaM.IISCAP/[MIII«nl,ASCAP/)uc)Tiini, 

ASC^Pi'te Contigl. ASCV,^ 1 0 , ASCAP/BMG. ASCtf) HL 
97 NEVER THERE (Stamen. BMI) 

2 NOBOOrS SUPPOSED TO BE HERE (Wixen, 
ASCAP,iTamou5. ASCAP) HL 

13 ONE WEEK Oraat Baker. SOCAfi/WB. ASCAP) WBM 
30 THE POWER OF GOOO-BTE IWB. ASCAP/Wetw Girt. 

ASCAP/TMI Apnl. ASCAP/T^iHurs Funvlure, ASCAP) A/IVBM 

72 PRETTY FLY (FOR A WHITE GUT) (UnderKhievw, 
BMlWnen. BMI) 

44 PUSHIN' WEIGHT (Gangsta Boogie, ASCAP/WB. 
ASCAP/Trebaa, ASCAP.'Chocclate Ihurxler, ASCAP) WBM 

38 REAL WORLD {EMI Biackwuod. BML^nis. BMI) 

53 RKHT OH THE MOHEV (EMI Blackwood, BMLTlytindie. 
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1 LAST WEEK 1 


0 
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ARTIST (IMPRINT PROMOTION LABELl 




t 

X 


i 


i 

g 

s 


TITLE 

ARTI$T IIMPfllNT.'PROMOTION LABELl 


X) 




1 


I'M YOUR JkNGEL 

R. KELLY 1. CfL'NE COil IJIVIl I wk « tio. I 


a) 


71 


2 


(DO YOU) WANNA RIDC 

REEL TIGHT IG-FUNKHlSTlESS 


QD 




1 


BELIEVE 

CHER . AABNER BROS 1 


2 


2 


13 


LATELY 

IXVINE ■Pt*40ULL.'rA'HeD ANTl 


40 


34 


14 


THINKIN' BOUT IT 

GERALD LEVERT lEASIWEST EEGI 


3 


1 


10 


NOBODY^ SUPPOSED TO K HERE 

DEBORAH COX (ARISTAI 


41 


33 


25 


U&HCR^LAFACE'AftlSTA) 


4 


4 


10 


BECAUSE OF YOU 

9B DEGREES iMOroWNI 


42 


35 


i; 


GOODBYE TO MY HOMIES 

MASTER P |t« LIMITiRRIORITYT 


5 


3 


4 


DOO WOP (THAT THING) 

LAUPTN HILL ;VUK^MOUS£.'COLUk*eiA) 


43 


36 


16 


NOBODY ELSE 

rVRESE IRCAi 


3) 




1 


FROM THIS MOMENT ON 

SMANIA ■yVi :'.'th' .J-V :-<A&HVII.l S li' 


44 


38 


11 


INVASION OF THE FLAT BOOTY B***"$ 

TOO SHORT (SI«RT/JIVE) 


7 


5 


17 


THE FIRST NIGHT 

MOSfTj* lAfiiSTAi 


4S 


26 


17 


TOUCH IT 

MOWIFAH [UPTOW^'UMVERSA^ ) 


CD 


7 


5 


TRIPPIN' 

TDiAi iTjit Mtssr Eucn; iBAD BcyiaHts"*! 


41 


37 


28 


AOIA 

■;ir-AH VtClAf MlAI* (ARISTA! 


a 


1 


7 


LOVE ME 

1 1 2 f EATUBIHG HASE i BAD BO Y . AKIS T A > 


47 


43 


19 


26 CENTS 

TrtWlXNSOB ■.li^.'.lflByltSc •ttEHOlEll 


10 


10 


4 


LOVE UKE THIS 

fAIIH EVANS '.SAD BO'r.-AftlSrA! 


w 


54 


5 


LET ME RETURN THE FAVOR 

ANEWEA MARTIN -..iSIA 


3D 


15 


3 


...BABY ONE MORE TIME 

BRITr*EV SPEARS [JIVE) 


S) 


53 


39 


I'M ALRIGHT 

XI ME MESSINA ;CJftB) 


12 


6 


10 


WESTSI[)E 

TQICLOCKWORK/EPIC) 


90 


41 


21 


COME WITH ME 

PUFF DADOT FEAT JIMMY PAGE (EP1CI 


35 


13 


6 


PUSHIN' WEIGHT 

CE CUBE FEAT MR SHORT KHOP [PRlOmrri 


3D 




1 


FLY CTHE ANGEL SONG) 

TX WLKKWS KMl IHtSffTUf 1«IPRS AUHUGl 


14 


11 


7 


COME AND GET WFTH ME 

HEHH SWEAT FEAT SNOOP DOGG ItLEKTRAtEGl 




52 


48 


21 


CRUEL SUMMER 

ACE OF BASE lARISTAJ 


IS 


9 


9 


HOW DEEP IS YOUR LOVE 

VfjnufJ' ntCMW'IISLAfiOtl^ MMWCRCURTi 


53 


49 


9 


FOR YOU 1 WILL 

AARON TIPPIN ILYRIC STREET) 


1( 


12 


8 


ALL THE PLACES (1 WILL KISS YOU) 
AARON HAiL (MCA) 


S) 


69 


2 


ONLY VOU 

TAMI DAVIS (RED ANT) 


17 


16 


3 


GHETTO COWBOY 

V" i;)MV.T M:iMlj:^ItLT"i£--',(;H.A'!k7' 


55 


45 


21 


FRIEND OF MINE 

KELEY PRICE (T-NECK/ISUMO) 


11 


14 


37 


THIS KISS 

FAITH HILL ■ .VASMB BROS. INASHVILLEu 


St 


39 


1 


DONT LZT IT QO TO YOUR HEAD 

BRAND r.LBl^-i A-l 


19 


17 


18 


1 STILL LOVE YOU 

NEXT .■.h:'-'i 


57 


40 


18 


OAYDREAMIN' 

TAIVANA Ai: i ',- ) i ■.VCriK 


20 


18 


7 


MY LITTLE SECRET 

XSCAPC (SO SO DEF/COLLfMBIA) 




S) 


60 


9 


IF 1 LOST YOU 

-R,v,i^T"TT '.-.APNER 8RGS (NASHVILLEH 


3J) 


24 


8 


WHEREVER YOU GO 

VOICES Of THEORY (H O LA.«EO AWT) 


51 


47 


28 


THE BOY IS MINE 

.iRA%L;> 4 UC'MCA lATLANTlCI 


22 


19 


8 


THE FK)WER OF GOOD-BYE 

i.'ii:jt..'ClA MAV[IJK.','.VAHNEB BROS ) 


10 


50 


4 


ENJOY YOURSELF 

A. ,-tUAK JMVEHSAU 


23:21 


13 


1 CAN 00 THAT 

K'OM-n. ":*;:iAr, ir:'r=^ :*M.'WfRi:L;flYi 


11 


46 


20 


CRUSH 

.ENS fEH EAIfiE lEOEL AMERICAMatmOOO) 


24 


20 


6 


WHATCHA WANNA DO? 

UU X FIAT OUflL* WlSm . UiT^'RChit- 


W 


67 


31 


MYALL 

UARIAH CAHn (COLUMBIA) 


25 


23 


5 


CAN'T GET ENOUGH 

»'Li.[ vw RAPHAEL yjSM IKWICKCTCAV 


63 


51 


9 


JUST THE TWO OF US 


H) 


— 


I 


HOLD ME 

?B.i.',ii>M>-i Fu' raNtipasBPrijfl-iiuonKS' 


64 


52 


10 


1 HAD NO RIGHT 

p M ::A.v, ir.rr (.treet.v; 


27 


22 


14 


SPLACKAVELLIE 

•"S-5S-IA lICNY ME»:£DES'LAFiV:LAWiSTai 


65 


56 


22 


RAY OF LIGHT 

MADC'INA MAVERIC^'WARNER BROS 1 


3i) 


44 


4 


rrS THE THINGS YOU DO 

FIVE lAB s'a 


S) 


65 


5 


WHENEVER YOU'RE NEAR ME 

ACE RASE lARIStA) 


29 


28 


21 


SO INTO YOU 

TAJWIA IQWtST/WAHNER BROS ) 


67 


64 


3 


LET THE MUSK HEAL YOUR SOUL 

SRAVO ALL ETARS (EDEL AMERICAl 


M 


29 


5 


MONEY'S JUST A TOUCH AWAY 

vy i:..ii v^.u;: ■■S^-i h.< r^-t ,^ .h I- 


39) 




1 


NIGHT WIND 

low MASC(;lO (MODERN VOICES! 


31 


25 


26 


WHEN THE LIGHTS GO OUT 

nVt 'ARISTA. 


69 


61 


13 


TOUCH ME 

SOLE iPER5PECTiVEj'A4MI 


32 


27 


20 


LOOKIN' AT HE 

MAS£ FEAT PUFF CUUffiT <BAO BOY.'ARISIAi 


70 


63 


3 


STRAWBERRY 

NICOE.E RENEE A-LANItO 


11 


31 


16 


TIME AFTER TIME 

INOJ ISC 50 ^tf.'tOLU'MBIAJ 


71 


59 


3 


DON'T L£T THIS MOMENT END 

,Li-(- .■' ESIEFANiEPiC 


M 


32 


14 


SniLAGTHANG 

SHOOP DOGG INO lIMII.'PRiOniTY) 


32 


62 


12 


YESTERDAY 

DEBELAH MORGAN (VA^WOTOWN) 


S) 


55 


3 


IF 1 CANT HAVE YOU 

LF.O.^*TEF.-.^■»■;^€Sl■,FEAT KArOKlOGCi 




— 


3 


1 WILL STAND 

HENNT CHESNCY (SNA) 


3© 


42 


g 


BETTER DAYS 

WC FEAT JON B, (PArOAY/UDNDOfVISLAND) 


74 


66 


8 


IF YOU COULD READ MY MIND 

rujoky ■■>'..■ tMi'i .:a..>(¥0-L: -owsc 


37 


30 


13 


SUPERTHUG (WHAT WHAT) 

NOREAGA (PENALTY/TOMMV eOYI 


3£ 


— 


1 


TOPS DROP 

FAT PAT (WRECKSHOW 



O Records with tr>e greatest sales gatns- ® 1998, Billtx)ard/BPI Communications and SourKlScan. Inc. 



BMI/EMI Apnl, ASCAP/PtuI Vassal. ASCAP) HL 
75 ROSA PARKS (Gnat Booty. ASCM^/Chrysahs. ASCAP) 
14 SAVE TONIGHT (D<eMl?.ST1HAMB. ASCAP) 
25 SLIDE {Comer 01 Clart And Kent, BML'TMI Virgin. BMI) 
4S SOMEONE YOU USED TO KNOW (Melanie Howard, 

ASCAP/Big Giani, BM^.tVamef-Tamertane, BMI) 
84 SPIRnOFABOT.WISOOMOFAMAHiWS, 

ASCAP/Big Tractor, ASWP/War Bode, ASCAP) WBM 
99 SPLACKAVELLIE IPepperdrive, BMI) 
IM SUPERTHUG (WHAT WHAT) (Suite 1202, BMI/Jose Lins 

Gotcha, BMVTtie Wateri Of NvefaW, BMI/Chu« Ctvail, 

ASCAP/Chrysalis, ASCAP/Monster, ASCAP] WBM 
CS SWEETEST THING (PolyGram IntematMnal, ASCAP) 
70 TAKE HE THERE (Z(Kr«ia.ASCAP/E]MI Apnl, 

ASCAP/Marsrial, ASCAP/Juslin Comtn. ASCAP/Madeline 

Nelson. ASCAP/Waun Belha. ASCAP/Mctiael F«ler, 

ASCAP/Tiirtes By Nickelodeon. ASCAP) 
59 TEARIN' UP MY HEART (Clwion, ASCAP/BMG, ASCAP) 
17 THANK U (MCA. ASCAP/AefOstatiDfi. ASCAP) 
CS THERE TOU NAVE IT (Warner-Iamntami.BMt^nctn 

e«lrt3. BUi,'Caiosrs BMG. BMl/Sontannw. BMI) HL/WBM 
56 THESE ARE THE TIMES (ECAF,8MI/1)efnis, 

ASCAP/f2 ASCAP/TMI Apnl, ASCAP) 
98 THMHN' BOUT IT (20O0 Watts, ASCAP/W6. ASCKP/Toni 

Rob. ASCAP/DiwM, BMl^ba. BMI) WBM 
11 TBISnSS (PijduiiM.eHl1Mnud-ltornan.BMlW)rmf- 

T«Mrtant. BMlWina, ASCAP/iImn, ASCAP,flNC, ASCAP) WBH 
97 TIME AFTER nME (ReMa.BMt/Sony/ATVSonfs, 

BMWhib Notes, ASCAP/WB, ASCAP) HL«8M 
32 TOO CLOSE (Naughty, ASCAP/Dc What I Gotta. 

ASCAP/Uh, Oh, ASCAPz-Neulral Gray, ASCAPj-Pure 

Imis. ASCAP/WB. ASCAP/HMI Aj)nl. ASCAP) HlyWBM 
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47 TORN (BUG. PRS/PolyGram. ASCAf /EMI April. 

29 TOUCH IT (hislin Cwntis. ASCAP/EMr April, 

ASCAP/Diid lasepti. ASCAP/SingA Song. ASCAP/WB. 

ASCAP/Dalioda House. ASCAP) HL'WBM 
20 TRIPPIN' (Mass Contusirxi, ASCAP/WB, ASCAP/O 

Extraodinary, ASCAP /Virginia Beach. ASCAP) WBM 
49 WE REALLY SH0ULDNT9E DOING THIS (MigtTty 

Ntte, BMLlaudersongs. BMl/Blue Water, BMI) HL 
29 WESTSIDE (Soirj;ATV Tunes. ASCAP.'StncUy la ASCAP/tM 

BiKlmoCN], BMI/SlsadtMcUM . BMlTem, BMI/FDui Kni^, 

BMIAIusK Corp. 01 fcnenca. BMlltwtral Gray. ASCAP) HL 
51 WHEN TOU BELIEVE (SKG. ASCAP/Songs Ot SKG. 

BML^CAF, BMI) 
79 WHERE THE GREEN MASS GROWS (Song Matlefs, 

ASCAP/Famous, ASCAP/Almo. ASCAP/Daddy Rat>M. 

ASCAP) HLWBM 
» WHEREVER YOU GO (Sure II Hrt ASCAP/WB, 

ASCAP/Black Panttier. BMIAarrwus, ASCAP/Enstgn. 

BMI/Mebdious Foot ASCAP) Ht^BM 
41 WIDE OPEH SPACES (Pie-Eyed Gfoobee, 

BMtAlnxbee, BMI) 
fil WRONG AfiAIM IStill Wcriurc For The Man, BMlDysd. BMI) 
U YOU GET WHAT TOU GIVE (GresMPouilHaflefn, 

BMI/Future Fumitufe, BMI) 
59 YOU'RE BE6IHNIH6 TO GET TO ME (Hamsten 

Cumberland, ASCAP/Sony/ATV Trw. BMI/Btoid 

Sparrow. BMI/O-Tex, BMI) HL/WBM 
H YOU'RE EA5V ON THE EYES (Hamslnn Cumberiand. 

BMUSony/ATV Tree. BML/Oins Waters. BML/PotyCram 

tntarnattonal. ASCAP/Tem-OOO, ASCAP) HiyWBM 

125 
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m TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 
COUECTEO. COMPILED, AND PROVIDED BY 

'oundSgan' 
— II 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITIE 

IMPRINT I NUMBEFVtXSTRiBUTlMG LABEL (SUGGESTED LIST PRia OR EQUIVALENT FOR CASSETTDCOl 


PEAK 
POSITION 


33 


NEW^ 


1 


^^^^ vnj. 1 / nu 1 onui L^bDU 1 ^^^^^ 

GARTH BROOKS CAmOL(NASMV1LLn97«4 (19 98/26 98! lw«l.«Nol DOUBLL LIVC 


1 


CD 


NEW^ 




METHOD MAN DCE)AM558920-/VEBajBY(n.98El>17.98l TICAL2Q00: JUDGEMENT DAY 


2 


CD 


NEW^ 


1 


JEWEL A ATLANTK 8295IVAG (10.9ai6 98) SPIRIT 


3 


(1) 


NEW^ 


1 


MARIAMCAREYC01UMB(A6%70MI1.9«E(»17-9«I # rS 


4 


□D 


3 1 , 


3 


CEUNE DION 5MlMusiC69»3/EPiC(ll.98Eiyi7 98l THESE ARE SPECIAL TIMES 


3 


□D 


NEW^ 




THE OFFSPRING Columbia 69661* (11.96 ECV17 98) AMERICANA 


6 


CD 


NEW^ 




ICE CUBE Y/^f^ 4 PEACE VOL. 1 (THE WAR DISC) 
PRIORITY M700* (1 1.98/1 7 96) 


7 


s 


1 


1 


3 


ALANIS MORISSETTE <;iippn*;Fn pnRUFR infatuation iiinkif 

UW.WEPRIST <ro«-««IIH BROS 1109(111; 981 ^lUPTOtU TOKMLK INI-AIUAIK)N JUNKIt 


[ 


ID 


E 


6 


35 


'N SYNC A' RCA 67613 1 10.9ai6.98) 'N SYNC 


2 


10 


4 


3 


8 


JAY-2A'ROC.A-fELLM)EFJAM658902','MEfKU«¥ll0.98Eai6 98l VOL. 2... HARD KNOCK LIFE 


1 


11 


2 




2 


R. KELLY m 61625- I19.»24.9ei R. 


2 


u 


7 




2 


•N SYNC BCA67726tll 9»17 9B) HOME FOR CHRISTMAS 


7 


QD 


NEW^ 


1 


WHITNEY HOUSTON arista 19037 (11.98(17.98) MY LOVE IS YOUR LOVE 


13 


14 


8 


9 


55 


SHANIA TWAIN A* tltmim inasiwlUI U6003 110 98 Eai6.9e) COME ON OVER 


2 




10 


11 


67 


BACKSTREET BOYSA'JlVEA1589(109ai698] BACKSTREET BOYS 


4 


GD 


105 


133 


3 


M Greatest Gainer * 

SOUNDTRACK 5S0 muSiC bMJl.tP^C (11 98 tai7 99) TOUCHED BY AN ANGEL: THE ALBUM 


16 




14 


14 


24 


BRANDY A' atlawhc 83039-/AG (10.98(16.98) NEVER S-A-Y NEVER 


2 


11 


13 


12 


43 


DIXIE CHICKS A' HONUWNT 68I9VS(WT INASHVUE) 110-98 E»l69e)H WIDE OPEN SPACES 


10 




15 


15 


20 


BARENAKED LADIES A' REPREC <6963mA)!NER ems 110 98(16 98) STUNT 


3 


20 


9 


8 


4 


DRU HILL university 62A5A2/ISLAN0 (10.98 Eai7.98) ENTER THE DRU 


2 


21 


5 


2 


3 


U2 ISLAND 524612 (24.98 EQ CO) THE BEST OF 1 980- 1 990/TH E B-SIDES 


2 


QD 


NEW^ 


1 


SEAL WARNER BROS 46828(109^17 981 HUMAN BEING 


22 


23 


12 


10 


13 


LAURYN HILL A' Tur Micrrti irATiniu nF i &i idvm uii i 
RUFFHOUS£69035-TOLUUBIA(11.9BE(ll7.98) ^"^ MISEDUCATION OF LAURYN HILL 


1 


Cil) 


3G 


37 


22 


SOUNDTRACK A' COLUMBU 69440(11.98 Effl? 98) ARMAGEDDON — THE ALBUM 


I 


25 


19 


20 


9 


GOO GOO DOLLS warnerbros 47058 <i0-98/i6.9e) DIZZY UP THE GIRL 


15 


® 


NEW^ 


1 


GETO BOYS RAP-A-1.0T 467a(W)RGiN CI1.9&17.38) DA GOOD DA BAD & DA UGLY 


26 


27 


23 


21 


2? 


SOUNDTRACKA'CA;ilOL9a402il09&l79fii HOPE FLOATS 


4 


CD 


32 


35 


52 


WILL SMIT>1 A' COLUMBIA (10.98 E(V17-98) BIG WILLIE STYLE 


8 


29 


26 


29 


34 


S0UND1DACK A' waaner SuNSr.<R£PRtS{ im7iwmiS SDOS- iiO-WI7.98) CITY OF ANGELS 


I 


30 


17 


18 


g 


OUTKASTA LAfACt?&0b3*7ARtSTA(109GU16.98l AQUEMINI 


2 


L ■11 ) 


29 


23 




VARIOUS ARTISTS POLYGRAM-UNIVERSAL-EMI 41679SVlRGIN (ll,9ai7,96) NOW 


21 


32 


18 


22 


27 


DMX A' RXJff RTDERSDEF iW 5582Z7*/MERam 110 98 EQfl698l ITS DARK AND HELL IS HOT 


1 


33 


22 


17 




SHERYL CROW A A&M 540959 (l0.9SE(yi7.98» THE GLOBE SESSIONS 


5 




44 


87 


3 


SOUNDTRACK interscope 90181 no 9&'I7 98J THE RUGRATS MOVIE 


34 


35 


11 


5 


3 


SOUNDTRACK DEF jam 558925 '/MERCURT (1 1 .98 Etyi 7.981 BELLY 


5 


GD 


80 


86 


4 


^^^^ nACcbcTTcn ^^^^ 

MANNHEIM STEAMROLLER American GRAMWMONE 1998 il09il5.9ei THE CHRISTMAS ANGEL 


36 


37 


21 


19 


10 


SOUNDTRACK*DEFJAM558663'/MERCURV(11.9eE(V179S) RUSH HOUR 


5 


38 


28 


25 


13 


ROB ZOMBIEAgeffen 25212- (10.98/16 98) HELLBILLY DELUXE 


5 


39 


24 




2 


GEORGE MICHAEL ■ AniF^ & RFNTi FMFN' THF RF^T flF HFriRnF MIPHAFI 


24 


M 


30 


26 


8 


KIRK FRANKUN GOSPOaNTRiC9017&nNTERSCOPCl]09&179S) THE NU NATION PROJECT 


7 




42 


41 


31 


FAITH HILLA WARNER BROS. (Nashville) 46790(10.98(16.98) FAITH 


7 


42 


34 


28 


7 


PHIL COLLINS 9 FACEVALUE/ATLA1ITIC6313%AGI1096'16.98) ...HITS 


18 


43 


37 


31 


19 


BEASTIE BOYS A^ GRAND ROYIU. 37716*)CAPIT0L (11 9&17 98) HELLO NASTY 


1 


44 


31 


27 


14 


KORN A IMMORTAL 69001*/EPIC (11 98 E(V16.98l FOLLOW THE LEADER 


1 


GD 


57 




2 


U2 ISLAND524613111.98E(H7.98I THE BEST OF 1980-1990 


45 


4« 


47 


46 


60 


CREEDA'wiNDUPl3049(l09e(l6.9B)a MY OWN PRISON 


22 


47 


38 


30 


22 


THE BRIAN SETZER ORCHESTRAA thf niBTY FinnriF 
INTERSCOPE 90183 (10 9ai6 98) THE DIRTY BOOGIE 


9 


49 


45 


42 


90 


MATCHBOX 20 A' uiv»i»nAJ<iiC9272l-)«0(109an79e)B YOURSELF OR SOMEONE LIKE YOU 


5 


49 




54 


8 


EVERLAST tommy bot 1236(11.96/1698) ■ VYHITEY FORD SINGS THE BLUES 


46 


SO 


20 




2 


112 BADBOY73O21-/AR1STA(10.9»16.98) ROOM 112 


20 


51 


41 


33 


23 


SOUNDTRACK A'BlAO<(;ROUNttAnANI)C131l3-/AC(l09»l79ei DR. DOUTTLE: THEALBUM 


4 


52 


48 


40 


34 


ALL SAINTS A LONDON B2B997)ISLAND (10.98 E(V)5 9B) ■ ALL SAINTS 


40 



THIS 
VKEEK 


LAST 
WEEK 


2VtfKS 
AGO 


WKS, ON 
CHART 


ARTIST TITLE 

IMPRINT A NUMBCR/OISTRIBl/TINC LABEL (SUGGESTED LIST PRICE 041 EQUIVALENT FOR CASSCTTI7CX)) 


PEAK 
POSITION 


dD 


58 


— 


2 


"^"iLT^Sm^m^m.^, ™E SOURCE PRESENTS HIP HOP HITS - YOlUME 2 


S3 


54 


43 


32 


3 


HANSON MERCURY 538240(11.98Eai798) LIVE FROM ALBERTANE 


32 


55 


25 


13 


3 


BECK BONG lOADTOGC 25309«EFrEN (10.98(16 98) MUTATIONS 


13 


dD 


61 


45 


4 


OTll«B''«55«!f598EM4 98) ™^ ""^'^ TIME GOES BY 


31 


57 


16 


7 


3 


MIA X NO LIMIT 53502'/raiORITY (10.98(16981 MAMA DRAMA 


7 


58 


56 


56 


85 


THIRD EYE BLIND A' ElfKTRA620l2-/EEG(l0 9»l6 98)H THIRD EYE BLIND 


25 


59 


55 


50 


13 


™m'°™ l^^'l1Il l7 9Bl PRESENTS: JOCK JAMS VOL. 4 


20 


60 


66 


68 


53 


CELINE DION A* 550 MUSIC 68861,^ (10.96 EQ(17 981 LET'S TALK ABOUT LOVE 


1 


81 


50 


47 


38 


MADONNAA'MAVERK:K46B47/WARNERBR0S.ll09a'17.98l RAY OF LIGHT 


2 


82 


40 


24 


4 


FAITH EVANS a«OBOY 73016-/«RISTA(l09&'17.98) KEEP THE FAITH 


6 


63 


33 


16 


4 


R.E.M. WABNERBROS.47112'(109ai6.9e) UP 


3 


84 


66 


57 


5 


swRTOS^Mf (15^9^ 9 98) ''W-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


57 


85 


49 


52 


16 


EAGLE-EYE CHERRY • w0RK69434/EPlC(IO98E(H16.9e)H DESIRELESS 


45 


86 


62 


64 


24 


EVE6*RCA67617(I0.9»16.98)B EVE 6 


33 


L °7 y 


84 


73 


13 


^S^vniH 67633^10(19 98(28 981 ™^ "^'^^""^ NmBER ONE HITS 


13 


68 


51 


49 


7 


CEUIIEDIO«,IU.ORUESTEF«N,AIIET)UFIIANIILN,SHU<UTWAIN(IUMAHC«IEY» uui niuiciiuc 

EPIC69eO011198EQ.17 9Sl VHl BVAi UVl 


21 


69 


54 


59 


10 


SHAWN MULLINS SMG696375:0LUMBIA (1098 EQ(16 981 ■ SOUL'S CORE 


54 


70 


73 


74 


28 


LENNY KRAVITZ • VIRGIN 45605 (10.9^16 98) 5 


36 


71 


53 


48 


11 


HOLE • DGC 25l64.i;EFrEN 110.96/16 981 CELEBRITY SKIN 


9 




85 


76 


12 


AUN JACKSON A ARISTA NAStHVIlLE 18864(10.98/16981 HIGH MILEAGE 


4 


73 








SOUNDTRACK G£Ffen25220(10.9»17.98) SABRINA the TEENAGE WITCH 


73 


74 






51 


ANDREA BOCELLI A PHIUPS 539207 (10.98 E(^17.98l B ROMANZA 


37 


75 


81 


61 


71 


SARAH MCLACHLAN A' ARtSTA 18970 (10 98(1698) SURFACING 


2 


78 


77 


82 


19 


MONICA A MtlSTA 1901 1- (10.98/16.98) THE BOY IS MINE 


8 


77 


52 


43 


10 


MARILYN MANSON li0rHmG9(l273-ANTERSCOPClll-9a/l7.98l MECHANICAL ANIMALS 


1 


7S 


60 


58 


7 


CAKE CAPRICORN 538092/MERCURY (10.98 E(Vl&.9e) PROLONGING THE MAGIC 


33 


79 


65 


61 


5 


JON NY LANG aim 540984 no 98 Eiyi6 981 WANDER THIS WORLD 


28 


80 


76 


72 


59 


EVERCLEAR A CAPdOL 36503- (10.98/15.981 SO MUCH FOR THE AFTERGLOW 


33 


(3D 


93 


93 


55 


SPICE GIRLS A' VIRION 451 1 1 (11.98(17.98) SPICEWORLD 


3 




108 


126 


4 


M« iSvTl™ 7 ™b (lSl6lar ™™ * - « "BSTMAS COUfCTION 


82 


83 


92 


89 


4 


98 DEGREES MOTOWN 530956 (10.98 £(^16.98) 98 DEGREES AND rising 


83 


GD 


101 


96 


94 


SPICE GIRLS A' VIRGIN 42174- 110 98/16981 SPICE 


! 


89 


74 


69 


4 


VARIOUS ARTISTS ARISTA 19026(10.98/16.98) ULTIMATE DANCE PARTY 1999 


69 


88 


67 


39 


3 


TOTAL BAO BOV 73O2O-/ARISTA(I0.9»16,96) KIMA, KEISHA & PAM 


39 


87 


64 


44 


14 


THE TEMPTATIONS MOTOWN 530937 [10.98 EQ(16.98) PHOENIX RISING 


44 


88 


69 


62 


31 


MYAA UNIVERSITY90166-/1NTERSC0PE(10.9a(16.ge) MYA 


29 


89 


72 


79 


8 


DEBORAH COX arista 19022 no 98a6 981 ■ ONE WISH 


72 


90 


82 


S4 


5 


TOBY KEITH laERCURT (NASMvulei 558962 (10 98 ionim) GREATEST HITS VOLUME ONE 


61 


91 


94 


92 


84 


CAUAflF riADnC^IJ A"^ /v\i M8IDIA cioEA 1 1 n ao rr\i\c oa\ ZA^tAflC r^ADHC^KJ 
SMVAUC UnnLFCn A WLUMdM D/^f54 IKP.^B tu'lO.WI OnVAoC unnULli 


3 


92 


96 


88 


13 


QOI VMDTDAPIf A c/wv ri accipai £ivoi rt i oe m/i 7 cm RAPIf TO TITAMIP 
OwU rSL' 1 A ^vi«T LLA^tL^L 0UO7l III iTO tw i f TOP DM\^f\ l\J M 1 nniU 


2 


93 


102 


98 


50 


SOUNDTRACK A"* SONY CLASSICAL 63213 (10 96 E(}t 7 98) TITANIC 


I 


Cm) 


NEW^ 


1 


SOUNDTRACK DREAMWORKS 50041A>EFFEN(11.9«Vl7.9e] THE PRINCE OF EGYPT 


94 


95 


104 


95 


30 


DAVE MATTHEWS BANDA' np^nDP tufqc runu/nFn ctdfftc 
RCA 67660- (10 3I116.98) BEFORE THESE CROWDED STREETS 


1 


96 


83 


60 


9 


KEITH SWEATA ELEKIRA62262(tEG(10.9»16 98) STILL IN THE GAME 


6 


97 


35 




2 


RUSH ANTHEI*ATUNTK:83122/AG(24.98CD1 DIFFERENT STAGES 


35 


98 


27 




2 


BRUCE SPRINGSTEEN colUMeiA 69475 (54.98 ta'69.9e) TRACKS 


27 


99 


97 


90 


59 


JANETA* VIRGIN 44762(11.98^17.98) THE VELVET ROPE 


1 


100 


39 




2 


PETE ROCK LOUD675l6-(TtCA(10.9»16 9B) SOULSURVIVOR 


39 


101 


71 


53 


7 


BIZZY BONE • MOTHUG^THLESS167(VRElATIVITY(ia9ffl7.9«) HEAVEN'Z MOVIE 


3 


102 


90 


70 


5 


BLACK SABBATH EPIC69115I15.98E(1I249SI REUNION 


11 


103 


91 


71 


5 


AEROSMITH geffcn 25221 (16 9e«l 98) A LITTLE SOUTH OF SANITY 


12 


C® 


143 


156 


29 


GARTH BROOKS CAPlTn INASmLLO 94572(CAPIT0l I44.98 CDl THE LIMITED SERIES 


1 


105 


100 


85 


10 


HOOTIE t. THE BLOWFISH A Atlantic 83136-/AG 110 9»16 981 MUSICAL CHAIRS 


4 


106 


89 


109 


3 


BEE GEES POLYDOR 55922aAAM(10 98E(yi7.9B) ONE NIGHT ONLY 


89 



CD Albums with the greatest sales gains this week •Recording Industry Assn. Of America (RIAA) certificalion (or mIm ot 500,000 album units. ARIAA certlticatwn tor shipfnent o4 1 million units, with mulllplatinum titles indicated by a numeral tollowing the symbol. For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk indicates LP is avaiiaWe. Most tape prices, and CO prices for BUG and W£A labels, are suggested lists. Tape pnces 
marked EQ, and all other CO prices, are equivaieni prices, which are protected from wholesale prices. Greatest Gainer shows chart's largest unit Increase. Pacesetter indicates biggest percentage growth. He«tseeker Impact shows albums removedfrom Heatseekers this week. 
■ indicates past or present Heatseeker title. O 1998, Billboard/BPI Communications, and SoundScan, Inc. 
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NEW^ 
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!^LM'LE,.,aa,.M«.l2.9acD, ACOUSTIC: BRADLEY NOWELL & fRIENDS 


107 


154 


148 


140 


15 


VINCE GILL • MCA NASHVILLE 70017 (10 9*16 981 THE KEY 


11 


155 


146 


139 


37 


NATALIE IMBRUGLIAA^ RCA 67634 (io,9&T6 981 LEFT OF THE MIDDLE 


10 


108 


lo; 


91 


5 


m™eu 4a«P™ ll09&,6 98. EVERrTHING'S GONNA BE ALRIGHT 


57 


156 
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163 


29 


LEANN RIMES A CURB 77901 (109*17 981 SITTIN' ON TOP OF THE WORLD 


3 


109 


78 


67 


15 
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136 
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34 
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73 
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111 
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36 


LIMP BIZKIT FuP9C12*:l<TERSCI)PE!1008169a>IB THREE DOLLAR BILL. Y'ALL 


100 
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173 


177 


53 


METALUCA A' aEKTRA62126VE£G (10.9*16.981 RELOAD 
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111 


110 


102 


25 


BROOKS & DUNN A arista Nashville 1886S(I09&'169S) IF YOU SEE HER 
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140 


119 


6 


^ m'?'^L*SBT?iio 98.17 981 EAD BOY'S GREATEST HITS VOLUME 1 


51 


112 


113 


106 


77 


TIM MCGRAW A' CURB 77fia£ii09&is 981 EVERYWHERE 


2 
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193 


178 


32 


ANDREA BOCELLI • PHiuPS 462033 no 98 £(i'l7.98> ARIA — THE OPERA ALBUM 


59 
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CHER WARNER BROS 47121 110 9*16 981 BELIEVE 
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MEI 




1 


MXPX tooth « nail 71 122 (7.9*1 1 981 lETIT HAPPEN 


161 


114 


70 


36 


3 


JUVENILE CASH MONtt 5316ZUNIVERSAL !]0,9a'l5 98) 400 DEGREEZ 
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NEW^ 
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VARIOUS ARTISTS « lions grojp MS61yi>ck STtaos [S 9aa sei A VERY VEGGIE CHRISTMAS 
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115 


87 
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20 
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PHISH ELEKTRA62297-,.tEG(109*I6.98) THE STORY OF THE GHOST 
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120 


130 
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MICHAEL W. SMITH reunion looiwivt (10,9416 98) CHRISTMASTIME 


116 


SD 


NEW^ 
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SQUIRREL NUT ZIPPERS mammoth 980192 (1098 £016 981 CHRISTMAS CARAVAN 
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117 
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BARRY MANILOW ARISTA 19033 no 9*17 981 MANILOW SINGS SINATRA 
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RAMMSTEIN • MOTOIVSLASH S39901/15LAND (10,98 £1^16,96) ■ SEHNSUCHT 


45 
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1 


OH) 


RE.ENTIIT 


(1 
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KISS • UEHOJRI 558992 (11,98 £019,981 PSYCHO-CIRCUS 
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147 
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MASTER PA' NO LIMIT 50659*/?n08nY (10.9*16.98) GHETTO D 
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117 


41 


CHERRY POPPIN' DADDIES A MOXIS3C«lA)NntRSAL(109*169«lH ZOOT SUIT RIOT 


17 
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194 


195 
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THE FLYS KUCKXIS VINYL 74€0*TRAUMA (10.9*16 98) B HOLIDAY MAN 
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TQclix:kwork69431*/epiciii,98E(V16.98)B THEY NEVER SAW ME COMING 
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MONSTER MAGNET A&M 640906 110.98 £0(16.98) POWERTRIP 
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mnnliriH RnrDniUCA K(.A(NKitiVU.b)6/5lwnL(j(lU.(M(16,W) tVULU 1 ILflY 


24 


m 


159 


176 


11 
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120 
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AARON HALL MCA 11778(10.9*16.98) INSIDE OF YOU 
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175 
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POINT OF GRACE WOfiO 694567EPK (10.98 E(V16,9« STEADY ON 


24 


187 


174 


155 


85 


INSANE CLOWN POSSE • ISIANO 524442 11098 £016 981 THE GREAT MILENKO 


63 
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131 


112 


10 


BETTE MIDLER WARNER BROS 47078 0 0-9*17,98) BATHHOUSE BETTY 


32 
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131 
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KENNY LATTIMORE COIUMBIA 68854 (1098 £i»16.981 FROM THE SOUL OF MAN 
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129 
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GARBAGE almo sounds 8001*1NT£RSC0n (10,9*16,98) VERSION 2.0 


13 
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153 


149 


148 


31 


GEORGE STRAIT A MCA NASHVILLE 70020 (10-9*16,981 ONE STEP AT A TIME 
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Mattina McBhde 126. 195 

Etfwin McCain 157 

RebaMcEntlre 137 

TenMcGraw 112 

Sarah Mdachlan 75 

John Me(lwca>np 120. 182 



Natalia Uefchant 174 

io Dee Messina 125 
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139 

TTw Rugrats Movie 34 
Rush How 37 

Sabrina The Teenage WKch 73 

rn*Mc 93 
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MAPPING THE MISSISSIPPI'S MUSIC 

(Continued from page hi) 



Bass, the Mississippi Mass Choir), 
blues (Little Milton, Jack Johnson, 
Robert Lockwood Jr.), country (Gov. 
Jimmie Davis), C^un (D.L. Menard), 
R&B (Rufus Thomas, Ann Peebles, 
Irma Thomas), and jazz (Henry But- 
ler). 

But the series also encounters less- 
er-known musicians: American Indi- 
ans drumming at an Ojibwe powwow 
in Inger, Minn.; Laotian Hmong 
tribesmen teaching the qeej (cane 
pipe) to their young in Minneapolis; 
two generations of concertina players 
performing at a polka festival in 
Fountain City, Wis.; a family blue- 
grass band picking at a Hillsboro, 111., 
festival; a Nfexican-American nortefio 
band playing in a Moline, 111., club; a 
high school brass band strutting at a 
football game in St. Charles, Mo.; 
street musicians busking for coins in 
New Orleans; and C^anary Island bal- 
ladeers working on fishing boats in 
the Gulf of Mexico. 

Junkerman says, "What I hope 
happens in this project is that you get 
a composite feeling, so that in a sense 
the musicians — all of whom are 
equally dedicated to the music, and 
not necessarily equally talented, but 
talented each in their own way — 
combine tcgether into a portrait of 
American musicians as a whole." 

For drummer Lori Barbero — 
whose now-defunct Minneapolis- 
based band Babes In Toyland is seen 
in the first episode — Junkerman's 
pan-cultural approach is edifying. 

"The variety is just so wide, from 
Native American to Hmong," she 
says. "Everyone knows that there's 
rock'n'roll ... I myself am more inter- 
ested in the things you don't get to 
see every day." 

Junkerman spent 12 weeks on the 
road filming "River Of Song." The 
crew covered 12,000 miles and filmed 
200 hours of material. Much of the 
music was recorded live on 24-track 
mobile equipment by the Baltimore- 
based company Big Mo. 

Junkerman says, "That's what 
made it so grueling to do this whole 
project^we were setting up 24-track 
recording sessions and then tearing 
them down, turning around, driving 
150 miles, and then doing it again the 
next day." 

According to trumpeter Wayne 
Jackson — ^who is seen backing Ann 
Peebles with his Memphis Horns 
partner, saxophonist Andrew Love, in 
a Bluff City studio — Junkerman 
encouraged the musicians to be them- 
selves. 

"He said, 'C^ we have a real situ- 
ation here?' " Jackson recalls. "So I 
said, 'Lef s just go out on the floor, get 
Ann's piano player Paul Brown, and 
Ann, and me and Andrew, and make 
a record' ... So we played a little 
'Blue Monk,' actually, and slid right 
into 'St. Louis Blues,' with us in the 
background playing the horn parts. 
So that was spontaneous; that was 
absolutely spontaneous." 

"River Of Song" is narrated by 
singer/songwriter Ani DiFranco 
(Billboard, Nov. 28). Junkerman says 
he respects DiFranco for "her deep 
commitment to independent music 
and to indigenous music" and hopes 
that her participation will increase 
the show's appeal to younger viewers. 

DiFranco says of the project, "I 
liked the focus of it To track music 
along a river seemed like such a 



human and uncommercial perspec- 
tive to frame music history in." 

MAJOR CROSS-MARKETING 

Involving the nearly simultaneous 
marketing of a TV series, record, 
radio series, and book, "River Of 
Song" bears comparison to such high- 
profile PBS projects as Ken Bums' 
series "The Civil War" and "Base- 
ball" (Billboard, Aug. 13, 1994). 

Tony Seeger, director of Smith- 
sonian Folkways Recordings, which 
is distributed by Port Washington, 
N.Y.-based Koch International, says, 
"This is a really interesting project 
for us, just in the abstract, because of 
the cross-marketing. We've never 
done anything with quite so many 
simultaneous products." 

Smithsonian Folkways is releasing 
the "River Of Song" album more than 
a month before the first TV broad- 
cast 

"It's really hard to get any product 
into stores in December and Janu- 
ary," explains Seeger "Trying to get 
something unloaded out of a box on 
Jan. 1 seemed like a really bad idea. 
We put it out in early December so 
that it's in the stores when the series 
starts, so that people can go right out 
of their living rooms and into the 
stores and get it" 

Seeger adds that, given the 
breadth of the music on the album, 
"we're actually putting it into the 
soundtrack bins---( that's where) we 
recommended that it go, because it's 
not a single genre." 

The label has prepared a six-track 
CD sampler drawn from the album — 
featuring tracks by the Bottle Rock- 
ets, Little Milton, Jack Johnson, Soul 
Asylum, Irma Thomas, and second- 
generation zydeco musician Geno 
Delafose — ^that will go to radio sta- 
tions and the press. 

The expanded public radio version 
of "River Of Song" will feature a 
wealth of music and interviews not 



er this year; it was headlined by 
Earth, Wind & Fire and featured 
other black acts. 

"Anyone that wanted to buy that 
tour could buy it," Magid says. He 
added that the charges might be dif- 
ficult to prove. 

"We've always wanted to do busi- 
ness with anybody that pays the 
price," he says. 

And a conspiracy? "I don't talk to 
29 promoters," he says. "There are 
only three or four of them that I Bke." 

Magid says that most promoters 
have a history with the acts they 
promote. "It would be interesting to 
see who actually developed these 
acts," he says. 

"Sure, there is a history," Rowe 
says. "It's the same history when we 
developed the Commodores and the 
Jacksons. Once they get a high pro- 
file, they are swept away and given 
to the white promoters. I worked 
Michael Jackson in 70 cities. 1 had 
Janet Jackson dates all around the 
country, and she went with Magic- 
works when she just went out. We 
took Toni Braxton out with Frankie 
Beverly on her first album; we took 
a chance on her." 

Janet Jackson's manager did not 



heard in the TV series. The radio 
series was produced by former 
"Prairie Home Companion" produc- 
er Marge Ostrouchko (whose hus- 
band, Minneapolis multi-instrumen- 
taUst Peter Ostrouchko, performs 
with John Koemer in the series) and 
written by Brian Newhouse. 

Priced at $32.50, "River Of Song: 
A Musical Journey Down The Mis- 
sissippi" will be available in book- 
stores in December. Illustrated with 
color and black-and-white pho- 
tographs, the book draws on inter- 
views conducted for the series by 
Wald, world and roots music writer 
for the Boston Globe. Junkerman 
says Wald "was involved [in the 
series] from the very beginning, from 
the scouting trips . . . He's kind of a 
walking encyclopedia of music, so he 
was an incredibly important 
resource." 

"River Of Song" will be available 
on videocassette in March from 
Bethesda, Md.-based Acorn Media. 
The set will be priced at $69.95, with 
individual episodes priced at $19.95. 

Rain Castle Communications in 
Newton, Mass., has created a World 
Wide Web site (www.pbs.org/rivBrof- 
song) for the series. The elaborate 
site includes a program overview, 
broadcast infomiation, thumbnail bios 
of the featured artists, audio and 
video samples, Smithsonian Folklife 
Festival articles on the regions sur- 
veyed in the films, and a teacher's 
guide to the series. 

On Dec. 17, the Smithsonian Insti- 
tution in Washington, D.C., will host 
a kickoff event for "River Of Song" 
featuring an appearance by Peebles, 
an acoustic performance by the Bot^ 
tie Rockets, and a joint set by 
Delafose and Csgun musician Chris- 
tine Balf a. 

Assistance in preparing this story 
was provided by Carrie Bell 



return calls by press time. 

Most of the acts are not aware of 
the problem, Rowe adds. 

"They don't even know the prob- 
lem exists," he says, adding that the 
general public is equally ignorant of 
the situation. "There is no watchdog 
for this industry, so they are allowed 
to get away with it until someone 
sheds light on it" 

Magid thinks the business is tough 
for everyone. "A promoter has very litr 
tie effect on what an act's guarantee is 
going to be," he says. "If the black 
promoters want to join with me in get- 
ting prices down, I'm all for it" 

However, Rowe says that the time 
has come for black promoters to 
stand up for themselves before it's 
too late. 

"Black promoters are almost out 
of business," he says. "All we are 
looking for is justice and equality." 

King agrees. "We are going to do 
anything that is necessary, manda- 
tory, and right to obtain justice: to 
be able to practice free trade in 
America," he says. "This is some- 
thing that will not go away. My con- 
viction is that I'd rather die on my 
feet than to keep living on my 
knees." 



BLACK PROMOTERS' SUIT 

(Continued from pa//e 122) 




by Geoff Mayfield 



I HE NEW CHAMP: With all eyes on music stores. Garth Brooks 

swung for the fences and connected, breaking the 1 million milestone 
and, in so doing, knocks down two SoundScan-era records. At 1,085,000 
copies. Brooks' "Double Live" eclipses the first-week mark of 950,000 
units, set in the Nov. 6, 1993, Billboard by Pearl Jam's "Vs.," as well 
as the single-week record of 1,061,000 units, set by the soundtrack to 
Whitney Houston's "The Bodyguard" during Christmas week of 1992. 

At the risk of being portrayed as the Ford Frick of the music world, 
I must footnote Brooks' accomplishment with an explanation that 
SoundScan posted on its system when it released its charts Nov. 25: 
"Orerall album sales were up 27% over the previous sales week. More 
than one-quarter of this increase was precipitated by an acceleration 
of weekly sales delivery by a major account All titles benefited by this 
change. Without this shift, the previous SoundScan record for a debut 
sales week by an album and the one-week sales records would not have 
been broken." 

In short the major account in question used to provide its data ear- 
lier in the week than most SoundScan reporters. But, during this week, 
that account was able to include the most recent weekend's sales in its 
reports. In the future, this company will be in line with the same Mon- 
day-Sunday cycle that most SoundScan reporters follow, but during 
this adjustment week, it provided data for a nine-day period. 

How did this benefit Brooks, whose album did not arrive at retail 
until Nov. 17, the fourth of those nine days? Because the Pearl Jam 
and "Bodyguard" marks were set when the account in question could 
not include its most recent weekend numbers. And, for those of you 
who don't follow baseball, Frick was the sport's commissioner in 1961, 
who mandated that Roger Maris' record-breaking accomplishment of 
61 home runs in a season be denoted with an asterisk, because Maris' 
season was longer than the one in which Babe Ruth had set the pre- 
vious record with 60. 

Still in all, I tip my Yankees cap to Brooks' feat. 

Fat TUESDAY: Super Tuesday was indeed super, with new releas- 
es occupying six of the top 10 slots, which ties the all-time Billboard 
200 record set in the Oct. 17 issue. The top seller for most music chains 
was not Brooks, who found his pot of gold at mass merchants, but Wu- 
Tang Clan's Method Man, who enters the big chart at No. 2 with 
411,000 units. I remember thinking it a big deal in 1992 when his solo 
debut hit the big chart at No. 4 with 120,000 units. 

Jewel shines brightly at No. 3 with 368,000 units, which places her 
74% ahead of the No. 4 slot held with 221,000 units by Mariah Carey's 
hits set. 

This marks just the second time ever that new albums have occu- 
pied the big chart's top four positions. It last happened in April 1992, 
when Def Leppard's "Adrenalize," Bruce Springsteen's "Human 
Touch" and "Lucky Town," and Wynonna Judd's "Wynonna" opened 
at Nos. 1-4, respectively. 

At No. 6, the Onspring, with 198,000 pieces, rebound from the No. 
9 peak seen last year when their first Columbia album started with 
78,000 units, while veteran rapper Ice Cube comes back strong at No. 
7 with 180,000 units. It's Cube's biggest week since 1993, when 
"Lethal Injection" started at No. 5 with 215,000 units. During the 
summer, the multi-artist soundtrack to his movie "The Players Club" 
peaked at No. 10 with 85,000 units. Earlier this year, "Featuring . . . 
Ice Cube" peaked at No. 116, while 1994's "Bootlegs & B-Sides" 
peaked at No. 19. 

Crystal ball: Whitney Houston starts at No. 13 with 123,000 
copies. Pundits and fans might have expected more, although it should 
be noted that this sum is 36% ahead of the 90,500 units that placed 
"The Preacher's Wife" at No. 12 during its first chart week in 1996. 
Following a double-barreled daytime TV week that saw her make the 
rounds of Rosie O'Donnell (Nov. 23) and Oprah Winfrey (Nov. 25), 
she is well-positioned to march into next issue's top 10, with a lot more 
exposure to follow as we approach Christmas week, including a Dec. 
12 stop on "Late Show With David Letterman." 

Also well-positioned is Celine Dion, whose Christmas album at No. 
5 sees a 29% gain over the previous issue. Her holiday special was 
scheduled for the night before Thanksgiving on CBS, right in front of 
one of the year's biggest shopping weeks, not to mention a weekend 
that historically gives a lift to hoHday-themed albums. 

On the other side of the sonic scale, look for a loud entrance next 
issue from Metallica. Its last three single-disc sets have averaged 
first-week sales of 571,000 units, with last year's "Re-Load" starting 
with 435,500, 1996's "Load" opening with 680,000 uniU, and 1991 's 
"Metallica" bowing with 598,000 units. Based on that track record and 
Thanksgiving weekend traffic, the seasoned rock band is a solid can- 
didate to maintain its streak and debut at No. 1. 
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A NEW HOT 100 REFLECTS CHANGES IN THE MUSIC BUSINESS 

(Continued from page J) 



retail stores and the broad spectrum 
of genres that were heard at top 40 
radio. Those conditions havie changed 
significantly in the intervening 
years: Radio has become increasing- 
ly segmented over the past two 
decades, especially so over the past 
few j'ears, and an increasing number 
of big radio hits hav^ bjTiassed retail. 

With this issue's retooling of the 
Hot 100, Billboard seeks to utilize 
new applications of modern technol- 
ogy to restore the eclectic flavor in 
which the chart was originally 
steeped. 

Just as The Billboard 20O's May 
1991 adoption of SoundScan data 
diversified the content of the album 
chart, revealing the best sellers 
regardless of genre, the new Hot 100, 
with its expanded radio panel and the 
inclusion of increasingly pre\'alent air- 
play-only tracks, instantly becomes a 
more democratic forum. The goal is 
deceptively simple: to reveal the mast 
popular songs in the United States. 
Pteriod. End of sentence. 

But while the goal was simple, the 
road that led to the methodology was 
long, often circuitous, and frequent- 
ly bumpy. The journey began three 
years ago, when the only immediate 
conclusion that became obvious is 
that there would never be a consen- 
sus among labels and distribution 
executives as to the perfect recipe for 
this landmark chart. 

As our exploration continued, it 
also became obvious that the chart's 



STARSONG REFOCUSED 

(Cont inued from page 10) 

us informed of their decisions 
throughout their decision-making 
process, and we definitely appreci- 
ate that." 

StarSong has recently been suc- 
cessful with church-oriented prod- 
ucts such as "Experiencing God" and 
"Renewing The Heart Live." A sec- 
ond "Renewing The Heart Live" pro- 
ject is slated for early 1999, with a 
new "Passion" project scheduled for 
later in the spring. 

York says the decision to make 
StarSong an imprint came from EMI 
CMG and was not dictated by its cor- 
porate parent. He also says that this 
wasn't in the game plan when Star- 
Song was purchased. 

"The reason they acquired it was 
to build it and to grow it," he says, 
"but the market has shifted so much 
since the time of that purchase." 



WB STAFF CUTS 

(Continued from page 8) 

man, senior VP of marketing Jon 
Leshay, and senior VP of A& R Karin 
Berg. 

In a prepared statement, Russ 
Thyret, chairman/CEO of Warner 
Bros. Records Inc. (U.S.), said, "While 
these things are never easy, this move 
has been especially difficult for all of 
us. Some of those who are leaving have 
been with us for considerable lengths 
of service and have all made many 
important contributions to the success 
of our company over the years." 

He added that the cuts were nec- 
essary so that the label may "contin- 
ue to be aggressively eompetiti\e." 

IJlKKY KI.ICK 



methodologj; fashioned in 1991 when 
the list switched to Broadcast Data 
Systems' (BDS) radio-audience 
impressions and sales data from 
SoundScan, no longer offered a con- 
cise view of the day's most popular 
songs. 

Changes in label strategj- mean 
that some tracks are not released to 
retail, while others are marketed late 
in the song's radio life. Thus, hugely 
popular hits Hke No Doubt's "Don't 
Speak," the Rembrandts' "I'll Be 
There For You," and, more recently; 
Natalie ImbrugUa's "Torn" and Lau- 
ryn Hill's "Doo Wop (That Thing)" 
were either missing completely or 
late to arrive on the Hot 100. Coun- 
try and rap songs that placed solely 
on the strength of sales, meanwhile, 
could only eUmb so high on the chart, 
because those artists' audiences were 
not reflected by our radio panel. 

Months of thought, experimenta- 
tion, test charts of various ingredi- 
ents, and countless hours of discus- 
sion led to this issue's unveiUng of 
The BiUboard Hot 100. 

THE INGREDIENTS 

The new chart features an all- 
encompassing radio panel of 756 sta- 
tions, with R&B, adult R&B, main- 
stream rock, triple-A rock, and 
country outlets joining the old Hot 
100 panel, which was confined to the 
main.stream top 40, rhythmic top 40, 
adult top 40, adult contemporary, and 
modern rock formats. 

A select panel of small-market .sta- 
tions, representing markets that are 
not covered by BDS, continues to con- 
tribute playlist information. Howev- 
er, that panel has been pruned to 2.3 
stations. In the previous system, 
small-market stadons accounted for 
roughly 10% of the chart's points, but 



in the new system, they encompass 
less than 5% of the point total. 

In response to the increasing num- 
ber of singles that have not been made 
available at retail, a trend that has 
spread from rock, pop, and country to 
R&B in the past few years, airplay- 
only tracks now qualify for the chart 

■The retail component of the chart 
has been adjusted, in part to reflect 
the shrinking ranks of singles con- 
sumers, from 40% of the chart's 
points to 25%. 

The ratio refers to the chart's over- 
all points and is not applied on a song- 
for-.song basis. In this sj-stem, there 
will be at least 15-20 songs that are 
driven more by retail points than by 
radio points. The shift in airplay-to- 
sales ratio also allows radio-only 
tracks a healthier chance to compete 
with retail-available singles, although 
it will be difficult for a radio-only 
song to rise all the way to No. 1. 

Furthermore, radio-only songs 
will not be eligible for the Hot 100 
until they reach the top 75 of the Hot 
100 Airplay chart, while retail-avail- 
able singles can chart simply on the 
strength of sales points. 

Singles that have been made avail- 
able to retail will be indicated on the 
chart with a star next to the title. In 
the first week that a song's release at 
retail affects chart position, the title 
will be designated by a red star. 

RULES OF THE GAME 

With the new chart come new 
chart rules. 

In the past, the Greatest Gain- 
er/Sales and Greatest Gainer/Airplay 
awards were confined to titles that 
ranked below the top 20. Now, these 
awards will go to the title showing 
the chart's largest sales gains and 
radio audience growth, regardless of 



the song's rank. 

As the Hot 100 will now be song- 
driven, the chart will no longer house 
so-called double-A-sided singles. 
Instead, if a label elects to release a 
single with two active radio songs to 
retail, the sales points will be linked 
to the song that has compiled the most 
audience impressions to date. The 
other song will continue to chart sole- 
ly on the strength of its airplay points. 

Although sales points will not be 
applied to both songs, the chart list- 
ing for the second song will indicate 
that it is available on the single that 
contains the bigger airplay hit. 

WHY AU THE COUNTRY TITLES? 

The inclusion of country stations 
on the radio panel was not prompted 
by Nashville labels and divisions. In 
fact, some of those companies were 
initially nervous when we first float- 
ed the idea three years ago. In the 
end, the question we could not dodge 
was, Ho«' can we ignore all those mil- 
lions of people who listen to country 
radio? 

On a similar page, the addition of 
R&B .stations was a no-brainer Seeds 
for this idea were planted during a 
particularly heated discussion dur- 
ing the 1995 Billboard/Airplay Mon- 
itor Radio Seminar, in which it was 
revealed that certain rhythmic top 40 
stations played virtually the same 
music as R&B stations w ithin the 
same market. How could it be that 
one gets to shape the Hot 100 while 
the other does not? 

In the end, since singles of all gen- 
res are eligible to receive sales 
points, it seemed arbitrary that coun- 
try, R&B, mainstream rock, and 
triple-A rock stations sat on the Hot 
lOO's sideUne. 

In test charts run on the new for- 



SOUNDSCAN TO COUNT ALBUM SALES AT CHRISTIAN SHOWS 

(Continued from page 6) 



he says. "Obviously, it will have some 
impact and will be able to capture 
those sales as a tour moves through 
the country. I don't think it will have 
giant impact but it adds to the build- 
ing of accuracy in capturing the sales 
data in Christian music." 

Bob Starnes, director of field oper- 
ations and buying for the 75-store, 
Wheaton, Ill.-based Lemstone chain 
(which has recently been invehed in 
Erin O'Donnell's tour) sees inclusion 
of concert sales as a plus in that it 
offers a more accurate sign of an 
artist's popularity. 

"I think it's the right thing to do 
because, as a retailer, what I want to 
know is, how is an artist being 
received?" he says. "We are going to 
be able to see some of that in retail 
sales. But there are some artists who 
sell really well at concerts but don't 
sell at retail, maybe because some 
retailers aren't .stocking their prod- 
uct So if I see concert sales and can 
see how popular that band is, I can 
make better buying decisions for our 
stores based on what overall sales 
really are, not just what retailers are 
stocking and selling." 

Robertson also sees the inclusion 
of retail sales data as an opportunity 
for labels to partner more closely 
with retailers. "Hopefully it will cre- 
ate some opportunity for marketing 
and promotional synergies between 



the labels, retailers, and tours," he 
says. "As more retailers get invelved 
with tours, they'll be able to capture 
sales there, and it w ill also provide 
joint marketing of the tour, the .store, 
and the album." 

The SoundScan inclusion of retail- 
sponsored concert .sales won't benefit 
all artists equally. In the Christian 
marketplace, many developing and 
mid-level acts need to sell product 
themselves at shows, because they 
depend heavily on those sales to hve 
ft^m one gig to the next. Therefore, 
many artists may opt to continue 
handling their own sales rather than 
partner with a retailer. 

Some, too, are concerned that the 
inclusion of concert sales w ill skew 
the charts toward already-successful 
acts. 

"That's an issue we've talked 
about" savs Roland Lundy, president 
of Word Entertainment. "But at the 
same time, SoundScan is there to 
monitor sales that go through retail. 
That's what the deal is . . . But with 
more and more retailers becoming 
involved in tours, we're getting a high- 
er percentage of retail sales counting. 
Sure, you're always going to miss 
some. Even in the ret^ system, you 
miss some. But our goal is to get it 
more and more accurate, and I'm con- 
vinced this is going to help that" 

Brian Mitchell, director of mar- 



keting for Provident Music Distribu- 
tion, says the change is a "victory" in 
terms of accuracy and will be a plus 
for labels, artists, and retailers. 

"Every label and every artist has 
an equal opportunity to have a retail- 
er partner in selling at the event" he 
says. "There's no reason an artist at 
any particular level should be left out 
Yes, there are some mid-level and 
smaller artists that depend on their 
own sales at the tables, which don't 
count . . . but every label is aware of 
this, and it's open to everyone in the 
industry. It's fair game." 

Concert scans can also be a boost 
to new' and developing acts that are 
on major tours. Opening acts will 
have the opportunity to have their 
product scanned along with the head- 
liners. 



mula for the past three months, the 
changes had little bearing on the rep- 
re.sentation of genres found in the top 
20. During that time, the new Hot 
lOO's top 20 would have seen an aver- 
age of 10 R&B or hip-hop songs, 
eight from pop and rock, and two 
from country. Ehiring that same span, 
the printed Hot 100 .saw an average 
of roughly 12 R& B or hip-hop entries 
in the top 20 and seven from pop and 
rock, with country's average remain- 
ing at two. 

To accommodate the Hot lOO's 
changing content. Billboard is 
launching a new and exclusive BDS- 
provided chart, Top 40 Tracks, on 
which pop and rock songs will com- 
pete with one another (see chart, 
page 114). The radio pool for this 
audience-based list w'ill consist of 218 
mainstream top 40, rhythmic top 40, 
and adult top 40 stations. 

At the same time. Billboard contin- 
ues its commitment to R&B and hip- 
hop with the continuation of an exten- 
sive weekly chart package that 
includes the 100-position Hot R&B 
Singles chart (soon to be renamed Hot 
R&B Singles & Tracks), the 100-posi- 
tion Top R&B Albums chart and the 
50-position, sales-ba.sed Hot Rap Sin- 
gles list No other genre commands as 
much chart space in Billboard. 

Meanwhile, the changes in the Hot 
100 will ensure that the hottest hits 
from each genre, including R&B, 
hip-hop, pop, rock, and country, will 
be represented on the chart In so 
doing. Billboard offers the world a 
better picture of America's favorite 
music. 
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AN L'l'DATI-: t)[S' UKMn liVlJNTS & I lAPPENIIN'CJS 




Taking a break from his current tour, Eddie Money presents the first Billboard 
Number One Ring ever to be received by a songw^riter. The lucky recipient v^ras 
Money's management consultant, Jake Hooker. Hooker wrote Joan Jett & the 
Blackhearts No. 1 hit "I Love Rock and Roll," The song topped the Billboard sin- 
gles chart in February 1982 and has become one of the top-selling singles of 
all time. A securitization of the song is currently underway. Billboard "Number 
One" and "Top Ten" rings and pendants are awarded in recognition of chart 
achievement. (Verification of chart achievement is necessary prior to purchase.) 
For more information, call 886-545-0088. 



2 Insiders Provide Enticing 
Look At The Rock Life 



The legends of rock'n'roll life on 
the road and backstage are the sub- 
ject in two new offerings from Bill- 
board Books. Penned by rock vet- 
erans, the books provide an 
insider's glimpse of the lives behind 
the legends. 

First up, well-known audio 
engineer and produc- 
tion consultant Stuart 
"Dinky" Dawson writes 
about his lifetime in 
music in "Life on the 
Road." The book cap- 
tures the excitement, 
experimentation and 
unbridled enthusiasm of 
the '60s and '70s music scene 
as it chronicles life on the road 
with such legendary acts as 
the original Fleetwood Mac, 
the Byrds, Steely Dan, the 
Kinks, Joan Baez, Joni 
Mitchell, Lou Reed, the Mahavish- 
nu Orchestra, Jeff Beck, B.B. King, 
and the J. Geils Band. 

It all adds up to an outrageous, 
rolhcking ride through a vibrant 
music scene. The 384-page book is 
available in bookstores now for 
$19.95. 

"Backstage Passes and Back- 
stabbing Bastards" goes a step fur- 
ther by covering five decades of 
backstage life in rock. The book 
provides a humorous and harrow- 




ing account of Al Kooper's 40 years 
in the music business. 

Kooper began his professional 
career in 1958 at 15, and has been a 
fixture on the rock'n'roll scene 
since. Kooper's early achievements 
included adding signature organ 
licks to Bob Dylan's "Like a 
Rolling Stone," joining the Blues 
Project, and forming Blood, 
Sweat & Tears. He went on to 
become a top sessioner along- 
side Jimi Hendrix, the Rolling 
Stones, the Who, .Joe Cocker, 
Peter, Paul & Mary, Tom 
Petty, George Harrison, 
and B.B. King. 

Along with vivid back- 
stage tales of music his- 
tory, Kooper recalls what 
life was really like in the 
'.50s and '60s and the cul- 
tural events that have 
impacted music each 
decade up to and including the '90s. 
Sixty never-before seen pho- 
tographs from Kooper's personal 
collection and a selected discogra- 
phy of some of his many sessions 
spice up the book's pages. 

For anyone who wants to relive 
or know what it was Kke to be there, 
"Backstage Passes and Backstab- 
bing Bastards" is a must-read! 
Available at bookstores now, the 
352-page book is priced at $18.95. 
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IWo Angels We Have Heard On High 



There are angels among US: On the brand- 
new Billboard Hot UX), "I'm Your Angel" by R. Kelly 
& Celine Dion (Jive) is the fii-st No. 1 single of the new 
chart year, which starts with this is-sue. It a.scends 46- 
1 , the biggest jump to No. 1 ever (although the previ- 
uu.>; week'.s numter reflects the song's position on an 
unpublished test chart). It's the second chai-t-tnpper for 
Kelly as an ai'ti.'St, foUmving "Bump 
N' (jrind" in April 1994. It's his 
third No. 1 as a song\Mnter, as he 
penned Michael Jackson's "You 
Are Not Alone," which topped the 
chart in September 1995. 'Angel" 
ui the fourth No. 1 hit for Dion, fol- 
lowing "The Power Of Love" in 
February 1994, "Because You 
Loved Me" in Mai-ch 1996. and "My 
Heart Will do On" earlier this year. 
That makes Dion only the second artist to have two No. 
1 titles this calendar year, following Monica ("The Boy 
Is Mine" with Brandy and "The First Night"). 

"I'm Your Angel" is the second sui)erstar duet to 
top the chart this year (following "The Boy Is Mine") 
and the 1,5th No. 1 for the year. Thai's the highest num- 
ber of songs to reach pole position since 1991, when 
there were 27. 

The other angel flying high is "Touched By An 
Angel: The .Mbum" (5.50 Music). When it debuted at 
No. 8 on the Top Country Albums chart last issue, it 
instantly became the highest-ranked TV soundtrack in 
the chart's history, outracing the album for "The 
Dukes Of Hazzard," which peaked at No. 12 in 1982. In 
third and fourth place are "The Stars Of Hee Haw" 
(No. 32 in 1970) and "Dallas: The Music Story" (No. 
40 in 1986). "Touched By An Angel," now No. 3 on the 
country chart, takes a huge leap on The Billboard 200, 




hij Fred Bron.3on 



bounding 10,5-16 in an i.ssue that has seven debuts in 
the lop 15. On the Top Contemporary Christian chart, 
the soundtrack bullets 3-1. 

The huge move for "Touched" means that Dion 
appeal's on thi-ee albums in the top 20. She's featured on 
a "Touch" O'aek: her duet with Kelly is on his album "R" 
(Jive), which is No. 11; and her Christmas album, "These 
Are SjX'cial Times" (550 Music), is 
No. 5. 

' PrINCE'S' TRIPLE CROWN: 
The song "When You Believe" by 
Whitney Houston & Mariah 

Carey appeai-s on three different 
albums that debut on The Bill- 
board 200 this issue. The sound- 
track to "The Prince Of Egypt" 
(DreamWorks) bows al No. 94, 
Houston's "My Love Is Your Love" (Arista) opens at 
No. 13, and Carey's "#rs" (Columbia) enters at No. 4. 
That's not the only hat trick performed by "The 
Prince," as all three .soundtracks debut this issue. The 
"Inspirational" collection is new at No. 121, while the 
"Nashville" album enters at No. 139. All three debut in 
the top 10 of the Top Contemporary Christian chart. 

'Moment' to remember: The Adult Contem- 
porary erovvTi returns to Canadian hands as Shania 
Twain moves 2-1 with "From This Moment On" (Mer- 
cury). The only U.S. act to top this chart in the last 54 
weeks has been the Backstreet Boys, who have just 
completed a seven-week reign with "I'll Never Bi-eak 
Your Heart" (.live). 

On the Hot 100, Twain collects her second top five hit, 
as "Moment" shows up at No. 5. Her first top five title 
was "You're Still The One," which peaked at No. 2. 
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The Only Artist This Year 

To Have Two ^ 1 Hits 
On Billboard's Hot 100... 

Is About To Soar Even Higher. 




The follow-up single 

and video to her 
two # 1 Platinum hits 

"The First Night" 
and "The Boy Is Mine." 

From her smash albiun 

the boy is mme|^^ 

Now Beyond Platinum! • 




Producecl by Rodney Jerkins 
for DarkChild Inc. 

Album Executive Producers; 

Dallas Austin & Clive Da\ is 
% 

ARISTA 

www.arista.com 





I'M SO PROUD OF HIP HOP! 
5 WEEKS AT #1 





